
The Objective 

For all innovation driven startups creating 
awareness and acceptance of new products 
is a daunting task. In the initial stages, most 
of the marketing dollars get spent in creating 
buzz around the product. Once done right, 
interested prospects naturally land on the 
website.

For BoxMySpace, a large part of traffic on 
website remained anonymous. In essence,
 
BoxMySpace looked for a solution to convert 
anonymous users on site into contacts and 
nurture these contacts to push them lower 
down the conversion funnel.

Key Result

BoxMySpace got a consistent 4.7% response 
rate for the Lead Generation Surveys

Case study 

How a Self Storage Solution Startup Kickstarted Business 
With 1.2k Leads

Company Profile: BoxMySpace is an on-demand storage platform for consumers and businesses. It pro-
vides safe and secure storage options for consumers looking to rent space to keep their stuff while they 

are away or if they just want to create more living space for themselves. It also provides 
warehouse storage for businesses on a pay per use flexible storage model.

       The biggest pain-point which we 
removed using WebEngage, was by having 
a single platform through which we could 
create different types of lead generation 
forms and have a single repository for 
them. Trying different push messages, 
surveys which could be activated within 
minutes, made our work much easier. 
Moreover, the WebEngage journey designer 
helped us automate the lead nurturing 
process, significantly helping us cut back 
on repetitive tasks in the process.

Pratyush Jalan, 
Founder and CEO
BoxMySpace

The Solution

It is estimated that only 2% of site visitors are 
identifiable, that is, a large chunk of visitors 
are anonymous. Moreover, it is only logical to 
make the most out of the site traffic, convert 
them into leads and nurture them through 
email drips.

Cumulatively captured leads

1.2k

http://boxmyspace.com/about
http://boxmyspace.com/about
https://monk.webengage.com/
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Broadly speaking, visitors on a site have two kinds of purpose – either they want to know, or they 
want to buy. Underlying the purpose is their awareness; whether they are aware of a solution that 
meets their need or not.

Through right marketing communication, this awareness gap can be bridged. Lead nurturing aims 
to do exactly that.

Lead nurturing focuses on developing relationships with buyers by listening to their needs and 
providing them with relevant information and answers they need.

BoxMySpace devised a comprehensive lead nurturing campaign that began with capturing leads 
on the site.

To begin with, they deployed a website survey on the site. URL based targeting ensured that the 
survey is shown on key landing pages. Additionally, a time delay of few seconds made the survey 
non-intrusive to the user experience.

https://monk.webengage.com/
https://webengage.com/survey/?utm_source=monk&utm_medium=casestudy&utm_content=Shafique&utm_campaign=boxmyspace
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Furthermore, using WebEngage’s Journey Designer, BoxMySpace created an automated workflow 
for nurturing leads collected through WebEngage surveys.

The aim was to convert marketing leads captured through the website survey into 
sales qualified leads.

The event of survey submission triggers an automated introductory email sent to the user. The 
user is now a part of a list of contacts for BoxMySpace.

After sending the introductory email; the system checks for the occurrence of event ‘Sign Up’ for 
up to 24 hours.

BoxMySpace’s Lead Nurturing Journey

Build a user journey like this

https://monk.webengage.com/
https://www.youtube.com/watch?v=0K_sNlY4ukw
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All the users who have not yet signed up receive the first nurturing email (targeted email).

The nurture emails would contain links to blogs and case studies that promote the benefits of 
on-demand storage. For instance, success stories of existing clients using storage space rental 
services, self-storage solution case study, how temporary storage solution is cost effective, 
among others.

The users who have done the event ‘Sign Up’ receive a text message urging them to download the 
‘BoxMySpace Mobile App’. The sending of the text ends the journey for them.

Consequently, depending on user actions the automation engine takes the requisite actions of 
sending emails, text or ending the journey for users.

Need better conversion for your business? Talk to us

The results were phenomenal, the response rate for the lead generation surveys 
(averaged across multiple campaigns) stood at an impressive 4.7%
.
Moreover, within the first six months of running lead generation survey on its website, 
BoxMySpace cumulatively captured 1.2k leads. And, automating the lead nurturing 
process immensely helped them in converting cold leads to sales ready leads translating 
into more revenue.

The Result 

https://monk.webengage.com/
https://webengage.com/marketing-automation/targeted-email/
https://webengage.com/register-for-demo/?utm_source=monk&utm_medium=cta&utm_campaign=casestudy
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Share  : 

WebEngage is a multi-channel user engagement platform which automates communication across users’ 

life-cycle. It enables you to connect with them via. Web Messages (notification, survey and feedback), In-App 

Messages, Push Notifications, Emails and Text Messages. WebEngage recently launched Journey Designer as 

part of their product portfolio. Using the Journey Designer, you can plan your engagement campaigns across 

multiple channels like web message, mobile app (push notification/in-app message) email & SMS. 

Going steady on the mission to humanize websites and mobile apps, we are assisting thousands  of customers 

in 50+ countries. From enterprises like eBay, Lynda, Sendgrid, Snapdeal, MakeMyTrip, Avaya, Souq, etc. to 

thousands of startups worldwide, we are helping them Engage, Retain and Grow.

+1 (408) 890-2392 (US) 

+91 (22) 61102400 (IN)   |  webengage.com  |  monk.webengage.com
| | |

Schedule my Free Demo

Loved the case study? 
Get a free product walkthrough. Talk to our 

automation experts for custom solutions.

https://monk.webengage.com/
https://www.facebook.com/sharer.php?u=http://bit.ly/2cmIEeP
https://twitter.com/intent/tweet?source=webclient&text=Case+Study+by+%40Webengage+worth+reading+http://bit.ly/2cbg1Oa
https://www.linkedin.com/shareArticle?mini=true&url=http://bit.ly/2c0m8rl
https://plus.google.com/share?url=http://bit.ly/2crl3In
https://webengage.com
https://monk.webengage.com
https://webengage.com/register-for-demo/
https://webengage.com/register-for-demo/

