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I. Introduction 

The travel industry is a movement for pleasure or business; likewise, the business hypothesis and practice of attracting, pleasing 
and attracting tourists and the question of business visits.[1] The World Tourism Organization defines tourism more generally, in terms 
which go "beyond the common perception of tourism as being limited to holiday activity only", as people "travelling to and staying in 
places outside their usual environment for not more than one consecutive year for leisure and not less than 24 hours, business and other 
purposes".[2] Tourism can be national or international, and international tourism has both input and output implications for a country's 
balance of payments. “Tourism” – the term is now more familiar with huge mass of the people in the world by passing time. Fortunately, 
compared to primitive stage, present generation of people have more time to spend for leisure and recreation accompanying with 
abundant flow of monetary gain. With stressful life in the society and work burden make people travel to different destinations for 
relaxation from their scheduled lives and to revitalize themselves. Tourism provides such an opportunity to people to make them more 
alive and get relished from their journeys. 

 
The travel and tourism industry in the truest sense of the word is a truly global economic activity, taking place in destinations 

within and beyond borders, from leading and developed capitals and from smaller towns and villages in rural areas and coastal, to some 
of the most remote points of the coast planet. 

 
II. Review of literature 
Benjamin F. Lyngdoh (2018) [3] observed that tourism is influencing the economic, social and cultural aspects of tourist destinations. 
However, there is scope for better impact through an enabling tourism environment. This can be attained through a holistic sustainable 
framework of tourism development invested over a period of time. 

Sanjukta Ganguly (2018) [4] The main aim of this study is to understand the consumer preference of the travel companion while planning 
a trip which has a profound impact on his/her decision making while purchasing a travel related product and/or service. The analysis 
shows family occupies the topmost rank amongst all the available options for an Indian traveller when it comes to choosing travel 
companion while planning a trip. Therefore, at different stages of decision making, tastes, preferences, safety and security requirements 
of the family members also play crucial roles. The preference to travel with friends occupies the second rung on the preference ladder 
for the traveller. Another important observation is the increasing preference of the travellers to travel alone which has given rise to a 
number of solo travellers. This study also confirms the growing importance of such solo travellers in the tourism industry who need to 
be catered based on their tastes, preferences, needs and requirements. 

Rani panchsheela Shivajirao Bansode, Madhuri Sawant (2018) [5] This study was conducted to examine the impact of crises and 
resultant risk perception of tourist on their travel intentions at the world heritage site of Ajanta in Maharashtra by using quantitative 
method. A taxonomy of underlying factors of risk perception such as travel risk, destination risk and safety concerns along with the risk 
types such as financial, health, physical, crime, terrorism, social, psychological and natural disasters risks are studied in detail. Factor 
analysis was used to measure internal risk perception. The effect of information sources such as mass media, advertising etc. in respect 
to external risk perception are studied in detail. This study would be helpful to decrease risk perception of tourist by developing different 
strategies which could be adopted by the various stakeholders of tourism industry, in and around Ajanta caves for sustainable tourism 
development. 
 

III. Data Analysis and Interpretation 
1. Age 

Age of the tourist certainly influences the satisfaction and decision making. Tourists are categorized into five age groups such 
as below 20 years, 20-29years, 30-39 years, 40-49 years, and 50 years and above. Usually, the people getting very old have no inclination 
for travels at all, but young people wish to travel from place to place in order to enjoy nature’s beauty all over the world. Hence, age is 
one of the factors that decides the spirit of people. Age gives different analytical thinking process for the person according to their 
preferences and response will be decided. So, the researcher has taken up this factor for the analysis and the result is presented in Table 
3.1. 
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Table 3.1. Age of the respondents 

Age group 
No. of 
respondents 

Percentage 

 
 
Guntur 
district 
 
 
 

Below 20 Years 91 20.0 
20-29 Years 97 21.3 
30-39 Years 82 18.0 
40-49 Years 100 21.9 
50 Years & Above 86 18.8 

Total 456 100 

Krishna 
district 

Below 20 Years 97 21.3 
20-29 Years 86 18.9 
30-39 Years 90 19.7 
40-49 Years 104 22.8 
50 Years & Above 79 17.3 
Total 456 100 

Source: primary data 
 
Table 3.1 depicts the age of the respondents. It reveals that the age of respondents was bifurcated in five categories and which was 
collected from Guntur and Krishna districts with a sample size 456 from each district. The highest percentage of age group 40 – 49 
Years is occupied by 22.8% in Krishna and 21.9% in Guntur districts. 50 Years and above is found with lesser percentage (17.3%), in 
Krishna and in case of Guntur it was 30-39 Years with 18%. Based on the above table it is clear that the age group of 40-49 years in the 
largest one which prefers to visit tourist places in both Guntur and Krishna districts. 
 
2.Gender 

Gender is one of the important socio-economic variables in social science research. It plays a pivotal role in making significant 
difference in awareness, perception and satisfaction levels of the customers in various aspects of tourism. Table 3.2 gives the gender-
wise classification of selected respondents and their percentage to total. 

 
Table 3.2. Distribution of the respondents by gender 

Gender 
No. of 
respondents 

Percentage 

Guntur 
District 

Male 240 52.6 
Female 216 47.4 
Total 456 100 

Krishna 
district 

Male 254 55.7 
Female 202 44.3 
Total 456 100 

Source: primary data 
 

Frequencies of male are higher than compared to female frequencies in both the districts. In Guntur district percent of the 
respondents are male tourists 52.6% female tourists are 47.4% and in Krishna district male percentage is 55.7 and female percentage is 
44.3%. This indicates that more than half of the tourists are male tourists.  

 
3. Religious status  

Table 3.3. Religious status of the respondents 

Religion 
No. of 
respondents 

Percentage 

Guntur 
district 

Hindu 221 48.5 
Muslim 131 28.7 
Christian 75 16.4 
Others 29 6.4 
Total 456 100 
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Krishna 
district 

Hindu 226 49.6 
Muslim 128 28.0 
Christian 82 18.0 
Others 20 4.4 
Total 456 100 

Source: primary data 
Table 3.3 reveals the data relating to the religion of the respondents. It shows that the Hindu tourists’ frequency is 221 and followed by 
Muslim with a frequency of 131, Christians are bagged with 75 and remaining 29 is others in Guntur district.  Similar trend is reflected 
in Krishna district also where the highest frequency is occupied by Hindus with 226, and followed by Muslim community with a 
frequency of 128, Christians occupied with 82 and remaining 20 others those who visited in Krishna district. Most of the respondents 
who visited in both Guntur and Krishna districts are belonging to Hindu religion and followed by other religions i.e Muslim, Christian 
and Others. 
 
4. Occupation 

Occupations of the respondents are classified into five categories viz., government employees, private employees, own 
business, retired and students. Table 3.4 gives the number of respondents under each category and their percentage to total. 

 
Table 3.4. Respondents’ occupational background 

Occupation 
No. of 
respondents 

Percentage 

Guntur 
district 

Government Employees 94 20.6 

Private Sector Employees 100 21.9 
Own Business 87 19.1 
The Retired 60 13.2 
Student 115 25.2 
Total 456 100 

Krishna 
district 

Government Employees 101 22.1 

Private Sector Employees 98 21.5 
Own Business 91 20.0 
The Retired 67 14.7 
Student 99 21.7 
Total 456 100 

Source: primary data 
 
The data reveals that from the upper part of the 25.2% are students, 21.9% are private sector employees, 20.6% are government 
employees, 19.1% are own business and 13.2% are retired in Guntur district. In Krishna district highest percentage of the respondents 
are government employees with 22.1%, followed by students with 21.7%, private sector employees are bagged with 21.5%, own business 
people are 20% and the least percentage of the respondents are retired people with a 14.7%. 
 
5. Family structure 

Family structure of the respondents is categorized into two viz., single and joint family. 
 

Table 3.5. Respondents’ family structure 

Family structure 
No. of 
respondents 

Percentage 

Guntur 
district 

Single 318 69.7 
Joint 138 30.3 
Total 456 100 

Krishna 
district 

Single 326 71.5 
Joint 130 28.5 
Total 456 100 

Source: primary data 
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Table 4.8 contains the data relating to the family structure of respondents. It is observed that the most of the families those who visited 
Guntur district tourists’ spots are from nuclear family structure with 69.7% and in case of Krishna district it is 71.5%. Tourists from 
Joint family structure are with 30.3% in Guntur district and in case of Krishna district it is 28.5%. It is clear evidence that those who 
visited tourist spots in both Guntur and Krishna districts are from nuclear families. 
 
6. Average house hold income per month 

Income is one of the important factors which influence various decisions in the family. Similarly, the tourism habits of the 
people will also be influenced by their income. Keeping this in view the researcher made an attempt to know the source of income of 
the respondents. The monthly Income of the respondents are classified into four categories viz., below Rs.10,000 p.m., Rs.10,001 
Rs.20000, Rs.20,001 to Rs.30,000 p.m., above Rs.30001 p.m. the data relating to this is presented in table 3.6. 

 Table 3.6. Average house hold income per month 

Income per month N Mean 
Std. 
Deviation 

Guntur 
district 

Salary 456 3.19 0.888 
Income from other sources 456 1.71 0.526 
Husband's/ wife's income 456 2.2 1.091 
Other Family Members' Income 456 1.79 1.204 

Krishna 
district 

Salary 456 3.17 0.899 
 Income from other   sources 456 1.71 0.528 
Husband's/ wife's income 456 2.15 1.08 
Other Family Members' Income 456 1.8 1.21 

Source: primary data 
 
The table reveals that the highest mean 3.19 with salary option, followed by spouse income with a mean value of 2.2, other family 
member’s income with a mean value of 1.79 and the least mean value 1.71 i.e., for income from other sources in Guntur district tourists. 
But in case of Krishna tourists highest mean is 3.17 with salary option, followed by spouse income with a mean value of 2.15, other 
family members’ income with a mean value 1.81 and the least mean value 1.71 i.e., for other family members income in case of Krishna 
district tourists. Based on the above analysis it can be concluded that majority of the tourists’ source of income is salary in both the 
cases. 
 
7. Opinion on family financial position 

Table 3.7. Respondents’ opinion on family financial position 

Financial position 
No. of 
respondents 

Percentage 

 
 
 
Guntur district 
 

Surplus 153 33.6 
Stable 121 26.5 
Not Stable 92 20.2 
Deficit 90 19.7 
Total 456 100 

Krishna district 

Surplus 147 32.2 
Stable 118 25.9 
Not Stable 99 21.7 
Deficit 92 20.2 
Total 456 100 

Source: primary data 
 
Table 3.7 contains the data relating to the family financial position of the respondents one third of (33.6%) of the respondents from 
Guntur district expressed that they have surplus finances while 26.5% expressed that their financial position is stable 20.2%. expressed 
that their financial position is not stable and 19.7% told that they are on deficit financial position. Almost similar trend is reflected in 
Krishna district also. It can be understood from the above that that financial position of around 40% (both not stable and deficit 
categories) tourists is not comfortable. However, these people are spending on tourism.  
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8. Average household expenditure 
Table 3.8. Average household expenditure of the respondents 

Household expenditure N Mean 
Std. 
Deviation 

Guntur district 

Food 456 1.98 1.245 
Clothing 456 1.83 0.934 
House Rent 456 1.89 1.013 
Medical & Health 456 2.53 1.129 
Children Education 456 3.20 1.131 
Entertainment 456 1.9 0.984 
Religious & Social Functions 456 2 1.038 
Others & If any other 456 2.11 1.268 

Krishna district 

Food 456 2.16 1.423 
Clothing 456 1.83 0.934 
House Rent 456 1.9 1.015 
Medical & Health 456 2.07 1.125 
Children Education 456 2.18 1.129 
Entertainment 456 1.91 0.992 
Religious & Social Functions 456 2.02 1.041 
Others & If any other 456 2.13 1.267 

Source: Primary data 
 

From the above table, the data reveals tourists’ household expenditure on various important items.  Guntur district tourist’s 
household expenditure for children education got highest mean value of 3.20, followed by medical and health with mean value of 2.53, 
others with mean value 2.11, religious and social functions with mean value of 2, for food with mean value 1.98, for house rent with 
mean value 1.89, and for clothing with mean value 1.83. In case of Krishna district tourists’ household expenditure for children education 
is with highest mean value of 2.18, followed by expenditure on food with mean value 2.16, for others & if any other with mean value 
2.13, for medical & health expenditure with 2.07, for entertainment with mean value 1.91, for house rent with mean value 1.9 and for 
clothing with mean value 1.83. From the above data it is clear that most of the tourists from Guntur and Krishna districts are incurring 
more expenditure on children’s education, medical bills, food, clothing and attending other social functions. (Table 3.8) 
 
V. finding and suggestions 

1. 22.8% of the respondents belong to the age group of 40 – 49Years and 21.3% belong to below 20 Years age group. This indicates 
most of the tourists are either from the above middle age or young generation in both Guntur and Krishna districts. 

2. Guntur district male percentage in tourists is 52.6% and that of female is 47.4% and in Krishna district male percentage is 55.7% 
and female percentage is 44.3. This indicates that there is no much difference between male and female tourists in both the 
districts. 

3. Most of the tourists who visited both Guntur and Krishna districts are belong to Hindu religion followed by other religions i.e. 
Muslim, Christian and Others. 

4. Most of the families those who visited the tourist spots in Guntur and Krishna districts are from nuclear family structure with 
69.7% (Guntur district) and in case of Krishna district it is 71.5%. Tourists from Joint family structure are 30.3% in Guntur 
district and incase of Krishna district it is 28.5%. It indicates that a vast majority of the respondents who visited tourist spots in 
both Guntur and Krishna districts are from nuclear families. 

5. Tourists’ family income is inadequate to meet the expenditure of tourism. Everyone is looking for other options. It indicates most 
of the tourists are depending on other sources of income to fulfill their tourism needs. Majority of the tourists’ source of income 
is salary in both the districts. 

6. 26.5% (Guntur district), 25.9% (Krishna district) of the tourist stated that their financial position is stable,38% of the tourists 
expressed that their family financial position is not stable and it is in deficit condition in both the districts. 

7. Tourism attracts every age group, caste, creed and religion. Majority of the tourists are visiting the tourist places along either 
with their family or with their friends. So the tourism service providers in Guntur and Krishna districts need to improve tourism 
services in all aspects like amusement parks, play stations for children, site seeing places, temples, beaches etc., in such a way to 
attract people from all these groups.  
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8. Now a days youngsters and middle age group people prefer extensive travelling and while travelling they are enjoying the beauty 
of nature located at various places.  So government has to take initiation to make the routes towards tourist destinations more 
attractive by way of developing greenery, establishment of canteens, restrooms, security check posts etc. Adequate direction and 
sign boards, drinking water, food, information kiosks and parking facilities are to be provided on the routes.  
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