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Abstract: As announced by PM, the 500- and 1000-rupees currency would not be lawful tender. They have given the time period of 
50 days for exchanging the whole currency which results in enhancement of liquidity position of Bank. It will reduce the dependency 
of Bank on higher cost borrowing. As a result, there is scarcity of physical currency notes in the market which motivates the online 
transactions and alternate mode of payments. For the short term it has been predicted that physical currency is not the secured capital 
as compared to the financial asset where returns are also higher. 
Following demonetization, online payment was one aspect that developed at a good rate. There has been tremendous development in 
the mobile wallet market. A day is now very easy to transfer money and make payments for online orders with mobile wallet rather 
than COD (Cash on Delivery). 
But the pandemic period of corona virus gives a fast pace of adopting online shopping and digital payment method. So, as covid -19 
first hit in India, people got scared to go out from their homes because fear of corona virus infections. They have fear and hesitation to 
go out from homes for shopping and even to buy daily necessity goods. 
To solve the problem of buying goods people are started giving preferences to e- commerce sites to buy essential goods as ecommerce 
industry is growing tremendously in the Indian market. 
E-commerce is also called as electronic commerce or internet commerce; it refers to buying and selling of goods and services through 
the mode of internet. 
After analyzing the consumer buying behavior from the time India first encountered covid-19 till the time it went under the lockdown, 
it could be said that people have become more conscious about health and hygiene and there would be fewer visits to stores and more 
online shopping for customers. 
 
Keywords: COVID-19, E-Commerce, Digitalization, Demonetization, Online Payment System. 
 
Introduction:In India the first confirmed case of coronavirus was found on 30th Jan 2020 in the state of Kerala. The travel history of 
affected person was from Wuhan, china. After some time, the cases of corona virus start increasing rapidly and the due to this on 25th 
march 2020 India gone into complete pandemic lockdown. There was a ban on people from stepping out from their houses. Only 
pharmacies, hospitals, banks, grocery shops and other essential services were open and all other shops and services closed. Because 
fear of coronavirus consumers is scared to go out for shopping’s even to buy their essential daily need products. 
 

Due to this reason people start buying online goods, the business of e- grosser were start to provide goods on their step doors. 
The sales of E- grocers like Bigbasket, Grofers, Amazon are up by 100% and there is more jump in the sales of staples, biscuits, 
frozen soaps and hand washes. People are getting used to E-Grocer’s platform in the time of pandemic lockdown; everyone is trying to 
buy essential goods online.  According to a statically data survey India has more than 483 million internet users in 2018 the reason 
behind this was cheap 4G data, everyone can easily access it. So, the industry of E- Commerce growing exponentially.  

 
E-commerce, also known as Internet trade or electronic trade, includes buying and selling goods or services via the internet 

and transfer of information and money for these transactions. Electronic trading is mostly seen with the Online Selling of Tangible 
Goods, but any financial exchange allowed by the web may also be clarified. 
 

The main result of the demonetization is the promotion of digital transactions. In early India, on-line payment was smaller; 
nearly all in the country depended on cash to purchase and pay bills every day. In India there have been increases in on-line payments 
with the cash market crisis and several other incentives declared by the government. Tracing government agencies' tax evasions by 
citizen capital access was encouraged by more digital transactions. 

 
Though e-commerce refers to all the functionality of an online enterprise, e-commerce refers in particular to the transaction 

of products and services. 
 
On August 11, 1994, through a Web site Net Market, an American retail platform, a man sold a Sting CD to his friend. The e-

commerce history started with this first online sale. This is the first illustration of a customer buying goods from a company through 
the WWW, or e-commerce. 
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Since then, electronic commerce has changed to make easy the purchase and discovery of products through online markets 
and retailers. Electronic commerce has benefited small businesses, independent freelancers, and large companies, allowing them to 
advertise their products and services on a scale that is not probable in traditional offline retail. Line-stores, such as credit / debit cards, 
internet-banking, online wallets and payment money (COD), provide a vast array of transacting alternatives. According to Ernst & 
Young, 50 to 80% of online shopping has to be charged in India through COD. Contrary to other nations, e-commerce has always 
relied more on COD in India. Flipkart became the first to introduce COD in India, one of the top three e-commerce companies. In 
2015, 72% of Flipkart's orders were shipped in cash and 90% of Tier 2's orders were shipped in cash. When enforcing COD orders 
Snapdeal and Amazon were not far from. 

 
Online Retail 

Online retailers, such as Snap deal and Amazon, received the government movement with demonetization, but also had to 
handle a down turn in trade. There has been a 30% to 40% lessen in refund needs. The fourth quarter of 2016 was certainly not as 
beneficial to the e-commerce companies as in previous years. The customer appears unable to invest this by the end of Q1 2017. This 
will proceed. The bulk of online shopping outlets are cash-dependent as customers would have to switch through an electronic 
purchase. 

 
Payments   

After demonetization, the online payment and wallet segment appeared as clear winners. On social networks, local food 
stores and paanipuri sellers showed posters demanding digital payments. The number of payment gates has already increased by 80 
percent and is increasing weekly. Even boosting low value sales. 

 
Logistics 

When 20 percent of refund demands have been scrapped after the announcement of demonetization, electronic-based 
logistics firms remain impacted. The bulk of purchases in the transportation sector are carried out in cash which would require more 
than one QY to normalize.  CEO of Delhi's ecommerce logistics firm, has said the business is starting to embrace cash payment and 
other payment methods such as carriers for shipping, and many distribution firms are not yet accepting card purchases and should 
have some room to expand their business. 

 
Hyper-local Delivery 

Following demonetization, this online commerce field expanded tremendously. Hyper-local sourcing businesses provide 
produce for retailers, nutritional services for homes and restaurants. The new customers are growing every day in this market and 
prepaid orders are rising. The transactions on online food ordering platforms like Swiggy and Zomato have increased. 

 
1.6.1 Types of Ecommerce Models 

For almost every transaction that takes place among organizations and customers, there are four major types of ecommerce 
models. 
 
Business to Business (B2B) 

When one business advertises his service and goods to different business (for example, A business sells other businesses a 
software-as-a-service)   
 
Business to Consumer (B2C) 

When the good and services sells to an individual customer that type of business is B2C. (For example, you buy a pair of 
shoes from an online retailer). 

 
Consumer to Consumer (C2C) 

When the good and service sell by the customer to customer that type of business is called C2C (for example you sell your 
old furniture to another consumer on eBay). 
 
Consumer to Business (C2B) 

When a customer sells his products or services to a particular company or association (e.g., A photographer licenses their 
photo for use by a business, or for a fee, exposure offered to their online audience by an influence. 

 
Different Type of Methods of Digital Transactions 
1. BANKING CARDS:-credit cards, debit cards,  Rupay , VISA, master cards . 
2. USSD:- Unstructured Supplementary service Data,*99# works on mobile phones       without internet data 
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3. AEPS: - Aadhar enabled payment system 
4. UPI: - Unified payments interface, that powers multiple bank accounts into a single mobile app. 
5. MOBILE WALLETS: -Is a way to carry cash in digital format. PAYTM,FREECHARGE, OXIGEN etc. 
6. BANK PRE-PAID CARDS 
7. POINT OF SALE 
8. INTERNET BANKING 
9. MOBILE BANKING 
 
Litreture Review 
  Aneesh Reddy,(April,14,2020) Covid-19 impact: Consumers move towardsdigital 
Aneesh Reddy explained that due to the COVID-19 pandemic, the way we work has totally changed, the way we used to shop and 
communicate with people. People are only going out only to buy essential items from the retail stores and sill they are worried to go 
out to buy essential gods because they are constantly worried about getting infected.  
Avatar.P (May 05, 2020) lockdown 3.0: Flipkart, Snapdeal sees heavy traffic for non -essential items. As with the ongoing 
lockdown period, FMCG products are on high demand, but once the lockdown gets over, how consumer behavior is going to change is 
a big question toward E COMMERCE. 
Bansal.S,(April 02, 2020) Opinion|will consumer behavior see shift post-covid-19 Shuchi Bansal said that, as a consequence of 
COVID-19 lockdown, there would be a major shift in the supply chain and an increased consumption of e-commerce portals through 
the internet. It has been estimated that the online stores engaged in sales of groceries and other FMCG products could see a massive 
shift in demand to avoid going out to crowded shops andmarketplaces. 
Bentolila, s, Jansen, M &Jimenez, G. (2018). Everyone, especially businesses are curious to know how consumer behavior is going 
to change post lockdown period. As to meet the demands, consumers have shifted to the online Industry, have witnessed a rise of 100 
percent as compared to the pre lockdown period in FMCG products. However, these companies are allowed to do their operations as 
per the red, orange, and green zones in the country. While, the online fashion industry is expected to rise again after the lockdown, 
whereas, the cosmet 
Wood, R.L, &Ghokhale, J.S. (2017).The retail outlet LOTS wholesale have stated that as consumers are now more conscious of their 
health and protection against the pandemic, there is going to be a drastic change in the consumer behavior especially in buying FMCG 
goods and all retailers will be bound to do the sales on online platforms, that is the e-commerce portals to meet the demands. 
 
Statement of Problem 

The covid-19 pandemic affected the life of every person in the world. Every person suffers from lockdown, during the period 
of people fear and hesitates to go out from their houses. But it is compulsory to buy essential goods. To solve this problem, they are 
searching for alternate option to buy essentials sitting at their homes. Then the industry of E-commerce gets the chance to grow, they 
start theiron-line business for groceries and essential goods and start to attract peoples to buy online groceries. So, I start to research 
about the factors which make them to use the methods of E- commerce. The study shows that how the behavior of consumers moving 
towards E-commerce and offline traders switching towards online sales of essentials goods during pandemic. 

 
Scope of The Study 

This study helps the further research about e-commerce, and effect of coronavirus pandemic on the e-commerce. Helps in 
studying the buying behavior of consumers towards adopting of online transaction modes and payment methods which are adopting by 
the people during the pandemic lockdown period. Study about the online shopping behaviors. 

 
Research Objective 
1. To study the effect of pandemic lockdown shifting consumers behavior toward E-commerce. 
2. To study the factors, affect the consumer’s behavior toward online payment methods during pandemic lockdown. 

 
Research Methodology 
Data Collection Tools 

For this study the online survey methods followed the data were collected by both primary and secondary method as well as 
structured questionnaire was designed to collect the necessary data and collect the online details. Stratified random sampling was used 
to collect necessary information from online consumers. 

 
Data Analysis 
What is your gender? 

For this information I asked from respondent about their gender from 145 respondent 30% were female and 60% were male 
participated in the survey. 
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Table1-AGE 
Gender No of respondent % 
Male 45 30% 
Female 105 60% 
Total 150 100% 

 
What is your age group? 

There are different age group in this questionnaire as shown in the table are between 41-50 age group has maximum 
respondent and below 20 has minimum respondent. 

 
Table 2-AGE GROUP 

Age No of respondent % 
Below20 18 11% 
21-30 19 14% 
31-40 38 25% 
41-50 45 30% 
Above50 30 20% 
Total 150 100% 

 
Have you purchased essential goods online before covid-19 pandemic lockdown? 

This question shows that how many customers used to buy before pandemic and how many have not buy anything through 
online platform so as in the table 150 respondents. 

 
Table-3 

Yes 46% 
No 54% 
Total 100% 

 
Have ordered goods online during the lockdown period? 

Table-4 
Yes 55 
No 95 
Total 150 

 
In this question I asked for purchasing online habits from respondents during lockdown period whether they ordered online or 

not during pandemic lockdown out of 150 respondent 63 % responded yes and 37% says no. as shown in table. 
 
Why do you purchase goods online? 

Table-5 
Due to fear of virus 45 30% 
  For convenience 67 45% 
 Due to fair prices 38 25% 
                  Total   150 100% 

 
In this question I asked from respondent about reason why they purchase during lockdown as table shown out of 150 

respondent 30 % says due to fear of virus,45% says due to convenience and 25% agree due to fair price. 
 

Have you changed frequency of buying online during pandemic lockdown? 
Table-6 

Agree 53% 
Disagree 30% 
Neutral 17% 
Total 100% 
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In this question respondent give answer about their frequency of online shopping during lockdown pandemic 53% respondent 
agree that changes due to lockdown, 30% disagree and 17% respondent were neutral about question. 

 
Have you agree that lockdown pandemic increases the role of E-commerce? 

Table-7 
Agree 74% 
Disagree 26% 

 
In this question I asked for the role of E- commerce during lockdown 74% respondents agree that lockdown pandemic 

increase the role of E- commerce and 26% disagree. 
 

Research Findings and Discussion 
1. In 1st question shows that out of 150 respondents 46% respondents used online shopping before lockdown pandemic and 54 % 

says no. 
2. In 2nd question I asked for purchasing online habits from respondents during lockdown period whether they ordered online or not 

during pandemic lockdown out of 150 respondent 63 % responded yes and 37% says no. 
3. In 3rd question I asked from respondent about reason why they purchase during lockdown as table shown out of 150 respondent 

30 % says due to fear of virus,45% says due to convenience and 25% agree due to fair price. 
4. In 4th question respondent give answer about their frequency of online shopping during lockdown pandemic 53% respondent 

agree that changes due to lockdown, 30% disagree and 17% respondent were neutral about question. 
5. In 5th question I asked for the role of E- commerce during lockdown 74% respondents agree that lockdown pandemic increase the 

role of E- commerce and 26% disagree. 
 

Conclusion 
The research has found that the lockdown pandemic period give push to E-commerce because of fear and hesitation of going 

out in lockdown people adopt online shopping. Due to this reason the E-Commerce industry is growing tremendously in the Indian 
market. In the research 74% respondent agree that the lockdown pandemic increase the role of E-Commerce.30% respondents agreed 
that they use online shopping during lockdown due to fear of virus infection and on other side 45% agreed due to convenience. So that 
research shown that the aspects toward E-Commerce increased during pandemic. People start to adopt online shopping for essential 
goods as well as for other goods. People start to adopt online payment methods. As per the result of research not only new customers 
add to buy online goods but the satisfaction level also increased. People start to buy online essential goods rather than kiryana stores. 
 
Future Scope of the Study 

That research paper help to show the rapid increase in E-Commerce study and how lockdown the pandemic period affects the 
E-Commerce industry. As the telecom industry of India providing the cheapest 4G internet services in India due to this everyone 
connected with each other easily. It is making easy to connect customers with market so it helps to make online shopping’s easy. 
Everyone is interested to buy essential goods online. So, for further research on the topic of lockdown and pandemic period 
researchers can use this research paper. It can be use for research on E-Commerce Growth during pandemic period. 
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