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Obviously, the journey to a
full recovery will not be a
sprint. Instead, it is more like
a marathon, but the reward is
going to be worth every effort.
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MESSAGE FROM THE CEO

DEAR READER,
This year we’re ‘celebrating’ the 10th anniversary of one of the
scariest economic crises of the modern era: the 2008 ‘bubble burst’
that started the “Great Recession”. I would like to believe that every
one of us who had a lesson to learn has learned it.
Today, what may appear to some as a bottoming out of the market
is in fact an essential, natural adjustment. The savvy will have
noticed that the level of transactions in comparison to the same
period as last year have declined, and over the next few pages you
will see how rental prices have been declining alongside and in
some areas are at 2013 levels.
In recent months, we’ve also consistently been hearing about the
oversupply challenge, and how there’s a clear lack of coherency
between the real demand and the available supply, resulting in
additional downward pressure on the market.
The way I see things is that the main difference between today and
2013, or today and 2008, is our ability as an industry and as a country
to identify these signs early on, and be able to embrace change
faster than ever.
As an illustration of this, affordable demand is on the rise and
developers who are quickly embracing the change are already
seeing the first signs of a healthy recovery. Aldar, for example,
reported a 5% rise in net profit in the first quarter of this year.
Obviously, the journey to a full recovery will not be a sprint. Instead,
it is more like a marathon, but the reward is going to be worth every
effort. The UAE is paving the way to becoming one of the most, if
not THE most, attractive investment destinations in the world.
The UAE government is relentlessly working to streamline
procedures to make investments in the country more convenient
than ever, such as the digitalisation of the whole process through
‘REST’ Real Estate Self Transaction, that aims to eliminate paper
documentation by 2020 for all rent and sales transactions.
In recent weeks the government has also announced that they will
be granting up to 10-year residency visas and reducing government
fees to incentivise future investors and make this market as
competitive as ever.
At Propertyfinder, we are doing our part by facilitating the
transactional loop through connecting users to real estate
professionals faster than ever, and by providing both parties with
essential data that will help them make the most informed decision
possible.
So, I’m not sure about you, but the only way out I see, is the way up!
Enjoy the read.

Michael Layhani
CEO and Founder
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CONTRIBUTORS
Abdullah Alajaji

Lewis Allsopp

Myles Bush

Founder and Managing Director,
Driven Properties

CEO,
Allsopp & Allsopp

CEO,
PH Real Estate

Years in real estate & market speciality:

Years in real estate & market speciality:

9 years, specialises in residential,
commercial, and industrial properties

16 years, residential

Education background: MBA
from London Business School, two
Bachelor of Science Degrees from the
Pennsylvania State University, Computer
Engineering and Economics
Why did you write on the rise of
Chinese investors? I believe China will
be the biggest market for Dubai real
estate in the next few years. We have
invested in many relationships in that
market and are seeing fantastic results
In just a few words, describe the UAE
real estate market here in 2018: A
transition from a period of abundant
supply to a period of significantly
improved infrastructure that will support
population growth

Education background: I left school at
16 after my GCSE’s to pursue a career in
real estate

12 years total and opened PH Real
Estate (Powerhouse Properties before
the rebrand) 10 years back

Why did you write on optimism
in the market?I have seen a lot of
negative media so far this year around
the property market and whilst some
people are seeing negativity, I think there
is a lot to be positive about

Education background: Godalming
College, Surrey, A levels
Why did you write on your lessons
learned in real estate? As I have
mentioned in the piece, we fell into our
tenth year of trading, so, why not?!

In just a few words, describe the UAE
real estate market here in 2018: A place
of opportunity for the educated buyer

In just a few words, describe the
UAE real estate market here in 2018:
Exciting, dynamic, and addictive!

Zarah Evans

Angela A. Gegg

Ryan Mahoney

Owner and Managing Director,
Exclusive Links Real Estate

Head of Commercial,
Edwards and Towers

CEO,
Better Homes

Years in real estate & market speciality:

Years in real estate & market speciality:

18 years, sales, leasing, commercial, and
property management

6 years, large scale asset sales and retail

Education background: Bachelor of
Business Administration in Travel and
Tourism
Why did you compare brick and
mortar shops with online advertising
in your piece? The topic of retail versus
e-marketing was an exercise of putting
down on paper arguments for and
against, as Exclusive Links is due to
open its first retail property shop in
Marina Gate 1, Dubai Marina in the next
few months. We are very excited and
reassured this is the next best step for
the company.
In just a few words, describe the UAE
real estate market here in 2018: ‘Slow
and soft’, but never being short of a
few words I believe it is a great time to
position your company, your teams, and
your services for what we all hope will be
an upturn as we head closer to 2020
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Years in real estate & market
speciality:

Education background: Suny Cortland,
College of Arts and Sciences Bachelor
of Arts
Why was it important for you to
provide an overview of commercial
real estate? I live and breathe
commercial real estate. As the Dubai
market is widely dominated by the
residential sector, I feel there needs to
be more awareness in the commercial
market
In just a few words, describe the UAE
real estate market here in 2018: It has
been an interesting year thus far, to say
the least. I do feel the market has started
stabilising and I personally believe that
post-Q3 the market will be buzzing again

Years in real estate & market
speciality:
20 years, residential, commercial and
property management
Education background: Studied
Design at u
 niversity
Why did you take this opportunity
to look back on your two decades in
real estate?I think many companies
are maturing and as they do they will
face similar challenges
In just a few words, describe the
UAE real estate market here in 2018:
Good market for buyers and tenants,
challenging market for sellers and
landlords. Dubai offers excellent value
for money when compared with other
global cities

CONTRIBUTORS

Darren Murphy

Luke Remington

Alessia Sheglova

Sales and Leasing Director,
Allsopp & Allsopp

Managing Director,
Haus & Haus

Managing Director,
Dacha Real Estate

Years in real estate & market speciality:

Years in real estate & market speciality:

Years in real estate & market speciality:

8 years, Greens Community and
Jumeirah Golf Estates

20 years, residential and commercial

10 years, focused on secondary market
residential and commercial sales and
leasing

Education background: Left high school
to get straight into estate agency as a
junior and was made Managing Director
within 4 years of joining

Education background: I achieved
11 GCSE’s and 3 A Levels in Business
Studies, IT, and Maths but decided to
leave school after College and avoid
university as I wanted to pursue a career
in property

Why did you write on supermalls?
Based on the growth and development
of Dubai, if the facilities aren’t close to
where you live now, don’t worry because
they soon will be.

Why did you want to contribute to
Trends? I wanted to write the article so
that it could help or inspire others

In just a few words, describe the UAE
real estate market here in 2018: Ignore
any negativity, because it is what you
make it. I wouldn’t want to be involved in
real estate anywhere else in the world at
the moment, it’s happening.

In just a few words, describe the UAE
real estate market here in 2018: The
market has really changed over the last
couple of years and we find we are now
dealing with end-users in the majority.
Usually these are tenants fed up of
paying rent who are now deciding to
buy in 2018 as prices have come down
so much

Education background: Bachelor of
Science, McGill University
Why did you write on technology?
Dubai is the city of the future, so it is
of utmost relevance to discuss how
Dubai’s expanding real estate sector
could embrace these new technologies
and what effect these advances could
have on real estate professionals and
consumers alike.
In just a few words, describe the UAE
real estate market here in 2018: Vibrant,
competitive, and full of opportunities.

Niall McLoughlin

Arda Atalay

Senior Vice President,
DAMAC Properties

Head of MENA Private Sector,
LinkedIn Talent Solutions

Years in real estate & market speciality:

Years in the UAE & market speciality:

18 years, specialising in marketing and communications

14 years. My area of expertise is sales, consulting, and business
development

Education background: Most of my real estate know-how was
picked up on the job through management trainings and actively
working alongside various teams, global leaders, and regional
experts day-in, day-out
Why did you advise in your column that now is the time to
buy? As we approach the traditionally quieter months of the
year, people outside of our industry tend to jump to conclusions
around market numbers...I hope that by shedding light on the
sector’s dynamic history, industry regulations, and the regional
macroeconomics that come into play, readers will have an
accurate understanding of Dubai’s maturing real estate sector
In just a few words, describe the UAE real estate market here
in 2018: Dubai’s real estate sector is extremely resilient. For Dubai’s
property market the journey has been, and will always be, as
vibrant as the city itself — where the best is always yet to come

Education background: I graduated from the Middle East
Technical University in Turkey as an industrial engineer
Why did you write on employee retention? The UAE is a land
of opportunity, but what is it that attracts talent to this country
and how can companies in the region brace up for the digital
revolution that is dawning upon us? The column explores the
talent migration idea while also highlighting the recruiting and
talent trends in the region
In just a few words, describe the UAE jobs market here in 2018:
According to a recent LinkedIn study, retail and hospitality have
been the UAE’s fastest growing industries in the last 15 years,
however hospital and healthcare, food and beverage, marketing
and advertising, IT, internet businesses, sustainability and wellness
are also picking up. Digital transformation is disrupting these
industries and in the coming time, digital jobs will become one of
the most-sought after jobs in the UAE
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WARNER BROS.
WORLD

DEIRA
NIGHT SOUQ

Now open, the indoor amusement park on
Yas Island adjacent to Ferrari World and Yas
Waterworld is owned and developed by
Miral Asset Management. The park features
characters such as Looney Tunes, DC Comics,
Hanna-Barbera, and others. An adjoining hotel
is also being built at the centre of Yas Island,
and the park contains 29 rides, restaurants,
attractions, shops, and shows.

MAR
SNIP

Stretching 1.9 kilometres along Deira Islands’ waterfront, this night market is a modern interpretation of the
traditional Arabic souk set right next to Deira Mall, on Deira Islands, according to its developer Nakheel. Set to
open at the end of 2018, the Deira Night Souq will have 5,300 shops and 96 waterfront cafés and restaurants, and
will be within walking distance of residences, hotels, and Deira Mall.

AZIZI
RIVIERA
8

Azizi Riviera is a planned residential
development consisting of 69 mid-rise
residential buildings and two hotels situated
alongside the Dubai Canal in Meydan One.
The residential blocks will contain a total of
16,000 studios and one- and two-bedroom
apartments with handover expected in
Q2 2019. It will have a mix of waterfront
promenades, green parks, long boardwalks,
and retail, as well as amenities like a dog park
and venue for yoga.

MARKET SNIPPETS

MOHAMMED
BIN RASHID LIBRARY

KET
PETS

It will be the largest library in the Arab world when it opens
this year, boasting one million square feet, costing upwards of
one billion dirhams to build, and hosting more than 4.5 million
books. Located by the Dubai Creek, organisers anticipate nine
million visitors annually.

As a global leader, the UAE continues to
attract expats, tourists, entrepreneurs, and
many of the Fortune 500. Here is a roundup of
attractions and residences, set to launch in the
lead-up to Expo 2020, that will give the country
staying power for decades to come.

DYNAMIC
TOWER
The world’s first completely rotating skyscraper is planned to open
in time for Expo 2020. After being in the pipeline since 2008 the
new Dynamic Tower is contracted to be constructed by architect
David Fisher at Dynamic Group. All 80 floors will be able to move
independently, making a 360 degree rotation in three hours.
Renewable energy like wind turbines will be used to help power each
floor as it rotates.
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PROPERTY
TRENDS
Lukman Hajje
Chief Commercial Officer,
Propertyfinder Group

THE CONTEXT
Price declines, although they continue, appear to be
slowing. In most parts of the UAE, property prices are
at early-2013 levels since starting to drop in mid-2014,
but the worst could be over.
For the first time, Propertyfinder publishes here its
asking price data for the last two years, providing a
longer view of price trends and a better picture of
widely reported price declines.
These declines have been slow and gradual, as we
witnessed in the last issue of Propertyfinder Trends,
with low, single-digit percentage points per quarter
across most communities and segments. Rents held
better than sale prices in the early part of the decline
but the reverse has been true now for the past 18
months. Over the past year, rents have fallen faster
than sale prices, but the long-term price trend appears
to be flattening across all market types.
Dubai’s real estate sector slowed in the first half of this
year with deals transacted falling 16 per cent in yearon-year in value, according to a July report from the
Dubai Land Department.
Off -plan real estate transactions boomed last year
on the back of aggressive marketing tactics and low
upfront payment plans. These offers continue, but this
year buyers have not been as keen to snap them up.

per square foot segment, which were historically
underserved during Dubai’s earlier construction
booms.
The definition of affordable depends greatly upon your
perspective, what you earn, and where you’re from.
Someone who wants to purchase a completed AED
1M property and hoping to borrow the maximum 75%
of the property value will theoretically need to earn
AED 12K+ per month (more if they are over 40 years
old with existing debts), plus be able to put down AED
310K in cash upfront for the 25% deposit, in addition to
purchase costs.
The question is, if you earn AED 12K per month and
are renting in Dubai, can you afford to save AED 310K
in cash? Furthermore, most UAE banks won’t lend to
individuals earning less than AED 15K per month.
The “affordable” segment effectively targets those
with household incomes of AED20K+ per month who
are frugal and have the capacity to save, or those with
cash in hand whose rent would be equivalent to the
mortgage payments and building fees.
As of 1 July 2018, 21% of listings on propertyfinder.ae
were sub-AED 1M and 34% were asking under AED 1000
per square foot. Dubai is becoming more affordable.

For more than a year, the overriding sentiment has
been that prices are at, or very close to, the bottom
of the cycle and will increase in the lead-up to Expo
2020. But supply continues to exceed demand and the
pundits, myself included, have continually been proven
wrong as prices have continued to fall. Will we be right
this time?
This transactions slump comes at a time when the
government is taking some steps to promote longerterm residency. Earlier this year, the UAE said it will
enact changes to its residency visa policies by the end
of 2018, with in-demand workers offered visas of up to
a decade. This includes doctors, engineers and other
professionals in the medical, science, research, and
technical fields, according to the government.
With more off-plan projects coming up for sale and
being handed over, offering 10-year visas will help
steady the market, but to what extent will depend
upon details to come from the government at the end
of this year.
There will also continue to be an increase in product
offerings in affordable emerging communities in
the sub-one million AED, sub-one thousand AED
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LISTINGS UNDER 1K AED PER SQ.FT (%)

36.4

JUL ‘18

35.3

JUL ‘18

34.9

JUL ‘18

35.0

33.5

JUL ‘18

JUL ‘18

32.8

JUL ‘18

ASKING PRICE ANALYSIS

The mortgage cap regulations which stipulate the
minimum 25% deposit for expats ensures safer
lending practices, but also creates a large moat for
those wanting to buy established housing, leaving the
door open for creative developer off-plan payment
schemes. Some of which may prove to be too good to
be true.

Since 1984, anyone who has opened for business in
a non-free zone area has been required to have a
local partner that owns 51 per cent of the business.
Only those based in free zones can be 100 percent
foreign-owned. This has long been an anomaly of the
otherwise business-friendly UAE, and it is impossible
to say the impact it has had on the local economy.

A shift toward affordability puts the property ladder
within reach for more of the population. But certainly
the new mortgage guidelines announced in June
allowing banks to charge a borrower a 3% exit fee
(up from 1%) on their mortgage is a big step in
the opposite direction, further handicapping the
secondary market in particular, which is dominated by
mortgaged end users..

With the exception, of course, of Emiratis, everyone
here by definition of their visa restrictions, is transient.
The more committed expat residents are, the more
likely they are to invest in the country, and all the
better for the economy. Someone renting for five
years will have paid about 40 percent of the property
value. With this kind of time frame, those with the
means will buy, obtain mortgages, and further engrain
themselves into the local community and economy.

The recently announced overhaul on company
ownership structures allowing foreigners to own 100
percent of a company based in the Emirates could
have a significant impact on the UAE economy and
ultimately the UAE property market.

These new reforms are encouraging to long-term
residents, and may be the demand driver the country
has needed for some time.
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DUBAI APARTMENTS FOR RENT
Rents in Dubai have fallen 5.8% in the last six months,
and 18.2% over the last two years, with a median price
per square foot of AED 81. Only one community, Al
Furjan, witnessed a modest increase in six months,
while the rest have seen low single digit percentage
declines in asking prices.
The biggest drop was in Jumeirah Village Triangle
which saw a big 8.9% decline in median asking rents.
Smack dab in the middle of the price ranking, JVT is
getting squeezed by new “affordable” projects across
Dubai where similar amenities and conveniences can
be rented at a lower price point.
Downtown Dubai, despite being down in price by 14.1%
in two years, is still the most expensive community to
rent (AED 110 per square foot), slightly more expensive
than Old Town (AED 107 per square foot).
Al Nahda and Al Qusais are the two cheapest
communities to rent apartments in Dubai at AED 42
and AED 48 per square foot, respectively.
DUBAI APARTMENTS FOR SALE
Sale prices have also been falling with low, single-digit
declines across most communities in Dubai. But two
communities have proven resilient to the downturn
with asking prices holding steady over the last two
years. Al Furjan is down less than 1% from two years
ago, Dubai Investment Park is down about 1%, and
Palm Jumeirah is at the same level as it was two years
ago, in fact regaining 3.2% over the last six months.
The biggest drop was in IMPZ and Jumeirah Lake
Towers (-7.4%). IMPZ also has the distinction of being
the area with the second largest decline over the
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last two years, down 15.9%. Culture Village leads that
dubious ranking, having declined 20.3% in two years.
But its drop appears to be slowing as asking prices
declined by a slightly less dramatic 3.6%.
DUBAI VILLAS FOR RENT
After witnessing the largest drops renters in Dubai
villas are perhaps experiencing less negotiating power
as prices start to see some rebound and price declines
are less dramatic than in recent years.
There are still plenty of bargains to be had, and areas
where prices are still sliding, but Jumeirah Village
Circle recovered 5.4% in the first half of this year.
Asking AED 39 per square foot, it is the second least
expensive place to rent a villa in Dubai.
		
The biggest drop was in Palm Jumeirah (-11.1%),
followed by The Villa (-10.5%), and MBRC (-8.3%), with
supply issues impacting the latter two.
Villa rental asking prices have remained relatively
stable in several communities, including in Mirdif
(-2.3%), Jumeirah Islands (-2%), and Jumeirah Park,
which saw no price change.
Five villa communities in Dubai actually witnessed
price increases: Al Reem (1.9%), Jumeirah Golf
Estates (3.7%), Dubai Sports City (1.8%), and Mudon
(2.4%). Jumeirah Village Circle, the second cheapest
community to rent a villa, saw the biggest price spike,
up 5.4%, and AED 39 per square foot.
The Villa (AED 34 per square foot), JVC, and Al Barsha
(AED 41 per square foot) are the cheapest places to
rent a villa in Dubai. While Emirates Hills (AED 72 per
square foot), The Lakes (AED 70 per square foot), and
Palm Jumeirah (AED 64 per square foot) are the most
expensive.

ASKING PRICE ANALYSIS
ABU DHABI APARTMENTS FOR SALE
Abu Dhabi apartments for sale have remained far
more stable than apartments for rent or villas, with
slow single digit declines in all tracked communities.
Al Reef and Al Reem are both down 14.2% compared
to two years ago, whereas Al Ghadeer (-6.3%), Yas
Island (-5%), and Saadiyat Island (-2.1%) have witnessed
a less tumultuous two years by comparison.
ABU DHABI VILLAS FOR RENT
Asking prices for Abu Dhabi villas continue to
decline but the drop appears to be slowing,
comparing declines every six months over the last
two years shows smaller dips in the last half year.
Al Raha Golf Gardens is the only outlier (-8.5%).
Saadiyat Island (-6.8%), Al Salam Street (-6.5%)
also saw slightly larger declines than the rest
.
Mohamed Bin Zayed City (AED 40 per square foot)
remains the cheapest place to rent a villa in Abu
Dhabi, with Khalifa City (AED 43 per square foot), and
Hydra Village (AED 44 per square foot) not far behind.
DUBAI VILLAS FOR SALE
Villa sale prices in Al Barsha, Dubai Hills Estate, and
Mudon remained stable, down less than 1%, while
Palm Jumeirah (+5.2%) was the only villa community
to record an increase in asking prices in the past six
months. It also remains the emirate’s most expensive
location to buy a villa on a price per square foot basis.
While JVC, at AED 680 per square foot, remains
Dubai’s most affordable villa community to buy, down
7.4% in the last six months, and 8.5% compared to two
years ago.
ABU DHABI APARTMENTS FOR RENT
Khalifa City is by far the most affordable apartment
community, where asking rents are just AED 44
per square foot. Aldar has handed over a significant
number of villas here, which can now be legally
subdivided by landlords into studios and onebedroom apartments, which has massively driven
down prices in several communities. Khalifa City
asking prices are down 45% compared to two years
ago, and down 10.2% in the last six months.
The most significant drop in asking prices has been
on Yas Island (-11.5%), where Aldar is also completing
apartment projects with a larger focus on the middleincome segment. Rents also dropped, though less
dramatically, in Al Raha Beach (-6.1%), Al Reem Island
(-3.7%), Corniche Area (-7.8%), and Al Ghadeer (-4.1%).
Saadiyat Island is the only area where demand and
price have remained stable over the last two years,
down only 3.6%. It remains the most expensive place
to rent an apartment in Abu Dhabi at AED 106 per
square foot, followed by Al Raha Beach and Yas Island
(both AED 92 per square foot).

By far the most expensive is Saadiyat Island, asking
AED 68 per square foot.
ABU DHABI VILLAS FOR SALE
Similarly, villas for sale in Abu Dhabi have also
witnessed small single-digit declines over the last
six months with the biggest drop in Al Salam Street
(-6.2%), with other areas seeing much more modest
declines.
Mohamed Bin Zayed City is the most affordable, with
the asking price median at AED 545 per square foot,
unseating Hydra Village (AED 595 per square foot) for
the top spot. Saadiyat Island has sustained its value
over the last year, down less than 1% since this time
last year. It is still the most expensive at AED 1468 per
square foot.
THE NORTHERN EMIRATES
Ajman is among the cheapest places to rent an
apartment in the UAE, with apartment prices asking
just AED 25 per square foot and villas asking AED 20
per square foot.
Ras Al Khaimah’s newer Al Marjan Island is nearly
twice as expensive, asking AED 48 per square foot for
an apartment.
witnessed small single-digit declines over the last
six months with the biggest drop in Al Salam Street
(-6.2%), with other areas seeing much more modest
Mohamed Bin Zayed City is the most affordable,
with asking price median at AED 545 per square foot,
unseating Hydra Village (AED 595 per square foot) for
the top spot. Saadiyat Island has sustained its value
over the last year, down less than 1% since this time
last year. It is still the most expensive at AED 1468 per
square foot.
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DUBAI LONG TERM PRICE TRENDS
APARTMENT RENT

APARTMENT SALE

VILLA RENT

VILLA SALE

ABU DHABI LONG TERM PRICE TRENDS
APARTMENT RENT

APARTMENT SALE

VILLA RENT

VILLA SALE

NORTHERN EMIRATES LONG TERM PRICE TRENDS
APARTMENT RENT

APARTMENT SALE

VILLA RENT

VILLA SALE

These declines have been slow and gradual, with low, single-digit
percentage points per quarter across most communities and
segments. Rents held better than sale prices in the early part of the
decline but the reverse has been true for the past 18 months.
Long term price trends are calculated based on median monthly price per sqft, indexed on January 2016.
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ASKING PRICE ANALYSIS

PRICE TRENDS
APARTMENTS FOR RENT
JUN 2018 PPSQFT

6 MONTHS

12 MONTHS

18 MONTHS

Abu Dhabi

76

-3.8%

-11.6%

-14.6%

-20.8%

Dubai

81

-5.8%

-10.0%

-12.9%

-18.2%

Ras Al Khaimah

47

-2.1%

-6.0%

-6.0%

-9.6%

Sharjah

30

-9.1%

-9.1%

-14.3%

-18.9%

Ajman

27

-6.9%

-12.9%

-15.6%

-18.2%

JUN 2018 PPSQFT

6 MONTHS

12 MONTHS

18 MONTHS

Abu Dhabi

1192

-4.4%

-8.9%

-10.3%

-11.7%

Dubai

1267

-2.9%

-7.5%

-10.4%

-13.8%

Ras Al Khaimah

639

-3.8%

-3.6%

-2.1%

-7.0%

Sharjah

557

3.3%

9.2%

7.7%

4.5%

Ajman

289

-1.7%

-11.3%

-15.7%

-16.5%

JUN 2018 PPSQFT

6 MONTHS

12 MONTHS

18 MONTHS

Abu Dhabi

51

-3.8%

-7.3%

-12.1%

-15.0%

Dubai

51

-1.9%

-8.9%

-12.1%

-20.3%

Ras Al Khaimah

33

-5.7%

-10.8%

-15.4%

-23.3%

Sharjah

20

-13.0%

5.3%

-31.0%

-31.0%

Ajman

20

0.0%

0.0%

-4.8%

-20.0%

JUN 2018 PPSQFT

6 MONTHS

12 MONTHS

18 MONTHS

871

-2.9%

-6.9%

-3.9%

-10.1%

Dubai

1000

-4.0%

-7.4%

-9.2%

-13.4%

Ras Al Khaimah

628

-2.2%

-5.7%

-7.2%

-11.2%

Sharjah

575

10.6%

-10.7%

-16.3%

-14.3%

Ajman

354

-9.0%

-4.6%

-4.3%

-4.6%

EMIRATE

24 MONTHS

APARTMENTS FOR SALE
EMIRATE

24 MONTHS

VILLAS FOR RENT
EMIRATE

24 MONTHS

VILLAS FOR SALE
EMIRATE
Abu Dhabi

24 MONTHS

Percentage change price of the current price ( Jun’18) vs 6 months ago (price in Jan’18) vs 12 months ago (price in Jun’17) vs 18 months ago (price in Jan’17) vs 24 months ago (price in Jun’16)
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DUBAI APARTMENTS FOR RENT
JUN 2018 PPSQFT

6 MONTHS

12 MONTHS

18 MONTHS

24 MONTHS

Al Nahda

42

-6.7%

-12.5%

-17.6%

-22.2%

Al Qusais

48

-4.0%

-9.4%

-9.4%

-21.3%

International City

56

-3.4%

-11.1%

-11.1%

-20.0%

Dubai Investment Park

60

-4.8%

-6.3%

-11.8%

-18.9%

Discovery Gardens

64

-4.5%

-15.8%

-17.9%

-19.0%

Dubai Silicon Oasis

65

-3.0%

-11.0%

-11.0%

-14.5%

IMPZ

65

-4.4%

-12.2%

-15.6%

-14.5%

Motor City

65

-3.0%

-11.0%

-15.6%

-17.7%

Dubai Sports City

67

-6.9%

-11.8%

-15.2%

-16.3%

Jumeirah Village Circle

69

-4.2%

-5.5%

-10.4%

-13.8%

Al Furjan

71

2.9%

1.4%

-7.8%

-4.1%

Barsha Heights (Tecom)

71

-1.4%

-9.0%

-17.4%

-22.8%

Jumeirah Village Triangle

72

-8.9%

-17.2%

-20.9%

-22.6%

Culture Village

81

0.0%

-13.8%

-22.1%

-23.6%

Business Bay

84

-3.4%

-8.7%

-11.6%

-13.4%

Jumeirah Lake Towers

84

-3.4%

-9.7%

-13.4%

-13.4%

Jumeirah Beach Residence

86

-3.4%

-7.5%

-12.2%

-13.1%

Palm Jumeirah

88

-3.3%

-5.4%

-10.2%

-13.7%

Greens

89

-6.3%

-8.2%

-11.9%

-16.0%

DIFC

95

-4.0%

-9.5%

-12.0%

-13.6%

Dubai Marina

96

-2.0%

-5.9%

-8.6%

-11.1%

City Walk

97

-3.0%

-

-

-

The Views

100

-5.7%

-7.4%

-9.9%

-13.0%

Old Town

107

-4.5%

-10.8%

-13.0%

-14.4%

Downtown Dubai

110

-4.3%

-8.3%

-12.0%

-14.1%

AREA

Sale prices have also been falling with low, single-digit declines across
most communities in Dubai. But two communities have proven
resilient to the downturn.
A “-” denotes that a sample size is too small for the given time frame or no dats was yet available.
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ASKING PRICE ANALYSIS

DUBAI APARTMENTS FOR SALE
JUN 2018 PPSQFT

6 MONTHS

12 MONTHS

18 MONTHS

24 MONTHS

International City

649

-3.0%

-11.7%

-7.9%

-10.0%

Dubai Investment Park

719

2.7%

-1.0%

-1.2%

-1.2%

Discovery Gardens

748

-5.7%

-5.7%

-6.5%

-8.9%

IMPZ

778

-7.4%

-12.4%

-12.1%

-15.9%

Dubai Silicon Oasis

792

-3.5%

-7.9%

-5.1%

-8.0%

Dubai Sports City

854

-3.0%

-5.6%

-4.6%

-2.5%

Motor City

867

-4.1%

-5.1%

-8.9%

-10.9%

Jumeirah Village Circle

900

-0.9%

-3.4%

-3.3%

-1.1%

Jumeirah Village Triangle

922

-3.8%

1.9%

-5.7%

-12.5%

Al Furjan

982

-1.1%

-3.3%

-1.5%

-0.3%

Barsha Heights (Tecom)

1052

-0.2%

-7.8%

-8.5%

-14.3%

Jumeirah Lake Towers

1095

-7.4%

-10.5%

-10.5%

-11.2%

Greens

1171

-7.0%

-10.7%

-13.0%

-14.4%

Mohammad Bin Rashid City

1335

-0.8%

-9.8%

-9.8%

-12.2%

Business Bay

1400

-4.2%

-9.5%

-6.4%

-7.3%

Jumeirah Beach Residence

1406

-2.4%

-10.0%

-9.1%

-13.7%

The Views

1461

-4.0%

-8.0%

-11.0%

-11.5%

Dubai Marina

1500

-2.3%

-6.1%

-7.8%

-10.6%

Culture Village

1520

-3.6%

-5.1%

-10.2%

-20.3%

DIFC

1770

-0.9%

-2.0%

-6.5%

-6.8%

Old Town

1802

-3.7%

-12.2%

-15.0%

-15.7%

City Walk

1841

-3.2%

-

-

-

Palm Jumeirah

1864

3.2%

-2.2%

-1.8%

-0.1%

Downtown Dubai

2065

-2.1%

-3.9%

-8.5%

-11.9%

AREA

Smack dab in the middle of the price ranking, JVT is getting
squeezed by new “affordable” projects across Dubai where similar
amenities and conveniences can be rented at a lower price point.
Percentage change price of the current price ( Jun’18) vs 6 months ago (price in Jan’18) vs 12 months ago (price in Jun’17) vs 18 months ago (price in Jan’17) vs 24 months ago (price in Jun’16)
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DUBAI VILLA FOR RENT
JUN 2018 PPSQFT

6 MONTHS

12 MONTHS

18 MONTHS

24 MONTHS

The Villa

34

-10.5%

-12.8%

-20.9%

-20.9%

Jumeirah Village Circle

39

5.4%

-11.4%

-20.4%

-20.4%

Al Barsha

41

-4.7%

-18.0%

-18.0%

-12.8%

Al Furjan

42

5.0%

-10.6%

-12.5%

-16.0%

Mirdif

43

-2.3%

-6.5%

-4.4%

-14.0%

Mudon

43

2.4%

-4.4%

-8.5%

-14.0%

DAMAC Hills

45

-4.3%

-15.1%

-

-

Jumeirah Islands

50

-2.0%

-7.4%

-7.4%

-12.3%

Jumeirah Park

50

0.0%

-5.7%

-10.7%

-19.4%

Jumeirah Village Triangle

50

-3.8%

0.0%

-7.4%

-12.3%

Umm Suqeim

52

-5.5%

-14.8%

-11.9%

-18.8%

Jumeirah

53

-5.4%

-10.2%

-10.2%

-17.2%

Arabian Ranches

55

0.0%

-11.3%

-14.1%

-19.1%

Meadows

55

-3.5%

-9.8%

-12.7%

-17.9%

Mohammad Bin Rashid City

55

-8.3%

-

-

-

Al Reem

55

1.9%

-3.5%

-3.5%

-

Jumeirah Golf Estates

56

3.7%

0.0%

-16.4%

-16.4%

Dubai Sports City

57

1.8%

-6.6%

-14.9%

-17.4%

The Springs

59

-4.8%

-9.2%

-15.7%

-19.2%

Palm Jumeirah

64

-11.1%

-15.8%

-16.9%

-28.1%

The Lakes

70

-4.1%

-4.1%

-7.9%

-13.6%

Emirates Hills

72

-4.0%

-4.0%

-16.3%

-17.2%

AREA

Villa rental asking prices have remained relatively stable in several
communities, including in Mirdif (-2.3%), Jumeirah Islands (-2%), and
Jumeirah Park, which saw no price change.

A “-” denotes that a sample size is too small for the given time frame or no dats was yet available.
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ASKING PRICE ANALYSIS

DUBAI VILLA FOR SALE
JUN 2018 PPSQFT

6 MONTHS

12 MONTHS

18 MONTHS

24 MONTHS

Jumeirah Village Circle

680

-7.4%

-8.7%

-9.2%

-8.5%

The Villa

788

-4.4%

-9.0%

-7.9%

-7.2%

Al Furjan

794

-4.3%

-11.7%

-17.4%

-15.2%

Al Reem

795

-5.1%

-4.2%

-5.8%

7.4%

Mudon

872

-0.9%

-2.8%

-4.7%

-0.3%

Jumeirah Village Triangle

891

-5.8%

-8.9%

-12.0%

-10.9%

The Springs

941

-6.5%

-12.7%

-16.5%

-16.6%

Jumeirah Park

1007

-3.0%

-5.5%

-11.7%

-14.9%

DAMAC Hills

1020

-2.9%

-7.3%

-

-

Arabian Ranches

1033

-4.4%

-9.7%

-12.4%

-13.0%

Dubai Sports City

1085

-4.4%

-7.9%

-12.9%

-15.0%

Al Barsha

1097

-0.2%

-1.3%

0.1%

1.2%

Dubai Hills Estate

1122

-0.4%

-0.7%

-2.2%

0.1%

Jumeirah Golf Estates

1144

-6.4%

-9.9%

-13.7%

-21.4%

Meadows

1156

-4.9%

-10.2%

-14.1%

-16.4%

Jumeirah Islands

1210

-3.8%

-9.5%

-9.4%

-14.3%

The Lakes

1283

-6.1%

-8.0%

-13.9%

-11.4%

Mohammad Bin Rashid City

1728

-4.2%

-5.9%

-6.4%

1.0%

Jumeirah

1745

-

-

16.3%

-

Emirates Hills

2384

-6.9%

-10.6%

-12.1%

-8.2%

Palm Jumeirah

2498

5.2%

0.0%

-3.2%

-2.2%

AREA

Percentage change price of the current price ( Jun’18) vs 6 months ago (price in Jan’18) vs 12 months ago (price in Jun’17) vs 18 months ago (price in Jan’17) vs 24 months ago (price in Jun’16)
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ABU DHABI APARTMENTS FOR RENT
AREA

JUN 2018 PPSQFT

6 MONTHS

12 MONTHS

18 MONTHS

24 MONTHS

Khalifa City

44

-10.2%

-26.7%

-31.3%

-45.0%

Airport Road

65

-7.1%

-13.3%

-18.8%

-30.1%

Al Khalidiya

65

-4.4%

-9.7%

-12.2%

-20.7%

Al Reef

66

-1.5%

-13.2%

-13.2%

-22.4%

Muroor Area

66

-5.7%

-13.2%

-14.3%

-20.5%

Al Ghadeer

70

-4.1%

-10.3%

-13.6%

-10.3%

Al Reem Island

78

-3.7%

-12.4%

-17.0%

-23.5%

Corniche Area

83

-3.5%

-8.8%

-9.8%

-15.3%

Corniche Road

87

-3.3%

-13.0%

-10.3%

-20.2%

Al Raha Beach

92

-6.1%

-11.5%

-11.5%

-15.6%

Yas Island

92

-11.5%

-

-

-

Saadiyat Island

106

-0.9%

1.0%

6.0%

-3.6%

ABU DHABI APARTMENTS FOR SALE
AREA

JUN 2018 PPSQFT

6 MONTHS

12 MONTHS

18 MONTHS

24 MONTHS

Al Reef

788

-4.5%

-7.4%

-12.2%

-14.2%

Al Ghadeer

944

-4.4%

-6.5%

-7.2%

-6.3%

Al Reem Island

1137

-3.2%

-9.5%

-11.4%

-14.2%

Al Raha Beach

1341

-4.7%

-8.4%

-10.2%

-13.3%

Yas Island

1373

-1.1%

-6.7%

-4.8%

-5.0%

Saadiyat Island

1463

0.1%

1.9%

0.1%

-2.1%

A “-” denotes that a sample size is too small for the given time frame or no dats was yet available.
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ASKING PRICE ANALYSIS

Abu Dhabi apartments for sale have remained far more stable than
apartments for rent or villas… Al Reef and Al Reem are both down
14.2% compared to two years ago, whereas Al Ghadeer (-6.3%),
Yas Island (-5%), and Saadiyat Island (-2.1%) have witnessed a less
tumultuous two years by comparison.
ABU DHABI VILLAS FOR RENT
AREA

JUN 2018 PPSQFT

6 MONTHS

12 MONTHS

18 MONTHS

Mohamed Bin Zayed City

40

-4.8%

-14.9%

-11.1%

-18.4%

Khalifa City

43

-2.3%

-8.5%

-8.5%

-14.0%

Hydra Village

44

-4.3%

-15.4%

-22.8%

-24.1%

Al Mushrif

51

2.0%

-8.9%

-8.9%

-23.9%

Al Reef

51

-1.9%

-8.9%

-13.6%

-19.0%

Al Raha Golf Gardens

54

-8.5%

-6.9%

-11.5%

-12.9%

Al Raha Gardens

55

-1.8%

-6.8%

-12.7%

-15.4%

Abu Dhabi Gate City

56

-1.8%

-9.7%

-8.2%

-11.1%

Al Salam Street

58

-6.5%

-4.9%

-13.4%

-19.4%

Saadiyat Island

68

-6.8%

-8.1%

-15.0%

-18.1%

JUN 2018 PPSQFT

6 MONTHS

12 MONTHS

18 MONTHS

24 MONTHS

Mohamed Bin Zayed City

545

-

-

-

-

Hydra Village

595

-1.2%

-10.8%

-11.9%

-7.8%

Al Reef

700

-2.0%

-7.89%

-12.4%

-15.3%

Khalifa City

797

-0.7%

-3.1%

-2.7%

-6.03%

Al Raha Gardens

800

-2.7%

-9.3%

-5.9%

-21.3%

Yas Island

863

-3.6%

-8.5%

-4.2%

-9.4%

Al Raha Golf Gardens

977

0.8%

-2.2%

-5.3%

-11.2%

Al Salam Street

1096

-6.2%

-6.2%

-4.9%

-7.4%

Saadiyat Island

1468

0.0%

0.9%

-5.4%

-8.0%

24 MONTHS

ABU DHABI VILLAS FOR SALE
AREA

Percentage change price of the current price ( Jun’18) vs 6 months ago (price in Jan’18) vs 12 months ago (price in Jun’17) vs 18 months ago (price in Jan’17) vs 24 months ago (price in Jun’16)
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NORTHERN EMIRATES APARTMENTS - RENT
AREA

JUN 2018 PPSQFT

6 MONTHS

12 MONTHS

18 MONTHS

24 MONTHS

Emirates City-Ajman

25

-7.4%

-8.7%

-12.2%

-19.3%

Al Naemiyah-Ajman

26

-10.1%

-16.7%

-28.1%

-25.6%

Ajman Downtown-Ajman

27

-3.3%

-16.3%

-17.3%

-18.8%

Al Taawun-Sharjah

30

-5.8%

-7.8%

-12.2%

-16.4%

Al Qasemiya-Sharjah

30

2.4%

-2.6%

-7.7%

-8.8%

Al Qasbaa-Sharjah

31

-4.4%

-5.0%

-15.4%

-14.2%

Al Majaz-Sharjah

31

-7.5%

-1.9%

-1.6%

-4.3%

Muwaileh-Sharjah

31

-8.3%

-1.9%

-15.5%

-15.5%

Al Mamzar - Sharjah-Sharjah

31

-6.8%

-3.1%

-13.0%

-12.3%

Al Nahda-Sharjah

32

-7.8%

-15.5%

-16.6%

-18.5%

Al Khan-Sharjah

33

-6.2%

-12.9%

-14.0%

-12.7%

Al Bustan-Ajman

39

-2.0%

44.4%

42.8%

66.1%

Mina Al Arab-Ras Al Khaimah

46

-1.3%

-7.2%

-15.5%

-9.1%

47

-2.3%

-8.0%

-11.8%

-11.8%

48

-6.4%

-14.2%

-7.3%

-16.6%

6 MONTHS

12 MONTHS

18 MONTHS

24 MONTHS

Al Hamra Village-Ras Al
Khaimah
Al Marjan Island-Ras Al
Khaimah

NORTHERN EMIRATES APARTMENTS - SALES
AREA

JUN 2018 PPSQFT

Al Naemiyah-Ajman

258

-12.4%

-32.1%

-50.4%

-20.2%

Emirates City-Ajman

259

-8.4%

-14.7%

-18.6%

-21.6%

Ajman Downtown-Ajman

287

-3.4%

-14.4%

-16.3%

-23.0%

Al Nahda-Sharjah

496

-4.1%

-11.8%

-12.5%

-15.0%

Al Khan-Sharjah

522

1.2%

-0.1%

6.8%

-1.9%

Al Bustan-Ajman

539

-

-

50.0%

-

Al Hamra Village-Ras Al
Khaimah

601

-4.3%

-2.5%

-6.3%

-11.2%

Mina Al Arab-Ras Al Khaimah

621

-4.8%

-8.5%

-3.0%

-3.8%

Al Marjan Island-Ras Al
Khaimah

744

-8.2%

-15.2%

-17.9%

-17.1%

Muwaileh-Sharjah

750

-2.5%

-

-

-

A “-” denotes that a sample size is too small for the given time frame or no dats was yet available.
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NORTHERN EMIRATES VILLAS - RENT
AREA

JUN 2018 PPSQFT

6 MONTHS

12 MONTHS

18 MONTHS

24 MONTHS

Al Mwaihat-Ajman

20

-5.7%

-9.1%

-

-

Al Rawda-Ajman

21

15.6%

-5.5%

-

-

Al Hamra Village-Ras Al
Khaimah

32

-6.5%

-7.5%

-13.8%

-20.4%

Mina Al Arab-Ras Al Khaimah

36

-5.0%

-10.8%

-15.2%

-19.7%

JUN 2018 PPSQFT

6 MONTHS

12 MONTHS

18 MONTHS

24 MONTHS

Al Rawda-Ajman

341

-8.0%

-9.1%

-3.5%

5.0%

Al Zahraa-Ajman

346

-7.3%

1.8%

-3.9%

4.3%

Al Mwaihat-Ajman

358

-8.2%

-6.1%

-0.7%

4.6%

Al Hamra Village-Ras Al
Khaimah

500

-6.3%

-14.3%

-19.8%

-27.8%

Mina Al Arab-Ras Al Khaimah

701

-1.2%

-4.3%

-3.7%

-3.5%

NORTHERN EMIRATES VILLAS - SALES
AREA

Percentage change price of the current price ( Jun’18) vs 6 months ago (price in Jan’18) vs 12 months ago (price in Jun’17) vs 18 months ago (price in Jan’17) vs 24 months ago (price in Jun’16)

25

OPPORTUNITY KNOCKS
FOR INVESTORS
UAE RENTAL YIELDS HOLD STRONG
Rental yields are the rental income (the money a
tenant pays to the landlord) as a percentage of the
property’s value. It is fairly simple to calculate:
Total annual rent divided by the property purchase
price (or value) = gross rental yield
Total rent minus property expenses divided by the
property purchase price (or value) = net rental yield
The result should be multiplied by 100 for the net
rental yield percentage.
For investors buying purely for earning income, who
are less concerned about growth, rental yield is the
most important consideration.

Rental yields are determined by a number of factors,
according to Lukman Hajje, Chief Commercial Officer
of Propertyfinder Group.
“Typically, smaller properties produce better rental
yields than larger ones,” he says. “Apartments are
better than villas, and studios are better than larger
apartments, for example.”
“But also consider location. Newer, emerging
communities offer better rental yields than more
established communities. Newer cities offer higher
rental yields than established cities,” he says.
For proof of that, look no further than the UAE.

UAE VS THE WORLD

AMSTERDAM

CAPE TOWN

LIMA

NAIROBI

ROME

3.72%

3.88%

4.90%

6.66%

2.37%

ATHENS

GENEVA

LONDON

NEW YORK

SINGAPORE

4.17%

2.61%

2.91%

HONG KONG
ISLAND

MARRAKESH

OSLO

BANGKOK

ISTANBUL

METRO MANILA

PANAMA CITY

SYDNEY

BERLIN

KUALA LUMPUR

MOSCOW

PARIS

TOKYO

AUCKLAND

5.48%

3.33%

2.62%

5.52%

3.09%

2.54%
SHANGHAI

2.10%

VIENNA

1.96%

DUBAI

5.8%
(combined villas + apartments, H1 2018)

ABU DHABI

6.0%
(combined villas + apartments, H1 2018)

5.13%

3.99%

3.62%

3.72%

6.13%

3.22%

Source: Global Property Guide
Gross Rental Yield figures are based on the average yields for 120 square metre properties
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5.75%

2.79%

2.52%

2.66%

NORTHERN
EMIRATES

5.9%
(combined villas + apartments, H1 2018)

ASKING PRICE ANALYSIS

DUBAI

JUNE 2018
JUNE 2017

COMMUNITY

International City

RENTAL YIELD PER SQUARE FOOT - APARTMENTS

COMMUNITY

RENTAL YIELD PER SQUARE FOOT - VILLAS

8.6%
8.6%

6.9%
6.9%

8.6%
9.6%

6.3%
6.0%

8.4%
8.3%

5.7%
5.9%

8.3%
8.8%
8.2%

5.3%
5.4%
5.5%
5.2%

8.5%
7.9%
8.4%

5.3%
5.2%

7.8%
9.6%

5.3%
5.2%

7.7%
7.6%

5.6%
5.1%

7.7%
7.8%
7.6%
7.4%
7.5%
8.0%

4.9%
5.0%
5.0%
5.0%
4.4%

7.2%
6.9%
6.8%
6.8%
6.8%

4.8%
4.8%
4.7%
4.3%
4.5%
3.7%

6.8%
6.4%
6.4%

4.5%

6.1%
6.0%

4.9%
4.4%
4.1%
4.0%

6.0%
6.0%
5.9%
5.9%

2.6%
3.0%

5.4%
5.8%
5.3%
5.9%

3.0%
2.8%

5.3%
5.6%
4.7%
4.9%

ABU DHABI
COMMUNITY RENTAL YIELD PER SQUARE FOOT - APARTMENTS

COMMUNITY

RENTAL YIELD PER SQUARE FOOT - VILLAS
7.4%
7.8%
7.3%
7.4%

8.4%
8.9%
7.4%
7.7%
7.2%
7.3%
6.9%
7.1%

6.9%
6.7%
5.5%
5.8%

6.9%
7.1%

5.4%
5.7%
5.3%
5.2%
4.6%
5.1%

NORTHERN EMIRATES
COMMUNITY RENTAL YIELD PER SQUARE FOOT - APARTMENTS
10.1%
8.2%
9.7%
9.1%
9.3%
9.5%
7.8%
8.3%
7.6%
7.0%
7.4%
7.3%
6.5%
6.4%
6.4%
6.7%
6.3%
7.3%
6.3%
6.1%

COMMUNITY

RENTAL YIELD PER SQUARE FOOT - VILLAS
6.4%
5.9%
6.1%
5.9%
5.6%
5.8%
5.2%
5.5%

Gross rental yield = median rent price per square foot / median sale price per square foot. The data is based on median advertised price on propertyfinder.ae and may not reflect the actual
transacted price. Yields data is based on price per square foot in order to be consistent with the prices featured in this report.
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LUXURY SNIPPETS
Villa or apartment, these are the top 10 most expensive
places to splash out in Dubai and Abu Dhabi.

DUBAI APARTMENTS FOR SALE

1
One at Palm
Jumeirah

-Palm Jumeirah

AED 4,335

6
Jumeirah
Bay Island
-Jumeirah

AED 3,337

2
The Address
Downtown Hotel
-Downtown Dubai
AED 3,937

7

The Opus

-Business Bay

4
The Address
BLVD Sky
Collection

The Palm
Tower

AED 3,652

AED 3,573

-Downtown Dubai

AED 3,901

8

5

9

-Palm Jumeirah

10

-Downtown Dubai

The Address
Residences
Dubai Opera

Dukes
Oceana

-Downtown Dubai

-Palm
Jumeirah

The Address
Dubai Mall

AED 3,106

AED 3,094

AED 2,916

AED 2,875

The Address
BLVD

DUBAI VILLAS FOR SALE
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3

-Downtown Dubai

ASKING PRICE ANALYSIS

ABU DHABI APARTMENTS FOR SALE

ABU DHABI VILLAS FOR SALE

The data is based on median advertised price on propertyfinder.ae and may not reflect the actual transacted price.
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THE EARLY LESSONS
FROM VAT
Simon Comina,
Chief Financial Officer,
Propertyfinder Group
The introduction of VAT in the UAE shall be seen as a
game changer to how businesses, especially SMEs,
conduct their activities, empowering them and their
owners to be responsible and careful in the recording,
processing, and accounting of their income, costs, and
corresponding VAT charges.
In no time, it has brought transparency to the business
environment and a nationwide finance process
alignment as the requirements on Invoicing Templates
and the timing of the invoice are clearly defined by the
Federal Tax Authority (FTA).
The effect of VAT on the business world is minimal
as the majority of the VAT paid by the business is
allowable for recovery and the VAT payment to the FTA
is agreed to be the net amount of VAT collected from
customers and VAT paid to suppliers.

This needs to be recognised as a huge success
by the authority, especially since VAT was a totally
new concept in the market, which had never really
previously been exposed to any taxation system ever.
The main challenge in this implementation should be
seen in the FTA issuing the first set of regulations in
November 2017 for an official launch in January 2018.
This of course led to some chaotic times at year-end,
where most of the companies were not fully prepared
on time. However, with FTA giving a grace period on
filing the first return, companies were compensated
for this delay.
What still needs to be done?
There are mainly two areas where the government
could help businesses to ensure further compliance:
1. Some provisions in the legislation are still subject
to different interpretations. VAT tax rulings or at least
interpretations on those provisions would be helpful
and sometimes necessary.

VAT will have marginally added to the cost of living
for consumers, but the decision to exclude VAT on
residential rents and schooling fees is an important
relief, as a big portion of the monthly expenses of any
households is tied to these two cost centres.

2. The methodology of the VAT audit and the
frequency by the FTA is still unclear. What process will
be followed and what requirements would be raised
during the audit are areas that I would prefer were
more transparent.

So, can we, today, say that implementation was a
success?
It seems that as much as large companies, the
SME’s have implemented VAT and have made all the
necessary efforts to be in line with the regulations
issued by the FTA.

IMF FORECAST OF UAE CONSUMER PRICE INFLATION

Source: UAE Government, IMF Staff estimates & Projections
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QUALITY OVER
QUANTITY

THE MARKET

Paul Spargo
Commercial Director,
Propertyfinder Group

Verified Listings on propertyfinder.ae have had a lot
of airtime over the past few years, some positive and
some negative. However one thing’s for sure, they
have undoubtedly prompted agents to ask owners
to sign the necessary paperwork to maximise the
exposure of their listings — and it’s working.
We always favour quality over quantity at
Propertyfinder and listing quality is no exception
— a good quality listing that is verified will receive
the maximum 100% Quality Score and be boosted in
search results.
Just in case you’ve never heard of Verified Listings
(where have you been?!), let me explain what they
are. Every Verified Listing is reviewed by one of our
Quality Control team for authenticity, availability, and
accuracy. We check the form A, title deed, and owners
passport copy to check that the information on the
sales agreement is accurate, the price is correct and
the agent has permission to market the property,
either exclusively or alongside other agents. Once
approved, the listing gets the ‘Verified Listing’ green
badge on propertyfinder.ae (for 45 days rent, 90 days
sales) which tells the consumer this is among the best
quality listings on our site.
We launched Verifieds in Dubai back in 2015 and in our
first month we published 375. The majority of clients
at the time were reluctant to participate and many
felt we would never get owners to sign the required
paperwork. Fast forward three years, and we now
verifiy, on average 12,000 per month in Dubai which
represents 11% of all listings on the site, and 90% of our
Dubai-based customers submit listings for verification.
What do clients think of Verifieds? Well, it was
suggested by a CEO of a major brokerage in this
region, “Why don’t you just remove all listings that are
not verified?”
Of course, this approach is a little extreme and would
be heavily detrimental to content on our site; however,
it goes to show the value that the industry and
consumers place on good quality listings and we are
proud to continually lead the change here.
We are sometimes mistaken as a Dubai-focused
business. Yes, our head office is in Dubai, and it’s the
most established market, but in the UAE we have
a second office in Abu Dhabi, and have dedicated
teams covering all emirates including Ras Al Khaimah,
Sharjah, Ajman, and Al Ain. We also have centres
across the GCC in Egypt, Saudi, Morocco, Lebanon,
Qatar, and Bahrain, too.

In the UAE, we do not adopt a
‘one size fits all’ approach to each
Emirate — we appreciate each
Emirate has its own challenges,
regulations vary massively, and
even the way consumers search
our site varies a lot.
In the UAE, we do not adopt a ‘one size fits all’
approach to each Emirate — we appreciate each
Emirate has its own challenges, regulations vary, and
even the way consumers search our site is different.
In the capital, the Municipality are making some
progress with regulation of the industry, but there is
a long, long way to go yet. Brokers have had it tough
over the last few years with declining house prices and
decreasing occupancy rates. The majority of rental
deals are split deals with other brokers and there has
been a lot of confusion regarding the changes to title
deeds with many agents reporting lost deals due to
lengthy delays issuing them.
After consultation with many of our clients in Abu
Dhabi, we took the decision to launch Verifieds there
in March 2018. Given the other challenges in the
capital, some thought it was too soon, but I have to
say I disagree. My view is in a tough market, anything
that an agent can do to get ahead of the competition
and offer the best service is a good thing. Yes, I
acknowledge that for rentals in Abu Dhabi it’s very
challenging to get verified paperwork signed, but for
sales, we have been very pleasantly surprised by the
uptake from clients. A third of our Abu Dhabi clients
are participating in Verifieds in just three months since
launch, which we are delighted about as it really is
helping to improve transparency in the market and
promote the best agents and listings.
The Northern Emirates is a very important region for
us as a business — we are committed to working with
our loyal clients in this region, investing in both online
and offline marketing. Consumers are constantly
looking for the best value and some of the properties
available in the Northern Emirates, especially those
with beach fronts, are very enticing.
Ras Al Khaimah is where we will launch Verified
Listings next. Watch this space.
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OUTLOOK
ON LENDING
The much-anticipated increase in interest rates is now
coming to fruition with three month EIBOR (Emirates
Interbank Offer Rate) currently standing at 2.5%. This
is an increase of 269% over recent years and a sharp
incline can be seen in recent months given the US Fed’s
decision to increase their base lending rate to a range of
1.5 – 1.75%.
This is expected to increase further in the coming years
as the US economic outlook is anticipated to improve.
There is no saying how high this could increase in the US,
but the all-time peak over the last 20 years averaged at
5.73%. As long as the UAE Dirham is pegged to the US
Dollar this will have a direct impact on mortgage rates
here.

Brendan Kennelly
Senior Mortgage Consultant
mortgagefinder.ae

What can seem an attractive
rate at the moment may not
seem so attractive in the
near future if the increase in
EIBOR continues on its current
trajectory.
This is very much a negative move for consumers in
my opinion, giving the banks way more leverage to
overcharge clients than they had in the past.
But there are now also offset mortgages available in the
market, which can be taken by any client that qualifies
but are generally taken up by self-employed consumers
who can use surplus cash from their business to reduce
interest costs on their mortgage.

A number of banks have stopped offering fixed rates and
now only offer EIBOR trackers with a fixed margin. This
puts all the risk onto the consumer as the bank will still
receive the fixed margin income and any fluctuation in
EIBOR is borne by the client. It could be assumed that
the banks deem this as a safer bet rather than offering
fixed rates. What can seem an attractive rate at the
moment may not seem so attractive in the near future if
the increase in EIBOR continues on its current trajectory.
A number of banks are sticking with their fixed rates
which I’d personally recommend as it gives comfort that
the payment will remain the same regardless of outside
factors, a two or three-year fixed rate is advisable and can
be reviewed towards the end of the fixed term.
Most banks allow for penalty-free overpayments which
will accelerate the repayment of the mortgage and
reduce interest costs. But those days may be over with
the UAE Central Bank tripling the overpayment cap, from
1% to 3%, and removing the AED 10,000 overpayment cap
altogether.
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A factor that should not be ignored is that as interest
rates rise, affordability of mortgage finance reduces.
Banks apply a stress rate of interest as part of the
underwriting process and this is generally an addition of
2% onto any reversion rate, with affordability calculated
at 50% of income. All financial commitments like car
loans, personal loans, existing mortgages and 5% of any
credit card limits are factored in. What is affordable from
a bank’s point of view today might be quite different as
rates rise.
Although it seems VAT hasn’t directly impacted property
purchases, the cost of living has increased in the UAE
and as such disposable income has reduced. Even so it
is more cost effective to purchase a property and pay
down your own mortgage rather than spending money
on rent. This is even more relevant if clients have funds
in cash sat in the bank earning little or no return. The
banks are still keen to lend and are offering competitive
products to entice customers and business. These are
regularly changing and we are being informed of these
frequently.
It will be interesting to see what comes of the recent
economic initiatives announcement that stated the
Dubai Land Department will develop a mortgage and
finance law, revitalise investment in the real estate sector,
and attract foreign investment portfolios. I would expect
this to be a positive development but we’ll have to wait
and see.

THE MARKET

Our new
exclusive
offer
PER ANNUM

fixed for 3 years
0.25% arrangement fee
Discounted life insurance
No salary transfer required

Call us now +971 4 248 2 333

www.mortgagefinder.ae
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ARE UAE BANKS READY
FOR THE FINTECH
REVOLUTION?
When is the last time you wrote a cheque? In many
parts of the world the answer is likely to be sometime
last century. But here in Dubai, it could have been just
last month. To pay your rent.
Most banking processes in the UAE were formulated
before 2000, and despite the introduction and
widespread usage of internet banking and banking
apps, the paperwork, policies and procedures that
underpin them remain there.
Opening a bank account or acquiring a mortgage in
the UAE can at times require monk-like patience. Last
month, Will Rankin, a well-known business journalist
based in Dubai, urged his readers to abandon
cheques. “I’m not getting another cheque book,” he
wrote. “Let’s all refuse cheque books and force the
UAE’s banking system to accept modern, normal
payment systems.”
Rankin’s rant is perhaps misplaced. The popularity
of cheques in the UAE is not a failure of the banking
system (who do offer alternative payment methods)
but a safety measure in a country with a lengthy legal
process and a highly transient populace.

Lukman Hajje
Chief Commercial Officer,
Propertyfinder Group

Mortgaged buyers accounted
for roughly 70% of secondary
market transactions in 2017, or
$37.7 billion in value, according
to Dubai Land Department. This
is a sizeable market. And to the
victor of disruption will go the
spoils.
Cheques hold more weight than legal contracts. They
are contracts for the people, if you prefer. Is it the best
system? No. But right now it’s the best we’ve got.
In line with this, anyone who’s been through the
mortgage process here in the UAE knows that prior to
disbursement you are presented and forced to sign an
undated cheque for the entire borrowed amount, plus
interest. No doubt the biggest cheque you’ll ever sign;
a Sword of Damocles-esque practice and a security
measure for the bank. Should you stop making
payments and become non-responsive, they’ll bank
the cheque, knowing full well it will bounce. With a
bounced cheque in hand, they can start legal action.
No doubt Rankin is on to something; the UAE banking
system needs to be overhauled and the Dubai
government agrees. The DLD recently announced
plans to launch Real Estate Self Transaction (REST),
an online platform to conduct real estate trading and
transactions including end to end online mortgage
application and disbursement.
According to DLD, REST will simplify existing legacyladen processes, and aims to facilitate the digitisation
of real estate transactions and mortgages by Q1 2020.
Any initiative that promotes transparency and eases
the process for consumers should be applauded, but a
Q1 2020 timeline is somewhat ambitious.
Having personally gone through a mortgage refinance
recently, I can attest to the many patience-draining
legacies that exist in the UAE mortgage process
that will need to be completely rethought and reengineered.
Propertyfinder Group owns the UAE’s leading
mortgage brokerage, mortgagefinder.ae, so thankfully
98% of the headache was handled by them. But even
with the very best in the business at my full disposal, a

36

THE MARKET

A banking representative had to physically view my
signing of the mortgage application form and my
original ID documents.
I had to physically go to the bank (where my salary
is deposited each month) to request and collect
stamped paper copies of my bank statements to
verify my income. Printed online statements and a
stamped salary certificate from my employer were
not sufficient.
My existing lender requested that I come into one
of their branches in person to collect a “liability
letter”; a single page document that states the
amount owed on my mortgage.
Prior to disbursement, I had to again go into the
bank of my new lender, to sign two single page
forms: a Service Request Form to “request full
or partial settlement of Mortgage loan” and an
authorisation to hand over settlement documents.
There were literally dozens of additional forms and
offline procedures that had to be completed in the
process, which the mortgagefinder.ae team handled
for me.
Some processes are pure legacy, unnecessary and
could easily be digitised. Others were petty stalling
tactics by my lender to extract a few extra dirhams in
interest. But the rest are there for good reason and
are specifically designed to protect the bank against
fraud and illegal lending practices which could be
perpetrated by the borrower, the broker, or even a
bank employee.
The US subprime mortgage crisis highlighted the
dangers of such practices 10 years ago. But the
risks still exist, even in highly regulated markets like
Australia, where a government investigation just this
year uncovered widespread forgery of documents, ID
fraud, and best interest negligence in their mortgage
and financial services sector. Many of these offences
were committed by commission-hungry bank
employees from top to bottom.

application process in line with the DLD’s REST
initiative, they’ll need to vastly overhaul their policies,
technology and mindset without jeopardising safe
lending practices.
Mortgaged buyers accounted for roughly 70% of
secondary market transactions in 2017, or $37.7 billion
in value, according to Dubai Land Department. This is
a sizeable market. And to the victor of disruption will
go the spoils.
Trussle, a London-based online mortgage broker
owned by Zoopla (recently sold to a US private
equity firm for nearly $3 billion USD), aims to be the
digital alternative to the offline mortgage search and
application experience.
Zoopla invested in Trussle in 2016; at the time a
million mortgages were disbursing per annum, 75%
intermediated through brokers, mostly offline. Paul
Whitehead, the Chief Strategy Officer at Zoopla,
says the benefit of Trussle for banks and consumers
is a “faster time to yes”; shortening the mortgage
application process to a matter of days, rather than
months.
Lendi.com.au, based in Sydney, Australia, is another
online mortgage brokerage hoping to disrupt this
space. Co-founder and Managing Director David
Hyman says it wasn’t hard to get banks signed onto
Lendi because it solves many pain points by bringing
processes online. Hyman admits it is a “tech-first
but not tech-only” model. Lendi’s aim is to allow
customers to do as much as possible online, they then
get assigned to a home loan specialist who is there to
finalise the mortgage.
The Trussle and Lendi models are possibly what the
UAE government hopes to achieve by Q1 2020. But
even in the world’s most advanced markets, the endto-end mortgage experience is not quite there and
represents a small percentage of the market.
No doubt in time they will get there, but will UAE
banks get there by Q1 2020?

If UAE banks are to fully digitise their mortgage
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WORK-LIFE
EQUILIBRIUM
THE KEY IN RETAINING EMPLOYEES
With its rapidly evolving infrastructure, investorfriendly policies and political stability, the UAE is
undoubtedly a land of opportunity. As a leading
business hub, the country has become a ‘one stop
shop’ for professionals looking to gain experience,
financial stability and career growth – a perfect
analogical example is that of an airport where
passengers alight and aboard to move further in their
respective journeys. However, what is it that attracts
people to new jobs in the country, what keeps them
retained and which industries are really hiring here?

% of the total workforce

On its 15th anniversary recently, LinkedIn released
data that noted retail and hospitality were the UAE’s
fastest growing industries in the last 15 years, followed
by hospital and healthcare, food and beverage, and
marketing and advertising. As UAE spearheads
these industries through innovation, the reason for
its success is clear – we have the best international
and local talent working for these industries. Looking
at the global fastest-growing industries, these are
focused around IT, internet businesses, sustainability

Country
Note: Bahrain Figure is for 2013.
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Arda Atalay
Head of MENA Private Sector,
LinkedIn Talent Solutions

Once you have the data to
anticipate turnover, you can act to
retain key employees and recruit
new ones’ way ahead of time. It’s
the difference between constantly
reacting and proactively planning.
and wellness. If we look towards the next 15 years,
digital jobs will become one of the fastest growing
sectors in the UAE.
As opportunities are plenty, the companies in the
country also face talent turnovers. Another indepth analysis by LinkedIn recently revealed the
sectors experiencing the highest talent turnover
rates in MENA - the findings showed that in 2017,
the technology sector, particularly the software
sector, saw the most number of professionals leaving
their companies, pegging the figure at 12.3%. This
was followed by ‘professional services’ at 11.1% and
‘telecommunications’ at 9.65%.

THE MARKET

TOP 3 MOST POPULAR JOB TITLES REPORTED TO LINKEDIN
AROUND THE WORLD

Finding equilibrium between a suitable paycheck, opportunities for
promotion and growth, and a great work-life balance is the key to keeping
that talent. If you find that – and with it, give people the chance to feel as
though they are appreciated and feel a sense of purpose – then both the
candidate and the company will be able to grow harmoniously together.

While higher compensation is a key factor when
professionals switch jobs, recruiters shouldn’t
over-rely on salary to hook the right candidate.
Finding equilibrium between a suitable paycheck,
opportunities for promotion and growth, and a great
work-life balance is the key to keeping that talent. If
you find that – and with it, give people the chance to
feel as though they are appreciated and feel a sense of
purpose – then both the candidate and the company
will be able to grow harmoniously together. It’s a winwin. Also, what is important for companies is to get an
understanding of what affects their employees.
To mitigate turnover problems, improve retention,
and attract more talent, companies need to arm
themselves with insights. Once you have the data
to anticipate turnover, you can act to retain key
employees and recruit new ones way ahead of time.
It’s the difference between constantly reacting and
proactively planning.

The trend of digitisation is transforming business
models across different sectors. Emerging
technologies are now changing the pre-established
definition of jobs, putting the spotlight on ‘digital jobs’.
According to a recent report by LinkedIn, the next
wave of digital jobs will be shaped by the “Essential
Eight” technologies: blockchain, 3D printing, drones,
virtual reality, augmented reality, the Internet of
Things, robotics, and artificial intelligence. Also, skills
such as Statistical Analysis and Data Mining, Public
Policy and International Relations and Algorithm
Design are being most sought after by employers.
The fourth industrial revolution is already upon us and
to match up with this revolution, UAE professionals
will need to equip themselves with the right skills
— specifically technology that will be transforming
business models across all industries.
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THE HUSTLE
IS REAL
Myles Bush
Founder and CEO,
PH Real Estate
What does it take to be a successful broker?
I get asked this question a lot, and it typically comes
from brokers who are underperforming, not by the
brokers who are smashing their targets.
To answer fully, it’s critical that I put a few things into
context, with all of the daily trials and tribulations Dubai
real estate brokers go through — the good, the bad, and
the ugly!
First, let’s keep in mind that the Dubai market is strange.
We ask buyers to pay commission when buying instead
of the more typical practice in other markets of charging
the seller. In the rental market, we ask tenants to pay a
commission instead of charging the landlord. To top it
all off, unlike the accepted business models in England,
America, and even the bulk of Asia, brokers typically
work on a ‘commission-only basis’.
Brokers will be a lot more focused on the end goal of
a successful transaction because if the deal doesn’t
happen they don’t get paid. Whereas in the other
countries, brokers will still have a basic salary to fall back
onto, the hustle is real in Dubai. If brokers aren’t doing
deals, they aren’t putting food on the table.
All three of these factors have enormous knock-on
effects on a broker’s performance.

Whereas in the other countries,
brokers will still have a
basic salary to fall back onto, the
hustle is real in Dubai. If brokers
aren’t doing deals, they aren’t
putting food on the table.
The most successful brokers who I have met, and
employed, all follow a set methodology and live by some
very disciplined daily rituals. Although these may seem
obvious, the general rules include:
1. ALWAYS give feedback to your landlords and sellers
after a viewing. Never presume anything and don’t
assume that your sellers don’t care. For example, sellers’
personal situations could change by the day. They could
have lost their job last week, they may need cash to
put children through school, a seller may be relocating
countries, with that in mind, a broker shouldn’t presume
their clients will remain in the same situation from one
day to the next. Always follow up after a viewing, without
exception.
2. The Golden Rule: Treat all buyers as you would like
to be treated yourself. This broad statement comprises
some good old-fashioned customer service tips, while
at the same time being able to furnish your buyer with
add-value facts and data. For example, if I was buying a
property, I’d want to know what other similar properties
have sold for, utilising the Land Department data.
Also, if my offer has been accepted or rejected, I want
to know immediately. We shouldn’t forget the basic
fundamentals of sales, if I’m buying a house, I want my
broker to be on time, polite, and professional.
3. As a broker, you cannot just offer your opinion.
You need to be an expert, too. Clients want to know
that you are an expert in your field. They want to be
educated and guided. Brokers should know absolutely
everything about their area, including but not limited
to, exact square footage of the available property
(not approximate sizes), exact service charges (not
approximate costs), transfer processes, additional costs,
additional benefits, and, all of this should be backed up
by data…not by your opinion!
4. Understand and respect that buying a home is the
biggest purchase that someone is likely to make in
their lifetime. Buyers should be guided not forced,
advised and not pressured; and ultimately, they should
have FULL trust that the broker they have appointed is
capable of seeing through the transaction from A – Z
(in this case from the initial home search all the way
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through to the moment they are handed their fresh title
deed).
Sadly, if any of the above are missing or cannot be
demonstrated with ease, the likelihood is that the broker
in question will not succeed in such a competitive
marketplace.
If the company or employer has a good training and
onboarding scheme, the reality is that the above is not
rocket science and is all quite simple to understand with
a little practice.
What is not as easy to gauge is a broker’s true personality
until sometimes it’s too late. Whilst I cannot speak for all
real estate companies here in Dubai, our own company
does go to great measures to make sure we are taking
on only the best people within the market place. We
want to see a broker’s track record, references from past
employers, and we want to know that this new individual
will be an ambassador of our brand.
Ten years ago, we set the company up wanting to take
on the best brokers in Dubai. We never wanted to be the
biggest, therefore our recruitment processes have to be
as airtight as possible.
When recruiting, we are looking for specific attributes.
We want to know if the applicants are hardworking
and willing to work late hours or the odd weekend if a
buyer or tenant needs them to. We want to know if this
person is actually competitive or not; more times than
not, the most successful brokers who I have met are
hyper-competitive and hate losing. Lastly, I want to know

how resilient a broker is to rejection —if a buyer decides
to buy elsewhere, I want to know if the broker is either
going to cry about their loss, or be strong enough to
move on to new prospects.
I have not yet touched on what brokers themselves
should be looking for when looking for their next
employer. The reality is that most agencies (including
our own) will pay commissions between 50 and 65% of
the total revenue. Although this may sound exciting,
it’s important for brokers to consider a couple of other
points as well.
If I was currently looking to join a real estate company
as a broker, I would be asking a few direct questions to
my potential employer like: What is the team spirit like?
(i.e., is the office a positive and happy environment to
work from?). What training or improvement systems are
in place for me to continuously grow? Will I get enough
leads and marketing support to keep me busy? Or are
leads diluted across a large team? And finally, what is
the commission structure like? I am a firm believer that
the marketing of a property is more important than
anything. Remember, 70% of nothing is still nothing!
In closing, and as I find myself approaching my ten-year
anniversary at PH Real Estate, I’m reflective of where
the market is now and how it was a decade ago, in how
brokers have changed, in how companies have changed,
and in how legislation has changed. Only the strongest
agencies have survived. My hair has become more grey,
my forehead has become more creased, however it’s all
been worth the struggle.
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5 LESSONS FROM
TWO DECADES IN
REAL ESTATE
As CEO of Better Homes, probably the oldest real
estate brokerage in Dubai, I’ve seen our company grow
along with the city itself. Since taking over the helm
in the year 2000 from my mother, who started Better
Homes in 1986, I’ve learnt a lot of lessons, which I’d like
to share here.
LEAVE YOUR EGO AT THE DOOR
We all bring something to the table. As our businesses
succeed and grow, it’s easy to stop listening and
believe we have all the answers. But it’s important
to develop an honest and positive culture within the
company so that people will speak up and critique
what’s not working. Take time to listen. Humility
breeds trust and enables decisions to be made with
the greater good in mind.
TO SURVIVE, EMBRACE THE NEW
Always be willing to listen to new ideas and try new
things. What you tried a few years ago and didn’t
work may work now because the team, or market
conditions, are different. I constantly ask how we can
stay positive, focused, relevant and effective. It’s never
easy, but it starts with being open to new ideas.
CONSTANTLY CHANGE, ADAPT, REFRESH
The bigger and older a business gets, the harder it
is to remain vibrant and agile. In many cases, people
stagnate if they are in the same role, doing the same
thing for too long. If that happens across the company
it becomes very hard to change, so make sure you deal
with it before that happens.

Ryan Mahoney
CEO,
Better Homes

The only way you are going to
attract ambitious, vibrant people
is if you have an ambitious,
vibrant company.
Make sure that you constantly challenge and promote
the best people in the company and find ways for
them to continually progress in the business. Move
or replace people that are burned out or who are
mediocre. The only way you are going to attract
ambitious, vibrant people is if you have an ambitious
vibrant company, and you will only ever have that
if you have great people that are motivated and
challenged.
At Better Homes we have been working at this for over
30 years and it takes just as much focus as it did when
we started. Ask me 20 years ago if I thought I would
one day be the oldest person on the Better Homes
team, and I would have laughed. Today, because of
our focus on creating opportunity for the best people
we are able to bring over 30 years of experience to an
energetic, young team, eyeing a bright future with
fresh dynamism.
STAY TUNED TO THE GLOBAL BUSINESS PULSE
The world is a big place and no matter what industry
you are in, there are great ideas and innovations out
there that can be adapted to your business. Take the
time to find out what others are doing by looking
online, speaking to people from different markets
and check out similar service providers when you’re
travelling. In some cases, inspiration can come from a
completely different industry. Regardless of where it
comes from, its important to keep an eye on what is
out there.
IT’S ALWAYS TOUGH – SO EMBRACE IT
A small agency owner might labour under the
misconception that it gets easier. A young estate
agent, new to the business, might think it’s an easy
profession. It’s not. It’s a highly competitive, tough
business, but meeting challenges is what keeps us all
going. From recruiting and retaining the right staff, to
going the extra mile for each and every client, we work
relentlessly to keep our market leadership.
If we stop learning, if we stop changing, or if we stop
adapting to new environments and challenges, then
we are in danger of becoming a dinosaur and losing
our edge. Each day brings new challenges, new ideas,
and new prospects, but also satisfaction. For me, this
is what makes heading up a large agency worthwhile.
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THE CHINA
EFFECT
Over the course of 18 months, Chinese investors
pumped AED 3.1 billion into the Dubai real estate
sector through the first half of 2017. Based on Driven
Properties’ forecast, new investors will be investing well
over AED 5 billion in 2018 alone.

THE MARKET

Abdullah Alajaji
Founder and Managing Director,
Driven Properties

Over the years, the Chinese have become synonymous
with international property investing, and over the next
three years the focus will be on Dubai.
In fact, China is the number one trade partner of the
UAE. Currently, there are 4,200 Chinese firms based in
the UAE, and the Chinese already represent around 10%
of Dubai’s population—up from 2% in 2006. This is a
staggering number that tends to be overlooked.
One of the most promising global initiatives is the
“One Belt, One Road” plan which aims to connect
China with 69 other countries through several trade
and infrastructure programs. Combined, these nations
represent 60% of the world’s population, and 40% of
the world’s GDP.
The “One Belt, One Road” initiative and the visa-onarrival option for Chinese tourists visiting the UAE have
significantly improved the sentiment of the Chinese
towards this growing market here in the UAE.

Chinese tourists have shortlisted
Dubai as a favourite, and now
investors are following suit…The
Chinese have a history of changing
markets, and in the case of Canada
and Australia, that was the main
catalyst for growth in both property
markets.
Looking at the growth of Chinese visitors, Dubai has
registered a 41% increase in 2017, an astonishing figure
by all measures, with 120,000 Chinese visitors to Dubai
during the Chinese New Year last February.
Taking a look at real estate, Chinese investors spent
over $497 billion in the period between 2008 - 2016
in global real estate, with Canada, the United States,
United Kingdom, Thailand, and Australia being the
obvious winners. In 2016 alone, Chinese investors
pumped $101 billion in global real estate.
I suppose this figure is telling when you look at the
entire eight-year period. In certain parts of Canada —
certainly in Vancouver, real estate prices rose by nearly
100% between 2012 and 2017, thanks to these Far East
investors.

Just by looking at these figures, you can immediately
get a feel of what’s coming to Dubai — the trend is
your friend. Chinese tourists have shortlisted Dubai
as a favourite, and now investors are following suit.
With the momentum we are witnessing, anything
can happen. The Chinese have a history of changing
markets, and in the case of Canada and Australia, that
was the main catalyst for growth in both property
markets.
We ran a regression in-house and looked at the trend
over the past eight years, and based on the correlation
year-over-year for the year 2018 we arrived at a figure
that significantly surpasses AED 5 billion.
Looking on a micro-level view, Driven Properties has
engaged with several partners in Beijing, Shanghai,
Shenzhen, and Guangzhou since October of last year
— a direct result of four years of relationship building
with Chinese partners. Since then, our agency has sold
over 200 apartments and villas to Chinese investors
through partnerships with key developers such as
MAG Group and SRG.
For two projects in Business Bay, MAG 318 and
Marquise Square Tower, more than AED 250 million
worth of property was sold only to Chinese investors in
the past six months, and this is only for two projects.
The obvious next step was for us to open an office
in Beijing, which opened its doors in February of
this year, and we plan to open two more offices in
Shanghai and Shenzhen throughout the year with
channel partners.
The message is loud and clear. China is the next big
thing.
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COMMUNITY
SPOTLIGHT

1

2

Most Popular
Areas

Community
Spotlight By
Emirate

MOST POPULAR
AREAS
To rank the most in-demand places to live, we put communities in order of the highest
percentage of total searches on Propertyfinder. Take note: areas where searches are
outpacing the overall percentage of Propertyfinder listings may be experiencing an
imbalance of supply and demand. This may be the case in Dubai’s Marina and Abu Dhabi’s
Saadiyat Island. Conversely, areas where listings outpace searches and leads may be
oversupplied.

DUBAI
% SEARCHES

% TOTAL LEADS

% TOTAL LISTINGS

9.4%
9.8%
10.1%
5.4%
3.9%
5.3%
6.5%
5.0%
5.1%

Community

5.5%
5.7%
4.4%
5.8%
5.2%
4.4%
6.0%
5.7%
4.2%
2.7%
2.4%
3.9%
3.0%
3.6%
2.9%
2.0%
2.8%
2.5%
2.4%
2.1%
2.5%

% TOTAL SEARCHES
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COMMUNITY SPOTLIGHT

ABU DHABI
% SEARCHES

% TOTAL LEADS

% TOTAL LISTINGS

21.9%
16.9%
20.4%
23.1%
20.2%
11.6%
8.9%
4.2%
9%

Community

6.2%
4.4%
4.8%
3.4%
7.6%
4.6%
4.7%
2.6%
4.4%
1.8%
2.3%
4.4%
2.3%
4.0%
4.2%
3.2%
1.3%
3.8%
2.5%
2.5%
2.3%

NORTHERN EMIRATES
% SEARCHES

% TOTAL LEADS

% TOTAL SEARCHES

% TOTAL LISTINGS

15%
18.5%
8.8%
12.9%
6.0%
3.7%
8.9%
3.8%
3.5%

Community

2.8%
6.7%
3.4%
3.3%
4.8%
2.8%
5.1%
7.4%
2.4%
5.7%
4.1%
2.3%
2.1%
5.5%
1.9%
3.5%
1.9%
1.6%
2.5%
1.4%
1.4%

% TOTAL SEARCHES

47

COMMUNITY
SPOTLIGHT DUBAI
AL BARSHA

AL FURJAN

AL BARSHA

89%

VILLAS
VILLAS

11%

RENT

BUY

774

LEAST EXPENSIVE
SUB COMMUNITY

AED Barsha
South

FAMILY-FRIENDLY*
ACCOMODATION
SEARCHES

PER SQ FT

Compound Villa
Al Barsha 1 “Compound”
Lantana
%

97

MOST
SEARCHED

MOST SEARCHED KEYWORD

VILLA PRICE FOR SALE

57

%

AL FURJAN
%

47

53%

VILLAS
V
ILLAS &
APART
TMENTS

RENT

BUY

1,300

AED
PER SQ FT

MOST EXPENSIVE
FOR SALE

868

Azizi
Residence

AED
PER SQ FT

LEAST EXPENSIVE
FOR SALE

South
village

MOST
SEARCHED

58%
61

“AZIZI”
MOST SEARCHED KEYWORD

%

FOR RENT

AZIZI
Berton

MOST
EXPENSIVE
TO RENT

APARTMENT PRICE FOR RENT VS SALE
SALE

1,104

1,097

980
77

JAN 16

JUN 16

JAN 17

JUN 17

JAN 18

91

AZIZI Roy
AED
Mediterranean PER SQ FT

JUN 18

JAN 16

RENT

982

1,097
JUN 16

JAN 17

JUN 17

JAN 18

JUN 18

AL QUSAIS

AL NAHDA

AL QUSAIS

AL NAHDA

100%

100%

APARTMENTS APARTMENTS
RENT

Al Nahda 2
MOST
SEARCHED

MOST SEARCHED
SUB COMUNITY

“new”

5% “metro”
MOST SEARCHED KEYWORDS

OF SEARCHES
ARE SPECIFICALLY
FOR FAMILY-FRIENDLY
HOUSING

APARTMENT PRICE FOR RENT

Overwhelmingly, the most
searched for keywords are
around ‘newness’ - brand
new / new building or proximity to the metro. 34% searches
regard newness, 20% reference the metro.

58
42
JAN 16

JUN 16

JAN 17

Buy and rent percentages are based on search volume.
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JUN 17

JAN 18

JUN 18

RENT

“new” “metro”
KEYWORDS

MOST
SEARCHED

46

AED
PER SQ FT

Similar to Al Nadha - importance of newness
and metro proximity in keywords
although search volumes are
much lower. Similarly
almost 100% are for
LEAST EXPENSIVE FOR SALE
rental searchAl Qusais Resident
es.

COMMUNITY SPOTLIGHT

ARABIAN RANCHES
ARABIAN RANCHES

BARSHA HEIGHTS

56%

44%

APARTMENTS
Tecom 2

AL REEM

6

MOST
SEARCHED
TOWER

MOST
SEARCHED

%

OF SEARCHES
ARE SPECIFICALLY
FOR FAMILY-FRIENDLY
HOUSING

SAHEEL

RASHA

ROSA

YASMIN

LEAST EXPENSIVE
SUB COMMUNITY

Al Reem

CASA

PER SQ FT

ALVORADA

Polo
Homes

PALMERA

PER SQ FT

LILA

895 AED

RENT

BUY

MOST EXPENSIVE
SUB COMMUNITY

MIRADOR

1,567

91%

9%

RENT

BUY

AED

BARSHA HEIGHTS

TOP SEARCHES

“pets
allowed”
Barsha Heights is apparently
the place for animal lovers as
the most searched for
keyword is ‘pets allowed’
(followed by ‘chiller free’ ––
presumably to keep the cats
chilled)

VILLA PRICE FOR RENT VS. SALE
SALE

69

RENT

55
1,211

JAN 16

1,033
JUN 16

JAN 17

JUN 17

JAN 18

JUN 18

BUSINESS BAY
BUSINESS
BAY

71%

29%

APARTMENTS
ARTMENTS

RENT

BUY

Volante

AED

1,010

Al Shafar Tower

AED

62

AED

EXECUTIVE
TOWERS

BAY
SQUARE

CHURCHIL
TOWERS

AL HABTOOR
CITY

PER SQ FT

PER SQ FT

DAMAC
TOWERS

SAFEER
TOWERS

UBORA
TOWERS

West
Bay

AED

LEAST EXPENSIVE
TO RENT

WESTBURY
STREET

LEAST EXPENSIVE
FOR SALE

156

PER SQ FT

PER SQ FT

AL ABRAJ
STREET

The
Opus

MOST
EXPENSIVE
TO RENT

3,901

DAMAC MAISON
THE VOGUE

MOST
EXPENSIVE
FOR SALE

TOP SEARCHES
KEYWORDS - BY FAR THE MOST COMMON KEYWORD IN BUSINESS BAY IS ‘FURNISHED’, ALMOST A FIFTH OF
KEYWORD SEARCHES. WHEN SAERCHING FOR SPECIFIC BUILDINGS, EXECUTIVE TOWER IS THE MOST SEARCHED.
We consider ”family friendly” to be 3 bedrooms or more, and “single friendly” to be studios or 1 bedrooms.
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CITY WALK

DAMAC HILLS

CITY WALK

70%

APARTMENTS
RTMENTS

RENT

Another 50/50 split in those
looking for single friendly vs
family-friendly accommodation, and the top keyword is
pets allowed.

SPLIT

“maids room”

1,471

GOLF PROMENADE

PICADILLY GREEN

LORETTO

Queens
Meadow

AKOYA PARK

PER SQ FT

LEAST EXPENSIVE
SUB COMMUNITY

GOLF VEDUTA

AED

TRIMP ESTATES

PER SQ FT

BROOKFIELD

TOP SEARCHED BUILDINGS

929

MOST EXPENSIVE
SUB COMMUNITY

AED Phoenix

GOLF VITA

BUILDING 19

BUILDING 22

BUILDING 7

BUILDING 1

BUILDING 9

BUILDING 20

BUILDING
16

BUILDING
14

BUILDING
17

IS THE TOP SEARCHED
KEYWORD IN CITY WALK

BUILDING
23B

RENT

BUY

CITY WALK HAS MIXED
APPEAL ACROSS SINGLE
AND FAMILY-FRIENDLY
SEARCHERS - ALMOST

50/50

41%

59%

SILVER
SPRINGS

BUY

NAIA GOLF

30%

TOP SEARCHES

DISCOVERY
GARDENS

DIFC

DISCOVERY GARDENS

77%

23%

83%

17%

APAR
PARTMENTS
APARTMENTS APARTMENTS
APARTMENTS
RENT

BUY

1481
AED
PER SQ FT
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Park
Towers

GATE BOULEVARD

LEAST
EXPENSIVE

CENTRAL
PARK TOWERS

PER SQ FT

BURJ DAMAN

Gate
Boulevard

PARK TOWERS

1,881

AED

Sky Gardens and
Lighthouse Tower are
the most single-friendly
searched locations in
DIFC.

SKY GARDENS

MOST
EXPENSIVE

RENT

BUY

TOP SEARCHES

“balcony”

MOST
SEARCHED
KEYWORDS

MOST SEARCHED
SUBCOMMUNITY

Mediterranean
Cluster

MOST
SEARCHED

0

%

ALMOST ZERO
FAMILY-FRIENDLY
SEARCHES

“pets
allowed”
“chiller
free”
TOP KEYWORDS

COMMUNITY SPOTLIGHT

DOWTOWN DUBAI
DOWNTOWN
DUBAI

41

59

%

%

APARTMENTS
TMENTS
BUY

MOST
EXPENSIVE

RENT

Downtown remains the most expensive
rental apartment community for the second
year in a row, although it is a bit more
affordable as rental asking prices have
dropped 3.5% in the past 6 months and over
13% in the past two years.

3,937 The Address

MORE SEARCHES FOR
SINGLE-FRIENDLY
ACCOMODATION
THAN FAMILIES

PER SQ FT

THE RESIDENCES

1,271
AED

x

SOUTH RIDGE

5

LEAST
EXPENSIVE

BURJ KHALIFA AREA

Dowtown
Hotel

THE ADDRES
THE BLVD

PER SQ FT

THE LOFTS

AED

TOP SEARCHES

Mohammed
Bin Rashid
Boulevard

“fountain view”

TOP 10
KEYWORDS

“Burj Khalifa”

“furnished” “balcony”
“study” “residence”
“emaar”

“high floor”

“vacant”

“pets allowed”

APARTMENT PRICE FOR RENT VS. SALE
SALE

RENT

132
2,434

110
2,065

JAN 16

JUN 16

JAN 17

JUN 17

JAN 18

JUN 18

51

DUBAI MARINA
DUBAI MARINA

64%

36%

APAR
APARTMENTS
RTMENTS

RENT

BUY

Marina Gate’s debut in
Propertyfinder Trends
bumps Cayan Towers
from the top 5 priciest
per sq ft

TOP SEARCHED
BUILDING

Emaar 6
Towers

MOST
EXPENSIVE
TO RENT

Le Reve

12%

ONLY

OF SEARCHES ARE
FOR FAMILY-FRIENDLY
ACCOMMODATION.

“marina view”
“sea
view”

899
AED

MOST SEARCHED KEYWORDS
IN MARINA ARE “VIEW” RELATED

PER SQ FT

LEAST
EXPENSIVE
FOR SALE

The
Belvedere

MARINA GATE 1

AL MAJARA 2

THE ROYAL OCEANIC

FAIRFIELD TOWER

BLAKELY TOWER

PALOMA
TOWER

MARINA
QUAY WEST

SILVERENE
TOWER A

AL MESK
TOWER

BONAIRE
TOWER

Marina residents are
also hunting for
balconies and pet
friendly landlords.ds.

TOP SEARCHED BUILDINGS
APARTMENT PRICE FOR RENT VS. SALE

SALE

RENT

110
96

1,718

1,500

JAN 16

52

JUN 16

JAN 17

JUN 17

JAN 18

JUN 18

COMMUNITY SPOTLIGHT

DUBAI HILLS
ESTATE

DUBAI INVESTMENT
PARK

DUBAI HILLS ESTATE

DUBAI INVESTMENT PARK

3%

VILLAS
S
97%

RENT

BUY

Sidra Villas

MOST SEARCHED
SUBCOMMUNITY

MOST
SEARCHED

“pool”
pool
MOST SEARCHED
KEY WORD

23%

77%

APARTMENTS
ARTMENTS

RENT

BUY

MOST
SEARCHED

5

%

ARE FOR
FAMILY-FRIENDLY
SEARCHES

Ritaj
Tower
MOST
SEARCHED
BUILDING

Just down 5% in
asking prices over the
last two years, Investment
Park has proven just that: a
steady investment.

Dubai Hills Estate
have bucked the big
trend, with prices
keeping steady the
last two years.

MOST
SEARCHED
KEYWORDS

“garden”
garden
“new”
new

“chiller
chiller free
free”

VILLA PRICE FOR SALE

VILLA PRICE FOR SALE

1,122

1,077

736

719

JAN 16

JAN 16

JUN 16

JAN 17

JUN 17

JAN 18

DUBAI SILICON OASIS

73%

APARTMENTS
ARTMENTS

RENT

BUY

TOP
KEYWORDS

MOST
EXPENSIVE
BUILDINGS

933

AED

MOST
SEARCHED

PER SQ FT

Sunshine
Residence

“pets
allowed”

34

PER SQ FT

The
Dunes

JAN 18

JUN 18

66%

VILLAS &
APAR
RTMENTS
BUY

1,249

AED
PER SQ FT

646

JUN 17

DUBAI SPORTS CITY
%

LEAST
EXPENSIVE

AED

JAN 17

DUBAI
SPORTS CITY

DUBAI
SILICON OASIS

27%

JUN 16

JUN 18

MOST
SEARCHED

RENT

Dubai Sports City
is a community
of swimmers: MOST SEARCHED KEYWORD

“pool”

MOST EXPENSIVE
BUILDING

716 Giovanni

AED Boutique
PER SQ FT

Suites

LEAST EXPENSIVE
BUILDING

Olympic
Park
Towers

53

INTERNATIONAL
INTERNATIONAL CITY
CITY

77%

23%

APARTMENTS
APARTMENTS
ARTMENTS

RENT

BUY

MOST
EXPENSIVE

982

Universal
Apartments

LEAST
EXPENSIVE

555
AED

AED
PER SQ FT

MOST SEARCHED
BUILDING

Warsen
Village

PER SQ FT

Dragon
View

MOST SEARCHED

APARTMENT FOR SALE
726
649

JAN 16

JUN 16

JAN 17

JUN 17

JAN 18

JUN 18

JUMEIRAH BEACH
RESIDENCE
JUMEIRAH BEACH RESIDENCE
%
%

42

58

BUY

RENT

APARTMENTS
APAR
P RTMENTS

MOST
EXPENSIVE
FOR SALE

1 JBR

“sea”

2,761

MOST SEARCHED KEYWORDS

AED

“water
view”

PER SQ FT

Rimal
& Murjan

2x

AS MANY SINGLES
SEARCHES AS
FAMILY

AL BATEEN RESIDENCE

BAHAR 1

MURJAN 1

BAHAR 4

SHAMS 1

SADAF 6

RIMAL 1

MURJAN 2

AMWAJ 2

BAHAR 6

MOST SEARCHED
CLUSTERS

TOP SEARCHED BUILDINGS

54

COMMUNITY SPOTLIGHT

JUMEIRAH
JUMEIRAHLAKE
LAKETOWERS
TOWERS

34

66

%

%

APAR
APARTMENTS
RTMENTS
BUY

MOST
EXPENSIVE
FOR SALE

Banyan
Tree Residences
Hillside Dubai
1866

7x

RENT

“high floor”
“pets
allowed”
“lake view”
MOST SEARCHED
KEYWORDS

LAKE TERRACE

GOLDCREST VIEWS 2

LAKE SHORE TOWER

CONCORDE TOWER

JUMEIRAH BAY X1

MADINA TOWER

INDIGO TOWER

LAKE VIEW
TOWER

THE
PALLADIUM

GOLDCREST
VIEWS 1

MORE SINGLE
SEARCHES
THAN FAMILIES

TOP SEARCHED BUILDINGS

VILLA PRICE FOR SALE
SALE
100

RENT
84

1,256
1,095

JAN 16

JUN 16

JAN 17

JUN 17

JAN 18

JUN 18

55

JUMEIRAH VILLAGE
CIRCLE
JUMEIRAH
VILLAGE
CIRCLE

52

48%

%

VIL
VILLAS
LLAS
L
LAS &
APARTM
MENTS

RENT

BUY

1/4

965

AED
PER SQ FT

1,328

MOST
EXPENSIVE
VILLAS

Rents have seen a 19%
decline in the past 24
months from 80 AED
to 69 AED

Emirates
Garden 2

Over a quarter of
keyword searches are
for pet friendly accommodation

AED
PER SQ FT

BELGRAVIA

DISTRICT 13

SEASONS
COMMUNITY

LE GRAND
CHATEAU

DIAMONDS
VIEWS

EMIRATES
GARDEN 1

TUSCAN
RESIDENCES

PLAZA
RESIDENCES

DISTRICT 10

Viceroy
JV
EMIRATES
GARDEN 2

MOST
EXPENSIVE
APARTMENTS

TOP SEARCHED AREAS
APARTMENT PRICE FOR RENT VS. SALE

SALE

922

RENT

900

82
69

JAN 16

JUN 16

JAN 17

JUN 17

JAN 18

JUN 18

VILLA PRICE FOR RENT

39

49

JAN 16

56

JUN 16

JAN 17

JUN 17

JAN 18

JUN 18

COMMUNITY SPOTLIGHT

JUMEIRAH
VILLAGE TRIANGLE
JVT

MEADOWS

62 %

38%

VILLAS
V
ILLAS &
APAR
RTMENTS

RENT

BUY

TOP KEYWORDS

The
Imperial
Residence

MOST SEARCHED
BUILDING

MOST
SEARCHED

MEADOWS

47%

VILLAS
LAS
%
53BUY

MOST
SEARCHED

RENT

A very family
friendly areas almost no
searches for
single living here.

39friendly
friendly”
%“pets

MOST SEARCHED
SUBCOMMUNITY

Meadows 1
& Meadows2
TOP SINGLE KEYWORD IS

“pool”

BUT HALF THE
KEYWORDS SEARCHED
IN THE MEADOWS ARE
FOR A SPECIFIC TYPE.

“brand
new
housing
housing”

39%

MOHAMMAD
BIN RASHID CITY

MBRC
%

OLD TOWN

20%

80

OLD TOWN

72%

28%

VILLAS
S & APARTMENTS
RTMENTS
APARTMENTS
TS
RENT

BUY

RENT

BUY

TOP KEYWORDS

TOP KEYWORDS
MOST SEARCHED
SUBCOMMUNITY

MOST
SEARCHED

56

%

District
One

“private
pool
pool”

MOST
SEARCHED

“pets
allowed”

“garden”

“contemporary”
contemporary

57

PALM
JUMEIRAH
PALM JUMEIRAH

58%

42%

RENT

BUY

VILLAS
V
ILLAS &
APART
TMENTS
“sea view”

MOST
SEARCHED
KEYWORDS

MOST
EXPENSIVE

1,160
AED Golden
Mile

KEMPINSKI PALM
RESIDENCE

THE FAIRMONT PALM
RESIDENCE NORTH

THE FAIRMONT PALM
RESIDENCE SOUTH

VICEROY SIGNATURE
RESIDENCE

AL BASRI

AL HASEER

PER SQ FT

MARINA
RESIDENCES 1

One
at Palm
Jumeirah

OF

AL HATIMI

PER SQ FT

22%

Shoreline SEARCHES
Apartments

AL SULTANA

AED

LEAST
EXPENSIVE

MOST
SEARCHED
BUILDING

JASH FALQA

4,335

TOP SEARCHED BUILDINGS
APARTMENT PRICE FOR SALE VS. RENT
SALE

103

88

1,921

JAN 16

RENT

1,864

JUN 16

JAN 17

JUN 17

JAN 18

JUN 18

VILLA PRICE FOR SALE VS. RENT
SALE

90

2,499

2,564

JAN 16

58

RENT

64

JUN 16

JAN 17

JUN 17

JAN 18

JUN 18

COMMUNITY SPOTLIGHT

THE
SPRINGS
THE SPRINGS

65%

35%

VILLAS
V
ILLAS &
APAR
RTMENTS

RENT

BUY

FACT:

SPRINGS 2

SPRINGS 1

SPRINGS 3

SPRINGS 11

SPRINGS 14

SPRINGS 4

SPRINGS 7

SPRINGS 5

SPRINGS 9

SPRINGS 15

Quite uniform asking prices across
the different villa subcommunities

TOP SEARCHED BUILDINGS

THE
VIEWS
THE VIEWS

70%

30%

APA
APARTMENTS
ARTMENTS

RENT

BUY

A majority
of searches
in this area are for
single-friendly
accommodation.

“study”

The
Fairways

THE FAIRWAYS

THE LINKS

GOLF TOWERS

PANORAMA
AT THE VIEWS

MOSELA

TRAVO

TANARO

(as a % of specific
building/sub-community searches)

ARNO

THE
VIEWS 1

22

%

TURIA

MOST
SEARCHED
BUILDING

MOST SEARCHED
KEYWORD

TOP SEARCHED AREAS

59

COMMUNITY SPOTLIGHT
ABU DHABI
AIRPORT
ROAD
AIRPORT ROAD

ALGHADEER
GHADEER
AL

99%

1%

70%

30%

ARTMENTS
APARTMENTS APARTMENTS
RENT

BUY

MOST
POPULAR
AMENITIES

MOST SEARCHED KEYWORD

LEAST
EXPENSIVE
BUILDING

Balcony
Covered parking
Maids room
MOST
POPULAR
SUBCOMMUNITY

Fotouh
Al Khai

Al Khaleej
Village
FOLLOWED BY

MOST
SEARCHED

TOTAL
SEARCHES

MOST SEARCHED KEYWORD

944

1,001
JAN 16

JUN 16

JAN 17

JUN 17

AL KHALIDIYA
KHALIDIYAH

99%

1%

APARTMENTS

RENT

BUY

MOST POPULAR
AMENITIES

FOLLOWED BY

MOST SEARCHED
SUB-COMMUNITY

MOST
SEARCHED

The searches for
single-friendly
apartments are almost as
many as for larger
accommodations. Even
across sub-communities
the share of searches for
0-1 bed vs larger
apartments is almost
equal.

Corniche
Al Khalidiya

42% 11%

Khalidiya
Street

“maids
“balcony”
room”
“parking”
MOST SEARCHED KEYWORDS

APARTMENT PRICE FOR RENT

83

JAN 16

60 60

65

JUN 16

Rents don’t vary
much in this area

APARTMENT PRICE FOR SALE

TOP SEARCHED AREAS

Balcony
Covered parking
Maids room
Shared pool

90%

ALMOST
OF SEARCHES ARE FOR
SMALLER PROPERTIES,
STUDIOS OR ONE-BEDS.

RAWDHAT

MARKS AND SPENCER
BUILDING

67%
17%

Al Waha

“Private
garden”
NEW EMI STATE
TOWER

JANNAH PLACE
ABU DHABI

AL FARDAN
BUILDING

ZAHRA
AHMED
SAYED AL
KHAMZI
BUILDING

IT’S ALSO THE
MOST SEARCHED
SUB-COMMUNITY

Balcony
Covered parking
Shared Gym
Shared Pool
Maids room
FOTOUH AL KHAIR

MOST
POPULAR
AMENITIES

DIPLOMATIC AREA

76%

“Pets friendly”

Jannah
Place

ABU DHABI
LOGISTICS PARK

Rawdhat

MOST
EXPENSIVE
BUILDING

2ND STREET

MOST
EXPENSIVE
SUBCOMMUNITY

RENT

BUY

JAN 17

JUN 17

JAN 18

JUN 18

JAN 18

JUN 18

COMMUNITY SPOTLIGHT

ABUDHABI
DHABI GATE
GATE CITY
CITY
ABU

95

VILLAS
VILLAS
5

%

%

BUY

MOST SEARCHED
SUB-COMMUNITY IS

Mangrove
Village

68

MOST
SEARCHED

%

IT ALSO HAS
THE MOST
LISTED
PROPERTIES.

RENT

MOST
POPULAR
AMENITIES

Private pool
Maids room
Private
garden

VILLA PRICE FOR SALE

944

1,104

JAN 16

JUN 16

JAN 17

JUN 17

JAN 18

JUN 18

61

61

AL MUSHRIF
MUSHRIF
AL
%

94

6

%

VILLAS
S&
APARTMENTS
APARTMENTS
BUY

RENT

MOST POPULAR AMENITIES

Maids room
Balcony
Private parking

MOST
EXPENSIVE
VILLAS
FOR RENT

Al Yasat
Compound

& Kamal
Jamal Musal

Al Saada
Street

MOST SEARCHED KEYWORD

MUSHRIF GARDENS

DELMA STREET

MUSHRIF
PARK

AL DHAFRAH
STREET

AL SAADA
STREET

AL YASAT
COMPOUND

KAMAL
JAMAL
MUSAL

AL MAHA
COMPLEX

39

%

AL QUBAISAT

Mushrif
Gardens
PALM OASIS

MOST
SEARCHED
BUILDING

“pets
allowed”

LEAST
EXPENSIVE
FOR RENT

TOP SEARCHED AREAS
VILLA PRICE FOR RENT

51

71

JAN 16

62

JUN 16

JAN 17

JUN 17

JAN 18

JUN 18

COMMUNITY SPOTLIGHT

RAHA BEACH

AL REEF

AL RAHA BEACH

AL REEF
%

80%

20%

APARTMENTS
ARTMENTS

RENT

BUY

MOST SEARCHED
SUBCOMMUNITY

MOST
POPULAR
AMENITIES

Al Bandar

44%

TOTAL
SEARCHES
IT IS ALSO THE
MOST EXPENSIVE
SUB-COMMUNITY
TO BOTH
RENT OR BUY

Maids room
Balcony
Water view

43

%
Mira
Residences

MOST
SEARCHED

33

VILLAS
S&
APA
APARTMENTS
ARTMENTS

RENT

Around 77% of the searches
for apartments are for rental
properties and only 23% for
properties for sale. For villas
it is 62% rent vs. 38% buy

SEARCHES FOR
SINGLE-FRIENDLY
APARTMENTS ARE
AROUND

40%

FOR SALE SEARCHES

67%

BUY

Al Reef GET
Villas
%

64

OF THE
TOTAL SEARCHES

MOST
POPULAR
AMENITIES

“single row”
“closed
MOST
kitchen”
SEARCHED
KEYWORDS

“contemporary”

MORE THAN FOR
FAMILY APARTMENTS

MOST
SEARCHED

MOST
POPULAR

AMENITIES
Maids
room
Private Pool

AL REEM ISLAND

AL SALAM STREET

AL SALAM STREET

AL REEM ISLAND

78%

22%

APARTMENTS
ARTMENTS%
RENT

BUY

MOST
EXPENSIVE
COMMUNITY

FOR BOTH
RENT AND
SALE

MORE SEARCHES
FOR SINGLE-FRIENDLY
APARTMENTS

“new”

TOP AMENITY

MOST SEARCHED KEYWORD

Shams
Abu Dhabi

MOST POPULAR COMMUNITIES

Marina
Square

Balcony

35%

MOST SEARCHED KEYWORD

MOST
SEARCHED

“new”
new
“balcony”
balcony

MOST POPULAR
SUBCOMMUNITY FOR
PROPERTIES FOR SALE

Bloom
Gardens

52%

SHAMS ABU DHABI

MARINA SQUARE

OF SEARCHES

CITY OF LIGHTS

NAJMAT
ABU DHABI

TAMOUH

YASMINA RESIDENCE

HYDRA HEIGHTS

ADDAX PARK
TOWER

TOP AMENITY

SKY GARDEN
RESIDENCE

68%

RENT

BUY

40

3.5X

FIRST GULF BANK TOWER

Yasmina
Residence

32%

TOP SEARCHED BUILDINGS

63

AL RAHA
RAHA GARDENS
GARDENS
AL

63

%

37

%

BUY

RENT

MOST POPULAR
AMENITIES

Private pool
Maids room
Private garden

MOST
EXPENSIVE
TO RENT

MOST
EXPENSIVE
FOR SALE

Al Tharwaniyah
Community

Qattouf
Community

LEAST
EXPENSIVE
FOR RENT

Muzera
Community
LEAST
EXPENSIVE
FOR SALE

AL MARIAH COMMUNITY

YASMIN COMMUNITY

SIDRA COMMUNITY

KHANNOUR
COMMUNITY

SAMRA
COMMUNITY

QATTOUF
COMMUNITY

HEMAIM
COMMUNITY

LEHWEIH
COMMUNITY

AL
THARWANIYAH
COMMUNITY

MUZERA
COMMUNITY

Muzera
Community

TOP SEARCHED AREAS
VILLA PRICE FOR SALE

800

1,104

JAN 16

64

JUN 16

JAN 17

JUN 17

JAN 18

JUN 18

COMMUNITY SPOTLIGHT

CORNICHE
ROAD
CORNICHE
ROAD

KHALIFA CITY

100%

APARTMENTS

RENT

The supply and demand
for smaller, single-friendly
apartments is slightly
higher than for larger
properties.

MOST
EXPENSIVE
BUILDING

Etihad
Towers

MOST
SEARCHED

FOLLOWED BY

Etihad
Towers

THE MOST
SEARCHED
BUILDING

Nation
Towers

35% 19%

“balcony”

OF SEARCHES

97%

3

VILLAS
S&
APARTMENTS
S

RENT

BUY

MOST
POPULAR
AMENITIES

MOST
EXPENSIVE
VILLAS
FOR RENT
& SALE

LEAST
EXPENSIVE
BUILDING

Silver
Tower

KHALIFA CITY
%

Golf
Gardens

MOST
EXPENSIVE
APARTMENTS
FOR SALE

Private pool
Pets Allowed
maids room

Golf
Gardens

Al
Rayyana

MOST POPULAR
COMMUNITY

Khalifa
City A

82%

MOST
SEARCHED
LEAST
EXPENSIVE
VILLAS FOR
RENT

Al
Forsan
Village

MOST SEARCHED KEYWORDS

63.02

OF THE
SEARCHES

OF SEARCHES

“brand
new” “maids room”

Al Merief

HYDRA
VILLAGE
HYDRA VILLAGE

LEAST
EXPENSIVE
FOR SALE

Khalifa
City A

“pool”

37.31%

%

GET MORE SEARCHES FOR
PROPERTIES FOR SALE

In terms of demand,
the search volume both
smaller and larger
size properties is
almost equal

MOST SEARCHED KEYWORD

34%

66%

RENT

BUY

97Zone 8
%
88
Zone 9
Pets Allowed
%

MOST
EXPENSIVE
VILLAS
FOR SALE

OF THE
SEARCHES IN

MOST
SEARCHED

Zone 4

MOST
POPULAR
AMENITIES

OF THE
SEARCHES IN

Private garden
Family-friendly

PROPERTIES
FOR SALE

VILLA PRICE FOR RENT

44

60

JAN 16

JUN 16

JAN 17

JUN 17

JAN 18

JUN 18

65

MOHAMED BIN
BIN ZAYED
ZAYED CITY
CITY
MOHAMED

91%

9%

RENT

BUY

MOST
EXPENSIVE
AREA

Mohamed
Bin Zayed
Centre

MOST
POPULAR
AMENITIES

TOP AREA

63%

OF SEARCHES

MOST
SEARCHED
LEAST
EXPENSIVE
AREA

Mazyad
Mall

Maids room
Private garden
Private pool
Covered
parking

YAS ISLAND
ISLAND
YAS
%

65

35%

VILLAS
VIL
LLAS &
APARTM
APARTMENTS
MENTS
MOST
EXPENSIVE
VILLAS
FOR SALE

Mayan &
Ansam

MOST
EXPENSIVE
APARTMENTS
FOR SALE

Yas
Acres
LEAST
EXPENSIVE
VILLAS
FOR SALE

West
Yas

“golf
view”

MOST SEARCHED KEYWORD

MOST POPULAR
SUB-COMMUNITY IS

MOST
POPULAR
AMENITIES

Ansam

MOST
SEARCHED

MOST
POPULAR
AMENITIES

66

RENT

BUY

62%

OF THE TOTAL
SEARCHES

Maids room
Balcony
shared pool

Maids
room
Balcony

COMMUNITY SPOTLIGHT

SAADIYATISLAND
ISLAND
SAADIYAT
%

47%

53

VIL
LLAS
S&
APARTM
MENTS
S

RENT

BUY

Saadiyat
Beach
MOST

59

Jawaher Saadiyat
Saadiyat Cultural District
Soho Square
Park View GET MORE THAN

%

POPULAR
SUBCOMMUNITY TOTAL
SEARCHES

MOST
EXPENSIVE
VILLAS
FOR SALE

90%

LEAST
EXPENSIVE
VILLAS
FOR SALE

Saadiyat
Lagoons

MOST
POPULAR
AMENITIES

Saadiyat
Beach

3x

FOR SALE SEARCHES
ALTOGETHER

Private pool
Maids room

more searches and
number of listings for
larger, family-friendly
apartments vs single
friendly apartments

SAADIYAT BEACH

HIDD AL SAADIYAT

SAADIYAT
CULTURAL
DISTRICT

JAWAHER
SAADIYAT

SOHO SQUARE

SAADIYAT
LAGOONS

PARK VIEW

MARINA AL
SAADIYAT

AL SAADIYAT
AVENUE

SAADIYAT
RESORT

The asking prices for apartments
for sale in different subcommunities
does not vary much.

TOP SEARCHED SUBCOMMUNITY
APARTMENT PRICE FOR SALE

1,463
1,578

JAN 16

JUN 16

JAN 17

JUN 17

JAN 18

JUN 18

67

67

COMMUNITY SPOTLIGHT
NORTHERN EMIRATES
AL KHAN

AL KHAN

85%

15%

AL MAMZAR
-SHARJAH
AL MAMZAR - SHARJAH

93%

7%

APARTMENTS APARTMENTS
RENT

BUY

Balcony
Covered Parking
View of Water

MOST
POPULAR
AMENITIES

RENT

BUY

MOST POPULAR AMENITIES

Budget -friendly community.
The price for rent does not
vary much across sub-communities.

Balcony
Maids room
Shared pool

80%
MOST
SEARCHED
MOST
SEARCHED
KEYWORD

MOST POPULAR
SUBCOMMUNITY

“Chiller
free”

66

AL MWAIHAT

AL MWAIHAT

APARTMENTS
ARTMENTS

13%

87%

RENT

BUY

MOST POPULAR AMENITY

Balcony

MOST POPULAR AMENITIES

Maids room
private pool

Pacific
MOST
POPULAR
AREA

“sea
view”

Bab
Pacific Al Bahar
%
%
MOST
POPULAR AREA

69 27

MOST SEARCHED KEYWORD

68

2X

OF THE TOTAL
SEARCHES

RENT

BUY

SEARCHES FOR SINGLE
FRIENDLY PROPERTIES
ARE
MORE THAN
FOR LARGER
APARTMENTS.

%

74%

26%

60%

OF THE LISTINGS ARE SINGLE
FRIENDLY PROPERTIES

MOST
SEARCHED

Al Khan Lagoon

AL
MARJAN ISLAND
AL MARJAN ISLAND

MOST
EXPENSIVE
FOR RENT
& SALE

AROUND

of the listings are for single
friendly properties. As for demand,
the search for single friendly properties
is about 2 times larger than for family friendly ones.

OF THE SEARCHES

MOST POPULAR
SUBCOMMUNITY

Majority of the
listings (96%) and
searches are for
single friendly
apartments.

Al Mwaihat 1

66

%

OF SEARCHES

Mostly
family
friendly
VILLA
COMMUNITY

COMMUNITY SPOTLIGHT

AJMAN DOWNTOWN
DOWNTOWN
AJMAN
%

21

79

%

BUY

RENT

APARTMENTS
ARTMENTS
Searches and listings volume for
single-friendly properties is around

8x

LEAST
EXPENSIVE
APARTMENTS
FOR RENT

Al
Rashidiya

“study”
“metro”

MOST SEARCHED KEYWORDS

MOST POPULAR
AMENITIES

Al Khor
Towers

Balcony

THE MOST POPULAR
BUILDING

AL JURF 1

AL JURF 2

AJMAN ONE
TOWER 1

AJMAN ONE
TOWER 8

AL JURF 3

FALCON
TOWER 1

TOWER B3

AJMAN ONE
TOWER 12

AL KHOR
TOWER B6

Ajman Pearl
Towers

AL RASHIDIYA TOWERS

LEAST
EXPENSIVE
APARTMENTS
FOR SALE

more than
for family-sized units

TOP SEARCHED BUILDING
APARTMENT PRICE FOR SALE AND RENT
SALE

RENT

385
34

287
27

JAN 16

JUN 16

JAN 17

JUN 17

JAN 18

JUN 18

69

AL HAMRA
HAMRA VILLAGE
AL
VILLAGE
%

71

29

%

VILLAS
S&
APA
APARTMENTS
ARTMENTS
BUY

MOST
EXPENSIVE
VILLAS
FOR SALE

LEAST
EXPENSIVE
APARTMENT
FOR SALE &
RENT

Al Hamra
Views

Golf
Apartments

LEAST
EXPENSIVE
VILLAS FOR
SALE & RENT

The
Townhouses

MOST
SEARCHED

MOST
EXPENSIVE
VILLAS
FOR RENT

2x

Al Hamra
Marina

more single-friendly
listings and

TOP SUBCOMMUNITY

Royal Breeze

48

8x

more searches
for single
friendly units

MOST
EXPENSIVE
APARTMENTS
FOR RENT

Al Hamra
Palace
Beach Resort

%

“pets
allowed”

70

RENT

OF THE TOTAL
SEARCHES

MOST
SEARCHED
KEYWORDS

“studio”
“furnished”

COMMUNITY SPOTLIGHT

AL RAWDA

AL NAEMIYAH

AL NAEMIYAH

87%

13%

APARTMENTS
APARTMENTS

RENT

BUY

Mainly a single-friendly community: 71% of
listings are single-friendly and the
searches for single-friendly
apartments are about
more.

3x

MOST SEARCHED
TOWER

MOST
SEARCHED

Al Naemiya
Towers

AL RAWDA

12%

88%

RENT

BUY

MOST POPULAR AMENITIES

Balcony
Maids room

“Studio”
MOST SEARCHED KEYWORD

MOST POPULAR AMENITY

Balcony

MOST POPULAR
SUBCOMMUNITY

Family
Friendly
Community

MOST
SEARCHED

Al Rawda 2

69%

OF THE
SEARCHES

VILLAS PRICE FOR SALE

340

336
JAN 16

JUN 16

JAN 17

JUN 17

JAN 18

JUN 18

AL NAHDA
AL
NAHDA

95%

5%

APARTMENTS
APARTMENTS

RENT

BUY

Mostly single-friendly community. 87% of listings are for
single-friendly properties.
Single-friendly properties get around
more searches.

8x

MOST
EXPENSIVE

Golden
Sands
Tower

LEAST
EXPENSIVE

Sahara
Complex

Al
Ahlam
Tower
MOST
SEARCHED

MOST
POPULAR
AMENITIES

MOST
POPULAR
COMMUNITIES

Balcony
Shared Pool

21%
14%

Al Nadha
Residential
Complex

“balcony” “studio”

OF THE
SEARCHES

OF THE
SEARCHES

MOST SEARCHED KEYWORDS

“near Sahara Center”
71

AL TAAWUN

AL QASBAA

AL TAAWUN

AL QASBAA

98%

2%

89%

11%

APARTMENTS
APARTMENTS APARTMENTS
APARTMENTS
RENT

BUY

“new”

MOST
SEARCHED

Balcony
Maids Room
Shared Pool

MOST
POPULAR
AMENITIES

MOST SEARCHED KEYWORD

MOST
POPULAR
COMMUNITY

RENT

BUY

Al Taawun
Street
%

76

Mostly single
friendly
community

77%

OF THE SEARCHES

62%

of the listings are
for single friendly
apartments.

MOST
SEARCHED

OF THE LISTINGS

MOST
POPULAR
AMENITIES

Balcony
Shared pool

AL QASEMIYA

EMIRATES CITY

AL QASEMIYA

EMIRATES CITY

100%

65%

35%

APARTMENTS APARTMENTS
APA
ARTMENTS
RENT

RENT

BUY

MOST POPULAR AMENITIES

Balcony
covered parking

MOST POPULAR
SUBCOMMUNITY

Single
friendly

MOST
SEARCHED

“100%
for rent”

81

%

OF THE LISTINGS

52

%OF THE

MOST
SEARCHED
KEYWORDS

Lavender
Tower

SEARCHES

Al Nad

24%

OF THE
SEARCHES

“single friendly”

72

Al Mahatta

MOST
EXPENSIVE
FOR SALE

“new”

LEAST
EXPENSIVE
FOR SALE

Fortune
Residency
MOST
SEARCHED

MOST POPULAR
SUBCOMMUNITY

Paradise
Lakes Towers

59%

TOTAL
SEARCHES

MOST POPULAR
AMENITY

Balcony

Single
friendly

89%
OF THE LISTINGS

COMMUNITY SPOTLIGHT

MINA AL
AL ARAB
ARAB
MINA
%

58%

42

VILLAS
V
ILLAS &
APART
APARTMENTS
TMENTS

RENT

BUY

MOST
EXPENSIVE
VILLAS
FOR SALE

Bermuda

LEAST
EXPENSIVE
VILLAS
FOR SALE

Malibu

MOST POPULAR
SUBCOMMUNITY

Flamingo
Villas
%

44

MOST
SEARCHED

TOTAL
SEARCHES

52%

SINGLE FRIENDLY

vs

38%

FAMILY FRIENDLY
LISTINGS SPLIT

“pets
allowed”
MOST SEARCHED KEYWORD

MOST
POPULAR
AMENITIES

Balcony
Maids room

VILLA PRICE FOR RENT

36
45

JAN 16

JUN 16

JAN 17

JUN 17

JAN 18

JUN 18

73

DIGITAL
UPDATE

1

2

Tech
Trends

Newest
Releases

3
How Data Helps
You Make Deals

4

5

The Future Of
Real Estate

E-Marketing VS
High Street Shops

TECH
TRENDS
A Q&A on the future of Propertyfinder products,
including what’s new with user research, data
security, and the meaning of mobility.
It’s been a very busy first half of the year for the
Product team. What is a recent launch you are most
excited about? How does it help clients?
We’ve invested a lot in user research this year with the
clear objective to better understand behaviours and
the interests of our audiences. This will massively help
us improve the user experience and as a consequence
increase engagement with our site. What does user
research mean? It can be divided into two distinct
parts: the first is quantitative and data-driven and
allows us to model and analyse behavioural patterns.
The second is more qualitative. We bring some of our
users to our office to interview them, ask them about
their experience with our products and watch them
whilst they are using the site. This helps us get some
perspective on what matters to them. One of the
biggest findings for our team was that user experience
is not just about the platform or the website, it’s about
the entire journey.
Users’ experience with agents who are posting
fake listings, not answering the phone, or posting
inaccurate information is the #1 source of frustration
and negatively effects their perception of
Propertyfinder. This massively reinforces our belief
that we need to promote good behaviours. We want
to ensure that the best agents are the ones that get
the most leads. It is proof that user experience isn’t
just about the platform, it’s about the whole property
seeking journey, and it’s our mission to help people
find their home. It’s not just about showing them ‘nice’
listings.
What are the latest trends, either in real estate or
tech, that you are keeping an eye on?
Mobility is a megatrend that we are actively pursuing
but still remains largely underexploited by our industry.
Imagine that you are looking for an apartment and
you’re riding through Dubai Marina. We could engage
with you in a much more dynamic way and prompt you
with available units near you or allow you to engage
with agents that are currently in the area.
On top of mobility, it is important to mention another
megatrend: personalisation. By that I mean that the
more we know about your preferences as a home
seeker, the more we will be able to present you with
the most relevant content. We know your preferences,
where you’re looking to live, and we can serve you
relevant content on the go. Interacting with customers
on the go is one of the most exciting opportunities in
our industry.

76

Alex Miauton
Chief Product Officer,
Propertyfinder Group

Interacting with consumers
on the go is one of the most
exciting opportunities in our
industry.
Data security has been huge in the news
(Cambridge Analytica’s potentially criminal
actions, GDPR preparedness, the mainstreaming
of AI, etc.). How does data security influence the
approach you take to the products that get built at
Propertyfinder?
We care immensely about our data, but we care more
about our users. This means that personal information
is treated with extreme care and to the highest policy
standards for privacy protection.
What is one example of a Propertyfinder product
that is promoting transparency in the market?
Agent profiles with transaction data. As part of our
mission to empower users in their decision-making, as
well as to promote and empower the best-performing
agents, we believe that the agent profile in the Find
Agent section of propertyfinder.ae is a great way to
move the ball forward. Making transaction data public
is market-leading, and brings more transparency to
the market, allows the best agents to promote their
work, and demonstrates the value they bring. It also
gives users more insight into what’s going on and
who’s who in the marketplace.
What’s your proudest achievement to date in 2018?
Getting engaged! Work-wise, my proudest
achievement has been to see how the innovation
teams have evolved as we scaled and have adopted
some core principles into their day to day.
At Propertyfinder we work hard to put the customers
at the centre of what we do. When you grow fast,
this can become a challenge. That’s why we believe
that in order to serve our customers best, we need
to empower the people that are the closest to them
on the day-to-day. In that sense, we have adopted
new ways to operationalise our strategies and are
empowering cross-functional teams (for example,
from Tech, Marketing, and Operations) to make
data-driven decisions without always having to get
approval from management.

Have a question for Alex?
alexmiauton

alex@propertyfinder.ae

NEWEST
RELEASES

DIGITAL UPDATE

WITH YOU ON THE GO
Whenever an agent receives a lead from
myCRM, they get a push notification to their
mobile, giving them the ability to call the lead
back immediately or add them to contacts to
follow-up with later.
The agent can also apply for mortgage
pre-approval on Mortgagefinder, see related
properties based on the one their lead is
interested in, and send listings - with the
broker’s branding - via WhatsApp, Skype, or
any integrated social media channel, right
from their phone.

AGENTS, BE IN THE KNOW WITH
OUR ALL-NEW ‘LEAD TRACKER’
With the Lead Tracker mobile app you can:
View and manage all your leads in real time
Take notes so you always remember what was
discussed
Reply to the lead’s actual phone number or email
We are constantly developing innovative
solutions to deliver more value and make our
agents more productive. I believe Lead Tracker
is a game-changing product for any hardworking agent obsessed with never missing an
opportunity to land a new client.
Anne Sofie Wegge - Product Manager
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HOW DATA HELPS
YOU MAKE DEALS
Anne Sofie Wegge
Product Manager,
Propertyfinder Group

Winning the introduction
It may go without saying, but an agent can’t make a
deal without having a listing to advertise. A seller wants
to find the best agent to advertise their property, and
agents want to show sellers that they are the best
possible professional to advertise it. So what makes
a great agent who gets the listing? This always come
down to someone who can attract the right buyers,
who knows how to identify the right price for the
market, and is an expert in the area where the property
is located.
Propertyfinder harnesses its data to compare agents
to each other and identify the ones that are the most
successful at marketing properties and closing deals.
So we developed a tool where brokers can see how
they perform compared to other brokers in the
market, see their company’s market share in any given
area. With the power of data agents are powerfully
equipped to demonstrate to sellers that they are
uniquely positioned in the market to advertise their
property.
Agents can show the seller that they are #1 in a certain
community, or that their brokerage has the most

For a real estate company,
having access to this kind of
data is good, but being able to
turn data into action is great.
engaged agents and highest quality listings.
Additionally, with our new price comparison tool,
agents can use historical transaction data to make
sure they provide proper oversight and counsel on
asking price. In return, the seller can feel comfortable
that he or she is working with a qualified agent, and
could choose to work with that agent exclusively.
Advertising the property
Once the introduction is won, the next step is
advertising the property to attract buyers. When
determining how to best advertise a property, many
factors come into play: the current demand and
competition in the area, the status of supply there
and in similarly priced areas, and which type of listing
- Premium, Featured, or a Community Top Spot, as
some examples - will drive the best qualified lead to
the property.
At this point, an agent is basically asking the question,
“How can I make sure that property seekers contact
me, and not the competition advertising similar
properties?”
Trends like the ones identified in this report give
a robust overview of the overall market, as well as
consumer behaviour insight, and shifts in supply and
demand, as well as asking price data. These are solid
indicators of how the real estate market is evolving.
Additionally, having the ability to pinpoint time critical
trends from day to day, and respond immediately is
hugely valuable. Therefore, we built a machine that
keeps an eye on the property market every single day,
and updates every 24 hours.
For a real estate company, having access to this kind
of data is good, but being able to turn data into action
is great. So we added a feature that analyses daily
movements in the market and creates actionable
recommendations personalised to the specific agent.
Anytime an agent logs into the Dashboard, they
can get tips on how to best advertise listings and
which listings will generate the most leads to their
specific property. These daily tips are tailored to the
performance of the agent’s listings and how those
listings can be optimised to capture the highest
number of leads.

78

DIGITAL UPDATE

Closing the deal
With a good listing advertised at a fair price, the agent
is now well positioned to attract qualified leads who
are interested in buying or renting the property.
The final step is for buyer and seller to negotiate
terms, and it is the agent’s job to help them come to
an agreement they can both be happy with. To assist
at this critical point, we recently launched Market
Trends, where agents can compare price, terms, and
features of recent transactions similar to their listing
to help guide the negotiation. By understanding
recent transactions, both buyers and sellers can feel
comfortable that they are getting a fair deal.
The Value Proposition of Transparency
Transparency is often contentious. When we give our
clients full access to data, certain truths are suddenly
very much out in the open. First, when comparing
brokers’ performance to one other, this looks much
better for some firms than for others. Second, by
showing our clients how any type of listing performs
anywhere on Propertyfinder, we expose clients to
areas where they generate a lot of value, but also areas
where certain listings might not perform as well.

For the agents who are not top of the list, we are sure
they want to know how to up their game and get on
top. For products that perform great in some areas and
less so in others, agents need this information to make
intelligent decisions on how to best advertise their
properties and get the most value from our services.
True to our values, we believe that bringing full
transparency to our data will serve our overall mission
— to help the UAE property market raise the bar in
terms of quality and integrity in the marketplace.
As with every product we launch, we analysed the
success and adoption of the products. We were
pleased to find that some of the most successful CEOs
in the UAE real estate industry use our products every
day. Not only do they use Propertyfinder religiously,
they give access to their admins and agents so they too
can be empowered by data.
Propertyfinder believes that by enforcing transparency
and quality listings on our site, we will attract
consumers. By attracting consumers we will deliver
more leads to agents, and by delivering more leads,
agents will make more deals.
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WHO OWNS
YOUR DATA?
Data security has been hitting the global headlines
recently. It may have even swung elections, cost
a global social media company $37 billion USD in
share value, and ultimately made us all a little more
conscious of what we post and store online.
It raises some interesting questions about how
data is collected, how it is stored, and how it is used
both by individuals and within your own business
or workplace. At Propertyfinder Group, we have the
same concerns, as does any business: we all care
about our employee data, our businesses financial
data, and our clients’ data. Every day we protect,
double check, and triple check. Any business should
be answering the following questions daily:
Who owns my data?
Does it matter where that data came from
originally?
How secure is my data?
The data that you create belongs to you. It is that
simple. If a company records information about
individuals that is given freely, then those companies
need permission to store and then utilise that data.
Companies cannot just go and use that personal data
as they wish.
Anonymised, aggregated data is fine, but as soon as
data about specific individuals is shared (or even sold)
with the outside world, then companies need to be
careful and observe laws of, not just the UAE, but even
where the user or customer originates from.
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Paul Stewart-Smith
Chief Operating Officer,
Propertyfinder Group

With Big Data top of mind,
everyone wants to know: Who
uses what and is it legal?
“A company’s use and possession of your data is
controlled by two things: The laws and regulations
that the company is bound by and the contractual
arrangement that you have with the company, usually
through a privacy policy,” advises Propertyfinder
Group’s in-house counsel, Brian Dunn.
The key is that if you create data then you own it. If
someone gives you data about themselves then they
own it and you have a responsibility to protect it. They
may grant you permission to use it but you have to
check.
So, what if you store your data in a third-party system?
You still own your data, the third-party provider cannot
preclude your access or prevent you from recovering
such data.
At Propertyfinder, we take this very seriously. How
can I evidence that? Well, no-one at Propertyfinder
or myCRM, our CRM for Propertyfinder clients, can
access your data, your logins are yours exclusively, and
we cannot log in to view your data.
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You have the ability to export your data whenever
you want either for backups, or for your own further
analysis. Some CRM systems hold your data hostage,
but they cannot legally do this.
An individual’s rights to data ownership are governed
and protected by the UAE Federal cybercrime law, as
well as other international regulations that pertain to
companies in the UAE, such as the European Union’s
General Data Protection Regulation (GDPR).
While a company may utilise the data provided to
them, pursuant to the terms of an agreement, such
as a Privacy Policy, the protections provided to data
owners by the aforementioned laws and regulations
preclude any company (data controller) from stopping
the data owner access to their data.
As you can see, if any company ever does hold your
data hostage, just tell them the above.
We’ve established that you own your data, that data
controllers that you use cannot hold your data hostage
and that you have to be careful of individuals’ data that
they have given you. Now what about how you protect
your data from external threats, making sure that noone you don’t want to see your data sees it.
WikiLeaks may have more newsworthy data, but
that doesn’t mean protecting our data is any less
important to our businesses or our clients. At myCRM,
we use military grade security.

Two factor authentication (where you need to verify
your login from another device) is becoming standard
from the likes of Apple and Microsoft and we take this
just as seriously. The point is that you as a customer
of ours can change your password and you need your
own personal device to confirm it, no-one at our end
interferes or knows these passwords and if we try and
change it, you will get notified on your second device.
Just like when someone logs into your Apple ID from
a new device, you get notified elsewhere. It’s just an
example of what you should be expecting from all your
systems in a world where data security and ownership
is under the microscope.
Even when data was stored in a filing cabinet, it was
under threat of theft. As it moved online, that threat
remained.
As consumers became more used to storing
everything online, the risk of theft increased, but
what if the theft doesn’t take it away from you, but
simply uses it to gain an advantage without you
even knowing? Recently, big data analysis firms have
been accused of using the most famous social media
platform to gain financial and political advantage. The
threat is real.
Know your rights with your data, know your rights and
the rights of individuals whose data you store, and
finally, make sure your system providers don’t take
your data hostage.
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THE FUTURE OF
REAL ESTATE TECH
BLOCKCHAIN, VR, AND AR
Technology has advanced so much that a lot of things
that seemed like fiction are now becoming a reality.
Real estate has been slower than other sectors to
embrace technology, but this is now changing with
some high-tech tools and features being implemented
around the world that could make the real estate
transaction process, from the initial search for the
property to the exchange of title, more efficient for
clients and real estate agents alike.
I was inspired to look into technological innovations in
real estate and to see what the future of the real estate
industry may look like in a few decades, if not less.
VIRTUAL REALITY
I was sent a video by my colleague showing how real
estate agents are already being replaced by robots
in some parts of the United States by an innovative
real estate firm. This American company has replaced
agents at viewings with robots which are able to
answer most of the questions pertaining to that
particular property that buyers may have.
Not only this, but this robot also has a system which
uses big data and artificial intelligence that allows it
to look for potential buyers for that property online,
without using the MLS (Multiple Listing Service, used
by most agents in the United States). The use of this
new technology cuts down costs, so this company
is able to offer the service of selling a home for 2%
instead of 6% of the selling price, making it very
appealing to sellers.

Alessia Sheglova
Managing Director,
Dacha Real Estate

A VR tour is a simulation of an
existing location, very similar
to a video game. It allows a
client to sit with her real estate
agent and “tour” a number of
properties in a few hours versus
in a couple of days.
The company claims to already be selling and
listing a home a day in California using this method.
Considering how new and innovative this concept
is, this statistic is quite impressive and I see this
technology sticking around and progressing much
further.
This is not to say that real estate brokers will be
replaced by robots, but this technology can definitely
help brokers work in a more efficient way. For
example, some agents are currently using robots to
guide clients through a property while on a video
call in the comfort of their own office, controlling
the robot’s movements via a mobile device. Not
commuting to viewings allows a broker to save a lot
of time and to “visit” more appointments in a day.
Increased efficiency in the work of real estate brokers
directly benefits the clients by speeding up the
process of matching a buyer or a tenant to a property.
Since the invention of the internet, the way we search
for property has transformed drastically, now with
over 80% of home buyers starting their search online.
What buyers expect to see on the search portals has
also changed: buyers now want to know as much as
possible about a property before even stepping out
for a viewing. This desire to tour the property remotely
has given way to the use of virtual tours, and even
more recently to virtual reality (VR) tours. A VR tour is
a simulation of an existing location, very similar to a
video game. It allows a client to sit with her real estate
agent and “tour” a number of properties in a few hours
versus in a couple of days
By being able to see the properties virtually, the
client can narrow her search down and visit only
the properties that she is truly interested in. It also
allows foreign investors to see, and perhaps even buy,
a property without having to travel to the country
they are investing in. This tool is also useful in selling
off-plan real estate, as it helps the buyer envision a
property that is not yet built. Since Dubai real estate
attracts many international investors and buyers
interested in off-plan projects, I would be surprised
if this technology is not implemented by many
progressive companies in Dubai quite soon.
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AUGMENTED REALITY
The next tool that we will be seeing more of is
Augmented Reality (AR), which combines the real
world and a computer-generated image or video with
the help of a smart phone or tablet, thus providing a
composite view.
This means that we can superimpose interior
decorations or furniture to a room, using a device, to
show a client how a room or home would look with
such modifications. This helps the agent and the
owner to present a property in a better light, without
the need of expensive staging or renovations. It also
allows the buyer to visualise the home with furnishings
in it or with decorations of their choice.
AR provides an interactive experience to the client
during a property tour and unmasks the true potential
of each property. AR is going to be very useful in
Dubai as some of the properties are becoming older,
and a lot of the buyers are buying properties with the
intention to renovate. Using AR for selecting furniture
and interior design will be a great tool for homeowners
and tenants alike. Popular interior design app HOUZZ,
as well as IKEA, have already taken advantage of this
technology, and you can try them out for yourselves to
experience AR in your own home.
BLOCKCHAIN
The last innovation I would like to discuss is blockchain
technology, and how it is being applied in the real
estate industry. Dubai Land Department (DLD) has
already initiated a Blockchain Project, making the UAE
one of the pioneering countries to start implementing
this technology to the real estate industry. As
described on the DLD website, “A Blockchain is a

distributed database that maintains a continuously
growing list of records, called blocks, secured from
tampering and revision.
Each block contains a timestamp and a link to a
previous block. By design, blockchains are inherently
resistant to modification of the data once recorded;
the data in a block cannot be altered retroactively.”
This means that the blockchain technology is
extremely secure and efficient, and can be used
successfully in transactions such as title deed
transfers, smart lease agreements, mortgages,
and property sales from a developer. The Dubai
government is aiming to use blockchain in
order to eliminate manual processes and paper
documentation, replacing it with digital records
in transactions such as electricity, water, and
telecommunication connections, Dubai Municipality
services, dealings with developers, and other property
related entities.
All in all, the blockchain technology not only speeds up
and facilitates procedures, but also reduces fraud and
encourages transparency, which is so critical in any
real estate transaction.
As residents of Dubai, the “City of The Future”, we
are soon very likely to be touring homes in virtual
reality, shortlisting one to see in real life on a property
viewing accompanied by a robot, which will be an
experience in itself enhanced by augmented reality,
and later on proceeding to buy this property online
using blockchain technology. This might all sound
farfetched, but the future holds what one’s dreams
were once made of, and technology is right on its way
to make them all a reality.
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E-MARKETING VS
HIGH STREET SHOPS
Zarah Evans
Managing Partner and Owner,
Exclusive Links Real Estate
It can’t be ignored that the population of Dubai is a
tech savvy and tech hungry group of people, as well
as a predominantly younger demographic who are
finding everything they need on the web. However,
this is not where the buyers and sellers of Dubai are;
our target customer audience has to have the income
to support a position on the real estate ladder.
One of the greatest benefits of shopping online is the
time that it can save. The ability to move from one
shop to another shop at the move of the mouse. In a
shorter space of time you are able to compare prices
of a larger collection. Online shopping is also available
to you 24/7 and not limited by the opening times of
shops or malls.
However, you cannot take away the pleasure of high
street shopping. Actually, venturing out and finding
a break from daily mundane tasks is a pleasant
change that actually doesn’t include gadgets and
technology. That face-to-face experience where you
can get instant interaction and information rather than
via online chat. The products and the service being
offered through retail shops cannot hide from the
consumer. The company’s standards, knowledge, team
and professionalism are there in the forefront for all to
see.
This direct personal style of in-person marketing
injects life back into selling. This feel-good customer
experience encourages loyalty, honesty and trust — all
foundations that are easier to establish face-to-face
rather than over a phone or through a computer. A
consumer should be able to walk away confident that
they want to deal with ‘that sales agent’ again, having
had a real-life experience rather than a textbook ideal.
No matter what age group you are targeting or where
they are located, e-marketing remains a great way
to reach an immediate audience. Consumers are
becoming smarter and more options are available
for them to remove and ignore irrelevant emails.
E-marketing is not only an online shopping platform
but an excellent brand awareness tool. However, in
the long term, it is in the personal approach of dealing
directly with employees you trust and receipt of good
service that will retain the customer.
Customers who walk into a retail street-front shop
are walking in as they are genuinely interested in the
products on display or indeed window shopping.
Either way these potential customers are easier to
engage and qualify on the spot. Retail presence is
all about visibility and opportunity — it is all about
being seen within a community or market place as a
leader and provider of product on the shelves, priced
competitively, ready to sell.
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When we are discussing
e-marketing versus high
street shopping we can’t
ignore that the mobile
phone – or indeed several
of them – in Dubai are
an essential accessory
for all females and males
across all ages and income
brackets.
When we are discussing e-marketing versus high
street shopping we can’t ignore that the mobile phone
– or indeed several of them – in Dubai are an essential
accessory for all females and males across all ages and
income brackets. It is said that 86% of people use their
phones to check personal emails and 34% use them
for business email communication. Therefore, through
e-marketing you have a more immediate and wider
reach if used effectively and without the nuisance
factor.
Through mobile technology though, you cannot build
a relationship and make that same connection with a
customer as you do when talking with them face-toface. Walk-in retail business shops offer a space where
you can interact with customers and establish and
build that all-important rapport.
We’ve all done it: avoided leaving your contact
details or email address when responding to online
marketing for fear of being flooded with future online
campaigns. However, face-to-face is a far more
personal approach to interact with clients and to build
on a client base. It is also easier to determine through
personal selling if a client is genuine, motivated and
serious. That first POS opportunity is most important
and sets the standard for the direction of that lead or
customer enquiry.
Independent retail shops come at a high price and
ultimately it is all about remaining competitive and
building on varied and trusted revenue streams. It is
about brands thinking outside the box and creating a
space that is a worthwhile customer experience.

DIGITAL UPDATE

At no time however should a business ever rely
solely on a high street position as a central source of
customer outreach. E-marketing can be more cost
effective and you are reaching a larger audience in a
vast customer database and reach. With a retail shop,
you are investing yourself and your business into a
community and a surrounding area.
Competition in the industry using e-marketing is
exceptional. The retail concept is not as popular in
Dubai as it is in other areas of the world, where real
estate or estate agents rely mostly on their visible
position in a good location for local and passing trade.
We are seeing it more as real estate companies again
are trying to find a point of difference and bring more
professionalism to the market. When opening a retail

store on the high street you are opening the doors to
earning new customers rather than working in what
is already a saturated market of e-marketing. You are
immediately targeting a group of potential customers
on your doorstep.
Exclusive Links Real Estate will soon be opening its
doors to a retail shop located in the newly handed over
Marina Gate Residences in Dubai Marina. Apart from
being associated with a premium project, developer,
and destination, we are looking at complementing
the marketing strategies we already have in place
including e-marketing and promoting our products
and properties through portals. We are looking at
further enhancing our online exposure with a walkin experience and are looking forward to serving the
community better.
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AGENT SPOTLIGHT

WHAT IT TAKES
Darren Murphy has won Best Agent at the Propertyfinder
Real Estate Awards two years in a row. He shares some of
his secrets to success.
What has been your year to date transactions
performance? In what areas?
I specialise in Green Community and Jumeirah Golf
Estates and would say things have pretty much
continued consistently so far from last year, and
remained the same. The market is still difficult and
there is a lot of uncertainty, but I do believe it is a good
time to buy over the next three to six months.
What are the three top tips you would give to agents
who are just starting out in Dubai?
I would say the three key factors are honesty, integrity,
and transparency. If you say you are going to do
something then do it. If you don’t know the answer,
don’t guess it. And always be honest and transparent
at all times.
What’s the one thing you do that differentiates you
from the competition?
I advise every single client as if I was advising a family
member. A lot of agents have a short-term vision in
Dubai and will do anything to get a deal over the line.
I have advised my own clients on numerous occasions
in the past eight years not to go for a particular deal
and wait, as I didn’t feel it was the right move even
though it did not financially benefit me. It is very
important that we as agents put ourselves in the
clients’ shoes and try as much as possible to advise
the client as though it was our own investment.

Darren Murphy
Sales & Leasing Director,
Allsopp & Allsopp

I would say the three key factors
are honesty, integrity, and
transparency. If you say you are
going to do something then do
it. If you don’t know the answer,
don’t guess it. And always be
honest and transparent at all
times.
What is a specific challenge you have faced in
closing a deal and how did you overcome the
hurdle?
I had a client last year who was in a lot of financial
difficulty and the villa they owned was in quite a state
so we were struggling to sell it. I spent AED 30,000 on
the villa from my own pocket on refurbishments and
we then sold the villa within two weeks. They were
beyond happy once we got that deal over the line.
Who are your mentors? What makes a good mentor?
My mentors really are our senior management team
at Allsopp & Allsopp. Our CEO Lewis [Allsopp], MD Carl
[Allsopp], and Sales Director Marc [Walters] are all so
different but I have tried to take the very best of all
of them, and I think we all learn a lot from each other
every single day as we have all been working together
now for such a long period. I think good mentors are
successful and positive people. Without positivity, you
will not survive in real estate!
Are there any daily routines you rely on that you
think give you a competitive advantage?
I think you need a strategy for sure. I will always
feedback to the owner on any viewing within 24 hours
and I basically don’t go home unless I have ticked
every box in my diary for that day. The job is relentless
and you have to be so committed to deliver to the
highest standards. If you are willing to be structured
and work hard, the rewards are definitely there!
What are the main characteristics of the current
market? Do you foresee any changes as the year
goes on?
Over the last two years the market has dropped a lot
and I think it is definitely a good time to buy over the
next three to six months. I believe any more drops will
be very minimal, so I would advise anybody coming to
the end of a tenancy and considering to buy to do so.
The prices are now at a very good level.
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THE LEAGUE OF
OUTSTANDING AGENTS
Recognising top real estate professionals who are moving the industry forward:
exemplifying hustle, transparency, and integrity. Induction into the League of Outstanding
Agents includes speaking opportunities at Propertyfinder events and trainings and
automatic entry into the annual Propertyfinder Real Estate Awards in the ‘‘Best Agent’’
category.

DUBAI
TAHA MAJEED

FAHEEM KAKROO

Majestic Homes Real Estate

Clarke & Scott

JANUARY 2018

Taha Majeed made December 2017 one of his most successful months
yet — with 20 sales and 20 rentals he is setting Outstanding Agent
records.

Two Propertyfinder leads and a year of hard work results in two sales
totaling over AED 44 million for Faheem Kakroo.

CONOR MCKAY

SHANZE MURTAZA

Haus & Haus

Espace

MARCH 2018
Conor McKay has always had a head for sales. He got his start at the age
of nine and now at just 20 years-old he smashed his in-house monthly
leasing record at haus & haus Real Estate with over AED 100,000 in
commission.

APRIL 2018
Shanze Murtaza sold multiple villas with a transaction value of over AED
27,000,000, — putting her on her 13th sale of this year and put her billings
at over AED 700,000.

JADE MORRIS

RYAN HUDSON

Dacha Real Estate

Allsopp & Allsopp

MAY 2018

Jade Morris is proof that good things come in threes. In April she closed 11
deals resulting in over AED 500,000 worth of commission, which made
her total commission through April 2018 AED 1 million.

To apply, head to https://www.propertyfinder.ae/league/apply/
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FEBRUARY 2018

JUNE 2018

Equipped with strong market knowledge and a positive, down-to-earth
attitude, Ryan Hudson brought penthouse and buyer together to make
a sale of over AED 40 million.

AGENT SPOTLIGHT

ABU DHABI
THAIMOOR
AHMED KHAN
Flag Real Estate
FEBRUARY 2018

Taimoor Khan’s total transaction value reached its peak in February at
AED 19.5 million and was selected as agent of the month for the last two
quarters, within Flag Real Estate.

RAED HAMZE
Sky Land Middle East
Properties
APRIL 2018
From working at his family petrol station, to coordinating art exhibitions,
Raed Hamze then went on to set up his own real estate firm, Sky Land
Middle East Properties. A goal he had set himself to achieve by the age of
40, at the age of 36 he’s doing just that.

AHMED MURAD
Ruayat Real Estate March
MARCH 2018
Within one month, Ahmed Murad sold a mix of apartments and villas
with a total value of over AED 12 million. Having grown up in the UAE,
Ahmed has armed himself with market knowledge and a will to succeed.

WADDAH BATAL
Nationwide Middle
East Properties
MAY 2018
Waddah Batal knows what it takes to succeed: Honesty, hard work and
some healthy competition. He’s proud to say his home country, Syria, has
molded him into the man he is today.

CARINE MEDRONHO
MD Real Estate
JUNE 2018

Carina Medronho is a passionate real estate agent that puts her clients
first, specialising in leasing properties in Al Raha Beach Area and Hidd
Al Saadiyat.

NORTHERN EMIRATES
SAQIB KHALIL

MUHAMMAD JUNAID

Excellent Homes
Real Estate

Moosani Real Estate

MARCH 2018
Saqib Khalil has built his company up over the last two years and was
recognised for his passion, dedication, and success.

APRIL 2018

Muhammad Junaid is striving to be the best real estate agent in Ajman.
He sold a 3 bedroom apartment in Nueimia Tower in Ajman for over half
a million AED.

KAREN LORRAINE

HANIN ALAJAMI

Hunt and Harris
Real Estate

Al Mamar Real Estate

MAY 2018
Karen Lorraine had six deals contribute to her success in May by thinking
outside the box and holding an open house. Karen secured a sale of a
townhouse in Al Hamra Village. Her total transaction value was nearly
AED 3 million.

JUNE 2018

Hanin Bassam Al Ajami in Sharjah is career-driven, completing 10 rentals
in a single month.
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OFFICES, RETAIL,
INDUSTRIAL
Angela Gegg
Head of Commercial,
Edwards and Towers

WHAT’S TRENDING NOW
While my article reflects the current status of
Commercial real estate in Dubai, I do think that it is
also important for my readers to understand some
important facts which are relevant and informative,
thus enabling a better understanding of the overall
market in itself before I proceed to discuss the three
main areas of Commercial that are trending now:
Offices, Retail, and Industrial.
The preferred business destination
Situated in the Middle East, bordering the Gulf of
Oman and the Persian Gulf coast, the United Arab
Emirates boasts an ideal geographical location, and
Dubai in particular, allows companies and corporate
hubs free reign to conduct business in this remarkable
city with its visionary leadership, high quality
infrastructure, expat friendly environment, low import
duties and until recently, no tax. In less than 40 years
Dubai has transformed itself from a local trading
community into one of the most successful cities in
the world. Over the years, its progress continues to
make local headlines and it is now an enormously
attractive destination for business hubs and an HQ
destination for corporate giants.
Commercial Real Estate is an ideal prospect for
investors, multi-national companies, and leading
corporate and regional entities to set up and establish
themselves in Dubai as the city offers both businesses
and its residents a unique work environment with
over 200 nationalities, a multicultural environment,
and a safe, family friendly quality of life. We are also
a preferred business destination with access to
financing and investment support and promotion by
the government so these numbers will only continue
to rise. In the latest study by the research company,
InfoMineo, of the Fortune 500 companies, 196 of these
are covered in the Middle East and Africa (MEA) region
and Dubai dominates the ranking with 138 companies
having their HQ located there.
Dubai was in fact the first emirate to open its
property market to foreign ownership (followed by
Abu Dhabi). Under the Dubai Commercial Law, in a
Dubai Economic Department (DED) Zone the foreign

The UAE retail sector forecast is
due to expand by a Compound
Annual Growth Rate (CAGR) of
4.9% to reach $71 billion by 2021,
according to the Dubai Chamber
Analysis.
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ownership is 49% with a 51% majority by a local
sponsor and/or partner and designated to operate
in onshore areas. To further support the growing
foreign investment, the government created Free
Zones allowing foreign investors 100% ownership of
their companies and to operate offshore. There are
now over 45 Free Zones in the UAE (with more than
20 in Dubai), and each has its own authority and set
of rules.
Commercial real estate defined
Commercial real estate provides venues for
companies to carry out daily operations and cater to
customers appropriately. Companies lease and even
buy commercial real estate in order to maintain cost
effectiveness and tractability. While many people
assume commercial is relative to mainly offices, it
also includes, but is not limited to: shops, restaurants,
hospitals, schools, clinics, factories, and retail space.
Some of the higher-end properties include hotels,
buildings, commercial plots, community centres,
shopping malls and industrial space – these are
generally a target purchase for mid- to upper-level
investors. I can also tell you first hand that the
demand for commercial real estate in Dubai is at a
high. According to DubaiDED.ae, Dubai is home to
more than 20,000 international companies.
The demand for offices
Areas covered by the Dubai Economic Department,
commonly referred to as DED, and are of particular
interest to my clients are in Business Bay, Dubai
Marina, Barsha Heights, Al Quoz, and numerous
commercial towers along Sheikh Zayed Road.
Business Bay and Barsha Heights are among the top
two areas of interest from my own client base in my
years of commercial real estate.
Areas of interest in Q1 however were outside the
standard commercial inquiry, as I was receiving
multiple requests from large corporate companies
wanting to lease large spaces, (20,000 – 50,000 plus
square feet) in areas like Arjan and Sustainable City;
both areas are known for having no service charges
attached to their prices, which seems to be why these
locations have been growing in popularity, especially
considering that we now impose 5% VAT on all
commercial leases in Dubai. With service charges in
some buildings being up to AED 25, having locations
that offer a service charge free option is quite a
considerable saving when calculating large space
rentals.
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As I mentioned earlier, Dubai itself had over 20 free
zones, and without a doubt some of the most popular
free zone office requirements, based on the number
of inquiries, leads and deals that I broker are:
The DMCC, Dubai Multi Commodities Centre, which
has been recognised as the world’s number one
free zone and centre of Global commodities trading,
three times crowned “Global Free Zone of the Year”
by financial times fDi Magazine Dubai International
Financial Centre; DHCC, Dubai Healthcare City Free
Zone, a health and wellness destination and home
to more than 130 clinical partner including hospitals,
clinics, diagnostic laboratories and outpatient medical
centres; DIFC, Dubai International Financial Centre,
the leading financial centre in the Middle East, Africa
and South Asia – and the only free zone to have an
independent regulator and judicial system;
DAFZA, Dubai Airport Free Zone, which boasts having
the most attractive incentive packages and support
to multinational companies from every continent
and strategically located next to one of the busiest
airports in the world; and TECOM (which in itself has
multiple licenses and zones including Media City,
Internet City, Science Park, Dubai Design District,
IMPZ, Outsource City), just to name a few. Basing on
Q1 of this year the DIFC, DMCC and TECOM zones are
by far in the lead of client requests.
Let’s talk about retail
While companies may dominate the office space
in Dubai, let’s not forget that there are also huge
opportunities in the retail sector. Dubai ranks among
the top cities in the retail sector and has successfully
positioned itself as the retail hub of the region as it is
home to the world’s biggest malls, traditional souqs,
two major shopping festivals which draw tourists and
expats alike; and Dubai is renowned for having an
abundance of food and beverage outlets to choose
from. Dubai is an international shoppers dream with
so many exceptional retail destinations to choose
from, and retailers know all too well.

The UAE retail sector forecast is due to expand by
a Compound Annual Growth Rate (CAGR) of 4.9%
to reach $71 billion by 2021, according to the Dubai
Chamber Analysis. Based on these findings, the Dubai
Chamber of Commerce and Industry announced
and established the formation of a new organisation
called “the Dubai Retail Group” of which some of the
biggest retail network operators have signed up to be
members, Landmark, Al Tayer, Azaeda, and Chaloub,
just to name a few. This group aims to protect the
interest of retailers in Dubai, which will ultimately
attract new retailers into the region and expand this
already booming industry.
Meraas, the developer responsible for projects like
La Mer, BoxPark, City Walk, The Beach, Jumeira Bay,
BlueWaters, Pearl Jumeira, Kite Beach, Last Exit and
The Outlet Village, has injected retail units in the
market outside of the mall environment, and there is
still no shortage of retail applicants. Being that one of
my main areas of expertise is in retail brokerage, I have
an extensive client base and this has far from slowed
down. One would think that with all the availability
that perhaps retail inquiries have slowed down, but
on the contrary, I still receive on average five retail
applicants per day.
Hotels are also outsourcing primarily F&B venues, as
well as other retail spaces. According to data by Dubai
Statistics Centre, a subsidiary of the government of
Dubai, in Q4 of 2017 there were 485 hotels along with
196 hotel apartment buildings. This year I find myself
working with more hotels that individual owners on
retail requirements. It’s the way forward in retail.
While it is also true that some retailers are facing hard
times, others are expanding and adding new concepts
while consumer confidence remains high. There is no
better place in the region to embark on retail than in
Dubai.
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VAT on commercial properties
I would like to end my article with the topic of
Value Added Tax – VAT – which was implemented
in January 1st 2018 and is applicable to all
commercial properties - offices, retail, warehousing,
showrooms, labour camps and even car park
spaces. It seems that it has been ambiguous for
my individual commercial real estate owners and
investors as in the past few months I have had
very few commercial (individual) owners in my
portfolio register for VAT, I find myself brokering
deals and having to insert clauses that the client
is responsible to pay VAT pursuant to the UAE
law; this is however extremely dangerous for the
property owner, as he/she is the one responsible
to pay the VAT on behalf on the client, as 5% VAT
is paid on top of the rent to the owner. It is the
owner’s responsibility to give the tenant and
invoice, with both TRN’s, and to pay the VAT to the
government, if the owner has not registered he
is to able to do so and it will be left in the tenant’s
hands to pay this. If their tenant disappears and
does not in fact abide by the clause in the contract,
the owner themselves will be responsible to pay
this, hence why it is imperative that commercial
property owners register for VAT.

No end to Industrial
Industrial Real Estate is in the midst of a golden age in
Dubai and shows no signs of weakening. When most
people think about commercial real estate, their minds
gravitate to primarily offices and retail, they are not
usually thinking about industrial properties. But as we
all know, Dubai is home to some of the world’s biggest
attractions, including the world’s tallest building, the
biggest mall built by world class developer, Emaar;
we also have attractions like the largest indoor theme
park, the iconic man-made island, the Palm Jumeirah,
the Dubai Eye (due for completion this year) which will
be the world’s tallest Ferris wheel, just to name a few;
Dubai is literally the city that never stops building. With
all of these amazing and endless supplies of projects
and people who are working at the construction sights,
there must be Industrial, Labour Camps, Warehouses,
Factories, Showrooms, in existance.
Aside from construction and never-ending
developments, new markets for Industrial space are
emerging daily and e-commerce is booming, hence
the need for more and more warehouses. Construction
is ongoing and labourers need to be accommodated,
hence the constant demand for Labour camps. In years
prior JAFZA and DIP were in high demand but this year I
have seen more interest from buyers in areas like Ajman
and Sonapur, considering the prices are lower and the
ROI is higher.
From an investor standpoint, Industrial tends to be a
more stable, long term investment for owners and a
consistently in demand property type with guaranteed
rental yields and capital growth. Warehouses and
Labour Camps are the two most common requested
industrial properties in my field as construction trails
a demand for Labour camps, and the proliferation of
e-commerce will undoubtedly continue.
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Even with the implementation of VAT on
commercial properties, I am extremely optimistic.
The facts are that the UAE is ideally located, it is the
corporate hub for the Middle East and Africa, with
a stable and proactive political environment. Our
visionary leaders care about foreign investment
and development in Dubai while providing high
quality infrastructure along with a unique work
environment. With its growing population, Dubai
is a city which provides a rich environment for
the commercial real estate sector to continue to
flourish.
While the trends may change, the market will
remain steady and thriving.
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COMMERCIAL MARKET ANALYSIS
DUBAI OFFICES

Price for rent

% of Total Leads

% of Total Listings
37.3%

Median price per sq.ft

202.0

29.8%

34.4%
174.2

24.0%
119.0

17.9%

117.9
95.4

7.7%6.8%
4.3%
4.3%

94.3

91.3

88.5

78.8

8.2%
4.2%
3.9%
3.6%
2.3%
2.2%

53.9

2.1%3.0%1.8%1.8%1.7%1.6%

DUBAI WAREHOUSE
% of Total Listings

% of Total Leads

Median price per sq.ft

Price for rent

35.2%
30.8%
29.8%

62.5

23.3%

47.3

46.4

44.4
40.1

15.6%
13.6%

38.8

34.5

33.2
28.6

12.3%

27.1

8.5%

7.9%

2.5%

2.1%
1.2%
1.9% 1.9%
1.3%0.5% 0.9%1.1% 1.0%
0.7%

DUBAI RETAIL
% of Total Leads

% of Total Listings

Price for rent

12.8%

Median price per sq.ft

304.1

10.5%

9.8%
8.7%

8.5%
7.5%

7.1%
6.2%

217.8

8.2%

6.9%
6.5%6.2%

190.4

184

180.3

179.4
143.8

5.1%

4.9%
4.6%
3.9%4.0%
3.9%

205.6

130.1

3.7%
3.5%
68.8

The data is based on median advertised price on propertyfinder.ae and may not reflect the actual transacted price.
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COMMERCIAL MARKET ANALYSIS
ABU DHABI OFFICES
Median price per sq.ft

Price for rent

% of Total Leads

% of Total Listings
20.1%
17.8%18.0%

103.3
16.0%

100.5
91.9

15.2%

90.1

89.9

86.0

85.5

83.1

78.5
65.5

10.2%
7.5%

7.5%

7.2%

3.3% 3.3%

4.0%
2.9%
3.3%
3.0%
3.2%

4.3%
2.7%

3.0%
2.6%

ABU DHABI RETAIL
% of Total Listings

Price for rent

% of Total Leads

355.7

21.8%
20.5%

21.1%

207.8

12.0%
10.7%

204.3

200.1
172.0

8.6%

8.2%

4.0%

6.6%
5.5%
4.1%

159.4

149.7

131
102.3

4.2%
3.7%
3.2%3.0%

4.1%
0.6%
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Median price per sq.ft

1.7%

2.9%
2.1%

65.6

COMMERCIAL

NORTHERN EMIRATES WAREHOUSE
% of Total Listings

Price for rent

% of Total Leads

35.4

48.4%

29.9

29.1%

Median price per sq.ft

29.1

28.1

27.6

27.2

26.5

25.2
21.9

27.1%

18.1%

14.2

18.3%

15.2%
10.4%
7.1%

6.4%

4.2% 3.5%

1.80% 2.4%

0.5%

COMMERCIAL
HIGHLIGHT
With 10,000+ commercial spaces available to rent or
buy on propertyfinder.ae, business owners looking
to make a move or set up shop are spoilt for choice.
A logistics hub for the world, asking prices to rent
warehouse space in the UAE are competitive, but
Emirates Modern Industrial in Umm Al Quwain offers
a relative bargain at AED 22 per square foot. That’s a
third of the most expensive offering in Deira (AED 63
per square foot), off Dubai’s Sheikh Zayed Road.
A trend to watch is co-working spaces, which
made their debut in Dubai office space listings this
year. Co-working spaces typically involve a shared
workspace - usually for startups, small offices, or
freelancers - where workers can go with their laptop
and access meeting rooms, printing services, and
other amenities, and work alongside others who are
employed at different companies.

The data is based on median advertised price on propertyfinder.ae and may not reflect the actual transacted price.
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THE ELUSIVE DUBAI
REAL ESTATE SECTOR
Niall McLoughlin
Senior Vice President,
DAMAC Properties

TRENDS THAT MATTER
From investors to policymakers, from businesses to
individual buyers, if there’s one topic that catches
everyone’s attention, it is trends in Dubai’s real estate.
By now, I’m sure that I have your curiosity.
When it comes to the real estate sector, everyone you
meet seems to have an opinion and a view on where
the market is going. Some are accurate, some are
not. To understand how to analyse trends, one must
understand the big picture and understand where it
all started in Dubai’s real estate sector, and where it is
going.
The beginning
Back in 2002, the government allowed expatriate
property ownership in designated free zones in
Dubai, which set off a bullish five-year real estate
market that saw home prices spike significantly while
driving up rental prices along the way. There was a
surge in foreign investment and a sharp rise in bank
loans to developers and construction companies,
financed mainly by issuing medium-term notes and
commercial paper in the London offshore money
market. At this point, Dubai had emerged as the
hottest, most irresistible property market in the world,
and so began the historic rise of Dubai’s iconic skyline.
But, the future of Dubai’s property market was
linked to the international banking market and with
the fall of Lehman’s Brothers in September 2008,
the UAE banking system went into a credit shock.

An interesting aspect in the lead up
to EXPO 2020, Dubai government
has increased its infrastructure
spending by 20 percent, which
will certainly have a positive ripple
effect on related sectors, especially
real estate.
Between 2008 and 2010, the real estate market in
Dubai witnessed an unprecedented fall in prices,
and properties became affordable once again. With
the addition of government regulatory oversight
through the establishment of RERA to create market
transparency and prevent speculative buying, as well
as the emergence of the UAE as a haven for Arabs who
were fleeing the fallout of the Arab Spring, prices rose
once again. The UAE was now a mature, regulated and
viable real estate destination; and this was when it all
began, once again.
Fast forward to 2017
The players in Dubai’s real estate industry are probably
the ones who learned most from the 2008 crisis.
Today, most developers have structured offers and
payment plans to ensure business continuity and
liquidity while requiring buyers to provide appropriate
deposits upfront on off-plan properties to reduce
defaults and speculative activities. The government,
investors and providers of capital have also learned
a great deal, and now prioritise due diligence and
comprehensive contingency planning before entering
new projects.
2017 was a crucial year for Dubai’s real estate sector
– a year of change. The year witnessed a revival of
positive sentiment due to a rise in off-plan sales, which
accounted for 68 percent of all sales transactions,
marking a year-on-year increase of 55 percent. The
year also welcomed innovation in the affordable
property space with a rise in demand by first time
buyers and end-users. Real estate developers, who
had previously just focused on the luxury segment
branched out to cater to rising demands and came
up with attractive payment plans and offers. DAMAC
Properties, for example, had pre-empted this
opportunity and created an exclusive affordable-luxury
segment by developing various projects that appealed
to smart, aspirational buyers. The rental market also
witnessed a big change. With falling rental prices, the
tenant moved to the driving seat and brokered deals
that suited them best.
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The near future
While predicting the future often requires a leap of
faith, if we look close enough, we find certain crucial
indicators that can give us a clearer picture. With a
quarter down and three quarters to go in 2018, certain
trends of 2017 have certainly spilt over, as buyers
continue to hunt for affordable options and talks of
over-supply continue to do the rounds in the rumour
mill.
An interesting aspect in the lead up to EXPO 2020,
Dubai government has increased its infrastructure
spending by 20 percent, which will certainly have a
positive ripple effect on related sectors, especially real
estate. 2018 should also see the rise in suburban real
estate with developers rapidly creating affordable
housing units to attract buyers looking to become new
homeowners.
Leading up to 2020, Dubai is expecting to host over
20 million visitors for both business and leisure.
With Dubai emerging as the world’s top business
and holiday destination, the near future is a great
time for real estate developers in the hospitality
space. Foreseeing this opportunity, DAMAC Hotels &
Resorts, the hospitality arm of DAMAC Properties, is
developing a number of major hospitality products

in the UAE and abroad, with an aim to have 15,000
hotel rooms by 2021. Many of those will be in Dubai,
and will complement its existing four hotel apartment
properties that are operating successfully.
Naturally, one of the key questions that continue to
echo going into 2018 is around the price movement.
Will prices continue to fall, have they stabilised, or will
we start to see another gradual rise? To answer that,
we have to look back to 2017, where prices generally
dropped by almost 2.5 percent in Dubai, compared to
15.1 percent the previous year. Could this be a signal
that a turn-around is near? It could be, as we have
seen positive indications like prices holding strong,
even increasing, in certain popular areas of Dubai, and
where investors have increasingly brought money in
from overseas to invest in Dubai properties.
It is important to understand history to decode the
present and predict the future. If there’s one thing we
have learned over the years, it’s that Dubai’s real estate
sector is extremely resilient. With the government’s
ambitious plans for this sector’s future, Dubai will
always find new ways to ride the tides and emerge
stronger, more stable. For Dubai’s property market,
the journey has been, and will always be as vibrant as
the city itself - where the best is always yet to come.
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NOW IS THE
TIME TO BUY
I recently had one of Allsopp & Allsopp’s major real
estate investors quote Warren Buffett to me: “Be
fearful when others are greedy, be greedy when others
are fearful.”
We were having a conversation over lunch. Our ‘client’
(I say that because by now he is more to me than just
a client) has bought a number of units this year and is
looking to purchase more. He has bought more units
in the last two months than in any other two-month
period, and I was asking why he had accelerated his
investments.
His reasoning, he said, is that he sees a lot of negative
press at the moment around the property market.
Headlines such as: prices are dropping, over-supply,
job losses, tight lending criteria, VAT squeezing
people’s pockets, and more.
However, he believes that the market is overcoming
all of these hurdles and that now is the perfect time
to buy. He is adamant that the market is going to
‘rebound’ towards the end of 2018.
This obviously set me off thinking about how his
thoughts matched my own and also, what the data
in my business is telling me about the current market
and what we may expect going forward.
The natural starting point is the price drops we have
seen over the last three years. I have read a lot of
conjecture, but what most people seem to overlook is
that at the end of December 2013 the mortgage cap
was brought in and the transfer fee was doubled. This
isn’t a complaint, it was a necessary step at the time.
Throughout 2013, prices were rising and the market
was looking like it was going to run away again. Since
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Lewis Allsopp
CEO,
Allsopp & Allsopp

Despite some of the negativity
that we all see in the press,
I don’t see a market that is
fearful.
then, apart from the first couple of months of 2014,
property prices have been on a steady decline.
How long this will continue is literally the million-dollar
question. All property markets go through cycles, but
if there is one thing that property markets the world
over teach us, it’s that they always go back up again.
You only know where the bottom is once the market
starts going back up.
It’s an incredibly difficult, I would say nigh on
impossible, thing to predict. The tactic I would advise
is to buy when you judge the market is around the
bottom. You may lose a little short-term if the market
does drop slightly, but in the long-term you will do
well.
Still on the pricing theme, the alternative to a lot of
people buying at the moment is to continue to rent.
I bought my home in 2013 and the price is lower now
than when I bought it. However, if I take the rent that
I used to pay away from the purchase price of my
property then I am in credit. So, the market has gone
down but I have been paying off capital on my own
property since I purchased, not paying off somebody
else’s mortgage.

OFF-PLAN

Let’s take a look at over supply and job losses. Expo
2020 is now only a couple of years away. If you read
online you will see that a lot of experts are predicting
that the Expo will create 300,000 jobs. That is roughly
10% of the current population. They are not all going
to remain in Dubai, but a significant amount will.
Added to this, it’s estimated that Dubai will spend 7
billion USD on infrastructure in the runup to the Expo
with 2.9 billion USD going toward the extension on
the metro line. If we take lessons from around the
world again, whenever infrastructure is improved the
property market improves.
The tighter lending criteria is a big stumbling block
to entry to the market at the moment. Currently a
purchaser needs a minimum of 32% of the property’s
value (accounting for 25% deposit, 4% transfer fee,
2% broker fee, various admin fees, relevant VAT, and
bank fees) in cash to be able to complete a secondary
market purchase. This is huge!
If this was reduced even by 10% for first time buyers
we would see an increase in demand in the market
which would ultimately lead to an increase in prices.
So, what do you do here? Do you look to purchase
before a relaxation in the mortgage criteria (if one
does happen) so you’re in prime position to take
advantage of an upswing, or do you wait because if
there is a change it will mean you have to tie up less
of your cash? I know what I would do but it’s for the
individual to make the choice.

I think VAT is still in its infancy and we are yet to see
the full impact; however, my own opinion is that it
won’t really affect the market too much. Everyone I
talk to agrees that there needs to be some form of
taxation to sustainably grow a country and 5% VAT is
still much lower than what many people reading this
will pay in their home country. I don’t envisage that it
is going to stop people making such a big decision as
a property purchase.
And while I don’t want to talk too much about what
Allsopp & Allsopp is doing as this article isn’t about
that, with so much data available to me it would be
remiss to completely ignore it.
So far this year our mortgage team is busier than it has
ever been and we are approximately up 40% in terms
of sales transactions. I don’t think we’re alone in being
up on our transaction levels, either. From talking to
some other brokerages, I think they are also showing
an increase.
The conclusions that I draw are that in a way my friend
and client is right: now is the time to buy. However,
despite some of the negativity that we all see in
the press, I don’t see a market that is fearful. On the
ground we are seeing strong demand, optimism, and
confidence in the market.
Looking ahead, anyone purchasing a property within
the next six to eight months will look back in five years’
time and be very thankful that they decided to take
the plunge.
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HANDOVERS AND TRANSACTIONS
HALFWAY THROUGH 2018 IN DUBAI

MARKET OVERVIEW
One of the most prominent changes we have seen this year is a 30% decline in
off-plan sales volumes from H1 2017 compared to H1 2018.
This year has so far seen transaction levels lower than last year and price declines
are continuing across the majority of areas in Dubai, some down 10% year-onyear.
Certain trends have continued from last year, with developers still offering
attractive payment plans, including rent-to-own schemes, which started gaining
traction in H2 2017.

HANDOVER OF NEW SUPPLY
A little more than 7,000 units have been handed over in H1 2018. The largest releases have been in Dubailand, with
over 2,200 units; Jumeirah Village Circle, with over 1300 units; and Dubai Silicon Oasis, with over 900 units.
By year-end, 8,000 more units are scheduled to be handed over with the majority of the units located in the
Dubailand area.
Construction and new project launches don’t appear to be slowing down either. In Q1 2018, 42,000 units were
announced in new launches, 50% higher compared to last year where the number of launches in Q1 2017 was
28,000 units.

OFF-PLAN
Apartment Transactions

A total of 7,906 off-plan apartment
units have sold so far in 2018.

TOP 3 AREAS BASED ON TRANSACTION VOLUME

01 MOHAMMED BIN RASHID CITY
03 JUMEIRAH VILLAGE CIRCLE
02 BUSINESS BAY
Of the transactions this year, 14% were for units that cost less than AED 500K, while 41% were transacted between
AED 500K and AED 1 million.
Demand for smaller apartments is high, with 42% for units that are less than 500 square feet. The majority of sales
continue to be for studios and one bedrooms, accounting for 38% and 35% of transactions, respectively.
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OFF-PLAN
Villa/Townhouse Transactions

There has been a total of 755 off-plan villa/townhouse transactions so far
this year, a 70% decline in off-plan villa/townhouse sales from the same
period last year.

TOP 3 AREAS BASED ON TRANSACTION VOLUME

01 AKOYA OXYGEN
02 TOWNSQUARE

03 MOHAMMED BIN RASHID CITY

Prices for off-plan villa/townhouses continue to
be attractive, with prices starting as low as AED
900K for a two-bedroom townhouse. In fact,
41% of the off-plan villa/townhouse transactions
during H1 2018 were under AED 2M.
The size of the units is still attractive with 47% of
the transactions between 2,000 to 2,500 square
feet and 43% were greater than 2,500 square
feet. In addition, 45% of the transactions were for
four bedrooms and 41% for three bedrooms.

OFF-PLAN
SALES BY VOLUME
H1 2017

H1 2018

H1 2017 VS H1 2018 SALES TRANSACTIONS

WHAT TO EXPECT FOR THE REST OF 2018
Transactions will most likely continue to trend at the current pace, slower than last year for
off-plan. While prices are still declining, many consumers are still on the fence of whether to
buy now or wait, and the large down payment needed to purchase a property continues to be
a hurdle for most end-users.
More developers are getting on the rent-to-own bandwagon, which could be a viable option
for end-users who lack the down payment to purchase a property. As long as terms are
realistic and affordable for the end-user, this trend could revive off-plan sales and help relieve
the current pressure on developers caused by unsold ready stock.
Once the new ten-year visa and 100% ownership of foreign companies legislation is formally
released in H2 and all details are known, this will certainly have an indirect effect on the real
estate industry, as it may bring more white-collar population into the UAE who can more
often afford to purchase property. The new legislation will also likely give expats confidence
to invest in property locally due to the assurance they can remain in the country for a longer
period of time.
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1
Top Searched
Communities

2
Top Searched
Buildings

3

4

Top Searched
Keywords &
Amenities

The Supermall
Effect

TOP SEARCHED
COMMUNITIES
DUBAI

01

DUBAI MARINA

02
04
07

PALM JUMEIRAH

05

JUMEIRAH LAKE
TOWERS
ARABIAN
RANCHES

08

03

DOWNTOWN DUBAI

JUMEIRAH
VILLAGE CIRCLE

DUBAI SPORTS
CITY

09

06

JUMEIRAH
BEACH RESIDENCE

BUSINESS BAY

10

DUBAI
LAND

Dubai searches are a lot more distributed than the other emirates given that there is a much wider range
of communities to choose from. Dubai Marina is the top searched location on propertyfinder.ae but it only
gets 13% of the total searches compared to 20-25% in other emirates for the top location.

ABU DHABI

01

AL REEM ISLAND

02
04

AL REEF

07

YAS
ISLAND

KHALIFA CITY

03

AL RAHA BEACH

BIN
05 MOHAMED
ZAYED CITY

08

CORNICHE
ROAD

09

SAADIYAT
ISLAND

06

AL KHALIDIYA

10

CORNICHE
AREA

Almost a quarter of total Abu Dhabi searches are for family-friendly, centrally located Al Reem Island.

110

CONSUMER SEARCHES EXPLAINED

AL AIN

01 AL JIMI
02

AL MUWAIJI

03 AL KHABISI

Al Jimi, the centre for government buildings as well as the site of lots of retail and
dining options, gets half of all Al Ain community searches.

SHARJAH

01 AL NAHDA
02 AL TAAWUN 03

MUWAILEH

Unsurprisingly, the most sought after location in Sharjah is also the least expensive. Al
Nahda claimed 37% of total Sharjah searches.

UMM AL QUWAIN

01 UMM AL QUWAIN MARINA
02 AL SALAM CITY 03 OLD TOWN AREA
With its well-appointed villas, Umm Al Quwain Marina takes the top spot in UAQ.

RAS AL KHAIMAH

01 AL HAMRA VILLAGE
02 AL MARJAN ISLAND 03 MINA AL ARAB
Located in the ‘new’ part of RAK, coastal Al Hamra Village is the most in-demand
location in the emirate.

AJMAN

01 AJMAN DOWTOWN
02 AL NAEMIYAH 03 EMIRATES CITY
High-rises with a water view claim a large following in Ajman Downtown.
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TOP SEARCHED
COMMUNITIES
To provide further insight into consumer preferences, we segmented our search volume to
see what size home people are searching for in what communities, and get a sense of the
most popular places to live among singles, couples, and families.

JLT and Al Reem take
top spots for small space
living. No surprise, these
areas both offer central
locations to their respective
downtowns, high-quality
finishes in newer towers at
mid-range prices.

Two bedrooms prove popular
for those willing to stretch the
budget a little more in Dubai,
with the Palm and Downtown
both topping searches for
these kind of units. In the
capital, two-bedrooms are in
demand again in Al Reem and
in Yas Island-adjacent Al Raha
and Al Reef.
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Arabian Ranches is a durable
family favourite, while the
pools in every backyard over
at Jumeirah Park are enticing
property seekers, too.

The massive suburb of Khalifa
City, adjacent to Abu Dhabi
airport, commands the largest
following among family-friendly
property seekers. But the azure
waters along Al Raha and Al Reef
also entice.
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TOP SEARCHED
BUILDINGS
DUBAI

BURJ KHALIFA
TOWER

04.

03.

02.

01.

MARINA
GATE

INDEX
TOWER

05.

ELITE SPORTS
RESIDENCE

AL BATEEN
RESIDENCE

06. AL KHAIL GATE - 07. REEF RESIDENCE - 08. 8 BOULEVARD WALK - 09. LAKE TERRACE - 10. LIMESTONE HOUSE

ABU DHABI
01.

AL
HADEEL

02.

THE GATE
TOWER 1

03.

SKY
TOWER

04.

SUN
TOWER

05.

THE GATE
TOWER 3

06. HYDRA AVENUE TOWERS - 07. THE GATE TOWER 2 - 08. BEACH TOWERS- 09. TALA TOWER - 10. THE ARC

NORTHERN EMIRATES
01.

PALM
TOWER

02.

SAHARA
TOWER 1

03.

AMEER BU
KHAMSEEN

04.

MARINA
APARTMENTS

05.

PACIFIC
BORA BORA

06. HEND TOWER - 07. DANAT AL KHAN - 08. MAGESTIC TOWER - 09. SAHARA TOWER 5 - 10. AL NAEMIYA
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KEYWORDS &
AMENITIES
RENTERS

For renters seeking a home on a budget (sub-AED 40K per year) the most popular
amenities selected are:
PETS
ALLOWED

BALCONYSHARED GYM

SHARED COVERED PARKING
POOL
The most frequently used search terms are for ‘new’ and ‘chiller fees’— having the chiller included is important
to this group of budget-conscious house hunters.

Moving to the other end of the rental spectrum, those with a budget of over AED
300K per year have quite different amenity requirements:

PRIVATE PRIVATE
POOL GARDEN

VIEW OF WATER

PETS ALLOWED

MAID’S ROOM

This budget segment is focussed on water access: these property seekers are using keywords like ‘private
pools’ and ‘beaches’. We’ve found that those searching for high-end properties are demonstrably more picky
with over 3x the number of searchers filtering for amenities and keywords, instead of searching without any
parametres at all.
One thing is clear from analysing both ends of the rental price range: there are a lot of animal lovers. Agents
need to be clear whether their rental property is pet-friendly or not.

BUYERS
We see the exact same preferences for certain amenities as with the respective rental groups.
A significant difference is seen with keyword searches at the lower end of the market. Almost a quarter of our
keyword searches in this band is for ‘rented’, showing that investors are well represented and keen to pick up
properties to rent at this price level, where investor returns are proving durable and healthy compared to other
global urban markets. ‘Ready to move’ and furnished are also important in this category.
Data from propertyfinder.ae search volume
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THE SUPERMALL
EFFECT
When I was an estate agent in the UK, a new Waitrose
in town could increase the value of your property by
thousands of pounds. Here in Dubai, it’s not so much
the supermarket effect as the supermall effect that
drives demand. Increasingly, developers are building
spectacular commercial spaces designed to trigger
demand for nearby properties – old and new.
The established supermall – Dubai’s unique brand
of glamour
The supermall is all part of Dubai’s signature luxury
lifestyle, where high fashion fuses with big name tech
brands, designer homewares, endless dining options
and adventurous leisure experiences. Here, you can
even stay mall-side at a glitzy 5-star hotel of your
choice.
While malls may come and go, for me, the ultimate
supermall is still Dubai Mall. Its vast, glittering atrium,
extravagant stores and legendary fountain sum up
the affluent tribe of buyers that flock to Downtown
perfectly. Just when I thought it couldn’t get any
better, along came a 150 unit extension of Fashion
Avenue, including Gucci’s 3-storey flagship complete
with VIP changing rooms.
From the heavenly scents of the fragrance counter at
Galleries Lafayette to the earthly pleasures of a burger
at Mighty Quinn, the delights of Dubai Mall are only
an elevator ride away from properties like the recently
launched Address Boulevard and soon to re-open
Lake Address. Demand for Downtown rental property
directly linked to Dubai Mall is currently pretty healthy
too.
Groundbreaking master plans for the new age of
supermalls
A brand-new shopping multiplex is a clear sign that
an area is ‘up and coming’. Those words are like honey

Luke Remington
Managing Director,
haus & haus

With its international reputation
for retail, Dubai has attracted
the world’s most committed
shoppers for years. Nowadays,
it’s not so much the prospect of
a week-long shopping trip that
brings high net worth tourists,
but an entire shopping season,
thanks to The Dubai Shopping
Festival.
to the bee for buyers who want to stake their claim
in a community before prices soar. I’m thinking in
particular of the new off-plan properties in Dubai Hills
Estate, which will soon be serviced by the Dubai Hills
Estate Mall.
The Dubai Hills Estate is an appealing property mix
of stylish affordability and all-out luxury that caters
equally to mid-range buyers and high net worth
investors. Its master plan is also groundbreaking
because for the first time, you can choose between
a penthouse apartment and a 7-bedroom villa with
garden, just a short walk from the mall. This is a huge
shift when you consider the urban high-rise landscape
surrounding Dubai’s older-style malls.
It’s also interesting how the fortunes of other sectors
link to the arrival of a new supermall. The Dubai Hills
Mall became a case in point when the Kings School
at Al Barsha opened nearby. It’s not hard to see why
one of Dubai’s most exclusive educational groups
identified this spot as the perfect location for its next
venture. Emaar’s designs for a central courtyard and
‘streetscape’ inspired layout of over 750 premium
retail and dining outlets, a cineplex, hypermarket and
concert venue suggest the completed mall will be as
chic as it is capacious. Maintaining the impeccable
quality of its developments well into the future is also
an Emaar speciality. I’m in no doubt that The Dubai
Hills Mall has set the tone for the clientele that will live
nearby even before it opens its doors.
The cool mall: A very good thing
It’s that time of year again and the temperatures
are soaring so you have to head for the air-con. So
having one of Dubai’s airy malls with their plethora of
air-cooled amusements on the doorstep is a highly
sought-after convenience for expat family buyers and
tenants.
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Together with the obvious skiing (Mall of the Emirates)
and ice-skating (Dubai Mall), you can also escape from
the midday heat in a mall by going to the theatre,
catching a movie or visiting an aquarium. With so
many relaxed restaurants, the mall is also a mainstay
of family-friendly brunches in Dubai. For me though,
nothing says it better than the sight of Dubai’s mall
walkers, who take their power walk in the cool of the
mall from April to November. Driven by the needs of
an expat population, the Dubai Mall is a truly unique
phenomenon.
A total of seven new malls are scheduled to open in
Dubai by 2020, so if you don’t live near a mall now,
it’s likely you will before long. Those of us living in
Arabian Ranches, for example, can now look forward
to shopping just 10 minutes away by car at The Dubai
Hills Mall.
The supermall: A global destination
With its international reputation for retail, Dubai has
attracted the world’s most committed shoppers for
years. Nowadays, it’s not so much the prospect of a

week-long shopping trip that brings high net worth
tourists, but an entire shopping season, thanks to The
Dubai Shopping Festival. The annual festival begins
just before the Christmas holiday period, with events
lasting until April. Together with the shopping pop
ups and cultural experiences that take place around
the City, its supermalls play a central role at festival
time, featuring multiple promotions and discounts on
designer brands.
One of the outcomes of the shopping festival is a
spike in demand for short-term luxury lets. With an
expert Property Manager onsite, this type of buy-tolet investment can be lucrative for both overseas and
domestic landlords. Competitive payment plans are
one way that buy-to-let investment in prime locations
is becoming more achievable.
We see buyers from China to the USA purchasing
luxury pied à terres kept especially for the shopping
festival, which also coincides with the winter sun
holiday season. This emerging trend amongst overseas
buyers shows retail to be a key economic driver.

117

WE ARE
PROPERTYFI

1
Our
Events

NDER

2

3

4

Our
Performance

In The
News

What Sets
Us Apart

OUR EVENTS
Bringing together our clients is a unique opportunity to get to know one another in a less
formal setting and learn from each other. Here are a few from H1 2018.

ADMIN DAY OUT
We showed our appreciation for the unsung
heroes of real estate. Admins were invinted to
spend the afternoon with the Propertyfinder
team and our very own heroes at a fun and
adventurous location — entry, lunch and
goodies all included, just our way of saying
thank you.

FEMALE REAL ESTATE
ENTREPRENEUR OF THE YEAR
In a male-dominated industry, we took the
opportunity to reach out to our female CEOs to join
us in a relaxed setting to discuss the industry and the
current marketplace. It was also a chance for us to
gain feedback regarding Propertyfinder’s products
and services. Congratulations to Zarah Evans for
winning our Female Real Estate Entrepreneur of the
Year 2018!

MASTERCLASSES
Held Weekly at Propertyfinder HQ. agents from across
the UAE join our PF key speakers to learn, listen, and
engage within multiple training sessions. Topics covered
include PF products and how to be a successful agent,
and are presented in English and Arabic.
To sign up, please head to: masterclass.propertyfinder.ae

If you’d like to be invited to the above and to similar events please email events@propertyfinder.ae
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WE ARE PROPERTYFINDER

OUR
PERFORMANCE

Our mission is to be the fastest and easiest portal for finding property, as well as the best marketing
channel for agents. We continue to gain traction across all performance metrics in the UAE.
With the largest market share, lowest bounce rate, highest number of pages per visit, and the most
visits per person than any other portal.

TRAFFIC SHARE

TOTAL LEADS

Propertyfinder:
72%

Just Property:
6%

Bayut:
23%

BOUNCE RATE
Keeping users on our site; showing
them relevant properties faster
than any other portal

VISITS/ USERS
We’re the best at re-engaging
our users, getting more visits per
person than any oher portal

PF:
23.5%

Bayut:
29.4%

Just
Property:
37.3%

Yzer:
58.7%

PF:
3.4

Bayut:
2.7

Just
Property:
1.7

Yzer:
1.5

We’re #1!
Source: Similarweb
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IN THE NEWS
As a leader in real estate market intelligence, Propertyfinder Group is regularly
outspoken on emerging trends, consumer behaviour analysis, and news.
Here is a selection of headlines from the first half of 2018.

“Visa overhaul: The
next best step in a
post-oil economy”
22/05/18

“This is the
cheapest place to
rent apartments in
UAE”
19/03/18

“Why women
real estate
entrepreneurs
thrive in the UAE”
06/03/18

“11 upcoming and
fastest growing
areas in UAE”
22/02/18

“Why complete and
near-complete stock
is a safer bet for
property buyers ”

“Should UAE residents
focus on retirement
or paying down their
mortgage?”
20/05/18

“The expensive
bills you can now
pay monthly in the
UAE”
23/04/18

“Dubai’s prime
residential to
outperform market
as emirate lures
ultra-wealthy”
07/03/18

“Dubai’s most
expensive
communities to
rent or buy”
15/01/18

29/01/18

‘‘With Big Data,
everyone wants
to know: Who
uses what and is it
legal?”
18/05/18
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21/03/18

“55% of homebuyers
look to finance their
homes, up from less
than 20% in 2012”
07/03/18

“Dubai’s emerging
communities offer
best rental yields”
29/01/18

“Number of
professional expats
to rise in wake of
UAE’s new visa rules”
06/06/18

06/02/18

“Emerging
communities offer
Dubai’s best rental
yields”

“Over Half a Millennium
of History: 100 Icons of
Architecture in the UAE
Commemorated by
Propertyfinder Group”

“Dubai ‘must push
more rent-to-own
schemes’”
07/03/18

WE ARE PROPERTYFINDER

“Revealed: This Dubai
community offers
highest rental yield for
apartments”
29/01/18

“Revealed: 5 most
expensive communities
of Dubai”
15/01/18

“UAE property players react
to Dubai’s online real estate
plan”
01/06/18

“Number of real estate
transactions steady
during Ramadan, says
Propertyfinder.ae”
21/05/18

“Impact of new UAE Visa
Rules: More Jobs, Less
Remittances”

“Revealed: the cheapest
place to rent in the UAE”
19/04/18

04/02/18

“Pulse of the UAE Real Estate
Industry in 2018”
04/02/18

“Number of real estate
transactions steady
during Ramadan, says
Propertyfinder.ae”
21/05/18

“Dubai CommerCity sees
surge in interest”
11/03/18

“JVC among most popular
in UAE”
22/02/18

“UAE expert: Tech disrupting
‘gatekeeper’ status of real
estate agents”
31/05/18

“New Visa Rules: White
Collar Workers In, Less
Remittances Out”
06/18

“Top 5 Most Affordable
Communities in Dubai”

“Ajman is the cheapest
place to rent property in
the UAE”
20/03/18

01/18
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WHAT SETS US APART
What we’re proud of, and what gets the Propertyfinder team excited to show up to work each day.

THE HAPPINESS ENGINEERS
Our Customer Care team has over 5,000 interaction a month
with our real estate broker and developer clients, and commit
to responding to any queries within 1.5 hours during business
days.
“We call the Customer Care team the Happiness
Engineers. which pretty much summarises our vision for
the team and their importance to the company. We’ll train
the new joiners on the tasks at hand, however we cannot
train them on being compassionate, which is the number
one driver to deliver the level of service we require.”
Pascale Bou Moussa, Customer Experience Manager,
Propertyfinder Group

MILITARY-GRADE SECURITY
With the largest audience of house-hunters and the
highest volume of listings in the country, we take data
security extremely seriously. Across our apps, and on
our portal - both on mobile and desktop - we offer twofactor authentication and encrypted data protection
— the same security steps used by leading banks and
military operations.

ALWAYS LEARNING
Something we value highly at Propertyfinder is being a
teaching and learning environment. We extend that belief
to clients with our all-new Masterclass series, which brings a
small group format to learning the ins and outs of our portal
and myCRM, as well as a chance to get feedback on our
services.

RECOGNISING TALENT
“Outstanding Agent Award winners receive
immense exposure: they’re featured on social
media and our blog, which boosts their presence
on Google’s first page and gives them huge
recognition in the industry. We are proud to
celebrate the success of our clients and help
them stand out and get the recognition they work
so hard for!” Ewa Golan, B2B Marketing Manager,
Propertyfinder Group

WE CAN RACE YOU THERE
We are on the same team both in the office and out. The
#PFIT squad is a bunch of fierce weekend warriors who
work at Propertyfinder and take on feats of strength like the
Desert Warrior challenge, zig-zagging through the Al Ain Zoo
in a 5K, and hopping on the podium nearly too many times
to count.
“Propertyfinder’s emphasis on fitness and wellness
carries over to the happiness and overall well-being of
the atmosphere of the office.” Brian Dunn, Legal Counsel,
Propertyfinder Group
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1,200+ STRONG
Toward the end of 2017, we surpassed 1,000 clients and kept
on going. Our clients represent the best in the business,
shaping the futures and home lives of countless residents
and investors in the UAE. Because of our clients, we strive to
innovate, constantly making it faster and easier to match the
correct property seeker to the right listing.

ON THE MOVE
2018 saw a bunch of exciting upgrades to our Propertyfinder
app, including giving consumers the option to receive listings
alerts in real time to match their search criteria directly on
their phones, through push notifications.
“Push notifications are crucial for driving engagement
among active users and reactivating dormant ones,
as apps continue to account for an ever-increasing
proportion of lead volume.” Kevin Kiselgof, Senior Product
Manager for Mobile

WE <3 SUPERHEROES
Who wouldn’t want to cut out of work at noon on a Thursday
and head to the largest indoor theme park in the world? For
more than 200 administrators working hard at real estate
companies throughout Dubai, that’s just what they did.
We celebrated the unsung heroes among us with an epic
afternoon out at IMG Worlds of Adventure to thank office
admins for their hard work and dedication.

EXTENDING AN
OLIVE BRANCH
The high-impact entrance area of our revamped office
space at Propertyfinder HQ is dominated by something
very special: a living, breathing olive tree. According to our
architect, the brilliantly lit space metaphorically represents
“the company’s vision to expand limitlessly”. How cool is that?

WE HAVE PRESTIGE
Prestige magazine is a high-end lifestyle and real estate
glossy launched by Propertyfinder Group that is distributed
to 5- star hotels, airport lounges, and a range of high-end
businesses within Dubai. The magazine is an exciting valueadd for our clients who have the ability to feature and see
their most stunning properties come to life in print, reaching
an audience of both residents and the transient potential
investor.
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INTERNATIO

NAL

1

2

International
Trends

International
Snippets

INTERNATIONAL
TRENDS
BAHRAIN
TOP 3 AREAS:

01 THE 5TH SETTLEMENT
02 EL KATAMEYA
03 NEW CAPITAL COMPOUNDS
TOP KEYWORDS:

NEW

PRIVATE POOL
BALCONY

INCLUSIVE

GYM

EGYPT
TOP 3 AREAS:

01 SHEIKH ZAYED CITY
02 NEW CAIRO CITY

03 6 OCTOBER CITY

TOP KEYWORDS:

GARDEN

FURNISHED

FULLY
FINISHED
LEBANON
TOP 3 AREAS:

01 EL METN
02 BEIRUT

03 JBEIL

TOP KEYWORDS:

GARDEN
VIEW
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NEW

FURNISHED

TERRACE

POOL

INTERNATIONAL

MOROCCO
TOP 3 AREAS:

01 DAR BOUAZZA
02 BOURGOGNE

03 OULFA

TOP KEYWORDS:

BALCONY
NEW

CASABLANCA

POOL

FURNISHED

SAUDI ARABIA
TOP 3 AREAS:

01 AR RIMAL
02 AL YARMUK

03 AL MALQA

TOP KEYWORDS:

FURNISHED

PALACE

SINGLE
APARTMENTS

NEW

MODERN

QATAR
TOP 3 AREAS:

01 THE PEARL
02 WEST BAY

03 AL WAAB

TOP KEYWORDS:

FULLY FURNISHED

PRIVATE
POOL

BALCONYGARDEN
NEW
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INTERNATIONAL
SNIPPETS
BAHRAIN
Marasi
Located in one of Bahrain’s largest cities,
Al Muharraq was actually once the capital
of the Kingdom and offers a look into
the heritage of the country. A number of
projects underway will include residential,
commercial, and retail units extending over
846,000 square meters. With stunning sea
views, 3500 residential units, Marasi will
also be home to shopping centres, a beach,
traditional boats docks, and four upscale
hotels. The first phase of Marasi is expected to
be completed in 2019.

EGYPT
Cairo Festival City
Al Futtaim’s development spans a land area of over
three million square metres and is a mixed-use urban
community strategically located at the gateway to New
Cairo with villas and apartments, an indoor-outdoor
shopping, dining and entertainment destination, as well
as prime office spaces, together with an internationally
renowned hotel, international schools and automotive
showrooms all set within a beautifully landscaped and
tranquil community.

LEBANON
Forest Resort
Estimated to cost $18 million, ecofriendly Forest Resort will feature
a boutique hotel surrounded by a
natural park, which will have 1,500 pine
trees and hiking trails. Excavation for
the project is set to begin this year
with completion scheduled for 2020.
Forest Resort will comprise a 25-room
boutique hotel, a spa, gym, indoor and
outdoor swimming pools, a tennis
court, and a mini golf playground as
well as 1,000-car parking lot.
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MOROCCO
Casablanca Finance City
Casablanca Finance City (CFC) launched in
December 2010 as a financial and economic
hub from which to drive investment into Africa.
Today there are 150 companies operating
from the centre and it is estimated that 74%
of Moroccan foreign direct investment and
investment flows into Africa originate from
CFC, according to African Business Magazine.
Similar to DIFC in Dubai, the CFC is providing
modern infrastructure and facilities, of which
50% is devoted to green spaces. The first tower
will start receiving its first tenants before the
end of 2018.

SAUDI ARABIA
The King Abdullah Financial District (KAFD)
KAFD is a new development under
construction near King Fahad Road in the
Al Aqeeq area of Riyadh being undertaken
by the Rayadah Investment Corporation
on behalf of the Pension Authority of KSA,
consisting of 59 towers in an area of 1.6
million square metres. It will provide more
than 3 million square metres of space for
various uses, 62,000 parking spaces and
accommodation for 12,000 residents.

QATAR
Downtown Musheireb
With aims to modernise the original
downtown of Doha while maintaining
its historical and traditional traits,
Downtown Musheireb is the world’s first
fully sustainable downtown regeneration
project. It will include premiere residential
and commercial units, as well as hotels,
museums, cultural, and entertainment
venues. Upon completion, Musheireb will be
one of Qatar’s most impressive landmarks
and a new hub in Doha’s centre.
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BZZZZZZZ…HEAR THAT?
THESE ARE THE BUZZIEST
BUZZ WORDS OF 2018
To help you out, we compiled
Propertyfinder-approved definitions.

AI

GEOFENCING

the ability of a digital computer or computer-controlled robot
to perform tasks commonly associated with intelligent beings
(i.e., humans).
“Robots with AI are showing homes to (human) property
seekers in the United States. ”

the use of GPS technology to create a virtual geographic
boundary, enabling software to trigger a response when a
mobile device enters or leaves a particular area.
“I love the Abu Dhabi filters on Snapchat, they are a fun use of
geofencing.”

AUTOMATION

HYPERLOCAL

technology that enables the management of marketing
processes and multifunctional campaign, across multiple
channels, automatically.
“Automation results in a greater number of successful
marketing campaigns run with more efficiency, targeted at
specific audiences.”

DARK DATA

MOBILITY

a type of unstructured, untagged, and untapped data that
is found in data repositories and has not been analysed or
processed. It is similar to big data but differs in how it is mostly
neglected by business and IT administrators in terms of its
value.
“I know that Facebook uses a lot of my personal data to sell to
advertisers, like the kind of music I listen to and where I shop
online, but what about all the dark data they don’t use?”

the cutting edge of this technology is smartphone content that
automatically responds and reacts to your physical location.
“With myCRM, agents can benefit from mobility to find
nearby listings to show qualified leads. ”

DIGITAL DETOX

REST (REAL ESTATE SELF TRANSACTION)

a period of time during which a person refrains from using
electronic devices such as smartphones or computers,
regarded as an opportunity to reduce stress or focus on social
interaction in the physical world.
“A trip to a remote location, like the mountains of Oman, is a
great excuse for a digital detox.”

GDPR
(THE GENERAL DATA PROTECTION REGULATION)
a regulation in EU law on data protection and privacy for all
individuals within the European Union. It also addresses the
export of personal data outside the EU.
“Under GDPR, brands can send emails to customers who have
purchased a product from them in the past, but they can’t
email non-customers unless they have opted in.”
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relating to or focusing on matters concerning a small
community or geographical area.
“Some of the most successful agents take a hyperlocal
approach to finding clients — specialising in just one or two
communities.”

a platform for conducting real estate trading and transactions
that enables the complete digital management of real estate
transactions, eliminating paper documents and reducing
brokerage procedures.
“In just a few years, the REST initiative from Dubai Land
Department could transform the home-buying process.”

5G
fifth generation wireless; with speeds of up to 100 gigabits per
second, can be as much as 1,000 times faster than 4G, the last
iteration of mobile data technology.
“Although it is not yet available in the UAE, mobile providers
like Du and Etisalat are promising 5G service in the coming
year or two. ”

#PFTRENDS2018

