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INTRODUCTION 

 
 The dynamic nature of small business calls for innovative approaches to entrepreneurship education and training 
and improved management techniques. Dissemination of innovative approaches and new knowledge developed is also 
extremely important in furthering the cause of entrepreneurship. 

 Economic growth and revitalization of nation are propelled best by ‘Entrepreneurs’. Small business and 
entrepreneurship in India are the prime-force in generating productive employment and ensuring a more equitable 
distribution of income in the process of economic development of the country. It facilitates effective mobilization of 
resources like capital and skills and helps to reduce poverty and unemployment. Entrepreneurs rationally combine the forces 
of production into a new production organization, “Schumpeter states that entrepreneurial behaviour  covers the introduction 
of a new good, a new method of production, new market, a new source of supply of raw materials or half manufactured 
goods and   a new organization of any industry for certain of a monopoly position or breaking it”. In this way, entrepreneur 
initiates necessary action to reform or revolutionize the patter of production1 (Shukla, MB, 2007). 

 In India, women constitute nearly 48% of the population but their participation in quantifiable economic activity is 
around 25.7%. The effect of this economic inequality is mirrored in the social scenario, where a small percentage of 
population is becoming more and more  prosperous and nearly two-thirds by the population still remains poor and untouched 
of technological progress2 (Poonam Syal and Dhameja,2003). The share of women in the adult labour force is 31% in India; 
much less compared to China (47%) . The female economic activity rate which is defined as the proportion of female 
population aged 15 years and above, and who furnish or available to furnish the supply of labour for production of goods 
and services is also very low in India (41%) compared to that of China (74%). 

 In recent years there has been an upsurge of interest in the role of entrepreneurship and small business development 
as providers of employment, contributors to Gross National Product,  boosters of economic  development  and 
troubleshooters to a large number of problems being faced by the community in general and educated youth in particular. 
A healthy small business sector is rightly considered to be the backbone of any developed economy. Entrepreneurship 
training in most countries of the world  is being increasingly tried to promote local entrepreneurship and accelerate the pace 
of small enterprise development. Research studies conducted in USA (Brich, 1987) suggest positive link between economic 
development and entrepreneurship3 (J.S. Saini, 1998) 

 The county’s response to the challenges of equality, development and peace is the empowerment strategy. The 
challenge before society is to evolve strategies to break the stereotypes of the past by solving problems of poverty,  illiteracy, 
violence and gender inequality. Hence self-employment and entrepreneurship should be seen as a component of a solution 
to accelerate socio-economic development, particularly of the poor in India5 (Sinha Archana, 2002). 

Self –employment raises the confidence of women and earns them status and respect in society. It helps women in 
improving their position not only in their family but also in the social environment where people treat them with respect. In 
fact the best non-controversial way to empower women, rich or poor, is to inculcate in them the spirit of self-employment. 
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In other words for the emancipation of women and development of society, self-employment is a very effective mean10 
(Ambiga Devi, 2008). 

Entrepreneurial skills were confining only to some communities/sections and regions in the past. But in recent years 
this trend has been changed. Individuals from all communities and regions come forward to take up the  
business/enterprising activities,  irrespective of sex, caste, etc.  it is a welcoming and notable aspect particularly in the case 
of women taking up this profession from household work to enterprising activity at this juncture as:  

i) Participation of women in economic activity is must for the development of the country. At present, the rate of 
participation of women is very low; “28% of them are working women and the percentage of self employed 
women is only 5.7%. The proportion of women entrepreneurs is found to be only 6.7% “ out of 16 millions  SSI 
entrepreneurs in India12 (C Rani 1997).  

ii) The entering of women into enterprising activity reduces the rate of unemployment among women, as nearly 60 
percent of the women are employed in rural areas and 56 percent of the total unemployed in India.  

iii) In recent  years, the general decline of handicrafts, increasing the pressure on population, as agriculture, and 
development of modern industry with its increasing technology advances forced the women out of the 
employment market. 

But this rate of entry form house-hold work to enterprising activity among women is very low due to various reasons 
like lack of finance, entrepreneurial skills and family support13 (Surapa Raju,2000) 

Most women in India as well as other developing countries are increasingly being completed to take up low skill, 
low paid, monotonous jobs because of economic hardships. Some of the main hurdles which delimit women’s transgression 
from their narrow range of activities are lack of opportunities for skill training and development, low levels of literacy, lack 
of mobility as well as family and institutional support. The planners today, especially with the liberalization and opening 
up of the Indian economy cannot afford to overlook nearly 50% of the population where a large pool of entrepreneurial 
talent might be lying latent. However, while making national and sectoral plans the emphasis is on welfare schemes, for 
women are viewed only as beneficiaries and not contributories. It is high time that it is realized that the issue of women is 
one of development and not of welfare. They are generally targeted for anti-poverty and welfare schemes whereas men are 
provided with productive inputs like education and training. To focus on the former women need to be provided with either  
meaningful employment or motivated and trained to set up enterprises of their own. The latter course appears more feasible 
in view of the rampant unemployment amongst the youth of the country.  Identifying and developing  women 
entrepreneurship  will not only result in economic benefits of growth , job creation and wealth distribution but also societal 
benefits of increased independence for women as well as job enrichment and satisfaction.  A natural corollary of this would 
be their increased strength to fight violence, discrimination and oppression (Jyothsna Sethi, 1994). 

Woman has  been the economic partner of man in several fields.  but when it comes to entrepreneurship man seems, 
outwardly, at any rate, to dominate the entrepreneurial world. Woman too, is equally endowed with the psychological 
qualities and managerial abilities that matter in successful entrepreneurship. Sometimes, the environment and opportunities 
are the same both for men and women. But interestingly, the entrepreneurial activity in the traditional  developing activities 
has been restricted to man. Time has come when one starts thinking, exploring and working towards the women 
entrepreneurship. 

MOTIVATION OF WOMEN ENTREPRENEURS IN RURAL AREAS: 

The  women secure the freedom and support to venture into some entrepreneurial activity with social and cultural  
sanctions and not hampering their familiar roles. 

Women in the tribal societies contribute as  much as or more than men to the family income. In a relative sense, 
they enjoy greater social and economic freedom than the women in the caste society in India16 (Vivek, Deolankar, 1985). 
For instance the tribal women in Manipur, Mizoram, Meghalaya and Nagaland are in the forefront in running  small business 



 
Cover Page 

 

  
 

 

ISSN:2277-7881(Print); IMPACT FACTOR :10.16(2026); IC VALUE:5.16; ISI VALUE:2.286 
Peer-Peer Reviewed, Refereed & Open Access International Journal - As per UGC Norms 

(Fulfilled Suggests Parameters of UGC by IJMER)  

 Volume:15, Issue:4(1), April 2026 
Scopus Review ID: A2B96D3ACF3FEA2A 

Article Received:  Reviewed: Accepted  
Publisher: Sucharitha Publication, India 

Online Copy of Article Publication Available: www.ijmer.in 
 

 
84 

 

and trade. In Imphal, a market complex is exclusively run by women. A similar practice appears in Aizawl (Mizoram), 
where one can see a large number of women carrying on business and trade in garments, textiles cosmetics, electronic 
goods, etc. There is much scope to develop entrepreneurship among tribal women. 

EVOLUTION  AND GROWTH OF WOMEN ENTREPRENEURSHIP: 

In recent  years women have made their mark in different walks of life and are competing successfully with men 
despite the social, psychological and economic barriers. This has been possible due to education, political awakening, 
urbanization, legal safeguards, social reforms etc17. (Gupta, CB, 1997) When exposure and knowledge are imparted to them, 
Indian women have proved themselves to be highly potential productive force. When proper education and environment are 
provided they can be used as good human resources potential for the development of the nation. Today the educated women 
prove themselves to  be good professionals in various fields. 

In India there is a growing awareness of the need for women entrepreneurs in the nation’s development. In the  
seventh five –year plan, a special chapter on women’s development has been included and it details the plan of action for “ 
Integration of Women in Development”. The industrial  Policy Resolution of 1991 has highlighted  the necessity to provide 
special training programmes to develop woman entrepreneurship. The Resolution further adds that the objective of the 
course is to increase the representation of women in the field of small industry development and to enhance their economic 
and special status18 (Paul, 1999). Approximately 9 percent of small scale industry entrepreneurs were women entrepreneurs. 
Some studies indicate that several women are now willing to become entrepreneurs due to various factors. These reasons 
can be divide into two categories  i.e. pull factor and push factors. “Pull factors” imply the factors which encourage women 
to adopt and an independent occupation for economic independence and social recognition. ‘Push factors: are those which 
compel women to take up business enterprises to get over financial difficulties and responsibilities  thrust on them due to  
family circumstances. The quest for economic independence and better social status and sometimes sheer need for the 
family’s survival, force women into self –employment and entrepreneurship (Pillai , NC, 1990). Many studies have proved 
that unemployment and poverty are the important factors for emergence of women entrepreneurship. Both men and women 
constitute the strength of economic development. “ Women form an important segment of the labour force and the economic 
role played by them cannot be isolated from the frame work of development as the role and degree of integration of women 
in economic development is always an indicator of women’s economic independence and social status (Lalitha Rani, D, 
2003).  

Today women entrepreneurs represent a group of women who have broken away from the beaten track and are 
exploring new avenues of economic participation. Among the reasons for women to run organized enterprises are their skill 
and knowledge, their talents and abilities in business and a compelling desire of wanting to do something positive” 
(Dhameja, S.K., 1999) .Entrepreneurship is considered as an important factor for economic development of a predominantly 
agricultural country like India. Economic development has brought drastic changes in the women’s life in  many ways i.e. 
by advancement in medicine that leads to small family and modern household appliances which reduce the time  of 
household work. “But with the tiring cost of living , the middle class family finds it very difficult today to manage with the 
husband’s income alone22,” (Reddy, Raghunadha,C, 1986). 

WOMEN ENTREPRENEURSHIP IN INDIA: 

 Entrepreneurial movement among women started about two decades ago. The First National Conference of women  
entrepreneurs held at New Delhi in November 1981 advocated the need for developing women entrepreneurs for the overall 
development of the country. The second National Conference of Women entrepreneurs organized by the National Alliance 
of Young Entrepreneurs (NAYE) held at New Delhi adopted  certain declarations involving women’s participation in 
Industry. Now it becomes difficult to get jobs in private and public organizations due to neck –to –neck competition. Women 
are becoming entrepreneurs mainly for economic independence and social recognition. 
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 Entrepreneurship is not new to Indian Women. A number of them have been engaged in home –grown vegetables, 
milk vending , butter and ghee making by maintaining one or a few milch animals. Women are also engaged in goat rearing, 
poultry farming , money lending , selling textiles in the neighborhood etc. The money generated through such home –based 
entrepreneurship helps in augmenting family income in a modest way (Ganesan, S, 1999). But the entry of women in 
organized business is a fairly recent phenomenon. 

 Women have strong desirable qualities relevant to entrepreneurship such as their ability to manage details, 
dedication to the  work they take up and tolerance and kindness  towards people. It is a misconception that women cannot 
b good managers. In fact, the complete manager in the Indian household is the mother, as she plans, budgets, executes and 
shows results in day-to-day life. The Harward school experts are also of the opinion that the basic quality of an efficient 
management is a futuristic outlook and the capacity to mature and plan for the future . This comes naturally to women. With 
her patience, kindness and  gentleness she can generally understand the other side of the world with a keen sense of justice 
and fairness (Azad Singh Gulab, 1988). 

 In fast developing country like India, the force of commercialization, modernization and industrialization are 
actively operating and transforming the traditional modes of production into modern capitalistic enterprises. Women are the 
most preponderant segment of the society. In order to improve the status and position of women at home and in the society 
at large, it is necessary to achieve economic independence for women. 

 For women, an opportunity to productive work is not merely a means to higher income but is a means to self-
respect, to the development of her personality and to a sense of participation  in the common purpose of the society. 

EMPOWERMENT OF WOMEN AND THE FIVE YEAR PLANS: 

 The concept of women’s development in the First Five Year Plan (1951-56) was mainly welfare oriented. The 
Central Social Welfare  Board (CSWB), set up in 1953, undertook a number of welfare measures through the voluntary 
sector. In the Second Five Year Plan (1956-61) women were organized into Mahila Mandals to act as focal points at the 
grass –root levels for  the development of women. The Third , Fourth and other interim Plans (1961-74) accorded high 
priority to education of women. Measures to improve maternal and child health services,  supplementary feeding for children 
and nursing and expectant mothers were also introduced . In the Fifth Plan  (1974-78) , there was a shift in the approach for 
women’s development from ‘welfare’ to ‘development’. The new approach aimed at an integration of welfare with 
development services. The Sixth Five Year Plan (1980-85) was a landmark in the history of women’s development as it 
received recognition as one of the developmental sectors and was included in the Sixth Plan Document as a separate chapter 
for the first time in the history of developmental planning. The Sixth Plan adopted a multi-disciplinary approach with a 
three pronged thrust on health, education and employment. In the Seventh Plan (1985-90), the  developmental programmes 
for women continued with the major objectives of raising their economic and social status and to bring them into the 
mainstream of national development. A significant step in this direction  was to identify/promote the beneficiary-oriented 
programmes’ for women in different developmental sectors which extend direct benefits to women. The Eighth Five Year 
Plan (1992-97), which was launched in 1992, promises to ensure that the benefits of development from different sectors do 
not bypass women and special programmes will be implemented to complement the general development  programmes. 
Therefore, the flow of benefits to women in the three core sectors of education, health and employment will be monitored 
with a greater vigil. Women must be enabled to function as equal partners and participants in the developmental process. 
This approach to the Eighth Plan marks a further shift from development to empowerment of women. In order to meet  both 
the increasing and challenging needs of women and children, thre has been a progressive increase in the plan outlays over 
the period of last four developmental decades. The  outlay of Rs. 4 Crores in the First  Plan (1951-56) has gone upto Rs.2000 
Crores in Eighth Five Year Plan (1992-97) 

 Empowerment of Women as agents of socio-economic change and development became one of the nine specific 
objectives of the Ninth Plan (1997-2002).The Plan envisaged primarily to ensure  that benefits flow to women from all the 
general development sectors. Some special initiatives taken during Ninth Plan included launching of an externally aided 
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scheme of Swashakti (1998) for socio-economic empowerment of women through self reliant self help groups, instituting 
Sree Shakti Puraskars (1999), setting up of a Task Force under the Chairpersonship of Deputy Chairman ,Planning 
Commission to review existing women –specific and women related legislations(2000), adoption of National Policy for 
Empowerment of Women (2001),celebration of the year 2001 as Women’s Empowerment Year, recasting of Indira Mahila 
Yogana as Swayamsidha (2001), Launching of Swaddhar (2001) to extend rehabilitation services for women in difficult 
circumstances etc. 

 Tenth Five Year Plan ‘ Empowerment of Women’ as Agents of Social Change and Development was continued in 
the Tenth Plan. Towards this a Sector-specific 3-Fold strategy was adopted based on the national Policy for empowerment 
of Women (2001) 

In the context of the preparations of the 11th Five year Plan (2007-2012), the Planning Commission constituted a Steering 
Committee on the Empowerment of women an development of Children  under the Chairmanship of Dr.Syeda Hameed, 
Member, Planning Commission. 

 EMPOWERMENT THROUGH ENTREPRENEURSHIP: 

 Empowerment and entrepreneurship complement each other. While successful entrepreneurship can lead to 
empowerment, empowerment enables the entrepreneur to be motivated enough to accomplish the set foals. Rural women 
need support, counseling and training to become empowered. Empowerment enables an entrepreneur to think independently 
and make her own perception and judgment34 (Vijayalakshmi, 2008). 

 The relationship between entrepreneurship and economic development is similar to the relationship between cause 
and effect. IT is  the spirit of enterprise among people that leads to the development of a particular society35 (Sunil Goyal, 
2004). 

 Two vital processes have been  identified as important for empowerment36 (Srinivas Rao, 2009) . The first is social 
mobilization and collective  agency, as poor women often lack the basic capabilities and self-confidence to counter and 
challenge existing disparities and barriers against them. Often, change agents are needed to catalyze social mobilization  
consciously . Second, the process of social mobilization needs to be accompanied and complemented by economic security 
.As long as the disadvantaged suffer from economic deprivation and livelihood in security , they will not be in a position to 
mobilize. 

SIGNIFICANCE OF THE STUDY: 

 Empowerment is an on going process with psychological, social and economic facets to it. When one is enabled to 
decide about, and take control of one’s life, one is empowered. And for the process of empowerment to be total, one has to 
be psychologically, socially and economically empowered to decide about one’s life. Enhancing decision –making abilities 
and improving self confidence would be possible only if the existing socio-cultural structure is amenable for women. But 
in regions where subjugating women to men is followed as a matter of tradition, the process of empowerment would involve 
swimming against the current and is extremely difficult. The impact of some practices followed over time upon the society 
is deep, the consequent inferiority complex and lack of confidence among women can be a serious deterrent.  

 In the context of  empowering rural women in India and facilitating their development process, we find the role of 
self help groups (SHGs) in India to be extremely relevant. Rural women need support, counseling and training to become 
empowered. Empowerment enables an entrepreneur to think independently and make her own perception and judgment.  

Self employment is a key issue in today’s economic growth. In a developing economy where unemployment, 
poverty and inequality plague the process of economic development, the only alternative is self employment and its 
contribution for a better future. 
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Empowerment and entrepreneurship complements each other. While successful entrepreneurship can lead to 
empowerment, empowerment enables the entrepreneur to be motivated enough to accomplish the set goals. Rural women 
need support, counseling and training to become empowered. Empowerment enables an entrepreneur to think independently 
and make her own perception and  judgment (VijayaLakshmi, 2008). 

The dynamic nature  of small business calls for innovative approaches to entrepreneurship education and training 
and improved management techniques. Dissemination of innovative approaches and new knowledge developed is also 
extremely important in furthering the cause of entrepreneurship. 

NEED FOR THE STUDY: 

Women involvement in economic activities is marked by low work participation rates, excessive concentration in 
the unorganized sector of the economy and in low skill jobs. There is a greater dynamism in the rate of growth of female 
employment. However, in rural areas, agriculture has provided more employment for women. Their literacy rate, which 
itself is the cause for low economic conditions, creates a vicious circle of low social and economic status. It is in this specific 
context, that the emergence of women entrepreneurs is to be viewed as a  socio-economic emancipation of women. 

The inequalities inherent in the Indian traditional social structure, based on caste, community and class have a 
significant influence on the low status of women in different spheres. Thus, the main issue which is still being debated is 
the kind of strategy to be evolved for raising their status and participation in the process of development. Hence, the 
emergence of women as entrepreneurs in India should be seen as a resurgence of the right fully respectable socio-economic 
status of women. 

Not only the number of women entrepreneurs is less in India, but also the women entrepreneurs enterprise is small in 
traditional manufacturing activities with low investment, low turnover, minimum number of employees and with no 
professional assistance. In India, the traditional business activities of women entrepreneurs are popularly identified as 
pickles, pappads, powder, garments and block printing, etc., This reflects the feminine psyche, social and economic, 
educational, financial and legal limiting factors that contribute to the gender status in industry today. 

 
SCOPE OF THE STUDY: 

The present study examines the socio-economic characteristics of women entrepreneurs in the select district and it 
verifies the relationship  with  entrepreneurial skills of the women entrepreneurs . This study further  tests  the effectiveness 
of training and development programs in empowering the women entrepreneurs and it further explores and experiments the 
relationship between  entrepreneurship and empowerment among the women entrepreneurs in the select district. Thus the 
study brings out the inferences  based on the examination of the impact of various factors  that contributes to the process of 
empowering the  rural women. 

CONCLUSION : 

The background of the origin of women entrepreneurship in India and subsequent developments occurred their in 
under  social and economic platforms in the society. The study made a specific emphasis on the rural economy of the state 
and the conditions of  rural women that exists and their participation in entrepreneurial activities and the economic 
contribution and productivity of the rural women to the nation’s overall productivity level and GDP. The study further 
analysis the concept of women empowerment on a broader platform and presents the basis of economic contribution under 
the heading of women entrepreneurship and its role in empowering the rural women.  

 In India, it has been a perception that women can only play the role of housewives who can only take care of their 
home and family. But this perception has changed now. The discussion on women entrepreneurship has always been avoided 
in Indian society and social sciences. But now the situation has completely changed. Women are not just housewives now 
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but there is a change in their role from house makers to business women. In Modern India, more and more women are taking 
up entrepreneurial activity especially in micro, small and medium scale enterprises. Women across India are displaying an 
attentiveness to be economically independent. The Indian women are no more treated as beautiful showpieces. They have 
imprinted a niche for themselves in the male dominated world. Indian women well manage both burden of work in household 
front and meeting the deadlines at the work place. Gender equality and economic development are the two sides of the same 
coin. However the entrepreneurial procedure is the same for men and women, there are however, in practice, many problems 
and challenges are faced by women, which are of unalike dimensions and magnitudes, which inhibit them from 
apprehending their full potential as entrepreneurs. 
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