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ABSTRACT 

This study examines fake news and fact-checking of selected online media during the 2019 Presidential election in Nigeria. The 
researcher applies Social Responsibility theory, Two-step flow theory, and multi-step flow theory as the theoretical framework for this 
study. The researcher employs an In-depth interview method for this research and the interview guide is the instrument of data 
collection. The study population for this research work comprises Fact-checking Editors and journalists in three selected online news 
platforms that focus on fact-checking in Nigeria- DUBAWA, Africa Check, and International Center for Investigative Reporting 
(ICIR). This research work adopts the basic research approach for the research design since it helps to gather needed data from 
respondents. The research uses a purposive sampling technique with the thematic approach as the method of analysis. The research work 
finds out that fact-check can curb the menace of fake news and new media should desist from peddling misinformation. The research 
recommends that there should be synergy among all Fact- Checking platforms to ensure uniformity in their findings and enhance 
quick countering of fake information by opinion leaders. Also, platform owners ranging from Google, Facebook, Twitter, and 
YouTube should work closely with Fact-Checking platforms in preventing and combating the spread of fake news; and media 
organisations should make deliberate effort in promoting media literacy. 
 
Keywords: Fake News, Fact-Checking, Election, Media Literacy, Misinformation. 
 
INTRODUCTION 
Background to the Study 

“Fake news” can mean different things to different people at different times. This term is not only controversial, it is also 
debatable- news has to be true and accurate, anything short of that should not be regarded as news. Hence, the term “fake news” should 
not have existed because news in its entirety cannot be fake if truly it is news. “Fake news” are those news stories with no verifiable 
facts, sources or quotes; they are fabricated stories that are false with the aim of misleading the reader (Desai 2021). 
 

Media scholar Nolan Higdon (2020) also defined fake news as "false or misleading content presented as news and 
communicated in formats spanning spoken, written, printed, electronic, and digital communication.” This explains that fake news can 
be detected or spread through any means that reaches a wider audience. 

 
During the 2019 Presidential Election, different fake news was rumoured in the media. Some of these fake news affected the 

credibility and voting decision of the citizens. 
 
Fake news leads to misinformation and disinformation. According to Merriam Webster Dictionary, Misinformation is false or 

inaccurate information that is mistakenly or inadvertently created or spread; the intent is not to deceive; while, Disinformation is false 
information that is deliberately created and spread in order to influence public opinion or obscure the truth". 

 
According to Ewuola (2002), the qualities of a good news story include accuracy, objectivity and balance. While accuracy 

deals with exactness and correctness; objectivity deals with not being biased and without prejudices; and balance entails that all sides 
must be treated equal and not partial. Hence, any story that is devoid of these qualities should not be regarded as news. 

 
The advent of the internet, as highlighted in Daramola (2001) confirms that the new media is vastly becoming a competitor 

against the print and broadcast industry where readers can now read news and get information of their choice through the internet with 
just a press of a button. Such information is passed from one reader to the other. Hence, the new media is proliferated with fake news 
because it is easy to share online. 

 
On the other hand, “Fact-checking is a process that seeks to verify sometimes factual information, in order to promote the 

veracity and correctness of reporting” (Miller, 2020). Hence, in this context, Fact checking is the opposite of fake news- the antidote of 
fake news is fact-checking. 
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The concept of fact-checking is however uncommon in Nigeria despite the rise in false and misleading information. Fact-
checking came at a time when the public needed a solution to misinformation and disinformation. 

 
The 2019 Presidential Election was faced with several fake news; before the election, during the election and after the 

election. This created not only confusion but cyberattacks from different party loyalists against one another. While some of the false 
information has sources, some have no sources. 

 
The New Media-social media-Internet created a space for unverified sources to share false information at the period of 2019 

Presidential Election. In view of the development, fact-checking became paramount to set the pace for true journalism, accurate 
dissemination of information and identifying true sources of information. 

 
Statement of Problem 

News in its relation to media is the transmission of accurate, factual, timely and most importantly verified information to a 
large heterogeneous audience through a channel. On the contrary, it has been observed that several news publications now lack 
originality, accuracy, as well as credibility is expected to be the hallmark of all the news content. This problem has placed a huge threat 
on the practice of journalism as a profession both in the print, broadcast and the new media. 

 
During the 2019 Presidential election in Nigeria, there were different news platforms caught in the web of fake news 

propagation capable of inciting conflicts at that time. 
 

It is in the light of the above that this study seeks to identify some selected fake news and analyse how it affects credibility 
and accuracy of news stories in the 2019 Presidential Election. Also, the research seeks to evaluate how fact-checking was used as a 
tool to checkmate the excesses of disinformation and misinformation in the 2019 Presidential Election. This research will also analyse 
how citizen journalism as well as new media plays a role in the spread of false information during the 2019 Presidential election. 

 
Objectives of the Study 

1. To ascertain how fake news affects the credibility and outcome of the 2019 Presidential election. 
2. To determine how often journalists’ fact-check stories before publishing in the 2019 election. 
3. To know why new media facilitates the spread of fake news. 
4. To understand what tools/process is best for fact-checking. 

 
1.1 Research Questions 

1. How does fake news spread to the audience? 
2. What do journalists understand as fact-checking in curbing fake news? 
3. What are the reasons why new media is facilitating the spread of fake news? 
4. What are the processes best for fact-checking fake news? 

 
Significance of the Study 

The study is an attempt to analyse how fact-checking was used in curbing fake news in the 2019 Presidential Election in 
Nigeria. It also helps in confirming the role of fact-checking in checkmating misinformation and disinformation in the Presidential 
Election. This study will be a great asset to various news outlets (Broadcast, Print and Online) not only in ensuring accuracy and 
objectivity in their reports but also on how to identify fake news, and use different processes and tools for fact-checking. 

 
Scope of the Study 

The scope of this study is selected online news media who are independent and are professional in fact- checking and spotting 
fake news. 

 
1.8 Operational Definition of Terms 

For better understanding of this study, the following are the operationalized words and definitions adopted for the purpose of this 
study: 

● Fake News- Fake news” are those news stories with no verifiable facts, sources or quotes; they are fabricated stories that are 
false with the aim of misleading the reader. 

● Fact-Checking- Fact-checking is a process that seeks to verify sometimes factual information, in order to promote the veracity 
and correctness of reporting. 
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● Nigeria- Country in West Africa. Official name is Federal Republic of Nigeria. 
Misinformation: false or inaccurate information that is mistakenly or inadvertently created or spread; the intent is not to 
deceive. 

● Disinformation: false information that is deliberately created and spread in order to influence public opinion or obscure the 
truth. 
 

Conceptual Review 
Concept of News 

News is simply referred to newly received or noteworthy information, especially information about recent or important 
events. It could also mean a broadcast or published report of an event. News is an essential part of society. Even at the period when 
people criticize a news, support or oppose it, they never for once say ‘let us do away with the news’. News will always exist in one 
form or the other. Journalists are saddled with the responsibility of giving accounts of happenings and making them available to 
people through the mass media. News is the account of an event and not the event itself. 

 
There are different elements put together to form what we call news. This is because not all forms of writings can be 

categorized as news. Ogundowole (2006, Pg 64-68) further proceeded by itemizing the elements as follows: 
● Proximity 
● Prominence 
● Timeliness/Immediacy 
● Human/Interest 
● Consequence 

 
The New Media 

The new media are not tagged "new" just because of the evolution they have brought into the way information is 
disseminated but because they are the latest of the series of communication channels available to the mass audience. This was 
explained better in Neese (2016, Pg 6) when the author writes that "...the older forms of media, such as radio, television and 
phonograph records, were once new." 

 
Manovich (2001, Pg 98) describes new media as being native to computers or relying on computers for distribution. They 

include websites, human-computer interface, films, virtual worlds, virtual reality, multimedia, computer games, computer animation, 
digital video, special effects in cinema and interactive computer installations. Though the New Media has created several 
opportunities, nevertheless, it comes with various disadvantages as well. 
Online Journalism and Citizen Journalism 
 

Citizen Journalism is the concept where members of the public play a role in the process of collecting, reporting, analyzing 
and disseminating news and information. This is done without professional gate- keeping. 

 
Glasser (2006) referred to Citizen Journalism as “Street Journalism” where he stated that the idea behind street journalism is 

that people without professional journalism training can use the tool of modern technology and the global distribution of internet to 
create, augment or fact-check media on their own or with collaboration with others. 
 
Fake News 

Klein and Wueller (2017: 6) define fake news as the online publication of intentionally or knowingly false statements of 
fact.” This goes to say that the online medium are peddlers of fake news with the aim of misleading the public. 

 
Fake news is also tailored towards generating profits despite passing false information. This corroborates what Riggins 

(2017: 1315) said that fake news could be understood as intentionally misleading content made to imitate journalistic content with the 
primary aim of generating profit. 

 
Fake news is aimed at creating harm and as well mis-inform the public which was why Wardle and Derakhshan (2017, Pg 

20) posits that it is “important to distinguish messages that are true from those that are false, and messages that are created, produced or 
distributed by ‘agents’ who intend to do harm from those that are not.” 
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Fake News in Nigeria and Its Consequences 
Many journalists, because they are competing for attention and mindshare, are forced to publish first and verify later, and this 

is what is hurting our world (Adeleke, 2016). However, Nigeria has this problem too but there is not a lot of discussion going on about 
it. New sites and blogs publish stories without first authenticating the sources. Fake news stories are usually sensational in nature and 
so are very likely to spread quickly. This agrees with what Burkhardt (2017, p. 8) pointed out that while the existence of fake news is 
not new, the speed at which it travels and the global reach of the technology that can spread it, are unprecedented. 

 
Most of the time, fake news creates tension, crisis and pandemonium which are not good for the peace and unity of Nigeria. In 

lieu of this, as regards to fake news, the Federal Government in Abuja launched a national campaign against fake news. According to 
the Minister of Information and Culture, Alhaji Lai Mohammed at the formal launching of the campaign stated that fake news was 
becoming a serious threat to global peace, including Nigeria, that if left unchecked, could endanger human existence. The minister 
described fake news as a dangerous threat to democracy, noting that fake news when mixed with hate speech would amount to a 
disaster waiting to happen (Elebeke, 2018). 

 
New Media and Fake News 

The rise of fake news has become a global concern. which further propelled McGonagle (2017) to define fake news as 
information that has been deliberately fabricated and disseminated with the intention to deceive and mislead others into believing 
falsehoods or doubting verifiable facts. Lazer et al. (2017) further posits that new media causes fake news to swiftly spread unverified, 
making it hard to correct. 

 
Okoro and Emmanuel (2018) opined that the lack of aptitude among the audience to verify news shared on new media could 

lead them to consume potentially false information. According to research published by the Malaysian Communications and 
Multimedia Commission (MCMC) reports that within the realm of the new media, WhatsApp is the most used platform for the spread 
of fake news (84%), followed by Facebook (8%), blogs (4%) and least of all Twitter (1%). Taking a look at the nature of the new 
media, it is logical to assume that when compared to the traditional media, new media platforms are where unverified news is easily 
spread. 

 
2.1.8 Fake News and the 2019 Presidential Election 

During the 2019 Presidential Election, a veteran Fact-Checking Journalist, Ibrahim Alawode did an analysis on the level of 
misinformation before, during and after the election. During the elections, it was the highly acclaimed season of misinformation; it 
was identified that several people and online accounts were neck-bent on misinforming the public. Alawode (2019) stated that for 
websites, their usage of ‘sensational headlines’ was noticed and such attention-grabbing headlines were usually long and laden with 
words that appeal to reader’s emotions, interests, political, religious or ethnic affiliations. 

 
In the 2019 Presidential Election, the fake news peddlers went to the extent of concocting and spreading fake election results 

which are not authenticated by the electoral umpire, thereby fueling widespread violence when the original results go contrary to the 
already circulated fake ones. Standage (2017) believes that, ‘the flowering of fabricated stories corrodes trust in the media in general, 
and makes it easier for unscrupulous politicians to peddle half-truths’ which is always detrimental to the overall welfare of the people. 
The Centre for Democracy and Development's Election Analysis Centre (CDD-EAC) in their report titled “Sorting fact from fiction: 
Nigeria's 2019 election” gave several instances of fake news that was spread before, during and after the 2019 Presidential election. 
They revealed that the process for checking the validity of a story during the elections was facilitated by their nationwide-wide 
network of election observers in each of Nigeria's 36 states plus the Federal Capital Territory (FCT). 
 

One of such example fake news was an headline from SpyNigeria, which was fact-checked by CDD's researchers: "Allow 
Me To Re-Colonize Nigeria And Ghana For Just A Year-.Kim Jong Un", it was discovered that this is a clear example of 
disinformation – content created with the intent to deceive, and the story readily proven to be false after CDD fact check. This story 
was posted seven times across various SpyNigeria related platforms, recording a total of 866 interactions by February 13, 2019 
according to Crowd Tangle. 

 
During the aftermath of the 2019 elections, many quotes were attributed to the INEC chairman, opposition leaders, the 

United States, British Embassy and CNN. One of such examples is the news debunked by DUBAWA which claimed that Atiku was 
congratulated by the United States ahead of elections and another one which claimed that the Supreme Court nullified the presidential 
election and ordered INEC to conduct a new vote, (Akinpelumi 2019). 
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Moreover, research reported that in the 2019 elections, false messages circulating on WhatsApp that President Trump was 
supporting the opposition candidate from PDP, Atiku Abubakar, caused a lot of tension among the electorates and further divided the 
northern and southern parts of the country, Samuel et al. (2019). In another study conducted by McGonagle (2017), it was revealed 
that elections in Nigeria are characterized by violence leading to the loss of lives and properties and this is instigated by circulated news 
that was never real. This suggests that most of the panic and anxieties in the Nigerian elections were caused by fake news peddlers. 

 
Fact-Checking 

In journalism, fact-checking can be seen as a modern aspect of accountability journalism. Brooks Jackson, the co-founder of 
FactCheck.org in Graves (2013a, p. 137)., describes the goal of fact- checking as being “a resource for those citizens who honestly are 
bewildered and confused and looking for help in sorting out fact from fiction”. This was further agreed upon by Ogunleye (2020) when 
he said “Fact-checking journalism’s first obligation is to the truth and its first loyalty is to citizens. It is not the truth in the absolute or 
philosophical or scientific sense but rather a pursuit of “truths by which we can operate on a day-to-day basis”. In the fact-checking 
process (which would be discussed later), conclusions are only arrived at through rigorous evidence scrutiny, a system of peer review 
and sorting/testing of information.” 

 
Recent studies have suggested that fact checking may have important political influences, including moderating whether 

citizens believe claims made in negative advertising (Fridkin et al. 2015), increasing political knowledge (Gottfried et al. 2013), and 
encouraging politicians to refrain from making unsubstantiated claims (Nyhan and Reifler 2014). One can now say that fact-checking, 
like all good journalism, helps provide citizens with information they need to make informed decisions about their choices. Ogunleye 
further puts it that a fact-checker must show an ultimate allegiance to citizens by striving to put the public interest and the truth above 
their own self-interest or assumptions. By so doing, the fact-checker places power in the hands of the general public as the active 
actors in not only the making of a functioning and accountable democracy, but also in demanding the rights due to them. 

 
Spotting What Claims to Fact-Check 

Ogunleye (2020) gave the following below as items to lookout for while trying fact-check a story: 
 

● Trending statements that have gone viral on social media; what are viewers, listeners and readers frequently discussing on 
radio, TV and in the papers? 

● What claims are they making? Are they evidence-based? Reporters should be interested in company websites; billboards; 
YouTube videos and interviews in the media. 

● When advertisements or claims use the superlatives, then the reporter’s antenna should go up. 
 

Also, Madu, et al (2019) gave the underlisted as ways to spot fake news: 
● Consider the Source of the Information 
● Read beyond the Headlines 
● Check the Author 
● Investigate the Article 
● Develop a Critical and Evaluative Mindset 
● Examine the Evidence 
● Look out for Fake Images 
● Search for Other Sources 
● When in doubt, ask the professionals 
● Stay Away from Unverifiable News 

 
Reporting Versus Fact-Checking 

Reporting Fact-check 

You report on what is being said Report on the accuracy of what is being said 

You break news and grind out headlines Are not restricted to a 24-hour 

You tell a story about an event Focus on a specific claim in an event 
You protect your sources Reveal the sources 
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Source: reporterslab.org 

 
The infographics shows a rapid growth in Fact-checking. Fact-checking platforms like FactCheck.com in 2003, PolitiFact in 

2007 and The Fact Checker of The Washington Post in 2007. Africa was also not left behind with the coming of Africa Check (an 
independent fact-checking platform covering Africa) in 2012, Dubawa (a Fact-checking initiative of Premium Times Center for 
Investigative Journalism, PTCIJ based in Nigeria) and Fact-check hub (a Fact-checking initiative by International Center for 
Investigative Reporting, ICIR based in Nigeria). 

 
Review of Literature 

The Menace of Fake News in Nigeria: Implications for National Security. 
 

The study under review; “The Menace of Fake News in Nigeria: Implications for National Security” was carried out by 
Madu, Aboyade, Ajayi (2019). The study adopted a conceptual framework to basically examine the implications of the menace of fake 
news for national security and effort was made to x-ray the historical evolution of fake news, the strategies for curbing fake news as a 
way of promoting national security and consequently national economic development. 

 
The research submitted that, fake news is fuelling electoral violence, ethno-religious conflicts, leadership mistrust, jungle 

justice, among others which corroborates what Mosseri (2017) said that fake news is harmful to our community, it makes the world less 
informed, erodes public trust and threatens national security. In the conceptual explanation of the research, fake news is 
information/news that is not genuine which is presented as, and is expected to be believed as being genuine. In line with how. 

  
Allcott and Gentzkow (2017) view fake news as news articles that are intentionally and verifiably false and could mislead 

readers, these researchers noted that nothing seems to threaten the peace and tranquility of the Nigeria State like the menace of fake 
news because it has emerged as the propeller to the forces that engender insecurity. 

 
Wilson F, Umar MA (2019), The Effect of Fake News on Nigeria’s Democracy within the Premise of Freedom of Expression. 

The objectives of the study were to find out the rate of the spread of fake news among Nigerians on both social and conventional 
media; the perception of media audience on fake news and abuse of freedom of expression; the effect of fake news on Nigeria’s 
democracy; and to determine measures that can be adopted in combating fake news. The study used descriptive method, adopted 
survey as methodology and used the purposive sampling technique. 

 
The study finds that politics suffer more from fake news than any other nature. This is why new media become very congested 

with so much unverified information and fake news during political or elections periods. This agrees with the postulation of Allcott and 
Gentzkow (2017) that during election, an extensive amount of fake news is circulated on the new media. This is similar to the work of 
Thijssen (2017), Breaking the News: The Effects of Fake News on Political Attitudes. The work agrees that fake news occurs more 
often nowadays, and that raises global concerns, especially when the possible influence of fake news on election outcomes is 
concerned. 
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The scholars concluded that awareness should be created so as to enlighten people who use the social media to avoid 
spreading unverified information and that there should be adequate prosecution for anybody that spread information that harm others 
so that it will serve as lesson to others while also suggesting that authorities should propose laws that will frighten against spreading 
fake information without clamping on people’s right to express their views. 

 
Theoretical Framework Social Responsibility Theory 

The Social Responsibility Theory can be described as a child of the industrial revolution. The industrial revolution and the 
emerging multimedia society provided the enabling environment for the development of a theory that is based on the assumption that 
while the press should be free, it must nonetheless be responsible (Daramola 2001, Pg. 70). This goes to say that Social Responsibility 
theory allows free press without any censorship but at the same time, the content of the press should be discussed in a public panel. 

 
The theory originated from Hutchin’s Commission of the Press in 1947. The basic assumption and principles of the Social 

Responsibility posits that: 
● The Media should accept and fulfill certain obligations to the society. 
● The obligations are mainly to be met by setting a high professional standard of informativeness, truth, accuracy, objectivity and 

balance. 
● In accepting and applying these obligations, the media should be self-regulating within the framework of laws of the land. 
● The media must avoid whatever could lead to crime, violence, or civil disorder or give offence to minority groups. 
● That the media should be pluralistic and reflect the diversity of the society, giving access to various points of view and to the 

right of reply. 
● Journalists and Media professionals should be accountable to the society as a whole. 

 
Two-Step Flow Theory 

The two-step flow of communication hypothesis was first introduced by Paul Lazarsfeld, Bernard Berelson, and Hazel 
Gaudet in The People's Choice, a 1944 study focused on the process of decision- making during a Presidential election campaign. 

 
This theory asserts that information from the media moves in two distinct stages. First, individuals (opinion leaders) who pay 

close attention to the mass media and its messages receive the information. Opinion leaders pass on their own interpretations in 
addition to the actual media content. The two-step flow theory has improved our understanding of how the mass media influence 
decision making. Lazarsfeld et al suggested that "ideas often flow from radio and print to the opinion leaders and from them to the less 
active sections of the population." People tend to be much more affected in their decision-making process by face-to-face encounters 
with influential peers than by the mass media (Lazarsfeld, Menzel, 1963). 

 
Katz and Lazarsfeld (1955) developed the two-step flow model to explain the influence of mass media on the general public. 

According to the model, instead of directly influencing the full audience, media messages are filtered through opinion leaders who 
interpret and contextualize the content during innumerable small group interactions or over the new media. While this theory has been 
hugely influential in the study of media influence, subsequent testing of the model has shown that the information distribution process 
and influence of mass media is more complex than what the two-step flow model implies (Gitlin, 1978). 

 
Multi-Step Flow Theory 

The multi-step flow theory emerged as an extension of the two-step flow theory (Katz & Lazarsfeld, 1955), an important 
research tradition exploring the interplay of interpersonal and mass communication. As earlier discussed above the two-step model, 
rather than reaching the public directly, ideas broadcasted by news outlets are channeled through a particularly active audience segment 
known as the ‘opinion leaders. Those key individuals would receive, interpret, and disseminate media messages among the larger 
public after filtering such messages. 
 

Multiple-step flow allows for the possibility that individuals as well as media outlets can generate, selectively filter, and 
disseminate messages. Gitlin (1978) puts it that the model has shown that the information distribution process and influence of mass 
media is more complex than what the two-step flow model implies. 
 

False information has always existed but new media has allowed it to evolve, to spread more widely and more quickly. 
People also tend to only follow those who share their beliefs, Information Society (2017) and these are the people referred to as opinion 
leaders. In the process of filtering messages, there is a tendency to misinform the public. This theory is needed for this research work 
because it allows for opinion leaders to disseminate information to another set of opinion leaders who then passes it to their audience 
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after filtering such message., wherein the messages can be false. 
 

METHODOLOGY 
Research Method 

This study adopted the use of In-depth interviews method to carry out its qualitative research. This research method is used so 
as to elicit the necessary information from the respondents. Research method is said to be the tools or instruments employed to 
accomplish the goals and attributes of conducting a research process. In-depth interview method was adopted in this study because it 
is suitable for assessing people’s opinion, views and perceptions. 

 
In-Depth Interview 

In-depth interview is a qualitative research technique used in generating information from individuals. Tutugbuwa (2020) 
agreed that in-depth interviews are broad, thus allowing researchers and respondents’ latitude to explore an issue within the 
framework of guided conversation. In-depth interviews take research one step further by allowing researchers to directly ask a study 
participant specific question to gain fuller understanding of the participant’s perceptions and experiences. This technique was used as 
the method of data collection as it helps in generating holistic data for the study. 

 
3.2 Research Design 

The research design chosen for this study is a basic research approach, which was considered appropriate because it enabled 
the researcher to gather information from the respondents on fake news and fact-checking during the 2019 Presidential election. Burns 
and Grove (2003, pg. 195) explain research design as “a blueprint for conducting a study with maximum control over factors that may 
interfere with the validity of the findings”. 

 
In conducting this research work, the researcher adopted a basic research approach which is also known as pure or fundamental 

research because it is knowledge-specific, it explores the functions and features of newly discovered phenomena in order to improve 
the understanding of these concepts which later fuels scientific and technological innovations. 
The research design for this study shall contain the following terms: 
 
Study Population 

The study population for this research work comprises Fact-checking Editors and journalists in three selected online news 
platforms that focus on fact-checking in Nigeria- DUBAWA, Africa Check, and International Center for Investigative Reporting 
(ICIR). This is due to the fact that there is a teeming number of new media in the country that covered the 2019 Presidential election. 

 
Sample Size 

Sietel (2007) posits that once a population has been determined, it is essential that a researcher select the appropriate sample 
or group of respondents from which to collect appropriate information. For this study, four Fact-checking journalists and Editors, 
drawn from the three selected online media, saddled with the professional tenets to spot fake news and carry out Fact-checking in 
Nigeria during the 2019 Presidential election. 
 
Sampling Techniques 

The research adopted a Purposive sampling technique. Purposive Sampling involves the process of selecting the sample based 
on specific characteristics or qualities that are peculiar to the research study (Daramola 2011). Here, the researcher chooses samples 
taking into consideration the typical cases that are most likely to provide him with the requisite data or information- Fact-checking. In 
this study, the needed characteristics are Fact-checking editors and journalists from the three selected online news media that carried 
out reports and fact-checks for the 2019 Presidential Election. 
 
Instrument of Data Collection 

The instrument of data collection selected for this study is an interview guide. The in-depth interview guide allows the 
researcher to ask questions while also ensuring confidentiality. This instrument was considered suitable as it helped to generate data for 
qualitative analysis which was helpful in addressing the objectives of the study. The interview Guide aided the generation of qualitative 
data (see Appendix for interview guide) 
 
Method of Data Collection 

The questions asked by this researcher to gather relevant data for this study were recorded through phone interviews. The 
researcher interviewed the Fact-checking Editors through a phone interview which was recorded, stored and analysed. The data was 
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transcribed and interpreted for the purpose of this research work 
 
Method of Data Presentation, Analysis and Interpretation 

Thematic approach was used to analyze the data gathered from the interview. Caulfield (2019) defined thematic approach as a 
method of analyzing qualitative data. This research approach is usually applied to a set of texts, such as interview transcripts. This 
researcher closely examines the data to identify common themes-topics and ideas. The data and information gathered from the Fact-
checking Editors journalists of the selected online media was presented, interpreted and analysed in themes. 
 
DATA PRESENTATION, ANALYSIS AND INTERPRETATION 

Here, the researcher is concerned with the analysis, presentation and interpretation of data. However, this research work was 
designed to analyse the effect of fake news and fact-checking processes during the election period. The in-depth interview research 
method was adopted to carry out the study, showing the fact that it is qualitative by design, the study was carried out using the structured 
interview guide to generate required data to reach study objectives. 

 
The population of the study consisted of four fact-checking editors and journalists that reported the 2019 Presidential election 

in Nigeria. Due to the nature of the study, the purposive sampling technique was used to select the three online media. The researcher 
consequently conducted the interview with Mr. David Ajikobi, Editor of Africa Check (Nigeria); Mr. Kemi Busari, Editor of 
DUBAWA; Mr. Hamzat Ajibola, Editor of International Center for Investigative Reporting (ICIR); Mr. Yusuf Akinpelumi, Fact-
Checking Journalist with DUBAWA who carried out reports and fact-checking stories in the 2019 Presidential election. 

 
The researcher conducted phone interviews with the respondents and put them on record for easy retrieval which made it easy 

for easy conversation to generate the needed response to the questions. The respondents’ full names will be mentioned for easy 
identification. All interviews were carefully transcribed words for words and handled by the researcher in English Language. The 
thematic method of qualitative analysis was used to sort data manually and subsequently presented. 
 
Data Presentation, Analysis and Interpretation 

For the purpose of this data interpretation and analysis, below are the names and status of the respondents as it is used in the 
presentation: 
David Ajikobi- Editor, Africa Check (Nigeria) Kemi Busari- Editor, DUBAWA 
Hamzat Ajibola- Editor, International Center for Investigative Reporting (ICIR) Yusuf Akinpelumi- Fact-Checking Journalist, 
DUBAWA 
 
RQ1: How does fake news spread to the audience? 

This research question examines how fake news spread to the audience and the perception of the five selected online media 
that covered the 2019 Presidential election in Nigeria on the effect of fake news on voters’ decision. The data gathered from item 1 to 
5 on the interview guide was used to provide answers to research question one. 

 
Respondents’ response to effect and how fake news spread to the audience during the 2019 Presidential Election 

 
Mr. David Ajikobi, the Editor of Africa Check (Nigeria) said that fake news during the 2019 Presidential Election was 

amplified by social media. He pointed out that misinformation and disinformation has been in existence even before the advent of 
print, but social media which anyone can use to start spreading all sorts of unverified news. He added that so much unverified 
information during the 2019 Presidential Election was propagated by an audience who wants to mislead the people into believing what 
they share. 

 
In Mr. Ajikobi’s words, he said: 
 

“I do not want to agree that it is only social media that spreads fake news as there has always been misinformation and 
disinformation even before the advent of print. But I think social media has amplified it. Because anyone can open Twenty Facebook 
pages, put it on a network and start spreading all sorts of things. So, social media has amplified it.” 
 

Mr. Kemi Busari, the Editor of DUBAWA, highlighted the internet as a major platform for the spread of fake news during 
the 2019 Presidential Election and that many users can sit behind their phones to type unverified information. He stated that “there is 
more access to the internet especially through the mobile phone. So, people have more access to share information than it used to, 



 
Cover Page 

  

  
 
DOI: http://ijmer.in.doi./2021/10.12.27 

            

 

ISSN:2277-7881; IMPACT FACTOR :7.816(2021); IC VALUE:5.16; ISI VALUE:2.286 
Peer Reviewed and Refereed Journal: VOLUME:10, ISSUE:12(2), December: 2021 

Online Copy of Article Publication Available: www.ijmer.in 
Digital certificate of publication: http://ijmer.in/pdf/e-Certificate%20of%20Publication-IJMER.pdf 

Scopus Review ID: A2B96D3ACF3FEA2A 
Article Received: 2nd December   

 Publication Date:31st December 2021 

 

 
43 

 

compared to the 2011 and 2015 elections.” Mr. Busari further stated that audiences and candidates with a biased mind have a greater 
tendency to share misinformation (fake news) just to create fear for receivers. 
 

He said: “Take for instance, you have something in mind that a particular personality uses to stock for election, whether it is 
right or wrong, a lot of people will share it just to appeal to the audience- because of the bias in their mind. For the people, most of the 
time, what they share is misinformation. These are information that conform with their bias and then they decide to just share with 
people”. He also added that another reason why fake news spread to the audience is because it is part of the instruments that the 
political actor employed in misleading the public for their own interest. 

 
He added that for the political actors in the 2019 Presidential election, they put out this odd information on purpose just to 

create some sorts of disturbance and unrest in the opponents’ camp while others explore fake news to get some people scared not to go 
out for the election. 

 
Mr. Hamzat Ajibola, Editor of International Center for Investigative Reporting (ICIR), in his own submission highlighted 

that social Media platform like Facebook, Twitter, WhatsApp, Instagram and the rest were used to peddle fake news during the 
election. He added that the spread of fake news “prefer mostly Twitter and Facebook’ not leaving behind bloggers who share fake 
information. 

 
Mr. Yusuf Akinpelumi, a Fact-Checking Journalist with DUBAWA said that during the build up to elections there are usually 

different kinds of insinuation stating that such perception “gradually spreads and almost becomes the truth of some persons when the 
facts is that, it is not true.” He added that fake news spread to the audience from both online and offline sources. 

 
He sighted an example of fake news that was spread online during the 2019 Presidential election where a lobby company 

predicted the win of PDP candidate, Atiku over his APC counterpart. The news went viral but Mr. Akinpelumi said that they were 
“able to spot some inconsistency… likewise the lobby firm said they were never the one who made the predictions.” He agreed that 
mouth to mouth spread of fake information and online spread are part of the ways fake news spread to the audience in the 2019 
Presidential election. 

 
Mr. David Ajikobi, agreed that fake news have effects on elections either in the outcome of election or after the election. He 

highlighted that fake news is “becoming very problematic” and it has been affecting elections on a large scale. He said that “to a large 
extent if you look at the recent election in Brazil, US and other places, you will realise that disinformation is becoming very 
problematic, it is affecting not only the outcome of an election but also post-elections.” 

 
“…As seen in the post-election crisis in Kenya and in America where people went to the capital basically to shut it down. I 

would say to a large extent, disinformation and misinformation is affecting the election either in the outcome of the election and after 
the election.” 

 
Mr. Kemi Busari, in his submission, stated that fake news has an effect on elections and in the case of Nigeria, it influences 

the outcome of the election. He gave an example of how misinformation affected the election in Kaduna State, where he monitored the 
2019 Elections. 

 
He said: “…for the Kaduna State where I covered the election in 2019. One of the false information that was spread was that 

Nasir El Rufai who was the Governor also had a Muslim candidate and that he wanted to Islamize the State; and for that reason, the 
Southern Kaduna people who are mostly Christians decided they were not going to vote for either El Rufai or the presidential candidate 
in the presidential election because of the false information that was already spread around.” 

 
Mr. Ajibola, while responding to the effect of fake news on elections, said that there are other factors that contribute to the 

outcome of an election. He noted that it is hard “to say that because of the misinformation that was going around during and before the 
2019 presidential election then the outcome of the election was or is different.” 

 
Elaborating his points, Mr. Ajibola stated that It is difficult to make that kind of conclusion that fake news has an effect on 

elections adding “that the factors that shape election outcomes especially in this country (Nigeria) are very many. “ 
 
“…I recollect that in one of the elections that we monitored; some photograph was shared of the violence that was happening 
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in some particular States but it turned out that the photograph that was being shared about that violence was something that happened 
several months before the election. For people that saw that kind of image, it may prevent them from wanting to vote…,” he explained. 

 
He concluded that “fake news may have affected the outcome of the election in terms of people not having interest to vote,” 

but one cannot categorically say that it had a direct effect on the outcome of the election. 
 

Mr. Akinpelumi stated that it will be hard to categorically say that fake news has effects on elections since there is no 
concrete evidence to prove it. He said that the major effect fake news could generate is fear which will not make the electorate go out 
to vote because they are afraid based on what they heard. “It may not necessarily be true but overall, there is no evidence to say 
categorically that fake news affected the election,” Mr. Akinpelumi added 
 

Mr. Ajikobi highlighted that the influence of fake news on voters’ decision is that it created fear in many States. He added 
that the fear only was enough to keep voters away from the voting unit with the thought that violence can happen. He stated that “In 
Kaduna, there was a lot of tension to the extent that some people didn't get out of their room to vote.” He pointed out that the major 
contenders in the 2019 Presidential Election, Atiku of PDP and APC of APC created fear in the mind of voters because of the manner 
at which they traded words before the election stressing that the fear caused very low turnout in the election. 

 
“There was fear in the air so once people see an update that confirms that fear, they are willing and able to share it immediately 

which will discourage the voters,” Mr. David stated. 
 

Mr. Busari highlighted that the exposure of voters to fake news contributed to the outcome of election results. Some of the 
fake news highlighted by him revolves around islamization and religious sentiments which he further stressed that they were 
orchestrated by political actors who are bent on misleading the people. 
 
In his words, Mr. Busari said: 

“…that was the reason why the presidential election in Kaduna, the figures were very close. It was divided among religious 
planning mostly. Christians who heard that the president wants to Islamize the country were angry and Muslims felt more favoured…” 
He said that in the end, you will find out that the whole talk about Islamization is all wrong and orchestrated by some political actors 
who just want to feed on the naivety of some people.” He further concluded that “false information or fake news has a very significant 
effect on the Presidential election in 2019.” 
 

Mr. Ajibola, highlighted violence and voting apathy as the major influence of fake news on voters. He said that when fake 
news about electoral violence is shared, it prevents the people from coming out to vote. Although, according to him, “Fake news 
sharing is just one of those factors. But the significance of how that factor affects the election is very difficult to determine.” 

 
“Some certain things will happen in a way to prevent people from coming to vote even when that information is very untrue,” 

Mr Ajibola stated. He said he cannot confirm “whether it works in the favour of one candidate or the other.” 
 

Mr. Akinpelumi on his own perception on the influence of fake news on voters’ decision highlighted that violence that erupts 
during election is the major influence associated with election. He said that this violence is what prevents voters from coming out to 
vote during elections. 

 
In his words, he gave this example: 

“I led a team in Oyo State, so there was a major candidate during the election where Adedibu, Ajimobi, Seyi Makinde the 
current Governor was there. There was insinuation that violence was happening in Adedibu’s polling unit. People were fighting, 
snatching ballot boxes. The man literally colonized the place. We went to the place to be sure it was so. But on getting there of course 
to some extent, people were not coordinated, it was rowdy. But it was not as it was painted- it was not even online it was on the street 
we heard it…” 

 
He concluded that such fake news on violence would naturally hold back some persons from going there to vote. 

Mr. Ajikobi stated that fake news has been existing before the advent of the print and not only the social media has been 
spreading misinformation and disinformation. “I think social media has amplified it because anyone can open twenty Facebook pages, 
put it on a network and start spreading all sort of things,” he said. 
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Mr. Busari attributed the spread of fake news to the advent of the internet. He clearly pointed out that since “there is more 
access to the internet, especially through the mobile phone, people have more access to share information.” He added that the social 
media and online platforms are part of the mediums where fake news are being propagated because “information was coming from 
different angles.” He went further that it concerns vlogs and blogs owned by individuals who can operate without any form of 
gatekeeping. 

 
Mr. Ajibola, stated that news websites and blogs are not spared in the medium used in spreading fake news because anybody 

can open and operate it. In his words, he said “there are those ones that will just set up a news website or blog and start writing and 
doing all kinds of content...” He agreed that oftentimes when people are trying to share information that is not true, they often go 
through their social Media platforms like Facebook, Twitter. 

 
Mr. Akinpelumi said that aside online medium, persons to person medium to spread fake news was also a major concern. He 

mentioned that fake news can spread to the audience even on the street through the use of mouth. He said the fake news spreading among 
the audience “was not even online, it was on the street we heard it” pointing out that social media and blogs are not left behind. 

 
Mr. Ajikobi pointed out that journalists should imbibe the professionalism of debunking fake news while reporting, adding 

that every journalist must seek to verify information before they publish any stories. He gave examples of how he debunked the fake 
news of how a picture of PDP’s candidate, Atiku, before the 2019 Presidential election was manipulated to shake hands with the US 
President, Donald Trump. He said “we as fact-checkers, we quickly checked and verified that it was fake and quickly debunked it.”  
 

He mentioned that journalists should verify news before publishing. 
 

Mr. Busari also suggested that verifying information and adopting fact-checking can help journalists curb the menace of fake 
news. He highlighted that “Fact checking can only do a bit” but it is a good reference point to address fake news. He further added that 
truth and objectivity is important in news and should be a major element in addressing fake news. 

 
Mr. Hamzat while responding to the question of how journalists can curb the spread of fake news, said that journalists should 

try to go through the process of fact-checking and verifying information before spreading. Although, he pointed out that in the 
newsroom, it is very doubtful that we will be able to check the menace of disinformation and misinformation in our society but 
checking the story before publishing will help to curb fake news. 

 
Mr. Akinpelumi explained that journalists should provide evidence in their reports. He said when journalists are reporting, it 

should be evidence based, adding that if it can't be proven then it should not be in your report. He pointed out that reporting by 
journalists should be verified. In his words, he said, “Journalists should be gatekeepers of truth. So, when you report stories, you should 
be sure whatever it is you are reporting. A good journalist should verify before publishing.” He emphasized on truth in reporting which 
is essential in reporting and countering fake news by journalists. 
 

The above analysis shows that fake news spread to the audience during the 2019 Presidential election in Nigeria through the 
new media which includes social media and blogs and journalists must be obligated to verify information before publishing. From the 
analysis, the respondents could not categorically agree that fake news have direct effect on election but once there is violence as a 
result of false information, the voters will not go out to vote because of fear. 

 
4.2.2 RQ2: What do journalists understand as fact-checking in curbing fake news? 

This research question examines what journalists understand as fact-checking in curbing fake news and the role of opinion 
leaders in the spread of fake news. The data gathered from item 6-10 on the interview guide was used to provide answers to research 
question two. 

 
Fact-checking in solving the menace of Fake News. 

Mr. Ajikobi stated that fact-checking alone cannot solve the menace of fake news because disinformation and misinformation 
in Nigeria is not just one problem. He said fake news is a problem with many heads and fact-checking is one of the solutions. He 
maintained that fact-checking will not stop misinformation and disinformation but it is a step ahead in verifying information. 

Mr. Busari also agreed that fact-checking cannot solve the menace of fake news, because misinformation spreads fast to the 
audience while fact-checking takes time. He noted that fake news will have caused more harm before fact-checking comes into 
publication. 
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In his words, Mr.Busari said that Fact checking can only do a bit in solving the menace of fake news because fact-checking 

cannot curb fake news since we understand that fact-checking cannot go off immediately as fake news. 
 
“...The time between when the fake news went out and when the fact checking is done, it is possible that the fake news will 

have done a lot of injury to people around. For that reason, fact check cannot entirely erode the effect of false information.” 
 
Mr. Hamzat corroborated what the above respondents said that fact-checking cannot solve the menace of fake news. He said 

that there are not enough fact-checking operations to stop the spread of fake news in Nigeria. 
 

“I don't think we have enough fact-check hub yet because people who are sharing misinformation are in large numbers,” Mr. 
Hamzat stated. He added that the number of people sharing fake information are more than those who fact-check information. This is 
due to the fact that the people who share misinformation are very high in number. He mentioned that at the end of the day we could 
spread in his information if it is not properly checked and a lot of people are busy sharing misinformation but how many are actually 
trying to check this information? That is why we might not be able to say we could solve the problem of fake news. 
 

Mr. Akinpelumi from his own end said that the proliferation of fake news gave fame to fact-checking because there is a need 
to verify information and not mislead the audience. In essence, he stated that journalism itself is an embodiment of work because the 
profession is about fact, and this agrees with the concept of fact-checking that seeks to present facts. He said, if you must tell a story, 
write a story, or make any sort of analysis; it has to be evidence based and with facts. He highlighted that journalist must be fact-
checkers in order to make fact-checking a solution to fake news. 
 

Mr. Ajikobi said that journalists are adopting fact-checking in countering fake news but the problem is that before an 
information is fact-checked, it would have gotten to more people than the fact-checking. This he said would demand more debunking 
during the election to ensure that fake news does not spread before it is checked. He added that there is a need for media literacy and 
training people so they can know how to use basic tools on their smartphones and detect fake news. He presented four major questions 
of fact-checking practice, which are: We will have to talk about where it is coming from? Who are the actors? What are the effects? 
How is it being published? He concluded that the problem of fake news is multifaceted and such high headed menace demands higher 
headed solutions. 

 
Mr. Busari posits that fact-checking can address fake news during election period and journalists in reputable newsrooms are 

adopting it to combat the menace of misinformation especially during elections. Although, he stated that fact-checking in actuality 
cannot curb fake news because fact- checking cannot go off immediately as fake news- the time between when the fake news went out 
and when the fact-checking is done is always wide. 
 

According to Mr. Hamzat, most of the fact-checking operations that we see in the newsroom now are actually to counter the 
efforts of those sharing fake news. He said that the practice of fact-checking is that fact-checkers find those misinforming the public and 
try to fact-check it and share those fact-checks on platforms. He stated that fact-checking goes through a series of steps and fact-
checkers are always on the lookout for verifications in reports. 
 

Mr. Akinpelumi on his response to how true fact-checkers are in their verifications, he said that journalists are to understand 
the concept of fact-checking before adopting them in their reports. He said “whoever is presenting facts must have been taught fact-
checking” because facts are always truthful and that is what fact-checking entails. He highlighted that although scholars are asking 
“who can fact- check the fact-checkers?” but once fact-checking goes through the process of verification it will serve the purpose of 
debunking fake news. 
 
Roles of opinion leaders in the spread of fake news 

According to Mr. David Ajikobi of Africa Check, opinion leaders play a major role in the spread of fake news because they 
shape the opinions of their followers and lure them into believing whatever they share. He agreed that technically, they have a strong 
hold on misinformation and disinformation because by the nature of what they are called, their opinions shape the opinion of others 
about issues. 

He explained further that opinion leaders have a role in the dissemination of disinformation and misinformation; they include 
Pastors, Imams, Politicians, Celebrities, Musicians, Comedians adding that these people are referred to as opinion leaders and shapers. 
He mentioned that people are most likely to believe whatever Reverend Father Mbaka about Buhari and that when a senior public 
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official makes any statement, people will believe because of their post and influence. 
 

Mr. Kemi Busari of DUBAWA highlighted that opinion leaders are contributing to the spread of fake news because most of 
them will not later share any fact-check of their misinformation. He said that such fake news will trigger emotions most especially 
when it has to do with their favourite candidates during election. He added that when opinion leaders’ shares images, videos or 
comments that trigger the emotion of some supporters, what follows is usually violence because some people are willing to do as 
much as take the life of other persons when it comes to politics. He pointed out that their opinion as influential members of the public 
don't help matters because most of the fake news triggers violence in many parts of the country. 
 

Mr. Yusuf Akinpelumi pointed out that opinion leaders share fake news but they often don’t take responsibility for the spread 
of such false information. He said, the opinion leaders might not have the intention of harming the followers but their information 
always misleads the audience. 
 

From Mr. Hamzat Ajibola of ICIR, the role of opinion leaders in spreading fake news is obvious which is why they must be 
very mindful in their information sharing medium. In his words, “opinion leaders should be very mindful of the kind of information 
they share to others because their voice is very strong and important in society.” Mr. Ajibola highlighted that what opinion leaders 
share to the public have influence on the opinion of others and most of them share unverified information. “Some share 
misinformation not intentionally but they thought perhaps it may help somebody else, but in the end, it turns out to be false which will 
have huge influence on the followers,” Mr. Ajibola said. 
 

From the analysis, it can be gathered that fact-checking plays a vital role in combating fake news although the respondents 
agreed that fact-checking is not enough. The analysis also showed that opinion leaders are major peddlers of fake news and unless they 
are checked, their activities will continue to raise violence especially during elections. 
 
RQ3: What are the reasons why new media is facilitating the spread of fake news? 

This research question examines how the new media is used to facilitate fake news and the gate-keeping system between the 
new media and the traditional media in news dissemination. The data gathered from item 11-15 on the interview guide was used to 
provide answers to research question three. 

 
Reasons responsible for the spread of fake news by new media and the gate-keeping system 

Mr. David Ajikobi, the Editor of Africa Check explained that the new media has amplified the spread of fake news and was 
used to peddle misinformation during the 2019 Presidential election. He gave an instance of when a picture that shows Atiku shaking 
Donald Trump, the then US President, in the White House was shared by some blogs and social media users; the aim of the false image 
was to change the perception of the audience about Atiku that he is not corrupt. He said the reason why new media facilitates the 
spread of fake news is because misinformation itself is beneficial to some people. “Anyone can open Twenty Facebook pages or a 
blog, put it on a network and start spreading all sorts of things because they want to mislead the public,” Mr. Ajikobi said. 

 
He stated that there are certain ethical rules a journalist and traditional media must abide by but the new media does not abide 

by these rules because they lack professionalism. Mr. Ajikobi concluded that fake news is shared in the new media to shift attention and 
change perceptions of the audience to believe what is being shared. 

 
On the rules that regulate the spread of fake news by the new media, Mr. Ajikobi pointed out that there are rules that guide 

news reporting and it has to be adhered to but the new media does not abide by the rules. He said: 
“…There are certain ethical rules you ought to abide by like accuracy, fairness, balance. In terms of accuracy, whatever you 

are publishing must be true and verifiable. Those are critical roles that a typical journalist should live by. But in the case of new media 
where anyone can open a page and give it a name to start publishing anything, it will be difficult to find him…” 

 
He concluded that the new media have a porous space with no gate-keeping system- there is free entry for anybody to own a 

blog or social media pages to share information either verified or unverified. Compared to the traditional media which have a strict 
gate-keeping system that guides their reports, Mr. Ajikobi said the new media does not abide by the gate-keeping system which made it 
easy for users to share fake news. 

Mr. Kemi Busari, the Editor of DUBAWA said that the new media is a platform where fake news are shared because the 
public finds it difficult to ascertain the true information highlighting that the new media is a free space for all. He mentioned that 
during the 2019 Presidential election, “the only disadvantage is that it was a bit difficult for people to distinguish what was correct 
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information and what was false information” because the new media made it possible to peddle fake news. He said Information was 
coming from different angles, including blogs. There was lots of information but it was a bit difficult for people to distinguish which 
one is current and accurate. 

 
On the rules that regulate the new media against the spread of Fake News, Mr. Busari said there is none adding that the new 

media have no rule that guides it. He stated that there might not be a need to muzzle the press because the agitation for the freedom of 
the press is gearing up but the best process for the press to adopt is “self-regulation”. 

 
In his words, “there are no new rules for new media as it might and generally. There should be no major rule for the press 

because if we are talking about rules for the press, we are talking about fighting for the freedom that they ought to enjoy in democracy. 
What's best for the press is self-regulation.” According to Mr. Busari, the gate-keeping system is flexible in the new media because 
there are no professional rules and regulations that guide how they write. He said the traditional media have rules that guide it but it is 
not well implemented while the new media is a ‘free for all’ space. 

 
“…We have it in the traditional media but it is not even well implemented and in the new media, it is free for all markets. 

Most of the blogs you see around don't apply the lexical code which for now is supposed to be under review given the kind of reality 
that we have in the media space now. There are supposed to be rules but these rules should be self-regulated by the platform itself...” 

 
He concluded that if it goes beyond self-regulation, it will not be suitable for the media space owing to the fact that it can 

become a judging ground for the media industry and the traditional media is more regulated than the new media. 
 

Mr. Hamzat highlighted that the free entry by users is the major reason why new media is facilitating the spread of fake news. 
He said the whole idea of news is to ensure that the information passed to the public are the most truthful authentic information, that is 
why it is called news. Hence, there should not be anything called fake news but the advent of the new media is aiding the spread of 
fake news. 

 
Mr. Hamzat pointed out that the mainstream media have started publishing stories like the new media because they are failing 

to adhere to the gate-keeping process. He said the gate-keeping process in the traditional media goes through various processes and 
checks before getting to the public but no professional editor checks what goes into the new media. 

 
“In the traditional Media you have a number of checks that a story must be subjected to before it gets to the public. There is 

no one who is checking what anyone is saying on social media. No editor is saying you should not use any kind of expression because 
it is tribalistic or controversial but there should be a gate-keeping system to regulate what is being published. Nobody is checking 
anything that goes on social media because it is a space where anything goes.” 

 
On what differentiates new media from traditional media in terms of news dissemination, Mr. Hamzat said that information 

from the mainstream is accurate before getting to the public but that is not what we have on social media. He said the only way we can 
record success is for all the journalists to know that anytime you write a report try as much to fact check yourself before publishing it 
for public consumption. He said: 

 
“If the gate-keeping system is very strong, the traditional media system will not be used as a medium to spread fake news and 

people tend to rely more on mainstream Media.” One-way people can be easily misled is because the contents you read on new media 
and later read it on mainstream newspapers or any other one then you are likely to believe it because it is not only on new media, we 
saw it but also on a mainstream newspaper.” 

 
Mr. Akinpelumi stated that the new media does not practice ethical journalism because there is no regulation that guides their 

activities which makes them porous and open to the spread of fake news noting that fake news has become a global challenge. In his 
submission, he stated that the poor gate- keeping process by the new media is the reason why the government is trying to muzzle the 
press and set rigid rules that will regulate activities of the media. He also agreed that the media should try to regulate itself and practice 
ethical journalism highlighting that it is the best way to checkmate the media organization. 

 
On what differentiates the new media from the traditional media, Mr. Akinpelumi noted that unless there is checkmating of 

the new media, there will always be fake news while the traditional media should tighten up its gate-keeping system. He mentioned 
that the union or organization of press should take charge and ensure that they should sanction or curb people who spread fake news 
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and people that spread unverified information. That's how we can checkmate ourselves and call ourselves to order. 
 

He added that there is not supposed to be a major rule for press because if we are talking about rules for the press, we are 
talking about fighting for the freedom that they ought to enjoy in the democracy stating that we must be able to ensure that there are 
people that are able to differentiate ethical journalism from blogs by people who are not trained journalist or ethical journalist. Mr. 
Akinpelumi opined that people will just publish whatever they like and it is necessary we checkmate ourselves when we see someone 
posting on a platform. 

 
The above analysis implies that the new media facilitates the spread of fake news because it has no gate-keeping system to 

checkmate its activities and there is a free entry for the new media unlike the traditional media that have rules that guide its operations. 
Therefore, it can be deduced that the gate- keeping system for both new media and traditional media is important in checking the 
spread of fake news. 

 
The analysis showed that the new media facilitates the spread of fake news because there is no proper gate-keeping system to 

checkmate their activities since it is a free for all platform. From the analysis, the respondents also made it clear that the traditional 
media are more truthful in their news dissemination than the new media because there are rules to regulate their reports. 

 
4.2.4 RQ4: What are the processes best for fact-checking fake news? 

This research question examines the process involved in fact-checking and how traditional media verify their reports to check for 
fake news before publishing. The data gathered from item 16-20 on the interview guide was used to provide answers to research 
question four. 

 
Processes used for fact-checking fake news in the 2019 Presidential Election 

Mr. David Ajikobi, Editor of Africa Check explained that journalists must check for accuracy in their reports to check the 
extent of falsehood in information. In the 2019 Presidential election in Nigeria, he highlighted that for news stories to be devoid of 
fake news, it goes through the process of fairness and balance and that every content must be true and verified. He added that another 
process is to debunk any fake news that is spotted. 

 
For Mr. Kemi Busari, Editor of Dubawa, the best process that can curb the spread of fake news is self- regulation where media 

organisations will decide to gate-keep their reports before publishing for public consumption. He said that self-regulation goes through 
several processes of verifying information before it goes beyond the newsroom. 

 
Mr. Hamzat Ajibola, Editor of ICIR said that his media platform operates a fact-check Hub where they look for all kinds of 

misinformation that is going around and try to fact-check. He said some of the tools being used to monitor fake news include "Crowd 
Tangle"- a tool that tries to help search some of the misinformation that is trending on Facebook and other social media platforms; 
“TweetDeck”- a tool to track someone that regularly shares fake news. He added that the process is left for the newsroom to capitalize 
on the tools and go through the process of spotting fake news and debunking it. He noted that although traditional media are also 
operating an online version to meet up with current technological advancement, they must abide by the professional process of 
verifying information and not be in a hurry to publish. 

 
Mr. Yusuf Akinpelumi, a Fact-checking journalist with ICIR highlighted that newsroom should check for evidence before 

publishing a news story. He said that fact-checking processes include identifying the source, medium where it was shared and the 
effect of such news stories on the public. 

 
From this analysis, it can be deduced that the fact-checking process will help curb fake news once it is verified before 

publishing and that journalists should not be in a hurry to put out information for the public unless they are truthful. The respondents 
also revealed that fact-checking tools should be employed to curtail the spread of fake news by new media. 

 
Discussion of findings 

The data gathered shows that fake news spread to the audience during the 2019 Presidential election in Nigeria through the 
new media which includes social media and blogs. This corroborates what Lazer (2017) said that the new media causes fake news to 
swiftly spread unverified, making it hard to correct. The data also indicated that journalists must be obligated to verify information before 
publishing, unlike what Adeleke (2016) stated that journalists publish first before they verify. 
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From the data gathered, the respondents’ responses that fake news might not have a direct effect on election but can fuel 
violence which prevents the voters from going out to vote because of fear, affirmed what Brennen (2017) said that fake news influences 
people’s view, cause confusion and make audience reluctant to go out to vote while McGonagle (2017) added that elections in Nigeria 
are characterized by violence instigated by fake news. 
 

Like what Hochschild and Einstein (2015, p. 158) suggested that fact-checking is one way to correct misinformation and 
improve the public’s understanding of disputed realities, it supports the data gathered that fact-checking plays a vital role in combating 
fake news although the respondents agreed that fact-checking is not enough. 
 

The data gathered showed that opinion leaders are major peddlers of fake news which conforms to the theory of two-step flow 
where opinion leaders pass on their own interpretations in addition to the actual media contents. It also shows that unless opinion 
leaders are checked, their activities will continue to raise violence especially during elections which was a major concern pointed out 
by Standage (2017) that fabricated stories are peddled by politicians and are detrimental to the people. 
 

However, the data showed that the new media facilitates the spread of fake news because there are no proper gate-keeping 
system to checkmate their activities since it is a free for all platform. This agrees with Warner-Søderholm (2018); Klein & Wueller 
(2017) that “the new media is the ‘lifeblood of fake news’ because it permits anyone to share a viral fake story to people at a low 
cost.” 
 

The respondents’ responses showed that the content by new media when it does not pass through the gate-keeping process is 
prone to falsehood, just as doctor (2010) explains that there are evidences that new media may lack credibility and reliability when 
used as a medium to obtain news content without proper gate-keeping. 
 

From the data gathered, respondents made it clear that the traditional media are more truthful in their news dissemination 
than the new media because there are rules to regulate their reports which highlighted what Okoro and Emmanuel (2018) mentioned 
that the nature of the new media spreads unverified news compared to the traditional media. The data further revealed that traditional 
media are adopting online version in disseminating their contents just as Omodara (2013: 8) highlighted that "a media organization 
without an online presence is a huge local champion." 

 
The data gathered showed that the fact-checking process will help curb fake news once it is verified before publishing as 

postulated by Pate et al., (2019) that audience sense of fact-checking will assist in spotting and curbing fake news on new media. The 
data further presented that journalist should not be in a hurry to put out information for the public unless they are truthful and that fact-
checking tools should be employed in curtailing the spread of fake news by new media which Ogunleye (2020) pointed out that fact-
checking can be seen as a modern aspect of accountability journalism. 

 
SUMMARY, CONCLUSION AND RECOMMENDATIONS 
Summary 

This research project was conducted to analyse fake news and fact-checking by selected online media in the 2019 Presidential 
election. The researcher studied and reviewed several literatures by other researchers relating to fake news, fact-checking and the 
election process. The objectives of this research work are: 

1. To ascertain how fake news affects the credibility and outcome of the 2019 Presidential election. 
2. To determine how often journalists’ fact-check stories before publishing in the 2019 election. 
3. To know why new media facilitates the spread of fake news. 
4. To understand what tools/process is best for fact-checking. 

 
The outcome of the various findings in this study reveals that fake news is the major cause of violence especially during election 

period and the new media is helping to facilitate the spread. The four selected online media helped to analyse the concept of fake news, its 
effect on election and the major role played by fact-checking in curbing the menace. 

 
 

5.2 Conclusion 
Based on the findings from the data analysis as presented in chapter of this research work, the researcher concluded that fake news 

is aided by the new media because there are no strict rules to checkmate their activities thereby making it easy for any user to create a 
platform for the purpose of misleading the audience. 
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Moving forward, from the data gathered from the respondents, fake news relating to violence is the major reason why voters 

decide not to come out to vote because of fear and this have effect on electioneering process because low voters’ turnout might not 
favour a particular candidate. 

 
Furthermore, fact-checking is a good process to curb the spread of fake news and there is need for more fact-checking platforms 

to complement the existing ones and audience should embrace media literacy. 
 
Also, there should be gate-keeping system by the new media to prevent more spread of misinformation leading to violence 

especially during election. 
 
From the findings, this researcher can conclude that even as much as Press Freedom is essential in a democratic country like 

Nigeria, the media have a responsibility of serving the public with the truth and credibility should be placed at the forefront of 
journalism. Also, opinion leaders should refrain from misleading the public with fake news because of their selfish biases. 

 
5.3 Recommendations 

Based on the conclusion reached on the research project, the following recommendations are made: 
1. The media regulating agencies like the Nigerian Press Council (NPC), Nigeria Guild of Editors (NGE), etc should insist on 

media professionalism from media houses and professionals in order to avoid using them as instruments for the spread of 
propaganda especially by the political class. 

2. There should be synergy among all Fact-Checking platforms to ensure uniformity in their findings and enhance quick 
countering of fake information by opinion leaders. 

3. With the surge of political misinformation in the public domain, there is need for swift and aggressive fact-checking to keep 
pace. Fact-checking platforms should engage more hands, and partner with more stakeholders, to confront this clear and 
present danger of fake news. 

4. In all these findings, the protection of free speech and press freedom is crucial. No strategy or regulation for preventing fake 
news should be implemented at the expense of limiting the Freedom of Speech in Nigeria. 

5. Since it has been concluded that since online media platforms are becoming the new battleground for the spread of fake news 
and misinformation, platform owners ranging from Google, Facebook, Twitter, and YouTube should work closely with Fact-
Checking platforms in preventing and combating the spread of fake news. 
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APPENDIX I 
INTERVIEW GUIDE 

 
This is an interview guide to the “ANALYSIS OF FAKE NEWS AND FACT-CHECKING OF SELECTED ONLINE 

MEDIA DURING THE 2019 PRESIDENTIAL ELECTION IN NIGERIA.” 
 
Three online media were selected: - Dubawa, Africa Check and International Center for Investigative Reporting (ICIR). 

Name, Media Organisation and Position 
 
RQ1: How does fake news spread to the audience? 

1. How did fake news spread to the audience in the 2019 Electioneering period? 
2. Does fake news have any effect on Elections? 
3. Does fake news influence voters’ decision? 
4. What medium does fake news spread to the audience? 
5. How can journalists curb the spread of fake news? 

 
RQ2: What do journalists understand as fact-checking in curbing fake news? 

1. Does Fact-checking solve the menace of Fake News? 
2. What is the ethical practice of fact-checking to address fake news during election period? 
3. Are journalists adopting fact-checking in their reports? 

4. Are fact-checkers always correcting in their verification? 
5. What are the roles of opinion leaders in the spread of fake news? 

 
RQ3: What are the reasons why new media is facilitating the spread of fake news? 

1. What reasons are responsible for spread of fake news by new media during the 2019 Presidential election? 
2. Are there rules to regulate the spread of fake news by new media? 
3. What differentiate the new media from traditional media in news dissemination? 
4. Who gate-keeps the new media? 
5. How ethical are the new media in their contents? 

 
RQ4: What are the processes best for fact-checking fake news? 

1. What were the processes your medium used for fact-checking fake news in the 2019 Presidential Election? 
2. Did your medium spot any fake news during the 2019 Presidential Election? 
3. What tools are available to fact-checkers in addressing fake news? 
4. How did your medium fact-check fake news during the 2019 election? 
5. How can new media and traditional media verify information before publishing? 
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APPENDIX II 
Screenshots showing stories fact-checked by Dubawa about the 2019 Presidential Election 
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APPENDIX III 
Screenshots showing stories fact-checked by Africa Check about the 2019 Presidential Election 
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APPENDIX IV 
Infographics of how to spot fake news 

 
APPENDIX V 

A chart showing the context of Misinformation, Disinformation, and Mal-information 

 
 
 
 
 
 


