
 
Cover Page 

  

  
 
DOI: http://ijmer.in.doi./2022/11.07.118 

            

 

ISSN:2277-7881; IMPACT FACTOR :7.816(2022); IC VALUE:5.16; ISI VALUE:2.286 
Peer Reviewed and Refereed Journal: VOLUME:11, ISSUE:7(7), July: 2022 

Online Copy of Article Publication Available (2022 Issues): www.ijmer.in 
Digital Certificate of Publication: http://ijmer.in/pdf/e-Certificate%20of%20Publication-IJMER.pdf 

Scopus Review ID: A2B96D3ACF3FEA2A 
Article Received: 2nd July 2022   

 Publication Date:10th August 2022 
Publisher: Sucharitha Publication, India 

 

 
34 

 

GROWTH OF TOURISM INDUSTRY IN INDIA – OPPORTUNITIES AND CHALLENGES 
 

Dr. Chiluveru Raj Kumar 
Assistant Professor of Tourism Management 

Department of History and Tourism Management 
Kakatiya University 

Hanamkonda, Warangal, Telangana State, India 
 
 Abstract 

The travel and tourism business has emerged as one of the world's fastest and most dynamic economic sectors. It adds to 
increased global employment and Gross Domestic Product. Tourism is becoming a booming sector in India. It also contributes to the 
creation of jobs. It is also a source of foreign exchange for the country as well as an economic activity that benefits both the local and 
host populations. The tourism sector is one of the most important components in the development of a country, and historical sites are 
one of the most important aspects of Indian tourism. However, this industry faces obstacles such as a lack of high-quality tourism 
infrastructure, global concerns about tourist health and safety, and differing tax regimes for road and highway services between states, 
unskilled manpower in this sector. The paper is giving important to factors that affecting Tourism Sector. The data is taken from 
various national and international reports, journals, books, magazines and other literature of this discipline. The Indian tourism 
industry is playing an important role in economic development of many sectors of state by generating employment. The Gujarat 
tourism industry boosts the world famous Indian traditional Art and craft. 

 
Keywords: Indian Tourism, Growth of Infrastructure, Skill Development. 
 
Introduction 

India is very diverse and has been a culturally rich country. Many invaders came to India, and they not only left the 
magnificent monuments but also left their culture here. Nowadays every state has its own culture, and every state celebrates its 
festivals. Many people from all over the country are attracted to India because of its scenic beauty which spreads from Kashmir in the 
North to Kanyakumari in the South and Arunachal Pradesh in the East to Gujrat in the West, and multiculturalism. For e.g. besides 
Imambara is the not only monument in Lucknow but also, there are many restaurants where Nawabi cuisine is well – served, and it is 
also famous for its Chikan Embroidery work. 10% of the national income comes from the tourism sector. But because of some 
reasons, the tourism sector lags behind the other major sectors due to which our country is only “developing” and others we are 
“developed”. 

 
Travel and Tourism is an essential for human beings. It is a situation and process, where person from one place is visiting the 

other place and country for a short run period. This is the concept of tourism. Now-a-days the tourism industry is having greater 
importance. India has a great heritage of historical place like the Taj Mahal, Various Forts, Natural sites etc. Since 2000 tourism 
industry has been giving number of benefits to India. The foreign tourist visited to India which has given foreign exchange earning to 
the Country.  

 
According to the UNWTO (2013), tourism’s total contribution to worldwide GDP is estimated at 9 per cent. Tourism exports 

in 2012 amounted to USD 1.3 trillion accounting for 6 per cent of the world’s exports. Increasingly, travel and tourism is emerging as 
an important category of services exports worldwide. 

 
The International Labour Organisation (ILO) definition of the tourism component of the sector includes specific segments of 

transport, travel agencies and tour operators. Hotels, catering and restaurants are all considered by most organizations to belong to the 
tourism-characteristic industries and are therefore included under tourism. International tourism includes business and professional 
travel, visiting friends and relatives, religious travel, and health treatments of travellers crossing a border and spending one or more 
nights in the host country. The hotel and restaurant subsectors analysed in this paper include data and information about 
accommodation (hotels, boarding houses, motels, tourist camps, holiday centres, resorts and youth/backpacker hostels) and wider 
hospitality (restaurants, bars, cafeterias, snack bars, pubs, night clubs) and other similar establishments. 

 
Employment tourism is extremely labour intensive and a significant source of employment. It is among the world‘s top 

creators of jobs requiring varying degrees of skills and allows for quick entry into the workforce for youth, women and migrant 
workers. It accounts for 30 per cent of the world‘s export services. With regard to the supply chain in the sector, one job in the core 
HCT industry indirectly generates roughly 1.5 per cent additional jobs in the related economy.  In 2010, the sector‘s global economy 
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will account for more than 235 million jobs, equivalent to about 8 per cent of the overall number of jobs (direct and indirect), or one in 
every 12.3 per cent jobs. The UNWTO is expecting the sector‘s global economy to provide 296 million jobs in 2019. 

 
Indian tourism sector 

The tourist industry plays a critical role in the Indian economy, as well as delivering a variety of socio-economic advantages. 
The Indian tourism sector provides substantial economic benefits such as employment, revenue, and foreign exchange, as well as the 
development or extension of other businesses such as agriculture, construction, and handicrafts. Furthermore, investments in 
infrastructural facilities like as transportation, lodging, and other tourism-related services contribute to the economy's overall 
infrastructure growth. According to the World Economic Forum's 2017 Travel and Tourism Competitiveness Report, India was rated 
40th out of 136 nations in the world on the Travel and Tourism Competitiveness Index.  

 
India's central government and state governments have announced unique tourism policies for their respective states on a 

regular basis. Gujarat, Rajasthan, Tamil Nadu, Uttar Pradesh, Karnataka, Andhra Pradesh, Madhya Pradesh, Maharashtra, Kerala, and 
West Bengal are some of the states where tourism has flourished. Because of the growing importance of the tourism sector, India's 
government has designated it as an industry in its seventh five-year plan. In 1982, India announced its first tourist policy. This policy 
was established to provide an action plan for the arrival of visitors and the necessary facilities to accommodate them. These facilities 
include ultramodern lodging, hotels, and modes of transportation, among others. In 1988, the Indian government established the 
Committee on National Tourism. This committee has focused on the public sector in order to boost India's tourism industry. The 
committee has advised that each state draft a tourism development plan. The committee also advised states to provide fiscal and 
monetary incentives in addition to environmental preservation. The action plan for the development of the tourism industry in the 
country has been reviewed by the Central Government since 1991. This strategy is primarily concerned with improving job 
possibilities, preserving national history and the environment, and developing international tourism in order to maximize foreign 
profits. This initiative also aims to increase India's contribution of global tourism from 0.4 percent to 1% in the next five years. 

 
National Tourism Policy 2021  

A holistic framework for tourism development The National Tourism Policy 2021 is part of the vision of New India on high 
trajectory of growth and prosperity. The new Policy is a holistic framework for sustainable and responsible growth of tourism sector in 
the country. The policy is architected around five key guiding principles, five national missions and ten strategic pillars supported by 
an Institutional and Governance Framework. The Policy aims at Improving framework conditions for tourism development in the 
country, supporting tourism industries, strengthening tourism support functions and developing tourism sub sectors. 1.8. Applicability 
and Implementation of the Policy The policy shall be applicable for 10 years from the date of notification unless extended further. 
Most of the provisions of the policy would require concurrent and coordinated action by the Central Government, State Governments 
and Local Governments in partnership with Industry Stakeholders. Specific roles and responsibilities of different stakeholders will 
further be spelt out in the detailed strategies and action plans, schemes and guidelines to be prepared for the implementation of the 
Policy from time to time.  

 
Vision  

The vision of the Policy is “to transform our tourist destinations to provide world class visitor experience making India one of 
the topmost destinations for sustainable and responsible tourism.” 

 
Mission  

The mission of the Policy is “to create an enabling policy framework and strategic plan in partnership with Central, State and 
Local Governments and Industry Stakeholders to improve framework conditions for tourism in the Country, support tourism 
industries, strengthen tourism support functions and develop various tourism sub sectors.”  

 
Goal  

The overall goal of the Policy is “to make India one of the top 5 destinations in the world in terms of both, the international 
arrivals and international tourism receipts by 2030.”  
 
Key Strategic Objectives  

1. The key strategic objectives of the Policy are:  
2. To enhance the contribution of tourism in Indian economy by increasing the visitation, stay and spend  
3. To create jobs and entrepreneurial opportunities in tourism sector and ensure supply of skilled work force  
4. To enhance the competitiveness of tourism sector and attract private sector investment 
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5. To preserve and enhance the cultural and natural resources of the country  
6. To ensure sustainable, responsible and inclusive development of tourism in the country 

 
Review of Literature 
Anushree Banerjee (2014) mentioned that the major issues that are restricting the tourism industry from high economic growth are 
lack of qualified personnel, lack of tourism training institutes, lack of well qualified trainers, working conditions for the employees. 
Policies which can help the employees to work in supportive environment are also a point of concern. 
Ashish Nag (2013) mentioned that the Ministry of Tourism in any country seeks ways to promote and develop tourism in the country. 
Tourism Industry Growth in any country is prone to the changing economic conditions. In the event when a country is passing through 
a low phase or an individual's job is at stake, not many people choose to travel. 
Shalini N. Tripathi and Masood H. Siddiqui (2010) mentioned that tourism and hospitality have become key global economic 
activities as expectations with regard to our use of leisure time have evolved, attributing greater meaning to our free time. While the 
growth in tourism has been impressive, India's share in total global tourism arrivals and earnings is quite insignificant. It is an 
accepted fact that India has tremendous potential for development of tourism. 
 
Growth of Tourism Industry in India 

The growth of tourism industry in India since 2018 is continually growing in respect of number of foreign tourists’ arrivals 
and foreign exchange earnings. According to the annual report of tourism industry of 2017-18, Foreign Tourist Arrivals (FTAs) during 
2017 were 10.18 million with a growth of 15.6% over same period of the previous year. During 2016, FTAs were 8.8 million with a 
growth rate of 9.7% over 2015. In the year 2016, there were 5.77 million arrivals of NRIs in India, with a growth rate of 9.7% over 
2015. International Tourist Arrivals (ITAs) include both FTAs and Arrivals of Non-Resident Indians (NRIs). In the year 2016, there 
were 14.57 million ITAs in India, with a growth rate of 9.7% over 2015. 

 
Foreign Exchange Earnings through Tourism during the period 2017 were Rs.1,80,379 crore with a growth of 17% over same 

period of previous year. The Foreign Exchange Earnings from tourism in rupee terms during 2016 were Rs.1,54,146 crore with a 
growth rate of 14.0%. During 2017, a total of 1.7 million foreign tourists arrived on e-Tourist Visa registering a growth of 57.2%. 
During 2016, FTAs on e- Tourist Visa in India were 1.08 million as compared to 0.445 million in 2015, registering a growth of 
142.5%. 

 
Table-1: Assistance to Central Agencies for tourism infrastructure development in 2017-18 

Name of the Projects 
Amount 
Released 

Illumination at Sarnath & Varanasi 153.72 
Son et Lumiere (SEL) show at Diu 463.32 
Cruise Terminal Building at Mormugao Port Trust 327.66 
Cruise Terminal Building at Chennai Port Trust Son et 
Lumiere (SEL), Dal Lake 

215.51 

Kanhoji Angre light house, Mumbai Port Trust 750.0 
Son et Lumiere (SEL) Yavindra Garden 300.0 
Son et Lumiere (SEL) Puttaparthy 354.33 
Upgradation/modernisation of International Cruise 
Terminal at Indira Dock, Mumbai 

500.00 

Total 3928.87 
Source: Annual Report, Ministry of Tourism: 2017-18 

 
Opportunities of Tourism Industry in India 

The current scenario looks very positive. We are optimistic that with the new government giving priority to tourism, there 
would be welcome steps to boost the sector. More international tourist arrivals can be expected and may reach 15 per cent growth, and 
thus help India achieve one per cent of the share of global tourism as projected by the Union Ministry of Tourism. The target is to 
achieve the 16-million-tourist mark by 2020. This will give a lot of opportunity to tour operators, tourist guides, hoteliers, and 
transporters. It will also give an opportunity to the government to collect more taxes. Medical Tourism is a great opportunity for India. 
Also, more and more conferences and conventions are taking place in India and the country has become an ideal location for MICE 
Tourism. Ecotourism, nature-oriented tours, etc., are catching up in various locations in India. With a growing number of young 



 
Cover Page 

  

  
 
DOI: http://ijmer.in.doi./2022/11.07.118 

            

 

ISSN:2277-7881; IMPACT FACTOR :7.816(2022); IC VALUE:5.16; ISI VALUE:2.286 
Peer Reviewed and Refereed Journal: VOLUME:11, ISSUE:7(7), July: 2022 

Online Copy of Article Publication Available (2022 Issues): www.ijmer.in 
Digital Certificate of Publication: http://ijmer.in/pdf/e-Certificate%20of%20Publication-IJMER.pdf 

Scopus Review ID: A2B96D3ACF3FEA2A 
Article Received: 2nd July 2022   

 Publication Date:10th August 2022 
Publisher: Sucharitha Publication, India 

 

 
37 

 

outbound travellers, transition from the middle class to upper middle class and desire to visit another country, the number of outbound 
tourists is ever growing, and so is the opportunity to serve them. More and more jobs will be created and opportunities of growth in 
Tier-II cities will be available. Travel and tourism play an important role in India’s economy compared with other nations; India ranks 
14th in the world in terms of its tourism sector’s contribution to the GDP. Tourism creates jobs, both through direct employment 
within the tourism industry and indirectly in sectors such as retail and transportation. When these people spend their wages on goods 
and services, it leads to what is known as the "multiplier effect," creating more jobs. The tourism industry also provides opportunities 
for small-scale business enterprises, which is especially important in rural communities, and generates extra tax revenues, such as 
airport and hotel taxes, which can be used for schools, housing and hospitals. Tourism, particularly nature and ecotourism it helps 
promote conservation of wildlife and natural resources such as rain forests, as these are now regarded as tourism assets. It also helps 
generate funding for maintaining animal preserves and marine parks through entrance charges and guide fees. By creating alternative 
sources of employment, tourism reduces problems such as over-fishing and deforestation in developing nations. 

 
Challenges of Tourism Industry in India 
 There are a number of challenges in tourism industry in India like infrastructure, accessibility, amenities, human recourses, 
security and safety, information and communication, lack of publicity, bank and ATM facilities.  
 
Lack of proper infrastructure 

Infrastructure needs for the travel and tourism range from physical infrastructure such as part of entry to modes of transport 
to urban infrastructure such as access roads electricity, water supply, telecommunications etc. The sector related to the travel and 
tourism industry includes airlines surface transports accommodation and infrastructure and facilitation system. The poor infrastructure 
has been a major reason why the international tourist has been skipping the country. 

 
Access and connectivity 

To harness India’s tourism potential, several efforts are being taken for opening new destination and exploring niche 
segments. However, infrastructure facilities such as air, road connectivity and hospitality services at these destination and the 
connecting cities are inadequate. This remains a major hurdle for the development of tourism. 
Amenities:  

Amenities at various tourist locations and enroute need to be improved these include basic amenities such as drinking water, 
well maintained and clean waiting rooms and toilets, first aid etc. 

 
Human Resources 

Availability of skilled manpower is a major challenge faced by the travel and tourism industry, to stain growth in the travel 
and tourism industry, trained manpower or workforce is required. 

 
Information and Communication 

Though the official languages of the republic of India are Standard Hindi and English yet the government of India has given 
22 languages of the 8th schedule the status of official languages. Because of such diversity in the regional languages the foreign tourist 
has to face the problem of communication with the locals. 

 
Security and Safety 

India is highly lacking on this attribute of competitiveness. The major reasons being the internal community riots and also the 
terrorist attacks faced from time to time. The country is highly unsafe for females and there is poor discipline as well as political 
instability in the country. 

 
Lack of Publicity 

Lack of publicity for good tourist destinations among the travellers and also lack of good education to the locals on receiving 
guests and hosting them. Also, lack of publicity on cuisines and cultures. 

 
Bank and ATM facilities 

Most tourist locations do not have Bank and ATM facilities. Another issue with an adverse effect on India's tourism is its 
widespread environmental pollution. 
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Conclusion  
India's vast natural, geographic, cultural, and artistic diversity present huge prospects for the travel and tourism business, and 

the government's promotion and strong marketing efforts are expected to help tourist arrivals. India has made strides, but the public's 
opinion of the country is shifting too slowly. Infrastructure investment has been made; however, infrastructure does not only include 
airports, hotels, and roadways. It also encompasses the telecommunications network, banks, and healthcare, among other things. To 
capitalise on opportunities afforded by general expansion in world tourist arrivals, the Indian tourism sector requires an urgent image 
makeover and more investment in development, growth, and infrastructure, especially through Public-Private Partnerships. According 
to the survey, there is also a need to solve issues such as exorbitant Luxury Taxes on hotels by states, as well as ensuring higher 
cleanliness and safety for tourists, which can assist to increase this sector significantly. "With global visitor numbers likely to rise, and 
emerging economies expected to grow faster than mature ones, India is poised to benefit from a wealth of tourism opportunities." 

 
Reference 

1. Sujith & Jisha (2017) Tourism in India: Opportunities and Challenges, Imperial Journal of Interdisciplinary Research, Vol-3, 
Issue-10, October-2017 

2. Anushree Banerjee (2014). Human Resource Development in Tourism Industry in India: a Case Study of Jet Airways India 
Ltd. Journal of Tourism: A Contemporary Perspective, Vol 1(1), 1–6, January 2014 

3. Mudasir & Nusrath (2014), A Review of Tourism Development in India, Golden Research Thoughts, Volume-3, Issue-11, 
May-2014 

4. Ashish Nag (2013). A Study of Tourism Industry of Himachal Pradesh With Special Reference to Ecotourism, Asia Pacific 
Journal of Marketing & Management Review, Vol.2 (4), April 2013 

5. Tripathi & Siddiqui (2010). An empirical study of tourist preferences using conjoint analysis, Int. Journal of Business Science 
and Applied Management, Volume 5, Issue 2, 2010 

6. https://currentaffairs.gktoday.in/india-ranks-40-wefs-2017-travel-tourism-competitiveness-index-04201743495.html 
7. https://www.weforum.org/reports/the-travel-tourism-competitiveness-report-2017 
8. http://tourism.gov.in/tourism-policy 
9. http://tourism.gov.in/annual-report-2017-18 
10. http://tourism.gov.in/sites/default/files/annualreports/Annual%20Report2017-18.pdf 

 
 
  


