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Abstract 

Social media has become an outlet that is one of the most widely used ways of interacting through computers. Though there 
are many different platforms that can be used for social media, they all serve the same primary purpose of creating a social interaction 
through computers, mobile devices, etc. Social media provides a useful platform for people to share information, develop networks, and 
connect with each other online. While social media allows one to foster relationships with ease, it may pose challenges for individuals 
in a romantic relationship. Mounting evidence suggests that social media use may have an adverse impact on relationship dynamics, 
largely due to reduced time and attention for relationship partners. In the present investigation it is found that there is more marital 
satisfaction among female students than male students. It is concluded that majority of the respondents were somewhat happy with their 
marriages. In terms the strategies that married individuals deployed to keep their marriages stable in the midst of social media use, there 
was a statistically significant correlation between marital stability and sound relationship house strategies such as: knowledge of spouse’s 
life dreams, respect from spouse, feelings of love and care, enjoying discussions together and attention to deepest feelings. 
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INTRODUCTION 

Unlike traditional media that is often created by no more than 10 people, social media sites contain content that has been created 
by hundreds or even millions of different people. Social media has become an outlet that is one of the most widely used ways of 
interacting through computers. Though there are many different platforms that can be used for social media, they all serve the same 
primary purpose of creating a social interaction through computers, mobile devices, etc. Social media has evolved into not just an 
interaction through text, but through pictures, videos, and many other forms of multimedia. This has provided users an enhanced way 
to interact with other users while being able to more widely express and share during computational interaction. Within the last couple 
decades, social media has blown up and created many famous applications within the social computing arena (Kellner, 1995). Social 
networking has become an everyday part of many peoples’ lives as evidenced by the huge user communities. Some communities even 
exceed the population of large countries, for example Facebook has over 400 million active users in countries like Nigeria, Ghana, Togo, 
Liberia etc. Social networking sites such as Facebook, WhatsApp, YouTube and Twitter are amongst the most popular destinations on 
the web. Changes in society are simultaneously useful and negative and this is the case with the impact of online social networking.  
The present research is aimed to look at the effects of online social networking sites on marital satisfaction that has on today’s society 
in relation to the modern media concept of greater interaction. 

 
Review of literature on Marital Satisfaction 

Social scientists have studied the marital relationship by investigating two primary constructs: marital stability and marital 
quality. Marital stability refers to the duration of marriage, whether dissolved by death, divorce, separation, desertion or annulment 
(Lewis &Spanier, 1979). Marital quality is not as easily defined and researchers have interchangeably used the terms marital adjustment, 
marital satisfaction and marital happiness to refer to marital quality. Marital satisfaction research has resulted in the identification of a 
multitude of factors that contribute to a satisfactory marital union. These factors include feelings of love, trust, respect and fidelity 
(Kaslow& Robinson, 1996; Rosen Grandon, 1998), social support, commitment, equity of tasks, gender roles, and sexual interaction 
(Bradbury, Thomas, Fincham, Frank, Beach, & Steven, 2000; Kaslow& Robinson, 1996; Rosen-Grandon, 1998; Veroff, Douvan, 
Orbuch, &Actelli, 1998). Numerous studies have also been conducted to investigate marital satisfaction in relation to communication 
and interpersonal processes (Bradbury et al., 2000; Greeff, 2000). Another line of research examines partner similarities, or congruence, 
such as shared interests in leisure, shared interests in children (Kaslow& Robinson, 1996), similar cognitive processes, religious beliefs 
and philosophy of life (Bradbury et al., 2000; Chinitz, 2001; Greeff, 2000; Greenberg 1996; Kaslow& Robinson, 1996; Kohn 2001; 
Rosen-Grandon, 1998). 

 
Social media provides a useful platform for people to share information, develop networks, and connect with each other online. 

While social media allows one to foster relationships with ease, it may pose challenges for individuals in a romantic relationship. 
Mounting evidence suggests that social media use may have an adverse impact on relationship dynamics, largely due to reduced time 
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and attention for relationship partners. However, it remains unclear (1) how the increased use of social media may lead to negative 
consequences of relationship quality; (2) how the increased use of social media and negative relationship consequences together may 
trigger social media addiction; and (3) whether there are psychological factors that may contribute to the mitigation of the negative 
consequences. It is researched that social media influences romantic relationship and highlight the interactive effects of social media 
and relationship on causing unexpected, adverse consequences. 

 
Farrugia(2013) has found out that romantic relationships may also be disrupted from the use of social media. Social media 

makes surveillance of one’s partner easy. Monitoring a partner’s behaviour online may lead to jealousy, anxiety and mistrust. Individuals 
with low self-esteem may find their partner’s actions on social media as faults decreasing the level of satisfaction in the relationship. 

 
A negative relationship between SNS use and marriage wellbeing could be explained by two, very different, perspectives: (1) 

Using SNS weakens marriage and causes divorce (the negative effect hypothesis); or (2) divorcees and people in troubled relationships 
use SNS such as Facebook more often (the self-selection hypothesis). Whereas both views predict an association between using the 
social networks site and marriage dissatisfaction, their implications for the social effects of Facebook and other SNS are opposite. In the 
first case, SNS are conceived as an anti-social media. In the second, SNS are perceived as a pro-social force that helps people with a 
bad marriage experience to find social support. 

 
Research that looks at the effects of technology use in relationships has had inconsistent findings.Fox and Moreland (2015) 

found that participants felt pressured to use Facebook to engage in relationship maintenance. Others have found that extensive use of 
the Internet, for communication purposes, was associated with lower levels of communication among the household and increases in 
depression and loneliness (Kraut et al., 1998). 
 
Research Methodology 
HYPOTHESES 
Ho: there will be no Marital Satisfaction among social networking sites users. 
 
RESEARCH DESIGN 

A descriptive study was conducted upon married Post-Graduate and Ph. D. students (wife / husband) on the campus of B. N. 
Mandal University, Madhepura, Bihar. 
 
PARTICIPANTS / SAMPLE 

A total of eight hundred (N=800) participants (Social Networking Sites Users’ married students) have been selected by using 
purposive sampling technique. Participants have been selected purposely enrolled in different Post-Graduate Departments of B. N. 
Mandal University, Madhepura, Bihar and pursuing their post-graduate courses or Ph. D. Programme. 
Frequency and Descriptions of sample are given in the following tables as: 
 
Frequency Tables 

Table-1 
Age 

  
Frequency Percent Valid Percent Cumulative Percent 

Valid 18-25 Years 250 31.2 31.2 31.2 

26-35 years 550 68.8 68.8 100.0 

Total 800 100.0 100.0  
Table-2 

Religion 

  
Frequency Percent Valid Percent Cumulative Percent 

Valid Muslim 200 25.0 25.0 25.0 

Hindu 600 75.0 75.0 100.0 

Total 800 100.0 100.0  
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Table-3 
Number of Children 

  
Frequency Percent Valid Percent Cumulative Percent 

Valid No Children 157 19.6 19.6 19.6 

One child 344 43.0 43.0 62.6 

More than one children 299 37.4 37.4 100.0 

Total 800 100.0 100.0  
Frequencies and descriptions of sample have been presented in graphics as a pie chart also below: 
 
Pie Chart 

Chart-1 

 
Chart-2 

 
Chart-3 
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DESCRIPTION OF TESTS/TOOLS 
1. Marital Satisfaction Scale: 

Author: BarundaAmrithraj and Indira Jai Prakash (1985) 
Purpose: To assess marital satisfaction/quality of marital life 
Items: 30 
Language: English 
Availability: Department of Psychology, Bangalore University, 
 Bangalore, 560056 
Uses : Counseling and Research 
Main features: Maximum score possible in this scale was 60 and  
 Minimum score was 0. Content wise, the scale sampled  
 Social, emotional, interpersonal and sexual sources of  
 satisfaction in marriage 
Reliability and Validity: The Split-Half reliability correcting odd-even 

items applying Spearman-Brown formula was 
.94. Test-Retest reliability was found to be .98. 

 

Validity of the test was found to be .77 
Time limit: 20 inutes 

 
2. Biographical Information Blank 

A Biographical Information Blank (BIB) was prepared by the researchers themselves (Sumitra Kumari & Rahman, M. I., 2018) 
for the purpose. Some biographical variables like Age, Sex, Family Income, Marital Status, Locale, Family Structure, Education, 
Religion, Cast and some other necessary information included. 
SCORING OF THE TEST/ TOOL USED 

Scoring for all the tests was done as per the instructions given in the scoring manuals of the tests. Hand scoring was done by 
using separate keys for respective tests in the study. The scores were then tabulated and subjected to various statistical analyses. 
ANALYSIS OF DATA 

Keeping in view the objectives and hypotheses of the current study, the data were analyzed with the help of computerized 
software i.e. SPSS to see the significant relationships by making use of the following statistical techniques: 
1) Frequency distribution of scores on different measures included in the present study. 
2) Graphical representation of scores on different measures included in the present study. 
3) Descriptive statistics 
RESULTS & DISCUSSIONS 

The frequencies of data are presented below in Histogram chart with normal curve in figures below: 
FIGURE-1 
Histogram of Marital Satisfaction of males and females’ students with normal curve 
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After completing the frequencies of collected data of marital satisfaction of male and female students enrolled in the University 
P. G. Departments at Post-Graduate and Ph. D. Level programs under B. N. Mandal university, Madhepura, we have moved further to 
analyze the data  to test the null-hypothesis to derive the results. The derived results are given in the following table: 
 
Ho: There will be no marital satisfaction among married males and females students studying in different university P.G. 
Departments at Ph. D. and Post Graduate level using Social Networking Sites (SNS).  
To test the HO we have applied Descriptive Statistics Group descriptive statistics, and Mean plots. The derived results are given in tables 
below. 
TABLE-4 
DESCRIPTIVE STATISTICSOF MALES AND FEMALES STUDENTS USING SOCIAL NETWORKING SITES  

Descriptive Statistics 

 N Minimum Maximum Mean Std. Deviation 

Marital Satisfaction 800 20.00 40.00 30.9538 5.36751 

Valid N (listwise) 800     
 

Table-4 gives the Mean of Marital Satisfaction with standard deviation of the sample of males and females students (N = 800) 
using social networking sites. It is clear from the table that Mean values of Marital Satisfaction is X = 30.9538and Standard Deviation 
value is σ = 5.36751. With this result we can describe the data that average of marital satisfaction of males and females students using 
social networking sites are moderate as the mean value is X= 30.9538 only.  

We have applied group descriptive statistics to find out the differences between boys and girls about their marital satisfaction 
separately. The results are given in Table-5 below. 
TABLE-5 
GROUP DESCRIPTIVE STATISTICS OF MALES AND FEMALES STUDENTS USING SOCIAL NETWORKING SITES 

Group Statistics 

 Gender N Mean Std. Deviation Std. Error Mean 

Marital Satisfaction Male 400 30.9475 5.43863 .27193 

Female 400 30.9600 5.30223 .26511 
 

It is clear from the table-5 that total 400 males and 400 females’ students participated in the present study. Marital satisfaction 
of female students is slightly higher (X= 30.9600) than the male students (X= 30.9475). 

The same results have been presented through graphs by making Mean Plot in Graph-1 below to make a clear cut picture of 
the differences on marital satisfaction of boys and girls using social networking sites. 
MEANS PLOT OF SOCIAL NETWORKING SITES USERS STUDENTS 
GRAPH-1 
MARITAL SATISFACTION x GENDER OF SOCIAL NETWORKING SITES USERS STUDENTS 
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The graph-1 depicts the clear cut picture that female students are having high marital satisfaction than the male students. It 
means there are high effects of social networking sites on marital satisfaction of male students and it has less effect on the marital 
satisfaction of female students. 
 

In the present investigation it is found that there is more marital satisfaction among female students than male students. Here 
it is worthwhile to mention the studies revealed that internet users are of the opinion that social media had a “major impact” on their 
mutual rapport. They felt closer to their partners because of online conversations and many were able to resolve an argument using 
social media that they were having trouble resolving in person. It is explored that social media sites can be present positive signs of 
promise and commitment particularly in girls. Today, partners separated by distance do not face a major difficulty and usually preserve 
their romantic relationships and feel close because of social media. Loved ones stay connected all the time through it and do not see 
physical distance as an obstacle. 

 
CONCLUSION 

It is researched that more female than male respondents spent more time on social media. There was a statistically significant 
correlation between social media and feelings of suspicion, jealousy, feelings of loneliness and emotional distance. However, majority 
of the respondents disagreed that social media use by their spouse was straining their marriage. With regards to the relationship between 
social media usage and the success of marriages there was a strong positive correlation between marital stability and marital satisfaction 
but the relationship between social media use and either marital stability or marital satisfaction was not statistically significant. 
Generally, majority of the respondents rarely or never wished they had not married. Majority of the respondents were somewhat happy 
with their marriages. In terms the strategies that married individuals deployed to keep their marriages stable in the midst of social media 
use, there was a statistically significant correlation between marital stability and sound relationship house strategies such as: knowledge 
of spouse’s life dreams, respect from spouse, feelings of love and care, enjoying discussions together and attention to deepest feelings. 
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