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OBJECTIVE |

Crunch workshop is a
" gathering of social medio
content creators of all sizes
in helping young creators
create more quality content
and grow their channel
through sponsorship.
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We wanted Q very
insta-worthy place, with
loads of brands that could
interact directly with the
influencers, with hands-on
experience on how to take
instagram  photos  that
would gather |oads of
engagement.

EXPECTATIONE

We were afraid we won't
get enough influencers to
come 1o the event as we
were a orand new
company. But we made it!




THE SPONSORS




THE SPEAKERS
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We brought toget her'a group of people \Wagle
believed in our vision to grow aspiring.content

creators. S




THE
BRAND

we were honored 1o have
Tan Sri Vincent Lee, the
honorary lifetime president
ot 4As Advertising Board 1o
officiate the event. He also
shared dapout his piggest
advice for young daspiring
creators.

MDEC supported the
HSushiVIACRUNCH  event
and shared their godals to
support the New Medid
community and grow the
New  Media community.
According to MDEC’s VP of
Creative Content and
lechnologies, he hopes
that MDEC and SushiVid
will work together to fuel
their growth together.

Lazada has been a huge
supporter of SushiVid and
they brought along brands
such as Coca-cola, JBL and
BLU. At the event, Roberto
Mata, the Head of Online
Marketing at Lazada
shared about their affiliate
mMmarketing program tor our
nfluencers.




OTHER §
ATTRACTIONS |

Other brands supported us by providing

awesome door gifts, lucky draws and
more...

cvery participant went home with a JBL

earphones and 6 BLU mobile phones

were dawdarded to our best instagram

DOSts.




We didn’t expect but we
had influencers such as

CODY HONG

YouTuber with 114 000 subscribers

Celebrity

DJJASON

N of
...

TV Host

LISA WONG .
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RAV MAK -

YouTuber with 200,000 subscribers
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who have come to
grace our event.
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THERES SULTS

”event deSpite
gkend .
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SudhtVid
KEY SHARING

.
SU,ECe ullg paid out. .. ..
RM350 ooo to long-tail mflo‘ér‘i':’“’é“"?s in tﬁ?s‘ﬁgﬁﬁo’m“j
months. She also announced SushiVid’s future plans
that includes new blogger integration and the
introduction of a monthly pricing plan for brands

wanting to engage in influencer marketing.




WHO IS

SushiVid?

We are a company with a vision to enable
anyone to become an influencer. A technology
platform that helps influencers find gigs online

pro actively and efficiently.

We are ridiculously transparent, makes no
contracts whatsoever with.any influencers and
we don’t sell Sushi.
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