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WHAT HAMPERS WOMEN ENTREPRENEUR FROM MOVING FORWARD? 
 

Shakila Begum. A and Dr. Fahmeedayasmeen 
J. B. A. S. College for Women. (A.N), Autonomous 

Chennai, Tamil Nadu, India 
 
INTRODUCTION 

Many researchers whoever attempted to establish a module for the economic development of any state ended up in trade where 
it had its origination through barter system, then came the exchange of goods whose significance were discussed through economic 
theories by eminent economist and gradually it arrived at the conclusion that trade can be accomplished by an individual 
‘entrepreneur’ who can combine the factors of production. Entrepreneurs is a person who by using the resources like land, labour and 
capital scrupulously and activate the business chain linking various stakeholders like owners, employees, suppliers of raw material, 
financier, buyer either in the form middle men like agents or customers and the list so continues. Thus, as the adage goes ‘old wine in 
a new bottle’, trade which is an age-old phenomenon was assigned a new name entrepreneurship as the process and the person who 
carries over it as an entrepreneur. In 18th century it was Richard Cantillon who considered that entrepreneurs are essential for the 
growth of any economy through his theoretical analysis 'Essai sur la Nature du Commerce in Général (Essay on the Nature of Trade in 
General). 

 
 Entrepreneurship cannot confine only to men folk, even women also must be embedded with entrepreneurship because they 
can be instrumental in achieving equity in the form of better quality of life and growth of economy exclusively in the developing 
country. One cannot speak about empowerment of women and economic progress without women entrepreneurship. But in reality, 
women entrepreneurship in India does not exhibit an appealing scenario. Despite it made its beginning five decades ago, still factual 
data reveals that majority of women are pushed rather than their own desire into entrepreneurial world. Women have to face many 
hurdles during their journey of entrepreneurship. 
 
REVIEW OF LITERATURE 
Dr. Saud Ilahi (2018)., focused on the status of women entrepreneurs based on the findings of the NSS 73rd Round of NSSO, related 
to women entrepreneurs. It used secondary data to look at the barriers faced by women entrepreneur as well as the actions taken by 
government for the growth of women entrepreneur. He believes that, despite the government's efforts to promote women 
entrepreneurship which is a novel phenomenon through various programmes and schemes, it remains futile owing to society's 
traditional attitudes and mental processes about women. As a result, the researcher urges people to change their mental processes 
rather than simply developing policies and programmes in the areas of training, marketing, and other related areas. Women must be 
awakened and taught to tap their own potential and abilities. He believes that, in addition to the government, various private groups 
and business associations must also play an active role and academicians must devise the curriculum with care to include 
entrepreneurship and its policies to instill business experience in the students and thus release the latent potential of entrepreneurs. 
According to Institute of Social Studies Trust (ISST) a Public Charitable Trust has reported that 'India has recorded one of the 
lowest women’s workforce participation rates (WPR) in the world, and the recently released Periodic Labour Force Survey (PLFS) 
2018–19 indicates a further decline. According to the last available Employment and Unemployment Survey (EUS) report of the 
National Sample Survey (NSS) taken once in five years expose that women’s WPR of women was 32 per cent at the all-India level 
during 2011– 12, but according to the PLFS, it declined to 25 per cent in 2018–19. 
Rukhsar Jahan et al. (2020)., In their article ‘Women Entrepreneurship through Microfinance Institute in India’, the researchers 
attempted to study what are the facilities available to women entrepreneurs from Microfinance Institute, to what extent they grab them 
and what are the challenges they face while availing it through both secondary and primary data with a sample of 124 officers of the 
MFI. The finding of the study disclose that women entrepreneurs were not aware about the microfinance facilities. They hardly get 
support from their family to avail the loan, due to illiteracy. Women find it difficult to apply for the loan and understand norms of the 
schemes. The study applied chi - square test and inferred that there is significant difference between organized (women's development 
program) programs and sanctioning loan from MFI. Also, there is a significant difference between the increase in women's standard of 
living and financial assistance given by the MFI. It suggested that the microfinance institutions should provide more training programs 
for the women to start their business and also for optimum utilization of funds in their business. 
G. Lakshmi Priya et.al (2021)., The researchers in their article ‘A Study on Women Entrepreneur’s Awareness About Government 
Schemes- Special Reference to Chennai District, Tamil Nadu’ attempted to examine the association between sources of awareness and 
level of awareness regarding government schemes and to know how many women entrepreneur are interested to take up 
entrepreneurial training programmes through hypothesis test from the data collected by primary source. The researcher suggested that 
there exist lacunae among women entrepreneur in the awareness level about government schemes which can be triggered through 
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organizing awareness programmes. The skill required for entrepreneurship and infrastructure should be provided to women 
entrepreneurs. It also appeals to frame curriculum based on the entrepreneurs right from higher secondary education. 
U. Rajeswari (2020)., in her article ‘Government Schemes Available for Developing Women Entrepreneurship in India’ emphasized 
the women entrepreneurs to make best use of the government schemes initiated by the government and there by succeed in their 
entrepreneurial endeavour. 
Chinmayee Sahoo (2020)., This article ‘Women Entrepreneurship in India: An Insight into Problems, Prospects and Development’., 
emphasizes the need of accurate assessment across all sectors in the development of women entrepreneurs and their increased 
engagement in entrepreneurial activities by bridging the socioeconomic barrier. The establishment of finance cells, Marketing Co-
operatives, availability of raw-materials and arrangement of educational and awareness programmers, training facilities, training and 
developments, mobile training centers, part time training facilities might play very essential role for the development of 
entrepreneurship. The researcher educates the reader by quoting the advice of Wesman, ‘women entrepreneurs must have a proper 
plan, learn to delegate tasks through team building, keep correct records, and avoid being sentimental with clients or staff’. The article 
concludes that though women entrepreneur has proved to be a strong driving force in today ‘s corporate world with proper work life 
balance, to the great dismay government-sponsored development initiatives have benefited just to a small portion of women 
entrepreneur. Effective execution is essential so that women entrepreneur assist in employment generation for ten more women. 
Nisha Solanki (2019), ‘Women Entrepreneurship: A Paradigm Shift’ is the study based on primary and secondary data. It looked at 
the opportunities, concerns, obstacles, and government policies for women entrepreneur in India. The analysis revealed that despite 
tremendous problems, inequities, hurdles, and socio-cultural barriers, women have taken the lead in entrepreneurship. Trends and 
statistics show that the shell of women entrepreneurship has been shattered, and numbers are swiftly shifting in a favourable direction. 
Beyond the percentage of increase in entrepreneurship, it is more satisfying that a ‘Fortune’ report stated that employees are better 
pleased in women run businesses, and that revenue is higher in businesses managed by women as CEO or management. According to 
the study, as women get absolute support from their families, society, and government enter in all fields with full dedication and 
excitement. All stakeholders have an equal responsibility for the advancement of women's empowerment and entrepreneurship. 
 
METHODOLOGY OF STUDY 

This paper work is based on extensive study of secondary data collected from various books, National & International Journals 
and public and private publications available on various websites and in libraries focusing on all the aspects of women 
Entrepreneurship. 

 
OBJECTIVES OF THE STUDY 

1. To analyse the problems faced by women entrepreneur at the start their business and during their entrepreneurial endeavour. 
2. To throw light upon role of government, institutions for promoting women entrepreneurship in India. 
3. To examine what hampers women entrepreneur to move forward? through published reports. 

 
PROBLEMS OF WOMEN ENTREPRENEUR AT THE START OF THEIR BUSINESS 
FINANCIAL PROBLEMS: Finance is a critical part of any company. Women's financial challenges are reported to include lack of 
long-term financing, constant and recurrent demand for working capital, and cumbersome process to obtain financial assistance. 
 
FAMILY TIES: In India, it is primarily a woman's responsibility to take care of her children and other family members whereas man 
plays only a supporting role. A married woman must strike right balance between her business and her family. As she commits herself 
totally to her family leaves her with little or no energy and time for work. Apart from this she should get permission and support from 
her husband to start the business. So, women entrepreneurship depends upon the educational background and family background 
possessing broad minded mentality. 
 
LACK OF EDUCATION: Majority of women in India are still illiterate. The primary cause of socioeconomic problems is illiteracy. 
Women are unaware of business, technology, and markets understanding due to a lack of education. This affects the achievement of 
women and eventually obstructs them in starting and running their businesses. 
 
 MALE DOMINATED SOCIETY: In India, male chauvinism still prevails. Though Indian constitution speaks about gender 
equality, in reality it is not the case so and women are considered to be inferior. Men underestimate woman's aptitude and potential 
and treat them accordingly. In a nutshell in the male-dominated society, Indian women are seldom treated equally to male which in 
turn build a barrier for women to enter the professional world. 
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 LOW RISK- BEARING ABILITY: In India, women are enslaved resulting in a lower level of education and economical 
dependency   on others. This curtails their ability to endure the risks that come with owning a business. A successful entrepreneur 
should be risk averse. 
 

 In addition to above discussed issues, women are disheartened from starting businesses due to lack of infrastructure, lack of 
electricity, high production costs, social attitudes, lack of need for achievement, and socio-economic shackles 

 
PROBLEMS OF WOMEN ENTREPRENEUR DURING THEIR ENTREPRENEURIAL ENDEAVOUR 
PROBLEM OF FINANCE: Finance is documented as the "life blood" of any business. Women entrepreneur face two types of 
financial constraints i.e neither they own inherited nor earned property that may be used as security to receive loan. This hurdles them 
to access external financing. Banks hesitate to trust women because they believe that women can abandon their business at any time. 
As a consequence, women entrepreneur is forced to depend on very meager amount which may be either their own funds or loans 
from friends and family. This in turn crumples women's businesses. 
SCARCITY OF RAW MATERIAL: The paucity of raw materials and critical inputs impediments majority of women-owned 
businesses. The high prices of raw materials on the other hand also add to this. 
STIFF COMPETITION: Women entrepreneurs do not have infrastructure, large sums of money for canvassing and advertising 
which is required to market their products. This result in the liquidation of women’s businesses amidst their male counterparts. 
MARKETING PROBLEMS: During the promotion of their products, women entrepreneurs encounter a number of challenges like 
poor shop location, lack of transportation, and stiff competition from larger and more reputed businesses. 
PRODUCTION PROBLEMS: The lack of raw materials is one of the most common production issues experienced by women. In 
addition to this lack of availability machine or equipment, training facilities, and labour also constitute production issues. 
HEALTH PROBLEMS: Tension, backache, eyestrain, weariness, and headache were the most common health issues reported by 
women entrepreneur. A successful entrepreneur must be risk taker toppling down their hurdles. In addition to the aforementioned 
issues, women are discouraged from starting businesses due to a lack of infrastructure, lack of power, high production costs, a societal 
attitude, low need for achievement, and socio-economic restraints. 
 
ROLE OF GOVERNMENT, INSTITUTIONS FOR PROMOTING WOMEN ENTRENUERSHIP PROGRAMMES IN 
INDIA 
 Bharatiya Mahila Bank (BMB): Bharatiya Mahila Bank (BMB) started with the vision of promoting economic opportunities 

for women and to set a path towards the women’s economic empowerment. It offered the women entrepreneur the loan with 
the concession of 0. 25% interest rate. Its loan packages are combo of working capital and term loan with flexible repayment 
tenure lasting up to 7 years and without any collateral for the loan amount up to Rs. 1, 00, 00,000. 

 Mahila Udyam Nidhi Scheme (Small Industrial Development Bank of India (SIDBI): It is a scheme offered to encourage 
and empower women entrepreneur and promote women entrepreneurship by providing financial assistance at concessional 
interest rates. The funding provided by Mahila Udyam Nidhi Scheme can be used by MSMEs to undertake service, 
manufacturing and production-related activities. It promotes women entrepreneur, increases employment opportunities in the 
tiny and small-scale sectors, helps to meet the equity gap. Rehabilitates weak SSI unit’s expansion, modernization and 
technology upgradation of service industries. 

 Pradhan Mantri Mudra Yojana: (A Subsidiary Of SIDBI): Pradhan Mantri Mudra Yojan aims to “fund the unfunded” and 
enable a small borrower to borrow from all the public sector banks. To be an integrated financial and support services provider 
par excellence, benchmarked with global best practices and standards, for the bottom of the pyramid universe for their 
comprehensive economic and social development. Under the aegis of Pradhan Mantri MUDRA Yojana, following products / 
schemes are offered  

 Shishu: covering loans upto 50,000/- 
 Kishor: covering loans above 50,000/- and upto 5 lakh 
 Tarun: covering loans above 5 lakh and upto 10 lakh and thus signifies the stage of growth / development and funding needs of 

the beneficiary micro units. 
 Cent Kalyani (Central Bank of India): It offers financial assistance to women over 18 years of age with no income ceiling up 

to Rs. 100 lakhs, the tenure being 1 year to 7 years. Interest rate is 7.40% onwards without any collateral/third party guarantee. 
Hypothecation of all stocks and assets created from the bank’s fund is required as a security. 

 Stree Shakti Package (SBI): To avail stree Shakthi package, Women need to own 51% or more in the enterprise. The loan 
amount is up to Rs. 50 lakh and varies based on the loan amount and other factors. 0.50% below the base rate if the loan 
amount exceeds Rs. 2 Lakh, otherwise as per the base rate of the bank. No security is required for loans of up to Rs. 5 lakhs in 
the tiny sector. No interest concession for advances provided to retail traders. 
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 The Micro, Small and Medium Enterprises (MSME): MSME sector has emerged as a highly vibrant and dynamic sector of 
the Indian economy over the last five decades. It contributes significantly in the economic and social development of the 
country by fostering entrepreneurship and generating large employment opportunities at comparatively lower capital cost next 
to agriculture. MSMEs are complementary to large industries as ancillary units and this sector contributes significantly in the 
industrial development of the country. The MSMEs are widening their domain across all the sectors of the economy, producing 
diverse range of products and services to meet demands of domestic as well as global markets. On 9th May 2007, the erstwhile 
Ministry of Small-Scale Industries and the Ministry of Agro and Rural Industries were merged to form the Ministry of Micro, 
Small and Medium Enterprises (M/o MSME). The Ministry designs policies, promotes/ facilitates programmes/ projects/ 
schemes and monitors their implementation, with a view to assist MSMEs and help them to scale up. 

  Mahila Coir Yojana: It provides assistance to artisan women living in rural areas (producing coir fibre), the Mahila Coir 
Yojana (MCY) subsidy scheme is a boon for women looking for funding options.  It is the first women-oriented self-
employment programme in the coir industry, which aims to provide self-employment to rural women artisans in regions 
producing coir fibre. The conversion of coir fibre into yarn on motorized ratts in rural households provides scope for large scale 
employment, improvement in productivity and quality, better working conditions and higher income. The scheme is being 
implemented by the Government through the Coir Board under its plan scheme “Training, Extension, Quality Improvement, 
Mahila Coir Yojana and Welfare Measures”.  

 National Small Industries Corporation (NSIC): It is an ISO 9001:2015 certified Government of India Enterprise under 
Ministry of Micro, Small and Medium Enterprises (MSME). NSIC has been working to promote aid and foster the growth of 
micro, small and medium enterprises in the country. NSIC operates through countrywide network of offices and Technical 
Centres in the Country. 

 Tamil Nadu Corporation for Development of Women (TNCDW): It was established in 1983 by the Government of Tamil 
Nadu with the objective of making women socially and economically empowered and ensuring their education, employment, 
economic development to become socially equal self-reliant and self-confident. The TNCDW, by aggregating the poor women 
into SHGs, providing them capacity building, forming Community Based Organisations (CBOs), facilitating financial linkages, 
employment opportunities and empowering the women has established the SHG movement a great force to reckon with. 

 Mahalir Thittam: This scheme joins hands with NGOs who help in formation of SHGs, provide training and monitor them. 
The NGOs are given funds for providing the above services. Interested NGOs who fulfill the norms of affiliation partner with 
Mahalir Thittam. The hallmark of the SHGs promoted by Mahalir Thittam is the systematic training provided to the SHG 
members and the office bearers. This capacity building brings about qualitative changes in the attitude of the women and 
promotes unity and effective functioning of the group. 

 
DISCUSSIONS AND SUGGESTIONS: 
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Though time and again everyone declare that  
 women entrepreneurs are need of the hour  
 Their potential has to tapped.  
 They should be given equal chances.  
 They can lend a strong hand in the growth of GDP. 

 
But in reality, the report about women entrepreneur is like a bear with soar head does not seems to be encouraging. 
 

 According to Sixth Economic Census by National Sample Survey Organisation (NSSO) there were only 8.05 million 
business (WOMEN) out of 58.5 million businesses (TOTAL BUSINESS) and more than 90 percent of companies run by women are 
microenterprises, and about 79 percent are self-financed which can be well understood by the following data. 
 

Access to Finance  Percentage 

Self-finance  79.1  
Financial assistance from govt. sources  3.4  
Borrowing from financial institutions  1.1  
Borrowing from non-institutions/moneylenders  0.8  
Others  15.7  
Total  100.0  

Source: Taken from the position paper prepared by IWWAGE and ISST Calculated data published in 6th Economic Census 
 

 As per Master Card Index of Women Entrepreneurs (MIWE) is only 10% of formal enterprises are owned by women in India 
compared to 37% of formal enterprises are owned by women around the globe. 

 Annette Dixon, the World Bank’s Vice President for South Asia, said in a speech that women account for just 17 percent of 
GDP in India which is less than half the global average. She estimated that if even half of Indian women were in the labor force, the 
annual pace of economic growth would rise by 1.5 percentage points to about 9 percent. 

 Women Entrepreneurs as Powerhouse of Recovery, 2020 IWWAGE report revealed that only seven of 100 entrepreneurs in 
India are women and of them nearly half (49.9%) get into business out of necessity rather than aspiration and In India, the women 
TEA rate in comparison to male TEA rate fell from 79.6% to 62.1% between 2018 and 2019. 

 IFC reports that over 70% of the total finance requirement of women entrepreneurs in the country is unmet Only 17% of 
women entrepreneurs were aware of the financial schemes rolled out by the government or financial institutions. Even among those 
who were aware, there was little clarity on the specific features of schemes, their relevance in addressing their challenges and points of 
access. 
 
Following are the report which seems to be ray of hope: 
 2018 IMF study “Closing Gender Gaps in India: Does Increasing Women’s Access to Financial Help?  Suggests that if India 

simplifies its notoriously complex labor market regulations and improve women’s skills, the potential benefits of women 
entrepreneurs would be instrumental in increasing the GDP to a 6.8 %. 

 Sairee Chahal, founder of SHEROES, a community platform that allows women to reach out to counselors by telephone or via 
an app said If our economy is to grow by 9 to 10 percent consistently in the next three decades, we have to create ecosystems 
that support every kind of woman entrepreneur. 

 Chetna Sinha, founder of the Mann Deshi Foundation said ‘Women often lack the knowledge and skills to tap opportunities. 
So, in order to fill that gap, the foundation runs a help line for women entrepreneurs and organizes mentorship programs mobile 
business schools, women’s bank, and a community radio station. 

 Edel Give Foundation Report says that businesses owned by women entrepreneurs in India likely to grow up to 90% in the next 
5 years as they receive big boosts in several areas of their lives. 

 
CONCLUSION 
 From the above discussions it can be well understood that women comprising half of the world population can be well said as 
better half of the society have to be pulled towards entrepreneurial arena. Naturally they possess entrepreneurial traits, but they resist 
due to starting trouble. Apart from that they also face many problems due socio economic and cultural barrier which should be 
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shattered by revolutionaries and the path of their business endeavor should be free from thorns so that they can fly high as sky is the 
limit. 
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LIST OF ACRONYM AND ABBREVATIONS: 

S.NO ABBREVATIONS ACRONYM 

01 WPR Workforce Participation Rate 
02 PLFS Periodic Labour Force Survey 
03 ISST Institute Of Social Studies Trust 
04 EUS  Employment And Unemployment Survey 
05 NSS National Sample Survey 
06 MFI Microfinance Institute 
07 CEO Chief Executive Officer 
08 BMB Bharatiya Mahila Bank 
09 SIDBI Small Industrial Development Bank Of India 
10 MSME Micro, Small And Medium Enterprises 
11 SSI Small Scale Industries 
12 MUDRA Micro Units Development Nd Refinance Agency Ltd 
13 MUNS Mahila Udyam Nidhi Scheme 
14 SBI State Bank Of India 
15 M/O MSME Ministry Of Micro, Small And Medium Enterprises 
16 MCY Mahila Coir Yojana 
17 NSIC  National Small Industries Corporation 
18 ISO  International Organization For Standardization 
19 TNCDW Tamil Nadu Corporation For Development Of Women 
20 SHG Self Help Group 
21 CBO  Community Based Organisations 
22 NGO Non Government Organisations 
23 NSSO-  National Sample Survey Organisation 
24 MIWE  Master Card Index Of Women Entrepreneurs 
25 GDP Gross Domestic Product 
26 TEA Total Entrepreneurial Activity 
27 IFC International Finance Corporation 
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