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ABSTRACT 
                Recognizing social issues and bringing about social change via the use of entrepreneurial ideas, processes, and operations is 
what social entrepreneurship is all about. It all comes down to researching to fully describe a social problem and then developing, 
launching, and managing a social initiative to achieve the desired change. A societal problem may or may not be eliminated as a result 
of the reform. It might be a lifelong process centered on improving the current situation.  Students at various institutions may be able 
to select social entrepreneurship as a career option after completing their formal education if they are equipped with the information 
and skills they earned while in college, as well as the support of an entrepreneurial culture and environment. The primary goal of this 
study was to analyze the entrepreneurial inclinations of students at various universities in the state of Telangana. This study had two 
goals: to evaluate the entrepreneurial intents of students in five different disciplines at various colleges and to investigate whether or 
not significant disparities exist between the entrepreneurial ambitions of students in five different fields at various institutions. 
Quantitative research was utilized and 100 students from various universities were surveyed. A simple random sampling technique 
was utilized in the study. Reliability was measured using Cronbach’s alpha. Mean, standard deviation, and Chi-square tests were 
utilized in the data analysis. The main findings revealed that there are no significant differences exist between the entrepreneurial 
ambitions of students in the five different fields (Commerce, Management, Science, Engineering, and Others). The study also found 
that the students in the field of Management and Engineering have high entrepreneurial ambitions. 
 
Keywords: Social Entrepreneur; Entrepreneurship; Entrepreneurial Ambitions; University Students, Telangana. 
 
Introduction 
       Telangana was founded as a physical and government entity on June 2, 2014, as the Union of India’s 29th and youngest state. 
Telangana has a number of higher education institutes and universities, as well as a large number of basic and secondary schools. The 
state is home to a number of higher education institutes. The Department of Higher Education is in charge of education at all levels in 
Telangana.  
 
       The word “Social Entrepreneurship” is a new addition to the dictionary. It just came to light a few decades ago. However, its use 
may be found throughout history. In fact, some entrepreneurs started social companies in order to solve social problems or bring about 
constructive change in society. A university is a place where students progress to the next level of their careers. Students will 
determine where and how to begin their professional lives after graduation. Entrepreneurial activities are critical for economic and 
social development. Social entrepreneurs are engulfed in their ideas, dedicating their lives to changing the course of their sector. In 
this study, an attempt is made to understand university students' aspirations towards social entrepreneurship as a future vocation of 
choice. Furthermore, this study seeks to comprehend the barriers experienced by university students in Telangana to pursuing social 
entrepreneurship as a career option. Individuals with the intent to start an enterprise are very likely to start, and it is sensible to 
recommend that investigating entrepreneurial ambitions is an important method to learning actual entrepreneurial behavior.  
 
          The world's most successful countries are those with strong entrepreneurship ambitions and actions. As a result, 
entrepreneurship can be used as a strategy to combat unemployment and encourage economic growth.  The government should start 
encouraging and supporting university graduates who want to start their own businesses. Graduates from universities should start their 
own businesses. Entrepreneurial activities are catalysts for innovation and creators of employment and income in society as a whole, 
thus public and private entities foster systems that support economic entrepreneurship. 
 
Need for the study 
            Students are the backbones of India's future. Their professional choices will have a significant impact on India's economic 
progress in the future. It is critical to inspire young folks to take on the challenges of being an entrepreneur. Students with strong 
entrepreneurial abilities are more likely to establish their own businesses in the future. As a result, the purpose of this study is to 
investigate college students' interest in pursuing an entrepreneurial career and to assess their level of ambition. 
 
Objectives of the study 
1. Understand the distinctions between entrepreneurial intent and social entrepreneurship. 
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2. To determine whether university students have an entrepreneurial mindset. 
3. To investigate social entrepreneurship among university students' fields of study. 
 
Review of Literature 
(Dr. Sarada Chengala and Dr. Satyanarayana Rentala, 2017) concluded that the need to motivate and guide those students that 
have the desire to start their own businesses of a social nature. Based on the findings of this study, it is recommended that universities 
should guide students who aspire to be social entrepreneurs to realize their goals. Social entrepreneurship has proven to be a promising 
and important global phenomenon that certainly deserves rigorous academic attention. 
 
(Earnest and Young, 2014) in their report title “Social Entrepreneurship-Emerging business opportunities” states that “Creating value 
for society in many countries the role of the government in the socio-economic domain is shifting towards privatization of public 
responsibilities. As a result, charities receive fewer public funds and social entrepreneurship is gaining. 
 
 (Pratap, 2012) in his research paper title “Social Entrepreneurship- A growing trend in the Indian economy” underlines that “Social 
entrepreneurship is the recognition of a social problem and the uses of entrepreneurial principles to organize create and manage a 
social venture to achieve a desired social change. While a business entrepreneur typically measures performance in profit and return, a 
social entrepreneur also measures positive returns to society.  
 
(Maalu, 2012) analyzed the perceptions of public secondary students in Nairobi regarding entrepreneurship as a career. The findings 
revealed that the majority of students in public secondary schools in Nairobi had a positive perception of entrepreneurship as a career. 
While the majority of them indicated that they would want to pursue a career in entrepreneurship after completing school, several 
factors emerged as possible barriers to their entry into entrepreneurship. The majority of students perceived insufficiency of funds, 
stiff competition, and insufficient knowledge on how to run the business as major challenges. 
 
(Muller, S., & Neck, H., 2010) suggest that traditional entrepreneurship courses offer the foundational skillset for all entrepreneurial 
ventures regardless of type. The authors contend that the content in entrepreneurship courses does not require repetition in social 
entrepreneurship classes. Rather, social entrepreneurship classes should focus on the specific issues uncovered in the research such as 
social impact, aligning personal values and interests with entrepreneurial behavior, and balancing social and economic aspects of the 
business. The personal values and interest category comprise reasons reflecting the belief that with entrepreneurial actions one can act 
according to personal values, motives, passions, and interests. 
 
Research Methodology 
Data collection: The information was gathered from both primary and secondary sources. Primary data was acquired by a structured 
questionnaire distributed to Telangana University students. Secondary information was gathered from journals, research articles, and 
websites. 
 
Sample size: A sample of 100 students from various universities in Telangana of varying age, gender, educational qualifications, and 
the field of study. 
 
Statistical Tools used: The Statistical Package for Social Sciences (SPSS) version 28.0 software was used for the analysis. The study 
utilized descriptive statistics such as mean and standard deviation. The mean was used to measure the entrepreneurial ambitions of the 
university students in the five different.  The Chi-square test was used to test for important differences in the level of entrepreneurial 
ambitions in the five fields. 
 
The hypothesis of the study 
Ho: There is no significant differences exist between entrepreneurial ambitions of students in five different Fields: Commerce, 
Management, Science, Engineering, and Others. 
 
DATA ANALYSIS AND INTERPRETATION 
Demographic Profile of Respondents: This section contains demographic information of the respondents in the study area. It is 
concerned with Gender, Age, Educational Qualification, and Field of Study. 
 

Table 1 Given below analyzed the Gender-wise distribution of the respondents. 
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Table-1 
Gender-wise distribution of the respondents 

 
 
 
 
 
 

The above table reveals that the majority of the respondents (54%) are Female, and they are very much interested to become 
social entrepreneurs, and the rest of (46%) are Male. 

 
Table 2 as given hereunder depicts the Age-wise distribution of the respondents. 
 

Table-2 
Age -wise distribution of the respondents 

Age No. of Respondents Percentage 
Less than 20 years 39 39 
21-25 30 30 
26-30 15 15 

Above 30 years 16 16 
Total 100 100 

  The above table reveals that the majority of the respondents (39%) are less than 20 years had the ambition to become 
Entrepreneur.   
 

Education is one of the important factors for a Social Entrepreneur. Table-3 examines the Educational Qualification 
distribution of the respondents. 

 
Table-3 

Educational Qualification of the respondents 
 
 
 
 
 
 
 

The table-3 shows that the majority of the respondents (49%) are Graduation level, who have a positive attitude regarding 
social entrepreneurship, while the rest of the respondents (51%) are, Post-Graduates and Ph.D. Students also having a positive attitude 
towards social entrepreneur hip. 

 
The field of Study of the sample respondents is discussed in table-4. 
 

Table-4 
Field of Study of the Respondents 

Field of Study No. of Respondents Percentage 
Management 26 26 
Commerce 27 27 
Science 25 25 
Engineering 10 10 
Others 12 12 
Total 100 100 

Gender No. of Respondents Percentage 
Male 46 46 
Female 54 54 
Total 100 100 

Education Qualification No. of Respondents Percentage 
Graduation 49 49 
Post-Graduation 26 26 
Ph.D. 25 25 

Total 100 100 
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The above table depicts that the majority of the respondents are belongs to Commerce (27%), Management (26%), and 
Science (25%) courses. 

 
Descriptive statistics for social entrepreneurship orientation of college students 

Table 5 depicts the Cronbach’s alpha test for all the five statements used in measuring the entrepreneurial ambitions of 
students in the five different fields of Telangana state Universities. All the statements of entrepreneurial ambitions recorded a 
Cronbach’s alpha coefficient above 0.70; this shows that the scales are reliable for more analysis. 

 
Table-5: Reliability Test; Cronbach’s alpha 

Statement Cronbach’s alpha 
I am very interested to become a social entrepreneur .810 
I feel Social Entrepreneurship helps me to build my career .711 

I feel my innovative projects will bring changes to the society .790 

I feel will get healthy support from Social Entrepreneur to start my 
dream project 

.829 

I have got a firm ambition to start a social enterprise .751 
Source: Primary Data 
 

Table 6 depicts that the descriptive statistics of entrepreneurial ambitions of students in the field of Management. The 
entrepreneurial ambition for the students of Management is high because of the high scale mean of 4.01. The students in this field 
have entrepreneurship and small business management as a course in their curriculum. This result is consistent with (Fatoki, 2014) 
who found that business management students have high entrepreneurial ambitions to start t a business. 

 
Table 6: Entrepreneurial ambitions of students in the field of Management.  

Statement Mean Standard deviation 
I am very interested to become a social entrepreneur 3.92 0.891 

 
I feel Social Entrepreneurship helps me to build my career 4.19 

 
0.567 
 I feel my innovative projects will bring changes to the society 4.12 

 
0.653 
 I feel will get healthy support from Social Entrepreneur to start 

my dream project 
4.15 
 

0.784 
 

I have got a firm ambition to start a social enterprise 3.65 
 

0.689 
 

Scale Mean 4.01 
 

0.717 
 Source: Primary Data 

 
Table 7 presents the descriptive statistics of entrepreneurial ambitions of students in the field of Commerce. The 

entrepreneurial ambition for the students in the field of Commerce is a low scale mean of 3.91. This low entrepreneurship ambition 
indicated that the students in this field do not have entrepreneurship and small business management as a course in their curriculum. 
This result is consistent with (Ozralli,N. & Rivenburgh,N.K., 2016) who that found Turkish and US students have low entrepreneurial 
ambitions to a start business because of a lack of entrepreneurial education and training. 

 
Table 7: Entrepreneurial ambitions of students in the field of Commerce. 

Statement Mean Standard deviation 
I am very interested to become a social entrepreneur 3.96 

 
1.192 
 

I feel Social Entrepreneurship helps me to build my career 4.11 
 

0.801 
 I feel my innovative projects will bring changes to the society 3.89 

 
0.934 
 I feel will get healthy support from Social Entrepreneur to start 

my dream project 
4.07 
 

1.072 
 

I have got a firm ambition to start a social enterprise 3.52 0.802 
Scale Mean 3.91 

 
0.960 
 Source: Primary Data 
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Table 8 shows the descriptive statistics of entrepreneurial ambitions of students in the field of science. The entrepreneurial 
ambition for the students in the field of science is low because of the low scale mean of entrepreneurship and small business 
management as a course in their curriculum. 

 
Table 8: Entrepreneurial ambitions of students in the field of science 

Statement Mean Standard deviation 
I am very interested to become a social entrepreneur 3.56 

 
1.121 
 

I feel Social Entrepreneurship helps me to build my career 3.60 
 

1.080 
 

I feel my innovative projects will bring changes to the society 3.44 
 

1.083 
 

I feel will get healthy support from Social Entrepreneur to start 
my dream project 

3.20 
 

1.291 
 

I have got a firm ambition to start a social enterprise 3.10 
 

0.971 
 

Scale Mean 3.36 
 

1.109 
 

Source: Primary Data 
 

Table 9 depicts the descriptive statistics of entrepreneurial ambitions in the field of students of Engineering. The 
entrepreneurial ambition for the students in the field of Engineering is high because of the high scale mean of 4.04. This high 
entrepreneurial ambition can be attributed to the fact that the students in the field have entrepreneurship and small business 
management as a course in their curriculum. This result is consistent with (Fatoki, 2014) who found that business management 
students have high entrepreneurial ambitions to start a business. 

 
Table 9: Entrepreneurial ambitions of students in the field of Engineering 

Statement Mean Standard deviation 
I am very interested to become a social entrepreneur 4.20 

 
0.422 
 

I feel Social Entrepreneurship helps me to build my 
career 

4.60 
 

0.516 
 

I feel my innovative projects will bring changes to 
the society 

4.00 
 

1.155 
 

I feel will get healthy support from Social 
Entrepreneur to start my dream project 

3.80 
 

1.033 
 

I have got a firm ambition to start a social enterprise 3.60 
 

0.516 
 

Scale Mean 4.04 
 

0.728 
 

Source: Primary Data 
 

Table 10 depicts the descriptive statistics of entrepreneurial ambitions in the field of students of Others. The entrepreneurial 
ambition for the students in the field of Others is low because of the low scale mean of 3.65. This low entrepreneurial ambition can be 
attributed to the fact that the students in the field do not have entrepreneurship and small business management as a course in their 
curriculum. This result is consistent with (Ozralli,N. & Rivenburgh,N.K., 2016) who that found Turkish and US students have low 
entrepreneurial ambitions to a start business because of a lack of entrepreneurial education and training. 

 
Table 10: Entrepreneurial ambitions of students in the field of Others 

Statement Mean Standard deviation 
I am very interested to become a social entrepreneur 3.50 

 
1.508 
 

I feel Social Entrepreneurship helps me to build my 3.75 0.754 
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career   
I feel my innovative projects will bring changes to 
the society 

3.83 
 

1.030 
 

I feel will get healthy support from Social 
Entrepreneur to start my dream project 

3.92 
 

0.900 
 

I have got a firm Ambition to start a social 
enterprise 

3.25 
 

0.866 
 

Scale Mean 3.65 
 

1.012 
 

Source: Primary Data 
 

Table 11 presents the result of the Chi-square test on the entrepreneurial ambition of the students in the institution of higher 
education. The results show that the probability value of .063 (6.3%) is greater than 5%. Therefore, there are no significant differences 
in the entrepreneurial ambitions of students in the field of Commerce, Management, Science, and Engineering. This result implies that 
the Null hypothesis could be accepted. 

 
Ho: There is no significant differences exist between entrepreneurial ambitions of students in five different Fields: Commerce, 
Management, Science, Engineering, and Others. 
 

Table 11: Chi-square tests 
Variable Value Df Asymptotic significance 

(two-sided) 
Pearson Chi-Square 25.394a 16 .063 
Likelihood Ratio 27.399 16 .037 
Linear-by-Linear Association 1.433 1 .231 
N of Valid Cases 100 - - 

Source: Primary Data 
*Significant at 5%. 
 
Conclusions 
         This study is guided by two objectives, firstly, to determine the entrepreneurial ambition of students in five different fields 
(commerce, management, science, engineering, and others) in Telangana universities. Secondly, to assess there are no significant 
differences between entrepreneurial ambitions of students in five different fields. The study was quantitative and used a random 
sampling technique to ensure that all students have equal chances of being selected. 
 

The study found a high entrepreneurial ambition for the students in the field of Management and Engineering, and low 
entrepreneurial ambition for the students in the other three fields of study, namely, Commerce, science, and others. The high 
entrepreneurial ambition in the Field of Management and Engineering was attributed to the entrepreneurial education in the Field. The 
study also found that there are no significant differences in the entrepreneurial ambitions of students in the fields of Management, 
Commerce, Engineering, Science, and other fields. This result implies that the null hypothesis could be accepted. 

 
Universities should become involved early on to provide entrepreneurship education to students to raise their knowledge of 

entrepreneurship, shape their attitude toward the habit, and improve their perceived behavioral control and personality features. 
Universities should host more entrepreneurial-related activities, seminars, and workshops that allow students to participate in the 
management of their own businesses and get prior business experience. 

 
University students should see themselves as job creators instead of job seekers. University students need to learn from 

entrepreneurs about the failures and successes of the business. University students should learn practically through learnerships and 
internships program. University students should establish networks with entrepreneurs. 
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