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WHY A RETAIL CONFERENCE?

#BFMROCKS

ENTERPRISE R.O.C.K.S

If you’re in the retail business, whether online or offline, 

chances are you’re already feeling the pinch of the current economic climate. 

Even Warren Buffett sold off his Walmart stocks! 

Does this mean the future of retail does not lie in brick and mortar sales? 

BFM Enterprise R.O.C.K.S. will bring together retail entrepreneurs so you can 

learn the inner workings of rock’in it in the Malaysian retail market. 

WHO SHOULD ATTEND?

A PRODUCT LOOKING TO DISTRIBUTE

A PHYSICAL SHOP

AN E-COMMERCE PLATFORM

TECHNOLOGY SOLUTIONS FOR RETAILERS

SETTING UP A RETAIL STORE

REDESIGNING YOUR RETAIL EXPERIENCE

EXPLORING DATA MARKETING

OR THINKING
ABOUT :

DO YOU HAVE :



Speaker :

1000AM My (Retail) Generation!

9.00AM Dazed & Confused between Offline & Online

11.00AM COFFEE BREAK

11.30AM DON'T STOP BELIEVIN' IN TRADITIONAL RETAIL

Speakers :

Think about Amazon. Then, Amazon Go. The new frictionless walk in/walk 

out concept grocery store. The best mix is now interweaving digital technology 

with an offline shopping experience. So find out how to create the right mix 

to better interact with customers, market your products and hire talent. 

Yes, we learnt how e-commerce is changing the market. But the reality is, 

a majority of Malaysian SMEs are still traditional players. So, this one goes 

out to you strong conventional retail strategy believers. In today’s highly 

complex marketplace, how do you decide prices, negotiate terms for shelf 

spaces and distribution? 

8.00AM REGISTRATION & MORNING REFRESHMENTS

Talkin ‘bout my generation, e-commerce isn’t gonna f-f-fade away anytime 

soon. Folks at Ipsos are giving us insights on the converging market spaces 

in the context of Malaysian retail. They will decode the consumer behaviour 

trends, provide a fresh perspective on ‘connected consumers’ and how the 

emerging retail formats should influence ‘consumer path to purchase’.

Speakers : 

8.50AM

AGENDA
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Moderator : Freda Liu

Moderator : Freda Liu

Moderator : Freda Liu

Christy Ng, Founder, ChristyNg Shoes

Lim Sheng Feixiang, CEO, Major Drop

Danny Chua, Head Of Payments, Enterprise Maxis Berhad

Hans-Peter Ressel, CEO, Lazada Malaysia

Chris Yong, Founder, Skinworkz Sdn Bhd

Nicholas McLaren, Head of Country, DKSH Malaysia

Dang Tai Luk, Founder, myNEWS.com

Arun Menon, Director, Ipsos Public Affairs & Loyalty

Jane Lattimore, Director, Ipsos Marketing

malek's welcome address



Learning the hard way, Lisette Scheers is the designer behind many of 

The BIG Group’s restaurant interiors as well as the creator of Nala Designs. 

Her lifestyle products are recognisable because of her signature silkscreen 

prints and are now available from France to Japan. But her success comes 

from almost a decade’s worth of hard work. Learn how she grew her passion 

to operate an interior design agency, cafe, retail outlets and an ecommerce 

platform of her products.

12.30pM NO INSTAGRAM, NO BUSINESS

Speaker :     Lisette Scheers, Founder, Nala Designs

Omnichannel is the buzzword for retail this year. It’s about true continuity 

in your customers’ purchasing experience. “Convenience” is being redefined 

because consumers’ buying behaviour is changing. Are you evolving with 

this change?

2.30pM MORE THAN JUST ANOTHER BRICK IN THE WALL

 1.15pM Lunch, networking & exhibition

What’s loyalty in the world of a distracted, fragmented and complex 

marketplace? Data will be your best of friend when it comes to marketing. 

We get real life strategies from our speakers on picking the right analytics 

and how they zero-in on ideal audiences.

3.30pM I WANT YOU TO WANT MY PRODUCTS

Speakers : 

4.30pM lucky draw, exhibition & end

Speakers : 

AGENDA
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Moderator : Audrey Raj

Hugh Koh, Founder, Pestle & Mortar

CK Wong, Founder, eCommerceMILO

CC Ngei, Feruni Ceramiche

Moderator : Audrey Raj

Yeoh Chen Chow, Co-Founder, KFIT/FAVE

Vince Tan, Founder, Shock Media

Amit Sutha, Managing Director, UM Worldwide

Gabriyel Wong, Product Director, Expedia Asia

Moderator : Angeline Teh
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SPEAKERS

HANS-PETER RESSEL
CEO, LAZADA MALAYSIA

Hans-Peter Ressel is the Chief Executive Officer of Lazada Malay-

sia. As the CEO, Hans-Peter is the driving force for the Lazada 

brand across Malaysia and is responsible for bringing products 

and brands to online shoppers in Malaysia. He is responsible for 

developing comprehensive plans to ensure the success of Lazada 

Malaysia.

LIM FEIXIANG
CEO, major drop
Lim Feixiang currently lead a team of young and hungry 

individuals with Major Drop - a click and mortar street-lifestyle 

store in Kuala Lumpur. He began his career in marketing and 

advertising at Wago - a creative agency that focused on unique 

events and digital marketing that bridged the offline and online. 

His tertiary years at Monash University inspired him to dive into 

the world of building businesses with entrepreneurs and he is 

passionate about growing teams to achieve great things with 

hard work and never forgetting to have fun while doing it.

YEOH CHEN CHOW
co-founder, FAVE/KFIT

Chen Chow is the co-founder of Fave Group, fast growing 

online-to-offline local commerce. Fave Group acquired Groupon 

Malaysia, Singapore and Indonesia recently, and also is operating 

KFit. Prior to this, Chen Chow was Regional Operations Director of 

Groupon Asia Pacific, Product Manager of JobStreet.com, and 

Management Consultant of Accenture. He is an Eisenhower 

Fellow and an alumnus of Cornell University. 



HUGH KOH
founder, pestle & mortar

Pestle & Mortar Clothing is one of the leading streetwear labels 

from South East Asia. Their apparel has been donned by the likes 

of Steve Aoki, Skrillex, Greyson Chance and a slew of other 

celebrities. Hugh is at the helm of the creative team and was

named ‘Malaysia’s Man of the Year’ in the style category by 

Augustman magazine in 2013.  Hugh was also selected for 

Prestige top 40 under 40 in 2015 and a recent accomplishment 

includes 2016’s H-Artistry Fashion Design selected contributor. 

LISETTE SCHEERS
founder, NALA DESIGNs

Lisette’s philosophy is rooted in wanting to Make the World 

Beautiful; and in 2014, she introduced a series of new brands:

L.Inc, an invigorated reincarnation of La Scheers Co; DR.Inc, a 

quaint boutique coffee house-cum-fine dining haven; TH.Inc, an 

arts academy for insatiable art lovers with a craving for creativity; 

and Nala Designs, which intertwines South East Asian heritage 

with a range of unique and colourful items. She credits her 

daughter Nala for being the lustrous spark that evokes within her 

an infinite flow of ideas; and in return, she is resolute on demon-

strating to her young daughter that, with a vivid imagination and 

an indestructible drive, there is nothing she can´t achieve.

VINCE TAN
founder, SHOCK MEDIA
Vince Tan is one of the first Malaysian with internet access 

back in 1993, and he co-founded Shock Media Studio, one of 

the fastest growing digital agencies in Malaysia. Shock Media 

Studio has grown to a team of 50 within first 4 years and has 

helped over 500 clients.
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NICHOLAS McLAREN
head of country, DKSH Malaysia

Nicholas McLaren joined DKSH Malaysia, the Malaysian entity of 

Swiss-based DKSH Holding Ltd, as Head Country Management 

and Group Finance Director in 2015. His experience in DKSH, the 

leading Market Expansion Services provider with a focus on Asia, 

has given him valuable market insights into the retail industry in 

Malaysia and the region. Mr. McLaren also has more than 15 years 

of accounting and finance experience spanning across diverse 

industries in several continents.  

Dang Tai Luk 
founder,mynews.com

Mr Dang Tai Luk (“Mr Luk”) was appointed to the Board of Bison 

Consolidated Berhad on 5 February 2015 and re-designated Chief 

Executive Officer from Managing Director on 3 January 2017. 

 Mr Luk opened his first newsstand under the name of “MAGBIT” 

on 25 December 1996. His business evolved over time and became 

a renowned press and retail convenience chain operating under 

different tradenames, most predominantly as myNEWS.com. 

Today, myNEWS.com retail convenience chain has gained 

recognition, both locally and abroad comprises of more than 

330 outlets over a span of twenty (20) years.

ck wong
founder, ecommercemilo

CK Wong is the Co-Founder of eCommerceMILO - the leading 

online content site focusing on e-commerce insights and news in 

Malaysia. CK is also the Founder of Silver Mouse - the award-

winning marketing agency specialising in digital marketing, 

creative design and e-commerce services. CK was a columnist in 

local newspaper writing on e-commerce trends and regularly 

shares his analysis on e-commerce and digital marketing via 

local media and talks.
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danny chua
Head of Payments, 
Enterprise Maxis Berhad

Danny Chua possesses 20 years’ experience in the areas of 

engineering, retail, ecommerce and Fintech, and is a keen 

advocate of start-ups and social enterprises. He is currently 

Maxis’ Head of Payments in the New Business team and 

manages Digital Payments related initiatives across Enterprise 

and Consumer businesses. Prior to Maxis, Danny was MOL’s SVP 

of Payments focusing on MOLWallet, Online to Offline payment 

and Prepaid Giftcards in the region. 

AMIT CHINTHAMANI SUTHA
Managing Director, Ensemble 
Worldwide & Universal Mccann

With cross-functional expertise across strategic planning, digital 

transformation, general management and consulting, Amit has 

spent the past two decades working in different parts of Asia.

He now spends most of his time experimenting with ideas and 

technologies that allow for data fuelled storytelling, hoping to 

one day find the key that unlocks the future of advertising and 

marketing services industry.

christy ng
founder, ChristyNg Shoes

ChristyNg Shoes is a multichannel shoe store specialising in 

personalisation and custom made footwear. Christy went full 

time with her business in 2012 and has since shipped to over 30 

countries via ecommerce. ChristyNg ventured into brick & mortar 

in 2016 with the first store in KL SOGO and has since expanded 

to 7 outlets. Christy Ng won the Alliance Bizsmart Academy in 

2013 and also a recipient of the Cradle CIP500. 
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chris yong
founder, Skinworkz Sdn Bhd
Chris Yong has 27 years of marketing and branding experience. 

He led the marketing functions in Microsoft, Oracle and IBM 

and was the Country Director at Courts (Malaysia) Sdn Bhd 

previously known as Courts Mammoth, the largest consumer 

electronics and furniture retailer in Malaysia and led its 

turnaround. After a successful corporate career, Chris launched 

NEESYA Skincare, a self-developed Halal mass market skincare 

brand. NEESYA Skincare is now available at over 100 selected 

Watsons personal care stores, Health Lane Family Pharmacies 

and other Malaysian retailers in major malls. 

Jane Lattimore
director, ipsos marketing
Jane can quite often be found sitting with a good book and a 

glass of wine, whether at home, or in another country, for Jane loves 

to travel and spends as much time broadening her experiences and 

understanding of different cultures. During her 15 years in Market 

Research, Jane has covered such diverse topics as service 

excellence, alcoholic beverages, consumer durables and fast 

moving consumer goods. Jane is a specialist in product and 

concept testing, as well as helping brands to understand and 

communicate with their consumers.

arun menon
Director, Ipsos Public Affairs 
and Loyalty
Arun is passionate about change, that market research can 

bring in to organizations and in their customer engagements. 

Started his career as an engineer, he did eventually realize his 

passion for market research and consumer behavior.  12 Years 

of research experience, mainly with Ipsos, across research 

disciplines and sectors. His career has taken him to South Asia, 

Middle East, North Africa, Eastern Europe, and currently with 

South East Asia.

 



cc ngei
Feruni Ceramiche

Visionary and innovative thinker at the helm of transforming 

the industry and driving the business forward by introducing 

cutting-edge solutions, the world's latest tile trends and a 

world-class customer experience to the Malaysian market. 

Constantly seeks improvement and self-development while 

dedicating his time to philanthropic efforts to benefit the 

underprivileged. A winner of the SME Man of the Year Award 

at The BrandLaureate SMEs BestBrands Awards 2014 and 

Entrepreneur of the Year Award at the Star Outstanding 

Business Awards (SOBA) 2015.  

GABRIYEL WONG
product director, expedia asia

Gabriyel Wong is a Singapore-based Product Director,

supporting AAE Travel, a joint venture between the Expedia 

group and AirAsia encompassing Brand Expedia and AirAsiaGo 

brands in Asia. e is responsible for product development across 

more that 15 travel booking sites in the region and leading a 

product team charged with creating relevant and competitive 

products for Asia-based travellers on Expedia group sites. Prior 

to Expeida, he held a variety of technology management and 

product development roles in Asia Pacific, spanning media 

investment, pre-acquisition product and technology audits,

as well as online travel and ecommerce innovation.
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sponsorship & EXHIBITION

For sponsorship / exhibition opportunities, please contact:
Sonya Chee — Tel: +603-2035 5900 / Email: salesteam@bfm.my

For registration and / or all other enquiries, please contact:
Events Team — Tel: +603-2035 5900 x 3220 / Email: events@bfm.my

 

co - SponSoR (maximum of 4)

The BFM Enterprise R.O.C.K.S. (Retail, Outlet, Commerce, Kiosks, Shopping) 2017 is the perfect 

platform for vendors and service providers, serious about showcasing and promoting their 

product and service offerings to Malaysian businesses.

Participating partners and exhibitors will have the undivided attention of the 500 

delegates who are expected to attend the conference & exhibition.

Commercial spots

Online ad space on BFM homepage

   2 x Complimentary exhibition booths

   & 10 x conference passes

   Acknowledgement in event promotions on 
   radio, online homepage, press releases and 
   event marketing campaigns

   Prominent company listing on BFM event 

   website & all online event collaterals

   2 x Full page ad and company listing in
   event handbook

   Logo placement on event collaterals

   Onsite exposure to over 500 attendees

Logo placement on event backdrop

Product placement and exposure onsite

On-stage acknowledgement by facilitator

Post-event report

ASSOCIATE SponSoR (maximum of 8)

Commercial spots

   1 x Complimentary exhibition booths

   & 5 x conference passes

   Acknowledgement in event promotions on 
   radio, online homepage, press releases and 
   event marketing campaigns

   Prominent company listing on BFM event 

   website & all online event collaterals

   1 x Full page ad and company listing in
   event handbook

   Logo placement on event collaterals

   Onsite exposure to over 500 attendees

Logo placement on event backdrop

Product placement and exposure onsite

On-stage acknowledgement by facilitator

Post-event report



REGULAR RATE : RM 189 / TICKET GROUP RATE (4 OR MORE) : RM150/ TICKET

Each delegate must complete a separate admission form (including group registrations).

DR MR MRS MDM MS OTHERS

FULL NAME : _________________________________________ MOBILE : __________________

IC NUMBER :  ____________________________  EMAIL : _________________________________

COMPANY :    _____________________________________________________________________

SIGNATURE : _______________________________  DATE : _______________________________

ONLINE : http://www.bfm.my/rocks
(via credit card / online banking)

CASH : Complete this form and fax to
+603-7629 7113 or email to events@bfm.my

FULL PAYMENT RECEIVED ON : ________________________  RECEIPT ISSUED : _____________________
• Full payment is required prior to the conference.     • We reserve the right to refuse admission if payment is not received on time.

Payment Terms: Following completion and return of the registration form, full payment is required within 5 working 
days from receipt of invoice. PLEASE NOTE; Payment must be received 2 weeks prior to the event. We reserve the 
right to refuse admission if payment is not received on time. Payment must be made in Malaysian Ringgit.
Cancellation / Substitution: Provided the total fee has been paid, substitutions are allowed 10 working days before 
the BFM Enterprise ROCKS 2017 commences. Otherwise, all bookings carry a 100% cancellation liability immediately 
after a completed registration form has been received by BFM Media Sdn Bhd. By completing this registration form, the 
delegate agrees that in case of dispute or cancellation of this contract, BFM Media Sdn Bhd will not be able to mitigate 
its losses for any less than 100% of the total contract value. If for any reason beyond its control, BFM Media Sdn Bhd 
decides to cancel or postpone the event, it will not be responsible for covering airfare, hotel or 
any other travel costs incurred by the Client. The onference fee will not be refunded, but can be credited to 
other products or services of BFM Media Sdn Bhd.
Copyright etc: All intellectual property rights in all materials produced or distributed by BFM Media Sdn Bhd in 
connection with this event is expressly reserved and any unauthorised duplication, publication or distribution is 
prohibited.
Important note: While every reasonable effort will be made to adhere to the advertised package, BFM Media Sdn Bhd 
reserves the right to change event dates, sites or location or alter the content and timing of the program or the speakers 
without penalty and in such situations, no refunds shall be made. In the event that BFM Media Sdn Bhd permanently 
cancels the event for any reason whatsoever (including, but not limited to any force majeure occurrence), the Client 
shall receive a credit note for the amount that the Client has paid to such permanently cancelled event, valid for 
up to one year to be used at other products or services of BFM Media Sdn Bhd.
Governing law: This Agreement shall be governed and construed in accordance with the law of Malaysia and the 
parties submit to the exclusive jurisdiction of the Malaysian Courts. However, only BFM Media Sdn Bhd is 
entitled to waive this right.

1. 

2. 

3.

4.

5.

BFM ENTEPRISE R.O.C.K.S 2017
DATE : 15 May 2017 (Monday)   
VENUE : Connexion Conference and Event Centre, 
Nexus, Bangsar South
Fee includes admission to all BFM ROCKS2017 activities and ROCKS 
Showcase on 15 May 2017, conference materials and meals provided 
at the event. Fee does not include any travel expenses local or 
international, accommodation and other incidentals.

HOW TO REGISTER?
Register online at www.bfm.my/rocks. For manual processing, 
please complete the registration form for each delegate and send it to us :
By Fax : +603-7629 7113
By Email : events@bfm.my 
By Mail : BFM Media Sdn Bhd 5.01 Wisma BU8, 
11 Lebuh Bandar Utama, 47800 Petaling Jaya, Selangor

FOR ENQUIRIES & GROUP ADMISSION
Please contact Dania Amani
Tel : +603-2035 5900 ext. 3220    Fax : +603-7629 7113
Email : events@bfm.my

Delegates may wish to note that all payments received are 
processed by BFM Media Sdn Bhd.

REGISTRATION DETAILS

Online admission (with payment by credit card) available at www.bfm.my/rocks. 
Alternatively, complete this form and fax to +603-76297113 or email to events@bfm.my for manual processing.

CHEQUE
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admission

DELEGATE admission fee (Please tick only one box)

DELEGATE INFORMATION (Please tick only one box)

METHODS OF PAYMENT (Please tick only one box)

admission DETAILS TERMS & CONDITIONS


