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FairPrice etches another milestone as we turn 40 this year. We were formed in 1973 

as a labour movement cooperative to combat profiteering and moderate the cost of 

living for all Singaporeans – by keeping daily essentials affordable and providing quality 

products at the best prices.

Today, 40 years on, FairPrice is one of Singapore’s largest retail chains, with a network 

of 270 outlets in multiple retail formats, comprising supermarkets, hypermarkets, 

premium markets, mini-markets, service stations as well as convenience stores. Serving 

more than half a million customers daily and owned by over 630,000 Singaporeans, 

FairPrice is recognised as one of the world’s most successful cooperatives.

Much of FairPrice’s success is due to the strong support from our members and 

business partners, who have remained steadfast to our cause and collaborated with 

us in fulfilling our social mission. Our loyal customers have also given us their utmost 

support, which has enabled us to grow and expand.

Our social mission of moderating the cost of living becomes more pronounced in 

difficult times and uncertain economic climates. This is when FairPrice makes the 

difference, through the introduction of various initiatives like ensuring adequate 

supplies of essential food items, offering special discounts and holding prices stable. 

Our efforts in preventing profiteering and maintaining price stability have been evident 

in past crises, from stabilising vegetable prices during SARS in 2003, to introducing a 

special housebrand discount during the global financial crisis in 2008, to cushioning 

the spike in rice prices in 2010, just to name a few.

As FairPrice continues to do well, we see our mission extending to serving the 

community and improving the quality of life of Singaporeans. Five years ago, we set up 

FairPrice Foundation with three objectives – to help the poor and needy, to support 

nation building and community bonding, and to enhance the welfare of workers.  

To date, FairPrice has donated more than S$60 million to the Foundation.
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FairPrice will continue to strive to do well, do good and to serve the community  

with our heart.

In this book, we would like to share with you our journey, the story of how we  

have progressed from being a retailer of necessities in the 1970s to a true friend  

in need today.

Mr Ng Ser Miang, 

Chairman of NTUC Fairprice Co-operative Ltd



FairPrice Moments: Celebrating 40 Years of 
Service from the Heart is a commemorative 
publication that highlights significant and 
memorable moments of FairPrice.

Since its early days, FairPrice has played  
a significant role in Singapore’s history.  
As it celebrates its 40th anniversary, we are 
reminded more than ever of what FairPrice 
stands for and how it continues to impact 
the daily lives of Singaporeans by moderating 
the cost of living.

Contained within these pages are our 
cherished moments, which we have grouped 
into four chapters: Defining Moments, 
Thoughtful Moments, Innovative Moments 
and Caring Moments.

INTROdUCTION



It was no easy feat selecting these moments 
as there are too many of them behind 
FairPrice’s development. However, with  
each page, we hope to reveal the character 
and essence of a beloved household name 
that is truly Singapore’s Very Own.

The photographs in this commemorative 
book preserve many important stories for 
future generations. They remind us that 
FairPrice is more than a supermarket – it is 
part of Singapore’s collective memories.





Defining Moments
Chapter One





ntUC Welcome was born during the oil crisis 

when there was high inflation. In the 1970s, 

rising oil prices were threatening the basic right 

of ordinary Singaporeans to decent standards of 

living. the Co-operative fought resolutely against 

profiteering to ensure that ordinary Singaporeans 

would have access to low-cost daily necessities. 

Despite razor-thin profits and the struggle to gain 

suppliers’ trust, it overcame all odds to enable 

families to enjoy certainty for their basic needs  

in our early days of nation building. ”
Mr Lee Kuan Yew

Prime Minister of the Republic of Singapore (1959 to 1990)

“





this chapter highlights the defining 
moments of Fairprice and the key events 
that have shaped it. Fairprice started from 
humble beginnings in 1973; it has stayed 
true to its social mission despite the 
challenges that it has faced.

Defining Moments also celebrates the 
Co-operative’s efforts to stay relevant by 
anticipating and meeting the changing 
needs of Singaporeans. It launched the 
first of its diverse store formats with the 
opening of Cheers in 1998. Since then, it 
has added other exciting retail formats such 
as Fairprice Xtra and Fairprice Finest to serve 
the goal of ensuring that essential goods 
are conveniently available, while meeting 
the evolving lifestyle needs of customers.
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One

Welcome a new dawn 

1973: the early 1970s was a volatile period fraught 

with social and economic turbulence. food prices 

were rising out of control due to the global oil crisis 

and profiteering was rife. ntUC Welcome was born 

during this difficult period with the aim of moderating 

the cost of living.

Right:

Former Prime Minister Mr Lee Kuan Yew speaking at the  

opening of the first NTUC Welcome in Toa Payoh.
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Right:

Eager shoppers waiting  

for the doors of NTUC 

Welcome to open for  

business for the first time.
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tWO

Fresh choices, served daily

1983: to enhance the objective of maintaining 

fair prices, ntUC Welcome and Singapore 

employees Co-operative merged to form 

ntUC fairprice Co-operative Ltd. this enabled 

the Co-operative to take advantage of 

economies of scale in bulk buying, bargaining 

power and savings on overheads – benefits 

that were passed on to customers.

Left:

Shoppers could always enjoy access to a wide selection 

of goods during festive periods.
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Left and facing page:

The modern entrances that greeted customers 

of FairPrice supermarkets over the years.  

Aside from a comfortable and spacious layout, 

shoppers could expect to find the shelves  

well-stocked with a variety of goods.

Below:

Then Minister Mentor Mr Lee Kuan Yew at the 

launch of FairPrice’s new “U” logo in 2008.  

He is pictured outside the FairPrice  

supermarket in Toa Payoh, which he  

officially opened in 1973.
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three

Blazing trails, expanding possibilities 

1998: fairPrice’s strong cost-consciousness and commitment to boost 

productivity spurred the Co-operative to invest in the full ownership of its 

warehouse and distribution centre – grocery Logistics of Singapore Pte Ltd (gLS). 

it was the first supermarket retailer in Singapore to do so.
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Left:

A variety of goods ready for distribution 

to FairPrice stores across Singapore.

Facing page:

Boosting productivity with the right 

equipment and an efficient process 

keeps costs low to benefit customers.



024 Defining MoMentS Defining MoMentS

Below:

GLS at its current location in Joo Koon Circle.

Facing page:

It’s no small feat ensuring that goods reach 

customers in the best condition possible.  

Each employee in the grocery logistics team 

does their part to make it happen.
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FOUr

Around the corner,  
round-the-clock

1998: Cheers was fairPrice’s first 24-hour 

convenience chain with more than 130 

outlets islandwide, offering round-the-clock 

shopping convenience to customers.

Below:

Former FairPrice chairman Mr S Chandra Das (centre) 

at the official opening of a Cheers convenience store.

Facing page: 

Visit Cheers to grab some quick snacks or just to enjoy 

a little reprieve from your busy schedule. 
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Right and facing page:

Bringing cheer to customers from all 

walks of life.
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FIve

Greetings,  
digital natives

2002: fairPrice online was launched 

to serve internet-savvy customers  

and offer busy working adults  

the convenience of online grocery 

shopping.

Right: 

A customer enjoying the experience of 

grocery shopping from home.
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Left:

Customers are assured of the same quality, 

variety and freshness when they shop online. 

Best of all, their groceries are delivered 

directly to their doorstep.
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SIX

Wide aisles, broad smiles

2006: Based on a hypermart retail format, 

fairPrice Xtra was designed to provide a  

one-stop shopping experience for the whole 

family. Customers can shop for groceries and  

a wide range of general merchandise,  

including electronics, clothing and toys.

Below:

The official opening of the first FairPrice Xtra store  

at AMK Hub.

Right:

Xtra Savings, Xtra Variety, Xtra Fun for the whole family.
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Below and facing page:

FairPrice Xtra offers family-sized value packs, 

interest-free instalment plans and free 

delivery of electronic products.
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Right:

Mr and Mrs Thomas Teo, newlyweds and 

customers of FairPrice Xtra at Jurong Point, 

sharing a light-hearted moment on their 

special day. Mr Teo’s favourite line to  

Mrs Teo since 2001 has been, “Let’s go  

to our favourite place!”.
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Seven

Defining the good life

2007: As the population grew more affluent over the years, 

fairPrice finest was launched to cater to changing lifestyles. 

even as it met new demand for goods that extended 

beyond daily necessities, it continued to make sure 

customers got value for money.

Left:

FairPrice Chairman Mr Ng Ser Miang speaking at the official 

opening of a FairPrice Finest store.

Right:

Guest-of-Honour then Senior Minister Mr Goh Chok Tong 

together with FairPrice staff at FairPrice Finest @ Marine Parade  

at its official opening.
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Right:

FairPrice Finest combines 

the heritage of a trusted 

brand with a whole new 

experience of fine living.
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Below and facing page:

FairPrice Finest aims to bring the fine life closer 

to customers by offering a wider assortment of 

cosmopolitan products, value-added services and 

a conducive shopping environment.
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eIght

Daily essentials  
at any hour, any day

2007: fairPrice and exxonMobil converted the 

petrol marts at esso and Mobil service stations to 

fairPrice Xpress and Cheers convenience stores. 

Customers can enjoy the convenience of 24-hour 

grocery shopping and other services, seven days  

a week.

Below:

Guest-of-Honour, then Minister of State for Trade and Industry  

Mr Lee Yi Shyan (right) at the opening of a FairPrice Xpress store. 
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Right:

Customers can pick up 

groceries while topping 

up petrol at anytime of 

the day.
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Below and facing page:

FairPrice Xpress stores are almost twice 

as large as the usual service stations in 

Singapore, allowing customers to shop in 

comfort for their daily necessities.
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nIne

Give a heart, lend a hand 

2008: to further its social mission to provide “A Better Life 

for the Community”, fairPrice launched ntUC fairPrice 

foundation, a registered charity organisation it fully funds.  

By 2018, fairPrice aims to have contributed S$50 million  

to ntUC U Care fund, Ren Ci Hospital, Community Chest  

and more.

2013: fairPrice foundation celebrated its 5th anniversary 

and launched its first public education initiative, called  

Do good, to encourage youths to do good deeds and inspire 

the community to be kinder and more giving.

Left: 

To commemorate its launch, FairPrice Foundation 

presented S$1 million to four beneficiaries – Eldercare 

Trust, Community Chest, Food From The Heart and  

NTUC Childcare Bright Horizons Fund.

Right:

Mr Ng Ser Miang (right) presenting a S$300,000 cheque to 

Singapore Press Holdings chairman Dr Lee Boon Yang (left) 

in 2012 for The Straits Times School Pocket Money Fund. 

This fund helps children from low-income households pay 

for school expenses.
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Below:

Minister for Education Mr Heng Swee Keat was 

the guest-of-honour at the launch of FairPrice 

Foundation’s Public Education Campaign –  

The Do Good Initiative.



052 Defining MoMentS Defining MoMentS

ten

Expanding our footprint

2011: it was a memorable moment when fairPrice 

opened its 100th store to further its objective of  

making essential goods available everywhere.

Below:

Guest-of-Honour Deputy Prime Minister Mr Teo Chee Hean at the 

official opening of FairPrice’s 100th store in Serangoon Village.

Facing page:

Sharing in its moment of joy.
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eleven

Future perfect

2012: fairPrice announced its plans to invest 

S$350 million in a new high-tech distribution 

centre set to open in 2015. the 16-storey 

building, which includes eco-friendly features 

like green walls, solar panels and LeD lighting, 

will house a warehouse, an automatic storage 

and retrieval system, ancillary offices, a bus 

interchange and commercial space. this 

initiative supports the long-term sustainability 

of fairPrice’s commitment to keep prices of 

essentials affordable for customers.
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thoughtful Moments
Chapter tWO





ntUC Fairprice has demonstrated time and time 

again in various crisis how it can make a difference. 

Whenever there is a threat of a rice shortage, 

or of an increase in prices, Fairprice has given 

Singaporeans assurance of supply, and that price 

rises, if any, will be reasonable. It has also stepped 

up when there was a shortage of vegetables 

during SarS, and eggs during the bird flu epidemic. 

Singaporeans have therefore learned that Fairprice 

is a retailer they can trust. ”
Mr Lim Boon Heng

immediate Past Secretary-general, national trades Union Congress

“





this chapter looks at the Co-operative’s 
social mission and charts its efforts to 
fulfil its objective to make essential items 
affordable to everyone. the Fairprice 
housebrand products, Stretch Your Dollar 
programme, Yellow Dot Items, linkpoints 
and rebates, and Senior Citizens‘ Discounts 
are some of the schemes which ensure 
that every family continues to get the  
best quality at the lowest price possible. 
Beyond this, Fairprice has shown that it  
will respond quickly to local and global 
events that could have an adverse effect  
on ordinary Singaporeans.
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tWelve

Uncompromising distinction,  
without the frills

1985: fairPrice introduced its own range of 

housebrand products to offer customers quality 

goods at great value and savings. today, there are 

over 2,000 products in six sub-brands under the 

fairPrice Housebrand umbrella.

Left:

Assortment of FairPrice’s 

earlier housebrand products.

Facing page:

FairPrice Housebrand  

offers high quality products  

at low prices.
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thIrteen

Pay less for more 
value and quality

1994: everyday Low Price 

(eDLP) was introduced to help 

Singaporeans cope with the rising 

cost of living. fairPrice monitors 

the prices of a basket of eDLP 

essentials every week to make sure 

they offer the best value.
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FOUrteen

Smart savers, loyal members 

1999: Launched to provide additional savings – today, 

more than 630,000 fairPrice members enjoy added 

benefits through the LinkPoints loyalty programme.



066 tHoUgHtfUL MoMentS tHoUgHtfUL MoMentS

FIFteen

We cherish old friends

2002: Seniors aged 60 and above enjoy 

a 2 per cent discount when they shop  

at any fairPrice stores on tuesdays. 

Aside from cheaper grocery bills, this 

scheme has encouraged seniors to stay 

active by shopping with their families.
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SIXteen

The details matter,  
because you count

2009: to help customers stretch their grocery 

dollar, fairPrice introduced a range of over 200 

“Yellow Dot” basic items that are 20 to 25 per cent 

cheaper than comparable top national brands.
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Seventeen

We’ve got you covered

1994: fairPrice absorbed the 3 per cent 

goods and Services tax (gSt) for a year 

after the tax was introduced.

eIghteen

Standing by you, thick or thin

2007: the Stretch Your Dollar programme, which first 

ran from 2007 to 2009, gave customers a 5 per cent 

discount on 500 essential housebrand products and 

offered tips to help them combat inflation.

Above:

Secretary-General of the National Trades Union Congress 

Mr Lim Swee Say checking out FairPrice’s housebrand rice. 

FairPrice offers nine brands of rice from Thailand and Vietnam 

under its housebrand.

Facing page:

FairPrice reintroduced the Stretch Your Dollar programme in 

2011 to help customers save on their grocery bills.
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nIneteen

Buffering you from  
stormy weather

2008: fairPrice buffers customers from 

global events that have an adverse effect 

on food prices. it was the first supermarket 

retailer to drop rice prices during the global 

rice crisis.

2011: Where necessary, fairPrice acts swiftly 

to stabilise the prices of essentials. from 

november 2011 to March 2013, it froze the 

prices of housebrand rice from thailand 

and Vietnam when floods in Southeast Asia 

affected supply.
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tWentY

You don’t have to travel the world  
to taste the riches of the land

2011: to diversify food sources and keep prices competitive, 

fairPrice added Australia to its stable of contract farms, which 

includes over 80 contract farming agreements with indonesia, 

Malaysia, Singapore and thailand.

Below and facing page:

Contract farms supply fresh produce to 

FairPrice on a weekly basis.
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Innovative Moments
Chapter three





Cost of living will always be a concern for the 

average Singaporean. I am heartened that ntUC 

Fairprice has kept transforming itself to help keep 

daily essentials affordable. the Fairprice of today 

is very different from the Fairprice we knew 10, 20, 

30 years ago. It has become bigger and better.  

Yet, one thing has not changed after 40 years is 

that it is still a social enterprise at heart, always 

looking for new ways of helping our workers, 

members and their families to stretch every hard 

earned dollar. ”
Mr Lim Swee Say

Secretary-general, national trades Union Congress

“





true to its brand promise, Fairprice sets 
high standards for achieving productivity 
and innovation. From building its own 
fresh food distribution centre, to being 
the first to implement barcoding at 
checkout counters as well as attaining 
ISO 22000 certification, Fairprice 
never rests on its laurels as the leading 
supermarket retailer in Singapore.
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tWentY One

Simple, fast and accurate

1991: fairPrice was the first supermarket retailer 

to implement barcoding at its checkout counters, 

which greatly enhanced productivity.

Above and facing page: 

Upgrading the Point-of-Sale system over the years 

to better manage business, sales, staff and stock.
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tWentY tWO

Complete control, absolute quality 

2003: fairPrice became the first supermarket retailer in Singapore 

to build, own and manage a fresh food Distribution Centre (ffDC). 

fairPrice was the first supermarket chain in Singapore to be awarded the 

iSo 22000 food Safety Management System certification in July 2012.

Below and facing page:

Staff at the FFDC ensure that food safety 

and quality standards are maintained. 
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tWentY three

Savour the privilege

2004: Just Wine Club was launched to serve customers with a 

burgeoning interest in wine appreciation. through the years, 

the club has attracted a warm, inclusive circle of wine lovers. 

for a nominal annual fee, budding wine connoisseurs and 

experts alike can take part in activities that range from talks  

by wine experts to wine tasting.
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tWentY FOUr

Our investment, your savings 

2009: to support its business expansion, fairPrice installed 

a S$41 million automated sortation and conveyor system 

at its warehousing and distribution centre.
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tWentY FIve

Making great connections

2009: fairPrice debuted on facebook with 1,000 fans within the 

first three hours of its launch. to connect better with customers, 

fairPrice launched an iPhone app in 2012 to help customers plan 

their grocery shopping.

Left: 

That’s My FairPrice Facebook page with 

more that 61,000 “likes” as at March 2013.

Right: 

Engaging customers on social media and 

with mobile apps.
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tWentY SIX

Save time for more important stuff

2011: fairPrice consistently invests in innovative tools to 

boost productivity. Aside from Self-Checkout Counters, 

electronic Shelf Labelling optimises operational efficiency 

by automatically updating shelf display prices.

Below: 

A customer making use of a Self-Checkout 

Counter.

Facing page:

Electronic Shelf Labelling communicates 

intelligently with a central system and 

accurately displays prices.
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tWentY Seven

Hassle-free solutions in store 

2007: fairPrice joined hands with oCBC Bank to offer 

customers simple banking solutions, called fairPrice Plus!.

2011: fairPrice collaborated with oCBC Bank and 

ntUC Link, to open the first Plus! Lite branch at  

fairPrice Xtra @ Jurong Point to allow customers to  

do their banking while they shop for groceries.

Below: 

Customers can use the Plus! card to earn 

LinkPoints and get additional discounts on 

housebrand goods.

Facing page: 

Plus! Lite branches offer banking services 

within selected FairPrice Xtra hypermarkets.
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tWentY eIght

Renewing our  
commitment to serve

2010: fairPrice renewed its commitment 

to customers with a new service motto  

– Service from the Heart.

Below: 

FairPrice staff renewing their commitment to 

place customers first.
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Caring Moments
Chapter FOUr





ntUC Fairprice serves Singaporeans by keeping 

household staples affordable and reliably  

available. It helps the less fortunate through  

many philanthropic ventures: distributing free 

textbooks and educational materials, or donating 

gifts to the disadvantaged during festive seasons. 

Fairprice also supports initiatives that bring together 

our diverse communities and strengthen our social 

cohesion. at 40 years old, Fairprice remains a 

compassionate social enterprise, with a focussed 

mission to help Singaporeans. ”
Mr Lee Hsien Loong

Prime Minister of the Republic of Singapore

“





the following pages showcase some 
of Fairprice’s philanthropic work and 
commitment to integrate corporate  
social responsibility in its daily business 
operations. as its business grows, the  
Co-operative uses its success to benefit 
the community. to expand its philanthropic 
footprint, Fairprice started Fairprice 
Foundation with the mission of providing  
“a Better life for the Community”.  
as Fairprice’s charity arm, Fairprice 
Foundation reaches out to needy families,  
contributes to numerous social community 
projects in support of nation-building 
initiatives and lends a helping hand  
to workers.
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tWentY nIne

Keen minds deserve  
a brighter future

1983: the Used textbooks Project enabled the public to 

donate used textbooks to children from needy families. 

Aside from saving money and promoting the value of 

thrift, it also encouraged people to recycle. the project 

was later rebranded as Share-A-textbook in 2010.

Below and facing page: 

Students picking out textbooks that were 

donated by the public.
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Below: 

Share-A-Textbook celebrated its 30th anniversary 

in 2012 and continues to benefit children from 

low-income families year after year.

Facing page:

Student volunteers helped to sort and organise 

the donated textbooks to make it easier for needy 

students to find the textbooks they need.
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thIrtY

Sharing gifts 

2000: fairPrice supported the Boys’ Brigade Share-a-gift 

project to allow customers to fulfil the wishes of the less 

fortunate through donations of daily necessities and gifts.

Above:  

President Tony Tan Keng Yam launched the Boys’ Brigade Share-a-Gift project 

in 2011 with a donation of groceries.

Facing page:

During the Silver Jubilee celebration of the Boys’ Brigade Share-a-Gift project 

in 2012, FairPrice Foundation donated S$50,000 and 25 trolley loads of daily 

essentials in support of the cause.



CARing MoMentS 105CARing MoMentS



106 CARing MoMentS CARing MoMentS

thIrtY One

Great strides for the common good

2009: together with South east CDC, fairPrice launched 

a walkathon called fairPrice Walk for Rice @ South east,  

to raise half a million bowls of rice for needy families in  

the South east District. for every 100 metres completed,  

fairPrice donated one bowl of rice to needy residents.
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Below: 

Mr Seah Kian Peng joins a team of student volunteers 

to hand out bags of rice to needy families.

Facing page:

In 2011, participants took part in a three-legged walk 

to launch the third instalment of FairPrice Walk for 

Rice @ South East campaign.
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thIrtY tWO

Strengthening family  
and community bonds 

2010: fairPrice foundation donated S$1 million 

to 10 Community Chest-funded family Service 

Centres, which provide critical services to help 

families build resilience as well as strengthen 

family relationships. 

2012: fairPrice was awarded the President’s 

Award for Philanthropy (Corporate) at the 

President’s Volunteerism & Philanthropy Awards 

2012. the award is in recognition of best 

practices in corporate philanthropy in private 

sector businesses and public sector entities.

Top: 

Then Minister for Community, Sports and 

Development Dr Vivian Balakrishnan (right) 

handing a gift of appreciation to Mr Ng Ser Miang 

(left) on behalf of the Community Chest. 

Bottom:

President Tony Tan Keng Yam (right) presenting the 

President’s Award for Philanthropy (Corporate) to 

Mr Ng Ser Miang. 
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thIrtY three

Engineering a culture of giving

2010: to help more than 60 Voluntary Welfare organisations 

(VWos) provide assistance to their beneficiaries, fairPrice 

launched a special scheme to allow the public to make online 

donations of groceries to VWos.
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thIrtY FOUr

Saving the Earth,  
one plastic bag at a time

2007: the fairPrice green Rewards 

initiative was implemented to reward 

customers who brought their own  

grocery bags.
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thIrtY FIve

Our resource-efficient stores

2009: fairPrice opened Singapore’s first eco-friendly 

supermarket at City Square Mall, designed with the basic 

principles of “Reduce, Reuse and Recycle” in mind.

2010: fairPrice developed its own internal green Policy 

on energy and water use. 
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Below and facing page:

Eco-friendly features at selected supermarkets include 

recycling bins for plastic bottles and drink cans, a range 

of eco-friendly products, energy-saving lights, and more.
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thIrtY SIX

Eating well doesn’t have  
to cost the Earth 

2008: to cater to the growing demand for organic 

products, fairPrice launched Pasar organic to enable 

customers to enjoy organic produce at the best value 

possible. fairPrice also developed the ntUC fairPrice 

organic Assurance Programme to ensure the organic 

integrity of Pasar organic products. 

Left: 

All Pasar Organic produce is sourced 

from organic farms certified by Thailand’s 

Department of Agriculture.
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thIrtY Seven

Reduce, reuse,  
recycle

2010/2011: the fairPrice Cares! 

Campaign urged customers to 

recycle by donating S$1 to charity 

for each empty drink can and 

Pet bottle they brought to the 

store. the campaign also donated 

a charity sum that matched the 

sales proceeds from fairPrice Love 

nature bags.
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thIrtY eIght

Ensuring your  
family eats fresh

2009: the fairPrice fresh food 

Distribution Centre was awarded 

the Agri-food & Veterinary Authority 

of Singapore’s (AVA) prestigious 

food Safety excellence Award 

in recognition of its consistent 

achievement of an “A” grading. 

fairPrice has been certified HACCP 

since 2003 and iSo 9001 since 1999. 

it has been awarded the food Safety 

Partner by AVA every year since 2003. 

in 2012, fairPrice was certified  

iSo 22000.
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thIrtY nIne

Growing with local enterprises 

2009: fairPrice introduced the SMe Suppliers Support & 

Development Programme to help SMe suppliers cope 

with business challenges and grow their businesses.  

the assistance programme was brought back in 2012.

FOrtY

Doing good makes our hearts sing 

2012: fairPrice extended its reach in giving back to the 

community with the launch of a structured and sustained 

volunteer programme, We Care: Lighting Up Lives.  

its staff have volunteered for food from the Heart,  

Y green fingers, Ren Ci Hospital, Society for the Physically 

Disabled, and more.
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Our Chairman, the Board of Directors and Management 

of NTUC FairPrice would like to thank all stakeholders for 

playing a key role in the success of FairPrice. We owe much 

to our visionary pioneers, who dedicated themselves to 

charting FairPrice on the right course in our early years.

 

We also want to thank our esteemed business associates 

and our loyal staff for their unwavering support over  

the years. Most of all, we thank our valued customers for 

giving us the continued opportunity to serve you.

 

Finally, we would like to thank all who were involved in  

or contributed to our commemorative publication –

FairPrice Moments: Celebrating 40 Years of Service from 

the Heart.

 

Proud as we are of our past achievements, we are excited 

about our future and look forward to another monumental 

40 years and beyond.

 

Thank you all for keeping faith with us – past, present and 

future. This commemorative publication is dedicated to you.
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OUr rETAiL FOrMATS

With more than 90 stores located islandwide, 

FairPrice supermarkets are easily accessible and 

offer customers the quality, value and service that 

are synonymous with the FairPrice brand. From 

fresh produce to household products, FairPrice 

supermarkets seek to meet every daily essential 

need of our customers.

 

Offering extra savings, extra variety and extra fun, 

FairPrice Xtra hypermarkets provide a wide variety 

of products and services, including a wide range of 

electronic products and a good selection of casual 

and basic wear for everyone in the family. Products 

are available in family-sized packages so that 

families can enjoy greater savings.

Offering a wider product assortment and value-

added services, FairPrice Finest aims to bring 

the fine life closer to shoppers. FairPrice Finest 

combines the heritage of a trusted brand with a 

whole new experience of fine living, while bringing 

the finer things in life to our customers, at prices 

that are fair and affordable. Finest stores are located 

in both the heartlands of Singapore and in the 

bustling central shopping district.



OUr rETAiL FOrMATS

FairPrice Xpress is an industry-first initiative made 

possible when retail quantums in petrol stations 

were relaxed in November 2006, making way for the 

alliance between NTUC FairPrice and ExxonMobil to 

implement its ‘Big Box’ convenience store concept. 

At twice the size of a conventional petrol mart, 

FairPrice Xpress offers customers a wide product 

range, competitive pricing and 24-hour shopping 

convenience. 

Cheers, a home-grown chain of 24-hour convenience 

stores, caters to a diverse group of customers from 

different walks of life including the young and 

trendy, students and working professionals who 

lead active and busy lifestyles. Officially launched in 

1998, Cheers has since expanded to over 130 outlets 

situated across Singapore at convenient locations. 

An advocate of sports in Singapore as well, Cheers 

has supported various sporting initiatives such as 

the Cheers Badminton Series and the Cheers Zero 

Limits Expedition 2006. it also took the lead in rallying 

support from the community for Singapore’s bid to 

host the 2010 Youth Olympic Games and rallied public 

support for Team Singapore’s Young Athletes in 2011.

FairPrice Online is a virtual supermarket that enables 

customers to shop from the comfort of their homes 

anytime and have their groceries delivered to their 

doorstep. FairPrice members continue to enjoy rebates 

when they shop online. Shop at FairPrice Online at 

www.fairprice.com.sg.
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