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ABSTRACT  

Societies have always been shaped more by the nature of the media by which people communicate than by   
the content of the communication.  

                                                                                                                                                                           -Marshall Mc Luhan 
Media has a very important role to play in our society. It not only influences the elders, but can also show a major impact on the 

younger generation as well. It is a tool used to store and deliver information or data from one to another. The role of media in value education 
is a quite obvious in today’s educational settings in the way to deliver the teaching content as well as the learning. Media has potential to 
shape personalities, change the way we perceive and understand the world and our immediate reality. It is playing an extremely important 
role in sensitizing people with information about human rights, governance, development, science and technology, foreign relations etc. 
However, media comes in many different forms; Print Media like Newspapers, Magazines, Books and other printed materials, Electronic 
Media like Radio, Television, Internet and Cinema etc., are playing a dominant role in the process of teaching and learning. This paper 
therefore discussed extensively the role of mass media in inculcating values, by representing the extreme use of media in value education 
content and its social impact upon society because of its inherent ability to reach large number of public. 

 
Keywords: Media, Mass Media, Print Media, Electronic Media. 
 
Introduction  

The word media has been derived from the word Medium, which means carrier or mode. Media was started with a motto to 
make the news reach a wider audience or viewers at the same time. The term was first used with the advent of newspapers and magazines. 
However, with the passage of time, the term broadened by the inventions of radio, TV, Cinemas and Internet. In the modern society, 
mass media represents the dominant mean of social communication, giving to the individuals and to the groups a permanent intense 
stream of data, facts and ideas. 

 
In the world of today, media has become almost as necessary as food and clothing. It is true that media is playing an outstanding 

role in strengthening the society. The media affect us in many ways as a major socializing influence, a carrier of culture, a source of 
information, education and entertainment, an important factor in political communication and participatory democracy, and a 
communicator of ideological values and norms, attitudes and beliefs. The media also represents and constructs conceptions of what 
constitutes a successful and valued life, along with what is considered to be deficient, deviant, marginalized or undesirable.  

 
Media must own the national responsibility and must help in strengthening the foundations of the values-based society. Media 

must play a pro-national role. Media cultivates, develops and nourishes ancient which are healthier values. It helps in making citizens 
more responsible. Media can help a lot in promoting the ethical & civic values in the minds of the citizens. Today’s students are 
tomorrow’s leaders. We need to inculcate the values in them today only. “Raw minds can blossom better as they retain and walk the 
better values”. The media is responsible for both reflecting values of a society and fostering values to a good extent. Television, radio, 
magazines, newspaper, pamphlets, Internet, books, movies music are the most prominent forms of the mass media and each influences 
the behavior pattern of persons in a different manner.  

 
Values lie at the core of the society. It helps us to know current situation around the world. Media evolve and become a part of 

the society over the years. It has a strong social and cultural impact upon society. Both tradition and modernization contribute to the 
development of values. Media is far-reaching and it makes or breaks values.  
 
Role of Media in inculcating values 
The role of mass media in fostering different values among people is presented in the following ways: 

1) Media has been in existence from ancient times in various kinds and had always played an important role in shaping up the 
society. 

2)  India today is known to have more than 50,000 newspapers and a number of TV and radio channels. 
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3) Values, hierarchies and social norms promoted by media, the meanings determined by them, could influence the way of thinking 
and the “cognitive group” of the people. 

4) Media in the modern era is playing an outstanding role in shaping up a public opinion. It brings out the truth and helps us choose 
the truth. 

5) Mass media expresses and influences positive or negative opinions, behaviors, mentalities, values and social norms, contributing 
to the increasing and decreasing of knowledge and the general education level of people in the essential areas of culture and 
civilization.  

6) Media protects the interests of the public and helps create awareness when required. 
7) It helps in modification of attitudes, inculcation of desirable values and acquaintance with cultural heritage. 
8) Mass media as means of communication make ideas clear to children and help them to acquire correct knowledge. They help in 

simplifying and in giving vividness to explanation. 
9) Mass media acts as an agency of social change. 
10) Media plays a very embracing role as the fourth pillar of justice and fights against corruption, injustice and oppression. 

 
” Education today, therefore, has a far greater responsibility than it had ever before. It has to meet the demands of a dynamic world 

which change its character every day. Contemporary education has to be more comprehensive and complete than it was ever before. 
The role of the various agencies of education like home, society, community etc. has consequently increased, so has the role of the mass 
media like television, radio, cinema, newspaper increased.” So now-a-day, press, radio, cinema, television, etc. are becoming more and 
more important in an individual’s life. 

 
Mass Media in value education and its social impact 

According to Schwartz, mass media can capture all potential human values. They include: 
1) Power: social status and prestige, control or dominance over people and resources. 
2) Achievement: Personal success through demonstrating competence according to social standards. 
3) Universalism: Understanding, appreciation, tolerance and protection for the welfare of all people and for nature. 
4) Self-direction: Independent thought and action-choosing, creating and exploring 
5) Tradition: Respect, commitment, and acceptance of the customs and ideas that traditional culture or religion provide the self.  

 
Mass media in value education content and its social impact upon society is discussed as follows: 

 Books and Values: Books are very effective media to spread thoughts and values. Indian books are nowadays function as a blend 
of traditional and contemporary lives of people through literature; they are depiction of reality and are a value-addition to the 
portrayals of thinking patterns and social norms prevalent in society, 

 Media and social change: Mass media plays a very crucial role in bringing out positive social change, particularly with respect 
to education and the reduction of poverty. It addresses the issues pertaining to vulnerable areas of the community in which 
education is most crucial, such as gender, disability, unemployment, population explosion, climate change etc.,  

 Internet: India has experienced technology as a vehicle in aiding social change through social media. The growth of social media 
outlets is changing behaviors, perceptions and attitudes as the ease and growth of online social technologies induce audiences to 
become digital activists, and provides an attractive interface for anyone to become a creator or advocate of information and ideas 
by using blogs, micro-blogs, social sharing and networking sites. 

 Radio: Radio permits an environment which is controlled by the standard culture. The impact of radio relates therefore to social 
awareness, knowledge and role models besides entertainment.  

 Newspapers: Newspapers are main source of handy information and provide up-t-date information. Newspaper articles have a 
recognized value in educating the public about conservation issues. It promotes freedom to journalism to project the truth in the 
society and be aware with the global happenings.  

 Magazines: Magazines, is an indicator and promoter of specific interests of the people. It creates a selective environment whether 
it is of animal and nature, of fairies, of kings, of politics, of religion, of films or anything else. Consistent and persistent interest 
in a magazine gradually builds in the individual typical attitudes and values communicated through the magazine. 
 

Conclusion 
Values are like light of life. We need to develop and create a tolerant, inclusive, sustainable, clean, green and eco-friendly 

society. We too need to be future-savvy. Values get sustained and nurtured only when these are walked. Media personnel must walk a 
moral code of conduct and ensure that they will walk the healthy and responsible media for building a healthy and the value-based 
society. Media personnel cannot escape their responsibility, accountability and answerability. They must promote all those things which 
will give an impetus to healthy trends in the society. Television can be a powerful entertainment and education tool for children given 
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the right programming. Similarly, information available on computer and internet can be very useful for emotional development of 
children if they are exposed to right one. It is the responsibility of parents and schools to guide children in this to reap the benefits of 
positive aspects of media and negate the effects of harmful content. Parents should educate their children about the meaning of friend. 
Our traditional notion of friendship involves trust, support and similar values.  

 
Media can help a lot in creating an environment of peace and stability, which only can lead to faster development and growth 

of the society, country and the economy. It can place and present the issues confronted by the society in the right national perspective. 
It can ensure the harmonious, empathetic and compassionate environment in the society. Media must awaken the public at large for the 
development of the healthy values in the society. 
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