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ABSTRACT 

Social Network Sites (SNSs) use such as face book, WhatsApp, Instagram, twitters and so on are deeply ingrained into daily 
lives of people. Especially adolescents spend much time on social network sites and this would become their part of their daily life. It 
is important to understand the nature of social network sites use among adolescents and its influence on their mental health and 
emotional intelligence. Gender wise research on teenagers’ use of SNSs showed that females use SNSs for chatting with their peer 
group, whereas males use SNSs for social compensation, learning, and social identity gratifications and they would prefer to unveil 
their personal information than compared to female counterpart. Correa, studies suggested that usage pattern differed in comparison 
with gender as a function of personality, thus male with neurotic traits were more likely than female neurotic traits to use SNSs 
frequently. Results of the present paper confer previous studies where it is pointed out that that a young female who repeatedly used 
SNSs, more than 5 hours a day had showed changes in her behavior where in use of SNSs interfered in their personal and professional 
life. 
Keywords: Social Network Sites, Mental Health, Emotional Intelligence, Internet. 
 
INTRODUCTION 

Youths growing in the present era are known as “Digital Generation”. They are highly influenced by technology. It is 
researched that ninety-seven percent of teens are Internet users. Recent emergence of social media, including blogs, social networks, 
and video-sharing platforms, has been called a revolution in user-generated content, personal opinion, and global community. 
Throughout the last decade, the impact of the internet on individuals in industrialized nations has grown beyond all former 
expectations. The internet has profoundly transformed the availability of information and the way people interact. Once only used by a 
minority, it has now advanced to an everyday life medium. We use it extensively not only for searching for information via search 
engines, but also for sending messages via e-mail, communicating via online forums, buying goods online, and interacting and 
socializing with our environment (Smith,2009) . In the opinion of McGee and Begg (2008) this socializing process through the 
internet has been termed Web2.0 and is strongly associated with new forms of internet applications, also called Social Networking 
Sites (SNSs). 

 
Social Network Sites (SNSs) use such as face book, WhatsApp, Instagram, twitters and so on are deeply ingrained into daily 

lives of people. Especially adolescents spend much time on social network sites and this would become their part of their daily life. It 
is important to understand the nature of social network sites use among adolescents and its influence on their mental health and 
emotional intelligence.  

 
REVIEW OF LITERATURE 

It is found out that globally 3.419 billion people i.e., 46% of the world population use Internet amongst which 2.30 billion 
people use SNSs with 1.96 billion i.e., 27% of population access internet through Mobile. Nearly 10% of the India‘s population uses 
SNSs amongst them 8% are active mobile SNSs users. According to Mary Meeker’s annual assessment of Internet economy report 
2015, India is the 3rd largest market with 232 million Internet users with the annual increase of 37% every year, which increased the 
smart phone users by 55% for the purpose of SNSs usage (Meeker, 2015). 

 
The famous SNSs dominating in India is Face book with 53% users followed by WhatsApp 44%, Google + 40%, Twitter 

34%, LinkedIn 29% and so on. Meeker (2015) reported that amongst the Indian SNSs users 68% of users fall under the age group of 
13 to 25. SNSs have revolutionized people ‘s communication methods (Kross et al., 2013) and become a part of our culture (Schultz, 
2009). 

 
Gender wise research on teenagers’ use of SNSs by Barker (2009) showed that females use SNSs for chatting with their peer 

group, whereas males use SNSs for social compensation, learning, and social identity gratifications and they would prefer to unveil 
their personal information than compared to female counterpart (Fogel & Nehmad, 2009). Correa, Hinsley & de Zuniga (2010) study 
suggested that usage pattern differed in comparison with gender as a function of personality, thus male with neurotic traits were more 
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likely than female neurotic traits to use SNSs frequently. Zhou (2010) proved that more that female it’s the male who are more likely 
to show addicted behaviour on SNS games such as Farmville, candy crush etc, indicating that male population who developed 
addictive behaviour to online games are at high risk (Kuss & Griffiths, 2011). 

 
Echeburua & de Corral (2010) in their study reported that people who are addicted to SNS experience the same symptoms 

experienced by people who are suffering from substance addiction and other familiar addiction behavior. It is revealed that people 
with narcissistic behavior are highly prone to show SNSs addictive behavior. Kuss & Griffiths (2011) explained that those students 
with low conscientiousness scores tend to be addicted to internet than compared to any other personality traits. On the basis of other 
researches, it is easy to predict that too much use of social networking sites might have adverse impact on mental health.  

 
Emotional Intelligence (EI) has always been a popular area of research among researchers of various eras. Literature has 

indicated the relationship between emotional intelligence and SNS (Zhoc, 2015; Chawinga, 2017; Alt, 2018). Based on this, the study 
expected a mediating effect between SNS and emotional intelligence. Emotional intelligence is defined as the ability to deal with, 
identify, understand and express emotions. It refers to how emotions are applied in practical thinking and reasoning, and the positive 
regulation of emotions (Moroń & Biolik-Moroń, 2021; Mayer & Salovey, 1997). Emotional intelligence includes self-awareness of 
emotions, self-regulation of emotions, motivation, and social skills (Jan & Anwar, 2019; Norboevich, 2020; Boyatzis et. al., 2000). 
Self-awareness is understanding one’s own (and others’) feelings. 

 
RESEARCH METHODOLOGY 

The present study is exploratory in nature. The present study is more of exploratory nature as it seeks to explore new insights 
by incorporating new angles related to mental health, emotional intelligence and social networking sites. 

 
PURPOSE OF THE STUDY 

The purpose of the study is to explore how social media is related and affect the mental health and emotional intelligence of 
young adults. To accomplish this goal, we have reviewed and synthesized the existing literature pertaining to characteristics of social 
media, general young adult mental health and emotional intelligence in context to current social and individual level theories that may 
help to explain the relationship between social media use by young adults and their mental health and emotional intelligence. The 
present investigation is a great contribution to the emerging research surrounding SNS and youth. 

 
OBJECTIVES OF THE STUDY 
The purpose of the present investigation is: 

1.  To evaluate the impact of SNS usage on youths’ mental health (Age range 17-25 of years). 
2. To evaluate the impact of SNS usage on youths’ emotional intelligence (Age range 17-25 of years). 

 
SCALE USED 

We have conducted the present study through descriptive method of research which has undoubtedly been the most popular 
and widely used method in psychology. This method requires sample for the conduct of the study with certain research tools for the 
conduct of the study. We have applied Mental Health Inventory by Jagdish and Srivastav, A.K. (1997), Emotional Intelligence Scale 
(EIS) developed by Singh, (2004) and Demographical Information Schedule by Raman Kumar & Rahman, M. I. (2019). 

 
LOCALE OF THE STUDY 

The present study is carried out in different constituent colleges under the jurisdiction of B. N. Mandal University Madhepura 
Bihar. 
 
DATA COLLECTION PROCEDURE 

After finalizing the tools of research and selecting the colleges, we have visited the colleges personally. We have taken 
permission from the principals of the colleges to collect the data. The purpose of the research was clarified to the students of class XI 
to Degree Part-III as they are youth under the age range of 17 to 25 years and good rapport was established with them. A set of tests/ 
scales was distributed to them and they were requested to cooperate by filling up the research tools as per instructions given on the 
front page of the scales. The participants were assured that the information provided by them will be kept very secret and confidential. 
It will be used only for the purpose of academic research only. 
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SAMPLE 
Total sample collected for the purpose were 1200. After the scrutiny it was found that out of 1200 only 1000 forms were 

found complete in all respect. Thus, total N=1000 was used for the present research. 
Treatments of the collected data are given in the following tables and graphs: 
 

Frequency Table 
Table-1 

 
 
 
 
 
 
 
 
 
HYPOTHESES 

Keeping the objectives and purposes of the present investigation in mind following null-hypothesis (HO) was formulated for 
empirical verification. 

 
HO#1: There will be no significant relationship between the Mental Health and Emotional Intelligence of boys using Social 
Networking Sites. 
  

STATISTICAL METHODS USED 
The data collected from the sample chosen were analyzed with the help of computerized software SPSS V.16 to test the hypotheses 
formulated. The following statistical techniques were employed for the analysis of the data. 
 

Mean and Standard deviation were calculated for further statistical analysis. 
Pearson’s Product Moment Correlation (r) was carried out to find out the significant relationship between the groups with 

respect to three psychological variables i.e., Mental Health, Emotional Intelligence and Well-being. 
 
t-test was done to analyze the association of all three variables in respect to SNS users and non-users. 

 
RESULTS AND DISCUSSIONS 

The present research was an attempt to study mental health, emotional intelligence and well-being of social networking sites 
(SNS) users and non-users. To test the hypotheses formulated in chapter III of Research Methodology, we have collected data from 
different colleges of B. N. Mandal University, Madhepura, Bihar. The collected data (N= 1000) have been statistically treated and 
analyzed with the help of SPSS 16.  The data collected by us have been presented in the form of tables, diagrams or graphs. In 
addition, we have described data based on numerical measures. 

 
To test the HO#1 we have applied Descriptive Statistics and Pearson Product Moment Correlation method (r), Paired sample 

t-test, Group descriptive statistics, and Mean plots. The derived results are given in tables below. 
 

TABLE-2 
DESCRIPTIVE STATISTICS OF BOYS AND GIRLS USING SOCIAL NETWORKING SITES 

Descriptive Statistics 

 Mean Std. Deviation N 

MENAL HEALTH OF SOCIAL 
NETWORKING SITES USERS 

129.0400 34.04121 500 

EMOTIONAL INTELLIGENCE 
OF SOCIAL NETWORKING 
SITES USERS 

268.9140 25.31736 500 

 

GENDER 

  Frequency Percent Valid Percent 
Cumulative 
Percent 

Valid 

BOY 500 50.0 50.0 50.0 

GIRL 500 50.0 50.0 100.0 

Total 1000 100.0 100.0  
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Table-2 gives the Mean of mental health and emotional intelligence wit standard deviation of the sample of boys and girls (N 
= 500) using social networking sites. It is clear from the table that Mean values of mental health is X = 129.0400 and Standard 
Deviation value is σ = 34. 04121.in the same way it also depicts the values of Mean (X = 268.9140) and Standard Deviation (σ = 
25.31736) of emotional intelligence of the sample of boys and girls (N = 500) using social networking sites. With this result we can 
describe the data that average mental health of boys and girls using social networking sites are low as the mean value is low whereas 
the value of emotional intelligence is very high. It means they have high emotional intelligence. 

 
As our null hypothesis is to find out the significant correlation between mental health and emotional intelligence of boys and 

girls (N = 500) using social networking sites. We have calculated correlation. Here, we have applied Pearson’s Correlation Coefficient 
as it measures the relationship between two measurement variables. 

 
Calculation of correlation coefficient with mathematical formula becomes tedious when we like to calculate greater number 

of variables from a very large sample. SPSS allows us to do the analysis for a large number of variables at a time. So, we have 
calculated correlation coefficient for a pair of variables by SPSS and the results are given in the Table-3. 
 

TABLE-3 
CORRELATION OF BOYS AND GIRLS USING SOCIAL NETWORKING SITES 

Correlations 

  

MENAL 
HEALTH OF 
SOCIAL 
NETWORKING 
SITES USERS 

EMOTIONAL 
INTELLIGENCE 
OF SOCIAL 
NETWORKING 
SITES USERS 

MENAL HEALTH OF 
SOCIAL NETWORKING 
SITES USERS 

Pearson Correlation 1 -.030 

Sig. (2-tailed)  .505 

N 500 500 

EMOTIONAL 
INTELLIGENCE OF SOCIAL 
NETWORKING SITES 
USERS 

Pearson Correlation -.030 1 

Sig. (2-tailed) .505  

N 500 500 

 
Table-4.2 gives the main matrix of the Pearson’s correlation coefficients. Variables have been arranged in a matrix such that 

their columns/ rows intersect. In the cells there are numbers that talk about the statistical interaction between the variables. Three types 
of information are provided in each cell, i.e., Pearson correlation, significance and number of cases. The values on either side of the 
diagonal are mirror images of each other, i.e., the values are the same. Hence, we can ignore the information above the diagonal or 
below the diagonal as our wishes. 
 

In the table, the value against Pearson correlation, i.e., -.030 is the r-value. Since, the r-value is negative and insignificant (2-
tailed) value of 0.505 (the p-value) is high 0.01, we accept the HO and infer that mental health and emotional intelligence of boys and 
girls (N = 500) using social networking sites are insignificant and negatively correlated. In other words, there are no correlation 
between mental health and emotional intelligence of boys and girls using social networking sites. 
 

To clarify the derived results further we have applied Paired sample t-test to know the differences between the two groups of 
boys and girls using social networking sites. The results are given in Table-4 below. 
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TABLE-4 
PAIRED SAMPLES t-TEST OF BOYS AND GIRLS USING SOCIAL NETWORKING SITES 

Paired Samples t-Test 

  Paired Differences 

t df 
Sig. (2-
tailed) 

  
Mean 

Std. 
Deviation 

Std. 
Error 
Mean 

95% Confidence 
Interval of the 
Difference 

  Lower Upper 

Pair 
1 

MENAL HEALTH OF SOCIAL 
NETWORKING SITES USERS 
- EMOTIONAL 
INTELLIGENCE OF SOCIAL 
NETWORKING SITES USERS 

-
139.87400 

43.02698 1.92422 -143.65458 -136.09342 
-
72.691 

499 .000 

 
The Table-4 determines the magnitude of differences between matched groups. Here, it is clear from the result table that t-

value is 72.691 with df = 499 and the significant value (2-tailed) is 0.000. It means t-value is highly significant. Thus, it can be 
inferred that boys and girls using social networking sites differ to each other on their mental health and emotional intelligence. 

 
We have applied group descriptive statistics to find out the differences between boys and girls about their mental health and 

emotional intelligence separately. The results are given in Table-4.4 below. 
 

TABLE-5 
GROUP DESCRIPTIVE STATISTICS OF BOYS AND GIRLS USING SOCIAL NETWORKING SITES 

Group Statistics 

 

GENDE
R OF 
SOCIAL 
NETWO
RKING 
SITES 
USERS 

N Mean Std. Deviation Std. Error Mean 

MENAL HEALTH OF SOCIAL 
NETWORKING SITES USERS 

BOY 250 131.0200 35.14348 2.22267 

GIRL 250 127.0600 32.85309 2.07781 

EMOTIONAL INTELLIGENCE 
OF SOCIAL NETWORKING 
SITES USERS 

BOY 250 270.5760 27.24300 1.72300 

GIRL 250 267.2520 23.16859 1.46531 

 
It is clear from the table-5 that total 250 boys and 250 girls participated in the present study. Mental health and emotional 

intelligence of boys using social networking sites are better than their counterparts as the Mean value (X = 131.0200) of mental health 
and Mean value (X = 270.5760) of emotional intelligence are high rather than girls’ mental health (X = 127.0600) and emotional 
intelligence (X = 267.2520). 

 
The same results have been presented through graphs by making Mean Plot in Graph-1 and Graph-2 below to make a clear-

cut picture of the differences on mental health and emotional intelligence of boys and girls using social networking sites. 
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MEANS PLOT OF SOCIAL NETWORKING SITES USERS 
GRAPH-4.1 

MENTAL HEALTH x GENDER OF SOCIAL NETWORKING SITES USERS 

 
GRAPH-4.2 

 
EMOTIONAL INTELLIGENCE x GENDER OF SOCIAL NETWORKING SITES USERS 

 
 

On the basis of these results, we can infer that mental health and emotional intelligence of boys and girls are good but boys 
have better mental health and emotional intelligence than girls. 

 
On the bases of derived results from the collected data it is inferred that no correlation is found out between mental health 

and emotional intelligence of both groups of boys and girls. It means social networking sites have no correlation with mental health 
and emotional intelligence. Gender wise research on teenager’s use of SNSs by Barker (2009) showed that females use SNSs for 
chatting with their peer group, whereas males use SNSs for social compensation, learning, and social identity gratifications and they 
would prefer to unveil their personal information than compared to female counterpart (Fogel & Nehmad, 2009). Correa, Hinsley & de 
Zuniga (2010) study suggested that usage pattern differed in comparison with gender as a function of personality, thus male with 
neurotic traits were more likely than female neurotic traits to use SNSs frequently. Zhou (2010) proved that more that female it’s the 
male who are more likely to show addicted behaviour on SNS games such as Farmville, candy crush etc, indicating that male 
population who developed addictive behaviour to online games are at high risk (Kuss & Griffiths, 2011). 
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Our results also confer previous studies where it is pointed out that that a young female who repeatedly used SNSs, more than 5 hours 
a day had showed changes in her behavior where in use of SNSs interfered in her personal and professional life. 
 
CONCLUSION 

During the review of related literature on social networking sites and its impact on new generation in the light of our present 
results, it came to our knowledge that, there are also problems associated with these trends. It has been shown that SNSs facilitate 
jealousy and suspicion in romantic relationships because of the case of reaching other potential partners, and might open up new 
modes for stalking and harassment. 
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