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ABSTRACT 

The growth story of most countries often leaves behind a key demographic: women. Despite improvements in social parameters, 
growth is not reflected in terms of economic inclusion and development of women. Most women work as unpaid caregivers, household 
managers or in other home-based positions. Thus, women’s potential remains as an untapped resource in the country. Women 
entrepreneurship over years has changed drastically and in the Indian context, there has been a record growth with more women pursuing 
their career in this direction. Unlocking entrepreneurship amongst women might be a complex effort, but one which provides an 
unprecedented opportunity to change the economic and social trajectory of a country and its women for generations to come. 

This research article puts focus on how far India has progressed as a nation in the genre of women entrepreneurship when pitted 
against global economies. The study at hand is descriptive in nature. Thus, the methodology adopted and information collected is based 
on secondary data collected from academic journals, relevant websites and pertinent paper presentations. 
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INTRODUCTION 

The entrepreneur is commonly defined as, “someone who has the ability and desire to administer, establish and succeed in an 
entrepreneurial venture along with the risk involved in it, to make profits. The entrepreneurs are often regarded as a source of new ideas 
or innovation and bring new ideas in the market by replacing old with a new invention” (Shikha Mahajan, 2013). 

 
Entrepreneurship among women has the power to create positive outcomes for individuals, societies and economies at large. 

The Government of India explains a women entrepreneurship venture as, “an enterprise owned and controlled by a woman having 
minimum financial interest of 51% of the capital and giving at least minimum 51% of generated employment to women.” J. Schumpeter 
also provides an understanding of women entrepreneurs along similar lines, “Women who innovate, initiate or adopt business actively 
are called women entrepreneurs.” Frederick Harbison outlines the meaning of women entrepreneurship to be “involving any women or 
group of women which innovates, initiates or adopts an economic activity.” 

 
Women encompass one-third of total entrepreneurs worldwide and with greater globalization and urbanization, the overall role 

and responsibility of women is increasingly seen to transform from domestic household towards financial independence. Women play 
an indispensable role in the context of building a nation. Women as entrepreneurs must be encouraged and motivated to take active part 
in diverse business activities. As per statistical data available across different recognized publications, it is observed that women occupy 
a larger share of the informal economy and the micro and small enterprise sector in India, helping in the acceleration of economic 
growth. They undertake the role of change makers both in their family and also in the society where they operate their entrepreneurial 
ventures. It inspires other members of the society to follow suit and take up such activities.  

 
Women entrepreneurs are thus, the nation’s assets because they are engaged in certain productive activity and further, they 

create job opportunities for others. This leads to reduction in poverty and minimizes the problem of rampant unemployment. 
 
Quality literature is lacking in conveying the journey of India as a country in development of women entrepreneurship. Standing 

of India in the global scenario of women entrepreneurs have been presented in only scarce number of academic researches, that too, 
with a deficiency of reader friendly presentation and supporting data evidences. The current article becomes unique in terms of probing 
the gaps identified in the available literature reviewed and trying to fill out the deficiencies in academic content by putting them forward 
as the objective of this particular research study. 

 
RESEARCH METHODOLOGY 

The study at hand is descriptive in nature. Thus, the appropriate methodology adopted and information collected is based on 
secondary data collected from academic journals, popular global ranking indexes and surveys, relevant websites and pertinent paper 
presentations. 
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PROGRESS OF INDIA IN THE GLOBAL SCENARIO OF WOMEN ENTREPRENEURSHIP 
Entrepreneurship is often regarded as one of the most important factors contributing towards the development of society. 

Unfortunately, in the initial stages of women entrepreneurship in India, “India had been ranked among the worst performing countries 
in the area of women entrepreneurship in gender-focused global entrepreneurship survey” (Global Entrepreneurship and Development 
Institute- GEDI). Of the total 17 nations selected as a part of this survey, India ranked 16th, just above Uganda. Countries like Turkey, 
Morocco and Egypt have ranked far higher than India. “Higher education in women in India came out to be of a lower status than most 
countries in the world.” Women’s participation across large scale industries, technology-based businesses and small-scale industries 
remained unsatisfactory. 

 
In the recent years, growth of Indian women in the areas of entrepreneurship has shown a record potential with an increase in 

the number of women pursuing a career in this direction. They have been making notable headways in entrepreneurial landscape slowly 
but steadily. However, it is also important to bear in mind that woman entrepreneurship in India has not yet developed to its full potential 
but is emerging towards such an aspect. There is a broader scope to be exploited in terms of representation of women entrepreneurs, 
which leaves much more to be desired. This in turn affects the ranking of India in the context of women entrepreneurship in comparison 
to other countries of the globe. This fact is perused through available data from various Governmental publications and organisational 
reports. 

 
As of March, 2019, reported by PHD Chamber of Commerce and Industry, in the global scenario, about 126 million women 

have started or are running their businesses. “There are approximately 8 million women in India who have started or are running their 
businesses.  Moreover, if around 37% of formal enterprises are owned by women around the globe, 10% of formal enterprises in India 
are being operated by women.” 

 
The development of women entrepreneurship in India has been consolidated in the form of a PEST Analysis by PHD Chamber 

of Commerce and Industry. An abridged version of the same is presented in the table below:  
POLITICAL After having received a stimulus on gender parity and women 

empowerment by the Government since 2014, there has been significant 
change in participation of women in three major areas- education, 
business, and governance. 

ECONOMICAL A special chapter on “Integration of women in development” was 
introduced in the 7th five-year plan with suggestions of marketing 
assistance, training centres, etc. 

SOCIAL Initiation of special programs to generate employment and income for 
women in rural areas was taken in 8th five-year plan. 

TECHNOLOGICAL “Ministry of Small industries launched Trade Related Entrepreneurship 
Assistance and Development (TREAD) scheme to develop women 
entrepreneurs in rural, semi-urban and urban areas by developing 
entrepreneurial qualities.” (PHD Bureau) 
 

Table: Pest Analysis of development of women entrepreneurship in India (source: PHD Chamber of Commerce and Industry) 
 

Female Entrepreneurship Index Report, 2015, compiled by Global Entrepreneurship Development Institute (GEDI), reported 
India to have ranked 70 among 77 countries, with a score of 25.3 which is considered rather low. As per the analysis of this report, India 
ranks behind even African countries. 

 
The Global Entrepreneurship Monitor, 2015/2016 Global Report outlined The World Bank Ease of Doing Business Rating for 

India to be 130 out of 189 countries. Gender parity in entrepreneurship was captured namely by two ratios- Female/Male Total 
Entrepreneurial Activity Ratio and Female/Male Opportunity Ratio. India ranked 31 and 3 out of 60 countries in these two parameters 
respectively. 

 
As per the Global Entrepreneurship Monitor Adult Population Survey conducted in the year 2018, to capture the societal 

attitudes about the ease of starting a business among adults falling in the age bracket of 18 years to 64 years, across 43 economies, in 
four geographic regions, India performed better than most other East and South Asian neighbours clogging a little more than 50%, right 
after Thailand and Indonesia. This was higher than other countries in the Europe and North American region, such as Greece 
(approximately 13%), Italy (approximately 18%), France (approximately 38%), etc. 
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Within a span of three years, India improved The World Bank Ease of Doing Business Rating for itself, ranking 77 out of 190 
countries. The gender parity aspect of entrepreneurship also showcased improvement, as in the Global Entrepreneurship Monitor, 
2018/2019 Global Report, India ranked 26 out of 48 countries and 32 out of 48 countries as per Female/Male Total Entrepreneurial 
Activity Ratio and Female/Male Opportunity Ratio respectively.  

PARAMETER 2015-2016 RANKING 2018-2019 RANKING 
The World Bank Ease of Doing 
Business Rating 

130 out of 189 countries 77 out of 190 countries 

Female/Male Total 
Entrepreneurial Activity Ratio 

31 out of 60 countries 26 out of 48 countries 

Female/Male Opportunity Ratio 3 out of 60 countries 32 out of 48 countries 
Table: Ranking of India on different parameters as per Global Entrepreneurship Monitor (Source: author generated) 

 
“The Mastercard Index of Women Entrepreneurs (MIWE) is an index which focuses on the female entrepreneurs’ ability to 

capitalise on opportunities granted through various supporting conditions within their local environments. It is a global Index that is 
based on publicly available data from various international organisations such as International Labour Organization, UNESCO and the 
Global Entrepreneurship Monitor, to name a few” (Times of India, 2019). It tracks the achievement and progress of women entrepreneurs 
across 58 societies and takes into account three important components-  

 Women’s Advancement Outcomes:  it covers any possible degree of bias against women as workforce participants as well as 
their financial strength and entrepreneurial inclination. 

 Knowledge Assets & Financial Access:  it takes into account the degree of access of women entrepreneurs to “basic financial 
services, advanced knowledge assets to women and better opportunity of support made available for the small and medium 
enterprises run by women.” 

 Supporting Entrepreneurial Factors: it refers to all the subsidiary factors that foster development of women entrepreneurship and 
increases the women entrepreneurial activity rate of the country. 

 
The MIWE Rankings for 2019 are reflective of the fact that women fare better as business owners and there exists “a labour 

force participation being higher in open and vibrant markets such as New Zealand which ranked 2nd, Singapore which ranked 8th and 
Australia which ranked 13th. In all these countries, it has been noted that the support for SMEs and ease of doing business are high”. 
This gives rise to the fact that there exists an undeniable need for nurturing similar conditions in other countries as well. 
 

India secured a rank of 52nd (unchanged from the previous two years) amongst 58 countries under study. India scored 28 with 
respect to women’s advancement outcomes, 65 in terms of knowledge assets & financial access and saw a decline in women 
entrepreneurial activity rate and secured a score of 58.7. 

 
The performance dimensions of India over a four-year time span with respect to women entrepreneurship is presented in a tabular 

format by combining data as available from MIWE Rankings (year: 2017 to 2020): 
YEAR CONSOLIDATED 

RANKING 
RANKING AS PER 
WOMEN’S 
ADVANCEMENT 
OUTCOMES 

RANKING AS PER 
KNOWLEDGE ASSETS 
& FINANCIAL ACCESS 

RANKING AS PER 
SUPPORTING 
ENTREPRENEURIAL 
FACTORS 

2017 52nd out of 57 countries 
(score: 42.5 out of 80) 

52nd out of 57 countries 
(score: 29.1 out of 80) 

54th out of 57 countries 
(score: 54.9 out of 100) 

45th out of 57 countries 
(score: 54.6 out of 100) 

2018 52nd out of 57 countries 
(score: 42.7 out of 80) 

52nd out of 57 countries 
(score: 29.5 out of 80) 

55th out of 57 countries 
(score: 54.7 out of 100) 

47th out of 57 countries 
(score: 54.6 out of 100) 

2019 52nd out of 57 countries 
(score: 45 out of 80) 

54th out of 57 countries 
(score: 28 out of 80) 

48 out of 57 countries 
(score: 65 out of 100) 

30 out of 57 countries 
(score: 58.7 out of 100) 

2020 49th out of 58 countries 
(score 51 out of 80) 

54th out of 58 countries 
(score: 29.3 out of 80) 

34 out of 58 countries 
(score: 75.2 out of 100) 

12 out of 58 countries 
(score: 72.4 out of 100) 

Table: Performance dimensions of India as per MIWE Rankings (source: author generated) 
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Thus, collating the data presented earlier, the two major aspects where performance of India in the global context of women 
entrepreneurship can be reflected are in terms of gender parity and policy formulation. 

 
Gender parity: India and the globe 

In spite of India being “world’s fastest growing start-up ecosystem, the women participation is as low as 14%. India has ranked 
52 out of 57 countries judged on the basis gender parity. Korea reported the ratio of women engaging in early-stage entrepreneurial 
activity compared to men to have more than doubled, followed by Italy and Sweden & Costa Rica” (Mastercard Ranking 2019). A 
positive increase was also noted Poland, Colombia & South Africa, Mexico and Egypt. Unfortunately, the widening of a gap between 
male and female entrepreneurs was observed in countries like Japan, Singapore, Canada and Thailand.  

 
The “women in Singapore, although being ranked 5th overall in the index and leading in parameters like knowledge assets & 

financial access and supporting entrepreneurial conditions, continue to be bogged down by a major challenge of achieving work-life 
balance.” Considerably, less wealthy and markets in the factor driven stage of growth have reported some of the highest rates of female 
entrepreneurship. It was also observed through further studies that women entering entrepreneurship in such markets such as Ghana, 
Uganda, Bangladesh and Vietnam were motivated by an additional source of income. 

 
Policy gap: India and the Globe 

A suggestive framework of policies globally might be understood to be including regulative, normative, cultural and cognitive 
pillars. “A regulative pillar comprises of policies relating to law, governance and monitoring schemes in a country. Normative policies 
govern value sets, expectations and standards to be expected by communities at large in a nation. Cultural and cognitive pillars refer to 
the representative value of critical points in a nation” (PHD Chamber of Commerce and Industry).  

 
A summarised cross-country comparison among Australia, US, Singapore and India is presented in the table below across three 

parameters: 
COUNTRY THEME POLICY ORIENTATION KEY CONTRIBUTION 

Australia Fostering female entrepreneurship Financial literacy to capital, 
innovation and 
commercialisation of 
technology 

Proper framework for women 
entrepreneurship growth and 
education 

United States Women focused policy without 
specific restriction to a particular 
stage of development 

Growth and 
commercialisation of 
technology 

Strategy to foster women 
entrepreneurs in a systematic and 
focussed way 

Singapore Female entrepreneurship creating 
more female entrepreneurs and 
helping them grow 

Policy targeted to women, 
Education and technology 
advancement 

Timely and co-ordinated support 
of Government and major non-
governmental organisations 

India SME development; includes a 
section on entrepreneurship -
gender and disadvantaged groups 

Contextual barriers, evidence 
by welfare, equality and 
employment 

Helping women entrepreneurs 
grow by providing business 
development, counselling& 
mentoring programs 

Table: summarised cross-country comparison of policy orientation among Australia, US, Singapore and India (source: PHD 
Chamber of Commerce and Industry) 
 
SUGGESTIONS TO IMPROVE WOMEN ENTREPRENEURSHIP IN INDIA  

To aid the development of women entrepreneurs’ vis a vis global economy and to ensure their greater participation in 
entrepreneurial activities, efforts in the required direction should be invested diligently. Certain suggestive measures that might be useful 
in empowering woman entrepreneurs to seize various opportunities and face inevitable challenges in business are proposed below: 

 Need of creating mentoring programs, both within the educational system as well as the practical workplace is the need of the 
hour. Such mentoring has become a necessity for women entrepreneurs who want to achieve higher leadership positions in their 
professional life. Some models of such mentoring to take reference from are Accenture Women Mentoring Program. It has been 
developed with a thought process of a unique concept where aspiring women entrepreneurs are placed under the guidance of 
Accenture leadership mentors. Development of women entrepreneurs is ensured through live virtual workshops and networking 
guidance. Also, Goldman Sachs 10,000 Women, “a global initiative aimed at boosting economic growth by providing women 
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entrepreneurs management education, mentoring and access to capital, etc.” works on the same principle of women 
entrepreneurship development. 

 Tie-ups between various government and non-government agencies and educational institutes to provide assistance towards the 
goal of entrepreneurship development mainly in lieu of planning business projects. 

 Greater increase in the number of organisations and institutes proving a scope to women entrepreneurs in building up professional 
competencies in managerial, marketing, and financial aspects of business. This would enable them to have better knowledge 
regarding their entrepreneurial venture’s production process, profit planning dimensions, maintenance of books of accounts and 
other relevant areas. Consistent knowledge regarding the up gradation of latest technological developments is an essential need 
for women entrepreneurs in today’s dynamic scenario.  

 Greater need of formal policies centred on promoting the growth of women entrepreneurship and related networks within the 
business field. The scope for such policies might seem huge but the focus can be narrowed down to priority areas such as 
enhancement of microcredit facilities, crowdfunding opportunities, and the establishment of more venture capital funds 
specifically for women entrepreneurs. Such initiatives and vision would surely empower women in honing their entrepreneurial 
tendencies. 

 Awareness programmes should be conducted on a mass scale with the ultimate objective of creating a sense of urgency and 
awareness among existing and potential women entrepreneurs about the various government initiatives rolled out for improving 
women entrepreneurship. This would reduce the gap between women entrepreneurs being aware of such initiatives and women 
entrepreneurs who actually avail the same. 

 “All India Forums” should also be established to ease the process of discussion and timely problem solving of the grievances 
faced by women entrepreneurs in their entrepreneurship journey. Just decisions against the complaints filed and taking strict 
action against the policies or strategies that obstruct the economic development of women entrepreneurs should be rightly 
expected from such platforms. 
 

 CONCLUSION 
“There are approximately 8 million women in India who have started or are running their businesses. Moreover, if around 37% 

of formal enterprises are owned by women around the globe, 10% of formal enterprises in India are being operated by women.” (PHD 
Chamber of Commerce and Industry). According to the Sixth Economic Census, out of the total number of 58.5 million establishments 
in India in the year 2016, women owned establishments constituted 8.0 million, i.e. around 13.76 per cent of the total number of 
establishments in India. Within a span of three years, India improved The World Bank Ease of Doing Business Rating for itself, ranking 
77 out of 190 countries. The gender parity aspect of entrepreneurship also showcased improvement, as in the Global Entrepreneurship 
Monitor, 2018/2019 Global Report, India ranked 26 out of 48 countries and 32 out of 48 countries as per Female/Male Total 
Entrepreneurial Activity Ratio and Female/Male Opportunity Ratio respectively. The MIWE Rankings for 2019 are reflective of the fact 
that Indian women fare better as business owners and there exists a higher participation of the labour force in vibrant and open markets. 
However, to conclude on a candid note, in spite of an increase in women entrepreneurs, globally as well as in India, they continue to 
face hindrances that deter them from reaching the pinnacle of success in their entrepreneurial venture such as a long prevailing patriarchal 
mind-set, lack of opportunities to develop entrepreneurial competencies, lack of adequate working capital, etc. With further involvement 
of the Government and other concerned authorities and the implementation of suggestive actions; some of them already mentioned in 
the research article, these barriers can be expected to be eased in the years to come and the day will not be far when India will be regarded 
as a superpower in fostering sustainable women entrepreneurship. 
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