X

How to Choose Credit Risk Scoring Model
-The Aftermath of Strike-
New approach is needed
Moratorium Business is NOT usual t At Risk Debtors

Pandemic Recession

Current credit approval process |

Customer apply Lender input
C / loan to lender client data
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Manual check for
loan approval

. ( Client’s Data ) Using external credit scoring
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ML driven (Dynamic Model)

Enhanced

Al & Big Data Faster & more accurate than traditional CRS

Approach Analytics

Alternative Data (Digital Footprint etc)

Results: Minimise Non Performing Loan (NPL), but optimise new loan business!
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Understand the Objectives...

)

F

)

%
f Y

X

KEWMANN

Predict & influence

’
Monitor Borrower’s Adaptive Scoring Improve Scoring
Behaviour System System
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Customer data updated Scoring will adapt to data .
. . Enhance lending process
time to time change
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Historical installment Specific score based on own Less time spent assessing

payment data customer
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Assess customer’s creditworthiness that shows customer’s capability to repay loan
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The Desirable Characteristics...

1. Reduce non-performing loans and increase ROI with alternative data

Aggregate data Analyze customer journey Build decision framework

Across lines of business
Savings, cards, loans

Eliminate data silos
Holistic customer view

Key characteristics
Identify trends and patterns

External factors
Market trends, gaps, risks
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Touch points
Track customer across channels
Systems and structures
Interactions and experiences
Improvements
Pain points and opportunities

Predictive analytics
Modelling and machine learning
v

Reduce Risk
Decrease Non-Performing Loans

Optimise Revenue
Product and services

Mitigate operational and business risk with credit scoring
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2. Leveraging the online unstru
Turning Digital Footprints

Activities in the
digital world?

»

ctured data sources
=) Digital Footprint Scores

RFM Analysis
Recency?
Frequency?
Monetary

»

Multiple

Out of scope,
to be filtered

N

Does the lead exists
in digital world?

LI

sites?

User

name \‘\' 8

User contact

| User frequencies

User activities

Value?
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Digital Footprint
Score

@/ Good
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Generate new potential customer base
Existing customer retentions

Targeting existing customers for new
products

3. Mitigating operational risk through ML based scoring engine

- e Scoring Engine -
v
. Score Card

v

Crawlers Dashboard

Internal Data External Data

== Bill Payments

Applicant Data

Loan Payments Credit Bureau

Browser Data E-Commerce
Telco TopUp Digital Footprint

Transactions
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Stock Data
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Analytics and Output Layer

Data Layer

Faster output than
traditional credit risk
scoring and increased
accuracy

Train and tune model

Pre-built predictive models
for scoring engine

Extract important features to
create predictive model

Ingest data from internal and
external (traditional/non-
traditional) data sources
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4. Provide “Discriminated Pricing Strategy” for Medium Risk Customers

Low riskIustomer Immediate accepted
80% - 100%

Customers with credit score in this range score can get
immediate approval.

v
V'
Deliberated
Customers with credit score in this range score needs
Medium risk further processing and final scoring to get credit approval.
35% - 79% customer “Discriminated Pricing” made possible. Recommendation
of different:
. Interest rate

. Tenure

. Loan amount j
—_—
i
0% - 34% clil:sgtl:)::‘SeI: Customers with credit score in this range score should be
l rejected or add more condition to get credit approval

More details on a webinar recap video:

https://youtu.be/-denSPltlck

Contact us:

https://info.kewmann.com/predict_future influence now/contact_us/
Visit our website:

https://www.kewmann.com/
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https://www.linkedin.com/company/kewmann/
https://www.facebook.com/kewmann
https://twitter.com/kewmann
https://youtu.be/-denSPltlck
https://info.kewmann.com/predict_future_influence_now/contact_us/
https://www.kewmann.com/

