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For Endless
Drifting Afternoons...

Dear Readers,

Time has flown incredibly fast once again, and we’ve arrived at the last issue of 
Prestige for 2019!
 
Before we dust off the tinsel and dive into the festive season, it’s worth reflecting 
on what an eventful year it has been – perhaps symbolised best by the first trip into 
space by a UAE national. Truly, a historic moment.

In the real estate market, there have been some welcome signs of upward movement 
too – bolstered by tightened regulations, new extended visas, and a broader 
approach to construction by developers. It has been a challenging couple of years, 
but challenges tend to bring out the best in those with an innovative spirit; those who 
can act as true leaders to motivate the people around them. 

Speaking of leaders, this December we 
will celebrate the ‘best of the best’ at 
the Property Finder Real Estate Awards. 
The glittering event is the most eagerly 
anticipated in the industry and will once 
again be held at the prestigious Armani 
Hotel Ballroom. Read on to see the 
nominees for Best Brokerage and find 
out what inspires their success in such 
a competitive arena. 

Our community focus this issue checks 
in with Dubai’s most famous island 
address – The Palm Jumeirah. With a 
spectacular new Atlantis hotel on the 
way, the approaching launch of Nakheel Mall, and a collection of sensational new 
branded residences, the Palm is more than ready to embrace the next era. 

And, we have another expert group of columnists this issue; Aron Lomax of Treo 
Homes explains why the new Planning Committee is an important step in the right 
direction; Hind Jouini of Real Choice Real Estate looks at maintaining equilibrium 
as Expo 2020 swings into view; Ambreen Irfan of Coldwell Banker explains how 
attainable luxury is changing the face of Dubai real estate; and Silvia Eldawi at Driven 
Properties discusses the value in appointing an agent on an exclusive basis.

We also have an in-depth destination guide on captivating Cape Town that is bound 
to start you browsing online for flight tickets, as well as some unique interior design 
pieces to give you inspiration for the new year.

We’ll see you on the other side in a brand-new decade.

Michael Lahyani

CEO & FOUNDER

“...THE PROPERTY 
MARKET 
COULDN’T MAKE 
THE LEAPS IT HAS  
WITHOUT THE 
DEDICATION OF A 
SPECIAL GROUP 
OF PEOPLE AT 
THE TOP”
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NEWS

there is investor as well as end-user 
demand for properties in this range,” 
said Sameer Lakhani, Managing Di-
rector at Global Capital Partners.

“In terms of Dh5 million and 
more, there has been no noticeable 
difference in either the ready or off-
plan space.”

Based on available data, these 
deals made up 5.1 percent of ready 
sales and 1.3 percent in off-plan so 
far this year. Purchasers of these 
units get to have five-year resident 
visa tenures.

These days it pays to have a new-
ly completed project in your freehold 
neighbourhood. Because when it 
happens, average prices for that 
particular area — or even the cluster 
itself — tend to spike. It’s happening 
at Jumeirah Village Circle, and even 
on the Palm Jumeirah.

Because most of the new builds 
are backed by post-handover pay-
ments, once those properties get 
registered, this tends to rub off on 
average prices for that area. Be-
cause typically, properties sold on 
post-handover terms tend to have a 
higher selling price.

“We see it in JVC where the phe-
nomenon of post-handover pay-
ment plans has proliferated in recent 
years,” said Lakhani. “In particular 
sectors at JVC, prices have moved 
higher by an average of 4 percent.” 
This despite a further 13,757 units 
being construction at JVC to add to 
the 16,645 already built there.

Demand for ready/newly com-
pleted remains steady on a year-on-
year basis. Reidin-GCP data shows 
10,751 units being sold year-to-Sep-
tember against 10,004 for the whole 
of last year. Market sources, includ-
ing developers, reckon the next two 
or three quarters should see im-
proved numbers for ready units.

IN 
THE
NEWS

Affordable, completed units see great demand in 
the first three quarters of 2019 from end-users 
and drive majority of activity in this market

LOOKING 
GOOD: DUBAI 
PROPERTY 
SALES FLY PAST 
2018 NUMBERS

SIADAH 
THINKING 
BIG WITH 
NEW DH450M 
PROJECT IN YAS 
BAY

I

A

V

DUBAI VILLA, 
TOWNHOUSE 
TRANSACTIONS HIT 
5-YEAR HIGH, REVEALS 
PROPERTY FINDER

the whole years of 2017 and 2018.
This contradicts reports that the 

Dubai property market is slowing 
down and proves that demand still 
exists for the right product type. This 
demand could suggest two things: 
more end-users are choosing to buy 
property in Dubai and existing home-
owners could be making use of the 
current attractive property prices to 
upgrade their accommodation to vil-
las and townhouses.

“In 2017, we saw the first wave 
of affordable townhouses hit the 
market in Reem Mira and they were 
in high demand. Developers have 
since followed suit as they realised 
the trend and demand for afforda-
ble stock was clearly there,” said 
Lynnette Abad, Director of Data and 
Research, Property Finder.

Contrary to public perception, the 
summer months witnessed robust 
transactional activity. Villa and town-

bu Dhabi-based prop-
erty company Siadah 
Development is eyeing 
expansion in the capi-
tal with a Dh450 mil-

lion residential project in Yas Bay, its 
chief executive said.

Construction will start at the be-
ginning of next year and the project, 
which will be funded through a mix 
of equity and bank debt, is expected 
to be completed by 2022, Chawqui 
Derradji said. “It is going to be one of 
the first projects with direct access 
to [the] beach on Yas Bay and will of-
fer a unique lifestyle to residents,” he 
told The National.

The project will have 400 units, 
ranging from studio to three-bed-
room apartments, with prices start-
ing from Dh560,000.

Siadah signed an agreement 
with Miral, the master developer of  
the Dh12 billion Yas Bay project, for 
the purchase of two plots to develop 
the residential scheme earlier this 
year, he said.

Yas Bay is a mixed-use develop-
ment featuring an 18,000-capacity 
indoor arena, dozens of cafes and 
restaurants, a pier, promenade and 
hotels, among other assets. The pro-
ject has 35 residential plots with two 
sold this year, Miral executives told 
media during a site tour recently.

The Yas Bay development will be 
the second major project for Siadah 
after the Dh250m Al Mahra Resi-
dence scheme in Masdar City, con-
struction for which started in March 
this year.

About 30 percent of Al Mahra 
Residence is already sold, with the 
remaining units likely to be bought 
by the middle of next year, Derradji 
said.

“The project has elicited good 
response from the investors, with 
90 percent of the buyers being Emi-
rati nationals purchasing units for 
investment purposes. People from 
other Asian countries also showed 
interest in the project,” he said.

The construction of Al Mahra 
Residence is expected to be com-
plete in the second quarter of 2021, 
with the prices of units, ranging 
from studio to three-bedroom apart-
ments, starting at Dh520,000.

illa and townhouse 
transactions in Dubai 
hit a five-year high in 
the first three quarters 
of 2019, according to 
statistics from Data 

Finder, a real estate insights and 
data platform under the Property 
Finder Group.

There has been a total of 5,812 
villa and townhouse transactions 
registered in Dubai in Q1, Q2 and Q3 
of 2019. This is a five-year high for 
transactions of this particular asset 
type when compared to correspond-
ing timeframes since 2015. The sec-
ond highest was in 2017 when Dubai 
clocked 4,826 villa and townhouse 
transactions in the first three quar-
ters combined.

The number of cumulative trans-
actions in the first three quarters of 
2019 has even surpassed the vol-
ume of villa and townhouse deals for 

– From Gulf News – From The National

Yas Bay, a  view from above when completed. Image from The National: thenational.ae

Image: Shutterstock

Only Q1 2017 recorded more such 
unit sales (2,462) while Q1 2019 was 
in close pursuit (1,777).

Ready units have been the main 
driver of villa and townhouse sales 
so far this year. Dubai has already 
registered 3,035 ready villa and 
townhouse sales in the first three 
quarters of 2019, hitting a five-year 
high. In comparison, only 2,591 
ready villas and townhouses were 
sold in the corresponding time in 
2018 and 1,446 such units in 2017.

The summer of 2019 was also 
the best in the past five years for 
ready villa and townhouse sales, 
with 877 such units changing hands. 
This was followed by the summer of 
2018 (809) and the summer of 2017 
(416).

When looking at quarterly perfor-
mance, Q2 and Q3 of 2019 ranked 
second and third respectively for 
the highest number of villa and 
townhouse sales since 2015. Q2 
2019 clocked 1,048 such unit sales 
and Q3 2019 registered 1,028 such 
sales. Q4 2018 ranked first with 
1,057 such sales.

April 2019 was the best month 
for villa and townhouse sales (469) 
in the last five years, followed by Oc-
tober 2018 (395) and March 2018 
(385).

Ready, newly completed villas 
are seeing heightened interest with 
developers offering very attractive 
incentives. This could take the form 
of stretched post-handover payment 
plans, service charge waiver, club 
membership and other discounts.

“There is a good amount of af-
fordable villas and townhouses 
available in the market today and 
investors have their choice, both in 
the ready and off-plan sectors. There 
are also good deals to be had in the 
off-plan and ready space as develop-
ers are eager to clear their inventory,” 
Abad added.

Off-plan villa and townhouse 
sales have also been robust in Du-
bai. September 2019 saw the sec-
ond highest number of transactions 
for this asset type (601) in the past 
five years, ranking behind February 
2017 (927).

The summer of 2019 was also 
the second best for villa and town-
house sales (964) since 2015, only 
trailing the summer of 2015 (973).

Dubai has registered 2,777 off-
plan villa and townhouse sales cu-
mulatively in the first three quarters 
of 2019.

The communities of Villanova 
(395) and Dubai South (314) have 
seen the highest number of villa and 
townhouse transactions this year. In 
the ready space, Wasl Gate in Jebel 
Ali (219), Emirates Living (101) and 
Dubai Hills Estate (77) have domi-
nated sales, while in the off-plan seg-
ment, Villanova (379), Dubai South 
(309) and Arabian Ranches 3 (247) 
have accounted for most sales.

t seems property buyers in Du-
bai are grabbing bargains, and 
lots of them. Off-plan sales in 
the year to end of September 
have crossed the tally for the 

whole of 2018 — that’s 16,056 units 
against 12,979.

Sales volumes are running at a 
24 percent gain year-on-year as in-
vestors and end users swoop in on 
the best deals out there.

They are not necessarily going in 
for the most accessible properties 
out there in terms of price.

Interestingly, sales of residential 
units priced at Dh1 million or lower 
represents only 41 per cent (6,584 
units) of total off-plan deals this 
year.

That compares with the 51 per 
cent (9,041 units) of units that buy-
ers acquired all through last year, 
according to data provided by Rei-
din-GCP based on registrations 
done at Dubai Land Department.

Clearly, there are buyers out there 
who feel reasonably confident to 
put their money on pricier off-plan 
homes even when the wider market 
is still in the doldrums.

Developers too are doing what 
they can, dropping the average size 
of apartment units along with the 
launch prices.

“The sub-Dh1 million mark con-
tinues to be the most popular as 
evidenced by the data, indicating 

house transactions in the summer 
of 2019 again hit a five-year high, 
with 1,841 deals registered. The sec-
ond-best performance in the last five 
years was in the summer of 2018, 
with 1,273 villas and townhouses ex-
changing hands in Dubai. This was 
followed by the summer of 2017 
where 1,167 such units were sold.

In terms of the best month for 
sales, September 2019 was particu-
larly good for villa and townhouse 
sales in Dubai, with 965 units sold. 
This is the second-best perfor-
mance for this asset type since 
2015. February 2017 took the top 
spot with 1,079 villas and town-
house transactions registered and 
July 2019 was in third spot with 838 
such units sold.

The third quarter of 2019 also 
saw impressive sales (2,310) for vil-
las and townhouses, ranking second 
in terms of performance since 2015. 
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is Highness Sheikh Mo-
hammed bin Rashid Al 
Maktoum, Vice Presi-
dent and Prime Minister 
of UAE and Ruler of Du-
bai has issued Law No. 

(6) of 2019 pertaining to the joint 
ownership of real estate in Dubai. 

The new law applies to all major 
real estate development projects 
and jointly owned properties in Du-
bai, including those located in free 
zones and special development 
zones.

The Law forms part a regula-
tory framework designed to boost 
competitiveness and enhance in-
vestment in the real estate sector 
and ensure the rights of all parties 
are protected. The issuance of the 
Law follows directives issued by 
His Highness to form the Higher 
Committee of Real Estate Planning 
in Dubai, chaired by Deputy Ruler of 
Dubai HH Sheikh Maktoum bin Mo-
hammed bin Rashid Al Maktoum, 
and the issue of Law No. (4) of 2019 
pertaining to the Real Estate Regu-
latory Authority (RERA) of the Land 
Department.

According to Law No. (6) of 2019, 
the Land Department will prepare a 
register for jointly owned real estate 
properties. This will feature all infor-
mation related to the land owned 
by developers and real estate units 
meant for independent ownership. 
The register will also feature names 
of owners, members of the commit-
tee of owners, and the building man-
agement chart outlining mainte-
nance procedures in common areas 
created according to the laws and 
regulations of the Land Department.

In addition, the register will in-
clude details of the share of main-
tenance costs that each owner 
should pay, the facility management 
company responsible for manag-
ing common areas and amenities 
of the joint property in accordance 
with this Law, and information about 
the developers and operators of the 
project.

he Central Bank of UAE 
has directed all banks op-
erating in the UAE to re-
duce the early settlement 
charges on home loans 

through a circular.
The Board of Directors of the 

Central Bank has issued Decision 
No. 96/By Circulation/2019 amend-
ing Appendix 2 of Regulation No. 
29/2011 regarding Bank Loans & 
Other Services Offered to Individual 
Customers.

The amendment states that the 
early settlement or partial settle-
ment fee applying to home loans 
has been reverted to maximum 1 
percent of the outstanding balance 
or AED 10000 whichever is less.

“Banks and finance companies 
that arbitrarily changed the stated 
terms of the fees in existing custom-
er agreements, thus violated item 7 
of the amendments of Regulation 
No.29/2011 attached to Notice No. 
157/2018 are required to respect 
the original terms of the agreements 
and refund all overcharges for all 
customers based on their original 
fee within 30 days of this notice,” the 
central bank circular to banks said.

GCC BUYERS 
SWOOPING IN 
ON BATTERSEA 
POWER STATION

NEW JOINT 
OWNERSHIP 
REAL ESTATE 
LAW ISSUED IN 
DUBAI

EARLY 
SETTLEMENT 
CHARGES ON 
HOME LOANS IN 
UAE REDUCED

O

Battersea Power Station | Image: supplied

– From Gulf News – From Khaleej Times – From Gulf News

ne of London’s most icon-
ic landmarks — Battersea 
Power Station, with its 
four imposing white chim-
neys — is finally shaking 

off the coal dust to become one of 
the most talked about redevelop-
ments in Europe. 

The £9 billion (Dh40.2 billion) 
project is now the largest urban 
regeneration scheme in Europe. 
Slated for completion in 2021, the 
seven-phase project is being pitched 
to Middle Easterners as the equiv-
alent of “a Downtown Dubai on the 
Thames”. It’s an appealing and lush 
location too, with proximity to the 
sprawling Battersea Park.

The Battersea Power Station res-
toration is seeing the Grade II-listed 
landmark morph into an innovative, 
artsy neighbourhood that is project-
ed to attract more than 40 million 
visitors a year. The office space is 
now fully pre-let, with half a million 
square feet being taken up by Apple 
for its new UK campus.

Around 1,000 British and inter-
national occupiers have already 
moved into Circus West, the first 
phase. There are a few remaining 
penthouses left for sale at Circus 

West ranging from £5 million (Dh23 
million) to £20 million (Dh92 million). 
Alternatively, it’s possible to buy a re-
sale on the open market. Currently, 
the starting price at Circus West 
is £1.07 million (Dh5 million) for a 
two-bedroom apartment.

“We are catering here to a very 
broad range of people, from children 
all the way through to those who are 
active but retired,” explained Andrew 
Jones, director of special projects 
and Battersea’s sales director for 
Middle East and North Africa.

Jones added that as the last 
major riverside development site 
in prime central London, it holds 
a unique appeal. “If you look at the 
project from a bird’s-eye view, what 
makes us very different is we don’t 
sit on a main road. What I think peo-
ple from the GCC in particular like 
here is that it’s away from traffic, it’s 
safe and secure, yet it is not over-
bearing. The kids can run around, 
and everybody is very happy,” he 
said.

Investors from the GCC have 
purchased homes in Circus West 
as their main London home, while 
others have children at universi-
ty in the city so have bought a pad 
for them. Meanwhile, some have 
bought off-plan in the third phase 
simply because they are attracted 
to the idea of owning a property in 
Frank Gehry’s only residential build-
ing in the UK — complete with roof 
gardens — or a gorgeous Foster and 
Partners home.

BACK AT BRUNCH
LET THE GOOD TIMES ROLL

Soak up the WEEKEND vibe at Akira back dubai.
enjoy a sharing-style brunch, the perfect blend of east meets west. 
turn up your friday with fab views and great food.
 AED 445 PER PERSON WITH soft beverages
AED 545  PER PERSON WITH house beverages 
Fridays, 12:30PM – 4:00PM

Fifth Floor, W Dubai – The Palm, West Crescent, Palm Jumeirah

 @akirabackdubaiT+971 4 245 5800 | akirabackdubai@whotels.com | akirabackdubai.com | 

kids below 6 YEARS dine free; Kids 6 to 12 years RECEIVE 50% off
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e live in interesting 
times.

While optimists 
rave about all that 
is good in Dubai, 
there is another 
side that laments 
the lack of extraor-
dinary growth that 

they witnessed in the city’s early incuba-
tion years. 

As an ex-banker and a real estate 
consultant who gets to hear both sides 
of the story – that of the weary investor 
and the starry-eyed first-time home buy-
er – what really impresses on me is the 
opportunities present in today’s market 
that were previously inconceivable. Most 
remarkably, in the luxury market which is 
my area of interest and expertise.  

Now we all know that demand for 
luxury products and services is ironical-
ly the least affected in times of duress 
and this is demonstrated in the high 
level of transactions that continue to 
take place with relatively high frequency. 
Interestingly, access to luxury housing 
has now become more attainable than 
ever before – and within reach of a much 
wider audience. While this is obviously a 
subset of a market awaiting upside cor-
rection, and to some extent a maturing 
market, there are some important talking 
points.  

One is the increased availability of 
communities that offer luxury homes. 
Previously, a buyer could only purchase 
in Emirates Hills and surrounding Emir-
ates Living areas, or the Palm Jumeirah. 
Now, abundant options exist for luxury 
buyers, which to elaborate on in detail 
would require an article in its own right! 
Needless to say, with the plethora of off-
plan and ready offerings by established 
developers, and new launches in the off-
ing, one is spoilt for choice. 

Secondly, communities renowned for 
their opulence have started to include 
affordable homes within their quarters, 
offering the average person the oppor-
tunity to enter the luxury market. New 
apartments in Meydan District One and 

Al Barari are two examples of this – con-
temporary residences situated in some 
of the most prestigious locations in Du-
bai. These communities are known for 
their cutting-edge design, ecological sen-
sitivity, extravagant landscaping and wa-
ter features that make them truly unique. 

The entry price points for these com-
munities are now at less than a tenth of 
what an investor would have had to pay 
in order to secure an address here at in-
ception. Couple this with extraordinary 
payment plans and other incentives that 

has been a trend of migration to newer 
developments, meaning prices of older 
builds decline as demand decreases. 
Next, the constant shuffling of the large 
expat community as buyers move out 
and make way for new people to come 
in – those relocating outwards have a 
propensity to sell quickly and underprice 
the property. 

Then there are people who bought at 
peak prices during the early speculative 
boom years; their homes are now at low-
er values due to a fall in the overall price 
index. Indeed, all these openings are ow-
ing to factors that are indigenous and 
unique to Dubai as the city grows and 
establishes itself. Once this is accom-
plished, and demand and supply fall into 
equilibrium, these factors will diminish in 
size and importance, and so will these 
openings

In discussing the increased attaina-
bility of luxury for Dubai buyers relative 
to the past, another factor to consider 
is how striking this increase is by com-
parison to other markets. Whilst most 
cities across the globe have a scattering 
of luxury properties, Dubai has them in 
multitude. 

Browse any international property 
magazine, or travel to any foreign des-
tination, and this will become glaringly 
obvious. You may accuse me of gener-
alising or being too house proud, but at 
some level I expect many of you have 
experienced similar thought trajectories. 
Very few places know how to do abun-
dant luxury ‘Dubai style’. This abundance, 
in turn, contributes to attainable luxury 
for the residents of Dubai.

This brings me to the final existential 
question – can this luxury be sustained? 
Dubai is what it is due to a certain vision 
– and while that vision prevails so will the 
future of the luxury market that under-
pins it. For the moment, as a passionate 
participant and follower of the sector, I 
am happy to report that the market con-
tinues to thrive and is increasingly within 
reach. 

“I NOW GET CALLS 
FROM PEOPLE 
WHOSE NET 
WORTH IS NOT THE 
EIGHT FIGURES 
THAT MAKE YOU 
GO ‘WOW’, BUT 
I CAN STILL HELP 
THEM GET THEIR 
FOOT IN THE DOOR 
– ENORMOUSLY 
SATISFYING!” 

the developers are throwing in, and you 
get the sort of cash flow advantage that 
makes the attainment of luxury entire-
ly possible. I now get calls from people 
whose net worth is not the eight figures 
that make you go ‘wow’, but I can still 
help them get their foot in the door – 
enormously satisfying! 

Aside from developers widening 
their net, openings abound on the sec-
ondary market. The reasons for these 
lower prices are varied. Firstly, there 

The views expressed in this article are those of the author and do not necessarily reflect those of the publisher nor of the Property Finder Group. 

Market shifts – as well as new 
developer attitudes – mean high-end 
homeownership in Dubai is increasingly 
within reach says Ambreen Irfan, Luxury 
Property Specialist at Coldwell Banker

HOW ATTAINABLE 
LUXURY IS CHANGING
THE PROPERTY 
MARKET
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ake no mistake, 
going exclusive 
with an agent can 
be a gamble. If you 
get a good broker, 
you’ll get a quick 
sale or rental at 
a good price. Get 
a bad broker, and 

several months may pass and you’ll feel 
like you’re stuck in a bad marriage you 
can’t get yourself out of. 

Here are several factors to consider 
before taking the partnership to a whole 
new exclusive level.

Firstly, exclusive versus multiple – 
what’s the difference?

When you have an exclusive list-
ing agreement with a broker, you agree 
to buy, sell, or rent your property only 
through that broker. As an industry 
standard, such exclusivity agreements 
are valid for up to three months.

During those three months, you must 
pay the commission to the appointed 
broker, even if your property is sold or 
rented through other means. 

For non-exclusive agreements, you 
can engage multiple brokers to sell or 
rent your property. The commission sim-
ply goes to the successful broker who 
manages to close the deal for you.

So which way to turn?
You should consider signing an ex-

clusive agreement if you require a higher 
level of service. In addition to the typical 
level of service expected from a profes-
sional agent, the exclusive broker may 
voluntarily commit to additional servic-
es. This can be included as one of the 
conditions of your exclusivity agreement. 

Typically, this could mean the broker 
agrees to meet certain standards, such 
as providing an in-depth market analy-
sis of the area, including a breakdown 
on most recently sold and rental prices 
along with price per square foot, and per-
formance in and around the community.

They will also likely help stage the 
property for viewings or provide support 
in getting maintenance done and regu-
lar cleaning to make sure the property 
stays market ready. They will also boost 
the property listing by investing in ad-
vertising products such as the ‘featured’ 
or ‘premium’ listing status on Property 
Finder.

An exclusive agent will likely commit 
to providing regular feedback on your 
property performance, such as click 
through rates, enquiry rates, enquiry to 
viewing conversion, viewing numbers, 
viewer feedback. All while offering bet-
ter price protection; an exclusive broker 
focuses on achieving the right price in-
stead of racing to achieve the first offer.

In effect, the agent is agreeing to a 
certain amount of effort and spend. It is 
well known that an exclusive broker will 
expend more resources to help you, as 
opposed to non-exclusive brokers.

If you’re looking to get higher than the 
market rate and don’t want to be limited 
to the most recently comparable rate set 
by one of your fellow owners, you will re-

you may want to engage them on an ex-
clusive basis. This will allow them to fo-
cus more on your properties. Gradually, 
as they work with you over the long term, 
they’ll have a good understanding of your 
style and expectations.

If you want a quick sale, an exclusive 
agent is also a good idea. 

If you have multiple agents, posting 
multiple listings, that means a quicker 
sale, right? Not really. In fact, it can mean 
the direct opposite.

When you have multiple agents sell-
ing your property, they don’t know if they’ll 
be the ones to close it. Since there’s no 
guarantee that marketing your property 
will pay off, you’ll become a lower prior-
ity. And it’s possible that every one of the 
agents you’re working with will think that 
way. Some sellers even find that when 
they work with multiple agents the num-
ber of weekly viewings decreases.

If you’re in a situation where you need 
to sell or rent urgently, you’re better off 
going exclusive. A single, well-incentiv-
ised broker is better than three who re-
gard your property as an afterthought. 

That’s not to say that your broker will 
be working solo. The best part is your 
exclusive agent will take all the head-
ache away from you and will introduce 
your property to their colleagues and 
hand-picked network of brokers who can 
work together to successfully conclude a 
transaction.  

Lastly, you don’t want multiple, des-
perate listings to appear. If you engage 
multiple brokers, there may be some 
overlap. You might see your listing ap-
pear several times on the same property 
portal. Not only will the descriptions and 
key selling points vary, but the prices 
may fluctuate too depending on how you 
communicated your price points to the 
brokers.

When prospective buyers and tenants 
see multiple listings for the same prop-
erty, it gives the impression of despera-
tion and distress. This encourages them 
to bargain for a lower price. Sometimes 
even approaching each listing agent in a 
bid to push the price down. 

This gives the seller/landlord a false 
impression that their property is in de-
mand with multiple offers, when in fact it 
is the same person issuing varying offers 
through various brokers. 

“IF YOU HAVE 
MULTIPLE AGENTS, 
POSTING MULTIPLE 
LISTINGS, THAT 
MEANS A QUICKER 
SALE, RIGHT? NOT 
REALLY. IN FACT, 
IT CAN MEAN THE 
DIRECT OPPOSITE”

quire a higher level of selling. Your broker 
will have to take better pictures, produce 
more creative descriptions and know 
your property and surrounding areas in-
side and out to enable them to effectively 
pitch to the right clients.

Most non-exclusive agents are not 
going to expend the same amount of ef-
fort, preferring to focus on easier sales, 
and leave yours on the back burner.

A key point to consider is how long 
you will be on the Dubai property scene. 
If you’re a homeowner who buys or sells 
maybe two or three times in your life, 
then a long-term relationship may not 
be needed. But if you’re a landlord or 
investor who will be doing it often then 
you may want to focus on long-term re-
lationships.

Once you’ve found an effective broker, 
The views expressed in this article are those of the author and do not necessarily reflect those of the publisher nor of the Property Finder Group. 

Choosing to engage one agent to sell 
your home may seem risky, but if in the 
right hands this arrangement can work 
harder for you says Silvia Eldawi, Director 
of Leasing & Property Management at 
Driven Properties 

THE VALUE IN 
EXCLUSIVITY 
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XXII Carat, 
Palm Jumeirah, Dubai
XXII Carat is a brand new waterfront, gated community 
situated in a private enclave on the Palm Jumeirah. The 
collection comprises of 22 ultra-luxe mansions with three 
different types available – Emerald, Ruby and Sapphire. 
Unique in its location, XXII Carat boasts picturesque views 
of the iconic Dubai Marina skyline and the Arabian Gulf. 
Decadent interiors display a Mediterranean style with 
primarily European furniture and fittings which are fully 
customisable. All villas are semi-furnished with the finest 
materials and high-end equipment throughout. Ruby villas 
enjoy unobstructed views due to their slight elevation, and 
Sapphire villas enjoy direct beach access. All villas are 
fully serviced. 

7 bedrooms • 7 bathrooms • maids room • fully fitted 
kitchen • fully serviced • terrace • private landscaped 
garden • private swimming pool • direct beach access 
valet parking • concierge facilities • views of the Dubai 
Marina skyline and Arabian Gulf • built-up area: starting 
from 9,294 sq. ft

Contact: XXII Carat 
(Developer Number: 983, 
Project Number: 1753)
T: 800 222 2728
E: info@22carat.ae

Asking Price: Starting From AED 38,535,000

UNPARALELLED 
OPULENCE
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EXCLUSIVE 
HALF-FLOOR 
PENTHOUSE

Serenia Residences,
Palm Jumeirah, Dubai

Contact: Palma Holding (ORN: 808, 
BRN: 25312, RERA: 1001408020)
T: +971 4 452 2202
E: serenia@palmaholding.com

Contact: Palma Holding (ORN: 808, 
BRN: 41687, RERA: 0350403844)
T: +971 4 452 2202
E: serenia@palmaholding.com 

This stunning half-floor penthouse is located in one of the most 
exclusive beachfront residences in Dubai, Serenia. Boasting 
a wraparound balcony showcasing panoramic views over the 
turquoise waters of the Arabian Gulf from the fronds of the Palm, 
to the Dubai Marina skyline, this home is the ultimate in luxury 
beachfront living. This 3-bedroom penthouse complete with 
walk-in wardrobes and ensuite bathrooms features spacious living 
and dining areas, and a gourmet chefs’ kitchen. Floor-to-ceiling 
windows throughout create truly magical living.

3 bedrooms • 3 bathrooms • maids room • fully-fitted 
gourmet kitchen with Smeg and Miele appliances 
spacious family area • wraparound balcony • sea views 
direct beach access • built-up area: 5,520 sq. ft. 

Asking Price: AED 15,900,000

Asking Price: AED 3,500,000

PALM JUMEIRAH 
VIEWS

Serenia Residences, 
Palm Jumeirah, Dubai
This meticulously finished and fully furnished 2-bedroom apartment 
is a true showstopper. Benefitting from a modern open floorplan, the 
property features a spacious living and dining area complete with 
gourmet kitchen. Floor-to-ceiling windows bring the outdoors in, and a 
balcony offers sweeping views over the Arabian Gulf. Residents enjoy 
access to Serenia’s stunning infinity pool, state of the art gymnasium, 
lap pool and tennis court. 
  
2 bedrooms • 2 bathrooms • fully-fitted kitchen • fully-fur-
nished • balcony • sea views • direct beach access • built-up 
area: 1,478 sq. ft. 

LISTINGS DUBAI

TM TM
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Contact: Dilya Dossanova
(ORN: 1933, BRN: 41859, 
RERA: 30409)
M: +971 50 257 8182 
E: dilya@providentestate.com

Asking Price: AED 4,600,000

MEDITERRANEAN 
STYLE VILLA

Legacy, Jumeirah Park, Dubai

Located in Jumeirah Park, this beautifully upgraded 5-bedroom family 
home is surrounded by greenery. Designed to a Mediterranean style, 
this villa features a spacious living and dining area looking out to garden 
views through floor-to-ceiling windows. To the rear of the property is a 
perfectly landscaped garden, private swimming pool and patio, perfect 
for families or entertaining. 

5 bedrooms • 6 bathrooms • maids room • fully-fitted 
kitchen • private landscaped garden • private swimming 
pool • outdoor patio • BBQ area • 2 covered parking spaces
total plot size: 8,600 sq. ft. • built-up area: 4,800 sq. ft.

LISTINGS DUBAI LISTINGS DUBAI

BREATHTAKING 
APARTMENT

Five Palm, Palm Jumeirah, Dubai

Agent Name: Silvia Dorrestijin 
(ORN: 1933, BRN: 33389, 
RERA: 30409)
M: +971 50 645 7861 
E: silvia@providentestate.com

This stunning 3-bedroom apartment located in the luxurious Five Palm 
features marble floorings and minimalistic interiors throughout. Fully 
furnished, the apartment offers ultra-luxury finishings and its signature 
gold detailing throughout. Boasting two expansive balconies offering 
partial sea views and complete with a private jacuzzi, this home provides 
unrivaled comfort and indulgence.

3 bedrooms • 4 bathrooms • maids room • fully-fitted kitchen
balcony • partial sea and Dubai Marina views • private 
jacuzzi • private beach access • access to gym and pool 
facilities • concierge and reception services • valet parking 
2 covered parking spaces • built-up area: 2,770 sq. ft.

Asking Price: AED 4,600,000
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Contact: Richard Pemberton 
(ORN: 193, BRN: 6721, 
RERA: 0115436198)
M: +971 50 376 5192
E: richard@edwardsandtowers.com

Asking Price: AED 15,500,000

HIGHLY COVETED 
LUXURY VILLA

Garden Homes, Frond B,
Palm Jumeirah, Dubai
One of the most highly demanded types of villa on the Palm, this 3-storey 
med atrium entry home has been recently upgraded to include Crestron 
home automation, Lutron lighting and a Sonos sound system with Bowers 
& Wilkins speakers. The ground floor boasts a grand entrance hall which 
has been transformed into an open-plan reception that merges effortlessly 
into the recently refurbished kitchen and main living and dining areas. A 
luxurious cinema room and large outdoor terrace complete with private 
swimming pool overlooking the sea elevates this property to the next level.

5 bedrooms • 5 bathrooms • maids room • fully-fitted kitchen 
spacious terrace • private swimming pool • jacuzzi • perfectly 
landscaped garden • fire pit • built-in BBQ area • views of the sea 
cinema room • private office • total plot size: 7,712 sq. ft.
built-up area: 6,000 sq. ft.

LISTINGS DUBAI LISTINGS DUBAI

EXCLUSIVE 
SIGNATURE VILLA

Signature Villas, Frond K,
Palm Jumeirah, Dubai

Contact: Richard Pemberton 
(ORN: 193, BRN: 6721, 
RERA: 1686328433)
M: +971 50 376 5192
E: richard@edwardsandtowers.com

This Mediterranean Great Rotunda signature villa is nestled perfectly in 
the middle of one of the most sought after and prestigious fronds with 
stunning views of the Atlantis and the highly anticipated, Royal Atlantis. 
Beautifully decorated and fully furnished, this 6-bedroom home has been 
meticulously maintained. Featuring expansive living and dining areas as 
well as spacious bedrooms complete with private balconies overlooking 
the Arabian Gulf, this villa is perfect for families. 

6 bedrooms • 6 bathrooms • maids room • drivers room 
fully-fitted kitchen • fully furnished • majlis • balconies • private 
swimming pool • private garden • views of the Arabian Gulf, 
the Atlantis and Royal Atlantis • double garage • total plot size: 
13,402 sq ft. • built-up area: 7,000 sq. ft.

Asking Price: AED 20,000,000 
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Marina Gate 1, Dubai Marina, Dubai
This stunning apartment is an amalgam of modern subtle interiors, 
breathtaking views and world class amenities. This 1-bedroom 
home features modern and contemporary interiors and is designed 
to maximise indoor space with double-heighted ceilings, a spacious 
balcony and floor-to-ceiling windows.  

1 bedroom • 2 bathrooms • fully-fitted kitchen • spacious 
rare floor-plan • balcony • views of Dubai Marina • access 
to gym and pool facilities • built-up area: 868 sq. ft. 

DUBAI MARINA VIEWS

Contact: Anife Osmanova 
(ORN: 2169, BRN: 30088, 
RERA: 0126487648)
T: +971 4 392 8831
E: info@astonpearlre.com

Asking Price: AED 1,900,000 

DAMAC Towers by Paramount, Business Bay, Dubai
DAMAC Towers by Paramount Hotels & Resorts Dubai is a hotel 
and residential complex located in the heart of the stylish Burj area. 
This four-tower development comprising circa 1,200 luxury serviced 
suites, offers sumptuous living with a Hollywood flavour. This fully 
furnished 1-bedroom apartment features stylish design elements, a 
well thought layout and amazing vistas of the Burj area. 

1 bedroom • 2 bathrooms • fully-fitted kitchen • fully 
furnished • balcony • access to gym, spa and pool 
facilities • concierge services • built-up area: 933 sq. ft.

ELEGANT SERVICED 
APARTMENT

Contact: Kris TC Markvukaj 
(ORN: 2169, BRN: 27307, 
RERA: 1332874979)
T: +971 4 392 8831
E: info@astonpearlre.com

Asking Price: AED 1,199,888

LISTINGS DUBAILISTINGS DUBAI

HIGH-END LUXURY

Muraba Residence, Palm Jumeirah, 
Dubai

Contact: Kris TC Markvukaj 
(ORN: 2169, BRN: 27307, 
RERA: 1628097732)
T: +971 4 392 8831
E: info@astonpearlre.com

Located on the Eastern Crescent of the Palm Jumeirah, this unique 
piece of architecture is a true gem. Sophistication, a keen attention 
to detail and a careful consideration of light are some of the key 
elements of this 3-bedroom apartment. An open plan living concept 
with floor-to-ceiling windows maximises the stunning views on 
offer. Luxuriously fully furnished, each room of this apartment flows 
seamlessly in to the next with views of Dubai’s iconic skyline and 
glistening waters a highlight.

3 bedrooms • 4 bathrooms • maids room • fully-fitted 
kitchen • fully furnished • open plan living and dining 
balcony • access to gym and pool facilities • 2 covered 
parking spaces • built-up area: 2,387 sq. ft.

Asking Price: Available on request



PRESTIGE 43 ISSUE NOVEMBER / DECEMBER 2019 Property Finder PRESTIGE26 27

LISTINGS DUBAI

District One, Mohammed Bin Rashid City, Dubai
This 5-bedroom contemporary villa is perfect for those seeking a 
luxurious lifestyle. With clean, minimalist lines, the property is the 
ultimate expression of modern architecture. Calm and open spaces 
feature throughout the villa, with floor-to-ceiling windows creating a 
light and airy ambience, bringing the outdoors in.  

5 bedrooms • 6 bathrooms • maids room • drivers room 
fully-fitted kitchen • private swimming pool • private 
garden • private elevator • balcony • covered parking 
built-up area: 7,632 sq. ft 

MINIMALISTIC DESIGN

Contact: Sherry Briet
(ORN: 1201, BRN: 27333, 
RERA: 33698)
T: +971 55 983 0982
E: s.briet@cbemirates.ae 

Asking Price: AED 9,000,000

Pearl Jumeirah, Jumeirah, Dubai
This 7-bedroom home is located in one the most premium 
addresses for luxury beachfront living in Dubai, the Pearl Jumeirah. 
Custom built with the finest quality finishes and imported décor 
elements, this ornate mansion displays a perfect blend of 
contemporary and opulent architecture. Featuring a private gym, 
spa and jacuzzi as well as home theatre, library and private elevator, 
this property is the hallmark of luxury.

7 bedrooms • 7 bathrooms • maids room • fully-fitted 
kitchen • private swimming pool • private gym, sauna, 
steam room and spa • home theatre • library • private 
garden • private elevator • built-up area: 18,600 sq. ft 

ORNATE MANSION

Contact: Sherry Briet 
(ORN: 1201, BRN: 27333, 
RERA: 0027643919)
T: +971 55 983 0982
E: s.briet@cbemirates.ae 

Asking Price: AED 25,000,000

LISTINGS DUBAI

ITALIAN DESIGNER 
VILLA

Sector P, Emirates Hills, Dubai

Contact: Sherry Briet
(ORN: 1201, BRN: 27333, 
RERA: 33698)
T: +971 55 983 0982
E: s.briet@cbemirates.ae 

Boasting an abundance of living space, this 5-bedroom villa 
personifies contemporary comfort and style. Furnished with 
Visionare, Fendi Rugiano and Catalan Italia furniture imported from 
Italy, the property evokes a luxurious and timeless look. The living 
room showcases a rare, Italian yellow honey, onyx marble slab 
feature wall. This home is ideal for the modern family, equipped 
with smart home technology, a private garden and swimming 
pool. With its cul-de-sac location, the property enjoys tremendous 
serenity and privacy.

5 bedrooms • 5 bathrooms • maids room • fully-fitted 
kitchen • fully furnished with Italian designer furniture 
balcony • private swimming pool • private garden • lake 
views • covered parking • built-up area: 14,000 sq. ft 

Asking Price: AED 29,000,000
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Polo Homes, Arabian Ranches, Dubai  
This stunning ‘Type D Polo Home’ has recently been finished to the 
highest of standards. The property features an abundance of bright 
and airy living space comprising of four large reception rooms, a 
fully fitted kitchen and six spacious bedrooms, all which reflect a 
contemporary design style. The rear of the property makes for a 
stunning outdoor social retreat including a private swimming pool, 
bar area and seating area. 

6 bedrooms • 6 bathrooms • maids room • drivers room
fully-fitted kitchen • balcony • private swimming pool and 
jacuzzi • landscaped garden • covered parking • private 
elevator • built-up area: 12,000 sq. ft

CONTEMPORARY POLO 
HOME

Contact: Joshua Smith
(ORN: 15570, BRN: 42170,
RERA: 716348)
T: +971 50 918 7488
E: joshua.s@hmshomes.com

Asking Price: AED 12,000,000

Jumeirah Zabeel Saray, The Crescent, Palm Jumeriah, Dubai
This fully upgraded 5-bedroom beach villa is located in a lush 
tropical setting offering its residents an exotic living experience. 
Elegant interiors are finished to the highest standard, boasting 
stunning chandeliers and marble and parquet flooring throughout, 
ideal for buyers seeking a bespoke and design-led lifestyle. At the 
rear of the property residents can enjoy their own private pool 
amid the backdrop of the Dubai Marina skyline and the Arabian 
Gulf, as well as direct beach access. This is truly the definition of 
luxury living.

5 bedrooms • 5 bathrooms • fully-fitted kitchen • fully 
furnished • private pool • private garden • private beach
covered parking • views of the Dubai Maria Skyline and 
Arabian Gulf • built-up area: 7,758 sq. ft.

DEFINITION OF LUXURY

Contact: Christian Leaver 
(ORN: 15570 BRN: 43344, 
RERA: 716348)
T: +971 54 349 0446
E: christian@hmshomes.com

Asking Price: AED 20,000,000

LISTINGS DUBAI

BEACHFRONT 
VILLA

Garden Homes, Frond O,
Palm Jumeirah, Dubai  

Contact: Tom Moon 
(ORN: 15570, BRN 31714, 
RERA: 716348)
T: +971 50 152 7295
E: tom@hmshomes.com

This 4-bedroom, atrium entry garden home is fully upgraded, displaying 
Italian influences throughout. The property features a large open-
plan living area and separate dining area, both offering floor-to-ceiling 
windows which open up to the stunning beach view and flood each 
room with abundant natural light. This prime beachfront villa boasts 
picturesque views of the Arabian Gulf out to the iconic, Atlantis Hotel, 
along with its very own private beach and swimming pool.

4 bedrooms • 4 bathrooms • maids rooms • fully-fitted 
kitchen •  private infinity pool • private beach access 
parking space • views of the Arabian Gulf and the Atlantis
built-up area: 7,993 sq. ft.

Asking Price: Available on request
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The Field, Damac Hills, Dubai
The Field is a collection of modern villas located in Damac Hills 
with breathtaking golf course views. This stylish and high quality 
6-bedroom villa features floor-to-ceiling glass windows throughout 
offering ample natural daylight to flow through its open spaces. 
Residents enjoy full access to the world class amenities of Damac 
Hills, including a golf course, golf training academy, luxury spa and 
wellness center and entertaining and dining destinations.

6 bedrooms • 7 bathrooms • maids room with separate 
entrance • fully-fitted kitchen • floor-to-ceiling windows 
private garden • type V2, single row, on the park 
10-years maintenance fee waiver • vacant on transfer 
total plot size: 3,767 sq. ft. • built-up area: 3,002 sq. ft.

TASTEFULLY DESIGNED 
VILLA

18Bricks Real Estate
(ORN: 22069, BRN: 44743, 
RERA: 0851732209)
T: +971 55 179 5638
E: info@18bricksre.com

Asking Price: AED 3,000,000

Serenia Residences, Palm Jumeirah, Dubai
Serenia is an exclusive gated beachfront residence located on 
a unique beachfront plot on the crescent of the Palm Jumeirah. 
This 1-bedroom apartment features a large balcony offering 
spectacular views of the Arabian Gulf and Burj Al Arab. Serenia 
offers architectural excellence, contemporary interiors and captures 
the concept of tranquil living.
 
1 bedroom • 2 bathrooms • fully-fitted kitchen • balcony 
views of the sea and Burj Al Arab • access to pool and 
gym facilities • beach access • 1 car space • built-up 
area: 940 sq.ft.

SERENE LIFESTYLE

18Bricks Real Estate
(ORN: 22069, BRN: 44743, 
RERA: 1187630933)
T: +971 55 179 5638
E: info@18bricksre.com

Asking Price: AED 1,900,000

LISTINGS DUBAI

STUNNING 
PANORAMIC VIEWS

The Fairmont Palm Residence 
South, Palm Jumeirah, Dubai

18Bricks Real Estate 
(ORN: 22069, BRN: 44743, 
RERA: 2031316012)
T: +971 55 179 5638
E: info@18bricksre.com

Located in one of the most sought-after addresses, this fully-
upgraded 4-bedroom apartment features a large terrace 
showcasing stunning panoramic views of the Dubai Marina skyline 
and Ain Dubai. Offering a spacious living and dining area complete 
with a kitchen featuring seamless cabinetry and stylish appliances. 
The property also boasts marble bathrooms and a designated 
elevator, only available for limited units with the same layout. 

4 bedrooms • 5 bathrooms • fully-fitted kitchen • fully 
upgraded • spacious terrace • views of the sea and Dubai 
Marina skyline • private elevator • built-up area: 4,072 sq. ft. 

Asking Price: AED 6,900,000
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Sun, Arabian Ranches 3, Dubai
Welcome to ‘Sun’, a community offering a choice of a contemporary 
homes that takes inspiration from the desert; where the façade 
earth tone colours are juxtaposed with crisp white paint, a reflection 
of refined style. Filled with numerous outdoor facilities - from a lazy 
river to a kid’s splash pad and an array of sports activities - here is 
where your family can enjoy endless fun.

3-4 bedroom townhouses available • maids room • fully-
fitted kitchen • spacious living and dining areas • balcony 
private garden • covered parking • access to gym and pool 
facilities • built-up area: starting from 1,937 sq. ft

REFINED STYLE

Contact: Husni Al Bayari 
(ORN: 16576, BRN: 34662, 
RERA 1297769623)
T: +971 56 520 3470
E: inquiry@dandbdubai.com

Asking Price: Starting From AED 1,199,888

Spring, Arabian Ranches 3, Dubai
With crisp contemporary finishings, a soft colour palette and prairie 
style landscaping, Spring boldly reimagines the traditional Arabian 
Ranches aesthetic. These stunning townhouses offers a brighter, 
lighter and more spacious way to live. Fun and wellbeing are the 
words that best describe this lively community, renowned for its 
family-friendly park, trampoline area, barbecue station and other 
facilities designed for happy memories.

3-4 bedroom townhouses available • maids room • fully-
fitted kitchen • spacious living and dining areas • terrace 
spacious landscaped gardens • covered parking • access 
to gym and pool facilities • built-up area: starting from 
1,941 sq. ft

MODERN ELEGANCE

Contact: Husni Al Bayari 
(ORN: 16576, BRN: 34662, 
RERA 1334604960)
T: +971 56 520 3470
E: inquiry@dandbdubai.com

Asking Price: Starting From AED 1,380,888

Joy, Arabian Ranches 3, Dubai
With multiple outdoor activities including splash pads and a relaxing 
hammock area to provide endless fun in the sun, Joy is the home 
your children will love. These tasteful townhouses offer the perfect 
blend of elegant finishes and neutral colours that are in perfect 
harmony with nature. Large windows flood your home with natural 
light, making the boundary between you and the green simply melt 
away.

3-4 bedroom townhouses available • maids room • fully-
fitted kitchen • spacious living and dining areas • terrace 
spacious landscaped gardens • covered parking • access 
to gym and pool facilities • built-up area: starting from 
1,933 sq. ft

FAMILY FRIENDLY LIVING

Contact: Husni Al Bayari 
(ORN: 16576, BRN: 34662, 
RERA: 0940040955)
T: +971 56 520 3470
E: inquiry@dandbdubai.com

Asking Price: Starting From AED 1,199,888

Ruba, Arabian Ranches 3, Dubai  
Ruba is a beautiful oasis steeped in luxury. Whether you crave some 
me-time or want to spend quality time with your little ones, this 
gated-community gives you room to do whatever you love. Take a 
dip in the Bali-inspired pool grotto or enjoy an unparalleled workout 
using state-of-the-art equipment in a bright and airy clubhouse. Each 
property showcases the best in contemporary architecture, boasting 
contrasting surfaces, accentuated by large windows letting in plenty 
of light.

3-4 bedroom townhouses available • maids room 
fully-fitted kitchen • spacious living and dining areas
balcony • terrace • landscaped garden • covered parking
access to gym and pool facilities • built-up area: starting 
from 2,023 sq. ft

YOUR TRANQUIL OASIS

Contact: Husni Al Bayari
(ORN: 16576, BRN: 34662, RERA 
0457314559)
T: +971 56 520 3470
E: inquiry@dandbdubai.com

Asking Price: Starting From AED 1,350,000

LISTINGS DUBAI
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Port de La Mer, La Mer, Jumeirah, Dubai
An extremely unique investment opportunity for a full building in 
the first freehold development in the heart of Jumeirah. Port de 
La Mer is a luxury waterfront community offering pedestrian style, 
marina promenade lifestyle set to the backdrop of the sea and 
Dubai skyline. This highly sought-after trophy asset includes 44 
apartments in total, 24 1-bedroom and 20 2-bedroom. Exclusive 
to Dacha, this is a secondary market sale not direct from the 
developer. 

full building • 44 apartments (24x 1-bedroom and 20x 
2-bedroom) • basement + ground + 4 floors • due for 
completion: Q2 2021 • 3-year post-handover plan available
net built-up area: 45,322 sq. ft.  

EXCLUSIVE WATERFRONT 
DEVELOPMENT

Contact: Jade Morris 
(ORN: 393, BRN: 27320, 
RERA: 0471698039)
T: +971 56 142 1204
E: jade@dacha-re.com

Asking Price: AED 88,995,000 

Sector L, Emirates Hills, Dubai
Situated on a prime 40,000 sq. ft. plot in the illustrious gated 
community of Emirates Hills, this villa boasts full views of the 
Montgomerie golf course and Dubai Marina skyline. Meticulously 
finished throughout, this 6-bedroom home is hugely spacious 
benefitting from a grand lobby, formal lounge and dining area, family 
sitting room and games room all accessible by your own private 
elevator. To the rear of the property is a perfectly manicured private 
garden complete with swimming pool and jacuzzi.

6 bedrooms • 7 bathrooms • maids room • fully-fitted 
kitchen • grand entrance lobby • elevator • private garden 
private swimming pool • jacuzzi • gym • study • views of the 
golf course and Dubai skyline • vacant on transfer • total 
plot size: 40,000 sq. ft. • built-up area: 22,000 sq. ft. 

GOLF COURSE MANSION

Contact: Alexander Cina 
(ORN: 393, BRN: 30268, 
RERA: 2143523443)
T: +971 50 882 6124  
E: alexander@dacha-re.com

Asking Price: AED 44,500,000

Garden Homes, Frond D, Palm Jumeirah, Dubai
This rare and exclusive 2-storey, atrium entry, high number villa is 
located on the Palm Jumeirah. Garden Home villas cater to those 
seeking privacy and tranquility whilst remaining in close proximity to 
some of the finest 5-star resorts, dining and entertainment venues 
in Dubai. This 5-bedroom villa boasts stunning sea views out to the 
iconic Dubai Marina skyline as well as a large perfectly landscaped 
garden complete with private pool and direct beach access.

5 bedrooms • 5 ensuite bathrooms • fully-fitted kitchen
fully furnished • high number • rare atrium entry • terrace
private landscaped garden • private swimming pool
views of Dubai Marina skyline • double garage • vacant on 
transfer • built-up area: 6,700 sq. ft. 

PRIVATE BEACH HOME

Contact: Gavin Pinchin 
(ORN: 393, BRN: 36999, 
RERA: 1080394184)
T: +971 56 531 6844
E: gavin@dacha-re.com

Asking Price: AED 12,000,000

Bulgari Resort & Residences, Jumeirah Bay Island, Jumeirah, Dubai  
Arguably one of the most prestigious addresses in Dubai, this stun-
ning 1-bedroom apartment is located in the exclusive Bulgari Resort 
& Residences. Offering open-plan, high quality contemporary living, 
this apartment is immersed in natural light courtesy of floor-to-ceiling 
windows. A balcony looks out to sweeping, uninterrupted sea views. 

1 bedroom • 2 bathrooms • fully-fitted kitchen • luxury 
Italian finishings • balcony • sea views • access to gym 
and pool facilities • built-up area: 1,574 sq. ft.

LUXURIOUS BULGARI 
RESIDENCE

Contact: Abdulsalam Bses 
(ORN: 393, BRN: 44482, 
RERA: 0471698039)
T: +971 52 300 5717 
E: abs@dacha-re.com

Asking Price: AED 5,131,000

LISTINGS DUBAI
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Marina Terrace, Dubai Marina, Dubai  
This 3-bedroom apartment boasts panoramic views of Dubai 
Marina. Strategically located on the Marina Walk, residents can 
enjoy easy access to the vibrant Marina lifestyle. Designed with 
comfort and convenience in mind, this spacious home is complete 
with  luxury finishes and elegant amenities. 

3 bedrooms • 3 bathrooms • fully-fitted kitchen • high floor 
balcony • views of Dubai Marina • access to gym and pool 
facilities • covered parking • built-up area: 1,640 sq. ft.

WATERFRONT APARTMENT

Contact: Jessica Horie 
(ORN: 1981, BRN: 43308, 
RERA: 1392261787)
T: +971 4 446 8300
E: hello@prestigedubai.com

Asking Price: AED 2,190,000

Jasmine Leaf, Al Barari, Dubai  
Al Barari, commonly referred to as the green heart of Dubai, is a 
sanctuary away from the busy city offering residents a peaceful and 
relaxed lifestyle. This 6-bedroom, fully-upgraded villa is the epitome 
of harmonious design, balancing a feeling of spaciousness without 
losing comfort or charm. Light-filled living areas offer residents 
lake and garden views which can be enjoyed even further from the 
private terrace. A perfectly landscaped garden complete with private 
swimming pool to the rear of the home is perfect for entertaining.

6 bedrooms • 6 bathrooms • maids room • drivers room 
fully-fitted kitchen • landscaped garden • private swimming 
pool • terraces • pond view • 3 car garage • built-up area: 
12,700 sq. ft.

SANCTUARY AWAY FROM
THE CITY

Contact: Leila Esfandi 
(ORN: 1981, BRN: 35543, 
RERA: 0634009235)
T: +971 4 446 8300
E: hello@prestigedubai.com

Asking Price: AED 14,000,000

LISTINGS DUBAILISTINGS DUBAI

Canal Cove, Frond F, Palm Jumeirah, Dubai
Canal Cove is a self-contained community of beachfront properties 
offering stunning water views. This 3-bedroom villa is located on a 
corner plot nestled on the waters edge and features trophy views of the 
Royal Atlantis. Offering spacious living and dining areas and a state-
of-the-art German kitchen, this home is airy and bright with both high 
ceilings and floor-to-ceiling windows. A large lush green and perfectly 
landscaped garden to the rear is a standout.

3 bedrooms • 4 bathrooms • maids room • fully-fitted kitchen 
spacious living and dining areas • landscaped private garden 
double garage • built-up area: 4,555 sq. ft. 

TRANQUIL CORNER PLOT

Contact: Barry Gale
(ORN: 1981, BRN: 33378, 
RERA: 0111368434)
T: +971 4 446 8300
E: hello@prestigedubai.com

Asking Price: AED 5,000,000 

Damac Heights, Dubai Marina, Dubai
Built on the waterfront, Damac Heights is a 84-storey tower of 
luxury apartments, offering world-class amenities, avant-garde 
architecture and near proximity to a shopping and dining district and 
lively night life. This mid-floor 2-bedroom apartment boasts high 
quality interiors designed by Fendi. An open floor plan with each 
room flowing organically into the next is complete with a balcony 
offering partial sea views. 

2 bedrooms • 3 bathrooms • fully-fitted kitchen • balcony 
views of Dubai Marina • access to gym and pool facilities 
covered parking • built-up area: 1,410 sq. ft.

INTERIORS BY FENDI

Contact: Jessica Horie 
(ORN: 1981, BRN: 43308, 
RERA: 1557593149)
T: +971 4 446 8300
E: hello@prestigedubai.com

Asking Price: AED 2,390,000
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Mirador La Coleccion, Arabian Ranches, Dubai
This uniquely redesigned 4-bedroom villa is nestled in the tranquil 
location of Mirador La Colleccion, one of Arabian Ranches prime 
sub-communities. With its tastefully upgraded interiors and 
magnificent proportions this property is ideal for those seeking 
spacious family living. An expansive private garden is complete with 
a swimming pool, pergola and bar area overlooking the golf course. 

4 bedrooms • 4 bathrooms • maids room • drivers rooms
fully-fitted kitchen • balcony • private garden • private 
swimming pool • golf course views • covered parking • total 
plot size: 15,000 sq. ft. •  built-up area: 5,530 sq. ft

TRANQUIL LOCATION

Contact: Sobey George 
(ORN: 12726, BRN: 31111, 
RERA: 1086782962)
T: +971 52 523 9004
E: hello@theurbannest.ae

Asking Price: AED 5,250,000

The Aldea, The Villa, Dubai
This one-of-a-kind, contemporary villa is located in the established 
community, The Villa. Beautifully designed with a modern aesthetic, 
the property boasts generous proportions and an open style 
floorplan to appeal to modern family living. The villa offers bright 
and spacious living areas which enjoy a full garden view. To the rear 
of the home is an elevated infinity pool surrounded by a high-end 
wooden deck and meticulous landscaping.

4 bedrooms • 5 bathrooms • maids room • fully-fitted 
kitchen • balcony • private infinity pool • private garden
covered parking • built-up area: 6,252 sq. ft

CONTEMPORARY FAMILY 
VILLA

Contact: Marina Atzert 
(ORN: 12726, BRN: 35940, 
RERA: 1067250779)
T: +971 52 422 3784
E: hello@theurbannest.ae

Asking Price: AED 3,900,000

Novelia, Victory Heights, Dubai Sport City, Dubai
This beautiful 5-bedroom detached villa is positioned on a private 
corner plot engulfed in lush greenery. The property is modern in 
design and displays a neutral colour palette throughout. Featuring 
a contemporary style open-plan kitchen with marble countertops, 
multiple entertaining areas and a balcony overlooking the stunning 
landscaping, this property balances practicality with luxury. The 
rear of the property boasts ample outdoor living space including a 
beautiful turquoise, tree-lined swimming pool.

5 bedrooms • 5 bathrooms • maids room • fully-fitted 
kitchen • private garden • private swimming pool • covered 
parking • built-up area: 4,334 sq. ft

PRIVATE CORNER PLOT

Contact: Linda Muldoon 
(ORN: 12726, BRN: 23473, 
RERA: 1154198153)
T: +971 52 422 3871
E: hello@theurbannest.ae

Asking Price: AED 4,300,000

Novelia, Victory Heights, Dubai Sport City, Dubai  
This stunning 5-bedroom property has been fully renovated and is 
nestled in the highly sought-after Novelia village overlooking the pop-
ular Ernie Els golf course. The immaculately presented villa features 
wooden floors and fresh décor throughout. A lush garden has been 
thoughtfully designed and includes a private pool, pergola and BBQ 
area offering a divine opportunity to fully appreciate the views on 
offer whilst socialising with friends and family.  

5 bedrooms • 5 bathrooms • maids room • fully-fitted 
kitchen • private swimming pool • private garden • golf 
course views • covered parking • built-up area: 4,334 sq. ft

GOLF COURSE VIEWS

Contact: Linda Muldoon 
(ORN: 12726, BRN: 23473, 
RERA: 0213491623)
T: +971 52 422 3871
E: hello@theurbannest.ae

Asking Price: AED 4,600,000

LISTINGS DUBAI
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y wife and I have 
recently had a 
baby girl, and one 
thing I can say is 
that it makes you 
a better person. 
I know I’m a bet-
ter person than I 
was a year ago. 

You gain per-
spective and see things in a different light, 
and that filters through to everything. For 
example, when I’m investing my money 
now, I’m not thinking about me. We just 
bought a place in London, and I watched 
my daughter climbing the stairs and I 
thought, those stairs are yours. It’s a cra-
zy feeling, but it has absolutely changed 
my life, and is the best thing to ever hap-
pen to me. Better than business, in fact, 
it’s only health and family – I think you 
only really gather that as you get older. 
It’s been an amazing rollercoaster year 
watching this little personality grow.

My work life balance hasn’t been af-
fected as we have an incredibly strong 
management team. We’ve got managing 
directors, operations directors, a head of 
recruitment, a head of property manage-
ment, a head of mortgages – and these 
guys have all been doing the job for up 
to ten years. So, my involvement is not 
about being on the coalface, it’s more 
about making decisions that are going to 
grow the business.

And that’s probably more of a burden 
than being on the sales floor, because 
every action I take as the CEO affects the 
growth of the business. We’ve invested 
in technology, we’ve invested in different 
revenue streams of marketing, we’ve in-
creased our budget spend on Property 
Finder over the last year. All these things 
have resulted in about a 38 percent 
growth in our business this year. 

It has been amazing. We have also 
opened offices in more locations – 

Springs Souk, The Palm, Jumeirah Golf 
Estates – this alone is a strategic move 
a CEO must make. This investment has 
really solidified what we are aiming to 
achieve in the market, and has taken us 
into another stratosphere in terms of rev-
enues, staff and market share. In most 
areas at the moment, I believe, we are 
number one in terms of lead generation.

Technology has been huge for us. 
We wanted to build a platform and we’ve 
landed; we’ve effectively Uber-ised real 
estate. You can now follow our agents 
when they’re on the way to a viewing to 
track where they are. This all links to our 
agents’ diaries and you can book a time 
that suits you, knowing an agent will turn 
up.

We collect viewing feedback and of-
fers, all at the click of a finger. You’ve got 
your own platform to review every offer, 
it’s honestly going to be the next big thing 
for us. We have created this ecosystem 
to make clients stick and to simplify their 
experience. It’s like Deliveroo. Why do 
people keep going back? Because it’s so 
easy.

The next goal is to keep building. 
We’ve just started to build our tech team 
and that’s going to be heavily involved 
around making the clients’ experience 
tenfold better. There’s no-one at the mo-
ment who has even stepped a foot into 
what we’re doing. We’ve genuinely creat-
ed something amazing.

I’m doing quite a lot on social media 
at the minute as well, for example pod-
casts. I really believe in social media. You 
can make a thousand calls in a day, but 
I literally put a video out and hit 30,000 
people in ten minutes and get my mes-
sage across. 

I’m very much into LinkedIn also, as 
this is where my main market share is 
and where I gain recruitment. My main 
goal is not to do anything more than edu-
cate on the property market, whether it’s 

the UK or Dubai. 
For example, news just came out 

about the mortgage change that if you 
sold your property, you are due a refund 
of 2 percent of the loan value because 
banks were overcharging. My job at that 
point is not to champion this, and tell 
everyone how good this is. It’s simple – I 
pass that news on and become the au-
thoritative voice and say this is what you 
need to know. Social media is great, but 
it’s not the holy grail for businesses, it’s 
good for brand awareness.

People tend to know my story, from 
being sacked in the UK to driving a Rolls 
Royce in Dubai. Actually, I have a Tesla X 
now and it’s just amazing, it’s even got 
Netflix in it. These days you could say I’m 
a bit of tech man.

Success came to me because I stuck 
at it, and I’ve always got a goal for the 
business. Many times, people quit. I 
wasn’t making the money I wanted to 
make seven years ago, but now the com-
pany is extremely profitable. It’s taken me 
twelve years to build this business, and a 
lot of sacrifices of course. 

People always see the success at the 
top, but it’s like an iceberg. That iceberg is 
me; I’ve been through a lot to get where 
I am now.

One thing I’ve learned is that success 
and money is a trick. You can buy an is-
land, or you can receive an award, but 
once you’ve got it, you wonder what the 
next big thing is. And believe me, some-
one will always have a bigger island than 
you. The trick to it all is to be happy – find 
your happiness first. I’d rather be the 
guy that smiles in a Volvo, than cries in 
a Lamborghini. Two people can hit the 
beach on the same day. One person is 
a millionaire, one’s not. At the end of the 
day, you’re still sitting on the same sand.

“TECHNOLOGY HAS BEEN HUGE 
FOR US – WE WANTED TO BE A 

PLATFORM AND WE’VE LANDED; 
WE’VE EFFECTIVELY UBER-ISED 

REAL ESTATE”

CEO, Allsopp & Allsopp
2018 Best Brokerage Winner
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’m from a village called Kilma-
colm, which is near Glasgow in  
Scotland. In fact, my family still 
live in the same home that I was 
raised in. 

Shortly after leaving school, I 
moved to Australia for a year and 
attended St Andrew’s College in 
Sydney. I played rugby for Sydney 
University whilst also coaching 

the Under 16’s team at St. Andrew’s Ca-
thedral School.

When I returned to Glasgow to attend 
university, it quickly became apparent to 
me that the area of study I had selected 
at sixteen was no longer aligned with my 
goals and aspirations. 

My father was actually on holiday in 
Dubai when I decided to withdraw from 
university – I thought the sun, sea and 
sand would soften the blow of my news!

Thankfully, my family were incredibly 
supportive of my decision and provided 
me with huge encouragement as I en-
tered the real world. My early years in 
business can only be described as a roll-
ercoaster, full of highs and lows. Looking 
back now, I understand the tremendous 
learning opportunity that exists in failure. 

At nineteen, I purchased my first 
two investment properties using one 
of Northern Rock’s insane 125 percent 
LTV mortgages, leveraging this further 
in Bulgaria. With this said, it’s no surprise 
Northern Rock went bust and the Bulgar-
ian property market fell flat on its face. 
This learning curve led me to commer-

cial property management and invest-
ment broking.

The last deal I brokered before mov-
ing to Dubai in 2012 was a distressed as-
set portfolio of 30 properties being sold 
by one of the UK’s largest commercial 
retail banks. It was an invaluable experi-
ence, but slow to materialise and nothing 
compared to the fast-paced tempo of the 
Dubai real estate market.

When I started working in Dubai, I had 
a wealth of property experience behind 
me, but zero estate agency experience. I 
had never sold nor rented a home, but I 
understood the role of a broker and en-
joyed dealing with people, so it didn’t take 
long for me to find my feet.

Fast forward and I’ve actually met my 
wife here, we’ve recently had a baby, plus 
my twin brother lives here who has also 
just had a baby. My whole family now is 
based here, and we’ve got a lot of friends 
here also. I like the lifestyle, and the work 
life, and the challenges that exist.

My biggest source of motivation is 
just progressing. Ensuring that we’re 
making the most of the opportunities 
that are unique to the city. At Espace we 
have bold ambitions, we’ve got some-
where we’re trying to get to. But really, 
the destination doesn’t matter as much 
as having a good journey. We try to make 
sure everyone has a vision, and everyone 
understands the importance of contin-
ually trying to progress both personally 
and as a team. 

I’ve also always been motivated by 

the concept of financial freedom and 
working because I want to, not because 
I have to. It’s about getting off that con-
veyer belt of simply doing a job to pay 
your bills. You have to have fun along the 
way and be passionate about what you 
are doing.

My secret to success is simply that 
I’ve worked extremely hard. And, I’ve nev-
er doubted that I would be successful.

I think we’re still very much in the 
early stages for Dubai real estate. The 
market has definitely matured since I’ve 
been here, and it’s going to mature a lot 
more in the next ten years. The idea that 
the market can become digital in the way 
other industries have is not one I sub-
scribe to because I believe the human 
element is an integral part of real estate. 

I do think there are way too many real 
estate companies in the market. I believe 
slowly there will be fewer, bigger compa-
nies that are much more professional, 
with transparency at the core. Clients 
are going to expect agents to have a lot 
of knowledge because they have a lot of 
knowledge themselves. The standards 
are constantly going to improve over the 
coming years, forming a much stronger 
industry overall with more capital flowing 
into the country, and a much more posi-
tive sentiment. It’s an exciting time to be 
in Dubai. 

It’s important to keep moving, keep 
chasing, and not slow down. Success at 
the end of the day is a moving target. 

“MY EARLY YEARS IN BUSINESS 
CAN ONLY BE DESCRIBED AS A 

ROLLERCOASTER, FULL OF HIGHS 
AND LOWS. LOOKING BACK NOW, 
I UNDERSTAND THE TREMENDOUS 

LEARNING OPPORTUNITY THAT 
EXISTS IN FAILURE”

Managing Director, Espace 

2018 Best Brokerage 2nd Place
2017 Best Brokerage 3rd Place
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as a firm – we have about 38 national-
ities, speaking more than 30 languages 
to cater to 80 percent of the population. 

The market changes very quickly 
here. Consumer sentiment is not some-
thing that’s measured monthly like in the 
US, it’s something that you must meas-
ure in-house. We come up with initiatives 
for our agents to measure the trust and 
confidence of the consumers we deal 
with – both new clients, and most impor-
tantly our anchor clients whom we work 
very closely with.

A common misconception is that the 
Dubai model is not sustainable, specifi-
cally because of the population mix. We 
hear this a lot from doubters. We see his-
torically leading countries like Singapore 
and Hong Kong thrive on this diversity. 
I’m a big believer in what this country has 
accomplished and will accomplish; I love 
the fact that it’s very dynamic. 

When the leaders see that there is an 
issue, they’re vocal about it and they do 
something about it. A few weeks ago, His 
Highness Sheikh Mohammed Bin Rashid 
Al Maktoum, Vice-President and Prime 
Minister of the UAE and Ruler of Dubai, 
addressed the supply and demand issue 
in the real estate market, and so a com-
mittee was formed. I can already see the 
effects of this announcement from a 
sentiment perspective. 

To qualify this with an example, I re-
cently received a call from one of the 
leading developers in Dubai informing 
our off-plan team that the authorities 
are making it much more difficult to gain 
licenses for new projects and that the 

team should start focusing on existing 
projects, and not new launches.

As a leader, you need to be an ex-
ample for everyone, which means being 
aware of your decisions and your ac-
tions. You must understand what your 
team does, how they operate, and truly 
work alongside them to gain this knowl-
edge. You also need to be very compas-
sionate; I think that’s the main quality a 
leader should have. 

A significant career lesson I have 
learned has been through our access to 
the Chinese market. It was a challenging 
process because I had to truly immerse 
myself to understand the culture. This 
meant sitting with my Chinese team, al-
most on a daily basis, to grasp everything 
from the food to the language. I can now 
count in Chinese, which enables me to 
understand the numbers. I can greet peo-
ple and comprehend the basics – espe-
cially when it’s food related! I don’t think 
we would have been as successful if we 
didn’t work together as a team.

When it comes to inspiration, being 
an ex-banker, I’m a numbers guy – I get 
inspired by numbers. I like to keep up to 
date with Bloomberg and CNBC daily to 
hear what global leaders are doing, in 
particular with regards to what they are 
doing in response to changes in interest 
rates to enable me to be forward-looking 
and adapt the business to these funda-
mentals. We take a quantitative approach 
to our daily operations, and just like Du-
bai, have created an infrastructure that is 
dynamic and agile for future growth. 

“I’M A BIG BELIEVER IN WHAT THIS 
COUNTRY HAS ACCOMPLISHED AND 
WILL ACCOMPLISH;  I LOVE THE FACT 

THAT IT’S VERY DYNAMIC”

Managing Director, Driven Properties

grew up in Saudi for the most 
part. I went to school in the US 
and did computer engineering 
and economics as my majors 
at Pennsylvania State University. 
I then came back to Saudi and 
worked for Saudi Aramco, the 
largest oil company in the world. 
I worked within the corporate 
and long-term planning division. 

We reported directly to the CEO at the 
time where we produced the company’s 
long-term plan. 

After that, I worked for the Saudi 
American bank, Samba, what used to 
be the affiliate of Citibank in Saudi, for 
about two years in asset management. 
I then moved to London where I com-
pleted my master’s degree at the London 
Business School. I worked for Merchant-
Bridge-UBS for about three years in pri-
vate equity, starting in London and mov-
ing to the Dubai International Finance 
Centre (DIFC) office.

During my time at UBS, I used to ad-
vise on several property transactions, 
and it was always something I enjoyed. 
In 2012, I thought to myself, okay, this is 
fun – let’s do it. 

In terms of how working in the UAE 
compares to other markets, it’s very in-
teresting. I have worked in Saudi, London 
and the US. Dubai, particularly, is very 
different, very dynamic. You need to be 
innovative here to succeed.

Another main difference is that the re-
gion welcomes many different cultures, 
which is quite unique to other locations I 
have worked. This is part of our mandate 2018 Best Brokerage 3rd Place

2017 Best Brokerage Winner
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was born in Stockport, which is 
in Manchester in the Northwest 
of England. I lived there until I 
was eighteen, then I studied law 
at the University of Sheffield be-
fore then spending fifteen years 
in real estate – predominantly in 
London, working for a company 
called Foxtons. I’ve been in Dubai 
now for two years, so I’m still the 

newbie! You could say I’m the newest 
guy in the oldest agency.

Ryan Mahoney, who is our Group CEO 
in the UK, was looking for someone to 
come over to Dubai and effectively run 
the business. He sold me on the blue 
skies and the year-round sun, and it has 
been great, plus my young kids love it.

I’ve had loads of random jobs – I ac-
tually used to stock shelves at Tesco. 
I took it very seriously, I made sure my 
aisle was the most stocked and I actual-
ly used to get annoyed when people pur-
chased things! My first proper job was in 
real estate as a negotiator.

The fundamentals of the UAE prop-
erty market are the same as everywhere 
else. Property is four walls and a roof 
and person-to-person dealing. What is 
different here are the regulations and 
the processes behind everything. What 
is particularly different about Dubai are 
the supply and demand balances, espe-
cially compared to London where it’s the 
total opposite. In London, there is huge 
demand and very little supply. Here, there 
is good demand but a lot of supply. One 
element that’s quite like London here is 

the cosmopolitan side. London is a prop-
er world city and Dubai is a proper world 
city.

I do think people outside of the UAE 
still sometimes have the perception that 
this is quite a closed society. Questions 
like: are you allowed to drink, are wom-
en pressured over what they wear, can 
your wife drive – I’ve heard them all. On 
the flipside, speaking of misconceptions, 
people still seem to think everyone in Du-
bai is earning millions of pounds, driving 
a Rolls Royce with a Rolex on. Dubai is 
like anywhere; it’s a society and there are 
layers to it. It has good things and it has 
challenges, but for me and my family the 
positives massively outweigh the nega-
tives.

Leadership for me is about creating 
an environment for success, creating 
confidence and offering support; being 
confident yourself inspires others. Also, 
to help others through coaching and 
training you must be willing to get in 
there and do things yourself. 

One of my old bosses many years 
ago at Foxton’s, used to make us come 
in at 6.30am in the morning to turn on all 
the lights and clean the office. The man-
agers had to do this on a rota and it really 
set the tone for what the leaders in that 
organisation stood for. I actually don’t 
like the word managers, I prefer leaders. 

From a leader’s point of view, the 
most important lesson is not to take 
things personally; you’ll have good days 
and you’ll have bad days. You will have 
great people that you invest a lot of time 

in and for whatever reason it doesn’t 
always work out. The same goes with 
deals. I started managing teams when 
I was in my early twenties and I think I 
used to take everything personally. Pas-
sion and drive are important, but a good 
leader also stays calm.

There are lots of great people in the 
industry here, but what makes me dif-
ferent is my background and where I 
started. I’ve had experience of running 
large teams in the UK of a few hundred 
people, plus I’ve had experience in buying 
and selling businesses in the past. What 
I don’t have is the experience of the UAE 
that so many of my peers have, I’m aware 
of that. But, my career path to this point 
perhaps gives me a different perspective 
that’s useful.

I’m not a huge fan of these new age 
career gurus. I do love to read though, 
and one of the best things I read was a 
book called Letters from Leaders, which 
is a collection of letters from people like 
Barack Obama and Nelson Mandela. 
They’re written to leaders of the future – 
in fact, I’ve actually still got it in my office 
and often show it to people. 

Everyone wants to be successful and 
there’s no secret to it apart from hard 
work. This is a very competitive industry, 
so you need to have what it takes to get 
ahead. Some people think they are work-
ing hard, but when you really get down to 
it they’re not doing what’s required. You 
must be honest with yourself. 

“THE FUNDAMENTALS OF THE 
UAE PROPERTY MARKET ARE 
THE SAME AS EVERYWHERE 

ELSE. PROPERTY IS FOUR WALLS 
AND A ROOF AND PERSON-TO-

PERSON DEALING”

Group Managing Director, Betterhomes

2017 Best Brokerage 2nd Place
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’m originally from Newcastle 
upon Tyne in England and came 
to Dubai 23 years ago. I came 
here to work for Emirates, but 
in 2002 when the freehold mar-
ket was introduced, I saw it as 
an opportunity to change career 
direction completely. I was very 
passionate about real estate; 
I did property development in 

Newcastle – so I set up Exclusive Links 
in 2005, and it all felt quite natural.

I find Dubai is a very innovative place 
that presents a lot of opportunities. I can 
honestly say I wouldn’t have done what 
I’ve done here if I was still in the UK. It 
encourages small business enterprises. 
You can realise your dreams here, I be-
lieve. I do also like the structure of the 
country, I like how it operates, how it 
runs. I love living here – you work hard, 
you play hard. 

I came here in the nineties and I re-
member it was a very small expatriate 
community, you knew everybody. There 
were very few places to socialise as the 
city was only just getting into tourism. I 
kind of started at the very beginning of 
the growth, saw it change and adapted 
with it. Slowly but surely, it’s grown into 
the city that it is now. It’s big, it’s bustling, 
it’s cosmopolitan – it has just got that 
amazing drive and vibe about it.

When you come to visit Dubai as a 
tourist, you’re going to see the side that’s 
bright and full of all the glitz and glam. 
It’s the other side that people don’t often 

see, which is the warmth, the friends that 
become your family, and truly backing 
each other up. I love that people are root-
ing for one another here. I see it in my 
team each time someone does a trans-
action. There’s a lack of jealousy here, 
it’s more supportive, and I love that. It’s 
a different mentality here, we don’t feel 
we’re owed something, we know that we 
must work for everything, and we work 
extremely hard!

In terms of where we’re at in the mar-
ket right now, I’ve definitely had enough 
of the downward trend to be honest, af-
ter four or five years. In terms of what 
I’d like to see – more implementation of 
the rules and the laws would be great. I 
think it’s one thing to have regulations, 
but I would like to see them collectively 
complied with. I would also like to con-
tinue to see more initiatives from the 
government. They have just announced 
the initiative to drop settlement fees to 
1 percent or AED 10,000, which I think is 
absolutely great to stimulate the market 
and increase activity. 

On a day-to-day basis, people inspire 
me, especially my team – to look around 
and think that you have given them op-
portunity feels great. My team genuine-
ly feel that the company is their second 
family, which is always what I wanted to 
create, a family business.

To be a great leader you must care, 
and you must walk in other’s shoes. It 
should never be a case of ‘me’ and ‘them’, 
it should always be us. And, I always go 

with my gut feeling; if something doesn’t 
sit right with me I do something about it. 
That’s how I’ve always been, and because 
of this, I feel my team always comes to 
me and know my door is always open. I 
don’t do office politics at all, so if I see 
anything, I’m straight on it. I will say let’s 
have a coffee, or lunch, because nobody 
wants to work in that atmosphere.

I’m continuously learning, and some-
times I sleep on things before I act. If I am 
facing something slightly more challeng-
ing, I like to gather all the information, and 
take the time to investigate it quite deep-
ly. I don’t rush decisions. I think it’s im-
portant to also know when to take a step 
back and let problems sort themselves 
out. We always want to solve everything, 
but often putting too much energy into 
something actually escalates it. I believe 
great power comes from energy conser-
vation and knowing what deserves your 
time.

When it comes to recharging, I spend 
a lot of time with my friends. We do the 
typical Dubai-style brunches, pool days 
or spa days. I do like to get a bit of exer-
cise in when I can, I’ve got a gym in my 
house and I love to swim. I get cold turkey 
if I’m not around my friends for a while! I 
love doing dinners at each other’s hous-
es or hosting them at mine. On the other 
side, I also love to just sit in my garden 
and read a book. 

“I ALWAYS GO WITH MY GUT 
FEELING; IF SOMETHING 

DOESN’T SIT RIGHT WITH ME I DO 
SOMETHING ABOUT IT. THAT’S 

HOW I’VE ALWAYS BEEN…”

Managing Director, Exclusive Links

2018 Best Boutique Brokerage Winner
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My audience also engage with my 
health and fitness lifestyle and frequent-
ly reach out to tell me that I’ve inspired 
them or motivated them to begin their 
own health journey. I find this extremely 
empowering, knowing that I am positive-
ly influencing people’s lives. On the topic 
of fitness, I know this sounds clichéd, but 
I don’t exercise just to look good. Looks 
are an added bonus. I exercise to have a 
clear and focused mind. After a run or a 
workout, I find various ideas start pop-
ping into my head, and this creativity and 
clarity really helps me in both my work 
and family life. 

When I get into the office in the morn-
ing, I’m full of energy. I believe that when 
a leader of a company is positive and 
upbeat, they energise and inspire those 
around them. 

In terms of my style as a leader, I 
would describe myself as “democrat-
ic” – I value everybody’s input, sugges-
tions and ideas, and I always take the 
time to listen and invest in the opinions 
of my team. In the past, perhaps only 
those who were close to me or who had 
worked with me for some time would 
feel like they were able to approach me 
for business related or personal matters. 
Now, when new people join our compa-
ny, they already feel connected to me 
because of social media, which creates 
a great icebreaker and an instant rapport.

A strong connection to my team is 
something I really value, so I love that 
people feel much more comfortable to 
approach me and that I am able to have 
more frequent and productive interac-
tions. 

When growing and building my team, 
the key factor I look for in a person is if 
they come across as positive, enthusi-
astic and upbeat. Even if an agent has 

minimal experience but is super eager 
to learn and to work hard, that’s a win for 
me!

It’s important for a leader to be able 
to delegate and to have knowledgeable 
people around them who they can trust. 
When you have a lot of things on your 
plate and a big company to run, you can-
not tear yourself in pieces. I used to find 
it difficult to delegate as I always felt as 
though I could do it best, but with time 
I realised I need to let go – which is why 
having a trustworthy team of profession-
als is critical. With that said, I am still very 
hands on.

To keep inspired, I love listening to 
audiobooks, particularly when I’m getting 
ready or driving, as I don’t have much 
time to read. I really enjoy books about 
management, self-development, produc-
tivity and organisation. I also get inspired 
by successful people on social media 
such as Gary Vaynerchuk, Grant and Ele-
na Cardone, and Tony Robbins. 

In fact, when Tony Robbins was in 
Dubai, I went to his event and it was 
amazing. People were asking me: “Why 
are you going? You don’t need that kind 
of inspiration.” But I feel like energy is 
everywhere, and if you can get a little bit 
of energy and inspiration from a certain 
person or an event, you should always 
seize the opportunity to do so. Even if it’s 
just one thing, that one thing can change 
your life. It can even be something you 
already know; just hearing it at the right 
time can make a huge difference.

With so much going on in my life, it is 
very important for me to stay energised, 
focused and positive, and to continually 
improve myself and grow my company. 
A combination of living a healthy lifestyle, 
fitness and seeking  inspiration from suc-
cessful people is my recipe for success.

“I FEEL LIKE ENERGY IS EVERYWHERE, AND IF 
YOU CAN GET A LITTLE BIT OF ENERGY AND 
INSPIRATION FROM A CERTAIN PERSON OR 
AN EVENT YOU SHOULD ALWAYS SEIZE THE 

OPPORTUNITY TO DO SO”

Managing Director, Dacha Real Estate

he last twelve months 
have been extremely 
busy for me. In ad-
dition to balancing 
day-to-day business 
responsibilities and 
being a mother, I 
also started my so-
cial media journey. In 
September last year, 

I opened up my Instagram account to 
the world, which has impacted not only 
my own personal growth but that of my 
business .

I know it sounds silly – it’s just Insta-
gram, right? But it has given me such a 
huge boost of confidence. For example, I 
no longer feel shy speaking on camera or 
being filmed, and I am much more com-
fortable hearing my own voice. Outside 
of this, I am also much more open to 
speaking to new people. I have received 
huge encouragement from people all 
over the world, which of course makes 
me want to do more and to produce 
more valuable content. It makes me 
want to help people. So many brokers 
from other companies message me for 
advice – and I don’t mind helping the 
“competition” because I feel like I’m giv-
ing back to the industry and strengthen-
ing my own image as an industry leader.

I have not only made myself more 
well-known within the Dubai real estate 
market through social media, but I have 
also been presented with new oppor-
tunities and made some amazing con-
nections, some of which have resulted 
in friendships. For me, it is not only a 
personal growth journey, but Dacha as 
a company has received more attention 
and exposure because of what I’m doing, 
which has always been my main objec-
tive. 
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world. I lived in France at the age of nine-
teen, road racing at Elite level – it is a very 
tough sport. I was extremely disciplined, 
which meant that when I started work I 
found being regimented and focused cre-
ated similar results.

The UAE property market is really dy-
namic, and it’s easy to sell Dubai because 
it’s such a great place to live. The pace is 
very fast and there’s a lot going on. Obvi-
ously, the sentiment has softened in the 
last few years, but it doesn’t matter too 
much what the prices are doing in terms 
of going up or down because there’s al-
ways activity and that’s the main thing. If 
you are prepared to work, the business is 
there. 

I believe the industry has misconcep-
tions. When I speak to people looking to 
enter the market, some of them are still 
sold the dream that if you make the move 
in two months you’ll be driving around in 
a Ferrari. My interview style is probably 
the polar opposite, because I want to re-
tain people for the long term – I am very 
straight about what the job and market 
entails.  

Being a great leader depends on your 
style. You have to be human and not 
pretend to be somebody, or something, 
that you’re not. It doesn’t matter who I’m 

speaking to – whether it’s the cleaner or 
the CEO of another company – I treat 
everybody the same; that’s how I’ve been 
brought up.

I believe my work rate is what has 
made the difference in my career. I’ve got 
a high work capacity, so coming to this 
competitive market was exciting as I am 
extremely focused when I want some-
thing. Dubai lends itself to people that try. 
I’m a Virgo… a perfectionist. 

I’m not big on social media, but good 
books keep me motivated. The most re-
cent one I’ve read is called Trillion Dollar 
Coach about Bill Campbell who was a 
legendary coach and business execu-
tive that mentored Steve Jobs and other 
prominent tech figures. Basically, he was 
just a no-nonsense regular guy – and op-
erated very much under cover. He wasn’t 
into putting himself in the public eye, and 
I think given this day and age that’s even 
more admirable. 

My opinion is that hard work gets you 
95 percent of where you want to be in 
life, and desire is probably the other five 
percent – knowing where you want to go 
and why you are doing what you’re doing. 
If you haven’t got that future goal or am-
bition, then it’s easy to get disheartened. 

“I’VE GOT A HIGH WORK CAPACITY, 
SO COMING TO THIS COMPETITIVE 

MARKET WAS EXCITING AS I AM 
EXTREMELY FOCUSED WHEN I WANT 

SOMETHING. DUBAI LENDS ITSELF TO 
PEOPLE THAT TRY”

Managing Director, haus & haus

aus & haus was formed 
in 2013 between my-
self, Luke Remington 
and Simon Baker. From 
there we have evolved 
to around ninety people 
and growing. It’s been a 
hectic few years!

I worked in property 
in the UK, in Manches-

ter City Centre, but the market was very 
flat in 2010. I knew a few people that 
worked in Dubai who were doing well 
for themselves, so that is what spurred 
my move. Without them, I would have 
thought twice – I was settled and com-
fortable with a nice home, lifestyle and 
job. I had never visited Dubai before I 
started work here, so it was a bit of a risk.

In terms of my family background, 
my father has got his own business and 
my mother worked in the healthcare in-
dustry. Both my parents are incredibly 
hardworking. My father built a success-
ful company through great customer 
service and that really inspired me. 

Believe it or not, my first job was as a 
professional cyclist. At the age of seven-
teen I was multiple national champion in 
the UK and was lucky to be racing inter-
nationally, sponsored and travelling the 
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e started Provident 
in 2008, and back 
then the market 
was very different, 
it was all about 
print media for 
advertising. My 
background was in 
digital, so we start-
ed leveraging this 

to build a lot of online platforms for key 
locations such as Jumeirah Lake Tow-
ers, Dubai Marina, Jumeirah Beach Res-
idence, and the Palm Jumeirah, and this 
worked quite well for us. We were doing 
PPC, Google AdWords and SEO way be-
fore anyone else. 

We were generating a lot of business 
at that time and so we naturally grew – 
and here we are, eleven years later. Ob-
viously, throughout the years we’ve had 
to adapt to keep up as the dynamics of 
Dubai real estate have changed from off-
plan to resale to leasing and so on. I think 
our ability to change when necessary is 
our strength. We’re able to modify our 
concepts and business models to fit the 
market situation. 

I was born in Damascus, Syria, the 
oldest city in the world, but unfortu-
nately have never lived there. I grew up 
in Cyprus, a small island, so I’ve always 
loved living on the beach. After finishing 
school, I moved to the UK and graduated 
in business administration and manage-
ment. After that, I went back to Cyprus to 
run the family business with my father. 
We sold high voltage electronics to coun-
tries like Syria – but it wasn’t something I 
really wanted to be involved in long term. 

So, I packed my bags and moved to 
Dubai and worked in a lighting company 
for a couple of months, which I didn’t en-
joy. I met a guy who ran a digital agency, I 
worked for him for a short period of time 
until he started a real estate company 
– at that time the city was growing so 
rapidly; I launched into it and I became 
his top agent. We had an exclusive pro-
ject called Acacia Avenues in Al Sufouh, 
which I did very well out of, selling the 
majority of villas in the development.

After this, I decided I wanted to do 
my own thing and have my own agency, 
and so Provident was born. Just a couple 
of months later the market crashed, so 
I had to quickly figure out how to make 
money. I started doing rentals to help the 
business survive. Thankfully, the market 
recovered slowly, and we have grown as 
a company ever since.

I think Dubai is the most dynamic city 
in the world. Any news around the globe 
instantly affects us because there are 
so many nationalities investing here. So, 
when you have the pound in the UK going 
down it affects us. If the dollar is going 
down, it affects us. Everything around 
the world really affects the region and 
the real estate here; it’s extremely dynam-
ic and the market changes continuously, 
and so you need to move with it.

A lot of people think the Dubai market 
right now is quite down, but it’s not the 
first time the market has gone quiet. In 
2009 it went quiet, and in 1998 there was 
a slowdown – and yet I think it’s always a 
great place to invest your money. As for 
the situation now, we don’t have a crystal 
ball, but I’m very optimistic. Anything can 

happen, and the market is far more ma-
ture now due to regulations and various 
government controls. There are a lot of 
tools the government has to assist the 
market in its recovery, and it is doing ex-
actly that. 

A great leader needs to be a visionary 
and able to convince their team of their 
dream also. I have a strong reputation as 
being very fair to those that work with me; 
I treat people well, I look after them and I 
consider them my family. I’ve always re-
warded people fairly and sometimes I’ve 
even gone beyond. 

After all, you’re only as good as your 
people, so having the right individuals 
around you who are loyal is important. 

When it comes to business, I would 
say my inspiration probably comes from 
the likes of Steve Jobs or Bill Gates – 
who is an underestimated genius. He’s 
consistently reading books; every six 
months he takes a week off just for 
reading. I don’t have one single source of 
inspiration; I believe there is inspiration 
all around us. It’s not just about finan-
cial success either, it’s about effecting 
change – that’s what I’m into.

As for me, I’m a very determined 
person. What I’ve learned is that a lot of 
people give up too soon, whereas I keep 
on trying and trying, and I modify. A lot of 
people are worried about ‘jumping in the 
pool’, and I’m always saying: jump in the 
pool – you’ll figure out how to swim. Even 
if you have the best business plan in the 
world, nothing goes according to plan. 
Start before you’re ready, you’ll figure out 
your way and be successful at one point.

“I BELIEVE THERE IS INSPIRATION 
ALL AROUND US. IT’S NOT JUST 

ABOUT FINANCIAL SUCCESS 
EITHER, IT’S ABOUT EFFECTING 

CHANGE – THAT’S WHAT I’M INTO”

CEO, Provident Estate
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was born in Manchester in the 
UK, went to boarding school in 
America on a sports scholarship, 
and returned to the UK to study 
at Durham University. I polished 
my education off with a late 
master’s degree in real estate 
and can proudly describe myself 
as a chartered surveyor. 

My entry into real estate was 
literally by accident. I was bedridden for 
several months following a sporting in-
jury and whilst in rehab started working 
part time in a local estate agency. I pretty 
much got the property bug right away 
and soon progressed to manager, even-
tually branching out into setting up my 
own chain in the North West of England.

After selling my company in 2002, I 
was introduced to an inspiring individu-
al I affectionately refer to as the ‘Syrian 
Mancunian’. After working several con-
sultancy jobs for him, he invited me to 
Dubai in 2004 to check out a develop-
ment he was considering in Jumeirah 
Lakes Towers (JLT). There was no turn-
ing back after that visit, as his ‘little idea’ 
turned out to be building three towers in 
JLT with the opportunity for me to head 
up Sales & Marketing – one I couldn’t 
turn down.

The market in 2004 was so hot that 
we sold hundreds of apartments within a 
short few months with a little help from 
a marketing company from Manchester. 
It was at this point I decided to make Du-

bai my home and revert back to agency. I 
also successfully convinced my old busi-
ness partner form the UK to join me – 
that was the birth of Edwards & Towers.

Since the early days, the market has 
seen some pretty dramatic peaks and 
troughs, but overall it is fair to say that 
the market has matured and continues 
to do so. If we are to compare today’s 
market with that of 2004, most will agree 
that the incorporation of the Dubai Land 
Department and the Real Estate Regula-
tory Authority have provided a solid legal 
framework and business platform that 
continues to improve to this day. Sure, 
there is more work to be done before 
we can say we work in an industry with 
standards similar to those of the UK or 
US, but without doubt new initiatives con-
stantly push us in the right direction.

With that said, transferring a property 
is a very simple process in Dubai. Once 
a sales price is agreed, a cash offer is 
often completed in less than seven days, 
and a financed offer in thirty – which is 
unheard of in the UK where the legal ele-
ment of any deal would take up to sixteen 
weeks alone. 

After fifteen years in business my 
greatest achievement is the ability to 
retain staff long term. It’s a tough indus-
try to find great staff and even harder 
to keep them for over ten years. With 
market fluctuations and new operations 
offering fabulous packages, I am im-
mensely proud that many of our agents 

have been with us for over ten years – a 
testament both to their tenacity and our 
culture. 

My leadership style can be regard-
ed as fair, and I am a good listener who 
thinks before pulling the trigger. I really 
do run the classic open door policy, and 
genuinely love listening to the events 
of the day, problem solving and making 
deals happen. My first manager taught 
me three very important things which 
have stayed with me to this day. One is 
that even in a slow market, everything 
sells at the right price – the other two 
pearls of wisdom I keep to myself.

I am self-motivated but do listen to 
a fair few audiobooks to keep me en-
thused. I always find myself coming back 
to Think and Grow Rich by Napoleon Hill, 
and The E-Myth by Michael Gerber, which 
I’d recommend to all agents. 

My father undoubtedly inspired me 
in my early years and pushed me to be 
the best I could be, and even in his late 
eighties he continues to provide me with 
words of encouragement. I work hard, 
have a plan and treat others well, but 
‘second isn’t good enough’ will always be 
ingrained in me – I have my dad to thank 
for that.

The future looks bright with the next 
generation of my family now driving for-
ward their own ambitions with our sis-
ter company Kennedy Towers, focused 
on holiday homes in Dubai, the UK, and 
Spain.  

 “I REALLY DO RUN THE CLASSIC 
OPEN DOOR POLICY, AND 

GENUINELY LOVE LISTENING 
TO THE EVENTS OF THE DAY, 

PROBLEM SOLVING AND 
MAKING DEALS HAPPEN”

CEO, Edwards & Towers
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orn, raised, and edu-
cated in Dubai, I have 
worked in real estate 
from the very begin-
ning. My father worked 
for Emarat Petroleum 
for a good 40 years, 
which gave me huge 
exposure to big busi-
ness in this great city.

Interestingly, one of the first inves-
tors with Emaar Properties was my dad, 
so I’ve seen everything in the real estate 
world from the investment side, right 
through to the brokerage side. 

My first job was with Emirates Air-
line, where I worked for fifteen months in 
ground operations. At that time, my fami-
ly owned an apartment in the Greens and 
one day a broker walked in to see my dad 
because he was renting it out for him. He 
received AED5,000 in commission, and I 
made a simple calculation that four rent-
als would make me AED20,000, which 
made this an extremely exciting industry 
for me. The more you work, the more you 
earn. This was 2003, and you could say 
my career in real estate started from that 
point.

Dubai is a place where if you fall, you 

get up and back on your feet quickly. No 
matter what happens in the real estate 
market here, it will be okay – the market 
might slow, but it will eventually regain 
momentum and pick up pace. This is all 
led by the vision of His Highness Sheikh 
Mohammed Bin Rashid Al Maktoum, 
Vice-President and Prime Minister of the 
UAE and Ruler of Dubai. No matter what 
happens, he doesn’t let us down. 

People are currently talking about the 
market being down, but really, it’s only 
bad for those who invested a long time 
ago. These people are perhaps unable to 
generate the revenue they once received 
– Dubai likely spoilt them by giving them 
9-10 percent rental returns, back in the 
day. They got so accustomed to that, 
now that they are receiving yields of ‘only’ 
5-6 percent they feel dissatisfied. 

If you ask me what makes a great 
leader in business, it’s vision. You should 
be able to understand the market situa-
tion and even predict where things are 
going. The most important thing I have 
learned in my career – as I have grown 
from being a team leader, to a sales man-
ager, to a sales director, to now being the 
COO – is you must invest all your time 
into your people. 

The people who work for you are the 
ones that build you up. Acknowledging 
and respecting what they do is key, as 
well as walking with them hand in hand 
through ups and downs.

Mohamed Alabbar, the founder and 
chairman of Emaar Properties, is a huge 
inspiration to me. After fifteen years, he 
is now investing his time in the people 
who have made his company a success 
– us brokers. He knows life is not just 
about making money, he acknowledges 
the people from the ground up who have 
been part of the Emaar success story.

I have a strict principal toward time. 
Every minute of your life could be spent 
investing in something useful; success 
is about having the discipline not to be 
wasteful. If you value time, time values 
you.

If I could change anything about the 
UAE real estate market, it would be alter-
ing the brokers’ mentality that we are in a 
downturn. It is the brokers responsibility 
to carry a positive message to investors. 

As a Chinese-based company, Fidu 
is currently in expansion mode which re-
flects our commitment to the region, and 
more specifically to Dubai. 

“EVERY MINUTE OF 
YOUR LIFE COULD BE 
SPENT INVESTING IN 

SOMETHING USEFUL; 
SUCCESS IS ABOUT 

HAVING THE DISCIPLINE 
NOT TO BE WASTEFUL”

COO, Fidu Properties
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The Palm, view from the Palm Tower  |  Image: supplied

PALM 
JUMEIRAH:

STILL 
SETTING 

THE PACE 
FOR SUPER 

LUXURY

Dubai’s most captivating destination and 
an icon of design and engineering, the 
Palm reigns supreme as a prestigious 
address for luxury and extravagance – 
and it shows no sign of slowing down

or seasoned residents who were living in Dubai when the Palm 
Jumeirah first launched – garnering international attention and 
putting the city on the map – it’s astonishing to reflect on just 
how much the glamorous, man-made marvel has evolved. 

Yet, the Palm continues to maintain its reputation as one 
of the most highly sought-after addresses in Dubai for the su-
per luxury market. An exclusive 24,000 square foot penthouse, 
designed by world-renowned designer Vladimir Djurovic and 
located in the Ominyat One Palm marked the most expensive 

apartment sold in 2019 at AED 74 million (USD $20 million), and set the record 
as the second most expensive penthouse sold in the history of UAE real estate.

TEXT: EMMA PROCTER



PRESTIGE 43 ISSUE NOVEMBER / DECEMBER 2019 Property Finder PRESTIGE64 65

COMMUNITY FOCUS

Meanwhile, a five-bedroom Garden 
Home villa on the Palm’s Fronds was the 
third highest sale this year, fetching AED 
51 million (USD $14 million) on the sec-
ondary market.

With other glamorous project launch-
es such as The Alef Residences, The8 
and XX11 Carat in the pipeline, it’s clear 
the Palm continues to set the benchmark 
in design, architecture and five-star, re-
sort style living.

Speaking of resorts, when the Atlan-
tis Dubai opened its doors in 2008, the 
island celebrated with a star-studded 
event that cost more than AED 73.5 
million (USD $20 million). Kylie Minogue 
performed a private concert for guests, 
while the climax of the evening was the 
world’s largest fireworks display. Sol Ker-

zner, the magnate behind the resort, also 
attempted to purchase the entire world 
stock of Cristal champagne for the affair 
(at a whopping AED 2,745 per bottle) with 
Louis Roederer declining because of the 
risk the mass order would send world 
champagne prices skyrocketing. Instead, 
the elite guest list sipped Dom Perignon.

Fast forward to 2019 and the devel-
oper and operator of the Atlantis, Kerzner 
International, is preparing to welcome in 
the next decade with an architectural and 
brand sequel – The Royal Atlantis apart-
ment resort complex. With its contem-
porary design interpretation of its prede-
cessor, the resort’s dramatic architecture 
and distinct silhouette will become a 
breathtaking new addition to the Dubai 
skyline.

Ominyat One Palm – Bedroom  |  Image: supplied

Due to open early next year, the 
43-storey new Atlantis is split into two 
towers – one devoted to a resort and 
the other to residences – connected by 
a bridge filled with pools, lounges, and 
cabanas. 

The resort half contains 795 rooms 
and suites spread across 43 floors, as 
well as private clubs, restaurants, and 
bars. On the residence side where prop-
erty prices begin at around AED 7.35 
million (USD $2 million), there are 231 
apartments ranging from two to five bed-
rooms. Many of the residences feature 
terraced gardens and infinity pools; res-
idents will also have access to a private 
beach.

And foodies rejoice! Thirteen new res-
taurants are also coming to the complex, 

“…THE OMINYAT ONE 
PALM MARKS THE MOST 
EXPENSIVE APARTMENT 

SOLD IN 2019 AT 
AED 74 MILLION 

(USD $20 MILLION)”

Atlantis Penthouse  |  Image: supplied
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including six by award-winning celebrity 
chefs. There’s Milos by Costas Spiliadis, 
La Mar by Gastón Acurio, Jaleo by José 
Andrés, Hakkasan, Ariana’s Kitchen by 
Ariana Bundy, and – perhaps most excit-
ingly – Dinner by British experimentalist 
Heston Blumenthal. Best known for his 
Michelin star winning concepts Bray and 
The Fat Duck, Dinner will offer contem-
porary dishes inspired by historic gastro-
nomic recipes dating back to the 1300’s.

In fact, the Palm has elevated its 
foodie credentials in every way possible, 
there’s Massimo Bottura – currently rat-
ed in the top five chefs of the world – who 
has opened Torno Subito at the W Dubai, 
hoping to recreate some of his Italian 
magic in the city. At the same hotel fight-
ing for the accolades is Akira Back, the 
beloved snowboarder-turned-chef, with 
a self-named restaurant and an exquisite 
menu of Japanese cuisine with a Korean 
twist.

W Dubai is certainly making a name 
for itself by doing things a bit different-
ly. The hotel has a furry-friendly motto 
– P.A.W. (Pets Are Welcome) – meaning 
if your dog is under 20kg it’s allowed to 
stay, for a reasonable extra charge. The 
hotel offers everything from pet beds to 
a customised in-room pet dining menu, 
as well as pet-sitting services and toys to 
keep them entertained.

This hotel is also grabbing the at-
tention of property investors with its 
spectacular branded Alef Residences. 
Located adjacent to the hotel, there 
is a limited selection of 104 serviced, 
sea-facing homes spread across eight 
mansions. With a unique floor plan for 
every unit, the sprawling properties are 
available in various types, starting from 
5,000 square feet going up to 15,000 
square feet. The Alef Residences remain 

separate to the hotel yet enjoy access to 
all its amenities – while each mansion 
boasts a dedicated concierge bringing 
the W’s hotel service to residents’ door-
steps. 

The rise of branded residences in Du-
bai is set to see the city overtake New 
York as the global branded residences 
capital by the end of 2019, with a pipeline 
of just over 20 schemes. 

Inspired by the fashion, glamour and 
jet-set lifestyle of Miami Beach, and tout-
ed as “more art gallery than apartment”, 
The8 by IFA Hotels & Resorts will also 
undoubtedly become one of the Palm’s 
most distinguished addresses. 

The8’s design is sophisticated and 
clean with a contemporary touch. Light-
weight architecture and spaciousness 
are carried throughout, from the exteri-
or focus on wide open balconies to airy 
and sleek interiors adorned with modern 
finishes. At eight storeys, this mixed-use 
development will add an additional 300 
units to the Palm Jumeirah’s inventory 
and is comprised of two and three-bed-
room apartments, signature townhouses 
and a limited number of penthouses. It 
will also offer a mix of hotel apartments, 
ranging from one, two and three-bed-
room to a palatial presidential suite – 
each furnished with a bespoke collection 
in collaboration with design house Kenzo 
Maison.

Meanwhile, giving Emirates Hills a run 
for its money are the jaw-dropping XXII 
Carat Villas, an exclusive collection of 22 
luxury mansions set on the crescent of 
the Palm. These regal, Tuscany-inspired 
homes each boast seven ensuite bed-
rooms and a sweeping spiral staircase 
that seems to belong on a movie set – as 
well as artfully selected handmade Ital-
ian furniture. Outside, magnificent pools 

“THE RISE OF BRANDED RESIDENCES 
IN DUBAI IS SET TO SEE THE CITY 

OVERTAKE NEW YORK AS THE 
GLOBAL BRANDED RESIDENCES 
CAPITAL BY THE END OF 2019...”

The Alef  |  Image: supplied
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Nakheel has also confirmed that the 
internationally renowned SUSHISAM-
BA restaurant is set to open next year 
on the 51st floor of the 240-metre-high 
The Palm Tower, which is connected to 
the new mall. The restaurant will offer a 
blend of Japanese, Brazilian and Peru-
vian cuisine, culture, music and design. 
“This will undoubtedly be one of Dubai’s 
most anticipated new attractions, and 
we look forward to the opening of this 
stunning, internationally-renowned ven-
ue,” commented Omar Khoory, managing 
director, Nakheel Malls.

Another Nakheel leisure spot on the 
Palm that’s grabbed attention since 
opening last December is The Pointe, a 
scenic waterfront destination with more 
than 80 restaurants, shops and attrac-
tions including dining, retail and enter-

tainment outlets. There’s also a dine-in 
cinema, a supermarket, and a children’s 
entertainment area. Its centrepiece will 
be a spectacular fountain display, com-
ing soon, with stunning shows that can 
be viewed from the waterfront eateries.  

This is also a great new location for 
events and festivals due to having 1,600 
parking spaces and being accessible by 
bus or taxi – plus a Palm Monorail sta-
tion and boat access from the island’s 
hotels and resorts are on the way.

And watch out this November when 
music superstar and New Rules hitmaker 
Dua Lipa performs at The Pointe on a pur-
pose-built stage on the water. All going to 
prove that the Palm Jumeirah’s party-lov-
ing spirit shows no sign of diminishing, 
even after more than a decade. 

and luxurious landscaping complement 
stunning beach views. The best of the 
collection here comes in at around AED 
92 million (USD $25 million).

Previously, the Palm hasn’t really 
competed is on the shopping front, but 
that’s about to change dramatically. The 
long-anticipated Nakheel Mall, which has 
been under construction since 2015, is 
opening any time now and will be the ic-
ing on the cake for Palm residents.

Set over 4.5 million square feet, the 
commercial hub will span five floors and 
boast more than 300 shops, restaurants 
and leisure attractions, with underground 
parking space to accommodate 4,000 ve-
hicles. The mall will feature two waterfalls 
that cascade down 65 feet, as well as a fine 
dining rooftop plaza with epic views of the 
Palm, Arabian Gulf and Dubai skyline.

“…GIVING EMIRATES HILLS A RUN 
FOR ITS MONEY ARE THE JAW-
DROPPING XXII CARAT VILLAS, AN 
EXCLUSIVE COLLECTION OF 22 
LUXURY MANSIONS SET ON THE 
CRESCENT OF THE PALM”

XX11 Carat  |  Image: supplied

SUSHISAMBA  |  Image: supplied
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ecently, His Highness 
Sheikh Mohammed 
bin Rashid Al Mak-
toum, Vice-President 
and Prime Minister of 
the UAE and Ruler of 
Dubai, took to Twitter 
to express concerns 
regarding oversupply 

in the current market, saying that: “…real 
estate projects need to adjust their pace 
to provide an added value to our national 
economy and avoid becoming a source 
of burden and imbalance to our econom-
ic journey.” This echoed the sentiment of 
many analysts and real estate authori-
ties alike. 

Following these comments, it was 
ordered that a Higher Real Estate Plan-
ning Committee would be established to 
develop a comprehensive strategic plan 
and vision for all major real estate pro-
jects in the emirate for the next ten years.

Membership of the committee in-
cludes the General Secretariat of the 
Dubai Executive Council, Dubai Land 
Department and semi-government de-
velopment companies including master 
developers Emaar, Meraas, Nakheel, and 
Wasl Properties, to name a few.

The objective of this committee can 
be considered twofold. Most obviously, 
to strike a balance between supply and 
demand, but most importantly to shift 
the focus back to quality, not quantity. 

Real estate has always been a key pil-
lar in the UAE economy. At the height of 
the property boom, developers in Dubai 
competed fiercely to outdo one another 
with grand structures – tallest, highest, 
luxurious, ultra-luxurious – nothing was 
too outrageous.

The recent movement of market 
sentiment to the affordable sector has 
seen developers racing to handover and 
launch projects in this niche. So, what’s 
the issue with this? 

Despite projects being launched and 
handed over by different developers, 

what we witnessed was a surge of ‘me 
also’ style developments, lacking inno-
vation, and with communities looking 
increasingly similar. 

As the saying goes, “you can have too 
much of a good thing…” In this instance, 
this has contributed to the issue of over-
supply of specific products, at similar 
price points, in similar sizes, in similar 
locations, all competing for the same de-
mographic. 

and Arabella 2 will all be handed over; 
this amounts to an estimated 3,250 
townhouses. Again, despite being built 
by different developers, the vast majority 
of these homes are within the same price 
range, are between 2,000 to 2,500 square 
feet in size, and in similar locations. 

Circling back to His Highness’ com-
ments regarding “providing added value,” 
this example perfectly demonstrates 
what the Planning Committee aims to 
combat. The requirement of a commit-
tee shows that the market has indeed 
matured and continues to do so. And in 
a market full of opportunities, differenti-
ation is critical. 

In years gone by, we have seen some 
incredible feats of engineering and some 
truly awe-inspiring communities that are 
showcased on a global scale, the Palm 
Jumeirah and the Burj Khalifa to name 
two prime examples. This is the type 
of value-adding infrastructure that has 
defined Dubai – and is what its ruler is 
hopeful developers will revert to. 

In addition to regulating supply and 
indistinguishable projects, the Planning 
Committee will also enable private de-
velopers the opportunity to healthily 
compete and build their credentials in 
the market and be realistic about the pro-
jects the emirate will need to support its 
growth in the next decade.

Looking to more mature, effectively 
regulated markets, such as Singapore, 
the country controls the supply and man-
agement of new land for development in 
an extremely sophisticated way. 

As we move towards the new era in 
the real estate sector, the need for inno-
vation and control of duplicate projects 
is critical for Dubai economically, socially, 
and perhaps even psychologically for the 
next growth phase. 

The new committee is a great exam-
ple of not just looking at the emirate’s 
short-term needs, but preparing and pri-
oritising for the future of the industry. 

“…CONSIDER 
THAT WITHIN 
THE NEXT SIX-
MONTH PERIOD, 
MAPLE 1 & 2, SAFI 
TOWNHOUSES, 
MIRA OASIS 2, 
BELLA CASA AND 
ARABELLA 2 WILL 
ALL BE HANDED 
OVER; THIS 
AMOUNTS TO AN 
ESTIMATED 3,250 
TOWNHOUSES”

Issues arise when too much supply 
hits the market at once. If multiple com-
munities materialise at the same time 
and an influx of the same product satu-
rates the market, we arrive at the situa-
tion where supply completely outpaces 
the demand. 

For example, consider that within the 
next six-month period, Maple 1 & 2, Safi 
Townhouses, Mira Oasis 2, Bella Casa 

The views expressed in this article are those of the author and do not necessarily reflect those of the publisher nor of the Property Finder Group. 

Aron Lomax, Managing Partner at Treo 
Homes, looks at why the new era of Dubai 
developments needs to provide added 
value to the economy, and why the new 
Planning Committee is important

CONTROLLING 
SUPPLY IN 
THE DUBAI 
PROPERTY 
MARKET
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ith its architec-
turally renowned 
man-made islands 
and one-of-a-kind 
skyscrapers built 
on innovative engi-
neering, Dubai has 
always built for the 
future. With these 

ambitious growth plans, navigating the 
balance between supply and demand in 
the real estate sector is a topic constant-
ly in the spotlight.

Ahead of the widely anticipated Expo 
2020, a surge of residential supply has 
entered the market in preparation for 
the event – which is regarded as the 
third-largest global affair in terms of 
economic and cultural impact, after the 
Olympic Games and FIFA World Cup. 

Historically, the country showcase 
attracts millions of visitors during its six-
month span. Whilst analysts constantly 
debate the actual impact of the event on 
the city, it’s estimated that it will signifi-
cantly boost the non-oil-based economy. 
It is also estimated that one of the im-
mediate beneficiaries of this event will 
be none other than the real estate sector.

The Expo site is located in Dubai 
South, in close proximity to Al Maktoum 
International Airport. The 4.3 million 
square metre venue is home to the event 
headquarters and will add an addition-
al number of new homes, schools and 
shopping centres to the city, becoming a 
new community that will long survive the 
event. The new suburb will be well con-
nected to five prime residential locations 
through the new Dubai Metro line, Route 
2020, again, another tangible benefit that 
will remain as a legacy.

Tourism is set to boom with a project-
ed 25 million visitors, which is expected 
to assist with soaking up current and 
upcoming supply in the short term. Ad-
ditionally, it is reasonable to expect that 

the event will attract attention from inter-
national investors, particularly Chinese 
nationals, given the government’s contin-
ued efforts to strengthen ties with China. 

We can see several actions being en-
acted to minimise any potential market 
fluctuations or withdrawal period once 
visitor numbers recede. For example, 
relaxed laws surrounding property own-
ership and new visa rules, including the 
10-year residency visa, will allow the UAE 
to maintain the momentum incited by 
the huge tourism surge after the Expo 
concludes in April 2021. 

As an added layer in addressing con-
tinued oversupply concerns, the recent 
decision to establish a Higher Real Es-
tate Planning Committee will assist in 
managing the forces of supply and de-
mand and regulating the market. 

Having said that, in any market, deal-
ing with market dynamics is no simple 
feat and requires a multi-faceted ap-
proach to be successful. Supply, for one, 
will need to be sustainably reduced, and 
private developers will need to have the 
confidence that they will not face heavy 
competition by government-backed de-
velopers. 

Balancing the sector requires inno-
vation to find its equilibrium point. In the 
next phase of the city’s growth a focus 
on fewer, high-quality projects that add, 
not detract from the sector, are critical to 
progress and avoid imbalance. 

Underlying this is sustainability. Ex-
perts agree that government and private 
sector collaboration across all industries 
will be key to overcoming any challenges 
and will help drive sustainable develop-
ment in the UAE.

It seems fitting that this will likely be 
the key driver for success. After all, the 
Expo’s theme: “Connecting Minds, Creat-
ing the Future,” has three important sub-
themes – Opportunity, Mobility and, yes, 
Sustainability. 

“TOURISM IS SET 
TO BOOM WITH A 
PROJECTED 25 MILLION 
VISITORS, WHICH IS 
EXPECTED TO ASSIST 
WITH SOAKING 
UP CURRENT AND 
UPCOMING SUPPLY IN 
THE SHORT TERM”

The views expressed in this article are those of the author and do not necessarily reflect those of the publisher nor of the Property Finder Group. 

As the biggest event the emirate has 
ever hosted approaches, the question 
of how to maintain equilibrium in the 
property sector looms large, says 
Hind Jouini, Managing Director of 
Real Choice Real Estate Brokers

BALANCING 
SUPPLY AND 
DEMAND AT THE 
DAWN OF DUBAI’S 
EXPO 2020
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 “The ‘French art de vivre’ is 
the passion that transforms 
interiors into unique and 
elegant living spaces”

RADIAN OCCASIONAL TABLE
Inspired by a Corinthian Greek column and 
its top, this table is manufactured in molded 
and enameled ceramic.

Price: Available on request

ROBIN FLOOR LAMP
A panel in oxidised copper, with hand-applied 
patina finish, reflects an adjustable light that 
allows one to control the variation of brightness.

Price: Available on request

SYMBOLE COMPOSITION
A large upholstered sofa, customisable in a range of 
neutral fabric colours. Cushions are upholstered in Jean-
Paul Gaultier fabrics and Cabaret velvet. 

Price: Available on request

BASKET COCKTAIL TABLE
A unique cocktail table with a 
smoked glass top, steel tube legs 
with black lacquer finish.

Price: Available on request

ART DE VIVIRE’: 
‘THE ART OF 
LIVING’
French designer furniture company, 
Roche Bobois celebrates 50 years as the 
unparalleled international leader in high-
end design. Working closely with renowned 
designers and Haute Couture fashion houses, 
Roche Bobois offers a variety of exclusive, 
made-to-order pieces able to be subtly 
customised.
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FENICE CHAIR 
A diverse dining chair with its structure in 
solid beech, available in an exclusive variety 
of fabrics and tones to suit all interiors.

Price: Available on request

ALLIANCE SIDEBOARD 
With an iron base and main composition of defibered 
oak veneer on plywood, this sideboard is the perfect 
complement to the Alliance Dining Table.

Price: Available on request

DECOR

ALLIANCE DINING TABLE
Unique, iron X-shaped legs with an oxidised 
bronze finish, linked by a wooden crossbar and 
top leaf in defibered oak veneer on plywood. 

Price: Available on request

“Roche Bobois takes the best 
of each era and combines it 
with the present time”



PRESTIGE 43 ISSUE NOVEMBER / DECEMBER 201978

COUNTRY FOCUS

Property Finder PRESTIGE 79

TWENTY 
UNFORGETTABLE 
THINGS TO DO IN 
CAPE TOWN

Towering 1086 metres over Cape Town, 
and around 500 million years in the 
making, the spectacular Table Moun-
tain now boasts more plant species per 
square kilometre than the Amazon jun-
gle. For travellers this flat-topped beast 
begs exploration. Trails run the length 
and breadth of the mountain, offering 
exceptional climbing for all levels of ex-
perience and fitness – to reach the top 
takes roughly four hours. Take advantage 
of the large number of qualified mountain 
guides available for hire (offering half and 
full-day climbs) in order to really make 
the most of the experience.

CLIMB TABLE 
MOUNTAIN1

Table Mountain’s younger, smaller broth-
er – the Lion’s Head – is also a must-
climb for hikers. At 669 metres above sea 
level, its peak offers panoramic views of 
the city, Table Bay and the Atlantic Ocean, 
making it a hugely popular destination for 
photographers and a great spot for Insta-
grammers. It takes around two hours to 
reach the top and you don’t necessarily 
need a guide. You can take a taxi or Uber 
to the Lion’s Head parking lot and the trail 
is right there. Simple but amazing.

HIKE UP LION’S 
HEAD2

If you’re already pondering holiday 
ideas for 2020, South Africa’s 
Mother City is a little place that 
packs a big punch. Here are the 
experiences you simply can’t miss 

TEXT: EMMA PROCTER
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ocated on the shore of Table Bay, Cape Town is 
currently one of the hottest tourist destinations 
on the planet. Last year, it was even named in 
the revered Telegraph Travel Awards as the best 
city in the world, no less.

Vibrant, unpredictable, bursting with culture 
and history – it’s a place that will leave your 
senses reeling. And with a couple of direct 
flights a day from the UAE, at around nine-hours 

flying time, getting there is easier than ever. 
Here’s where to go and what to do.

Beautiful South Africa’s Cape Town’s, Mountain and Sea views. Table 
Mountain, Lion’s head and Twelve Apostles  |  Image: Shuterstock
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Back towards the ground, beautiful na-
ture still abounds – notably, in Kirsten-
bosch National Botanical Garden. Ac-
claimed as one of the great botanical 
gardens of the world, it was even named 
“International Garden of the Year” by the 
International Garden Tourism Awards 
Body in 2015. A lush green paradise, it 
slopes down some 1,300 acres from 
Table Mountain through Cape Town’s 
leafy southern suburbs. There’s also a 
Tree Canopy Walkway known as ‘the 
Boomslang’ (or tree snake) that provides 
an elevated spot perfect for birdwatching 
and taking selfies. 

One of the most photographed areas of 
Cape Town, the brightly painted houses 
and quaint cobbled streets of Bo Kaap 
are enough to raise anyone’s spirits. 
Packed full of history and culture, part 
of the neighbourhood’s charm is the mix 
of Cape Dutch and Cape Georgian archi-
tectural styles. You can even enter one of 
the oldest buildings in the area because 
it has been turned into a museum, show-
casing local Islamic culture and heritage. 
Indeed, Bo Kaap is home to South Afri-
ca’s oldest mosque, the palm tree fronted 
Auwal Mosque in Dorp Street.

The Cape of Good Hope is part of The 
Table Mountain National park and is 
along the cliffs of Cape Point, the most 
spectacular area of this nature reserve. 
Originally named the Cape of Storms by 
a 15th century Portuguese explorer, its 
name was later changed to the Cape of 
Good Hope for the optimism it created as 
a trade route to India and Asia. The place 
is a haven for nature lovers watching 
the Atlantic waves crashing against the 
base of the sea cliffs. If you take a picnic, 
watch out for the wild but very friendly 
baboons who have developed a taste for 
sandwiches!

It’s no secret that the Cape is home to 
some of the most beautiful wine estates 
on the planet, beckoning visitors to come 
and savour their world-class produce. 
With more than 300 wine farms in the 
Western Cape – spanning Franschhoek 
and Stellenbosch, Constantia, Paarl and 
Hermanus – touring the winelands with 
a knowledgeable guide is a must. Fortu-
nately, there are loads to choose from, 
including privately driven tours in a luxury 
air-conditioned vehicle.

Cape Town has no shortage of amazing 
beaches, but Boulders Beach in False 
Bay offers something extra special – a 
huge colony of African Penguins, right 
under your nose. In fact, this is the only 
place in the world where you can get up 
close and personal to African Penguins. 
If you’re feeling extra adventurous some 
people even brave the cold sea to swim 
alongside them – assuming they can 
keep up. And Boulders Beach isn’t just 
a great place for penguins, it’s also a 
popular family-friendly swimming beach 
where kids can climb over the boulders, 
explore the rock pools, or swim in the 
cool, clear water.

Browsing the dinky cafés, boutiques and 
vintage shops on Long Street is a classic 
way to spend an afternoon in Cape Town. 
Its row of pretty Victorian buildings 
brings together traditional African crafts, 
spiritual trinkets and trendy bars in a 
way that makes it a great introduction to 
the city as it is right now. Don’t miss the 
treasures available along the Long Street 
Antique Arcade, such as the quality vin-
tage clothes at Mungo and Jemima.

WANDER THE 
KIRSTENBOSCH 
NATIONAL 
BOTANICAL 
GARDEN

ADD COLOUR TO 
YOUR LIFE AT BO 
KAAP 

ENJOY SEA 
BREEZES AT THE 
CAPE OF GOOD 
HOPE

TAKE A CAPE WINE 
TOUR 

HANG OUT WITH 
THE PENGUINS AT 
BOULDERS BEACH

HIT THE SHOPS ON 
LONG STREET

Penguins at Boulders beach  | Image: Shutterstock

Entrance of Waterford Estate winery in Stellenbosch  |  Image: Shuterstock
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If Cape Town is the Riviera of South Afri-
ca, then Camps Bay is its beating heart. 
A stay in the Mother City simply wouldn’t 
be complete without a visit to the Camps 
Bay strip, renowned for its beaches, gas-
tronomy, nightlife and beautiful people. 
Keep things classy with a visit to POD 
Camps Bay, an uber-hip 17-room bou-
tique hotel near the beachfront, beloved 
for its glass walls and glamorous bar that 
opens onto a 55-foot lap pool with sea 
views – one of the more exclusive places 
to enjoy the dazzling sunsets.

The only thing that’s better than watch-
ing a great cult classic movie is watching 
one under the stars. During the warmer 
months, Cape Town’s Galileo Open Air 
Cinema (www.thegalileo.co.za) screens 
dozens of movies from across the years 
in a truly unique selection of locations – 
botanical gardens, old quarries, rooftops, 
wine farms, and even an old castle.  

Another hot spot at Camps Bay is the ex-
clusive Chinchilla rooftop bar and restau-
rant. A stunning place for people-watch-
ing while sipping superior cocktails, it 
is the first of its kind in Camps Bay and 
touted as the location for both the dis-
cerning diner and the sundowner set. 
Don’t miss their house special – a Vanilla 
Orange Pomegranate Margarita.

The beachside suburb of Muizenberg is 
the main surfing spot in Cape Town and 
home to a large surfing community, cen-
tred on the popular ‘Surfer’s Corner’. With 
its uniform, gentle waves it’s also the per-
fect place to learn the sport. Book a les-
son or two at Gary’s Surf School, which 
has been in operation since 1989. If it 
turns out you’re not a natural, never mind, 
there’s a wide selection of restaurants, 
cafes, and coffee shops lining the strip.

Since opening in 2017, Cape Town’s 
glamorous Silo Hotel has already made 
it onto the Condé Nast Traveller’s Hot 
List – and for good reason. Known as 
‘the hotel above a museum,’ it occupies 
six floors above the amazing Zeitz Muse-
um of Contemporary Art Africa (MOCAA) 
and towers above the V&A Waterfront. 
The Silo has 28 elegant rooms, including 
a chic penthouse, and boasts a deluxe 
couple’s spa and great dining options. 
With interiors designed by Liz Biden – 
known for her eye for the unusual – the 
hotel is packed with exquisite pieces of 
furniture and exotic fabrics. Seriously In-
stagram-able 

If you’d rather be staying in a private villa 
than a hotel, Compass House in Bantry 
Bay is the one for you. With only eight 
rooms, this hidden gem nonetheless 
has the look and feel of a grand beach 
villa. The hotel’s entrance foyer opens out 
into a large, open plan living and dining 
space, leading onto a patio with tables 
for dining, and a seating area. The guest 
rooms are over three levels, and each 
has a well-furnished balcony or terrace. 
A blissful escape.

ORDER A 
SUNDOWNER 
AT POD, 
CAMPS BAY

WATCH A 
MOVIE UNDER 
THE STARS

CHILL AT 
CHINCHILLA, 
CAMPS BAY 

LEARN TO 
SURF AT 
MUIZENBERG

CHECK INTO 
THE UNIQUE 
SILO HOTEL

UNWIND AT 
COMPASS HOUSE, 
BANTRY BAY

Beach Boxes at Muizenberg Beach  |  Image: Shutterstock
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For a social dining experience like no oth-
er, foodies can enjoy a shared feast of six 
carefully constructed courses hosted by 
the enigmatic Chef Lapo Magni – in his 
own home (laposkitchen.com). All the 
way from Tuscany, this talented chef has 
brought his Mama’s treasured recipes to 
Cape Town – and people are raving about 
them. Lapo’s passion extends beyond his 
Italian roots to include fresh seasonal, 
sustainable and ethical produce, all mir-
rored in his exceptional dishes. 

Woodstock is an edgy, evolving neigh-
bourhood where hipster cafes, veggie 
eateries and galleries occupy old facto-
ries covered with vivid murals. A space 
full of breath-taking public artworks, it 
seems like there’s a mural on every block. 
Cape Town’s tough anti-graffiti laws 
mean there’s less public art than you 
might otherwise expect throughout the 
city, so come here to see the Capetonian 
landscape at its most vibrant.

An achingly trendy and wildly popular 
Saturday food market in Woodstock’s 
Biscuit Mill development, Neighbour-
goods food market is home to dozens of 
independent businesses – and the qual-
ity of fare on offer is astonishing. Expect 
to snack your way through everything 
from biltong (a popular local dried, cured 
meat) to Black Forest gâteau via fresh 
juices, coffee and craft beer.

South Africa has a rich but extremely di-
visive history. One of the most inspiring 
things to do in Cape Town is to try and 
understand it all by visiting Robben Is-
land (www.robben-island.org.za) where 
the indomitable Nelson Mandela spent 
18 years incarcerated. Meanwhile, the 
District Six Museum (www.districtsix.
co.za) provides valuable context to the 
time.

Step well off the beaten track to discov-
er a hugely popular Sunday afternoon 
hangout spot – the legendary Gugulethu 
restaurant, Mzoli’s. A no frills township 
destination, Mzoli’s is essentially a butch-
ery with literally bucketloads of meat on 
display. But it’s in the backyard where 
the magic happens, as a team of expert 
braaiers (barbecuers) cook your meat 
over open flames – all you need to do is 
hand your bowl to one of them and wait. 
Best enjoyed as a group.

Want to test your nerves to the limit? 
Great White Shark cage diving is now 
hugely popular with tourists in South 
Africa because it has some of the best 
sites in the world for viewing these mag-
nificent predators in their natural habitat. 
Cape Town has several respected shark 
cage diving operators who will see that 
you get the most out of the experience – 
while ensuring your complete safety.

SAMPLE TUSCAN 
DELIGHTS AT 
LAPO’S KITCHEN, 
NEWLANDS 

TAKE IN 
WOODSTOCK’S 
ECLECTIC PUBLIC 
ART 

EAT AND 
EXPLORE AT 
NEIGHBOURGOODS 
FOOD MARKET

LEARN LESSONS 
FROM THE PAST AT 
ROBBEN ISLAND

ENJOY A MEAT 
FEAST AT MZOLI’S

GO GREAT WHITE 
SHARK CAVE 
DIVING

Robben Island  |  Image: Shutterstock

Underwater view of a great white shark swimming near the surface during a cage diving trip in 
False Bay, Cape Town  | Image: Shutterstock

Lapo’s Kitchen

Biscuit Mill, Cape Town  |  Image: Shutterstock
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NEWLY 
RENOVATED VILLA

Polo, Casablanca, Morocco

Contact: iVendi.ma
T: +212 06 53 43 99 69
E: mail@ivendi.ma

Situated in the peaceful neighborhood of Polo, this luxury villa has 
been recently renovated. The property reflects modern design 
throughout and boasts high-quality finishings. This 3-bedroom 
home features abundant expansive living space, perfect for families. 
The exterior of the property is surrounded by luscious rich greenery 
and features a large private swimming pool to the rear.

3 bedrooms • 3 bathrooms • fully-fitted kitchen • private 
garden • private swimming pool • balcony • covered 
parking • built-up area: 3,767 sq. ft.

Asking Price: MAD 7,200,000

LISTINGS MOROCCO LISTINGS MOROCCO

LUXURIOUS GOLF 
RESORT

Al Maaden Golf Resort, 
Marrakech, Morocco

Contact: In Marrakech
T: +212 06 62 06 70 11
E: inmarrakech01@gmail.com

This contemporary, 2-story villa is nestled in the heart of the 
prestigious, Al Maaden Golf Resort. The plush, green surroundings 
promise a serene and pleasant environment, all just a few 
kilometers from the hustle and bustle of downtown Marrakech. 
Luxurious interiors have been professionally designed throughout. 
The exterior of the property offers a vast amount of outdoor living 
space including a private garden, plunge pool and rooftop terrace, 
ideal for entertaining.

4 bedrooms • 5 bathrooms • fully-fitted kitchen • private 
swimming pool • jacuzzi • private garden • rooftop terrace 
parking space • built up area: 7,158 sq. ft.

Asking Price: MAD 21,247,600

1 MAD = 0.10 USD
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LISTINGS BAHRAIN LISTINGS BAHRAIN

SEASIDE SERENTIY
LUXURY
SEA VIEW VILLA

Najmah, Amwaj Islands, Muharraq 
Governorate, Kingdom of Bahrain

Durrat Marina, Southern 
Governorate, Kingdom of Bahrain

Contact: Christopher Santos Cabarong
T: +973 33 112 349
E: christopher@alforsa.net

Contact: Durrat Marina
T: +973 66 668 882
E: sales@durrat-marina.com

1 BHD = 2.65 USD

Seaside serenity is now within your reach. Located on the shores of 
the Najmah Islands, this 5-bedroom villa is pure paradise, comprising 
of breathtaking beach views. Its unique design style combines 
contemporary luxury and comfort which is reflected in the cool neutral 
colour scheme and tone throughout.

5 bedrooms • 6 bathrooms • maids room • fully-fitted 
kitchen • sea views • private swimming pool • gym • direct 
beach access • parking space • built-up area: 5,791 sq. ft

Located on the southern coast of the Kingdom of Bahrain, Durrat 
Marina is set to redefine contemporary living. This upscale 
development offers residents uninterrupted sea views, a rich maritime 
environment and the warm, deep blue waves of the Arabian Gulf. 
Modern finishes are consistent throughout the property including a 
fully fitted kitchen and expansive living space. This iconic waterside 
residence provides world-class lifestyle and leisure facilities with an 
infinity pool, a fully equipped gym, children’s play area as well as being 
within walking distance of the beautiful marina. 

2 bedrooms • 3 bathrooms • fully-fitted kitchen • balcony 
infinity pool • sea views • parking space • built-up area: 
1,561 sq. ft

Asking Price: BHD 370,000

Asking Price: BHD 110,136
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LISTINGS LEBANON LISTINGS LEBANON

LUSH GREEN 
LANDSCAPES

LUXURY GATED 
COMMUNITY VILLAS

Monteverde, El Metn,
Mount Lebanon

Ohana Hills, Damour,
Mount Lebanon

Contact: Kikano Achcar Developers
T: +961 3 289 746
E: info@kadevelopers.com Contact: Ohana Hills 

T: +961 3 775 006 
E: ohanahills@outlook.com

Monteverde Village enjoys prime positioning overlooking the 
mountains and surrounded by lush green landscapes. The project 
features 6 independent blocks, all boasting modern architectural 
character and designed with natural stone. 3 to 4-bedroom options 
are available, all with varying floor plans and layouts to suit all 
lifestyles.  

3 to 4-bedroom options available • fully-fitted kitchens 
views of the mountains • balconies • covered parking
built-up area: starting from 2,045 sq. ft.

Overlooking the Damour seaside, Ohana Hills is a gated community 
comprised of luxury duplex and triplex villas, each complete 
with their own private garden and private pool. Situated just 15 
minutes from Beirut International Airport, these stunning villas are 
considered amongst the prime real estate projects in the region, 
promising residents a calm and serene lifestyle.

3-4 bedroom options available • duplexes and triplexes 
available • maids room • fully-fitted kitchen • private 
garden • private swimming pool • access to country 
club and sports center • due for completion: 2021 
built-up area: starting from 1,937 sq. ft.

Asking Price: Starting From USD 418,000

Asking Price: Starting From USD 390,000
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LISTINGS EGYPT LISTINGS EGYPT

EXCLUSIVE GATED 
COMMUNITY SERENE VILLA

Le Reve, El Katameya Compounds, 
New Cairo City, Cairo, Egypt

Alba Spendia, Uptown Cairo, Egypt

Contact: Mohamed Saad  
T: +20 11 499 90699
E:  m.saeid@theaddressinvestments.com

Contact:  Ahmed Abdel Fadil 
T:  +20 12 266 00677
E:  info@platinum-egypt.com

This 5-bedroom, standalone villa is nestled in the luxurious La Reve 
compound. Rich with Mediterranean influences and surrounded by 
lush greenery and waterways, residents can enjoy utmost privacy. 
La Reve is situated at the entrance of New Cairo, and consists of a 
collection of 120 villas within a gated community.

5 bedrooms • 7 bathrooms • maids room • fully-fitted 
kitchen • balcony • private garden • access to pool and 
gym facilities • covered parking • built-up area: 6,727 sq. ft.

This 4-bedroom villa is situated in the serene community of Alba 
Spendia and offers an elevated view over Uptown Cairo and the 
Uptown Golf course. High quality finishes feature throughout the 
property including floor-to-ceiling windows and an ornate style 
staircase which acts as the centerpiece of the living area. The 
complex itself includes a shopping center as well as a number 
of recreational and sports facilities allowing residents to enjoy 
suburban tranquility with city center convenience.

4 bedrooms • 4 bathrooms • maids room • fully-fitted 
kitchen • private garden • private swimming pool • covered 
parking • built-up area: 3,929 sq. ft.

Asking Price: EGP 17,000,000 

Asking Price: EGP 16,900,000

1 EGP = 0.060 USD
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LISTINGS SAUDI ARABIA LISTINGS SAUDI ARABIA

STYLISH VILLA WITH 
SEA VIEW MODERN DUPLEX

Al Loaloa, Jeddah, Saudi Arabia An Narjis, Riyadh, Saudi Arabia

Contact: Ibrahim Affash
T: + 966 50 445 8958
E: affash@alhammadholding.com 

Contact: Sales Department
T: +966 92 000 2575
E: sales@kinan.com.sa

1 SAR = 0.27 USD

This modern and contemporary villa combines luxury living with 
comfort. Five bedrooms and three spacious living areas makes 
this home perfect for family living. A private pool offers the 
ultimate in relaxation and tranquility.

5 bedrooms • 6 bathrooms • maids room • fully-fitted 
kitchen • 3 large living areas • private swimming pool 
sea view • built-up area: 3,617 sq. ft.

Masharef Hills is the ideal location for those seeking a quiet, practical 
and enjoyable lifestyle. This 2-bedroom duplex has been designed 
using contemporary and monochrome finishes throughout creating a 
bright and open living space.

2 bedrooms • 2 bathrooms • maids room • fully-fitted 
kitchen 2 spacious living areas • covered parking • built-up 
area: 1,378 sq. ft.

Asking Price: SAR 2,150,000 Asking Price: SAR 525,000
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VELOCITY

A SHOCK 
TO THE 
SYSTEM
Lotus – famous for twice being the 
wheels of James Bond and the butt 
of many a joke about unreliability – is 
forging ahead with a hypercar that defies 
logic and pushes boundaries like few 
have attempted before 

TEXT: KEVIN HACKETT / IMAGES: NEWSPRESS

VELOCITY
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ho doesn’t love a good acronym? And for 
motoring enthusiasts, the most tired and 
sorely tried of all is surely the explanation 
of what Lotus really stands for: “Loads Of 
Trouble, Usually Serious.” 

Hilarious. Yet it’s not without any 
grounding, especially if you speak with an-
yone who actually owns a Lotus. They’ve 

always been desirable cars owned by people who, by necessity, are 
either good at fixing things themselves or have the money for other 
means of transportation while paying for someone else to maintain, 
repair and restore their toys. A Lotus, whatever its vintage, is at the 
very least a fascinating piece of design and this – the all-new Evija 
– is ruffling feathers among the party faithful like no model before it.

Look at the badge and you’ll see a strange, yet decipherable col-
lage of letters above (and writ larger than) the brand name: ACBC 
– the initials of one Anthony Colin Bruce Chapman, an indisputa-
bly genius engineer and designer who founded Lotus Cars in 1952 
with £25 borrowed from his fiancé. Above anything, Chapman val-
ued lightness in construction. While other manufacturers were busy 
seeking more and more power, Chapman concentrated on keeping 
weight to a minimum and making cars handle like nothing else on the 
market – something Lotus is still known for today. “Simplify, then add 
lightness” was his personal mantra, so quite what he would make 
of the 1,680kg ‘in lightest specification’ and technologically complex 
Evija, one can only speculate.
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VELOCITY

onslaught remains to be seen.
The cabin is an interior of master-

piece minimalism. Just look at the centre 
console bisecting it, where all the major 
controls normally scattered around a 
dashboard reside – it’s a thing of beauty 
that Bang & Olufsen would be proud of. 
In fact, wherever you look on the Evija, it’s 
nigh on impossible to relate it to any Lo-
tus before now.

Its slippery body is a magnificent fu-
sion of form and function, designed for 
exceptional efficiency on every level, with 
the most dramatic element being the 
‘Venturi’ tunnels that pierce each rear 
quarter. Inspired by Le Mans endurance 
racecars, they optimise airflow by direct-
ing it through the car’s physical structure, 
as opposed to under and over it. This 
delivers not only superior aerodynamics, 
but huge amounts of downforce, which 
Lotus is claiming will make the Evija a 
formidable track day weapon.

VELOCITY

In times past, these claims could right-
ly be viewed with suspicion and derision, 
as Lotus has been massively prone to 
over promising and under delivering. Now, 
though, the British outfit is under the own-
ership of Chinese giant, Geely, which also 
owns Volvo. Geely’s pockets are extraordi-
narily deep and Volvo’s current products 
are the best they’ve ever been, which 
bodes well for the oft-beleaguered Lotus. 

In one respect, the Evija has already 
done its job – it has thrust Lotus back un-
der the spotlight and people are excited 
about it again. The next models to emerge 
from the Norwich factory will be more con-
ventionally powered and more reasonably 
priced but they will no doubt have at least 
some of this exceptional car’s technology 
under the skin. After decades of struggle, 
finally some light for one of the most sto-
ried and influential carmakers of all. 

Say “Ev-ee-yah”, not “Ev-ee-jah.” Lotus 
says it means ‘the living one’, which might 
not be the most appropriate moniker for 
something that’s powered by electricity, 
but it certainly looks the part. For tradi-
tional enthusiasts and customers, a Lotus 
without an internal combustion engine will 
be a step too far, so the company is in the 
middle of an international charm offensive, 
touring the Evija around the world while the 
order book is filled. Just 130 will be made 
and, should you be interested, be prepared 
to drop at least Dh7.6 million plus taxes.

What will buyers get for their money? 
Serial bragging rights for starters, because, 
with a power output its maker claims to be 
2,000hp, along with a frankly unthinkable 
1,700Nm of torque, this will be the world’s 
most powerful production car. To put that 
torque figure into perspective, in a tug-of-
war, you could put four Lotus Evora Sport 
410s at the other end of the rope and still 
not out-pull the Evija.

LOTUS EVIJA 
SPECIFICATION

PRICE from Dh7.6 million

POWER 
SOURCE

Lithium-ion 
rechargeable batteries 

GEARBOX N/A

POWER 2,000hp

TORQUE 1,700Nm

RANGE up to 400km per charge

RIVALS Millennium Falcon, 
Hyperloop

“ITS SLIPPERY BODY IS A MAGNIFICENT 
FUSION OF FORM AND FUNCTION, 
DESIGNED FOR EXCEPTIONAL EFFICIENCY 
ON EVERY LEVEL”

Lotus isn’t making any claims about 
being the fastest, at least not yet, be-
cause so far the only testing that’s been 
done has been virtual. What the company 
is saying, however, is that its maximum 
speed will be more than 340kph and the 
0-100 sprint will take fewer than three 
seconds – fairly standard for today’s 
hypercars, which shows how far design 
and engineering has come over the past 
decade and, frankly, how crazy the chase 
for astronomical figures, unattainable in 
the real world, has become.

At the heart of the Evija is a 
mid-mounted 2,000 kW battery pack. 
That means it’s eight times more power-
ful than a Formula E racecar, generating 
enough electricity to boil more than 1,600 
domestic kettles. The energy is trans-
ferred to four individual motors – one 
for each wheel – and is available at all 
times, in one breathtaking hit. Quite how 
its bespoke Pirelli tyres will cope with this 
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AUTOMAX

Mercedes-Benz CLA 200

NAJEM MOTORS FZE

Jeep Grand Cherokee

YEAR 2020     KM 0     AED 229,999     CONTACT +971 52 772 7707

YEAR 2019     KM 0     AED 180,000     CONTACT +971 56 612 4545

YEAR 2019     KM 0     AED 279,000     CONTACT +971 50 477 3348

MOHAMMAD AL KARAK DIAMOND CLASS MOTORS

Ferrari 488 GTB Bentley Continental GT

MOHAMMAD AL KARAK

Rolls-Royce Wraith

YEAR 2016    KM 60,000     AED 665,000     CONTACT +971 52 833 9462

YEAR 2016     KM 45,000     AED 550,000     CONTACT +971 52 833 9462 YEAR 2015     KM 45,500     AED 333,000     CONTACT +971 50 477 3348

DIAMOND CLASS MOTORS

Tesla Model S 75 D
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DUBICARS

YEAR 2020     KM 0     Ask for price     CONTACT +971 56 113 4431

SAHARA MOTORS

Toyota Supra GR Premium 3.0L
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DUBICARS

AL SUMOOD USED CARS TRADING LLC

Mercedes-Benz G 63 AMG
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YEAR 2019     KM 0     Ask for price     CONTACT +971 56 612 4545

TESLA MOTORS L.L.C

Mercedes-Benz S 650 MAYBACH

SARDAR AUTO

Bentley Bentayga Speed

DRESDEN USED CARS

Mercedes-Benz G 63 AMG

YEAR 2020     KM 0     Ask for price     CONTACT +971 55 550 1986

YEAR 2018     KM 36,790     AED 587,000     CONTACT +971 58 961 3113

YEAR 2020     KM 26     AED 1,399,000     CONTACT +971 50 926 6193

ROYAL MOTORS LEVANT AUTO TRADING

Lamborghini Aventador Hermes Edition Porsche Macan S

YEAR 2015     KM 8,000     AED 990,000     CONTACT +971 52 934 0555 YEAR 2015     KM  46,000     Ask for price     CONTACT +971 52 611 1107

AL MIRAGE MOTORS

Lexus LX 570 S

YEAR 2019     KM 0     Ask for price     CONTACT +971 50 655 5011
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