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Abstract 

Recently the popularity of social networking sites has increased a lot; we can see its positive and negative effects on the 
English language. It has not only changed the way people communicate these days. The main objective of this paper is to explore the 
impact of social media on the English language in India. Samples 150 were taken for this research paper. We give randomly 
questionnaire to participants; from them 80 female and 70 males give us their response. Most of participants are by profession 
teachers. Through this research paper we investigate how social media impact on English language learning. This research paper 
investigates how social media influence people’s English language learning in India. When people use social media, do they pay 
attention to English language? This study examines how people of India perceive social media in terms of social media use, utility, 
and use of social media to perform activities, and examine whether these factors were correlated. 
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Introduction  

English is very important language in our lives. Today, people who do not know the English language find themselves 
backward. English is the third most spoken language in the world, while Mandarin (the language of China) and Spanish are the most 
spoken in the world. English is spoken in 67 countries. In 2015, out of the total 195 countries in the world, 67 nations have English as 
the primary language of 'official status'. Plus, there are also 27 countries where English is spoken as a secondary 'official' language. 
The emergence of the Internet and the rise of social networking have changed communication. For example, social media has made an 
impact on the recipients of information that individuals can communicate globally. As a result, social media has a far-reaching impact 
on the way people communicate in English. Various changes in the way people write and speak English are evident due to the 
changing nature of communication in social networking platforms. 

 
There is no doubt that English is the most predominant language which was use on the Internet. However, with the increasing 

demands for rapid communication, various notable changes have occurred. People always seem in a hurry to pass occasional messages 
without the concerns of using proper English. Fundamentally, language develops, and it is no exception to the language used on social 
media. One of the most important effects of social media on oral and written English is the appropriation of vocabulary (Dalzell & 
Victor 2017). Some words that had specific meanings are now bearing new meanings depending on the context of the application and 
have influenced English communication to the extent of this phenomenon. Dalzell & Victor (2017) argue that the English language 
has become more unstable with synonyms increasing every day. The implication is that internet slang, which is accepted as English 
words, is being used in oral communication everywhere. For example, a "troll" or "trolling" describes the behavior of an attention-
seeking Internet user who typically uses tiff or derogatory comments about other people on social media. Similarly, the term "wall" 
refers to Internet profiles where users of a social networking site share and express themselves. 

 
Another notable effect of social media is that it has also introduced a new vocabulary for English communication. As 

mentioned, with the increasing popularity of slang, many words have ceased to be slang and have joined the mainstream English 
language. New words such as "selfie," "mem," and "unfriend" are now part of daily conversation, both oral and written. Similarly, 
acronyms like OMG, TBT, DM, and LOL have been tricked into simple oral and written English from social media platforms. These 
words were unheard of before the use of the English language, and their popularity is made possible by social networking sites. Some 
of these words are also included in English dictionaries (Horbin 2018). It is worth noting that these new tones are being introduced on 
the Internet at a very rapid rate, are overused, and sometimes rejected at the same rate. It can be argued that this trend is a sluggish 
form of communication, but in a fast-paced society, it facilitates fast and convenient interactions (Zappavigna 2012). Negative effects 
on the use of the English language are grammar, informal speech used in wrong contexts, and improper use of misspellings. However, 
on the positive side, social media creates a greater sense of awareness of English language mistakes as some readers notice errors and 
point them out through comments. 

 
According to the Information Resource Management Association (2016), there is a potential for general dilution in 

appropriate language skills because most conversations on social media are filled with short, incorrect words and short words. 
Hoffman and Bublitz (2017) explained this scenario, stating that most social media communication is concerned with being practical 
and that the highest priorities are access and mutual understanding. Although brief and inappropriate language can be used between 
teens and young people, older people sometimes have problems understanding modern informal language. 
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India has cultural diversity and the most important barometer here is its multilingual culture. More than 1600 languages are 

spoken from Kashmir to Kanyakumari and digital diversity is also developing rapidly in this era of social media. With the increase in 
smartphone and Internet usage in every corner of the country, the demand for local, useful, and local language content has also 
increased. There are many social media platforms available today, but the question is what do these special local social media 
platforms offer. 

 
English medium schools have opened everywhere. Every parent wants their child to speak the English language. Nowadays 

most of the computer related things are in English. English is also used extensively on social media. The importance of English is also 
very much to get a job. 20% of the world population uses the English language. English is a language that connects us to the world. In 
India 10% of the population speaks English. The importance of English in the country is increasing every day. In most companies, 
those people are given jobs which are English. In India, Hindi is considered the national language, but works in the High Court and the 
Supreme Court are done in the English language. 

 
In India, the local language is spoken in states like Southern states like Karnataka Tamil Nadu Kerala Andhra Pradesh Orissa 

Kolkata. In such a situation, the importance of English increases. People who know English can go there and talk to people easily. 
Those who do not know English also face a big problem in the country. Very few people know Hindi in states like Tamil Nadu, 
Andhra Pradesh, Kerala. They only know the local language or English language. In such a situation, the importance of English 
increases. North Indians speak English very easily in English. English has become so important in the country that parents can cut 
their lifestyle but send children to English medium school to study. 

 
The purpose of this study is to discuss the impacts of social media on English language learning in India. The study examined 

the following major main objectives: To identify the role of social media in English language learning. To highlight the views of 
Indians regarding the use of social media in development of English language. To make implementable suggestions for integrating 
social media in development of English language. 

 
The following key questions were examined in the study: What is the role of social media in development of English language in 
India? What are the views of Indians regarding the use of social media in English language learning? What implementable 
recommendation the studies make to include social media role in development of English language? 
 
Impact of Social Media 

Social media is a medium which is quite popular nowadays due to its user-friendly features. Social media platforms like 
Facebook, WhatsApp, Twitter, Instagram etc. are allowing people to unite with each other during the distance. Today's generation is 
one of the most aggressive users of social media. 

 
Social media contributes to the social development of the society and helps in growing many businesses. It provides tools 

such as social media, marketing that reach millions of empowered customers. We can easily get information and news through social 
media. The use of social media is a good tool to create awareness about any social cause. Interested job seekers also get help from this. 
It can help individuals to develop and interact socially with the world without hesitation. Many people use social media to listen to the 
encouraging speech of high officials. It can also help you to interact with people. 

 
Many peoples believe that social media is a factor causing frustration and anxiety in people. It is also causing poor mental 

development in children. Excessive use of social media affects sleep. There are many other negative effects like cyber bullying, image 
degradation etc. Social media has greatly increased the 'fear of being lost' (FOMO) among the youth. 

 
If we talk about the impact of social media on the English language, people give both positive and negative opinions. On the 

one hand, social media is increasing the English language vocabulary, on the other hand, the use of slang language is increasing very 
fast. 

 
The study was descriptive in nature which attempted to make an analysis of social media role in development of English 

language learning in India. An online survey was conducted for this research paper in which 150 people participated, 80 were women 
and 70 were men. In this research, 42.7% teacher, 20.7% research scholar, 30% student and 6.6% other participated. We created an 
online questionnaire for data collection. The collected data were statistically analyzed to ascertain reliable results of the study. 
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Social Networking Site Use For? 

 
 
The popularity of social networking sites has grown rapidly in the last few years. Social networks provide a range of services and 
benefits to their users such as helping connect with new people, sharing opinions with people, and keeping in touch with old friends 
and colleagues. Our data shows that 56.7% participant use social media for communicating with their friends, 34% participant use 
social media for communicating with their family, 53.3% use social media for sharing information, 52% use for learning and 33.3% 
use social media for working.  
 
Results and Findings 
Pie Chart-1 English language changing in the next 5 years 
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The data presented in pie chart 1 show that 46.7% of the 150 respondents believe that the English language changes rapidly 
and unpredictably. At the same time, 40% of the respondents believe that the English language changes significantly. 6% of the 
respondents feel that the change in English language stay the same and 7.3 respondents believe that the change will not happen. 

 
Pie Chart-2 Comments on Social Networking Sites 

 
 

The above pie chart clearly highlights that people correct their grammar when writing comments on social sites because 72% 
of the people have agreed on the question whether they correct their grammar while writing a comment on any social networking. 
16.7% respondent said, ‘may be' and only 11.3% of the respondents remained ‘No’. 

 
Pie Chart-3 Social Networking Changing the English Language 

 
 

The data presented in pie chart 3 indicate that out of 150, 50% of respondents believe that social networking sites have 
brought a significant change in the English language. At the same time, 30% of the respondents believe that the social networking site 
has brought small changes in the English language. 12% of the respondents have denied that the social networking site has brought 
any change in the English language. 

 
Pie Chart-4 Changes happening to the English language are positive or negative? 
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The data reflected in pie chart 4 indicated that 70% of the 150 respondents rated the changes in the English language as 
positive. 20% of the respondents feel that this change is negative and 10% of the respondents are neutral. 

 
Conclusion 

Social media has both positive and negative effects on how people write and speak English. Demands for fast and convenient 
communication have increased the tendency for spelling mistakes, short usage, and improper use of informal language. The new 
terminology coined in social media has also become entangled in daily oral conversations. Some words that were slang have also been 
integrated into mainstream English, making it easier to understand. Most importantly, social media has also raised awareness for the 
use of appropriate language. 

 
The results and findings of this study showed that social media plays an important role in the development of English learners 

in India: it allows Indian learners to learn new words and vocabulary appropriate for them in their ability to learn English language, It 
is easier for Indian learners to read books and other textual content, and arouses the interest of Indian learners towards learning the 
English language, while Indian learners use social media tools for a long time without hesitation or boredom. Indian learners can use 
social media sources such as Facebook, Twitter, YouTube, WhatsApp, and many other social media tools, not only to improve their 
English-language vocabulary in text form, but also online. 
 
References 
1. Harrison, R., & Thomas, M. (2009). Identity in online communities: Social networking sites and language learning. International 

Journal of Emerging Technologies and Society, 7(2), 109-124. Retrieved June, 18, 2017 from http://clok.uclan.ac.uk/1682/ 
2. Cain, J., &Policastri, A. (2011). Using Facebook as an informal learning environment. American Journal of Pharmaceutical 

Education, 75(10), 207-217. DOI:10.5688/ajpe7510207 
3. Everson, M., Gundlach, E., & Miller, J. (2013). Social media and the introductory statistics course. Computers in Human 

Behavior, 29(5), A69-A81. DOI: 10.1016/j.chb.2012.12.033 
4. Ketari, L., & Khanum, M. (2013). Impact of Facebook usage on the academic grades: A case study. Journal of Computing, 5(1), 

44-48. Retrieved 18 June 2017 from https://www.scribd.com/document/213252998/Impact-of-Facebook-Usage-on-Academic-
Grades-ACase-Study 

5. Chartrand, R. (2012). The reasons behind the popularity of social media. Knowledge Management &eLearning: An International 
Journal, 4(1), 74-82. Retrieved 18 June 2017 from http://learninglanguages.pbworks.com/w/file/fetch/80099558/170-479-3-
PB.pdf 

6. Derakshan, A., &Hasanbbassi, S. (2015). Social networks for language learning. Theories and Practices in Language Studies, 
5(5), 1090-195. DOI: http://dx.doi.org/10.17507/tpls.0505.25 

7. Kamnoetsin, T. (2014). Social Media Use: A Critical Analysis of Facebook’s Impact on Collegiate EFL Students’ English 
Writing in Thailand. Seton Hall University Dissertations and Theses (ETDs), 2059, Summer 8-17-2014. Retrieved 18 June 2017 
from https://scholarship.shu.edu/cgi/viewcontent.cgi?referer=https://www.google.com/&httpsredir=1&articl 
e=3075&context=dissertations 

8. Selwyn, N. (2009). Face working: Exploring students’ education-related use of Facebook. Learning. Media and Technology, 
34(2), 157-174. DOI: 10.1080/17439880902923622 

9. Mazer, J. P., Murphy R. E., & Simonds, C. J. (2007). I’ll see you on “Facebook”: The effects of computermediated teacher self-
disclosure on student motivation, affective learning, and classroom climate. Communication Education, 56(1), 1-17. 
DOI:10.1080/03634520601009710 

10. Yu, A. Tian, S., Vogel, D. & Kwok, R. (2010). Embedded social learning in online social networking. In ICIS 2010 Proceedings, 
Saint Louis, Missouri, USA. Retrieved 18 June 2017 
fromhttps://www.researchgate.net/publication/221599873_Embedded_Social_Learning_in_Online_Social_ Networking 

 
 


