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O\ About theAsianparent diapering trends research

theAsianparent diapering trends was developed to understand the diaper usage
habits amongst Asian mums. More than 1,000 interviews were conducted in 9
countries and territories in Asia. These included Hong Kong, Indonesia, Malaysia, the
Philippines, Singapore, Sri Lanka, Thailand, and Vietham. Interviews were conducted
between 05 and 15 November 2016 with mums who have bought a diaper in the last
3 years. In Vietnam, 65 interviews were conducted online on theAsianparent.com
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O\ About theAsianparent diapering trends research

theAsianparent diapering trends was developed to understand the diaper usage
habits amongst Asian mums. More than 1,000 interviews were conducted in 9
countries and territories in Asia. These included Hong Kong, Indonesia, Malaysia, the
Philippines, Singapore, Sri Lanka, Thailand, and Vietham. Interviews were conducted
between 05 and 15 November 2016 with mums who have bought a diaper in the last
3 years. In Sri Lanka, 60 interviews were conducted online on theAsianparent.com
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q About theAsianparent diapering trends research
theAsianparent diapering trends was developed to understand the diaper usage habits amongst
Aslan mums. More than 1,000 interviews were conducted in 9 countries and territories in Asia.
These included Hong Kong, Indonesia, Malaysia, the Philippines, Singapore, 5ri Lanka, Thailand,
and Vietnam. Interviews were conducted between 05 and 15 November 2016 with mums who

have bought a diaper in the last 3 years. In Thailand, 152 interviews were conducted online on
theAsianparent.com
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q About theAsianparent diapering trends research

theAsianparent diapering trends was developed to understand the diaper usage
habits amongst Asian mums. More than 1,000 interviews were conducted in 9

countries and territories in Asia. These included Hong Kong, Indonesia, Malaysia, the
Philippines, Singapore, Sri Lanka, Thailand, and Vietnam. Interviews were conducted
between 05 and 15 November 2016 with mums who have bought a diaper in the last
3 years. In Singapore, 100 interviews were conducted online on theAsianparent.com
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O\ About theAsianparent diapering trends research

theAsianparent diapering trends was developed to understand the diaper usage
habits amongst Asian mums. More than 1,000 interviews were conducted in 9
countries and territories in Asia. These included Hong Kong, Indonesia, Malaysia, the
Philippines, Singapore, Sti Lanka, Thailand, and Vietham. Interviews were conducted
between 05 and 15 November 2016 with mums who have bought a diaper in the last
3 years. In Philippines, 100 interviews were conducted online on theAsianparent.com
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C3‘About theAsianparent diapering trends research

theAsianparent diapering trends was developed to understand the diaper usage
habits amongst Asian mums. More than 1,000 interviews were conducted in 9
countries and territories in Asia. These included Hong Kong, Indonesia, Malaysia, the
Philippines, Singapore, Sri Lanka, Thailand, and Vietnam. Interviews were conducted
between 05 and 15 November 2016 with mums who have bought a diaper in the last
3 years. In India, 250 interviews were conducted online on theAsianparent.com
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Q\ About theAsianparent diapering trends research
theAsianparent diapering trends was developed to understand the diaper usage
habits amongst Asian mums. More than 1,000 interviews were conductedin 9

countries and territories in Asia. These included Hong Kong, Indonesia, Malaysia, the
Philippines, Singapore, Sri Lanka, Thailand, and Vietnam. Interviews were conducted
between 05 and 15 November 2016 with mums who have bought a diaper in the last
3 years. In Indonesia, 115 interviews were conducted online on theAsianparent.com
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O\ About theAsianparent diapering trends research

theAsianparent diapering trends was developed to understand the diaper usage
habits amongst Asian mums. More than 1,000 interviews were conducted in 9
countries and territories in Asia. These included Hong Kong, Indonesia, Malaysia, the
Philippines, Singapore, Sti Lanka, Thailand, and Vietham. Interviews were conducted
between 05 and 15 November 2016 with mums who have bought a diaper in the last
3 years. In Malaysia, 83 interviews were conducted online on theAsianparent.com
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