
 www.ijmer.in 
INTERNATIONALJOURNAL OF MULTIDISCIPLINARYEDUCATIONALRESEARCH 

  ISSN:2277-7881; IMPACT FACTOR :6.514(2020); IC VALUE:5.16; ISI VALUE:2.286 
Peer Reviewed and Refereed Journal: VOLUME:9, ISSUE:12(8), December:2020 

 

 
43 

 

ROLE OF MEDIA IN WAR NEWS COVERAGE 
 

1Dr.K.Lokeswari and 2Aiswariya S S 
1Assistant Professor and2PhD Scholar, 

1&2Department of Communication, PSG College of Arts and Science, Coimbatore 
 
Abstract 

Mass media is now playing a role of a change agent. The main purpose of the paper is to discuss the role of mass media in 
covering the war news. This study provides provision to the theoretical proposal that the media are not successful in telling the 
audience what to consider, but it is impressively successful in telling the audience what to consider about. This study also provides 
support to the theoretical proposition that differences in media organizations have profound impact on how the important issues are 
framed. The content analysis (historical approach) design is adopted as an instrument of analyses. This study evaluates the coverage of 
news about the three wars which comprises Afghanistan war, Iraq war and Syrian war. The agenda-setting theory has provided a 
theoretical framework for this media research. 
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Introduction 

Mass media has penetrated in our lives like oxygen in our body because people use the media for obtaining all kinds of 
information. On one hand our media broadcast repeated information about the different national and international issues while on the 
other hand they also scrutinize the day’s news. McCombs (2002) noted that during framing the news stories for the media the 
journalists refines and reshape our pictures of the world. This process of scrutiny of news in media is called the agenda-setting 
function of media. Roger and Dearing (1988) founded that the media select or reject the issues and events and then ranked them 
according to their hierarchy of importance. Page and Shapiro (1992) initiated that television news coverage of major foreign issues 
over 15-year period did much more than affect the salience of these issues. Media organizations decide to present some news issue 
more than other which they think they are less important to the general public so they kill this information and bring other into the 
main stream. McCombs (2002) noted that more than 75 percent news never transmitted to the audience. Media agenda have a 
systematic mechanism through which news story go through and get a space in the print and time in the air. It is presumed that 
newspapers, radio and TV play a deliberate role when issues are emerged. In the war time period, the scarce role of the mass media 
can be revealed out. How they shape public opinion against the war becomes clearer. This study tried to describe the role of mass 
media during war. Hence, there will be exemplars from many wars.  This article tried to explain the agenda setting role of mass media 
during any crisis moment such as wars. Thus, the present study focused about coverage of war news by mass media. 
 
Objectives 
• To evaluate the role of mass media in the coverage of news about the wars. 
• To analyze whether the mass media set agenda among the audience.  
 
Review of Literature 

Piers Robinson in 1999 said that new technologies have transformed the potential of the news media to deliver a constant 
flow of global real-time news. Donohue (1995) said a guard dog perspective is obtained to understand the better functioning of the 
mass media which is an important set of communication agencies in the social system. According to him this perspective takes into 
account, the varying role performances by mass media in reporting on major public issues. Agenda-setting theory was introduced in 
1972 by McCombs and Donald Shaw in 1968 presidential campaign in Chapel Hill, North Carolina. It deals with audience awareness 
and information. It has two basic assumptions: first one is media filter and reshape the social reality while other assumption deals with 
the public perception, media gives the importance to the few issues more than others and make the public to talk about it and think 
about it as an important issue. Through agenda setting mass media place emphasis to an issue or topic in this way that audiences learn 
about public issues and other matters through the media. Maxwell McCombs & Donald Shaw (1972) noted that media do not tell us 
what to think, but rather what to think about. Mass media have been proven effective in determining what audiences see an issue as 
newsworthy. While covering an issue media can legitimize a story or marginalize either the entire story or certain aspects of it. Media 
repeatedly raising specific issues and questions, or merely by showing an interest in a particular political candidate or issue, the media 
can lead the debate toward or away from issues important to the candidate and even to the public. Over the past 25 years agenda-
setting perspective has provided us common ground in the field of communication research. This research has different phases of 
development in its initial phase agenda-setting research focused on the question “Who sets the public agenda-and under what 
conditions?” while in the recent phase of development the previous trend has shifted its attention to the question “Who sets the media 
agenda?” This question has linked agenda setting research to the different social science, communication, and journalism subfields of 
research. While collecting, editing and presenting information into news a reporter cannot maintain partiality and biasness. The media 
personals when they receive the information they refine it according to their own frame. McCombs (2004) Agenda Setting deals with 
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a strong and widespread effect of specific media content in the field of communication studies. Media cover some issues and not 
others. Media provide a background for public discussion of an issue and sets the stage for the audience understanding. 
 
Theoritical Framework 

Theories are framed to understand, explain and predict phenomena and, in many cases, to challenge and extend existing 
knowledge, within the limits of the critical bounding assumptions. The theoretical framework is the arrangement that can hold or 
support a theory of a research study. The theoretical framework leads and defines the theory, which explains why the research problem 
under study exists. Researcher considered Agenda Setting Theory as a theoretical consideration. Maxwell indicated that ‘agenda-
setting is the process whereby the news media lead the public in assigning relative importance to various public issues. The 
contemporary idea of agenda setting is often attributed to Walter Lipmann who in his book Public Opinion, said that the mass media 
created images of events in our minds and that policy makers should be cognizant of those ‘pictures in people's heads.’  So Mass 
Media tried to set agenda among the audience. 
 
Research Questions 
R1: How mass media does the coverage of news about the wars?  
R2: What is the role of mass media in setting agenda among the audience? 
 
Research Methodology 

In present study content analysis (historical approach)method is used, that is most popular and appropriate research design to 
analyze the “media agenda”. For this research study researcher has selected only war news as a unit of analysis. The sampling unit for 
this content analysis is Afghanistan war, Iraq war and Syrian war news. The study used secondary sources for example books, 
journals, and magazines for historical analysis. Researchers took the help from Internet or World Wide Web for the collection of data. 
There will be synopsis of the event and researcher tried to discuss the role of media in that particular situation. 
 
Data Analysis and Interpretation 
Afghanistan War: September 11 attack is one of the violent attacks after Pearl Harbor attack. Nearly 3,000 people were killed on 
11th September 2001, America's Day of Terror. Supporters of al-Qaeda hijacked four airliners. The first two planes got crashed into 
the World Trade Center's twin towers in New York, the third plane got crashed into the Pentagon in Washington, and the fourth plan 
got crashed into a field in Pennsylvania. All those in the planes were killed instantly. Numerous people died on the ground, crushed by 
falling buildings.  
 
Role of media in coverage: 9/11 attacks are one of the deadliest attacks in the history of mankind. It brings a lot of problems for the 
Muslims in USA and other western countries. After the attacks many Americans defamed Islam as a religion of terrorism. It was 
encouraged by the mass media. US media tried to set agenda for anti-Islam. And they did it successfully. However, the mass media of 
USA is blamed for promoting Islam phobia. Media coverage of Muslim Americans in the immediate aftermath of 9/11 concentrated 
heavily on evaluating stereotypes and documenting violations of Muslims’ civil liberties. Aware that fear can lead to prejudice, the 
shapers of American public opinion self-consciously and successfully sought to counteract that tendency. Opinion-makers relaxed this 
instinct after the immediate sense of threat subsided, especially in right-leaning media outlets. A steady increase of animosity towards 
Islam during the period from 2002 to 2010 coincided with a growth of partisan difference in assessments of the faith. In scrutinizing 
the drivers of shifting attitudes over the course of the following decade, we observe an apparent interactive effect between the news 
cycles, partisan affiliation, and lack of first-hand knowledge of the faith. This is how media covered the war and set the agenda in the 
audience mind. 
 
Iraq War: USA carried out Iraq attack in 2003. The Iraq War was an armed encounter in Iraq that consisted of two phases. The first 
was an attack of Iraq starting on 20 March 2003 by an attack force led by the United States. It was followed by a longer phase of 
fighting, in which a revolution emerged to oppose the occupying forces and the newly formed Iraqi government. In the 1990-1991 
Persian Gulf War, the United Nations situated and demolished huge quantities of Iraqi chemical weapons and associated equipment 
and materials throughout the early 1990s, with fluctuating degrees of Iraqi cooperation and obstruction. 
 
Role of media in coverage: It was found that USA media has a slight over representation of pro-war articles. USA Today supported 
the war blatantly. Criticism of US coverage of the Iraq war has so far focused on the broadcasting sector, i.e. TV and radio. US 
networks stirred public emotions with special reports entitled “Countdown Iraq” on MSNBC or “Showdown with Saddam” on CBS. 
The BBC’s Chief, Greg Dyke, attacked US broadcasters, saying that they not only revealed a clear pro-American bias during war 
coverage, but that many of them were outright patriotic and heated up public opinion during the war. Fox News, being the number one 
news channel in the US ahead of CNN, was generally considered strongly committed to the US government position. Dyke criticized 
the largest radio group in the United States, US Cable News Networking, for organizing pro-war rallies throughout the country. The 
mass media tried to justify the war. They aired on speech of the George W. Bush and his administrations. The representation of war 
news portrayed the US attitude towards the Iraq. Firstly, US people were confused about the war whether it is justified or unjustified. 
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When, the mass media took the portion of US government, public perception was changed. After confusion they believed that Iraq had 
the WMDs or Weapons of Mass Destructions. Mass media manufactured that belief among the audience and set the agenda. The 
media coverage has been done in broader way. 
 
Syrian War: In 15 March 2011, the civil war has been started in Syria, it started with a conflict in a limited group of people, but it 
extended to a civil war between Syria government force and anti-government force rapidly. So far, for innocent citizens, millions up and 
down in the whole Syria suffer from the civil war for seven years. Not only both side of army, which have taken heavy casualties and 
tired, but also the life of citizens are not able to get guaranteed by the government, such as economic, education or security, due to the 
fact that they are in a long years of war. For this reason, more and more Syrian tends to leave home country and move to the other 
countries, which is more developed, and secured by comparison. In the short span “Syria refugee” becomes a hot topic in social media 
platforms. In terms of foreigners who care about Syrian civil war, the only way that they can get information about war and citizens is 
social media, if they did not go to Syria directly. That means the agenda setting of the media could be a certain impact for whether the 
either side can gain support from the international society, when they set the press on both side of war. This is how the agenda setting of 
the media in Syrian civil war was done. 
 
Role of media in coverage:In 1922, Lippmann, a famous American newspaper columnist, had put forward that: news media influence 
“images in our minds” in Public Opinion, which he wrote. In 1968, McCombs and Shaw had put forward on the findings of the 
presidential election. They found that mass communication cannot always decide people’s specific views on an event or opinion, but it 
can effectively control people’s attention to facts and opinions and the order, when they talking social issue, which accord to giving 
information and arranging related topics. The agenda setting of the western media in Syrian war may affect the choice of international 
society about which side of the war they should support. For example, the image what the international society think about Syrian war 
was that Syria government army had violent repress to the citizens, they causing bloodshed and causing a large number of citizens died. 
Then the international social media users would be more willing to believe that the antigovernment force is justice. For the two sides of 
Syrian war, most western countries government said that, if necessary, they decided to interfere Syria internal affairs by force. They 
think Syria government will continue to disturb the normal life of the people if they do nothing. Only a few countries say they will not 
interfere Syria internal affairs, such as Russia and China. It is reasonable to believe that the agenda setting was be used in Syrian civil 
war by western media may take more disaster to Syrian. It can be basically predicted that all countries are interfering in Syrian internal 
affairs through various media and media, and it is obvious that the role of the media is very significant in this war. 
 
Findings and Discussions 

In the present age, mass media coverage is becoming important; Agenda Setting is one of the most important media theories. 
The concept of agenda setting originally takes its name from the idea that mass media has the ability to convey prominent messages to 
the public as part of its news agenda policy. The news agenda policy adopted by the particular media agency or news organization is 
then transferred to the public in small, periodical doses. Usually, journalists deal with news in several distinct ways. The first step for 
them is to decide which idea or event is worthy of giving coverage to and which is not. By giving coverage to that particular idea or 
event they expose their target audiences to directed news or information and try to make them think along the same lines as their own 
preset agenda. How does media set an agenda on a particular issue? It was found that during a war period or in a conflicting situation 
Western mass media work for the power class or ruling government. From Gulf War to Iraq invasion of 2002, Western media tried to 
justify the war with the help of media by setting agenda. We can say the Agenda Setting function can be suited with the role of mass 
media in war times. We can see most of the mass media plays a role in supporting specific political party and they try to serve those 
political parties by their coverage and report. So, mass media plays various roles during wartime and cover the major critical situation.  
And mass media is setting agenda about the war among the audience mind. 

 
Conclusion 

The motive of the study is to find out the role of media in coverage of war news, agenda setting and propaganda function. 
Agenda setting theory explains why and how audiences care about certain issues and ignore other issues. According to the theory, 
through agenda building, media influences the public agenda by choosing which topics or issues to cover and with what frequency. By 
this, media influences the public by teaching them which issues or topics are more and less important.  When the media give attention 
to some issues, this means that these issues are worth talking and concerning about. The salience of certain issues is based on the 
choices of coverage of different media organization and practitioners. This can be seen in the space or duration allocated by journalists 
for a certain topic on television, radio, newspapers, online media outlets, and etc. In this framework, media reportage determines 
media, public, policy, and corporate agendas.  
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