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LT. GOV. GARLIN & ELLEN GILCHRIST II SUPPORT SAVING WITH MET 

Submitted jointly by Güd Marketing and Michigan Education Trust 

 
RESEARCH 
When new Michigan Gov. Gretchen Whitmer took the oath of office in 2019, the staff of Michigan Education 
Trust (MET) was excited to see a “MET Kid” become Michigan’s 49th governor. Her father was among 
Michigan’s earliest purchasers of a MET contract when the program was created, and she used it to help 
fund her undergraduate degree from Michigan State University. MET hoped Whitmer, as a beneficiary, would 
be an enthusiastic spokesperson for the state’s 529 prepaid college tuition program.  

 
But a month later, Whitmer revealed in her State of the State speech that Lt. Governor Garlin Gilchrist II – 
the first African American to hold that office in Michigan history – and his wife, Ellen, were expecting their 
third child. As the agency of record for MET since 2016, Güd Marketing recommended that the Gilchrists 
would be ideal spokespersons as members of the target audience – parents of 0- to 12-year-olds – that MET 
encourages to purchase contracts. And since the governor also announced a new goal of increasing the 
number of Michiganders with a postsecondary credential to 60% by 2030, we knew helping families save for 
the costs of higher education would support that initiative.  
 
MET launched in 1988 as the first 529 prepaid tuition program in the country. Section 529 of the Internal 
Revenue Code provides tax benefits to prepaid tuition and investment-based college savings programs. MET 
offers parents, grandparents and others the opportunity to purchase up to 10 semesters of undergraduate 
tuition at any Michigan public college or university for children who are Michigan residents.  
 
PLANNING  
The Güd Marketing team met with Whitmer’s chief strategist and communications director in March to ask if 
the Gilchrists would be willing to do a public service announcement to encourage Michigan residents to use 
MET as part of their college-saving strategy. Based on initial approval, we provided a draft 30-second script 
for review. Once that was approved, we reached out to the lieutenant governor’s scheduler. It took nearly two 
months to confirm a date that worked for the two working parents. We then coordinated with Wayne State 
University (WSU), where Ellen Gilchrist is employed, to reserve a classroom for the June 3 filming. 
Budget: $10,000 
 
EXECUTION 
We transformed the corner of a nondescript beige WSU classroom into a colorful preschool backdrop by 
adding shelves, books, toys and posters. MET Executive Director Robin Lott gave the couple a MET onesie, 
which Ellen Gilchrist used as a prop in the PSA. Using a teleprompter, the pair completed the PSA in less 
than an hour. The spot was edited and approved within two weeks, allowing it to air in network television 
station PSA slots and the Secretary of State’s closed-circuit TV platform that is broadcast to waiting 
customers in all offices statewide for about three months before the MET contract year closed Sept. 30. The 
spot also was used for paid Facebook and movie theater placements. 
 
EVALUATION 
• MET enrollments increased 6% in fiscal year 2019. It was the first increase since 2016, when MET 

introduced its budget-friendly “Pay As You Go” option that allows the purchase of a single credit hour of 
prepaid tuition to open an account and anytime deposits as low a $25.  

• The PSA ran statewide on most of Michigan’s largest TV stations: WJBK Detroit DMA, WILX 
Lansing DMA, WSYM Lansing DMA, WLUC Upper Peninsula, WWTV/WFQX Traverse City DMA, 
WEYI/WSMH Flint DMA, WBKB/EBKB Alpena DMA and WOOD Grand Rapids/Battle 
Creek/Kalamazoo DMA. 

 

 


