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BACKGROUND 
Michigan’s multifaceted talent retention and attraction efforts was in the spotlight on Jan. 
17, 2019 at the second annual Future Automotive Career Expo (FACE) during preview 
week of the 2019 North American International Auto Show’s (NAIAS) AutoMobili-D. The 
one-day career expo was a partnership between NAIAS, the Michigan Economic 
Development Corporation and the Department of Labor and Economic Opportunity 
(LEO), formerly Talent and Economic Development (TED). The event was designed to 
connect leading auto industry employers and professionals with job seekers hungry to 
work in the automotive and mobility industries. A series of presentations featured 
employers, educators and others who spoke about the skills in demand, opportunities for 
training and where these evolving industries are headed. Güd Marketing was tasked by 
LEO to execute a social media campaign to drive attendance to the event. 
 
RESEARCH/PLANNING 
Prior to the development of the social campaign, secondary research was conducted to 
inform social media strategy, audience insights and effective message development. 
Through this research, it was determined that the social campaign needed to raise 
awareness not just of the event, but of the types of highly skilled jobs that exist and the 
employers seeking to fill these positions.  
 
The social marketing campaign targeted multiple audiences throughout Michigan, 
especially within the Detroit DMA. Research found that high school and college students, 
prospective STEM and professional trades employees who have demonstrated an 
interest in hands on work, working on cars, robotics and the like, are most likely to be 
interested in attending the career expo.  
 
With this information at hand, we targeted:  
- Male and female high school and college students (ages 17-24) living in the Detroit 

DMA that showed interest in the science, engineering, automotive and/or STEM 
industries.    

- Men and women with behavior as seen as “potential job seekers” (ages 18-34) in the 
Detroit DMA that showed interest in the automotive and/or STEM industries. 

- A “likeminded” audience list built from the first 70 registrants of the event. This 
audience mimicked current registrants based on their interests, behaviors and other 
factors.  

- Men and women in the Detroit DMA that listed the “Big Three” (General Motors, 
Ford, Chrysler) automakers as their workplace. 

 
OBJECTIVE 
The social media campaign’s main objective was to encourage the target audiences to 
attend and participate in the Future Automotive Career Expo. The goal for the 2019 
FACE event was to maintain or increase attendance – roughly 200 people.  
 



 
 

BUDGET 
The total budget for this social campaign – including media investment – was $10,000.  
 
EXECUTION 
In order to capture the attention of young students and adults who might possess the 
interest and skills required for an automotive career, Güd Marketing developed social 
media ads for Facebook, Instagram, Twitter and LinkedIn. These ads featured 
messages with a strong call-to-action to encourage the audience to register for the 
career expo, while highlighting the opportunities to meet face-to-face with leading 
employers and professionals in the automotive industry. Compelling images from past 
auto show events were used to grab users’ attention. To keep the messaging fresh, over 
36 ads were dynamically placed, allowing the ads that performed best to rise to the top. 
In order to best optimize the campaign, we adjusted the messaging through the use of 
A/B testing. 
 
RESULTS 
This comprehensive social media campaign reached over 498,012 unique people. More 
importantly, approximately 700 people attended the 2019 FACE event, a 40% increase 
in attendance over 2018. LEO, as well as many participating business partners were 
impressed with the turnout and look forward to a 2020 career expo. 


