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Abstract: This research paper exclusively attempts to understand the perceptions of Domestic Tourist on various facilities and 
services they experience from the Resorts in Swaraj and Shaheed Dweep of Andaman and Nicobar Islands. These perceptions are very 
important for the Policy maker, Resort entrepreneur and the Local community to understand better the resort business and the concept 
of tourism development in the islands. The observations and findings of the study pointed out that “trained staff” of the resort 
contribute a lot in the development of resort in the islands. Regarding the availability of “variety of food” in resort the perceptions of 
the tourist hold very low that means more measures to be adopted in this regard. These findings may help the Resort entrepreneur in 
developing and designing the facilities and services of their resorts in more professional manner by keeping in mind the expectation 
and motivation of the visiting tourist. 
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Introduction 

Andaman and Nicobar Islands is a green paradise on the blue surface (Rajavel, 1998).This is a paradise on earth and tourist 
destination with endless potential for tourismdevelopment (Kumar & Srivastav, 2018). Eco-friendly resorts has lot of influence in the 
development of Tourism in Andaman and Nicobar Islands (Deka & Baruah, 2021).A resort has to continuously re-orient and 
rejuvenate their products in order to sustain business and to attract more tourists (Agarwal, 1997).A beach resort develops through its 
expansion of natural elements, accommodation with other recreational facilities and services for the tourist (Smith, 1991).The 
development of beach resort in islands may lead to employment generation and foreign exchange earner for a country, resulting over 
all development of the local community through income generation (Mahathir, 2001).Each resort’s planning must be adapted to the 
local situation and its environment. The resort must develop to give a distinctive image and character that provides a contrast to the 
tourist home environment. The resort should create a definite theme related to the environment it exists. For example, the 
environmentally-oriented resorts must provide the opportunity to tourist to have contact with nature through various means like 
trekking, walking, cycling, bird watching, boating etc. (Inskeep, 2000).Tourist is the principal character in a tourist destination. Their 
perception about tourism facilities and services becomes crucial in tourism planning and development (Bhatia, 1991). The ability and 
capability of “Resort” in delivering different services to the tourist becomes extremely crucial in the development of this fastest 
growing tourism industry. It has become very important to understand the process of creation, development, maintenance and 
operations of “Resort Business” in Tourism Industry (Punia, 1997). 

 
Research Site 

Andaman and Nicobar Islands is one of the union territories of India. The capital city of this island is Port Blair. It consists of 
826 islands in total, out of which only 38 islands are inhabited by people. Most part of this island is under protected forest area. The 
major industries are tourism and fishing. However, tourism is mainly concentrated in Andaman’s group of islands and is restricted in 
Nicobar group of islands as per government policies. The ethnic groups exist here are Great Andamanese, Nicobarese, Jharawa, 
Sentinelese, Onges and Shompens. Out of these six ethnic groups, only Nicobarese have mingled with the so-called modern society 
while others are still living in their original ethnicity environment. The major tourist destinations in Andaman group of islands are Port 
Blair, Baratang, Diglipur, Hut Bay, North Bay, Viper, Netaji Subhas Chandra Bose Islands, Swaraj Dweep and Shaheed Dweep. The 
earlier name of Swaraj Dweep was Havelock Island and Shaheed Dweep was Neil Island. Among the above-mentioned major tourist 
destinations of Andamans, Swaraj Dweep and Shaheed Dweep are having more number of Resorts along with beautiful white sandy 
beaches and water sports tourism activities. 
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Fig: 1 Map of Andaman and Nicobar Islands 
 

 
Source: https://www.tourmyindia.com/states/andaman/history.html  
 
Table: 1 Domestic Tourist Arrivals in Andaman and Nicobar Islands 

Year Domestic Tourist % of Growth 
2011 202221 ----- 
2012 238669 11.8% 
2013 243703 10.2% 
2014 285146 11.7% 
2015 296684 10.4% 
2016 384552 12.9% 
2017 487229 12.6% 
2018 498279 10.2% 
2019 505398 10.1% 

Source: www.andaman.gov.in 
 

Table: 2 Numbers of Resorts in Swaraj Dweep (Both Government and Private) 
 
Swaraj Dweep 

Resorts Total no. Resorts 

 Government 
 

Private  
             45 

Numbers 01    44 
    

Source: Directorate of Tourism, Andaman & Nicobar Administration 
 

Table: 3 Numbers of Resorts in Shaheed Dweep (Both Government and Private) 
 
Shaheed Dweep 

Resorts Total no. Resorts 

 Government 
 

Private  
             35 

Numbers 01 34 
    

Source: Directorate of Tourism, Andaman & Nicobar Administration 
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Need of The Study 
Among the Andaman group of Islands, the Swaraj and Shaheed Dweep are the most visiting islands by the tourist. Both the 

islands are famous among the tourist for its natural beauty with abundant flora and fauna. The beaches of these two islands are very 
attractive with crystal clear water and white sand. These two islands are also known for its wide variety of Resorts (table; 2 & 3). 
Apart from natural beauty and beaches as attraction for tourist for these two islands, the resorts also act as a pull force for the tourist to 
visit these islands. Table:1 also indicate that there is a stable growth of domestic tourist arrivals in the islands. In order to make it 
higher trend,it is imperative to study and understand the facilities and services available in Resorts and their perceive value in respect 
of visiting tourist, so to formulate policy for tourism development that will encourage Resort entrepreneur to develop and design their 
resort facilities and services in tune with the tourist expectation and motivation. 

 
Objectives 
1) To explore the Tourism and Resort status in Swaraj and Shaheed Dweep of Andaman and Nicobar Islands. 
2) To understand the tourist perceptions on Resorts facilities and services in Swaraj and Shaheed Dweep of Andaman and Nicobar 

Islands. 
 
Literature Review 
 The concept of islands tourism is very sensitive in nature. The environment is fragile and could be easily disturbed and 
damage. Proper environmental planning is pre-requisite for the development of tourism in the islands (Shelly, 1991). Environmental 
and planning theories deals with tourism development includes natural and manmade. Proper planning is required to maintain a 
balance between the natural and manmade environment in a tourist destination (Nickerson, 1996). The tourist destinations 
attractiveness could be diminished by violence, political instability and natural destruction and overcrowding along with inappropriate 
infrastructure. The natural, socio-cultural and man-made environment must be studied carefully for the tourism development 
(Armstrong & Kotler,  1997). The key issues and problems related to island tourism lies in its sustainability. Natural and 
manmade tourism activities should have a balanced for its sustainable tourism development (Gupta & Bansal, 1998).The tourist 
behaviour in a tourist destination is very important for sound marketing decisions. The success and failure of marketing decisions 
fairly depended on tourist uses reactions in the form of their perception (Jha, 1999).The tourist destinations may have many physical, 
historical and cultural resources but the attractiveness of those resources in the eyes of the tourist or how many tourist will visit the 
destination will entirely depend on to what extent these resources are better than those of other competing tourist destinations 
(Singh,2000) The assessment of tourist demand based on their perceptions is required for tourism development in a destination. It 
helps in understanding and accessing the requirement for transportation, accommodation and another tourist facility (Kamra, 2001). 
The concept of tourism development in a tourist destination is widely influence by a coastal resort where tourist seek a city break 
experience to rural or wilderness experience(Page & et al., 2001). The natural resources like Wild life, Forest and Good weather 
conditions along with natural and manmade attraction like Coastal resorts are the mixture of environmental feature that attracts a 
tourist to a particular tourist destination (Narasaiah, 2006). Natural attractions are not sufficient to attract a tourist to a particular 
tourist destination. With the natural attraction, manmade tourist facilities and services are to add further to attract the tourist (Ratti, 
2007). Infrastructure plays a greater role in the development of tourism in tourist destination. Hence, the government should give due 
importance regarding it (Chauhan & Khanna, 2007).In areas like Himalayas, North Eastern region, Andaman and Nicobar Islands and 
Lakshadweep islands, tour operators must be encouraged to promote eco-tourism packages and the local community must be 
motivated in this endeavour. Education and training programme must initiate by the local government authority to tourist guide and 
local community (Misra&Sadual, 2008). Since the economic boom of 1960s, the resort hotels have shaped to be one of the fastest 
growing segments of leisure attractions and are rapidly growing in number, diversity and popularity (Ali, et al., 2014; Ali, Amin & 
Omar, 2013). Group of research scholars are in the opinion that the satisfaction of customers may develop not only because of a single 
experience, but can be result of a series of various experiences (Ali et al., 2014; Ryu et al., 2012). 
 
Research Methodology 

The study was exploratory and descriptive in nature. The study period was during the month of January and February 2020.A 
pilot survey was conducted among 60 domestic tourists of various parts of India who have visited the study area and stay at resorts 
experiencing different facilities and services. A well-designed questionnaire has been designed for the purpose. Convenience sampling 
method has been adopted to survey the tourist. The data collected have been analysed and interpreted using SPSS (Statistical Package 
for Social Sciences). The perception about facilities and services of the resorts in view of the tourist have been studied with some 
observed variables (Kothari & Garg ,2019) as shown in the table:4. The respondents has given their responses in 5 points Likert Scale 
ranging from Strongly agree=5 and Strongly disagree=1. 
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Table: 4 Observed Variables of Facilities and Services of Resorts 
Serial No. Observed Variables of Facilities 

and Services of Resorts. 
Sources 

01 Variety of food (Smith,1991) 
02 Food with local flavour Self-constructed 
03 Food offer value for money (Smith,1991) 
04 Tourist friendlybehaviour of resort 

staff 
(Inskeep,2000) 

05 Professionally trained resort staff (Inskeep,2000) 
06 Resort rooms are well furnished 

and orderly equipped 
Self-constructed 

Source: Compiled by the author 
 
Discussion 

Table: 5 Means and Standard Deviations of Variables regards to Facilities and Services of Resorts in descending order in 
Swaraj and Shaheed Dweep of Andaman and Nicobar Islands 

Sl.No Variables of Facilities 
and Services of Resorts. 

N Mean Std.Deviation 

01 Professionally trained 
resort staff 

60 3.70 1.33 

02 Tourist friendly 
behaviour of resort staff 

60 3.58 1.35 

03 Resort rooms are well 
furnished and orderly 
equipped 

60 3.53 1.52 

04 Food with local flavour 60 3.46 1.34 
05 Food offer value for 

money 
60 3.35 1.23 

06 Variety of food 60 2.96 1.62 
Source: Compiled by the author 
 

From the Table: 5 it is evident that the mean score (3.70) of professionally trained resort staff as one of the variables of 
Resorts facilities and services in Swaraj and Shaheed Dweep of Andaman’s is the highest than the other observed variables. It means 
that the perceive value of domestic tourist for professionally trained resort staff is the highest and for the variety of food of the resort is 
the lowest. Table: 5 also show that the scores of Standard Deviation of the variables are within the narrower range, which indicates 
that most of the observations in the data set are close to the mean score. 
 

Table: 6 Paired comparisons between variable trained staff with other variables of Resorts facilities and services. 
Sl.No 1st Variable Mean score 2nd Variable Mean score t-value p-value 
01. Professionally 

trained resort 
staff 

3.70 Tourist friendly 
behaviour of 
resort staff 

3.58 0.486 0.629 

   Resort rooms are 
well furnished and 
orderly equipped 

3.53 0.719 0.475 

   Food with local 
flavour 

3.46 0.884 0.380 

   Food offer value 
for money 

3.35 1.438 0.156 

   Variety of food 2.96 3.173 0.002 
Source: Compiled by the author 
 

The paired samples t-test analyses (table: 6) indicate that though there are differences in mean score of variable 
professionally trained resort staff with the other five variables ,but the p-value suggest that there is no significance differences in the 
perceptions of tourist between the variable professionally trained resort staff with the variables like Resort rooms, Food with local 
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flavour, food offer value for money and variety of food as p>0.05.However the degree of similarity of perceptions varies as the p-
value differs among them. Whereas there is significance difference of perceptions between the variable professionally trained resort 
staff and variety of food of resort as p<0.05. It is also to be noted that professionally trained resort staff and Tourist friendly behaviour 
of resort staff shows similar perceptions of satisfaction among the tourist as the p- value of Tourist friendly behaviour of resort staff is 
the highest than the other p- value of variables in relation to professionally trained staff of resort.  

 
Table: 7 Paired comparisons between variable Friendly Behaviour with other variables of Resorts facilities and services. 

Sl.No 1st Variable Mean 
score 

2nd Variable Mean score t-value p-value 

01. Tourist friendly 
behaviour of resort 
staff 

3.58 Professionally 
trained resort staff 

3.70 -0.486 0.629 

   Resort rooms are 
well furnished and 
orderly equipped 

3.53  0.226 0.822 

   Food with local 
flavour 

3.46  0.448 0.656 

   Food offer value for 
money 

3.35  0.947 0.347 

   Variety of food 2.96  2.737 0.008 
Source: Compiled by the author 
 

The paired samples t-test analyses (table: 7) indicate that though there are differences in mean score of variable Tourist 
friendly behaviour of resort staff with the other five variables, but the p-value suggest that there is no significance differences in 
perceptions of tourist between the variable Tourist friendly behaviour of resort staff with the other variables like Professionally trained 
resort staff , Resort rooms, Food with local flavour and Food offer value for money as p>0.05.However the degree of similarity in 
perceptions varies as the  p- value differs among them. Whereas there is significance difference of perceptions between the variable 
tourist friendly behaviour of resort staff and variety of food as p<0.05. It is also to be noted that Tourist friendly behaviour of resort 
staff shows similar perceptions of satisfaction among the tourist with the resort rooms as the p- value of resort rooms is the highest 
than the other p- value of variables in relation to Tourist friendly behaviour of resort staff. 

 
Table: 8 Paired comparisons between variable Resorts Rooms with other variables of Resorts facilities and services. 

Sl.No 1st Variable Mean 
score 

2nd Variable Mean 
score 

t-value p-value 

01. Resort rooms are 
well furnished 
and orderly 
equipped 

3.53 Professionally trained 
resort staff 

3.70 -0.719 0.475 

   Tourist friendly 
behaviour of resort 
staff 

3.58 -0.226 0.822 

   Food with local 
flavour 

3.46   0.255 0.800 

   Food offer value for 
money 

3.35   0.730 0.468 

   Variety of food 2.96   2.688 0.009 
 

The paired samples t-test analyses (table: 8) indicate that though there are differences in mean score of variable resort rooms  
with the other five variables, but the p-value suggest that there is no significance differences in perceptions of tourist between the 
variable resort rooms with the other variables like Professionally trained resort staff , Tourist friendly behaviour of resort staff, Food 
with local flavour and Food offer value for money as p>0.05.However the degree of similarity in perceptions varies as the  p- value 
differs among them. Whereas there is significance difference of perceptions between the variables resort rooms and variety of food as 
p<0.05. It is also to be noted that resort room and Tourist friendly behaviour of resort staff shows similar perceptions of satisfaction 
among the tourist as the p- value of Tourist friendly behaviour of resort staff is the highest than the other p- value of variables in 
relation to resort rooms. 
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Table: 9   Paired comparisons between variable Local flavour with other variables of Resorts facilities and services. 
Sl.No 1st Variable Mean score 2nd Variable Mean score t-value p-value 
01. Food with 

local flavour 
3.46 Professionally 

trained resort staff 
3.70 -0.884 0.380 

   Tourist friendly 
behaviour of resort 
staff 

3.58 -0.448 0.656 

   Resort rooms are 
well furnished and 
orderly equipped 

3.53 -0.255 0.800 

   Food offer value 
for money 

3.35   0.570 0.571 

   Variety of food 2.96   2.321 0.024 
 

The paired samples t-test analyses (table: 9) indicate that though there are differences in mean score of variable Food with 
local flavour with the other five variables, but the p-value suggest that there is no significance differences in perceptions of tourist 
between the variable Food with local flavour  with the other variables like Professionally trained resort staff , Tourist friendly 
behaviour of resort staff, resort rooms and Food offer value for money as p>0.05.However the degree of similarity in perceptions 
varies as the  p- value differs among them. Whereas there is significance difference of perceptions between the variable food with 
local flavour and variety of food as p<0.05. It is also to be noted that food with local flavour and resort room shows similar 
perceptions of satisfaction among the tourist as the p- value of resort room is the highest than the other p- value of variables in relation 
to food with local flavour. 
 

Table: 10 Paired comparisons between variable value for money with other variables of Resorts facilities and services. 
Sl.No 1st Variable Mean score 2nd Variable Mean score t-value p-value 
01. Food offer 

value for 
money 

3.35 Professionally 
trained resort staff 

3.70 -1.438 0.156 

   Tourist friendly 
behaviour of resort 
staff 

3.58 -0.947 0.347 

   Resort rooms are 
well furnished and 
orderly equipped 

3.53 -0.730 0.468 

   Food with local 
flavour 

3.46 -0.570 0.571 

   Variety of food 2.96  1.708 0.093 
 

The paired samples t-test analyses (table: 10) indicate that though there are differences in mean score of variable Food offer 
value for money with the other five variables, but the p-value suggest that there is no significance differences in perceptions of tourist 
between the variable Food offer value for money with the other variables like Professionally trained resort staff , Tourist friendly 
behaviour of resort staff, resort rooms, Food with local flavour and variety of food as p>0.05.However the degree of similarity in 
perceptions varies as the  p- value differs among them. It is also to be noted that Food offer value for money and Food with local 
flavour shows similar perceptions of satisfaction among the tourist as the p- value of Food with local flavour is the highest than the 
other p- value of variables in relation to Food offer value for money. 
 

Table: 11 Paired comparisons between variable variety of food with other variables of Resorts facilities and services. 
Sl.No 1st Variable Mean score 2nd Variable Mean score t-value p-value 
01. Variety of 

food 
2.96 Professionally 

trained resort staff 
3.70 -3.173 0.002 

   Tourist friendly 
behaviour of resort 
staff 

3.58  -2.737 0.008 

   Resort rooms are 
well furnished and 

3.53   -2.688 0.009 
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orderly equipped 
   Food with local 

flavour 
3.46   -2.321 0.024 

   Food offer value 
for money 

3.35  - 1.708 0.093 

 
The paired samples t-test analyses (table: 11) indicate that there are differences in mean score of variable variety of food with 

the other five variables, and also the p-value suggest that there is significance differences in perceptions of tourist between the variable 
variety of food with the other variables like Professionally trained resort staff , Tourist friendly behaviour of resort staff, resort rooms, 
and Food with local flavour as p<0.05.However the degree of dissimilarity in perceptions varies as the  p- value differs among them. 
However, there is no significance difference in perceptions between the variable variety of food and food offer value for money as 
p>0.05.  
 
Table: 12 Summary table of variables of Resort’s facilities and services with degree of perceptions on satisfaction of domestic 

tourist in Swaraj and Shaheed of Andaman’s as per mean score in Table no: 5. 
Variables of Resort’s facilities and 
services   

Degree of perceptions on satisfactions about Resort’s 
facilities and services in Swaraj and Shaheed of 
Andaman’s 

Professionally trained resort staff High 
Tourist friendly behaviour of resort 
staff 
Resort rooms are well furnished and 
orderly equipped 
Food with local flavour 
Food offer value for money 

 
 
Medium 

Variety of food Low 
Source: Compiled by the author 
 
Conclusion 

The study contributed an idea of the domestic tourist perceptions on Resort’s facilities and services in Swaraj and Shaheed 
Dweep of Andaman and Nicobar Islands. The results indicate that the “trained staff” contributed a lot in the development of resort in 
the islands. Apart from that “behaviour of the resort staff”, “the room of resorts” and “food with local flavour” also showed 
effectiveness in the development of resorts. The perceptions of the tourist also put an indication that in regards to” variety of food” in 
the resort, effective measure should be undertaken by the resort entrepreneur to develop it in order to cater the vivid need and 
requirement of the tourist. 

 
References 
[1]   Agarwal, S. (1997).  The resort cycle and seaside tourism: An assessment of its applicability and validity. Tourism management, 

18(2), 65-73. 
[2]   Ali, F., Hussain, K. &Ragavan, N. A. (2014). Memorable customer experience: examining the effects of customers experience on 

memories and loyalty in Malaysian resort hotels. Procedia - Social and Behavioral Sciences, 144, 273-279. 
[3]   Ali, F. & Amin, M. (2014). The influence of physical environment on emotions, customer satisfaction and behavioural intentions 

in Chinese resort hotel industry. Journal for Global Business Advancement, 7(3), 249–266. 
[4]   Ali, F., Omar, R. & Amin, M. (2013). An examination of the relationships between physical environment, perceived value, image 

&behavioural Intentions: A SEM approach towards Malaysian resort hotels. Journal of Hotel &Tourism Management, 27(2), 9-
26. 

[5]   Bhatia, A. K. (1991). Tourism Development – Princip les and Practice, New Delhi,  
Sterling Publishers  Pvt. Ltd.  

 
[6] Chauhan,V.&Khanna,S. (2007). Tourism Infrastructure Vis-à-vis Tourist satisfaction. - A case stud y of 

Jammuand Kashmir, Chnadigarh, AbishekPubliucations.   
[7]Deka, S., & Baruah, R. (2021). Tourist perceptions on Natural factors in the Development in Swaraj and Shaheed Dweepof 

Andaman and Nicobar Islands. International Journal of All Research Education and Scientific Method, 9(1), 1580-1587. 
[8] Directorate of Tourism (2017 ). Tourism Statis tics-2016. Port Blair.  Bala Graphics .  
[9]    Gupta,T. , &Bansal,S . (1998). Tourism towards 21 s t centur y,  New Delhi, Deep and     Deep Publications.  



 

  

  
 

INTERNATIONALJOURNALOF MULTIDISCIPLINARY EDUCATIONAL RESEARCH 

ISSN:2277-7881; IMPACT FACTOR :6.514(2020); IC VALUE:5.16; ISI VALUE:2.286 
Peer Reviewed and Refereed Journal: VOLUME:10, ISSUE:2(4), February :2021 

Online Copy Available: www.ijmer.in 

 

 
119 

 

[10]   Inskeep, E. (2000). Tourism Planning: An Integrated and Sustainable Development Approach, New York, Van Nostrand 
Reinhold. 

[11]   Jha, S. M. (1999). Tourism Marketing, Mumbai, Himalaya Publishing House.  
[12]  Kamra, K. K. (2001). Managing Tourist Destination, New Delh i,  Kanishka   Publishers and Distr ibutors.  
[13] Kothari ,C.R.,  &Garg ,G.(2019).Research Methodology –Methods and Techniques,  New Delhi, New Age 

International Publishers. 
[14]   Kotler, P.,Bowen, J .,  & Makens,  J . (1996). Marketing for Hospitality and Tourism,USA,  Prentice Hall. 
[15]Kumar, G., & Srivastav, A. (2018). Impact of Tourism on Andaman Islands: An Explorative Study to understand the problem 

facedby resident and tourist. Journal of Management Research and Analysis,5(4),349-359 
[16]Mahathir, M. (2001). The official opening of the 50th Pacific Asia Travel Association, Kuala Lumpur. 
[17]  Misra,S.R.,&Kumar ,S.S.(2008). Basics of Tourism Management,  New Delhi,  Excel Books.  
[18]  Narasaiah,L. (2006). Tourism and World Trade Organization,  New Delhi, Discovery Publishing House.  

[19]   Nickerson, N. (1996). Foundations of Tourism, New Delhi,  Prentice Hall.  
[20]    Page,S. J., Brunt, P., Busby, G., & Connell, J. (2001). Tourism-A Modern Synthesis,London, Thomson Learning.  

[21]    Punia, B. K. (1997). Tourism Management, New Delhi, Ashish Publishing House.  
[22]   Rajavel, N. (1998). Tourism in Andaman and Nicobar Islands, New Delhi, Manas Publications. 

[23] Ratti ,M. (2007). Tourism Planning and Development, New Delh i,  Rajat  Publications.  
[24]   Ryu, K., Lee, H. & Kim, W. (2012). The influence of the quality of the physical environment, food, and service on restaurant 

image, customer perceived value, customer satisfaction, and behavioral intentions. International Journal of Contemporary 
Hospitality Management, 24(2), 200–223. 

 [25]   Shelly, L. (1991). Tourism Development in India, Jaipur, Arihant Publishers.  
[26]   Singh, R. (2000). Tourism Marketing – Principles, Policies and Strategies,New Delhi, Kanishka Publisher.  
 [27]Smith, R. (1991). A Beach Resorts: A model of development. Landscape and Urban Planning, 21, 189-210. 

. 
 

 


