TIPS

To Optimize Your SaaS Website Homepage




Ensure users scroll beyond the fold

Flaunt your product dashboard

Glve users a prominent CTA

Videos work wonders on homepage
Differentiate with a tagline that resonates
Include trust building elements on homepage
Keep your content valuable. Always

Make contact information noticeable

Make good use of your homepage footer
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Let’s look at some of the

Important pointers to optimize your SaaS Homepage
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1. Ensure users scroll beyond the fold



Users don't scroll beyond the fold

A fold is an area that is visible without scrolling down a web page.
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Users interact positively only to
content above the fold than content
below the fold.(source)
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https://www.nngroup.com/articles/page-fold-manifesto/
https://www.nngroup.com/articles/page-fold-manifesto/
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How do you make users scroll?
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Users scroll for a purpose, give it to them

Place elements with valuable information that begin above the fold and ends below.
e.g.: Visual Website Optimizer Provides a play button below the fold as an incentive to scroll

e.g. VWO encourages
users to explore further
by placing the video
element that starts
‘above the fold" and
continues below it.

Fold ends here
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Ensure users scroll beyond the fold

Provide a clear sign to inspire users to scroll more

Some designs show content to the full height of the fold this can create “false floors” that make users think
they've seen the full page of content. To counter this provide a clear sign to encourage users to scroll more

e.g. Olark uses icon
pointing downwards to
attract the users
attention to below the

— fold
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Flaunt your product dashboard

People usually don't buy anything without seeing it beforehand

Users expect to see a glimpse of your product, its interface, its UI/UX on the homepage. And, neuroscience tells us
that people process images hundreds of times faster than text.

Visuals

®
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How to give a product sneak-peek to users?
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Visually highlight critical aspects of your product

Provide a sneak-peek visual that highlights critical aspects of your product. It sets a tone as to what exactly your
product is going to be like.
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3. Give users a prominent CTA



Give users a prominent CTA

There's a reason some CTA's get clicked more

When it comes to 40 major SaaS companies, Green dominates the choice of color for CTA
button. ('source Chartmogul)

CHARTMOGUL

CTA ® Blue
Button ® Green
® Red
Colors ® Purple
White
CTA 51.3% ® Orange
Yellow

®
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https://blog.chartmogul.com/saas-landing-pages/#gs.aWjYDVg
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How do you make CTA click worthy
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Use CTA that encourages action

The homepage or a part of the Homepage should logically conclude with a CTA. The user should cognitively
perceive CTA as something to act upon.

In CTA Copy:

Benefit + Relevance = Better CTR
JOIN FREE FOR A MONTH
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Benefit driven CTA copy

Fitness World, a major chain of gyms in Scandinavia, changed its CTA copy from
“Get membership” to “Find your gym & get membership” and got 213% increase in CTR.(source)

Get your membership Find your gym & get membership

4 213.16% Increase in CTR

(Statistical Confidence:99%)

Webingag§
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http://neilpatel.com/2015/08/22/how-to-create-the-perfect-call-to-action/




Videos work wonders on homepage

Why are videos more effective?

Videos are processed by the brain 60,000 times faster than text.

1 96.

of B2B marketers are now using video,
according to Web Video Marketing Council.

(source)

marketers confirm that video has positively
impacted marketing results
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http://tubularinsights.com/b2b-marketers-video-roi/
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Where to place videos?
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Place video in the first fold

At 54%, videos in the first fold have higher play rate than videos elsewhere on the page. (source)

Introducing

JOURNEY
DESIGNER

(») Seeitin action

Webingag§
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https://wistia.com/blog/video-position-and-size
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Why focus on tagline (value proposition)

Value Proposition answers most of the questions users have within a few seconds.
Like, what is this site about? How can it be of use? Etc.

Tagline 2 ® 6SGC

(Value
Proposition)

for a user's eyes to scan an entire webpage
and land on the area that influences their
first impression. (source)
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How to make the tagline memorable?
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Use a tagline that clearly articulates the benefits you offer

Write a tagline that is Succinct, Distinct, Memorable and Desirable.

A messaging.app for teams

who put robats on'Marsl|

The one line that
expresses your business to
the world.

Webingag§
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6. Include trust building elements on homepage




Why place trust building elements on the homepage?

Social proof influences the purchasing decision of online buyers and helps in building trust.

~ 19,

Good testimonials on Homepage increase
conversions by up to 15%. (source)

Testimonial
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How to instil trust in users?
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Include trust building elements on homepage

Build trust through client testimonials

Build a connect with prospects by showing success stories of existing customers.

Allan loves Groove. Here’s why...

“We've tried everything, from Gmail on up to the
enterprise level products. Nothing felt right until
we found Groove.”

Allan Branch of Less Accounting
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Include trust building elements on homepage

Showcase client logos

Showcasing logos of esteemed clientele, testimonials praising your product always go a long way.

80,000 HAPPY CUSTOMERS

Companies of aii sizes rely on Freshdesk for customer support

ZRIDGESTONE HONDA "t movEmseR

®
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Keep your content valuable. Always

Users tend to read site content in F pattern ..

Users first read in a horizontal movement, forming the F's top bar.
Next, users move down the page reading horizontally covering a shorter area forming the F's lower bar.
Finally, users scan the content's left side in a vertical movement.

www.uselt.com

®
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https://www.nngroup.com/articles/f-shaped-pattern-reading-web-content/
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How to make site content compelling?
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Keep your content valuable. Always

Write content that is easily scannable

Write content using:

* Highlighted keywords

- Meaningful sub-headings

- Bulleted lists

- One idea per paragraph

- Use inverted pyramid style, beginning with conclusion

A
Tg IS king
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8. Make contact information noticeable




Users want their concerns addressed quickly

Customers do not want to wait; they want instant answers to queries. And, being accessible is the
first step in serving customers better.

of consumers require some degree of
customer support while making an online

purchase. (source)

45.

of US consumers will abandon an online
transaction if their questions or concerns
are not addressed quickly. (source)

Live Chat
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http://econsultancy.com/us/blog/61991-83-of-online-shoppers-need-support-to-complete-a-purchase-stats
http://www.aspect.com/Documents/Papers/Aspect-NGCC-Forrester-WP.pdf
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How to always be accessible to users?
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Show your contact number on Homepage

In an A/B test conducted using Kissmetrics, more than half, 53.96% of sign-ups for theflowr.com
originated from the home page variation with the phone number.(source)

Want to have a chat? Call us at +1 (888) 733-0711

WebEngagéy‘

Contact No
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https://blog.kissmetrics.com/results-from-flowr/

Use live chat

Live chat can help resolve urgent queries and reduce post purchase dissonance for customers.

92,

Live Chat drives highest customer
satisfaction.(source)

“% J Question? Chat with us! v

s Chatlio Support

Question? Just type it below and we
are online and ready to answer.

2 You

Hi, | am getting an error when | am
trying to save my information.

s Chatlio Support | : [ } 0/
hi 0

What kind of error are you getting?
2 You

| wish you could see it.

of respondents said they are likely to
return to the site after chatting once using
Live Chat.(source)
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https://www.zendesk.com/company/press/zendesk-benchmark-live-chat-drives-highest-customer-satisfaction/
http://www.emarketer.com/Article/How-Helpful-Live-Chat/1007235




Why focus on the bottom of the page (footer)?

Links in page footer provide additional navigational options to users.

005,255

users spent at the bottom of the
WEbSite.(source)

Footer
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http://news.mst.edu/2012/02/eye-tracking_studies_show_firs/
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How to put page footer to better use?
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Make good use of your homepage footer

Place important links in page footer

The Footer also helps drive significant traffic to key landing pages and other important pages.

Resources

A+ intaarata \WaehEnasand
How to integrate WebEngage
How to sell WebEngage to your boss?
L v 1A ioohace

Knowl eagebase

APl & Developer Tools

Affiliate Program

ngagé‘
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Make good use of your homepage footer

Place important links in page footer (mobile site)

Links in the footer are more important for the mobile site, as users have to scroll all the way back to the top to delve
deeper into the site when compared with desktop site.

Resources

FAQ

How to integrate WebEngage?

How to sell WebEngage to your boss?
Knowledgebase

AP| & Developer Tools

Affiliate Program

Insights by WebEngagg 9 Tips To Optimize Your SaaS Website Homepage 46



Conclusion

The process of SaaS Homepage Optimization is an ongoing process of learning from
doing. There is no rule book to it but only methods that you can adapt. There is no
one size fits all solution, what works for some site may not work for yours. The next
time you decide to revamp your SaaS Homepage use these pointers to get it right.

Keep improving.
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http://monk.webengage.com/saas-homepage-optimization-10-components/
http://monk.webengage.com/saas-homepage-optimization-10-components/

36,000+ online businesses use WebEngage everyday
to improve their user engagement and retention.

Talk to Us Today

WebEngagg

WebEngage is a multi-channel user engagement platform which automates communication across users' life-cycle.

It enables you to connect with them via. Web Messages (notification, survey and feedback), In-App Messages, Push
Notifications, Emails and Text Messages.

+1 (408) 890-2392 24 support@webengage.com y @WebEngage f /WebEngage
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