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Abstract 

“The rural community is very different from the urban communities. They have very different opinion on willingness to pay 
for the Information and Communication Technology (ICT) related charges for E-Banking and Commerce, among various caste 
categories. There are various ICT initiatives taken by Government of India as well the State Government of AP. 

The opinion on willingness to pay for the ICT facility for E-Banking and Commerce of user affects the frequency of usage or 
also may affect user not to use ICT facility at all. Many rural people do not use digital banking and payments due to their not willingness 
to pay various ICT incurred charges. Affordability of expensive ICT infrastructure like broad band internet, mobile data, smart mobiles, 
laptops, computers laptops, etc. This may be because of lack of low income, their social backwardness, affordability and lack of exposure 
to banking applications. Due to this majority of   rural population may not able reap the maximum benefits of E-Banking and Commerce 
initiatives in rural communities in various other knowledge and information related to digital transfers of various social benefits, 
pensions and other based Direct Benefit Transactions (DBT). 

This study focuses on improving ICT, giving suggestions for improving adaption effectiveness and awareness of ICT 
programmes to enable the rural communities to benefit maximum from the Government ICT initiatives and schemes. This study analyses 
the various sources of information across various castes and income groups in rural community in the selected study area with total 
sample size of 320, covering 8 villages with 40 in each village, Itkalapalle and Rachanapalle of Anantapur Mandal, Peddapappur and 
Juttur of Pedapappur Mandal, Kunuthuru and Chigicherla from Dharmavaram Mandal, Puttaparthi (rural) and Pedapalle from Puttaparthi 
Mandal in Ananthapuramu District of AP. 
 

This study focuses on improving well-being of rural community by finding how ICT   can play vital role in helping rural 
communities overcoming burden of charges of ICT facilities and improving effective ICT usages.  This   study also focuses on 
suggestions for improving ICT efficiency by providing ICT facilities and infrastructure at affordable rates to enable the rural 
communities to benefit maximum from the Government Digital Banking ICT initiatives by reducing or minimising ICT infrastructure 
charges.” 

 
Keywords:  E-Banking and Commerce, ICT, Rural Communities, Banking Charges, Internet Charges. 
 
Introduction  

The ICT facilities provided by Government are generally for free but however there are some ICT related costs involved for 
ICT infrastructure, bank charges, etc. This study focuses on various sources of information and their extent of benefit received across 
various caste and income groups for E-Banking and Commerce activities which consists of payments, transfers, online bank account 
opening, etc. 

 
Operations: It was used for information collection and maintenance of records at the banks. It is found a better use at the ATMs, 

Mobile banks.  ICT seems to play very crucial role of bridging the clients-rural bank customers with the commercial banking, credit 
societies, other monitory institutions and departments. As this system got a sufficient well developed safe and secure portal for monitory 
operations which can be depended upon for quick and easy sources of funds for day-to-day purpose, people have relied on E -Banking 
facilities in a big way. Especially in remote areas the mobile banking also caught up and became popular at remote areas and villages. 
Electronic banking is defined as “the automated delivery of new and traditional banking products and services directly to customers 
through interactive communication channels”. E-banking which is gradually replacing the traditional branch banking system. Each bank 
tries to satisfy customers because they are central to optimal performance and financial returns. Even in rural areas customer awareness 
has become the key point. If rural customers are informed and induced to use latest technology the dream of cashless economy becomes 
true. With this advent any bank can identify the key success factors to survive in intense competition and increase the market share. 
Today, the concept of electronic banking has made ‘anywhere and anytime’ banking a reality. 
 
 



 
Cover Page 

  

  
 
DOI: http://ijmer.in.doi./2022/11.05.61 

            

 

ISSN:2277-7881; IMPACT FACTOR :7.816(2022); IC VALUE:5.16; ISI VALUE:2.286 
Peer Reviewed and Refereed Journal: VOLUME:11, ISSUE:5(4), May: 2022 
Online Copy of Article Publication Available (2022 Issues): www.ijmer.in 

Digital Certificate of Publication: http://ijmer.in/pdf/e-Certificate%20of%20Publication-IJMER.pdf 
Scopus Review ID: A2B96D3ACF3FEA2A 

Article Received: 2nd May 2022   
 Publication Date:10th June 2022 

Publisher: Sucharitha Publication, India 

 

 
2 

 

Some of the services covered under E-banking as follows 
1. Automated teller machines, 2. Credit cards, 3. Debit cards, 4. Smart cards, 5. Electronic funds transfer system, 6. Mobile banking, 

7. Internet banking, 8. Telephone banking. 
 

All banks both public and private sector banks making greater use of E-Banking facilities to provide best service. But the question 
is if E-banking can help specific needs of rural customers if so the present E-Banking initiatives are designed to the acceptance of rural 
users. 

 
Benefits of E-Banking 

Some of the benefits of E-Banking include: It saves time spent in banks, It provides ways for international banking, It provides 
banking throughout the year 24/7 days from any place have internet access, It provides well-organised cash management for internet 
optimisation, It provides convenience in terms of capital, labour, time all the resources needed to make a transaction. Taking advantage 
of integrated banking services, banks may compete in new markets, can get new customers and grow their market share. It provides 
some security and privacy to customers, by using state-of-the-art encryption and security technologies. 

 
E-banking or Digital payments economy is very necessary for rural areas. Even with a noticeable growth in industrialisation, 

agriculture still accounts a major part in GDP of developing countries. But still in many rural areas the farmers to tackle the various 
challenges like high interest of private lenders, lack awareness of various rural banking schemes, loan waivers, agriculture schemes, 
SHG and other rural allied business subsidies and other various aspect in present scenario, there is a need to take advantages of newer 
communication technologies with blend of traditional technologies to solve the farmers’ problems.  ICT applications in E-Banking have 
the potential to facilitate greater access to information that drive or support knowledge sharing. ICT essentially facilitate the creation, 
management, storage, retrieval, and dissemination of any relevant data, knowledge, and information that have been processed and 
adapted. 

 
E-Banking has significant impact on the economic progress of the country with the emerging changes of ICT penetration, and 

the impact of demonetisation, alongside the digital initiatives carried out for rural segments, the need for improving the trends of digital 
payments model in rural India is very important. Considering the benefits like transparency in transactions, scope for curtailing parallel 
economy and improving the ease of business, it is very essential that the transformation towards digital payments, even in the rural 
economy is empowered. Some of the revolutionary developments in the recent past like launch of many digital wallets like – paytm, 
mobiwik, free charge, etc. and government launching many United Payment Interface (UPI) solutions and BHIM (Bharat Interface for 
money), app for smooth transition to digital payments. 

 
Digital payments system and rural India is another step of transaction to cashless economy, with the emerging changes of ICT 

penetration, and rural users will constitute about half of all Indian internet users in 2020. The digital initiatives carried out for rural 
segments, the need for improving the trends of digital payments model in rural India is very significance. It enables transparency in 
transactions; even in the rural economy is empowered.  

 
This research paper studied the positive impact that digitisation of payment system in Indian economy will have on the 

development of rural Indian sector.  
 

Status of digital payment in rural India.  
Cashless economy through ‘Aadhaar Pay’ in rural India. Government to encourage poor in rural areas to do digital transactions. 

Aadhaar Pay which ensures financial transactions by just using fingerprint. digi-dhan abhiyan has registered on the alibaba-backed 
mobile wallet pay tm.  

 
Prospects and the road ahead in rural India.  
Problems that may occur in rural areas if digital payments system is applied in India.  

1. Electricity issues. 2. Digital cable is not covered for whole of India. Villagers may not be able to purchase smart phones or 
laptops, operations of accounts, conducting transactions through mobiles and to make online payments need training. It is 
evident through various sources of literature that ICT-promoted financial inclusion for rural development.  
 

Main purpose of this paper is to provide discussion on the issues related to ICT based financial inclusion, To identify the challenges 
in the implementation of ICT based financial inclusion schemes in rural areas, To propose suggestions for improvement. Dr. C. 
Rangarajan Committee on financial inclusion defines it as financial inclusion may be defined as a process of ensuring access to financial 
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services and timely and adequate credit where needed by vulnerable groups such as weaker sections and low-income groups at an 
affordable cost. Mobile phone transactions include the use of network airtime or E-Currencies for ban without the help of an 
intermediary. 
 
Digital India E-Bank and finance initiatives (2020)  
Initiatives and apps https://digitalindia.gov.in/di-initiatives 

Aadhaar identity platform is one of the key pillars of ‘digital India’. It is unique and robust enough to eliminate duplicate or 
fake identities can be used for various social benefit schemes and other type of activities. 

 
Accessible India Campaign Mobile 

About Sugamya bharat abhiyaan or accessible India campaign is a nation-wide flagship campaign for achieving universal 
accessibility that enables people with disabilities to gain access for equal opportunity, live independently and participate fully in all 
aspects of life in an inclusive society.  
 
(Bharat Interface for Money) BHIM: BHIM is an app that makes payment transactions simple, easy and quick using Unified Payments 
Interface (UPI). It enables direct bank to bank payments instantly and collects money using a mobile number or payment address. 
Website:\\http://www.npci.org.in/ 
 
Direct Benefit Transfer (DBT): Bharat online portal (2020) to ensure accurate targeting of the rural DBT was initiated with the aim to 
reform Government delivery system by re-engineering the existing process in welfare schemes for simpler and faster flow of 
information/funds E-beneficiaries, de-duplication and reduction of fraud. DBT will bring efficiency, effectiveness, transparency and 
accountability in the Government system and infuse confidence of citizen in the governance. Use of modern technology and IT tools 
will realise the dream of maximum governance minimum government. 
 
First digital village  

During demonetisation a village, located about 90 km from Ahmedabad, in Sabarkantha district of Gujarat has emerged as first 
India’s digital village. This village has a population of 1,200 and was adopted by ICICI bank as a part of Digital India Campaign. While 
several people across the country are struggling to withdraw money and exchange Rs. 500 and Rs. 1000 notes from banks after the 
demonetisation, one village in Gujarat is handling the situation in a hassle-free manner – all thanks to digitisation. Going cashless is 
nothing new for Akodara, India’s first digital village where all 220 families have E-Banking facility. And residents use it for everything 
– right from buying milk and vegetables to bread and eggs. Their phones are linked to their bank accounts and they make instant 
transactions using the village WiFi. 

 
Manilala Prajapati, a cable operator in the village, collects monthly rent from residents using internet banking. Users just have 

to send an SMS to the bank after typing three followed by cable mobile number, the amount to be transferred and the last six digits of 
their account numbers. 

 
Like the rest of Indians, we are not worried about depositing or exchanging cash. All the adults here have bank accounts linked 

to their Aadhar numbers. As all the transactions at markets, milk cooperatives, shops and even vegetable vendors here are cashless, we 
withdraw cash only when we have to go outside the village, J S Patel, a farmer, told Hindustan Times during denomitisation time. 

 
The village grocer is accepting payments through E-Banking for any sale above Rs. 10. The local dairy cooperative has also 

stopped paying farmers in cash since the last year and transfers directly to their bank accounts. As all the villagers have their accounts 
linked to their Aadhar cards, government benefits are also transferred directly into their savings accounts. 

 
Review of literature 

According to   literature survey various research articles, it says that digital divide and digital poverty are linked. It is found 
that digital poor are generally low-income people who cannot afford by ICT devices or cannot afford costly ICT subscriptions like broad 
band, Wi-Fi, etc. Survey says these low-income people who have less income mainly concentrate in making their daily needs with their 
money than buying ICT gadgets due to income constraint. These people are mostly illiterate, cannot afford higher education, thus remain 
backward and do not get included in ICT envelope. 
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It is also found that very less studies have been made in India and particularly on the various sources of information, ICT 
programmes, the ICT service and affordability of various ICT infrastructure. So, this study will help in filling the gap in this area of 
study various sources of information, their extent of benefit derived, affordability and willingness to pay for service. 

 
Union Budget 2022: Bharat Net to be ready by 2025 

Union Minister Nirmala Sitharaman in her Budget speech announced that Bharat Net broadband will be ready by 2025. She 
also mentioned that Bharat Net contracts for laying optical fibre will be awarded through PPP model (Public-Private Partnership). The 
ambitious project seeks to reach 3,61,000 villages across 16 states with broadband connectivity. The plan is to select bidders from the 
private player, who will be given the responsibility to set up, operate and maintain the network. 

 
The Economic Survey released on 31st January 2022 reported that 5.46 lakh km optical fibre cable has been laid. Further, a 

total of 1.73 lakh gram panchayats have been connected by Optical Fibre (OFc) and 1.59 lakh gram panchayats are service-ready on 
OFC, as of September 27, 2021. 

 
Telecom infrastructure has also been given a boost under the aspirational district scheme, while thrust on the provision of 

submarine optical fibre cable infrastructure will spur high-speed internet and broadband connectivity, the Economic Survey further said. 
Under BharatNet, the telecom ministry has signed Memorandums of Understanding (MoUs) with seven states – Gujarat, Chhattisgarh, 
Andhra Pradesh, Telangana, Tamil Nadu, Maharashtra, and Jharkhand. 

 
Study area 

This study analyses the willingness to pay for E-Banking and Commerce ICT and other related charged among rural community 
in the selected study area with total sample size of 320, covering 8 villages with 40 in each village. Itkalapalle and Rachanapalle of 
Anantapur Mandal, Peddapappur and Juttur of Pedapappur Mandal, Kunuthuru and Chigicherla from Dharmavaram Mandal, Puttaparthi 
(rural) and Pedapalle from Puttaparthi Mandal in Ananthapuramu District, AP.  

 
Statement of Problem 

The rural people in general who face hardship of payments of ICT charges related to E- Banking and E-Commerce.  
 

Major hindrances in using modern sources of information  
1. Broad band monthly charges; 2. Broad band router and other installation setup charges; 3. Mobile data charges; 4. 

Expensive smart phone prices; 5. Expensive prices of laptops or computer; 6.  Un-affordability of table and other 
accessories charges 
 

Objectives  
To understand the response of respondents of ICT initiative awareness and usage in selected study area, rural areas and to 

assess the various sources of information and modern sources of information like internet, smart phone charges. 
 

The major aspects that require focus for achieving affordable ICT applications for rural communities. 
1.  Developing affordable ICT infrastructure  
2.  Developing affordable banking charges   
3.  Removing digital class divide among the people. 
4.  Giving suggestions to create user friendly interactive feedback session. Banking charges sessions between government 

agencies, banks and users for clarifications and removing any miscommunications about banking charges. 
 

Research methodology 
The study involved in three research methods as follows below. 

1)  Primary data collection through schedule 
2)  Participatory Rural Analysis (PRA) 
3)  Focus Group Discussions (FGD) 
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Primary data collection: This method involves collecting primary data through interviewing respondents with help schedule. 
 

Participatory Rural Appraisal (PRA) recently renamed Participatory Learning for Action (PLA), is a methodological approach 
that is used to enable farmers to analyse their own situation and to develop a common perspective on natural resource management and 
agriculture at village level. 

 
A Focus Group Discussion (FGD) is a good way to gather together people from similar backgrounds or experiences to discuss 

a specific topic of interest. 
 

Socio economic variables  
Caste categories  

1) Other Castes (OC) 
2) Backward Caste (BC) 
3) Scheduled Caste (SC)  
4) Scheduled Tribe (ST) 

 
Analysis techniques used  
The following methods are used in researching in selected study area. 
Cross tabulation of percentages 
 
Cross tabulations 

Cross tabulation is a method of analyzing relationship between multiple variables in tabular form. Also known as cross tabs in 
short form. The willing to pay and not willing to pay variables responses have been analyzed using cross tabulation of percentages 
among various caste categories.  

 
Data analysis  

The table-1 below shows the percentages distribution of benefits derived from various sources of information across caste and 
income group for E-Banking and E-commerce. It may be observed that 93.3% of Backward Classes (BC) derived strong benefits from 
phones for E-Banking and E-Commerce purposes. Followed by 83.3% of same caste internet 66.7% from TV. This is expected as higher 
income group access to non-conventional source of information for E-Banking and E- Commerce is high and can use the same to their 
advantage strongly benefitting them. The Other Castes (OC) also showed a similar trend as the BC but also strongly benefitted from 
radio as a source of information for the sector, in addition as source of information. 
 

The Schedule Castes (SC) of High-Income Group (HIG) did not strongly benefit from any of the sources. While 33.3% of 
Scheduled Castes (ST) benefitted from conventional sources. The negative benefits were experienced by BC, OC, and SC while using 
conventional source of information. 
 

In the Middle-Income Group (MIG) 80.6% of BC strongly benefitted from internet, phone and TV. Similar trends were 
observed among the OC as 90 - 95% OC benefitted from non-conventional sources, 25% of SC, 66.7 % of ST depended on both types 
of sources of information in this income category. The traditional sources of the information coming from experienced people which 
are valuable and as the type of information is very dynamic –keeps changing often and depends on many factors. Moreover, concerned 
with immediate needs and at the nearest location which non-conventional source may not be able to get to update and maintain. Negative 
benefits were experienced by BC 25.8% and OC 15.0% of in conventional source of information in the MIG. 
 

Among the Low-Income Group (LIG) 93.3% of BC strongly benefitted from phones and 83.3 % benefitted from internet 
followed by TV. Similar trends observed in the OC, it can be seen that 33.3% of ST strongly benefitted from friends’ neighbours 
government extensions, local input dealers for this sector. It is interesting to note that 100% of SC and around 50% of ST benefitted 
from non-conventional sources of information regarding the bank finance and E-commerce related activities. Negative benefits were 
felt by some BC and OC from the conventional source of information   
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Table 1  Sources of information and extent of benefits across the castes and income groups for   banking, finance, and Ecommerce 
related activities  

Income-
Class- 

Benefit scale Strongly benefitted  Benefitted No effect  Negative  

High 
Income 
Group  

Source of 
information 

BC OC SC ST BC OC SC ST BC OC SC ST BC OC SC ST 
1.Freinds and 
Neighbors  

26.7 46.7 0.0 33.3 30.0 40.0 100.0 16.7 26.7 13.3 0.0 50.0 16.7 0.0 0.0 0.0 
2.Govt 
Extensions 

0.0 0.0 0.0 33.3 26.7 40.0 50.0 16.7 23.3 46.7 0.0 50.0 50.0 13.3 50.0 0.0 
3. Local 
Input Dealers 

0.0 0.0 0.0 33.3 30.0 0.0 100.0 16.7 26.7 46.7 0.0 50.0 43.3 53.3 0.0 0.0 
4. Daily 
News Papers 

30.0 0.0 0.0 0.0 33.3 40.0 100.0 50.0 26.7 46.7 0.0 50.0 10.0 13.3 0.0 0.0 
5. Radio  53.3 80.0 0.0 0.0 20.0 20.0 100.0 50.0 23.3 0.0 0.0 50.0 3.3 0.0 0.0 0.0 
6. T.V 66.7 86.7 0.0 0.0 33.3 13.3 100.0 50.0 0.0 0.0 0.0 50.0 0.0 0.0 0.0 0.0 
7. Phone 93.3 93.3 0.0 0.0 6.7 6.7 100.0 50.0 0.0 0.0 0.0 50.0 0.0 0.0 0.0 0.0 
8. Internet  83.3 86.7 0.0 0.0 16.7 13.3 0.0 0.0 0.0 0.0 100.0 66.7 0.0 0.0 0.0 33.3 

Middle 
Income 
Group  

1.Freinds and 22.6 10.0 25.0 66.7 19.4 40.0 50.0 0.0 32.3 35.0 25.0 33.3 25.8 15.0 0.0 0.0 
2.Govt 
Extensions 

22.6 10.0 25.0 66.7 19.4 40.0 50.0 0.0 32.3 35.0 25.0 33.3 25.8 15.0 0.0 0.0 
3. Local 
Input Dealers 

22.6 10.0 25.0 66.7 19.4 40.0 50.0 0.0 32.3 35.0 25.0 33.3 25.8 15.0 0.0 0.0 
4. Daily 
News Papers 

22.6 10.0 25.0 66.7 19.4 40.0 50.0 0.0 32.3 35.0 25.0 33.3 25.8 15.0 0.0 0.0 
5. Radio  25.8 45.0 25.0 66.7 16.1 5.0 50.0 0.0 32.3 35.0 25.0 33.3 25.8 15.0 0.0 0.0 
6. T.V 80.6 95.0 25.0 66.7 19.4 5.0 50.0 0.0 0.0 0.0 25.0 33.3 0.0 0.0 0.0 0.0 
7. Phone 80.6 90.0 25.0 66.7 19.4 10.0 50.0 0.0 0.0 0.0 25.0 33.3 0.0 0.0 0.0 0.0 
8. Internet  80.6 95.0 25.0 66.7 19.4 5.0 50.0 0.0 0.0 0.0 25.0 33.3 0.0 0.0 0.0 0.0 

Low 
Income 
Group  

1.Freinds and 26.7 46.7 0.0 33.3 30.0 40.0 100.0 16.7 26.7 13.3 0.0 50.0 16.7 0.0 0.0 0.0 
2.Govt 0.0 0.0 0.0 33.3 26.7 40.0 50.0 16.7 23.3 46.7 0.0 50.0 50.0 13.3 50.0 0.0 
3. Local 0.0 0.0 0.0 33.3 30.0 0.0 100.0 16.7 26.7 46.7 0.0 50.0 43.3 53.3 0.0 0.0 
4. Daily 30.0 0.0 0.0 0.0 33.3 40.0 100.0 50.0 26.7 46.7 0.0 50.0 10.0 13.3 0.0 0.0 
5. Radio  53.3 80.0 0.0 0.0 20.0 20.0 100.0 50.0 23.3 0.0 0.0 50.0 3.3 0.0 0.0 0.0 
6. T.V 66.7 86.7 0.0 0.0 33.3 13.3 100.0 50.0 0.0 0.0 0.0 50.0 0.0 0.0 0.0 0.0 
7. Phone 93.3 93.3 0.0 0.0 6.7 6.7 100.0 50.0 0.0 0.0 0.0 50.0 0.0 0.0 0.0 0.0 
8. Internet  83.3 86.7 0.0 0.0 16.7 13.3 0.0 0.0 0.0 0.0 100.0 66.7 0.0 0.0 0.0 33.3 

Source: Primary data  
 
Table: 2  Ranking of information sources  across caste and income categories for banking and E-commerce related  activities.  

Income group HIG MIG LIG 

Source of information  BC OC SC ST BC OC SC ST BC OC SC ST 
1.Freinds and neighbours  7 7 7 2 7 5 1 1 5 8 1 2 
2.Govt extensions Functionaries  6 6 8 1 7 8 2 7 1 7 3 1 
3. Local input dealers 5 5 4 7 6 6 3 2 1 4 1 3 
4. Daily news papers 8 8 1 8 5 4 8 7 4 1 3 6 
5. Radio  1 1 1 3 2 6 6 3 3 5 5 4 
6. T.V 3 3 5 5 1 1 6 4 7 6 6 5 
7. Phone 1 1 1 3 3 2 5 5 8 3 7 7 
8. Internet  3 3 5 5 4 3 4 5 6 2 8 7 

Source: Primary data  
 
The Table: 1 show that the HIG class the BC gave first rank for the phones and radios followed by internet and by local input dealers 
for E- Banking and E- commerce sectors. The OC followed similar trends. The SC gave a fifth rank of preference for internet keeping 
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radio and phones as first. ST preferred Government extension functionaries as their first preference for banking and E-commerce 
activities indicating that they had more confidence in getting their work done with government extension workers. 

Among the MIG, BC prefer TV as first sources of information followed by radio second rank, phone third rank, internet fourth 
rank. The OC preferred TV to be first rank, phone to be second and internet as third, whereas SC preferred friends’ neighbors followed 
by government extensionaries and local input dealers. There is a clear distinction between the preferences for the sources of information 
among the caste. 
 
In the LIG category: The BC preferred Government extension workers and local input dealers, as first rank followed by radio and 
friends and neighbours as second and third rank respectively. In case of the OC, daily newspapers were preferred as the first rank 
followed by internet as second and phones as third rank for the sources of information. The SC among LIG preferred to rank friends and 
neighbours and local dealers followed by government extension workers as second and third rank respectively. The BC and ST preferred 
to rank government extension workers as the first followed by friends and neighbours and local dealers. They did not rank internet or 
phones as they were not much well versed with these methods. 
 

The PRA and FGD revealed that field observations and respondents amongst 4 Mandals with each 2 villages with 320 
respondents were questioned and observed. Discussions with LIG of SC and ST especially expressed that they are not at all benefitted. 
Most of the rural users felt that ICT Apps not tailor made for this section of people, because their transactions are very low and very far 
in between. 
 
Majority say ICT is mostly used for the entertainment than for livelihood or services. 

Not much useful for applying subsidized bank loans, etc. In Dharmavaram many handloom business people said that they are 
doing business - people buying goods online. 

 
Majority of elders using with help of third party or some educated relative, friends or neighbours. Technical problems, lack of 

power and assured connection   is said to be hindrances for the usage of ICT sources of information and services. Most of them said not 
having data or internet connection due to high charges. 

 
Middle- and higher-income groups are trying to use ICT apps favoring them. Rural users expressed that they want the 

simplification the applications customizing to local needs. It is observed that availability of ICT application does not ensure its full 
complete utilization. 

 
Over all from broad picture angle analysis its observed in the field survey that overall, 85 % farmers not using ICT directly for 

farming. 
 
The ICT farmers who are mostly using through educated relatives, children, friends or neighbors. It is also found that mostly 

educated people like teachers and neo rich class are aware and using ICT. 
 

Overall impression: Only children of farmers who are B.Tech. or MBA or some college education using ICT. Mostly for chatting and 
other type of communications with friends and relatives. Paytm, Gpay, shopping, etc., are the most used ICT applications. Paytm, Gpay, 
shopping, etc., are the most used ICT applications.  
 
Table-3   Service charges levied by various banks 
Name of Bank RTGS - outward RTGS - 

inward 
NEFT - outward NEFT - 

inward 
ECS - 

outward 
ECS - inward 

Bank of Baroda Rs. 50 per transaction 
irrespective of any 

amount. 

Nil Upto Rs. 50,000- Rs. 10 per 
transaction. 

Rs. 50,000 to Rs. 1 Lakh – 
Rs. 25 per transaction 

Nil Nil Nil 

   Above Rs. 1,00,000 - Rs. 50 
per transaction irrespective of 

any amount 
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Syndicate Bank Rs.1.00 per 1000 
Max. Rs.2000/- 

(Presently customer 
transactions above Rs.1 
lakh are allowed under 

RTGS) 

Rs.25 per transaction Rs.1.00 per 1000 
Max. Rs.10000  with 

Min.Rs.25 
 

RBI charges, if any, shall be 
levied 

No charges. 
 

RBI 
charges, if any, 
shall be levied 

For ECS (Credit) -      Rs.1.00 per 
transaction 

with Min. Rs.100 and Max. 
Rs.2000 per occasion 

For ECS 
(Debit) – No 

charges 

 Rs.25 per transaction 
w.e.f. 15.09.06. 

     

Union Bank of India Rs.1.13 per Rs.1000 
Maximum Rs.1683.60 

Nil Upto 5000 - Rs.40.41 5001-
10000 - Rs.50.51 

10001-50000 Rs.2.24 per 
1000 

Mini.Rs.56.12 
50001 to One lackh 

Rs.1.68 per 1000 
Mini. Rs.112.24 >One lakh 

Rs.1.13  per 1000 
Mini.Rs.168.36 Maximum 

Rs.1683.60 

Nil Rs.1.12 per transaction Nil 

Vijaya Bank Re.1 per 1000 with a 
minimum of 125. 

Maximum Rs.2525 

No charges Re.1/ per 1000 with a 
minimum of Rs.25 
Maximum Rs.2500 

No charges Nil Nil 

State Bank of India Customer Transaction 
Rs 25 per transaction 

irrespective of amount 
Inter-Bank 

Transaction Rs.1.50 per 
Rs.1000 

Min Rs.250 Max 
Rs.1500 

Remittance under 
RBIRFS As per RBI 

Circular Letter DGBA. 
Acts (RFS)H/ 17583/ 
72.02.017/ 2006-07 

dated 
11.06.2007 

Rs 100 
per message 

Upto Rs.50,000 
Nil 

Above Rs.50,000 and upto 
Rs. 1.00 lakh 

Rs 0.20 per Rs.1000 or part 
thereof, Min Rs.2 per 

transaction Above Rs.1.00 
lakh and upto Rs. 129000 - 

Rs.10 plus Rs. 0.50 per 
Rs.1000 or part thereof for 
the amount in excess of Rs. 

1.00 lackh Rs.129001 and 
above - Rs. 25 per 

transaction 

Nil NIL for account holders 
As a sponsor bank, 

charges would be Rs. 7.00 per 
entry (Min Rs. 2750) 

(ECS Credit); 

NIL for 
account 
holders 

As a sponsor 
bank the 

charges would 
be Rs. 3.50 per 

entry 
(Minimum 
Rs.1400) 

(EC Debit) 

Source: https://www.rbi.org.in/commonman/Upload/English/ECS/PDFs/19840.pdf 
 

The above table throws some light on some of the general banking charges pertaining to our day-to-day transactions. It is 
evident that inward and out ward charges are very high for a rural community especially for the LIG and MIG groups.  In PRA discussion 
many rural poor expressed their view their fear of keeping money in their bank accounts and they prefer to do cash transactions as their  
accounts are going in minus  due to non-maintenance of minimum balance and other bank charges. In PRA discussion it was evident 
that banks charged annual card charges, SMS charge which was burden for LIG.  Along with bank charges, as discussed earlier they 
also worried about other expenses as mentioned below. 

 Internet broad band expenses 
 Expensive IT devices and accessories 
  Smart phones prices 
  Mobile sim monthly subscription and data charges 
  Recurring maintenance like electricity, 
 Chargers’ maintenance. 
 Repairs due to damages, weather wear and tear charges. 

 
Suggestions and conclusion. 

 Affordable free ATM services should be provided in rural remote areas 
 Affordable subsidized smart phones loans should be provided for rural communities. 
 Affordable subsidized broad band and mobile data charges should be provided 
 Subsidized loans for ICT infrastructure purchase should be given to SC and ST from low-income groups. 
 More awareness and training programmes need to be conducted to the bankers and other related. 
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 Conducting Social audits on ICT initiative to take feedback from rural user along with ICT providers to give better ICT 
applications for suitable for specific needs of ICT users. 

 Involving rural bankers and other rural domain professionals, while developing rural ICT initiatives. 
 In PRA many people told that DBT subsidies were taken by HIG also. It is also important for government to give those subsidies 

to only LIG by doing proper checks. 
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