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RURAL COMMUNITIES AS SUBSTANTIAL STAKEHOLDERS OF RURAL TOURISM IN MANIPUR (INDIA) 
 

Thokchom Ursa 
Department of Anthropology, Manipur University 

Imphal, Manipur, India 
 
INTRODUCTION 

Rural tourism can be defined as the country side experience which encompasses a wide range of attractions and activities that 
take place in agricultural or non-urban areas. According to Reichal, et al, 2000 rural tourism in its purest form are located in rural areas 
which are functionally rural, traditional societies with traditional practices, usually small scale, growing slowly and remaining connected 
to the roots and most importantly controlled locally. The rural people offer forms of tourism which showcase rural life, promotes culture 
and heritage of rural locations and at the same time benefits the host community economically and socially.  

 
It can be said to be an alternative form of tourism which creates cardinal rapport between tourists and local communities of a 

particular place especially in rural areas. Here, the tourist prefers or take special interest to use or share the services of the local people 
in first hand contact. But again, Rural tourism cannot be said to be just farm based tourism and it includes special interest nature holidays, 
eco-tourism, rock climbing, adventures sports, hunting, educational travel, arts and crafts, heritage and historic sights and even ethnic 
tourism. 

 
The importance of rural tourism has increased manyfold as it is in demand by tourist who wants to travel in unexplored areas. 

In the last two decades, it has created a niche impact on tourists as some kind of special interest (Singh et al, 2016). It has also become 
a revolutionizing business and prompting economic development across the globe (Irshad, 2010). Rural tourism has many benefits of 
bringing employment in rural areas, expansion in economy, repopulation, social improvement and revitalization of local crafts. 
According to Dragulanescu and Drut, 2012 the aim of tourism development in rural areas is to solve key business objective outside 
motivation and satisfaction of tourism and economic issues related to the depopulation of areas caused by migration of rural population 
to urban centers.  

      
Rural Tourism in Manipur 

Manipur, popularly referred to as the 'Switzerland of India', is nestled in the slopes of the south flowing Sub-Himalayan ranges 
in the north east of India. Manipur, literally meaning 'the jeweled land' boasts of picturesque landscapes with misty hills, shimmering 
lakes, verdant valleys, gurgling rivers, luxuriant forests and rare species of flora and faunas. Manipur is also renowned for its rich culture 
and tradition, which is depicted in its art forms, handloom clothes and exquisite handicrafts. Manipur covers a total land area of 22327sq 
km and the rural areas covers a land area of 22147sq km (Census, 2011) which is around 70.79 percent of the total land area of Manipur.  
 

The most common and main form of tourism in Manipur is cultural and an alternative form of tourism called eco-tourism where 
the natural and true beauty of Manipur can be seen in various areas, mostly situated far from the hassles of Urban life and are mostly 
rural in destination. This kind of destination can be a heaven for tourists who take interest into nature flora and fauna and landscape 
exquisiteness. Many Governmental projects for tourism development in various regions and districts of Manipur mostly in rural areas 
had been undertaken which had seen some moderate success while some had not been able to reach the minimum success mark (Ministry 
of Tourism,2009). Therefore, there is a query arising on the prospect of development in rural tourism sector of Manipur. The main 
question is if there is any main stakeholder, whether it is big private business owners, non-governmental organisations or groups or 
communities which can take up major role for rural tourism development in Manipur. 
 
Objective and scope of the Study 
` To find if the local rural communities take important role in tourism development in their respective areas and to bring out the 
reason for community participation in rural tourism 
 
Methodologies Applied 

The study mostly involves primary data collected from the local residents of 6 important tourist sites in rural areas of Manipur 
namely Leimaram, Sendra, Moirang, Loukoipat, Thanga and Khongjom. Based on random sampling of 104 local residents from the six 
selected tourist sites were selected. The quantitative portion of the research work was based on an administered scheduled in which the 
attitude and perception of the local residents regarding tourism in their respective rural areas were understood using various variables. 
A 5-point Likert scale was used based on the following scale: 1=strongly disagree; 2= disagree; 3= undecided; 4= agree; 5=strongly 
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agree. For the qualitative approach of the study, active observation, social interaction, informal discussions with community members 
and with important representatives of the communities were taken.  

 
Results 

Table 1 shows the demographic profile of the respondents and it can be known that the respondents mostly fall in the category 
of age group 21-30 years with 37.5% which is followed by the age group of 31-40 years with 34.6%. The age group greater than 18 
years   have a percentage of 11.6 which is followed by the age group of 41-50 years with a percentage of 10.6. The age group of 51-60 
years consists of the least and smallest number of respondents with 5.7%. The male respondents consisted of 78.85% while the female 
has a percentage of 21.15. Regarding the educational background, majority of the respondents completed their matriculation with a 
percentage of 40.4 which is followed by the undergraduates with 31.7%. Those respondents who completed their graduations falls in 
19.2% and a small percentage of 8.7 falls in the category of those who have post-graduation. 

 
From the Table it can also be known that half of the respondents i.e., 50% in the study have jobs which are connected with 

tourism while other respondents of 30.8% have jobs partly connected to tourism. The remaining respondents of 19.2% have no 
connections with tourism related jobs or activities. Among the respondents 65.4% have frequent contacts with tourists while 29.8% have 
rarely contact with tourists. A remaining small percentage of 4.8 have never been in contact with tourists.  
 

Table 1: Socio-Demographic Profile of the Respondents 
Variables Sample Size Percentile 
Age <18 12 11.6 

21-30                                        39 37.5 

31-40 36 34.6 

41-50 11 10.6 

51-60 6 5.7 
Gender Male 82 78.85 

Female 22 21.15 

     Education Matriculate 42 40.4 

Undergraduate 33 31.7 

Graduate 20 19.2 

Post Graduate 9 8.7 

Job connected to 
tourism 

Yes 52 50 

No  20 19.2 

Partly 32 30.8 

Contact with 
tourist 

Frequently  68 65.4 

Rarely 31 29.8 

  Never 5 4.8 
                       

Table 2 shows the frequency percentage distribution of various variables related to rural tourism using Likert’s scale consisting 
of strongly agree, agree, undecided, disagree and strongly disagree. The first variables which is about satisfaction level with Government 
tourism plans and infrastructure in Manipur shows 58% of the respondents strongly disagree which in other words can be said to be 
strongly dissatisfied. Another 27% also disagree with the present Government plans and infrastructures in the state of Manipur and 17% 
remained undecided. There were no respondents who agree or strongly agree that they are satisfied with the present Governmental plans 
and programmes. 

 
Regarding the second variable which enquire about the importance of community engagement in tourism, both strongly agree 

and agree of the Likert’s scale constitute the maximum frequencies with 32% and 55% respectively. Those respondents who remained 
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undecided was found at 11% and there were no respondents who disagree with the importance of community involvement. Surprisingly 
a small number of respondents at 5% maintained that community involvement is not necessary at strongly disagree. 

 
         The third variable which investigate about the economic benefit and job opportunities acquired from tourism shows high 

frequencies at the strongly agree and agree scale with 47% and 32% respectively. 11% of the respondents remained undecided while 
another 11% disagree that tourism in the local areas brings economic benefit and job opportunities. There were no respondents found in 
the strongly disagree scale. In the fourth variable which consider whether tourism brings pride for the local residents, the highest 
frequencies were found among the respondents who falls in the scale of strongly agree and agree with 26% and 37% respectively. Those 
respondents who remained undecided and disagree were found at 11% each and those who strongly disagree constitute 16% of the 
respondents. 

 
In the fifth variable which probe whether tourism lift social status and quality of living, high   number of respondents with 68% 

were found at the agree scale. It was followed by the respondents who falls in the strongly agree scale at 21%. Those who strongly 
disagree were found to be 11%. No local residents were found who remained undecided or disagree. Regarding the sixth variable, a 
mixed response was obtained where it was questioned if meeting tourist is counted as a valuable experience. It is found that 37% and 
15% falls in the scale of agree and strongly agree while those who disagree and strongly disagree stand at 6% and 21% respectively. 
Respondents who were undecided remained at 21%. 

 
            Regarding the seventh variable which enquire about the locals or respondents concerns about damages to the environment due to 

tourism activities, there were no respondent who strongly agree or agree that tourism does harm to the environment as of the present 
period. On the contrary, high frequencies were found among the respondents who disagree and strongly disagree that tourism activities 
cause damage to the environment with 47% and 37% respectively. Those group of respondents who remained undecided were found at 
16%. 
 

Table 2: Frequency percentage of various variables related to rural tourism using Likart’s 5-point Scale 
 Strongly 

Agree 
Agree Undecided Disagree Strongly 

Disagree 
freq % freq % freq % Freq % freq % 

Satisfaction with Govt 
Tourism plans and 
infrastructure 

0 0 0 0 17 16 27 26 60 58 

Is Community engagement 
in tourism important 

33 32 55 53 11 11 0 0 5 5 

Does Tourism bring 
economic benefit and job 
opportunities 

49 47 33 32 11 11 11 11 0 0 

  Does Tourism bring pride 
of being residents of 
certain area/region 

27 26 38 37 11 11 11 11 17 16 

Does Tourism lift    social 
status and quality of living 

22 21 71 68 0 0 0 0 11 11 

Does meeting tourist count 
as a valuable experience 

16 15 38 37 22 21 6 6 22 21 

   Does Tourism cause 
damage to landscape and 
eco-system  

0 0 0 0 17 16 49 47 38 37 

 
Discussion 

In a statement, the World Tourism Organization (UNWTO,2004) asserts “Tourism can be harnessed as a significant force for 
the alleviation of poverty as well as for the protection of the environment and traditional cultures. In short, tourism is attaching economic 
value to natural and cultural heritage and creating employment. In Manipur it is only of recent that tourism has been recognized as a 
potential growth driver. The region’s picturesque location, rich cultural heritage as well as inexpensive manpower availability make it 
suitable for development as a suitable tourist hub.  
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In the present reconnaissance of the rural tourism scenario the local rural members make a community and are participating 
directly or indirectly for tourism development in their areas. The reasons for the active participation are many, yet the one big factor as 
we found from the study is dissatisfaction in the present tourism plans and infrastructures being laid down by the Government. Such 
participation can be taken as a positive aspect, the local participants are developing both economically and socially without much harm 
to the environment and moreover the success factor of a tourist destination is nothing but the knowledge of the industry and a positive 
attitude towards tourism among the local people. In brief a total framework   of the whole scenario of rural community becoming a 
major stakeholder can be diagrammatically presented as below: 
 
                                                                                                              Economic benefits 

 
 
 
 

Study conducted by Tosun (2000) had explained that in order to anticipate detrimental impact of tourism development in rural 
areas, the involvement of local community is essential. The role of community participation in planning and development is defined as 
a partnership built on collaboration among various stakeholders through which the opinion of local people is considered and appreciated 
deliberately (Reid, 2003). In the context of rural tourism, community participation is seen as an active involvement of local communities 
to solve problems and to control over rural tourism development initiatives, decisions and resources which affect their quality of lives 
or the lives of others (Chifamba, 2013). Therefore, community participation is also crucial determinant in tourism planning and 
development. Notwithstanding, most tourism-related jobs do not require a particularly high level of skill or specialised knowledge as 
such, rural residents can easily transition into tourism-related economic activities with minimal investment in education and upskilling. 
For example, rural residents can often easily establish themselves as accommodation providers, operate restaurants, and provide 
recreational/entertainment activities.  

 
Community based Tourism can be considered a tourist typology regarding the kind of management carried out on a tourist 

destination. The community participation approach has been largely considered as “an integral part of sustainable tourism development” 
(Okazaki, 2008, Amir, 2015) because it contributes to cultural and environmental conservation (Jalani, 2012)  and for considering 
tourism as an economic complement to traditional activities (Giampiccoli and Mtapuri, 2017). Moreover, public involvement works as 
a driving force to protect the community’s natural environment and culture from abuses. (Okazaki, 2008; Amir, 2015). In fact, Juma 
and Vidr (2019) highlighted the intrinsic heterogeneity of local communities to guarantee inclusivity in the Community based tourism 
projects. By dividing the community in socio-cultural groups according to their gender, age, birthplace, level of education or 
participation in tourist activities or associations, the Community based tourism projects and activities can better assign distinct roles to 
the participants whose concerns and priorities enrich tourism management processes. Community participation has also served the 
people to maintain their identity, as Mansperger, 1995 suggested that tourism can help native people maintain their identity and can lead 
to a renaissance of native cultures or recreation of ethnicity. Local community participation provides residents with a range of 
opportunities to participate effectively in tourism development activities, to mobilise their capacities as social actors rather than as 
passive subjects, to make decisions, and to control the activities that affect their lives. 

 
Therefore, in relation to the objectives of the study, it has been found that due to the above found reasons, the rural communities 

in different areas of Manipur take active participation rural tourism activities. Some of the main activities include 
 Building recreational parks and other tourist spots  
 Acting as guide to tourists who are mainly into eco-tourism, rock climbing, nature -based tourism 
 Providing home stay in the rural areas so that tourists can experience the lifestyle of the area 
 Showcasing the rural culture and heritage 

Raised 
Quality of 

living 

Full 
Community 

participation 

 Pride for 
the 

Rural 
public 
gets 
involve

Dissatisfaction 
with Govt 

programs and 
infrastructure  
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 Building public facilities 
 Keep the tourists’ spots and other recreational areas including Roads Clean and Green 
  Even provide first aid and medical help to any untoward happenings. 
 Acting as guides, artisans, performers while some others are involved behind the scenes like working as support staffs for 

cleaning, parking, maintaining parks and even security and help for the tourists to some extent. 
 They have formed a community to look after this area to form a destination called RURAL DESTINATION, where a whole lot 

of new experience can be found by the tourists unlike the old experience of going to a village or rural area. 
 

It is important to prepare a roadmap for promoting tourism in an integrated manner where the local communities are active 
participants and at the same time sustainable tourism is maintained. This kind of initiations can be taken up by the Government so that 
promotion of tourism in rural areas and the turnover could be in a progressive way.  

 
A concerted effort from the side of the Government on proactive approach is needed. Improving infrastructure and connectivity 

to rural areas and identifying strength of each village so as to make customised trips for tourists in accordance to their selection of culture 
and heritage, eco-tourism, Adventure tourism, food tourism, sports tourism etc. Environment impact due to tourism and tourism related 
activities should also be monitored by the Government. 
 
Conclusion 

Tourism is relevant to many theoretical and real-world issues in Anthropology, Stronza, 2001. The anthropology of tourism 
gains important growth in recent times in every part of the world. The skills that anthropologists bring which help in understanding of 
human practice and behaviour in a particular region and to find out the knowledge right from the grassroot level can be quite valuable. 
In current effort to know why the local residents in rural areas are coming out as some kind of major stakeholder, the present study was 
able to bring out some of the major reasons. The reasons being dissatisfaction with the programs and infrastructure laid down for tourism 
and the fact that involvement in tourism activities brings growth in economic development which again leads to development of other 
social features. 

 
  There is a growing and need for genuine appreciation for increase community involvement in tourism planning in Manipur 
which in return will help to preserve and maintain unique special and valued features of the rural areas. The communities can create the 
desirable and avoid the undesirable and therefore this kind of participation as an important stakeholder cannot be ignored. Last but not 
the least, the main stakeholder which is the government should encourage such kind of involvement and extent all possible support for 
betterment of the community and tourism as a whole in Manipur. 
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