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BACKGROUND 
The Michigan Wildlife Council was created in 2013 to educate the general public about the benefits of 
hunting and fishing and the essential role that sportsmen and sportswomen play in wildlife conservation. 
Güd Marketing developed a comprehensive strategic plan fully integrating all aspects of communication. 
After an in-depth statewide survey, the primary campaign audience was determined to be nonhunters and 
nonanglers, who were more likely to be younger females living in the state’s urban centers. The campaign 
officially launched in April 2016.  
 
OBJECTIVES 
Since the campaign’s inception, its website – HereForMiOutdoors.org – has served as the hub of 
information, not only sharing key facts about hunting and fishing’s contributions to Michigan’s quality of 
life and well-being but also housing over 100 content articles and videos. The site, which remained largely 
unchanged since 2016 in terms of design and functionality, was redesigned and relaunched on May 1, 
2019. The website was revamped with a budget of $20,000 to ensure a mobile-first design, a visually 
impressive homepage, ADA compliance and a continued emphasis on content.  

• A goal of the new website was to ensure it was visually impressive, while following the campaign’s 
“look and feel.”  

• Content articles and videos have been a key component of the campaign, so ensuring that the 
website successfully housed this content was key.  

 
RESEARCH & PLANNING 
Much secondary research was conducted to ensure the website complied with 2019 standards, while also 
meeting the goals of the campaign. Through an analysis of the existing site and secondary research on 
industry standards, we learned:  

• In 2018, over 80% of traffic to the website was from mobile devices, making a mobile-first design vital 
to ensuring easy navigation and greater usability for most visitors. 

• The articles not only extended the campaign’s key messages, but they were the next most popular 
pages besides the homepage, making showcasing and organizing these in an easy-to-use fashion a 
high priority for the new website.  

• Strong-performing websites follow an “F shape” – meaning that users first read in a horizontal 
movement, then move down the page and again across in a second horizontal movement.  

After the establishment of clear goals, a timeline and work plan were created to ensure timely 
development of the website.  
 
EXECUTION & RESULTS 
Following research and planning, an interactive wireframe was built to serve as the basis of the design. 
The website design was built via Adobe XD and finalized by December 2018. Coding, migration and 
testing occurred from January through April, with the new website launching May 1, 2019.  
 
In the month after the website’s launch, visitors were up 182%, sessions were up 230% and the average 
session duration nearly doubled. More important, the strongest audience was 18- to 34-year-olds, 
skewing female and from cities including Detroit, Grand Rapids and Ann Arbor. 

 

 


