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Abstract 
Tourism is a popular leisure activity. More than half of world’s population in contemporary times irrespective of class, caste, race, 
religion, age, gender, etc. take up this activity to recharge themselves, to restore their health and bring some change in their lives.  Due 
to the unique nature of every society around the globe, tourism is perceived differently, consumed differently and even felt differently. 
Tourism is viewed differently by less developed and more traditional societies, whereas for the advanced societies around the globe, 
tourism appears as a status symbol, a modern life style, a strategy to cope with health issues, an escape from the monotony of 
everyday life, a way to get in touch with the authentic life style, an enhancement of personal self, a spiritual journey, etc. Tourism can 
be responsible for turning the original culture of many destination regions into a commodity for marketing purpose. It flourishes more 
and more with the help of technology and takes different shapes depending upon structure of destination societies. The existing 
literature on the subject comprises of inputs of academic scholars from diverse disciplines and the issues taken up by the scholar in the 
present research paper also have been explained diversely. Therefore, the current paper presents the meaning, sociological definitions, 
conceptualizations and the structure of tourism offering the basic understanding of it as a concept.  
 
Keywords: Tourism, Leisure, Conceptualization, Acculturation, Commodification, Authenticity and Structure. 
 
Introduction 

Tourism is a significant constituent of the global economy (Prasad, Singh and Kumari, 2013; Paul, 2012; and Berger, 2004). 
It is the third largest industry in the world after Garment, Gem and Jewelry industry. It helps producing monetary benefits in revenue 
and employs numerous people all over the world. By promoting tourism, several countries have been trying to catch up with the rest of 
the world economically as it has a potential to emerge as a predominant aspect of economic planning and is considered one of the 
important tools for development. It improves the quality of life in many societies, especially in the developing ones. 

 
Developing country like India, According to World Travel and Tourism Council (WTTC, 2017), India stands 7th in the world 

tourism economy generating INR14.1 trillion, provided 40.3 million jobs, in 2016 and contributing about 9.6% India’s GDP.  
 
Since people and their activities are involved in tourism it is called a social phenomenon prevailing in almost every corner of 

the world. Constant flourishing of this phenomenon causes noticeable difference in destinations worldwide. When operated and 
practiced with intense care it encourages progressive change in destinations. Moreover, increasing economic importance of tourism 
makes it a political item also where governments at local, regional, cross-regional and trans-national level put lots of efforts in its 
promotion and development. Almost every aspect of existing life of receiver’s society/community gets affected by tourism 
encroachment which indeed makes it a very important as well as a debatable issue. There is no doubt that tourism brings new ideas in 
the system, various new types of organizations appear, older occupations get replaced by the new ones and chances of women 
employment also emerge. But it also influences certain significant social behavior forming new meanings. Studies have shown that the 
youth in the less developed areas which are essentially devoid of modern way of living, see tourism as an institution to modernize 
their lifestyle and to learn new behavioral patterns. This shows that tourism is a kind of force that can modify the mindset of its 
stakeholders and also capable of altering the image of the destinations.  

 
Objective 

The main objective in this paper is to delineate the emerging conceptualization of tourism in the contemporary global 
context. Apart from that, it also underlines the complexities and variations within the phenomenon of tourism, as viewed and narrated 
in the relevant literature.  
 

Before discussing the conceptualization of tourism, it is significant to know the meaning and definitions of tourism. The 
meaning and concept of tourism is ever changing. Traditionally considered as a luxury, it is now understood as a business product 
consumed by everyone, irrespective of class, status, religion and gender. It is a huge ‘industry’ of moving, housing, feeding and 
entertaining people. The pursuit which initially began as a pilgrimage, as education for the noble and pleasure activity for the 
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proletariat, has now been converted into a global consumer product and also a standardized and rationalized phenomenon worldwide 
(Raj and Morpeth, 2007).  
 

Modern day development has left the humans to run on the fast track of material progress today. It appears that humans have 
almost lost their leisurely pace of life. Due to this fast lifestyle, there is a tough competition out there to excel at every level and in 
every realm of worldly life leading to frustration. Those who enjoy facing the challenges and material progress of modern life are 
deemed very lucky by the society but it also becomes a serious risk for people who are running this difficult race since they are under 
constant pressure to achieve social status and material wealth which is adversely affecting their health, relationships, family ties, value 
systems, etc. Lack of creativity and relaxing activities are leading to erratic behavioral patterns among people. Humans are therefore 
indulging themselves in more purposeful activities, seeking ways to make their lives more peaceful and meaningful both at the 
individual as well as at the collective level. Among those purposeful activities’ tourism is becoming the most popular activity 
worldwide.  

 
Having been overlooked for a long time, tourism has now become a significant area of study. The contemporary scholars 

seek deeper explanation and are engrossed in studying the all-other manifestations of tourism rather than belittling or glorifying 
tourism as was previously practiced. Initially, the system of tourism was dominated by modern people (esp. Westerns) because of the 
early modernization of their own countries. The scholars of this discipline have always dedicated their time and attention studying the 
question of tourism in connection with modernity. Why do the modern people travel to other places and what makes them to do so? 
Questions like this had long been a major inspiration for many scholars undertaking research and producing myriad literature on it. 
Dean MacCanell (quoted in Cohen, 1984), a well-known Sociologist, reasoned in his study that modern people undertake tourism to 
find authenticity which they lack in their everyday life. Most of the tourists who traveled across the world, essentially were from 
developed countries of the West. Since they were from developed nations, they always found old fashioned places real which had not 
seen a glimpse of modernity. Bresner (2014) also believed that tourists seek authentic locations where everything from people to their 
culture was authentic. Therefore, from this point onwards, the interest of scholars deflected towards finding “authenticity” as the main 
drive for modern individuals undertaking tourism, rather than focusing only on “modernity”. 

 
Today, the westerners have almost lost their dominance on tourism since new tourists are coming from every corner of the 

world especially from non-western countries like India, China, Japan, Thailand, etc. Tourists from these countries do not necessarily 
seek authenticity like the Westerners do. They have different motives for travelling. Their intention behind travelling does not match 
the purpose of western tourists of highly industrialized societies. It is because every country and its communities have a different 
social fabric. For instance, the prevailing social and cultural settings of India are vastly different from the rest of the world’s 
societies/communities. Singh (quoted in Doshi, 2006) asserted that modern social structure of India is quite different from than that of 
the European countries. In India, traditions go hand in hand with modernity while the western societies have experienced various 
social and industrial revolutions before they attain the status of modern societies/nations. From the sociological angle, scholars have 
also contended that leisure (i.e., popular for undertaking tourism at present) is a structural part of a community/society, therefore its 
(leisure) very nature depends on the type of society/community itself (Modi, 2013). The decision of one’s participation and limitation 
in leisure is based on the nature of individual’s society and its predominant institutions, customs, religions, castes, classes, norms, 
values, etc. It is the institutions’ surrounding of an individual which actually facilitates or inhibits his/her movement for leisure. 

 
Initially, the notion of leisure gained a lot of importance, especially in western societies but with the passage of time, 

significance of leisure declined. It was seen as an antithesis of work instead of an important aspect of daily life (France, 1967). As 
Fletcher, Fyall and Gilbert (2013) have argued that tourism became noticeable in the ‘Age of Enlightenment’1when the ‘Grand Tour’ 
was taken by wealthy people for leisure, health, education and pilgrimage purposes. The young men of aristocratic families were 
trained to collect information worldwide that could be used for country’s benefit. Therefore, the destinations prepared themselves to 
provide all the facilities asked by these people who are considered ‘tourists’ today. Gradually, modes and destinations of aristocratic 
travelers changed due to coming of railways, socio-economic changes, industrialization and development of faster transport and 

 
118th Century, was ‘The Age of Reason’ and a period of socio-political upheaval that brought major transition in the history of Europe. 
The Grand Tour, was considered the first ever tourist movement and an aristocratic practice where a trip was undertaken by noble people, especially 
the young English men who were also thought as persons of quality. The class forms an essential aspect in the movement of Grand Tour.  Therefore, 
the journey was undertaken mainly for education purpose, to get knowledge about other’s culture, to polish social skills, to get social grace as well as 
to get personal amusement.  For detail see John Towner,’ The Grand Tour: A Key Phase in the History of Tourism’, Annals of Tourism Research, 
vol. 12, pp. 297-333, 1985. 
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communication services, and people in large numbers started travelling to the places where they could consume their leisure period. 
The growing stress in the cities, population explosion and urbanization has also been accountable in making individuals escape from 
their routine life (Fletcher et al.ibid.).  It may be noted that due to World War I and II in the first half of 20th century, the growth of 
tourism suffered and declined. Thus, the roots of contemporary tourism are found in the second half of 20th century. At present, 
tourism has become a popular leisure activity, and an important part of the process of globalization (Macleod, 2004; Francu and 
Hociung, 2012). Globalization being an era of advertisement, technological advancement, travel and communications makes a flow 
and exchange of things possible. Such flow of things has been explained by Appadurai (2011) by using figure of speech as 
Financescape, Ideoscape, Ethnoscape, Technoscape and Mediascape, i.e., movement of economy, ideas, people, technology and 
images & information worldwide (Appadurai in Ritzer, 2011 and Appadurai in Robinson, 2017). This flow has been more chronic and 
acute in tourism sector than in other areas. Due to this global flow, the effect of consumerist culture of modern western world has been 
felt everywhere, even in the far-flung areas of the non-western countries (Cohen, 2012).  

 
The word tourism has its roots mainly in two languages; Latin and French.  The Latin word ‘tornus’ meaning, a lathe (a tool 

used to shape things by rotating things against it) exhibits   movement which is circular in nature. In French, the word ‘Tourner’ 
meaning, to turn or to rotate something in a circle, represents an action or journey of leaving and eventually returning to the initial 
point. Tourism is a glorified and altered form of another French word ‘Travail’ (meaning work) which has been confused with the 
English word ‘travel’ for commercial reason (Crick, 1989). It has always been a difficult task for those who describe and define 
tourism, because of its multiple meanings and interpretations (Tribe, 2009). Most of the explanations of tourism have been proposed 
by authors coming from diverse disciplines, such as architecture, communication, geography, economics, business and marketing, 
sociology, psychology, anthropology, biology, administration, etc. and not exclusively from the tourism studies. Hence, the very usage 
of the term gives a bias to the definition and explanation of tourism since the effect of a specific specialization inadvertently creeps in. 
Needless to assert that tourism is a multidisciplinary concept, the definition of which varies substantially among various disciplines.   
 
As mentioned earlier, tourism has multidisciplinary connotation and has been defined in the following ways. 
 

“Travel is nothing but temporary and customary abandonment of the home country and family home. We travel 
considering not only private gain but also in the name of public duty.” 

                                                                           Mieszkowski, 1625 quoted in Dann and Parrinello, 2009: 182) 
 

 “Tourism is the quintessence of relationships which result from travel and sojourn by outsiders (non- residents), insofar 
as no principal residence is established by their stay and as a rule, there is no associated professional activity.” 

                                                                    (Hunziker and Krapf,1942 quoted in Dann and Parrinello, 2009:15,16, 185) 
 

Tourism is a consciousness industry having mechanisms such as education and the mass media through which the 
human mind was reproduced as a social product perpetuating the existing order of man’s domination over man.” 

                                                                              (Enzensberger,1958 quoted in Dann and Parrinello, 2009:16) 
 

“Tourism in its broad sense is the sum of phenomena pertaining to spatial mobility, connected with a voluntary, 
temporary change of place, the rhythm of life and its environment, and involving a personal contact with the visited 
environment natural and/or cultural and/or social.”  

                                                                (Przeclawski, 1973 quoted in Dann and Parrinello, 2009:186) 
 

 “Tourism is the study of a man (the tourist) away from his usual habitat, of the touristic apparatus and network, and of 
the ordinary (non-tourism) and non-ordinary (tourism) worlds and their dialectic relationship.” 

                                                                                                                                                      (Jafari, 1995 quoted   in Tribe, 2009: 45) 
 

“Tourism as a whole is a range of individuals, businesses and organizations and places which combine in such way 
to deliver a travel experience. Tourism is a multidimensional, multifaceted activity which touches many lives and 
many different economic activities.”         
                                                                                              (Leiper, 1979 quoted in Tribe, 2009: 46) 
 

In order to avert the confusion regarding the meaning and definition of tourism, Government and many international 
organizations have given official definitions of tourism. These definitions are however suitable for statistical and industrial purposes 
but not for sociological understanding. Some of the most accepted technical definitions are as follows: 
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 “Tourism is a social, cultural and economic phenomenon which entails the movement of people to countries or places 
outside their usual environment for personal or professional purposes. These people are called visitors and tourism has 
to do with their activities.” 

                                                                                           (United Nations World Tourism Organization, 2014) 
 

“Tourism is considered an activity essential to the life of nations because of its direct effects on the social, cultural, 
educational and economic sectors of national societies and their international relations. Its development is linked to the 
social and economic development of nations and can only be possible if man has access to creative rest and holidays and 
enjoys the freedom to travel within the framework of free time and leisure whose profoundly human character it 
underlines. Its very existence and development depend entirely on the existence of a state of lasting peace, to which 
tourism itself is required to contribute.” 

                                                                           (Manila Declaration on World Tourism, 1980) 
 

“Tourism comprises the activities of persons travelling to and staying in places outside their usual environment for not 
more than one consecutive year for leisure, business and other purposes not related to the exercise of an activity 
remunerated from within the place visited.”                     

                                                                                                                          (World Tourism Organization, 2011) 
 
Drawing upon the above definitions on tourism, the following inferences may be drawn:  

1. ‘Tourism’ is a modern terminology for word ‘travel’ that indicates a momentary change that people(travelers) seek from their 
standard everyday lifestyle, typical environment, routine work places and from their permanent abode of living.  

2. It is understood as an intentional pursuit (full of motives) taken either for personal benefit or professional purpose.  
3. Like the word ‘tornus’ meaning a ‘tool’ shapes things by circulating the objects against it, in the similar way tourism also 

shapes and molds the individual behavior and enhances the quality of their life. 
4. Tourism represents a network of numerous varied organizations working together to assist and cater for tourists need. 
5. It entails economic activities that influence the financial situation of its stakeholders. 
6. It represents the alliance of multinational business firms. 
7. It reflects power relations of men dominating other men. 
8. It involves socio-cultural and educational phenomenon where individuals as travelers meet other individuals of different 

background, exchange their ideas, get acquainted with each other’s’ culture, acknowledge cultural differences, get lots of social 
exposure, learn about new places, new skills, new vocabulary while on a tour. 

9. It is a strategy to obtain a profound and unique experience.  
10. It shows the psychological situation of its partakers who feel the need to take their trip alone. Since every individual’s approach 

and outlook is different and differences in individualities are shaped by psychological state of the persons. So, when people 
take solo trip, they certainly derive some values from their solo traveling.  

11. It is a form of miscellaneous social conduct where people consciously or unconsciously behave differently than usual way 
while engaging in tourism pursuit. 

12. It is an agency that re-socializes its stakeholders while the process of de-socializing also happens at the same time. 
 

Conceptualization of Tourism  
Tourism has been conceptualized in diverse ways, on the basis of various perspectives. For instance, it has been conceived as 

a leisure activity, spiritual experience, a process of acculturation and so on. Some of the popular conceptualizations of tourism are 
discussed here. 

 
Tourism as a mark of ‘Modernity’ and a therapy to alleviate life situation  

In the wake of modernity, tourism is regarded as a status symbol. It is also considered a remedial treatment that saves 
individuals from the boredom of contemporary modern life (MacCannell,1976 in Hsu and Gartner, 2012:311). Being modern is seen 
as being chaotic, isolating and superficial (Levi-Strauss quoted in MacCannell, 1999) since, modernity itself grows at the cost of 
permanence and genuineness. Stressing upon the same point, Urry (1990) has also stated that “to be a tourist is one of the traits of 
modern experience”. People who think of themselves as moderns, tend to feel an absence of authenticity in their own life and in their 
usual habitat and put efforts to find it somewhere else away from their home environment. Therefore, such individuals look for 
tourism as a device that redeems or brings the authenticity back which they think has been disappeared in their routine life 
(Ommundsen, 1991). As a result, individuals play as tourists and intrude to the places which are not touched by modernity or in other 
sense undertake tourism to the spots on earth that are not fully developed. Boredom and dissatisfaction that is experienced by such 



 
Cover Page 

  

  
 
DOI: http://ijmer.in.doi./2021/10.07.166 

            

 

ISSN:2277-7881; IMPACT FACTOR :7.816(2021); IC VALUE:5.16; ISI VALUE:2.286 
Peer Reviewed and Refereed Journal: VOLUME:10, ISSUE:7(8), July: 2021 

Online Copy of Article Publication Available: www.ijmer.in 
Digital certificate of publication: http://ijmer.in/pdf/e-Certificate%20of%20Publication-IJMER.pdf 

Scopus Review ID: A2B96D3ACF3FEA2A 
Article Received: 4th July  

 Publication Date:30th July 2021 

 

 
92 

 

people as a byproduct of modernity seems to be eased by this undertaking. Psychology has also proved that, tourism provides ( Iso-
Ahola, 1980 quoted in Beeton, 2006 ) relief to its consumers. It releases strain which is rooted in the routine life. It offers an ‘escape’ 
from the regular stressful environment where relaxation remains the main agenda which satisfy and improve the mental health of the 
consumers. The logic behind most people undertaking tourism is that they really want to be break free from their over or under 
stimulating life conditions. In case there is under stimulation in one’s life, one desires of taking change in the form of novelty and look 
for stimulation on vacation, but, if a person is experiencing greater stimulation in one’s routine life than one prefers more peaceful 
vacations. 

 
Tourism as a democratized growth of traditional elite travel   

There seems no doubt that contemporary tourism has its roots in the ‘Grand Tour’ (a tourist movement for traditional elites) 
taken primarily for education’s sake which gradually took the shape of tourism for pleasure purpose (Fletcher, Fyalland, Gilbert and 
Wanhill, 2013). The hedonistic aspect of this movement which was less noticeable in the previous times, now have become more 
evident and secularized. Something which was arduous and needed a heavy investment of time and money and was availed only by 
extremely rich people in the society, now has become a luxury for people from every strata due to the change in the mind set of 
man/women beyond the limits of his/her native place, due to advancement of technology and transportation, increase in the income of 
people, availability of free time, paid vacations, availability of readymade tour packages, etc.(Gartner and Lime, 2000; Saints, 1978 
and Cohen, 1984). Most of the tourists could not undertake international tourism during mid of 20th century since it was the time of 
world wars. When the war ended, international tourism steadily took a big boom and tourism market flourished with mass tourists. 
Now the market was quite different than the earlier one because people from every social and economic category undertook 
transnational tours (Lickorish and Jenkins, 1997). As a commodity, tourism is now being availed largely by masses, irrespective of 
their class, caste, religion and gender. Tourism as a social right has been understood by many organizations such as; UN Universal 
Declaration of Human Rights (1948) declared that “everyone has right to rest and leisure” and UNWTO evidenced that “individual 
has right to rest, leisure and holidays”. Many countries now practice social tourism in which people who were excluded from this right 
due to weak financial conditions, are now included in tourism. There are many budgets friendly tour packages which any one can 
easily avail. More the person is aware of the outside world/society and culture, the more he/she wants to leave his/her residence to get 
the change and newness in life (Gartner and Lime: ibid.). Globally, millions of people are involved in tourism practice and the growth 
seems never-ending.   

 
Tourism as a modern form of conventional sacred journey 

Tourism has also been recognized as a continuum for old sacred journey where individuals are subjected to receive profound 
meaning and experience by completely involving themselves in the host societies of religious and spiritual importance as the pilgrims 
of the past used to do (Cohen,1984 and MacCannell,1973). Tourism extends opportunity to gain a sense of spirituality by liberating 
oneself from the monotony of life. In India, as Shinde (2008) maintains that the contemporary pilgrimage seems to go hand in hand 
with tourism since millions of Indians participate in travelling to visit varied holy places every year with in the country. The very 
sacred journey (pilgrimage) of the Indians, shows rather the traits of modern mass tourism (i.e., mostly seen as profane and hedonistic 
pursuit) as it consists of a large number of individuals having significant change in the spirit and the quality of their sacred journey. In 
contemporary times, pilgrimages are, indeed, seen sacred but not as much sacred as they were seen in earlier times. Now, there is 
more profanity involved in its meaning.  People as pilgrims, do undertake sacred journey to the holy places to obtain religious 
experience but they also want to fulfill their recreational wants at the same time. Therefore, their travelling to the sacred places 
consists multipurpose. Some modern pilgrims seem less sensitive to the sacredness of the holy places as they cannot resist bringing 
their urban culture of consumerism to the sites. These differences in modern travelers make them more of tourists than pilgrims. 
Moreover, a contemporary pilgrim in any country tends to buy packaged tours which are organized in the same way as of mass 
tourists’ packages are (Shinde: ibid.). The itineraries remain fixed. These contemporary pilgrims form a very significant part of 
tourism industry as they go through all the procedures such as visiting travel agencies, look for catering services, lodging facilities, 
etc.  

 
Tourism as a leisure pursuit  

Some scholars reckon tourism as a leisure pursuit wherein an individual tends to escape ascribed social roles on the 
temporary basis. He/she undertakes journey to the places where he/she feels free from all the obligations (Cohen, 1984 and Venkatesh, 
2006). The desire to see the unseen and know the unknown makes individuals to explore new destination where they can spend their 
leisure time as they want. Thus, travel and tourism is an expression of what leisure means to individuals. According to the vacation 
deprived survey (2017), India has been announced as the 5th most vacation deprived country in the world after South Korea, France, 
Malaysia and Hong Kong. Because of heavy work schedule, poor financial conditions, etc. Indians, always tend to stick to their work. 
Almost 37% Indians are reported not to have enough money to undertake tourism, 37% do not get time off from their work and, 
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around 27% are reported to save their time for a long vacation.  Nevertheless, 55% Indians also admit that not taking holidays lead 
loss of productivity at work while around 64% feels more relaxed and focused once they return from vacation. Tourism as a leisure 
activity that brings significant health benefits to the person as well as to his/her society, while lack of it (leisure) robs humans of the 
opportunity for overall wellbeing. One should consider it as an entitlement not as a luxury. In European societies, for instance, work 
ethics are really significant. Staying at home and not working during vacation is not considered so cool as for them vacation itself 
means ‘vacare’ to vacate or leave the house (Smith, 2012). Taking an example of the West, people feel sad for those who do not leave 
their homes during vacation. Such people are seen backward and rural except for senior citizens, poor, children and handicapped. 

 
One should bear in mind that leisure has multiple meanings in all different countries. Some scholars support the notion of 

leisure as ‘free time’ that comes mainly from the West which does not necessarily apply to every culture around the world. In the 
oriental countries, especially in China, the concept of leisure is not akin to English concept of ‘free time’ (Modi and Kamphorst, 
2018). Leisure is seen as quality time spending with oneself or engaging oneself in the process of personal development.   

 
Tourism as a process of Acculturation  

Tourism has been perceived as a platform where people from different cultures come across and interact with one another and 
adapt certain characteristics of cultures alien to one another (Cohen,1984). The process of acculturation occurs both sides among 
tourists and in residents (Kastamu, 2015 and Keitumetse, 2016). The participation of both parties (host and guest) gives birth to a new 
culture i.e., tourism culture, which is different from their own respective cultures (Jafari quoted in Reisinger and Turner, 2003). This 
new culture gives a kind of freedom to all the participants to behave in different ways than usual. It happens because all the participant 
are in a whole new state of mind. They are in the state of amusing themselves. The tourists tend to act differently because they are in 
other’s territory and residents act and react differently because they are to render their services to their guests. It is also significant to 
know that they do keep their original culture in mind while engaging in interaction activities with one another. Their real culture is the 
root cause of their behaving in the particular way in the destination. This why the knowledge of tourists’ nationalities becomes 
important in order to study their different behavioral patterns. The participants do not discard their customary habits completely 
because shedding their original cultural habits and their immersing in each other’s culture, could be a little unpleasant and challenging 
for them.  Moreover, one does not see the same tourists culture worldwide, as the participant of both parties (tourist-residents) are not 
same everywhere (Jafari:ibid.). The cultural background of all the participants is always different. And these cultural differences 
always pose immediate impact on social interaction of participants in the tourist destinations. Therefore, each tourist’s destination 
builds a very peculiar kind of tourist culture in its area.  

 
It is to be noted that very few studies have been done on acculturation process among residents or among tourists. The 

available literature does not provide much details on the subject. The scholars who studied the subject have cited a common 
acculturation process namely ‘demonstration effect’ which explains that people from host community adopt the behavior patterns 
exhibited by tourists. Scholars also revealed that host population usually receives distorted impression of tourists’ culture as the hosts 
of the destinations are mostly portrayed as being in poor economic conditions as compared to the tourist’s economic situation. They 
are depicted as if they always lack finances to travel abroad and believe in what tourists tell them about themselves and their cultures.   

 
Tourism as a form of ‘Neo-colonialism’ 

Many scholars have viewed tourism as a new form of colonialism or a system of ‘power relations’, wherein 
developed/powerful countries or international organizations get an upper hand over developing or dependent countries, thus reviving 
the thoughts of race and labor relations of colonial past perpetuating annoyance or animosity (Smith, MacLeod and Robertson, 2010). 
Neo-colonialism is an aspect of imperialism where there is a monopoly capitalism, transfer of capital, the big trusts regulate the 
government and exert their political power upon developing regions (Perlo and Crick quoted in, Hall and Tucker, 2004). These 
imperial controllers tend to aggravate poverty and economic backwardness in dependent or third world communities. They tend to 
enhance their own quality life at the expense of destination people and its resources.  Neo-colonialism has been perceived as the most 
threatening form of colonialism.  Tourism shares a close relationship with it and tends to reinforce it. We have always read that 
colonizer of the past have always changed the social-cultural fabric of the colonized countries by ruling them.  Similarly, tourism is a 
form of leisure imperialism that exhibits the hedonistic appearance of neo-colonialism (Perlo: ibid.). It is controlled by international 
firms that transport the western culture to third world societies and drains all the resources and capital of these societies. It is a 
powerful force that homogenizes societies of the world and commodify their culture. Any tourist’s destination that suffers constant 
intervention and control of other state or capitalist economy, comes under the domain of neo- colonialism. Whenever tourism matures 
in any destination, there begins the expansion of capitalism, commercialism and cultural globalization or homogenization. And the 
power gets in the hands of metropolitan capitalist countries or the government of developed world who then start to control the whole 
tourism market in societies/communities of that destination. Because of this, the destination societies/communities remain in the state 
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of constant tension and contradiction. Most of the time these metropolitan capitalists flourish their own market when there is lot of 
tourism from their own countries. All kinds of services and facilities such as hotels and resorts chains, food chains, transportation 
services and various recreational services are run by these outsiders. Capitalism or commercialism when develops at the extreme level 
in that destination, it jeopardizes the life of its people and environment. McMurtry (McMurty,1999; McMurty quoted in Reid, 2003) 
names this situation as the ‘Cancer Stage of Capitalism’. Drawing upon the above perception it can be said that tourism only 
strengthen this stage by making huge profit for big international firms that causes immense pressure for generating and increasing 
profits even at the cost of humans.  

 
The leisure imperialism as discussed above, is not necessarily a prerogative of westerns always but of other trans-nationals 

also (Taylor and Alexeyeff, 2016). For instance, in the Pacific Islands, where the Island fantasy is consumed by various tourists 
coming from different areas of the world (i.e., westerns and oriental tourists) and also consumed by the emerging middle classes who 
are the local elites of the Islands possessing economic and cultural capital. Where, local poor people still remain backward and find it 
hard to cope with the prevailing situation. They simply cannot copy leisure activities due to lack of economic and cultural capital. 
Hence, tourism like colonialism, ceaselessly exploits the local resources, economy, culture, etc. The poor get excluded from all the 
advantages and live-in relative poverty whereas the local rich enjoy the tourism activities. This shows that tourism phenomena, really 
reinforces inequality among locals and further creates the vicious cycle of rich and poor in destination societies/communities. The 
poor people get excluded from planning and decision making as well since they are seen as obstruction to deal with. 

 
Tourism as a commodity 

Tourism in contemporary times has been viewed by some, as a consumption commodity that can be bought and sold through 
tailor made tour packages (Holden, 2005). As a commodity, tourism exhibits certain attributes that satisfies human needs. People use 
its semiotics to assert their different social positions. There is no doubt that every person has the potential to participate in tourism but 
the selection of mode of transportation, destination and tourism type carries certain symbolic meaning that helps one to construct an 
identity that is different from others (Holden: ibid.). That is why we say that formation of social identities is directly proportioned to 
individuals’ consumption behavior (MacCannell quoted in McGuckin, 2005). What people consume is what they are. Therefore, social 
analysis of people by examining class, status, power, seems kind of superficial to make a sense of modernity.   
 

Tourism being a commodity itself is also accountable for commoditization of cultures. In order to promote tourism, 
destination’s local traditions get manipulated or marketed and the government plays a major role in this process. As Yamashita (1994) 
has documented the case of Indonesia, where the Indonesian government officially markets its local ethnic culture to attract numerous 
foreigners or consumers. He argued that Directorate of General of Tourism States helps in publishing brochure and stages 
presentations of diverse festivals of the country featured on it. Toraja (a religious funeral ceremony of life and death where the 
practice ensures that the dead persons has been accepted by the God also it is called ‘The Toraja: Feast of Death, People who love to 
die”) is reconstructed and staged consciously for consumers. Millions of mourners in the guise of tourists visit here. When the event is 
broad casted in televisions which is a great device of reproduction of the images of culture tend to theatre it by manipulating and 
shaping the meaning of it. Despite that tourism also builds a sense of pride among the locals. Tourism has become a new type of 
nationalism in this country (Yamashita: ibid.). Locals have accepted and internalized their country’s customs and physical beauty and 
always feel swelled with pride by doing this. It seems that they are focusing on the Indoesianization of Indonesia.  

  
Tourism as an emblem of the unreal 

Tourism also represents the imitated version of the real culture, places and things, etc. The participants have unlimited 
pleasure and fun in the ‘tourist bubble’ 2and enjoy the reality of the fake world. Tourism compels the creation of themed environment 
and attraction which are more fun to visit, especially, in the postmodern era. The imitated world is created in such a way that it 
replaces what is real.  Therefore, in the process, the perfect simulation takes place which is called ‘McDiseneyization’. Such 
simulation gives a sense of the real and attract endless tourists (Ritzer and Liska, 1997 in Dowling, 2006).   

 
Nonetheless, tourists themselves have certain expectations from the destination folks. Locals perform in such a way that can 

pacify the expectations of tourists. That way, the kind of reality is constructed that could be easily consumed by the spectators.  

 
2 Almost all type of visitors/tourists wish to have new and strange experience but in the secure or risk averse places. This makes the destinations and 
the tour operators at international level to build certain places for tourist consumption which are little familiar to tourists and can offer full 
entertainment to satisfy tourists needs (social as well as psychological) but in unfamiliar locales. These places are cocoon for they provide certain 
physical and mental security to tourists in unknown socio-cultural settings. See J. A. Mazanec, Arch.G. Woodside, G.I. Crouch and J.R. Brent Ritch, 
’Consumer Psychology of Tourism, Hospitality and Leisure’, CABI publishing, UK, 2001. 
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Commenting on the question of authenticity, Burner (quoted in Bresner, 2014) argued that to communicate/convey authenticity rests 
upon primarily on tourist mediator/operators, secondly on tourists themselves and finally on the local people of particular attraction 
site where the right to authenticity is decided by the power structures. The contemporary postmodern era is an era of simulation and 
hyperreality with no past or history of beginning (Baudrillard quoted in Bruner, 1994; Doshi, 2006). “Simulation is no longer that of a 
territory, a referential being or a substance. It is the generation by models of a real without origin or reality: a hyperreal” (Baudrillard 
quoted in Fife, 2004). The concept of time and space no longer serves the purpose. The imitation of the original things is considered 
authentic and people love the idea of authentic fake. Postmodern condition provoke nostalgia for real and authentic, among 
contemporary consumers making the capitalists or entrepreneur to produce these simulations. These new creations or simulations are 
hyper real; more detailed and complex than the authentic. More authentic than the real authentic (Eco quoted in McGuckin,2005).  

 
Structure of Tourism   

Describing the structure of tourism seems rather a difficult task because tourism as a phenomenon is very vast and has its 
limbs spread in every direction. It is difficult to find any prevalent structure of tourism which thoroughly represents it as an industry 
everywhere in every community/society. As tourism grows, it takes various shapes. Therefore, identifying and explaining the 
structural components of it seems a challenging task. Despite such difficulties, some scholars from various disciplines, still, took pain 
to describe the structure of tourism anyhow. The scholars such as Markovic and Spiljak (1989: 13) have talked about the structure of 
tourism from mixed perspectives while showing manifold aspects of it. According to these scholars, tourism has two sides, 
interdependent of each other but sharing strong links. Each side accommodates various structural elements. While one side shows the 
human desire, such as, traveling for a change or to relax or to gain knowledge and understanding of various cultures and to obtain 
different experiences, etc., the other side considers the efforts to achieve and fulfill those desires. The categorized structural 
components recognized by Markovic and Spiljak are: 

 Physical and demographic structure; 
 Technical organizational structure; 
 The economic structure; 
 The structure of touristic localities and the time period; 
 The socio-cultural structure. 

 
‘The Physical and demographic structure’ includes nationality, sex, age and health & hygiene, etc.  Emphasizing the 

importance of nationality as well as the motive of tourism, Jonsson and Devonish (2008) also shared similar views on the structure. 
They maintain that nationality, gender and age make the structure of tourist population, and in order to understand it, one needs to 
know the motives which drive them towards certain destinations. The motives, indeed, assist in identifying tourist’s typology, as well 
as interpreting their behavior. Authors further argued that these motives vary according to one’s nationality, gender and according to 
one’s age group.  

 
The means of transportation, tourist establishments and supporting facilities/services are included in ‘technical organizational 
structure’. According to Cohen, Crick and Harrison (Cohen, 1984; Crick, 1989; Harrison, 1992) the national and international 
corporate actors, intergovernmental airlines, travel companies and agencies, tour operators, hotel chains and international 
organizations such as IATA (International Association of Travel Agents) and IUOTO (International Union of Official Tourist 
Organization) entail the socio-economic fabric as well as the structure of international tourism involving a variety of goods and 
services). The government and private companies promote tourism on commercial basis due to which the world’s largest airlines are 
owned and subsidized by the governments of industrialized world. Arguing the same point, Arthur (2002) maintained that government 
funded tourists’ organizations like NTOs (National Tourism Offices) carry the main responsibility for the promotion of tourism sites. 
Such organizations work with hotel chains and airlines to raise finances for the sites’ promotion plans. Therefore, much of the time is 
spent upon establishing relationships with various tour operators and with tour agencies. 
 

The third component is ‘the economic structure’ which comprises the consumer categories, etc.  
 
The fourth component identified by authors is ‘the structure of touristic localities and the time period’ throughout the year. 

The component comprises the particular season or time period of the tourists flocking to the area and their locating and engagement 
during their stay in destination society.  

 
The categories such as; tourists and non- tourists, social stratification of visitors as well as of local population and the 

engagement between hosts and guests, fall in the last part of tourism structure, i.e., ‘the socio-cultural structure’. 
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Marovic and Spiljak have covered various components of the structure of tourism, yet many aspects of the structure remain 
unexplained. Despite that the description given by them helps a lot to at least interpret tourism as an industry that has some structure. 
One can relate the characteristics of the above-described structure to understand the visible components of tourism in any 
country/society/community. It is because certain components of tourism are more or less common in almost every destination country. 
Apart from this it is also true that the nature and heterogeneity of every cultural society/community shows different inner structures 
too, if deconstructed in detail.  One finds structures into structures and it is indeed a never-ending process. 

  
The Geographical Explanation of the Structure of Tourism  

Since tourism is a multidisciplinary subject, a number of studies have been conducted from geographical perspectives too. 
The scholars have put efforts to describe the structure or the various elements of tourism from geographical stand point. Leiper’s (a 
scholar from tourism studies) geographical explanation of tourism structure has been regarded the best. According to Leiper, the 
system of tourism (Leiper, 1990 quoted in William, 2004) comprises of some basic elements functioning under obvious socio-cultural, 
political, economic, legal, technological and environmental forces. These elements are: 
(a) Human Element:  tourist (s) who embark on a tour 
(b) Industrial Element: an organizational setup that provides services regarding tourism and also takes steps to promote it. 
(c) Geographical Element: this is the most talked about element among all and it has three important components constituting the 
geographical structure of tourism. These components are as follows: 
 The Generating Region 

The generating region comprises the core area from where the tour begins as well as ends (Leiper: ibid.). This is a place where 
the phenomenon of tourism expands towards outer regions. It is a kind of ‘centrifugal tendency’(Cohen,1984) caused by certain 
inner/outside forces that stretches into new domains. 

 The Destination Region 
The destination region is the main targeted place where the tourists aim to land up. The region attracts infinite tourists with 
diverse socio-cultural background (Leiper: ibid.). It is the place wherein tourists who had started their journey from generating 
region, now arrive their destination. The important ‘visit activities’ occur in the destination region. Since the travelling phase 
ends here, travelers take the role of tourists. These tourists in the region witness the significant change and spectacular 
happenings.  

 The Transit Region 
The transit region has been described as a connector between Generating region and Destination regions (Leiper: ibid.). The 
region forms a very significant part of individuals’ experience because it is where individuals participate in major ‘travel 
activities’ which is completely a different experience than the ‘visit activities’ in the destination region. When individuals 
travel, their behavior as travelers during their travelling hours leaves certain psychological impact on them. Therefore, the more 
effective the journey is, the more control it has on the travelers’ mood as well as the quality of access to the exact destination.  
 

  Leiper’s model is helpful in understanding various internal/external working forces causing tourists’ flow at different regions.  
 

Conclusion 
The present research paper has focused on understanding of the meaning, conceptualization and the structure of tourism. 

Based on the preceding discussion, it may be concluded that: 
 
Tourism, being among one of the most popular activities has changed in a lot many ways and is not the same as it used to be 

in the early times. Tourism now, is a matured form of early travel of the past times. Any form of travelling which is taken whether for 
vacationing, business objectives, profits purposes or for personal benefits, becomes the part of tourism.  

 
Countless definitions exist on tourism in multiple languages/dialects, established by scholars from multicultural backgrounds. 

Numerous attempts have been made to offer an ideal definition that can be established as a perfect definition universally; a kind of 
definition that everyone could believe and follow in practice. However, despite such endeavors, no one has yet come up with such a 
definition that can explain it as a whole. Therefore, there is no single standard definition of what comprises tourism as a phenomenon. 
Most of the scholarly definitions that have been formed are according to the unique perspectives or academic interests of 
authors/scholars. Several other definitions which are technical in nature, have been set up by the representatives of certain groups, 
business firms, institutions, organizations (Govt. and NGOs), etc. to fulfill their particular motive/purpose.  
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Tourism is a device that assists building human relations and offer good opportunity to form human to human understanding. 
Contemporary tourists are modern people in general, equipped with knowledge and technology who look for escapes by detaching 
themselves temporary from the urban hectic life and find ways to get peace and meaning of life.  
 

Tourism as a product is easily available/affordable and consumed by the masses nowadays irrespective of caste, race, 
religion, age, gender, etc. Due to paid vacations, increase in disposable income, change in the mind set of people, information 
technology, better means of transportations, budget friendly packages, etc. have made it possible for masses to be part of 
contemporary tourism. Tourism is still taken for personal and professional purposes but it has changed a lot in terms of 
motive/purposes and benefits. Earlier, elite would take tours for patriotic reasons, now because of the emerging new middle classes, 
travelling is done for personal benefits and other multiple reasons. Health issue remains one of the most significant of all. The holy 
journey taken solely for religious learning earlier has taken a form of multipurpose travelling as modern religious tourists seek ways to 
fulfill other purposes too. Limited leisure time and availability of tailormade packages in the market are the main factors responsible 
for the growth of pilgrims with multipurpose motives. As a result, the quality and the spirit of holy journey has been reduced at a 
greater extent. Tourism is a leisure pursuit has been understood differently by different societies. Many cultural societies consider it as 
necessary quality time taken out for the development of self. Tourism produces a new tourism culture in every destination which is the 
mixture of original cultures of its partakers. As a result, people learn, adopt each other’s’ values and behave in certain ways that is 
required in the newly formed culture. Their behaving differently than usual often leads misunderstanding of each other’s’ cultures. 
Tourism shares similar traits as colonialism that dominates and changes the socio-cultural fabrics of destination society/community 
when it is in its peak form.  

 
Traveling represents a mark of good taste and social superiority. It is an addiction especially for rich people nowadays. 

Therefore, it is a more popular form of consumption and to assert social positioning. Tourism makes modern corporations and culture 
to reach globally and one finds similar stuff worldwide. It commodifies local cultures when used for marketing and economic 
purposes. It involves the creation of an artificial body of the actual world, places, things and environment. 

 
Since tourism is taking numerous shapes in recent times due to globalization, commercialization and because of the unique 

nature of every tourist’s destination, it is not easy to explain its structure. The major components described by Marovic and Spiljack 
include structural elements like, physical and demographic structure, technical structure, economic structure, structure of touristic 
localities and time period and socio-cultural structure. Lieper’s geographical explanations   comprises of tourists’ generating region, 
destination region and transit region. The structural explanations as discussed in the paper may not correspond perfectly to the tourism 
structures as mentioned above since unique structures differs from destination to destination. However, the explanations given by the 
scholars are at least useful for building initial-insights and conceptual frameworks as they include some of those major components 
that are prevalent and applicable in almost every tourist’s destination worldwide. The scholars though have considered most of the 
aspects of the structure of tourism they appear to have missed out the sociological aspects and its effects on structure of tourism. 
Therefore, this area calls for serious research, so as to gain conceptual clarity and capture the culture specificity in the phenomenon of 
tourism.  
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