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INTRODUCTION 

This article focuses on the buying preference of buying an engagement ring in term of choice of gem stones, customer’s 
budget and other demographic aspects and most important involvement of their emotions and love. 

 
An engagement ring is offered by a partner to their prospective spouse as a gift when they propose marriage or directly after a 

marriage proposal is accepted. It embodies a formal agreement to future marriage and worn by men and women in India but in 
Western countries, engagement rings are worn mostly by women, and rings can be studded with solitaire diamonds and sometime with 
other gemstones. In some cultures, men and women wear matching rings, and engagement rings may also be used as wedding rings.  
The engagement ring, as the token of a pledge, serves to wearer, as it is a symbol that signifies the fulfillment of the vow.  

 
Although coloured engagement and wedding rings are still unusual in India, they are the traditional choice for the wedding 

and engagement jewellery for the royal families of Europe, including the young royals: late Princess Diana and Sarah Ferguson both 
received coloured gemstone engagement rings. Ruby, sapphire and emerald have been treasured for thousands of years, longer than 
any other gemstones. This venerable tradition has been received and is now the strongest new trend in bridal jewellery. A growing 
number of women today, including Ivana Trump, Kristie Alley and Jane Fonda are wearing nuptial rings featuring coloured gemstones 
instead of diamonds. And sapphire is the most popular choice for a coloured gemstone ring, followed by ruby and emerald 
 

According to GIA “The romantic traditions associated with rings, especially those containing diamonds and precious gems, 
resound throughout history. In fact, evidence of the engagement tradition dates back as far as the caveman. The Pharaohs of Egypt, 
however, are credited with being the first to use a ring in the form of a circular band as a symbol of eternity. The Egyptians regarded 
the circle, a shape that has no be- ginning and no end, as a heavenly reminder that life, happiness, and love have no beginning and no 
end. By Roman times, it was an established tradition to give a ring, a symbol of the cycle of life and eternity, as a public pledge that 
the marriage contract between a man and woman would be honored. These early rings were made of iron, according to the Antoinette 
matalins ‘s book Engagement and wedding ring and Gold was introduced sometime in the second century A.D. Soon, the Christians 
adopted the custom, and the ring became an integral part of the marriage service. It wasn't long before the symbolism of the circular 
ring was further enhanced by the addition of gems. By medieval days, wealthy citizens were married with gem-set rings-diamonds, 
colored gems, and diamonds combined with colored gems became the fashion. Before 1930, diamond rings were certainly available. 
In fact, the first reported diamond engagement ring was given by the Emperor Maximilian to Mary of Burgundy in 1377 (Kunz: 
1959.). Diamonds were associated in this country with engagement beginning in the 1840s, although they were at first given to men as 
well as women 

 

 
According to Deviantar (2013) “The diamond engagement ring has emerged as the universal symbol of love and commitment 

between two people. Not only is it the formal beginning-the visible "announcement" of your engagement but the centuries old 
symbolism surrounding diamond reflects both the preciousness of the moment and the commitment made by two people in love to 
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cherish each other forever. While some women prefer other gems instead of diamond, or opt for the special significance of a family 
inheritance, a diamond is the over-whelming choice of today's bride, some brides to be have no doubt been taken by surprise with the 
unexpected presentation of an engagement ring, but it is probably safest to go about the task of selecting the ring together. While the 
element of surprise is very romantic, keep in mind that the engagement ring is meant to be worn for a lifetime. So, it is especially 
important that the bride to be really loves it; that it reflects her personal taste and style.” 

 
 If you are a die-hard romantic who wants to surprise her, we suggest placing a photo of a ring you like inside the "tiny black 

ring box" and presenting her with this instead; it combines romance with practicality, and you are sending another important message: 
not only do you love her, but you understand the importance of working together on such an important decision! The following 
chapters will give you everything you need to know to purchase a diamond with greater confidence-whether you're shopping for an 
engagement ring, wedding or anniversary band, or simply a beautiful piece of diamond jewelry to utter an important moment. The 
greater your awareness of the elements that determine diamond quality, the better your chances of knowing what you want, getting 
exactly what you're after, and you will enjoy pleasure of heaving it. 

 

 

 

 

 

 
The Twentieth Century 

 In the Twentieth Century, as the role of women changed from docile and demure to increasingly strong and independent, 
jewelry correspondingly became larger, bolder, and more assertive. Then, in reaction to the boldness, a romantic, freethinking spirit 
emerged in the form of what came to be called Art Nouveau. This movement brought a fluid delicacy back to design that continued 
into the early twentieth century. And, as diamonds continued to be the central element in rings of love, it was the perfect environment 
to introduce the revolutionary new "Tiffany mount" at the close of the nineteenth century. This exciting setting began a tradition for 
the diamond solitaire (a ring with a single large stone at the center) that carried into the twentieth century and continues to be the most 
popular choice for the engagement ring. Tiffany, the famous New York jeweler, invented a dramatic "open" mount. In this innovative 
setting, the stone was held prominently by six tiny prongs This setting al- lowed the fullest amount of light to enter the stone, so that it 
could exhibit maximum brilliance and sparkle. Unlike old style settings, which concealed most of the stone (and many of its flaws), 
the new Tiffany style revealed the diamond fully, along with its overall quality; the cut, color, and clarity of the diamond was now 
clearly visible and could be fully appreciated. Today, modern cutting and polishing techniques have been re- fined and enable the full 
beauty of a diamond to be revealed as light radiates from each of its facets. Modern materials such as up platinum and new alloys have 
also provided greater freedom in design and setting, opening up fresh new vistas for twentieth- century craftsmen. Design now 
concentrates more on finding the right balance between personal style and emphasis on stone. 

 
We have DeBeers to thank for that. They basically struck marketing gold in 1948 when the company’s ad agency launched 

the now-famous “A diamond is forever” campaign. From then on, asking for someone’s hand in marriage became synonymous with 
saving up two month’s salary and researching the “Four Cs,” and engagement rings quickly became the top sellers at jewelry counters 
across the country. 
 

But now, because of rapid technological advancements in lab-grown synthetic diamonds and the fact that—thanks to the 
internet and social media buyers are armed with more information and options than ever before, the engagement ring shopping 
experience is changing. 
 

Debeers (2019) “As the tradition of marriage evolves, diamonds continue to play a central role as the symbol of love. 
Although marriage rates in the US have decreased, and engagement periods are becoming longer but nearly nine out of 10 engagement 



 
Cover Page 

  

  
 
DOI: http://ijmer.in.doi./2021/10.10.179 

            

 

ISSN:2277-7881; IMPACT FACTOR :7.816(2021); IC VALUE:5.16; ISI VALUE:2.286 
Peer Reviewed and Refereed Journal: VOLUME:10, ISSUE:10(8), October: 2021 

Online Copy of Article Publication Available: www.ijmer.in 
Digital certificate of publication: http://ijmer.in/pdf/e-Certificate%20of%20Publication-IJMER.pdf 

Scopus Review ID: A2B96D3ACF3FEA2A 
Article Received: 4th October  

 Publication Date:30th October 2021 

 

 
103 

 

rings in the US containing diamonds. Meanwhile, the value of diamonds given as a gift of love before or after a wedding now exceeds 
the value of the engagement and wedding ring market. In addition, the fast-growing segment of unmarried cohabiting couples also 
express substantial demand for diamonds as symbols of their love. The leading motivation for diamond jewellery purchases in 
cohabiting couples is as a gift of love, and women in these relationships now represent 10% of the diamond jewellery market in the 
US.” De Beers CEO Bruce Cleaver (2019) said “Same sex couples see diamonds as centrally important to symbolize their 
relationships, most of people in same-sex relationships viewing diamonds as important for celebrating life’s special events. Diamond 
jewellery is purchased both to celebrate each other and to celebrate the relationship, and the preference is for more modern and less 
traditional and gender-specific designs.” 

 
“Couples can choose the same ring design but in different coloured metals or widths 

          
LGBT Rings 

 
There are many established traditions that surround the purchase of an engagement ring. While many of us envision that 

quintessential round diamond solitaire perched atop a platinum setting, plenty of couples today opt for something more distinctive that 
reflects their personal style. In the past few years, trends such as eye-catching colored gemstones and fancy shaped diamonds have all 
emerged stronger than ever. 

 
But today's couple has many more choices than did couples in earlier generations. And they are changing their belief which 

has been developed by the marketing strategy of DeBeers made it a phenomenon with their slogan "a diamond is forever., Though 
Diamond is tough and will be the first choice of human being but there are more options in gem stones from which to make a 
selection, and a wider range of sizes, shapes, qualities, and prices. There are also more treatments being used to alter or conceal the 
true quality of a stone, and more forms of deception against which to be on guard. And once you've chosen the stone, there's an almost 
endless variety of ring settings from which to choose. It's easy to feel dazed. But it really doesn't have to be overwhelming, and it 
won't be if you know how to go about it. 

 
Popularity of coloured gems in engagement ring   

While colored gemstones surrounded diamond have been increasing in popularity among couples nationwide, certain states 
are more partial to different gemstones. Texans were most partial to rubies and Washingtonians preferred emeralds. Sapphires, the 
second most popular gemstone after diamonds, were most popular in Alaska 
 

When Ivana Trump was to be married again, she received a sapphire engagement ring. According to Trump, who flashed her 
Kashmir sapphire ring flanked by two heart shaped diamonds, "a sapphire engagement ring has a sapphire is most appropriate for an 
engagement," she said. "It signifies love and commitment. Ruby is the traditional gift at the birth of a girl and emerald at the birth of a 
boy." Sapphire's significance in the language of gemstones is sincerity, faithfulness and truth. special symbolism, blue the popularity 
of coloured gemstone engagement rings is due in part to the growing appreciation for coloured gemstones in new fine jewellery styles. 
As fashion has become more about individual expressions and more about designer's commands, than the jewellery personal style. 
women wear also reflects that variety of personal style. 

  
The beautiful ring was William’s way of continuing his mother’s legacy and keeping her very much at the heart of such a big 

milestone in his life. Beautifully encased by a halo of 14 glittering solitaire diamonds, this breathtaking ring caused a scandal at the 
time of Diana’s engagement: Not having a unique, custom-made ring was unthinkable for a Royal engagement and some newspapers 
went as far as calling it a ‘commoner’s ring’. 
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Young royals late Princess Diana and Sarah Ferguson both received coloured gemstone engagement rings. When late 

princess Diana attended the Council of Fashion Designers of America Awards in New York, She turned heads with her own fashion 
statement a stunning sapphire choker, earrings and bracelets which matched her sapphire engagement ring, according to her   sapphire 
is royal family’s jewels but that they weren't going back!  In an engagement ring, a coloured gemstone is most often the choice of an 
older, more sophisticated couple. They recognize the long romantic history of gemstones that can bring another level of meaning to 
the gift of a ring; whether the symbolism expressed is traditional or personal. Coloured gemstones are also now adding interest to 
men's wedding bands, particularly blue sapphire and black onyx. Many couples choose a matching colour for both the rings. The wide 
selection of coloured gemstones available means every couple and budget. Top qualities of unusual stones however, are often much 
rarer can find a gem to suit their tastes than diamonds so you may have to look a while before you find them although the effort will 
be worth it. Sapphire's significance in the language of gemstones is sincerity, faithfulness and truth. special symbolism, blue the 
popularity of coloured gemstone engagement rings is due in part to the growing appreciation for coloured gemstones in new fine 
jewelry styles. As fashion has become more about individual expressions and more about designer's commands, than the jewellery 
personal style and it also reflects the wearer’s variety of personal style  
 
Methodology  
Secondary Data  
              The collected secondary data was accountable to gain the necessary knowledge in order to proceed with this research and 
decide on which methods to use and how to structure his interviews’ script, and better understand the most important topics to grasp. It 
allowed to gain relevant knowledge on the area of Customer behavior towards diamond rings for engagement. 
 
Primary Data  
              The In-depth interviews data was so significant, that its analysis and consequent results had to undergo various stages.   
 
               In order to facilitate the interviews’ data interpretation, knowledge on topics such as: Mind Mapping, Coding and 
Categorization and Content Analysis had to be obtained. The conducted interviews were intended to help comprehend and to answer 
the research questions of this paper. 
 
Objectives of the Study  
The objectives of the study are  

To know the Customer preference towards buying of an engagement ring 
To know the influencive sentiments of buying an engagement ring 
To know the extent of satisfaction of buying an engagement ring user.   
To understand the influence of price policies & company’s promotional activities on their purchase decisions  
To define impact of Customer demographics on their purchase preference.   

 
Hypothesis  

H0: There is significant difference between buying preference of diamond e or colours gems studded engagement ring. 
H1: Customer reference to buy diamond engagement ring rather than colours gems studded 
H2 Customer’s demographic attributes play an important role in determining preferences of buying an engagement ring 
H3 Sentiments, love and identity attributes play an important role in determining preferences of buying an engagement ring 
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Data Analysis & Findings  
Demographic Profile of the Respondents 

 

 Source: Primary data 
 
 
 
 
 
 
 
 
 
 
 
 

1.Gender Percentage 
Male 63.3 
Female 36.7 
Total 100.0 
2.Age Percentage 
21-30 18.7 
31-40 44.0 
41-50 34.0 
Above 50 3.3 
Total 100.0 
3. Marital status Percentage 
Married 44.7 
Unmarried 55.3 
 Total 100.0 
4. Educational qualification Percentage 
Undergraduate 17.3 
Postgraduate 66.0 
Professional 16.7 
Total 100.0 
5. Occupation Percentage 
Students 28.7 
Employee 44.7 
Business 8.7 
Agriculturist 8.0 
Professionals 6.0 
others  4.0 
Total 100.0 
Annual income Percentage 
Up to 1 lac  21.3 
1 lac  - 2 lac 49.3 
2 lac -3 lac  26.0 

Above 3 lac  3.3 

Total 100.0 
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Questions  Total  
Strongly  
Agree  

Agree  Neutral  Disagree  
Strongly  
Disagree  

Total  

Q1. Do you prefer diamonds in 
Jewellery?  

100  37%  24%  29%  4%  6%  100%  

Q2. Would you like to purchase 
branded diamond jewellery 
Diamond ring for engagement 
ceremony? 
 

100  20%  33%  13%  10%  24%  100%  

Q3. Would you need to see a 
ring of diamond jewellery in a 
retail store before making the 
final decision to purchase it 
online?  

100  43%  26%  24%  0%  7%  100%  

Q4. Do you think diamond ring 
are better for engagement 
ceremony? 
 

100  42%  25%  25%  6%  2%  100%  

Q5. Search tool in diamond ring 
jewellery retailers’ webpage 
ease me to purchase.  

100  35%  43%  14%  4%  4%  100%  

Q6. Friends & review is helpful 
to purchase diamond ring for 
engagement ceremony.  

100  22%  38%  27%  10%  3%  100%  

Q7. Comparing with other 
jewellery products prefer 
diamond ring for   engagement 
ceremony  

99  45%  16%  23%  10%  5%  100%  

Q8. I like to view many 
diamond jewelry quickly for 
engagement ceremony . 

99  34%  21%  23%  11%  10%  100%  

Q9. Viewing larger photo, 360 
degree surrounding perspective 
of diamond ring, help me to take 
decision to purchase. 

100  41%  24%  22%  7%  6%  100%  

Q10. I prefer to buy diamond 
ring with diamond certification.  

100  53%  12%  20%  6%  9%  100%  
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Source: Primary data 

 

 
 

 
Source: Primary data 
 
• Interpretation 

The above table and figures depicted that in all respondent of study 37% respondents are   strongly Agree’ they prefer 
diamond in jewellery and 24% agree with that perception while rests of the respondents are neutral and disagree with it. 33% 
respondents said they would like to purchase branded diamond jewellery diamond ring and 20% respondents are strongly Agree’ with 
this while 24% respondents are   strongly disagree’ with this notion. 43% of respondents % are ‘Strongly Agree with they like to see a 
diamond ring in retail store before their final purchase and 26% respondents % are Agree with this whereas only 7% respondents % 

24%

10% 13%

33%

20%

0%
10%
20%
30%
40%

Strongly
Disagree

Disagree Neutral Agree Strongly
agree

Prefer to purchase branded 
diamond jewellery  Diamond ring 

for engagement ceremony

5% 10%

23%

16%

45%

Comparing with other jewellery 
products prefer diamongd ring for   

engagement ceremony

Strongly Disagree Disagree Neutral

Agree Strongly agree

9%
6%

20%

12%

53%

prefer to buy diamond ring with diamond 
certification.

Strongly Disagree Disagree Neutral Agree Strongly agree
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are ‘Strongly Disagree with this. 42% of respondents % are ‘Strongly Agree with diamond ring better for  engagement ceremony and 
25%  respondents % are Agree with this whereas only 2% respondents % are ‘Strongly Disagree with this.35% of respondent are 
strongly agree with that search tool in  diamond ring jewellery retailers’ webpage ease me to purchase ,43% are also agree on this 
whereas 4% are strongly disagree on this .22% respondents are strongly agree that friends & view is helpful to purchase diamond ring 
,38% agree to purchase diamond ring for engagement ceremony while almost 27% respondents are neutral, 3% ‘Strongly disagree’ to 
the statement . 45% respondents are strongly agreeing that “Comparing with other jewellery products with diamond ring for 
engagement ceremony, whereas 23% respondents are neutral and only 5% respondents are strongly disagreeing with the statement. 
The highest magnitude of the frequency is found to be 53% against the option ‘Strongly Agree’ for the statement that they prefer to 
buy ring or jewelry with diamond certification, whereas 20% respondents are neutral and only 9% respondents are strongly 
disagreeing with the statement. With the help of rank analysis based on Likert scale in statement 1,2,3 the hypothesis H0: There is a 
significant difference between buying preference of diamond among customer for study have been accepted. and H2: hypothesis 
Customer’s demographic attributes play an important role in determining preferences of buying an engagement ring also accepted. 
With the statement 7,8,9 based on Likert scale and percentage analysis the hypothesis H3: Sentiments, love and identity attributes play 
an important role in determining preferences of buying an engagement ring have been accepted in this study. 
 
Conclusion  

“However, while diamonds are still seen as the ultimate symbols of love, the diamond industry must focus on continuing to 
offer jewelry, brands and retail experiences that meet the modern Customer’s desire for individual products and experiences that 
reflect their own unique love story. And it will be increasingly important to share information about the hugely positive impact 
diamonds have for producing countries and communities around the world, as this reinforces their value as symbols of love that their 
owners can be proud to wear. 
 
              One’s rings will have some deep sentiments so one should add coloured gems to reveal as their own signature style because 
not another single piece of jewelry will ever be as important as ring. No matter how successful you become, no matter how 
magnificent other jewelry purchases might be, nothing carries with it the same excitement and magic. Though this shifting of 
Customers’ mindset will take time but the new millennium taking initiative towards this change with an advancement. Today there is a 
growing awareness of design and its importance for manufacturing and marketing in India. Good design and good quality are 
increasingly constituting the value of a product. 
 
References  

 Fram, E. H., & Baron, R. (2004). Are natural diamond engagement rings forever? International Journal of Retail & Distribution 
Management. 

 Cronk, L., & Dunham, B. (2007). Amounts spent on engagement rings reflect aspects of male and female mate quality. Human 
Nature, 18(4), 329-333 

 Francis‐Tan, A., & Mialon, H. M. (2015). “A diamond is forever” and other fairy tales: The relationship between wedding expenses 
and marriage duration. Economic Inquiry, 53(4), 1919-1930. 

 Ross, A. L., & White, N. E. (2014). U.S. Patent Application No. 29/425,765. 
 Keenan, J. (2005). U.S. Patent No. 6,851,278. Washington, DC: U.S. Patent and Trademark Office. 
 https://www.debeersgroup.com/ 
 https://www.gjepc.org/news_detail.php?news=de-beers-diamond-insight-report-2019-says-diamonds-remain-gift-of-love-crossing-

many-boundaries 
 https://www.emerald.com/insight/content/doi/10.1108/09590550410541453/full/html 
 Deepa, S., & Natarajan, M. (2013). "A study of Customers' Attitude and Behaviour on Jewellery Purchase in Salem". International 

Journal of Research in Commerce and Management, Vol.4, Issue 2 February, pp.137-142.  
 Huber, B. A. (2005). Sexual selection research on spiders: Progress and biases. Biology Review, 80, 363–385 
 https://www.researchgate.net/publication/225579202_Amounts_Spent_on_Engagement_Rings_Reflect_Aspects_of_Male_and_Femal

e_Mate_Quality/link/5cfc1d7292851c874c59976a/download 
 https://4cs.gia.edu/en-us/blog/origin-of-wedding-rings/ 
 https://www.deviantart.com/djgreetings/journal/Diamond-Engagement-and-Wedding-Rings-Buying-Guide-361721485 

 


