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Abstract       

E-commerce (Electronic Commerce or EC) is the buying and selling of goods and services on the Internet, especially the 
World Wide Web. In practice, this term and a newer term, e-business is often used interchangeably. For online retail selling, the term 
e-tailing sometimes used. E-commerce is a boom in the modern business. Rather e-commerce is more than just another way to boost 
the existing business practices. It is leading a complete change in traditional way of doing business. This significant change in 
business model is witnessing a tremendous growth around the globe and India is not an exception. A massive internet penetration has 
added to growth of E-commerce and more particularly start-ups have been increasingly using this option as a differentiating business 
model. Moreover, E-Commerce has significant influenceson the environment. Although the model is highly used in current business 
scenario but the option has not been explored at its fullest. The current paper has been undertaken to describe the scenario of E-
Commerce, models, analyze the trends of E-Commerce etc. 

 
Keywords:E-Commerce, Online Retail, E-Tailing, Internet, Self-Service, Technology, Internet Banking, EFT, EDI and Information 
Technology. 
 
Introduction 

E-commerce means electronic commerce.  It means dealing in goods and services through the electronic media and internet.  
E-commerce involves carrying on a business with the help of the internet and by using the information technology like Electronic Data 
Interchange (EDI).  E-Commerce relates to a website of the vendor on the Internet, who trades products or services directly to the 
customer from the portal. The portal uses a digital shopping cart or digital shopping basket system and allows payment through credit 
card, debit card or EFT (Electronic fund transfer) payments. 

 
A more complete definition is: E-commerce is the use of electronic communications and digital information processing 

technology in business transactions to create,transform, and redefine relationships for value creation between or among organizations, 
and between organizations and individuals.  

 
The main types of electronic commerce are: business-to-business (B2B); business to- consumer (B2C); business-to-

government (B2G); consumer-to-consumer (C2C); and mobile commerce (m-commerce).  
 
Review of Literature 

Raven et al. compared India and China's approaches in adoption of e-business. Based on the literature survey and secondary 
data, the study analyzed various factors influencing the growth of e-businesses in the two countries. The factors examined include 
government policy and focus, existing technology infrastructure regulatory environment, experience and understanding of business 
operations, and culture, among others. The study concludes that China appears to be ahead of India in the infrastructure, but India is 
ahead in e-readiness. Further, it states that both countries are poised for rapidly increasing e-business, however, problems of poverty 
and inequality between urban and rural connectivity must be resolved to really take advantage of e-business in both the countries. 
 

Malhotra and Singh studied the determinants of Internet banking adoption by banks in India. Panel data of 88 banks in India 
covering the financial years 1997— 1998 to 2004—2005 was collected through CMIE (Centre for Monitoring Indian Economy) 
database. Logistic regression analysis was used, the dependent variable is categorical with a value of I if a bank adopted Internet 
banking during the study period and O otherwise. Independent variables included in the study are firm size, firm age, bank deposits 
ratio, average wages, expenses (fixed assets & premises), ROA (ratio of average net profits to average assets), market share, average 
number of branches, percentage of banks adopted Internet banking. The results of the study prove that Bank type (Private), firm size, 
bank deposits ratio, firm age, market share, average number of branches, percentage of banks adopted Internet banking and expenses, 
are found to be significant in adoption decision. Wage and ROA are found to be insignificant. This study contributes to the empirical 
literature on diffusion of financial innovations, particularly Internet banking in Indian context. Most of the study on adoption of 
technology was related to developed markets like US and Europe, this study is an important contribution to evolving literature as it 
dealt the problem of technology adoption in developing country context. 

 
Study by Tarafdar and Vaidya examined the factors that determine the organizational inclination to adopt E-Commerce (EC). 

The study proposes a framework based on the qualitative data on four financial firms in India collected through multiple case study 
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design. Face to face interview was used to collect primary data and existing database, company documents, press reports and websites 
are used to collect secondary data. The framework describes two broad factors—leadership characteristics and organizational 
characteristics—to explain the influence of organizational factors on the propensity to employ EC technologies. The study found that 
both leadership and organizational characteristic influence EC adoption. It establishes that leadership characteristics influence 
adoption of EC technologies in centralized organization and organizational characteristics influence. 
 

Viswanathan and Pick examined the issue of e-commerce in India and Mexico from the framework of developing countries 
as suggested by Tallon and Kraemer. The framework included critical factors that might impact the diffusion of ecommerce. The 
factors are government policy, legal framework, technology infrastructure, relationship with developed economies and extent of e-
commerce usage by individual, corporate and government. The study's primary focus is on India. Mexico is analyzed more briefly, 
and compared with India based on common international datasets. The analysis and the data presented in this paper represent a 
synthesis of data from secondary research and data from interviews conducted with senior executives in the IT industry in India and 
Mexico. The study suggests that substantial efforts have to be made to invest in telecommunications infrastructure, and to create a 
culture of electronic payments and e-commerce usage that will support economic growth. 
 

Dasgupta and Sengupta paper on e-commerce in Indian insurance industry discusses the features of e-insurance in 
comparison with the traditional offline insurance service. The authors put forth that e-insurance offers benefits such as reduction in 
search cost and hidden cost, price comparison for customers, and benefits such as opportunity to have niche market, first mover 
advantage and product bundling for insurance companies going online. Further, it discusses that status of e-insurance in India is still 
formative stage, but stands to gain particularly from the rural markets since the availability of insurance agent is very less compared to 
urban markets. The study is conceptual in nature and offers insights based on marketreports and data from secondary sources. 
 
Objectives 
1) To understand the present status and trends of E-Commerce 
2) To reveal the key variables influencing the increased usage of E-Commerce 
3) To describe the conceptual framework of E-Commerce in India 
4) To analyse the present trends of E-Commerce in India 
5) To examine the barriers of E-Commerce in India 
6) To predict future of E-commerce 
 
Definition 

Many of the implicit and explicit definitions of e-commerce rely on past experience rather than on possible futures. There are 
various ways to define ecommerce by different people, different books or different parties. 
 

E-commerce is a general term for any type of business, or commercial electronic transaction that involves the transfer of 
information across the Internet. Or we can say that e-commerce is defined as the use of computers and electronic networks to conduct 
business with other businesses or with customers over the Internet or another electronic network. E-commerce is commercial 
interaction over the internet, which can lower costs dramatically and facilitating new types of commercial transactions. As the Internet 
empowers citizens and democratizes societies, it is also changing classic economic paradigms. New models of commercial interaction 
are developing as businesses and consumers participate in an electronic marketplace and reap the resultant benefits. The Internet has 
the potential to revolutionize commerce and other areas. The Internet will revolutionize retail marketing. Commerce on the Internet 
could total tens of billions of dollars by the turn of the century. 
 
Evolution of Commerce 

Commerce has evolved over the centuries. Prior to the evolution of money, it was the simple "barter process" where things 
could be exchanged, say milk for grains. The evolution of money brought with it, the concept of a "marketplace. In a marketplace, 
Commerce is function of 4 P 's — Product, Price, Place and Promotions. All these four components play a vital role in a transaction to 
take place. Different combinations of 4Ps determine different forms of Commerce. Once the marketplace came into existence, a few 
pioneers realized that people would be ready to pay extra if they could deliver products at the customer's doorstep. A slight 
modification on Price and Place led to the convenience of getting products at their homes. This concept delighted the customers and 
thus, the concept of "Street Vendors" was born. 

 
When the Postal System came into being the sellers decided to cash in on the new opportunity and started using mailers 

giving description of their products. It led to the concept of "Mail Order Cataloguing". From here, the evolution of the "Tele 
shopping" networks was thus inevitable with the development of media vehicles. The latest generation of commerce is one that can be 
done over the internet. Internet provides a virtual platform where sellers and buyers can come in contact for sale and purchase of 
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goods and services. They can be thousands of miles apart, may belong to different parts of the world, might speak different languages, 
"E-Commerce" emerged as the boundary-less trade medium in the era of globalization. 

 

 
 
Framework of E-Commerce in India 
 Today e-commerce is a byword in Indian society and it has become an integral part of our daily life. There are websites 
providing any number of goods and services. Then there are those, which provide a specific product along with its allied services. 
 
A. Multi Product E-Commerce 

Some internet portals provide almost all categories of goods and services in a single site; hence, they are targeting buyers of 
every possible product/service. The most popular examples are www.flipkart.com, www.shopclues.com, ebay.in, 
www.snapdeals.com,www.indiaplaza.com,www.thebestofindia.com, www.homeshop18.com, shopping.rediff.com, 
shopping.indiatimes.com and so on. These Indian e-commerce portals provide goods and services in a variety of categories like: 
Apparel and Accessories for men and women, Health and beauty products, Books and magazines, Computers and peripherals, 
Vehicles, Collectibles, Software, Consumer electronics, Household appliances, Jewellery, Audio/Video entertainment goods, Gift 
articles, Real estate and services, Business opportunities, Employment, Travel tickets, Matrimony, Pets...and more. 

 

 
 
B. Single Product E-Commerce Some Indian portals/websites deal in a specialized field, for example 
 Automobiles: Examples are: http://www.indiacar.com/ and http://www.automartindia.com/. On these sites we can buy and 
sell four-wheelers and two-wheelers, new as well as used Vehicles, online. Some of the services they provide are: Car research and 
reviews, Online evaluation, Technical specifications, Vehicle Insurance, Vehicle Finance, Dealer Locator, Regional Transport Office 
regulations, Expert speak, Message board... .and more. 
 
 Stocks and shares and e-commerce: In India today, we can even deal in stocks and shares through e-commerce. Some of 
the sites are: http://www.equitymaster.com; http://www.5paisa.com. Some of the services offered to registered members are: Online 
buying/dealing of stocks and shares, Market analysis and research, Company information, Comparison of companies,  

 Research on Equity and Mutual Funds 
 Tracking Market Trends 
 Hotline for advice on Risk Management 
 24-Hour help desk and more. 

 



  
  

INTERNATIONALJOURNAL OF MULTIDISCIPLINARYEDUCATIONALRESEARCH 

ISSN:2277-7881; IMPACT FACTOR :6.514(2020); IC VALUE:5.16; ISI VALUE:2.286 
Peer Reviewed and Refereed Journal: VOLUME:10, ISSUE:1(6), January :2021 
Online Copy Available: www.ijmer.in 

 

 
124 

 

 Real estate and E-commerce: Portals like http://www.indiaproperties.com/, www.99acres.com facilitate online dealing in real 
estate. They offer either outright purchase or lease of a property through their portal. They provide information on new properties 
as well as properties for resale. One can deal directly with developers or builders or through consultants and brokers. Allied 
services: Housing Finance, Insurance companies, Architects & Interior Designers, NRI services, Property Management 
Consultants, Packers & Movers, Security & Maintenance Services, Vaastu or Feng Shui Consultants. ...and more. 
 

 Travel & Tourism and E-commerce: India has a rich history with cultural heritage and e-commerce is instrumental, to a large 
extent, in selling India as a product, encouraging Indians as well as foreigners to see its multifaceted culture and beauty. A major 
Government of India portal, http://www.tourisminindia.com/, has a vast variety of information for a potential tourist. The tourist 
destination sites are categorized according to themes like: Adventure - trekking, mountain climbing etc, Eco-Themes pertains to 
jungles, flora and fauna, Beaches of India, Architectural attractions, Forts and Palaces, Buddhist attractions, Hill resorts, Desert 
treks, Pilgrimage sites etc. 
 
Allied services offered are: 

1. Passport & visa 
2. Travel & accommodation information 
3. Weather information 
4. Festival & fair dates 
5. Shopping 
6. Tour Operators 
7. Information on Cuisine & Restaurants 
8. Car rental services...and more. 
9. There are also sites that highlight the tourist destinations of a specific region in India, like http://www incredibleindia.org/, which 

covers North East India. 
 

 Hobbies and E-Commerce: The most popular hobbies from time immemorial are reading, music and films. On the Indian 
website http://www.firstandsecond.com/ one can buy more than 300,000 titles of books, cassettes, VCDs and DVDs. 
The books cover a wide range of topics like Business, Art, Cookery, Engineering, Children's Stories, Health, Medicine, 
Biographies, Honor, Home & Garden, etc. As for music and videos, they are available in English as well as in Indian languages to 
cater to the varied tastes and the topics range from devotional songs, old-time favourites and retro and jazz to the latest pop, rap, 
etc. 
 

 Matrimony and E-commerce: It is said that marriages are made in heaven, but in the world of E-commerce they are made on 
marriage portals like http://www.jeevansathi.com/ (meaning lifepartner.com in Hindi) and http://www.shaadi.com/ (meaning 
marriage.com in Hindi). One can search for a suitable match on their websites by region of residence (India or abroad), religion or 
caste. Once registered with them, they have email facility and chat rooms too, so that the couple gets to know more about each 
other before making the biggest decision of their lives.  

1. Information on Customs and Rituals 
2. Legal issues 
3. Health & Beauty 
4. Fashion & Style 
5. Wedding Planners 
6. Honeymoon Destinations... and more. 

 
 Employment and e-commerce: Two major portals like www.monsterindia.com and www.naukri.com (meaning job.com in 

Hindi) are instrumental in providing job seekers with suitable employment at the click of a mouse. They have directories 
categorized under the headings Employers and Job Seekers. The service for job seekers is free and for Employers they charge a 
nominal fee. Jobs are available online in fields ranging from secretarial to software development, and from real estate to 
education. The opportunities offered are unlimited. 

 
Key Players 
Top 4 E-Commerce companies in India 

Flipkart.com is an e-commerce website founded by Sachin Bansal and Binny Bansal in 2007. 
Both are from 11T Delhi Alumni and also worked in Amazon.com. Flipkart.com ranks #502 in 
world according to Alexa traffic rankings. In Google page it ranks #6. It forms advertising 
revenue of $4.8 million. It receives 2.2 million page views in a day and generates $6,574 in 
advertising revenue every day. Moreover, it has certain losses 0.60% in traffic ranking. Loading 
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time of an average page is 2.1 sec as it is much faster than 29% of sites around the world. The mode of payments includes Credit card, 
Debit card, Net banking, e-gift vouchers, cash on delivery. 
 

eBay is an online shopping website a consumer-to-consumer corporation which helps 
the people and businessman to buy and sell products worldwide. It is operated to almost 30 
countries.Ebay.in eBay ranks #544 among Alexa traffic ranking. In Google it has page rank #6. 
The advertising revenue inculcated was about $4.4 Million. Moreover, it receives 2 million page 
views per day which generates $6,066 in the advertisement revenue. Recently it has shown 
15.13% growth in traffic rank. The page loading time is upto 2 sec which is likely faster than 
24% sites across the world. 
 

Snapdeal deals with online marketing of products Footwear, Kids, Home and Kitchen, 
Sports, Books; and services like Snapdeal.com Restaurants, Spas & Entertainment. It was 
launched by Kunal Bahl, a Wharton graduate and Rohit Bansal, alumnus of 11T Delhi, in February 
2010.It ranks #576 in the world as per Alexa traffic ranking. It ranks # 5 in Google PageRank. The 
advertising revenue is about $4.2 million. It receives 1.9 million page views in a day and generates 
$5,729 in advertising revenue. It has suffered loss of 4.16 % in traffic ranking. The loading time of an 
average page is 1.6 sec which is faster than 46% of sites across the world. 

 

    Jabong is a fashion and lifestyle e-commerce owned by Rocket internet. Jabong retails apparel, 
footwear, accessories, beauty products, fragrances, home accessories and other fashion Jabong.com and lifestyle products. Jabong.com 
has a Google page rank #3. The advertising revenue is about $2.4 Million. It receives 1.1 million page views per day generating 
$3,310 in advertising revenue. It shows 7.69% growth rate in traffic rank. The page loading time is 1 sec and is faster than 56%sites 
around the world. 
 
Barriers of E-Commerce 

Some of the infrastructural barriers responsible for slow growth of ecommerce in India are as follows. Some of these even 
present new business opportunities. 

• Lack of IT policies and effective cyber laws 

• Lack of trust among customers: You have to deliver the product, safe and secure, in the hands of the right guy in right time 
frame. Regular post doesn't offer an acceptable service level. Couriers have high charges and limited reach. Initially, you might 
have to take insurance for high value shipped articles increasing the cost. 

• Indian people (especially females) have tendency to bargain the products, which is not feasible in Ecommerce. 

• Different local languages and cultural factors 

• Lack of awareness and understanding of the value of e-commerce 

• Continuous change in technologies, emerging new technologies 

• Not sure of product quality 

• Need to wait for delivery once product is ordered since widely spread regions  No significant discounts on the products to 
purchase 

• Shipping costs are high due to big geographical area 

• Security. Ensuring security of payments and privacy of online transactions is key to the widespread acceptance and adoption 
of e-commerce. 
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• Internet costs: To depend on speed, bandwidth of internet (Approximately around I .6 million households connected to the 
Internet) 

• Financial costs — for storing information, continuous change of technologies, processing orders 

• Taxations: Octroi, entry tax, VAT and lots of state specific forms which accompany them. This can be confusing at times. 
 
E-Commerce in Context with Covid-19 

The Covid-19 pandemic has led the world into an unforeseen health and economic crisis, altering lifestyles, preferences and 
habits of consumers and also the way organizations will operate. Consumers now more than ever would prefer shopping in a manner 
that is convenient, safe and hygienic and the e-commerce space meets these requirements. As the e-commerce space continues to grow 
globally, it is also solidifying its foothold in the Indian marketplace. Today lockdown restrictions have driven technology-averse 
consumers towards using technology for delivery of food and online shopping of essential products. It is likely that this will result in 
more consumers transitioning to online shopping for essential and non-essential products in the long run due to convenience, ease of 
use, benefits of hygiene and change of habits. This in a way could further propel the growth in the e-commerce space. 
 
Summary 
  E-Commerce is not just about conducting business transactions via the Internet. Its impact will be far-reaching, and more 
prominent than we know currently. This is because the revolution in information technology is happening simultaneously with other 
developments, especially the globalization of the business. The new age global e-commerce is creating entirely new economy and that 
will tremendously change our lives, will reshape the competition in various industries, and alter the economy globally. As companies 
are gaining high profits, more and more other companies are developing their websites to increase their profits. Since more businesses 
are being held online resulting in high economy development and emergence of a more innovative and advanced technology. 
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