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Abstract 

Tourism industry highly contribute towards economic development through generation of income, employment and 
sustainable growth. This contribution of the industry mainly depends upon Nature, Culture, Heritage and Infrastructure on one hand 
while on Hygiene and Cleanliness on the another. Udaipur, the city of lakes, also known as ‘Venice of the East’, attract millions of 
tourists every year from across the globe to witness the beauty and culture it offers to its tourists. Udaipur needs to maintain clean and 
hygienic environment to maintain the position of a tourist destination in global tourism map. Adequate personal and environmental 
cleanliness has a major impact on the image of India and the tourism sector and thus keeping this in mind government has 
implemented “Clean India campaign”. The present study has been conducted to do SWOT analysis and to evaluate the impact of 
Clean India Campaign on Udaipur Tourism. From the study it is revealed that there is a positive impact of Clean India campaign on 
tourism development of Udaipur.  

 
Keywords: Clean India Campaign, Udaipur, SWOT Analysis, Tourism Industry. 
 
INTRODUCTION 

Tourism is the activities of persons identified as visitors. A visitor is someone who is making a visit to a main destination 
outside his/her usual environment for less than a year for any main purpose like holidays, leisure, and recreation, business, health, 
education, or other purpose. 

 
Tourism plays an important role in employment generation and economic growth of the country. It is accepted as the 

compelling appliance for inclusive social economic progress at universal level through its forward and backward linkages and ability 
to create employment in the economy. Tourism sector has a very high employment potential with approximately 90 jobs creation per 
Rs. 10 lakhs of investment. There is high scope for abundant employment generation and related activities in the form of 
accommodation projects, food-oriented projects, amusement parks and water sports etci. 
 
Clean India Campaign: (Swachh Bharat Abhiyan) is a national campaign by the Government of India, covering more than 4,000 
cities and towns, to clean the streets, roads and infrastructure of the country. The Mission, intends to eradicate open defecation 
(restructuring the existing Nirmal Bharat Abhiyan) by 2nd October, 2019, the 150th birth anniversary of Mahatma Gandhi. The aim of 
the mission is constructing 12 crore toilets in rural India, at a projected cost of Rs. 1.96 lakh crore (US$29 billion)ii. The campaign was 
officially launched on 2nd October, 2014 at Rajghat, New Delhi, by the Indian Prime Minister, Narendra Modi. He appealed to 
citizens of India to devote some hours every year towards the cause of cleanliness. It was performed in remembrance of Mahatma 
Gandhi's words. It is India's biggest ever cleanliness drive and thousands of government employees and school and college students of 
India participated in this event. 
 

As per the Prime Minister, the cleanliness can be linked as an economic activity, contributing towards GDP growth, 
reduction in health care costs, and a source of employment. Linking Cleanliness to tourism, India requires world class levels of 
hygiene and cleanliness at top 50 tourist destinations, to bring about a paradigm shift in the country’s global perceptioniii. 

 
Swachh Bharat Abhiyan goes very well with the Incredible India campaign because cleanliness, hygiene and sanitations are 

the basics for any tourist destination. Any efforts for a clean India would primarily support and help the tourism industry. Cleanliness 
plays a catalytic role in beautification of any country. Therefore, it is really important for the Tourism Industry to understand pledge 
together for adopting new strategies for making our country clean and green. 
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The maintenance of cleanliness at tourist spots is primarily the responsibility of the State Government/UT 
Administration/concerned agency responsible for maintenance of tourist spots.  However, Ministry of Tourism has taken following 
initiatives under Swachh Bharat Abhiyaniv: 

 
 Swachh Bharat - Swachh Smarak: Taking a cue from Swachh Bharat, this is an initiative to see a cleaner India for protecting 

and preserving the sanctity of monuments of national heritage. To aid this, Ministry of Tourism launched a special e-poster 
with Prime Minister’s message requesting the tourists and the people of the nation to wholeheartedly engage themselves in the 
cleanliness of their surroundings and help create a Swachh Bharat- Swachh Smarak. 

 Swachh Bharat - Swachh Pakwan (Hunar Zaika): The street food vendors constitute a significant percentage of the 
hospitality service providers and have a pan India presence. This program is aimed at upgrading the skills and hygiene 
standards of Street Food Vendors, so that they become a distinctive aspect of the Indian tourism. The Ministry of Tourism has 
partnered with the National Association of Street Vendors of India (NASVI) for the specific purpose of orientation, skill testing 
and certification of the vendors. 

 Swachh Bharat - Swachh Paryatan: Ministry of Tourism has requested all States/UTs to assess the requirement of toilet 
facilities at all popular tourist sites, provide a list of existing non-functional toilets already constructed, frame specific project 
proposals for toilets to be considered for release of grant under CFA, identify an agency for construction and maintenance and 
follow the standardized model on the lines of Build and Operate pattern for construction of wayside amenities. 
 

UDAIPUR TOURISM 
Udaipur, being the favorite destinations for the tourists in India, is famous for its rich culture and tradition, fairs and festivals 

worldwide. The mixture of art, craft, historical monuments, heritage, natural scenes, sports, fairs, festivals, food, and religion is the 
center of attraction for person of every age group and of any background. The diversity of the different tourist destination of the same 
place is the competitive advantage which Udaipur enjoys. The government and private sector both are engaged in the development of 
the tourism industry in the city. The Department of Tourism is working and making strategies to enhance the potential growth of the 
industry. As tourism is one of the fastest moving industries and is generating employment and monetary gains, Udaipur is well known 
on the world map for its tourism products and hospitality. 

 
Udaipur is the perfect tourist destination for people looking forward to experience loads of culture and heritage. The main 

attractions of Udaipur are: - 
Lake Palace:  The Lake Palace is one of the most beautiful and romantic palaces in the world. It is also known as Jag Niwas, afloat on 
the Lake Pichola, was built by Maharaja Jagat Singh II in the 17th century as a pleasure palace. It was the summer residence of the 
rulers of Mewar. Today, the palace has been converted into a heritage hotel and since 1971 it is being managed by the Taj Group of 
Hotels. 
City Palace Museum:  One of the largest palaces in Rajasthan, is a beautiful collection of balconies, cupolas and towers made up of 
granite and marble. The main part of the palace has now been preserved as a museum which has a large and varied collection of 
artifacts. 
Jag Mandir:  Known as Lake Garden Palace, has been built on the island of Lake Pichola. Jag Mandir is the main palace and it 
includes Gul Mahal, Darikhana, Garden Courtyard, Bara Patharon ka Mahal, Zenana Mahal, and Kunwar Pada ka Mahal. The palace 
has been built with sandstone, black marble, and has a crescent of Islam fixed on the dome of the structure. 
Sajjan Ghar:  Also known as Monsoon Palace, constructed on a hill just outside the main Udaipur city is undisputedly one of the best 
places to visit in Udaipur. The palace was built in 1884 by Maharana Sajjan Singh in order to be able to monitor the approaching 
monsoon clouds better. Monsoon Palace is a majestic piece of architecture. It is built with white marble and has light, wide corridors 
and rooms within. 
Saheliyon ki Bari:  A beautiful garden in the city of Udaipur, is one of the popular Udaipur tourist places. Fountains, marble art and 
the lush lawns attract the public each time. This garden represents a green retreat of Maharana Sangram Singh in the desert lands and 
was built in the 18th Century for the royal ladies of Mewar. It is situated on the banks of the lake Fateh Sagar and is one of the 
stunning places to visit in Udaipur. 
Fateh Sagar:  The lake is known to be the second largest lake in this city, is located on the northern side of Lake Pichola and is just 
opposite the entrance to Moti Magri Mahal. This artificial lake was built by Maharana Jai Singh in 1678 and got its name from 
Maharana Fateh Singh. This water body has a depth of 11.5 meters and extends 2.4 km in length and 1.6 km in breadth. 
Lake Pichola: This is one of the most important places to visit in Udaipur. Lake Pichola is the reason to call Udaipur the ‘City of 
Lakes’. Built in 1362, and extending 3 miles in length and 2 miles in breadth, this lake is an essential part of Udaipur. Astonished and 



 
Cover Page 

  

  
 
DOI: http://ijmer.in.doi./2021/10.10.140 

            

 

ISSN:2277-7881; IMPACT FACTOR :7.816(2021); IC VALUE:5.16; ISI VALUE:2.286 
Peer Reviewed and Refereed Journal: VOLUME:10, ISSUE:10(6), October: 2021 

Online Copy of Article Publication Available: www.ijmer.in 
Digital certificate of publication: http://ijmer.in/pdf/e-Certificate%20of%20Publication-IJMER.pdf 

Scopus Review ID: A2B96D3ACF3FEA2A 
Article Received: 4th October  

 Publication Date:30th October 2021 

 

 
123 

 
 

amazed by the beauty of Lake Pichola, Rudyard Kipling once wrote: "If the Venetian owned the Pichola Lake, he might say with 
justice, `see it and die'". 
 

There are many other tourist places which attract tourist from all over the world like Pratap Memorial, Ahad Museum, 
Eklingji Temple, Dudh Talai Musical Garden, Crystal Gallery, Udaipur Solar Observatory, Shilpgram Fair, Maharana Pratap 
Memorial Jaisamand Lake- the second largest artificial lake in Asia etc. 

 
NEED AND SCOPE 

Udaipur need to maintain clean and hygienic environment to be developed as a sustainable tourist destination. Not much 
study was undertaken to study the impact of Clean India campaign on tourism development in the city. In this back ground the present 
study has been undertaken to evaluate the impact of Clean India campaign on a particular destination. 

 
However, this study focuses to understand the scope and promotion of tourism in Udaipur by considering Clean India 

campaign; a detailed analysis of before and after impact of Clean India campaign has been undertaken. This study will help to identify 
the factors which can create sudden and immediate impact on tourism and Clean India campaign. The study will be a driving force for 
other destinations of the country. 

 
REVIEW OF LITERATURE 

S.No. Year Author Title Analysis 

1 2015 
P.Venkata Subbarao; 
S.Somasekharv 

Swachh Bharat: Some 
Issues and Concerns 

The ‘Clean India’ campaign must 
capitalize on the momentum generated 
by the existing sanitation initiatives 
and networks in India. The agenda 
now must be for the ‘total sanitation’ 
in the country including villages, 
slums, towns & cities. It must move 
from the provision of sanitary toilets to 
the sustainable safe sanitation and 
clean environment. It emphasis must 
also be placed on analyzing budget 
allocations to make sure that money is 
spent appropriately and effectively and 
that implementers should be held 
accountable for their roles and 
responsibilities. Most importantly, the 
target-based deadlines shall not be 
jumped and the mission shall be 
achieved by 2nd October, 2019. 

2 2016 
Prof. M. 
Guruprasadvi 
 

Economics for 
Everyone: 'Swachh 
Bharat Abhiyan', a 
dream that can drive 
India's economic 
prosperity! 

Swachh Bharat mission help to ease 
the burden on existing health care 
facilities which will help to boost 
Indian economy. If India and its tourist 
destinations are clean, it will bring 
more people and will also bring about 
a paradigm shift in the country's global 
perception. 

3 2016 Mary Abrahamvii 
Swachh Bharat Mission: 
Opportunities for Goa 

The Governor of Goa, Ms. Mridula 
Sinha, an ambassador to the Swachh 
Bharat Mission has put a thrust on 
inculcating clean habits among 
children, stressed upon concerted 
efforts on Information Education and 
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Communication activities and has 
adopted a multi stakeholder approach 
to achieve the objectives of Swachh 
Bharat Mission. 

4 2015 Aparna Nayakviii Clean India 

A significant investment in 
cleanliness, hygiene training, 
maintenance and human resource 
linked to Swachh Bharat Abhiyan will 
certainly support the Incredible India 
Campaign. Not only this, it can be a 
direct influence on the medical 
tourism, increasing its scope even 
further. The days are not too far when 
will tourists take off with fond 
memories of a cleaner and welcoming 
India, adorned with cultural heritage,  
aesthetic artifacts, rich flora & fauna 
and natural scenic beauties. 

5 2016 
Dr. V. T. Bindu; 
Julian. K Sindhujaix 

Impact of Clean India 
Campaign on Tourism 
Development in 
Coimbatore as a 
Destination 

There is a drastic positive change, 
before and after the implementation of 
Clean India campaign in Coimbatore 
and active participation is required by 
both public and government to sustain 
this change. 

6 2013 
Dr. Anukrati 
Sharmax 

A SWOT Analysis of 
Rajasthan Tourism 

Rajasthan is a combination of all the 
tourism products. Foreign tourists and 
domestic tourists both can enjoy 
whatever they desire and whatever 
they expect from a tourist destination. 
The state represents an unusual 
diversity in all its form, be it, people, 
culture, customs, costumes, cuisines, 
dialects and music. No other region in 
the country assembles the many 
paradoxes of India, as does the desert 
land of Rajasthan. 

7 2014 Sultan Singh Jaswalxi 
Role of Tourism 
Industry in India's 
Development 

India is emerging as a popular tourist 
destination in the world, driven by the 
focus on innovation and creating value 
for tourists. Tourism is considered to 
be an economic bonanza and gauging 
the positive economic effects of 
tourism, it contributes to the 
generation of national income, 
expansion of employment 
opportunities, rising of tax revenue, 
generation of foreign exchange .and 
transformation of regional economy. 
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OBJECTIVES 
The objective of this research paper is to conduct the SWOT analysis of Udaipur Tourism in connection to Clean India 

Campaign. 
 

METHODOLOGY 
In the present study, SWOT analysis has been done based on the secondary data published by various agencies and 

organizations. The present study makes use of data and information provided by, Ministry of Tourism, Ministry of Statistics and 
Programme Implementation, Newspapers, Magazines, Books, Economic journals and Internet etc. 

 
GROWTH OF TOURISM IN UDAIPUR 

The picturesque city of seven lakes and many hills on the Aravalli is a favoured tourist destination with a rich heritage, 
attracting every year global and Indian tourists in numbers twice that of the city’s own population. 

 
Over 10lakh tourists visited Udaipur in 2017. With numerous hotels to serve visiting tourists, Udaipur is home to some of the 

world's most renowned and the country's best luxury hotels and resorts. The Oberoi Udai Vilas has been ranked as the world's number 
1 hotel in 2015. The Taj Lake Palace and the Leela Palace Udaipur are also amongst the most expensive hotels in the country. With 
244 hotels and 941 restaurants, in all shapes, sizes, cuisines and budgets present in the city, the tourism sector has been a fairly large 
contributor to the economic growth and fame of Udaipur. 

 
 TABLE 1 ARRIVAL OF TOURIST IN CITY FROM YEAR 2010 TO 2017 

Source: Tourism Annual Report, 2016-17 
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Year Total 
Domestic Foreign 
Number Share in % Number Share in % 

2010 755313 582297 77.09 173016 22.91 

2011 753143 575444 76.41 177699 23.59 

2012 777612 588239 75.65 189373 24.35 

2013 847425 662112 78.13 185313 21.87 

2014 887056 720120 81.18 166936 18.82 

2015 891987 727266 81.53 164721 18.47 

2016 938815 754910 80.41 183905 19.59 

2017 1021485 830964 81.35 190521 18.65 
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From the table 1 and graph, it is clear that total number of tourists in the city is growing every year. The data reveals that 
Domestic tourism is making rapid inroads and is growing at faster rate than foreign tourists’ arrivals. 
 

TABLE 2 COMPARATIVE ANALYSIS OF TOTAL TOURIST ARRIVAL IN UDAIPUR ON YEARLY BASIS 

Year 
Total Tourists 

Change in Total Tourist % Change in Total Tourist 

2013 847425 69813 8.977871 
2014 887056 39631 4.676638 
2015 891987 4931 0.555884 
2016 938815 46828 5.249852 
2017 1021485 82670 8.805782 

Source: Tourism Annual Report, 2016-17 
 

 
  

The data from table 2 indicates that in year 2014 tourist arrival in the city declines almost 5% in comparison to year 2013. 
The tourist arrival continues to decline in 2015 but in comparison to 2014 the rate of decrease is 0.55% which is very low. The year 
2016 & 2017 data reveals an increasing trend of almost 5% and 9% respectively of tourist arrival in the city. 

 
As in year 2014 the Clean India Campaign is initiated, it can be concluded that this campaign had a positive and an 

incremental impact on Tourism industry of Udaipur as data reveals an increasing pattern of tourist arrival in the city after 2014. 
 

IMPACT OF CAMPAIGN ON UDAIPUR TOURISM 
Tourism brings whole new lot of economic and social benefits to the economy and with the accomplishment of the Clean 

India Campaign, Udaipur is expected to see tourism growth of 10 per cent a year, and generate over 50,000 jobs in the next 10 years (a 
Rajasthan government study claimed that every ₹1 crore investment in tourism created 1,000 jobs). Additionally, modal share of 
public transport is expected to go up from 3 per cent to 10 per cent in the next five years and to 32 per cent by 2041which will result in 
a reduction in the city’s carbon footprint by 30 per centxii. 

 
Not only this, the campaign has many other positive and vivacious impact on Udaipur tourism Industry which can be 

summarized as follows: 
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FIGURE I IMPACT OF CAMPAIGN IN UDAIPUR TOURISM 

 
SWOT ANALYSIS 

An important part of the strategic planning is the scan of the internal and external environment. SWOT analysis is a method 
that summarizes all the internal and external factors of the sector’s environment and analyses corresponding strengths, weaknesses, 
opportunities and challenges. It has become one of the most important tools for assessing favourable and unfavourable factors in the 
internal and external environment and for improving strategic planning by leading to a strategy of maximizing strengths, minimizing 
weaknesses, exploiting opportunities and countering challenges. 
 
SWOT ANALYSIS OF UDAIPUR TOURISM IDUSTRY 
S – STRENGTH 
1. World Famous Tourist Destinations with numerous tourist 

places 
2. Strong support from Local Authorities 
3. Natural, Heritage and Cultural Diversity 
4. Attracts Domestic & International Tourist  
5. Increase in Employment 
6. Supports economic growth 
7. Funding of Campaign results in infrastructure and 

transportation development 
 

1. Instability of Govt. 
2. Lack of Public Transportation 
3. Unpopular Tourist Sites are undeveloped 
4. Lack of Maintenance of Heritage sites 
5. Lack of Civic Awareness for heritage and conservation 
6. Lack of proper parking space  
7. Lack of infrastructural facilities near and around tourist 
places 
8. Increase in rate of pollution 

 
W- WEAKNESS 
O- OPPORTUNITY 
1. Campaign Makes Udaipur a Top Tourist Destination 
2. Protection, restoration and overall environmental 
improvement of lakes to attract tourists 
4. Development of infrastructure for connecting places of 

tourist interest 

5. Improving linkages to city through broad gauge railway 
network and efficient air services 

6. Prioritizing sewage and sanitation systems for reduction 
of ground water and surface water pollution 

7. New tourism product and innovations 
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T- THREAT 
1. Awareness & encouragement of Local people towards 

Clean India Campaign 
2. Inadequate Infrastructural Facilities  
3. Increase levels of water and air pollution due to inefficient 

drainage/sanitation 

4. Increasing traffic 
5. Competing investment in tourism infrastructure in other 

cities both in Rajasthan and other states 
6. Sustainability of interest and priority 
7. Local political party pressures 

 
CONCLUSION 

Perception about a place is the single most important reason for tourists to choose it as a tour destination. And this perception 
is based on Safety, Cleanliness, Historical and Cultural Importance. So as long as these fronts are not considered, it will be difficult to 
achieve target numbers. And in context of this, Swachh Bharat Abhiyan is a right decision taken at a very crucial time as it is the need 
of hour to boost the economy in connection with tourism industry which is one of the major sources of foreign exchange thereby 
strengthening the reserves. 

 
Udaipur, with its picturesque landscape, lakes, and historic significance is a major destination for most tourists visiting 

Rajasthan. Udaipur abounds in places of tourist interests. These include the large man-made lakes Pichola and Fateh Sagar. Section on 
Tourism and Heritage explains the importance and potentials of tourism and allied industries in the region. Udaipur receives fourth 
largest number of tourists in Rajasthan, following Mount Abu, Jaipur and Pushkar. The growth in tourism in Udaipur has been higher 
than that of State Average. On an average, 11% to 15% of total tourists visiting the state visit Udaipur. There has been a constant rise 
in tourists of both domestic and foreign visitors over last 5 years. However, the city needs to evolve a comprehensive urban 
infrastructure and tourism interventions to facilitate the development process and revive this economic base. 
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