
ASEAN Leads in 
Delivering Superior Digital 
Experiences Amidst 
Pandemic: VMware study

Providing seamless digital services 
accelerates innovation, 
competitiveness and 
post-pandemic recovery
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Superior experience accelerates digital 
adoption in Southeast Asia

77%
state that they have 
started engaging with 
brands that deliver 
superior digital services

59%

69%
say they have an 
enjoyable experience 
engaging with 
organizations digitally

However, expectations are high.
Majority of respondents would switch to a competitor 
if their ongoing digital experience does not 
live up to expectations

Three industries in Southeast Asia stand out 
in meeting the digital needs of their customers

Deliver improved 
digital experiences 
now compared 
to before COVID-19

Southeast Asian consumers indicate three 
digital experiences they value the most
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personal data 
is protected
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because of their 
digital services
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For full survey results and insights, 
visit vmware.com/go/digitallyforward

To enable a strong ecosystem, organizations should
prioritize customer empowerment with a
Trusted Digital Foundation 

A Trusted Digital Foundation

*European surveyed markets include United Kingdom, France and Germany
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Respondents say that security, accessibility and speed are top 
priorities in evaluating digital experiences

Southeast Asian consumers have 
high levels of digital curiosity

Southeast Asian citizens classify themselves as 

“digitally curious” or “digital explorers”, ready for more 

digital experiences, ahead of US and *European counterparts  

Southeast Asia, a digitally forward region

Consumers single out Financial services, Retail and the public 
sector as top providers of digital services

Majority of Southeast Asian consumers are already seeking brands 
that provide better digital experiences


