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ABSTRACT 

After the accord of Geographical Indication (GI) tag to the ‘Tirupati Laddus’ prepared by the world’s richest religious trust, 
poses significant impact on the producers who used to prepare the laddu’s just outside the temple precincts. This began the unended 
debate on the ground that how could Registry of GI granted the protection to the private entity by derogating the very foundation 
objective behind GI Act in protecting community interest. Analysis of the decision of Supreme Court wherein the grant of GI was 
challenge on the ground of inconsistency with the provision of GI Act proves futile. This may result in opening the channel for the 
commercialisation of faith. In this article researcher seeks to critically examine the latest manifestation of bare commercialization of 
sacred divine abode as an asset by grating the Intellectual Property protection. It seeks to explore that grant of GI to private entity, takes 
us to the understanding that the geographical name is used as a trademark under the name of Geographical Indication. This tends to 
bring down the replacement of producer centric approach by trader centric approach as against the very objective of Geographical 
Indication Act. 
 
Keywords: Geographical Indication, Intellectual Property, Commercialisation, Producer, Trademark, Tirupati Laddu. 
 
INTRODUCTION 

In general, Geographical Indication is a name, sign or symbol for any goods which has an origin from specific place, region, 
or locality and possesses assured quality or the reputation attributed to their origin. Additionally, it protects the exclusive rights of the 
producers of a geographical region to use the same name, sign or symbol for differentiating their products from competing goods in the 
commercial market.1 For instance, the signs or symbol like Nashik Grapes, Puneri Pagdi, Kashmir Pashmina or Darjeeling Tea depicts 
explicitly regarding quality and reputations of products attributed to the area, locality or place. After the prolonged struggled of many 
countries seen in Paris convention, Madrid agreement and Lisbon Agreement at international level, finally it was agreement on The 
Trade Related Aspects of Intellectual Property Rights (TRIPS) which has provided the detailed provision for the protection of 
Geographical Indication. TRIPS for the first time used the term “Geographical Indication” and has defined the ‘geographical indications 
as any indication that identifies a good as originating from a particular place, where a given quality, reputation or other characteristics 
of the good are essentially attributable to its geographical origin2. 

 
In order to comply with an obligation laid down in TRIPS, Indian Parliament passed the Geographical Indications of Goods 

(Registration and Protection) Act (hereinafter the GI Act) in December, 1999 and The Geographical Indications of Goods (Registration 
and Protection) Rules, (hereinafter GI Rules) 2002, with an object to accord legal protection to goods or product associate with the 
geographical area in India. It has laid down process for seeking on the registration. However, it does not mandate all GI to undergo 
through the registration for protecting the rights; even an unregistered GI can avail the legal remedy by filing the suit of passing off on 
the occasion of its unauthorised use3.But it is always recommended to opt for the registration, because if you have a registered GI, you 
can file the suit of infringement which is not available for the unregistered GI4.  

 
After the GI tag accorded to the Tirupati Laddu owned by Tirumala Tirupati Devastanam (TTD), raises many eyebrows, and 

unended debate posing the serious threat on the very principal objective of GI act. These will be discussed under following heads. 
 

Geographical Indication is considered as an important intellectual asset like other intellectual properties. In the Intellectual 
Property regime, the laws of trademark, Copyright, Designs, and Patents aims at providing protection to the individual interest by 
granting the exclusive rights to the owner. In addition to individual interest, it also enables to know the general consumers regarding the 

 
1Felix Addor, Alexandra Grazioli, Geographical Indications beyond Wines and Spirits: A Roadmap for a better protection for Geographical Indications in the WTO TRIPS 
Agreement, 5 J.W.I.P. 6 website https://www.ige.ch/e/jurinfo/documents/PDFdoku3.pdf. (Last visited on Oct 7, 2020). 
2Article 22 of TRIPS 
3Section 20 (2) “Nothing in this Act shall be deemed to affect rights of action against any person for passing off goods as the goods of another person or the remedies in 
respect thereof”. 
4Section 20 (1) “No person shall be entitled to institute any proceeding to prevent, or to recover damages for, the infringement of an unregistered geographical indication” 
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origin or ownership of the product. On the other hand, we have the Geographical Indication laws, whose primary objective is to provide 
the protection to the community at large whose livelihood is dependent on the goods prepared or produced in the specific geographical 
area. So, by granting the GI tag to Basmati rice from Himalayan region, Pashmina from Kashmir, Grapes of Nashik from Maharashtra, 
Pochampally Ikat from Telangana, and many more accords and protect the common interest of all the marginalized, poor, and indigenous 
community.  
 

Being a collective right, it can effectively protect the livelihood of the artisans or other local communities who specialize in 
items unique to particular geographic locations5. 

 
As per the current notification issued by the GI registry, there are total 370 products all across the different parts of India have 

got the GI tag after going through due process of registration and more than 300 are still pending6. This proves that GI has an immense 
potential through which the interest of poor and indigenous community can serve. This helps in uplifting the marginalized sections of 
the society whose livelihood is depend on products coming from the specific geographical location. Therefore, proper protection of such 
intellectual asset is very important to prevent unauthorised user from free riding on the reputation built up by an indigenous community7. 
 The present GI act came up with the primary object to protect the interest of indigenous community by providing the collective rights 
as against the private individual or entity. In the light of this it is worth to examine the long-term ramifications of this phenomenon. 
There are some occasions wherein, the government is just registering several GIs but not doing anything to secure the commercial 
benefits to the artisans of those areas8. After the GI tag accorded to the Tirupati Laddu owned by Tirumala Tirupati Devastanam (TTD), 
raises many eyebrows, and unended debate posing the serious threat on the very principal objective of GI act. These will be discussed 
through this research article. 
 
RESEARCH METHODOLOGY 

The Research Methodology of the proposed study shall be Doctrinal. The research will base on existing literature, Books, 
articles, journals, Acts etc. It will be explanatory as it explains the importance and role of geographical indication in protecting the 
interest of the community in the back drop of TRIPS. The research involves critical analysis of GI Protection to Tirupatti Laddu in the 
light of Objectives of GI Act 1999.   

 
DISCUSSION 

It is worth to mention the statement by an author Galileo Galilee that “I do not feel obliged to believe that the same God who 
has endowed us with sense, reason, and intellect has intended us to forgo their use9”.    

    
This means, when God who blessed human being with all senses of learning, thinking, creativity which proves useful for 

progress and overall development never intended the same to get misused at any occasion.  Hence, in order to preserve the essence of 
one’s intellect, it needs the blanket protection in order to curtail any occasion of misuse.  

 
I. GRANTING GI TAG TO TIRUPATI LADDU 

The world’s famous richest Tirupati temple of Lord Balaji (Venkateshwara) managed by Tirumala Tirupati Devastanam situated 
at Tirumala in Andhra Pradesh always enthralled with millions of pilgrims every year. In the year 2008, the Trust applied for seeking 
GI registration before the GI Registry in Chennai for the Prasadam (Pious food) prepared in bulk in the Kitchen of Devastanam (temple 
trust)10. The Trust contended that the reason behind application for GI is to curb black market in and around Tirupati where the entire 
venders of the sweet shops are in practice of selling their laddu under the name “Tirupati Laddu” (pious food) despite all the surveillance 
and vigilance on the part of trust authorities11.  The authorities had mentioned that the Prasadam has been prepared from boondi (small 

 
5  Madabhushi Sridhar (2009) GI for the Tirupati Laddu: Whose Interests Protected website:  http://indiacurrentaffairs.org/gi-for-tirupathi-laddu-whose-interests-
protectedprofessor-madabhushi-sridhar/. (Last visited on Feb 11, 2022) 
6Government of India, Controller General of Patent, Design and Trademark website: 
 http://www.ipindia.nic.in/writereaddata/Portal/Images/pdf/GI_Application_Register_10-09-2019.pdf,[ Last visited on Feb, 11, 2022],   
7 Kasturi Das, Protection of Geographical Indications, An Overview of Select Issues with particular reference to India, (Centad Working Paper No. 8, 2007), website 
http://www.centad.org/cwp_10.asp. (Last visited on Feb 11, 2022) 
8 BananaIP Reporter (2019) on GI For Tirupathi Laddu: Whose Interests Are Protected available at https://www.bananaip.com/ip-news-center/gi-for-tirupathi-laddu-
whose-interests/ (Last visited on Feb 11, 2022) 
9 Galilee An overview of Geographical indication website: http://www.legalserviceindia.com/article/l267-Geographical-Indications.html [last visited on Oct 7, 2020], 
Page. 1 
10  Tirupati Laddus get GI status, THE DECCANHERALD, (Hydrabad), Feb 28, 2014, website https://www.deccanherald.com/national/tirupati-laddu-gets-gi-tag-
378561.html. (Last visited on Feb 13, 2022). 
11 Id 
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Balls made from gram flour) mixed with sugar syrup and pure cow ghee and contains a variety of other ingredients such as cashewnuts, 
cardamom, diamond sugar candies, raisins and almonds12. Further the authorities contended that the Pasadam is the result of the 
painstaking process of the skilled cook who uses appropriate quantity of the above ingredients to bring the unique flavour, which is 
different from those vendors who prepare the same outside the vicinity of temple. In addition to this, it further explained the prasadam 
not only gets its reputation and quality from its unique taste alone but from its sacred sanctity because it first offered to lord Balaji in 
small amount and the same has mixed with the bulk to make it more sacred as it involves god’s blessing13. After examining the 
application filed by TTD, the Registry of Chennai finally accorded GI Tag to Tirupati Laddu on 15th September, 2009. This enables the 
TTD to use the exclusive rights as against all the producers of the same region from use of name Tirupati Laddu for their sweet products 
prepared outside the vicinity of Temple. This opens the avenue for the criticisms and debates on the various issues like whether the said 
grant is in consonance with the objective of GI law in protecting community interest. Tirupati Laddu indeed possesses unique features 
primarily on account of its association with the temple; this uniqueness may not be a sufficient criterion for granting GI status14. The 
grant brought the pious food (Prasadam) under the category of “goods” like other GI products for instance, Nagpur Orange, Darjeeling 
Tea and Goa fene which have commercial value in the market, Grant of GI tag results in brazen commercialization of divine abode15. 
The various issues pertaining to grant of GI status to Tirupati Laddu has explored on the below mentioned grounds- 
 
a. PROTECTING INTEREST OF PRIVATE ENTITY UNDER THE NAME OF GI. 

The major issue of utter cry emerged after the accord of GI tag to Tirupati Laddu, is whether the GI in derogation with its main 
object can protect the interest of the private entity in contrast with serving common interest of community at large? This is because 
unlike the other IP, GI law has frame only to serve the common interest of the community who produces the same goods by sharing the 
common topography. For example: All people from Darjeeling who produces tea in that region collectively get the protection after the 
grant. But in case of Tirupati laddu, only TTD is exercising monopoly rights to use name Tirupati laddu by restricting all those who are 
living in the same region.  This would mean that everyone from Tirupati can have the right to use GI on “Tirupati Laddu”, as long as 
their laddu geographically originates in Tirupati and has the same delicacy and features attributable to the laddu that is prepared by the 
temple trust16. This takes us to the understanding that now just like trademark, the protection is accorded to the private entity under the 
name of GI, which has lost the essence in complying the basic objective of GI in protecting community interest. While applying the GI 
grant to Tirupathi Laddu, the trust contended that the laddu’s got the uniqueness because the same has been prepared by the skilled cook 
but when it comes to benefit sharing then it came to notice that the makers of the laddu’s are regular workers of the TTD, who never get 
any share in profits out of selling Laddus17.  

 
In Geographical Indication Act 1999, it has specifically provided the eligibility of the applicant for filing GI application for 

their respective goods. It provides under section 11(1) that the application can file by any association, organisation or authorised entity 
that represents the interest of the producers in relation to the respective goods or product18. But in case of Tirupati Laddu, TTD as an 
applicant does not represent the interest of the producers preparing the same sweet outside temple, by sharing same locality. This proves 
that the laddus gets the reputation and uniqueness not because it has prepared by the skilled cooks of temple but because of the sanctity 
achieved by offering the same to Lord Balaji at the time of recitation of mantras along with the tune of chanting bells. But this is not the 
justified ground that it deserves the GI protection.  This opens the claim from the indigenous producers who produces the laddus outside 
the temple, who could have got the same blessing and sanctity by offering their sweets to Lord Balaji by entering in the temple, as there 
is no restriction on the entry of the person within the temple. It is imperative that God could never be biased in accepting the offering 
and according the blessings to the sweets produced by the Temple trust as that of the producers from outside the temple. Providing GI 
protection to Tirupati laddu proved that, trademark is been granted to private trust under the nomenclature of Geographical Indication. 
This gives the wrong impact on all other private producers that GI is also available for them as well on the similar note that of Tirupati 

 
12 G.I Application Number 121, Geographical Indications Journal (Vol 28), website: http://ipindiaservices.gov.in/GIRPublic/Application/Details/121 (Last Visited on Feb 
13, 2022). 
13 Supra Note 9 
14  Meghna Banerjee & Susanah Nausahd (2017) Grant of Geographical Indication Designation to Tirupati Laddu: Commercialization of Faith? Website:  
http://docs.manupatra.in/newsline/articles/Upload/691B89AA-4C96-4C9E-912B-AAE42E89B6FC.pdf (Last Visited on Feb 23, 2022) 
15 Supra Note  
16 Supra note 14 
17 Ibid 
18 Section 11 (1) of The Geographical Indications of Goods (Registration and Protection) Act, 1999 the application for GI designation has to be made to the Registrar by 
“any association of persons or any organization or authority established by or under any law for the time being in force representing the interest of the producers of the 
concerned goods, who are desirous of registering a geographical indication in relation to such goods.” 
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Laddu19. For instance- Bambino vermicelli being the registered Trademark of solo enterprise applied for the GI but same has not allowed, 
if could have been treated casually like Laddu, would prove fatal in achieving the purpose of the GI Act, 1999. 

 
b. AGAINST ECONOMIC PROSPERITY OF THE COMMON PRODUCER. 
 In addition to provide protection to common indigenous community, GI law also aims at prospecting and enhancing the 
economic prosperity of producers of goods sharing the common geographical area.  Granting the GI status to ‘Tirupati Laddus’, protected 
the monopolistic rights enjoyed by the private trust by providing the protection in derogation to the objective of GI Act, 1999. Temple 
trust is considered as the world’s richest religious institutions as millions of the devotees give hefty donations. It has been practicing of 
the temple to sell the Prasad in consideration of the money. The accumulated amount on the sale of Prasadam entirely becomes the 
property of the Trust, which makes them alone richer and prosperous. This brought the big reason of worries for the common producers 
living in the precinct of the temple premise and producing the same sweets, but not allowed to sale under the name of Tirupati Laddu. 
The essence of distribution of benefit sharing is absolutely absent in this case, because the entire amount accumulated in the hands of 
trust, neither distributed with the skilled cook who prepares the food nor amongst the workers who provides services to the temple. They 
are rather the paid labour appointed by the authorities of the temple trust. 
 

It is worth to mention here that the cost of laddu’s varies at Rs 25 to 100 depending on its size. Around 70,000 pilgrims visit 
Tirumala every day and almost every one purchases laddu, leading to a turnover of Rs. 17 to 70 lakh a day which is used by the single 
entity20. Recently, as per the temple source, the administration of Trust has incurred an annual loss of over Rs 140 crore for the last three 
years owing to its subsidised price and free distribution of the pious prasadam to some devotees21. This proves that Trust is more concerns 
about its own gain and losses incurred annually by forgetting the economic prosperity of the common producer due to the loss incurred 
to them after the grant of GI tag to Tirupati laddu. Till present date, there is no proper justification provided by the Trust as well as GI 
registry on this issue. 

 
c. RELIGIOUS FOOD USED AS GOODS OF COMMERCE. 

Geographical indication means an indication which identifies such goods as agricultural goods, natural goods or manufactured 
goods as originating, or manufactured in the territory of a country, or a region or locality in that territory22. Further, goods mean 
agricultural, natural or manufactured goods or any goods of handicraft or of industry and include food stuff23 .This explicitly not includes 
any religious food as akin to manufactured food produced industries. When it comes to the case of Tirupati laddu, the pious food prepared 
in the potus of the temple’s kitchen explicitly implies that the pious food is neither natural goods nor agricultural goods and the same is 
not manufactured one because, temple is not an industry wherein they are manufacturing the food. Rather it is a religious institution 
which never intent to use in commerce. As per Wikipedia report, the temple trust received 10 million dollars in 2007 out of sale of 
Laddus, this implies that Prasadam is just a commercial food article24.  As per the source of the temple, there are various schemes used 
in the temple for the sale of Laddu25.  

1. Selling the laddu at Rs 10 per piece as against subsidised rate to devotees who opt for free darshan and wait for several hours in 
long queues. 

2. The introduction of scheme in Oct 2013 in which one free laddu given to each devotee who walks 11 km. 
3. The devotees who avail Rs 300 special entry darshan pass and Rs 500 VIP darshan tickets were also getting two laddus free. 

 
In providing these schemes, as per the source from the temple, TTD incurs a huge lose at the tune of Rs 140 Crore till date. 

This proves that the Trust authorities are more concerned about the annual loss or gain as a whole by forgetting the great spiritual 

 
19 Sumathi Chandrashekharan,(2009) Guest Post: Tirupati Laddu or the Lord?, website:  http://spicyipindia.blogspot.com/2009/09/guest-post-tirupati-laddu-orlord.htm 
(Last visited on Feb 23, 2022). 
20 TTD’s application published in Geographical Indication Journal No. 28 at page 38, published on 17/11/2008 available at 
 http://www.ipindia.nic.in/writereaddata/Portal/Images/pdf/Journal_28.pdf (Last Visited Feb 14 2022) 
21 ‘Tirupati Laddu truns bitter for TTdD, causes Rs 140 crore lose’ (Feb 19, 2017) The Economic Times available at https://economictimes.indiatimes.com/news/politics-
and-nation/tirupati-laddu-turns-bitter-for-ttd-causes-rs-140-crore-loss/articleshow/57237627.cms?from=mdr ((Last Visited Feb 14 2022) 
22 Section 2 (1)(e) of The Geographical Indications of Goods (Registration and Protection) Act, 1999 
 "Geographical Indication", in relation to goods, means an indication which identifies such goods as agricultural goods, natural goods or manufactured goods as originating, 
or manufactured in the territory of a country, or a region or locality in that territory, where a given quality, reputation or other characteristic of such goods is essentially 
attributable to its geographical origin and in case where such goods are manufactured goods one of the activities of either the production or of processing or preparation 
of the goods concerned takes place in such territory, region or locality, as the case may be. 
23 Section 2(f) of The Geographical Indications of Goods (Registration and Protection) Act, 1999 
24 Supra note 9 
25 Supra note 21 
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significance attached to the Prasadam by reducing it in the categories of the goods for commercial gain. It is pertinent to mention here 
that, the GI to Tirupathi Laddu opens an avenue for others to use the religious Prasad as goods which can use as a tool of commerce. 

 
d. QUESTIONS ON DISTINCTIVENESS. 

For getting the GI protection one must comply with distinctive requirement. While filing the application at Chennai registry 
the trust Tirumala Tirupati  Devastanam mentioned that the Laddus are only prepared by the skilled cook who uses specific ingredients 
in the kitchen of temple and possess distinctiveness in terms of quality, reputation and other characteristics26.It has further mentioned 
that, in addition to the skill used only within the temple kitchen , few quantity of Laddus are offered before the idol in sanctum sanctorum 
during Puja  and then it is taken to the pottu  where they are mixed with the bulk27. This gives the sacred sanctity to the laddu’s which 
makes it distinctive. Then the Registrar of Geographical Indications has appointed a panel of experts for examination of the merits of 
the application and opined that the Laddu is worthy to get a GI tag and finally accorded GI status to same28. 

 
In the light of this it is worth to decide whether preparing food in the temple premise and mixing of small amount of laddu 

offered during pooja with the bulk would be sufficient to acquire distinctiveness? 
 
This brought the agitation in the indigenous producer who produces the laddus outside the temple, who could have got the same 

blessing and sanctity by offering their sweets to Lord Balaji by entering in the temple, as there is no restriction on the entry of the person 
within the temple. It is imperative that God could never be biased in accepting the offering and according the blessings to the sweets 
produced outside the Temple. So, if the general vendors who are preparing the laddu in their shop equally shares the same climate of 
the Tirumala hills and are very close to the temple. By offering their food (as Naivedayam) to Idol by entering into temple equally gets 
the same sanctity and sacredness as that of accorded to the pious food of temple trust and hence can equally get the distinctiveness.  

 
e. UNJUSTIFIED REASON ON GRANTING GI STATUS TO TIRUPTI LADDU 

At various occasions, it has proved that no appropriate justification has been provided behind granting GI status to Tirupati 
Laddu. During the stage of registration, the registrar has appointed the expert panel for examining the application field by TTD, wherein 
they have easily convinced that TTD has possesses the distinctiveness and suggested to accord protection to same, which finally became 
one of the registered GI of India. 

 
In the famous case filed by Mr. R. S. Praveen Raj, a scientist at NIIST against Tirumala Tirupati Devasthanams has raised 

many questions on the very rational behind granting GI status to Tirupati Laddu. In this case it has argued that the Grant of GI to Tirupati 
Laddu ensures the monopoly to a single producer would defeat the primary objective of GI law in serving community interest29. In 
addition to this he highlighted that the protection is accorded in contraventions of the provisions of G.I Act 199930. Being mark which 
would be likely to deceive or becoming the reason to cause confusion to people31. Further the mark which likely to hurt the religious 
susceptibilities of the common masses of India is also not registrable32. But unfortunately, despite all endeavour the GI Registry, Chennai 
rejects the contention by Mr. Praveen Raj demanding the removal of the GI tag accorded to Tirupati Laddu only on the ground that he 
failed to prove the locus Standi. Thereafter, the status of GI has been challenged in Madras High Court on the ground of violating Article 
25 of the Indian Constitution and the Provisions of GI act 1999 and brings into question the entire registration process 33 . But 
unfortunately, the court has provided the judgement in favour of the Temple Trust that considered as a black day for the indigenous 
producers whose interest is diluted beyond any cost. 

 
II. POSSIBLE THREATS AFTERMATH OF COURT’S DECISION. 

The efforts taken by Praveen Raj for challenging the GI stated accorded to Tirupati laddu proved futile not on any legal ground 
but for the want of locus standi, it opens the channels for all religious trust like Shirdi Devasthan, Shanishingnapur, Murgan Temple, 

 
26 G.I Application Number 121, Geographical Indications Journal (Vol 28), website: http://ipindiaservices.gov.in/GIRPublic/Application/Details/121 (Last Visited on 
March 23, 2022). 
27 Id 
28Geographical Indications Journal (Vol. 30), website: http://ipindiaservices.gov.in/GIRPublic/Application/ViewDocument (Last visited on Mar 23, 2022). 
29 Section 11(1) of The Geographical Indications of Goods (Registration and Protection) Act, 1999 
30  R.S. Praveen Raj, (2009,21 Sept) Collective Community Rights or Private Monopoly Rights? website: http://www.articlesbase.com/advertising-
articles/collectivecommunity-rights-or-private-monopoly-rights-gi-tag-on-tirupathi-laddu-oppugns-thelegislative-intent-of-the-statute-1254579.html (Last visited on Oct 
14, 2020). 
31 Section 9 (a) of The Geographical Indications of Goods (Registration and Protection) Act, 1999 
32 Section 9 (d) of The Geographical Indications of Goods (Registration and Protection) Act, 1999 
33  Tirupati Laddus: Caught in a controversy Rediff.Com 21 Oct 2009 website: https://www.rediff.com/money/slide-show/slide-show-1-tirupati-laddus-caught-in-a-
controversy/20091021.htm (March 27 2022) 
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Kedarnath, and many more throughout the India, for applying GI on the same note as that of Tirupati Religious Trust. Mixing IPR with 
religion will have serious consequences in the future and it hurts the religious sentiments34. Recent past has evident that there are many 
instances of inappropriate GI applications filed for seeking protection. One of such instances is application for Bambino vermicelli filed 
by the single entity. A similar attempt by the giant and renowned Reliance Industries Ltd (RIL), filed an application for registering the 
gas pumped from its Krishna-Godavari fields and its various petroleum products manufactured in the refinery situated in Jamnagar, 
regrettably reaches at the stage of advertisement where it has received the opposition35. Though the same was not successful in getting 
the registration but it is a matter of great concern that how registry could allow the said applications reaches till the stage of 
advertisement36. In case of other IPs like trademark and patents the efforts of many applicants proved futile at the stage of examination 
only in proving that how their IP is unique and worthy of getting protection. Therefore, hefty applications of Trademarks and Patents 
are still pending with the IP office. On the other hand, GI protects the community interest of the indigenous people but the above 
discussed instances of Reliance Company, case of Tirupati laddu proved that GI office is very lenient in accepting and examining the 
applications for GI protection. This may result in grave implications and matter of much concern for the future of GI governance in 
India. This may pose the serious threat on the very foundation objectives of the India’s GI Act. 

 
CONCLUSION 

GI is considered as an important intellectual asset not only for the producer stakeholders and the Consumers but it has a great 
significance for the entire country in promoting the economic development. Granting GI status to Tirupati ladu proved the utter disguised 
on the part of GI registry that, in handling the case of the world’s richest & prosperous temple very leniently without going into the 
merits and credentials of it. This brought the absolute unrest in the indigenous community whose interest has been crushed in derogation 
with the cardinal objective behind enacting the GI act, 1999. On the other hand, if the religious entities are getting the GI tag for their 
food, articles or ornaments only on the ground that the distinctiveness is acquired out of pious blessing and sanctity from God, then the 
GI registry would be flooding with the application for protecting the individual interest under the name of Geographical region. Though 
the proper protection of GI, we can encourage all the indigenous, marginalized and poor people who don’t have any other means and 
source of income. Although the GI Act enacted with the ultimate aim to provide a effective and efficient regulatory mechanism but it is 
evident that the GI Registry while entertaining the GI application for Tirupati Laddu failed to comply with the minimum requirements 
laid down under the Act37.  

 
India is secular country, wherein the religious aspect and sentiments of the people are protected as a matter of fundamental 

right by the Constitution. Therefore, it is the foremost responsibility of the Government to enforce the strict action against any instance 
which hurts the religious sentiments of the common people.  

 
The ultimate purpose of GI is to serve the common interest of the community as against promoting the monopoly right of single 

entity. Vanquishing and replacing the very essence of enacted laws to monopoly practices would be more dangerous for future38. 
Government authorities must show due diligence and extreme caution in governing IPR laws. Letting IPRs to take the form of monopoly 
is detrimental to the interests of a democratic nation. Judiciary should be vigilant in entertaining the GI cases as it is very sensitive for 
the interest of common producers who are the sole bread earner for their family. So, it is expected that the judiciary should intervene 
Suo motto in the cases of GIs wherein the issue goes beyond the objectives behind framing laws of land.  Great autonomy and vigilance 
should be maintained by the authorities in ensuring that the cardinal objective of serving common interest will be preserved effectively 
in future. It is absolutely unacceptable fact that allows the religious institutions to play with the sentiments of the common public by 
using their assets for the commercial purpose. If that happen then on one day one can claim the trademark and other IP on God too, 
which brings the place of worship in the category of industry. 
 
  

 
34 R.S Praveen raj (2015) Inside view: India: Poor man’s Intellectual Property if Hacked website: https://www.ip-watch.org/2015/09/28/india-poor-mans-intellectual-
property-is-hijacked/ (Last Visited on Oct 17 2020) 
35 Id 
36 id 
37 Arun S, GI Protection in India: A time to Introspect? FINANCIAL EXPRESS, (2008, August 31) website: http:// www.financialexpress.com/news/GI-protection-in-
India-A-time-to-introspect/355400/2 (Last visited on Mar 27, 2022). 
38 Sumathi Chandrashekharan, Payyanur Ring (2010, February 7,) GI: religious sentiments no bar to registration, website: 
 http://spicyipindia.blogspot.com/2010/02/payyanur-ringgi-religious-sentiment-no.html (Last visited on Mar 27, 2022).  
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