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Abstract 
Cultural endowments, activities, and natural resources determine Indian regional efficiency in optimizing tourist flow, 

particularly in attracting international tourism. This paper targets to explore the significant cultural factors. It also focuses on the study 
of the effects of cultural factors on tourist flows to India. India is the world's most diversified nation, and an amalgamation of different 
cultures and heritage is the subset of tourism. To start, this diversified relationship re, the regression equation is being used. The paper 
also tries to assess the relationship between religious factors and tourism. The research will be descriptive and analytical, and the data 
will be collected through elan electronic questionnaires and various secondary sources. The data set includes 20 countries of origin and 
one country of destination. As Culture is having a significant impact on tourism and its development, this paper tries to identify the 
effect of culture and heritage on tourism development in India. 

 
Keywords: Inbound Tourism, Tourism Demand, Cultural Factors, India, Religion. 
 
Introduction  

World, this sector is shown to account for 10.4% of global GDP and 313 million jobs in the year 2018. The trends show that 
the industry is a force for good, providing great and unique opportunities for developing and emerging nations to move up the value 
chain (Travel and Tourism Competitiveness Report, 2017). The industry continues to make a real difference to the lives of millions of 
people by driving growth, creating jobs, reducing poverty, and contributing to the country's economic development. 

 
Cultural Tourism 

Cultural tourism is one of the original and traditional forms of tourism in which the tourist very much engaged with the Culture 
of the destination, which includes the lifestyle of the people in that destination, their history, arts, architecture, religion(s), their 
gastronomy, their rituals and believes and many other elements that helped in shaping up their way of life. The travel of people to any 
destinations that offer cultural attractions, including historic sites, monuments, and cultural events, to gain new insight, knowledge, and 
experiences that may meet the intellectual needs and growth of the traveler (12). It is the form of tourism in which tourists travel to a 
destination to experience its cultural and heritage attractions like monuments, fairs, festivals, food, arts, etc. (11). According to World 
Tourism Organization (WTO), cultural tourism accounted for about 37 percent of global tourism, and forecasted that it will grow at the 
rate of 15 percent per year. 

 
According to UNWTO, cultural tourism is "A type of tourism activity in which the visitor's essential motivation is to learn, 

discover, experience and consume the tangible and intangible cultural attractions/products in a tourism destination. These 
attractions/products related to a set of distinctive material, intellectual, spiritual, and emotional features of a society that encompasses 
arts and architecture, historical and cultural heritage, culinary heritage, literature, music, creative industries, and the living cultures with 
their lifestyles, value systems, beliefs, and traditions". It is specialized cognitive tourism that focuses on tangible or 
intangible cultural heritage (8). 
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Type of tourism relies on cultural resources (i.e., heritage) of a region and provides opportunities to learn more about the 
region's way of life (3). It is the movement of people to cultural attractions away from their usual place of residence, intending to gather 
new information and experiences to satisfy their cultural needs (2). Cultural Tourism (C.T.) is also used as a synonym for heritage or 
ethnic tourism—a way for travelers to access the charm of local communities' traditions, folklore, spaces, and values (1). 
  
Tangible and Intangible Cultural Heritage and Tourism 
Tangible Tourism: 'Tangible Cultural Heritage' refers to physical artifacts produced, maintained, and transmitted intergenerationally 
in a society. It includes artistic creations, built heritage such as buildings and monuments, and other material or tangible products of 
human creativity invested with cultural significance in culture.  
Intangible Cultural Tourism: 'Intangible Cultural Heritage' indicates 'the practices, representations, expressions, knowledge, skills – 
as well as the instruments, objects, artifacts and cultural spaces associated in addition to that – that communities, groups and, in some 
cases, individuals recognize as part of their Cultural Heritage' (UNESCO, 2003). Examples of intangible heritage are oral traditions, 
performing arts, local knowledge, and traditional skills. 
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Tourism and Intangible Cultural Heritage   

Till now, more attention was given to conventional means aspects of cultural tourism, which is tangible cultural heritage, but 
now many governments and organizations are providing notice to other elements of cultural tourism called intangible cultural heritage. 
According to the first UNWTO Study on Tourism and Intangible Cultural Heritage, there are interlinkages between tourism, 
expressions, and the skills that make humanity's intangible cultural heritage (ICH). The study also highlights some of the significant 
challenges, risks, and opportunities for tourism development by giving more importance to the development of intangible cultural 
heritage (ICH). Tourism offers a powerful incentive for preserving and enhancing intangible cultural heritage since the revenue it 
generates can be channeled back into initiatives to aid its long-term survival. Intangible cultural heritage must be thoughtfully managed 
if it is to flourish in an increasingly globalized world. Only true partnerships between communities and the tourism and heritage sectors, 
built on a genuine appreciation for the aspirations and values of all parties, can ensure its survival. 
 

  
UNWTO undertakes activities in the field of culture and tourism stemming from the very definition of cultural tourism, which 

is defined as: "A type of tourism activity in which the visitor's essential motivation is to learn, discover, experience and consume the 
tangible and intangible cultural attractions/products in a tourism destination. These attractions/products related to a set of distinctive 
material, intellectual, spiritual, and emotional features of a society that encompasses arts and architecture, historical and cultural heritage, 
culinary heritage, literature, music, creative industries, and the living cultures with their lifestyles, value systems, beliefs, and traditions". 
Figure:1 Total number of FTAs visited Monuments in India from 2010-2018 
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Figure:2 Comparison of the total number of FTAs and tourists visited Monuments in India from 2010-2018 

 

 
The growing interest of tourists in cultural tourism brings considerable opportunities to the industry and many new 

challenges. The industry needs to adopt and strengthen policies, new business, and governance models that benefit all prove 
beneficial to all the industry stakeholders—promoting the broadest range of cultural assets and expressions while protecting and 
preserving its sustainable development. The United Nations World Tourism Organisation (UNWTO) encourages economies by 
supporting its member nations in building and strengthening their policy framework, strategies, and tourism product development in 
calibration with the Sustainable Development Objectives (SDOs).  

 
Top 10 Cultural Cities in India 
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 Madurai, Tamil Nadu. 
 Fort Kochi, Kerala 
 Goa 

 
Literature Review 

Tourism may be an essential factor for the economic development of the tourism industry, and there are various forms of 
tourism. The most original form of tourism is cultural and heritage tourism. (Arzani, 2009) pointed out the Culture is a significant factor 
in attracting foreign as well as domestic tourists to any destination. The majority of tourists are attracted to a destination with many 
attractions such as shrine, scientific, cultural, and historical, attraction and diversify nature, recreational and residential facilities, 
communication facilities, and has a variety of markets for shopping (Mafi & Saghaei, 2009). Tourism occurs when tourists desire to 
experience something new, something by which they are unfamiliar with li culture of other countries and their manifestation. He also 
adds thaCulturere and cultural heritage are crucial to people's identity, self-respect, and self-dignity (Monsef, 2015). The various cultural 
dimensions that impact tourism are language, customs, literature, architecture, ethnic diversity, and religion. According to (Danesh, 
2002) the Culture of any region or community is reflected by the art, science, values, and belief of individuals of that destination or 
community. Therefore, the cultural diversity of any destination is the key driver for its development (Zargham, 1996). 

 
Cultural tourism is that device of tourism that allows tourists to be baptized in local cultural-related activities such as rituals, 

customs, and festivals. It leads the destination in providing an opportunity for authentic cultural exchange between locals and visitors. 
It is imperative for any destination to encourage its local communities to benefit from that, so it also embraces the culture re and boosts 
the economic growth of their region. This also leads to developing part culturally, which sometimes encourages destinations to celebrate 
and promote what distinguishes their communities or region from others, which also helps in authentic cultural exchange between locals 
and visitors (Alcoba et al., 2017). The other aspect is that an economic activity which is related to events and directed to exchange of 
knowledge and leisure activities with cultural elements such as monuments, architectural complexes or symbols of historical nature, as 
well as artistic/cultural/religious, educational, informative events or of an academic nature (Altmman et al., 2018). 

 
(Gomez, 2020) explains that all the movements of persons to specific cultural attractions, such as heritages sites, artistic 

and cultural manifestations, arts and drama outside their usual place of residence. (Moreira and Ferreira, 2020) gave a detailed definition 
of cultural tourism, which rightly highlights all its essential aspects. According to him, "Tourism that values tangible and intangible 
aspects of the culture of a certain tourist destination, closely linked to the local community, heritage, history, architecture, traditions, 
arts and crafts, gastronomy, painting, dance, music, social practices, rituals, festive events, which are factors of identity and preserve 
authenticity is considered as cultural and heritage tourism." Walle (1998) uses the term' cultural tourism' to refer Culture solely to 'ethnic 
groups and peoples living usually in small-scale societies, who are relatively not very familiar with western cultures and values can also 
be noticed as 'ethnic tourism' (Smith, 1989). However, tourists may have a more focused interest on parts of the Culture – a 'narrow' 
interest. In the widest possible sense, the purpose of experiencing different culture of a particular destination which may include their 
religion, languages, traditions, food, arts, crafts, work, and dress, i.e., wider aspect of cultural tourism. The term' cultural tourism' is 
frequently used in this sense but some takes it as the form of visits to societies that have not been affected by industrialization and 
western commercial values, representing which may represent as 'vanishing lifestyle.' It can be the 'high arts' or entertainment, and 
therefore itself covers a diversity of activity, each with a different appeal (Hughes, 2000).  

 
Audience studies suggest theatre, music, and dance have an essential issuance on the decision to visit festivals or a city, 

especially those with concentrations of theatres. Those tourists would not be there but for the arts. Audience surveys seem to suggest 
that there are a high proportion of culture-core tourists in audiences (Port Authority of New York and New Jersey, 1993; MORI, 1998; 
Scotinform, 1991; Market Equity and Economic Research, 1996; Richards, 1996; Myerscough, 1988).  

 
Study Design  

The study design included detailed record reviews available in the public domain and collected the primary data by using an e-
questionnaire. An empirical and analytical study was done.  

 
Research Methodology 

The researcher collected the relevant data from various sources from academic to professional institutions, some of them from 
precious Government reports, survey data, Govt. annual and research reports, Government and non-government organizations. These 
data. Having collected the data, the analysis was done by using suitable statistical tools. The data set includes 200 questionnaires sent 
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to the foreign clients of different tour operators and travel agents, and responses received were analyzed. An inference was drawn for 
further action.  

 
Tools for Data Collection  
The questionnaire is used to collect the data. The questionnaire was in electronic form and was circulated among tourists. 
 

Table: 1   Case Processing Summary 
 N % 

Cases 

Valid 300 99.3 

Excluded 01 00.7 

Total 301 100.0 

 

Table: 2 Reliability Statistics 
Cronbach's Alpha Cronbach's Alpha Based on Standardized Items 
.795 .809 

 
Table: 3 Item Statistics 
Constructs used for measuring Inbound tourists' Visit to India Mean STDEV N 
To what extent 'Cultural and its diversity influence your visit 4.14 .825 301 

 
Table: 4.20    Correlations for Validity 

To what extent 'Cultural Diversity influence your visit .381** .006 300 
**. Correlation is significant at the 0.01 level (2-tailed). 

 
The outcome of table -1, which was constructed to check the validity of the statements used which shows all the statements are significant 
and valid. 
The Chi-Square test for independence at 95% level of confidence with the following Null and Alternate Hypotheses:  

 
Ho: There is no statistical significance between Culturere and inbound tourism. 
H1:  There is no statistical significance between Culturere and inbound tourism. 
 
Table 4.21 Cross Tabulation for First-time Visitor Revisit of the Tourist for Inbound Tourism in India 

 to some 
extent, 

it 
matters 

It Matters Quite 
Important 

Most 
Important 
Influencing 

Chi-
Square 

Sig 

 
This analysis shows that more than 60% of the tourist gives more importance to the India Culturere and its diversity in selecting 

India as a destination. 
 

Discussion and Conclusion 
Tangible and intangible heritage require different approaches for preservation and safeguarding, which has been one of the 

main motivations driving the conception and ratification of the 2003 UNESCO Convention for the Safeguarding of the Intangible 
Cultural Heritage. The Convention stipulates the interdependence between intangible Cultural Heritage and tangible cultural and natural 
heritage. It acknowledges the role of intangible Cultural Heritage as a source of cultural diversity and a driver of sustainable 
development. Recognizing the value of people for the expression and transmission of intangible Cultural Heritage, UNESCO 
spearheaded the recognition and promotion of living human treasures, 'persons who possess to a very high degree the knowledge and 
skills required for performing or recreating specific elements of the intangible Cultural Heritage. 

To what extent does 'Cultural Diversity' influence 
your tour 

First Visit 6 14 51 40 0.612 
Revisit 12 16 98 66 

Total 18 30 149 106  
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The wealth of traditions which any destination has can be one of the principal motivations for travel. Tourists seek to engage 

with new cultures and want to experience the wide varieties of performing arts, handicrafts, rituals, and cuisines. The cultural interaction 
incited by such integrations leads to quick dialogue and developing understanding.  

 
Encouraging the responsible use of this form of heritage for tourism may increase income, generate employment, poverty 

reduction, curb rural flight migration, and nurture a sense of pride and responsibility among communities. Due to the Covid-19 pandemic, 
onsite data could not be collected by getting more clearer picture. It is suggested that to the culturally rich destinations, more focus needs 
to be given to sustainability, protection, and preservation for attracting tourists in the long run. 
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